The len

Official Publication of the Tennessee Press Association

NESSCC

Press

Volume 90 July 2026 No. 1
INSIDE ~ Gould assumes TPA presidency || cvmenserous

Gould: An exciting time for
our industry - believe it!

Page 2

Gerber: Industry has
changed, not our mission

Page 3
News & Moves

Page 3
Ad-libs: Advertising should
be audience-centered

Page 4

MTSU journalists all over
2026 Bonnaroo coverage

Pages 6-8
Spinner: World Cup - the
stories U.S. media tells
Page 8
Slimp: UT Daily Beacon'’s
return to broadsheet
Page 10
Fisher: Publicrecords
lawsuit in Wilson County

Page 10

STAFF REPORTS
Tennessee Press Association
June 25, 2026

Dave Gould, president and CEO
of Main Street Media of Ten-
nessee, is the new president of
the Tennessee Press Association
(TPA). Gould succeeds Alison
Gerber, editor of the Chattanooga
Times Free Press.

Gould was formally introduced
as the 2026-27 president during
the June 25 University of Tennes-
see System-TPA Tennessee State
Press Contests Awards Luncheon
in Franklin, Tenn.

TPA elections took place on
June 12 during the concurrent TPA
Board of Directors meeting and
business session. Other officers
elected for one-year terms are
Darren Haimer, general manager
of The Daily Times, Maryville, first
vice president; Lindsay Pride, editor
of the Herald-Citizen, Cookeville,
second vice president; Eric Barnes,
CEO of The Daily Memphian,
re-elected treasurer; Sandy Dodson,
publisher of The Bledsonian-Ban-
ner, Pikeville, secretary; and Alison
Gerber will continue on the board
as immediate past president.

Photo by Tony Centonze, for TPA

Outgoing TPA President Alison Gerber receives a plaque from new TPA
President Dave Gould, honoring Gerber for her year of service as president.
Gould also was installed as TPA president for the 2026-27 term during the
June 25 UT-TPA State Press Contests Awards Luncheon in Franklin, Tenn.

Directors elected for two-year
terms representing District Two
are Liz Schubauer, city and
politics editor of The Tennessean,
Nashville, Holly McCall, editor of
The Tennessee Lookout, Nash-
ville, and Lora Scripps, editor and
general manager of the Elk Valley

Times, Fayetteville.

Don Lovelace, vice president of
circulation for Lakeway Publishers,
Inc., was elected for a one-year
term as a director representing
District Three.

Continuing their terms on the

See GOULD Page 2

Contests Awards
Special Section

Photo by Tony Centonze, for TPA

The 2026 TPA State Press Contests
Awards special section will be
included in the September issue of
The Tennessee Press. Above: Scott
Broden, The Daily News Journal,
Murfreesboro, holds the first-place
plaque for Best Single Feature in his
paper’s circulation category, award-
ed at the June 25 UT-TPA SPC Awards
Luncheon in Franklin, Tenn.

TraiIbIazing publisher, civil rights
pioneer Mlller-Perry passes away

SUBMITTED
Tennessee Tribune, Nashville
June 26, 2026

The Tennessee Tribune family
mourns the passing of its founder,
publisher and chief executive officer,
Rosetta Miller-Perry, who passed
away Friday, June 26. She was 91.

A trailblazing publisher, civil
rights pioneer and entrepreneur,
Miller-Perry dedicated her life to
ensuring the stories, achievements
and voices of Tennessee’s African
American community were told
with accuracy, dignity and purpose.

Before founding
the Tennessee
¥ Tribune, she spent
4 more than 25
il years in public
service, including
working for the
U.S. Commission
on Civil Rights
Miller- Perry and serving with
the U.S. Equal Em-
ployment Opportunity Commission.
In 1991, after being unable to
secure financing from local banks,

See MILLER-PERRY Page 11

Gore gives stirring endorsement of
journalism during Gibson eulogy

AL CROSS & ADAM YEOMANS
Connecting
June 14, 2026

Former Vice President Al Gore
gave a stirring endorsement of
journalism as an essential element
of democracy Sunday, June 14, as
he eulogized his former colleague
at The Tennessean newspaper,
open-government advocate Frank
Gibson, who died May 17.

“Freedom depends on people
searching out the truth and making
it known, and that’s what Frank
devoted his life to. And he moved

on from journal-
ism to trying to
change the laws
and policies and
principles that can
make facts open so
that people could
exercise democra-
cy and self-gover-
nance,” Gore told
about 100 people at
the Belmont University Chapel.
Befitting a celebration of life in
Nashville, the program included two

See GORE Page 5
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An exciting time for our industry:
Let me tell you why | believe it

Editor’s note: The following is the
speech that new Tennessee Press
Association president Dave Gould,
Main Street Media of Tennessee
president, gave following his induc-
tion June 2S5 prior to the 2026 UT-
TPA State Press Contests Awards
Luncheon in Franklin, Tenn. It is
reprinted here with his permission.

Good afternoon. It is genuinely
good to be here, and I am honored
to serve as your next TPA president.

I am going to tell you why I
think this is an exciting time for
our industry — and I promise I'll
make the case before you finish
rolling your eyes. But first, let me
share some quick background.

Unlike the majority of people in
this room, I am not a trained jour-
nalist. My undergraduate degree
was in chemical engineering.

By my senior year of college
I had become fairly convinced
that I would likely be the lousiest
chemical engineer who ever lived,
so [ went on to get a master’s degree
in business. In my last semester of
business school, when it was time to
figure out a career path, there was
one thing I knew I wanted to do —
and that was work for a newspaper.

Your New
PRESIDING
REPORTER

Dave GouLp

I had grown up poring over the
pages of the Chicago Tribune’s
sports section every day.

I honed my math skills review-
ing batting averages, winning
percentages and other sports stats.
That initial love of sports grew to
all parts of the newspaper.

While my friends were lining up
high-paying positions at prestigious
companies, I took a job selling ads
for a small newspaper. My friends
were signing offers with big con-
sulting firms and investment banks,
and I was thrilled to be making
$200 a week selling newspaper ads.

I have never once regretted that
decision.

After a career with Gannett
working in advertising depart-
ments across the country, we
came to Nashville in 2002. I left
eleven years later to start my own

company, and today Main Street
Media of Tennessee operates
media outlets across the greater
Nashville region.

As a lover of history, the first
thing I did when sitting down to
prepare these remarks was to learn
more about this organization and
the men and women who served
before me in this role. I went all
the way back to the beginning and
found that the founding president
of TPA was a man named Thomas
Boyers, who took office in 1869.

What made that exciting for Mr.
Boyers is that I happen to be good
friends with his great-great-grand-
son, Thomas Boyers the Fifth.

Tom is a retired attorney who
lives in Sumner County and wrote
a column for our Gallatin paper
for several years. This genuinely
felt like a full-circle moment, and
maybe a small reminder that this
work has always been bigger than
any one of us.

I said earlier that this is an
exciting time to be in our industry.
Let me tell you why I believe it.

Let me take you back to the

See GOULD Page 4
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board are District One directors
Brittany Martin, publisher of The
McKenzie Banner, Victor Parkins,
publisher of The Mirror-Exchange,
Milan, and Scott Whaley, Gibson
County Publishing, and District
Three directors Joel Christopher, ex-
ecutive editor of the Knoxville News
Sentinel and Ron Waite, group
publisher of Six Rivers Media.

About Dave Gould

Dave Gould has owned Main
Street Media of Tennessee since
May 2013. The company publish-
es 16 Nashville-area newspapers
along with magazines, websites,
e-newsletters, and Main Street Me-
dia TV, a streaming TV channel.

Prior to this, Dave spent 20
years with Gannett, including 11
years as vice president of adver-
tising for The Tennessean. He
holds a bachelor of science from
the University of Notre Dame
and an MBA from the College of
William & Mary.

Dave’s board service includes
the Tennessee Press Association,
Tennessee Press Service, and
the Tennessee Press Association
Foundation. He also serves, or has
served, on the boards of Pope John
Paul II High School, the Volun-
teer State College Foundation,
the Middle Tennessee Chapter of
the Juvenile Diabetes Research
Foundation, the Robertson County
Chamber of Commerce, Grace
Place, and Trousdale Place.

Photo by Tony Centonze, for TPA

Left: Dave Gould, Main Street Media
of Tennessee, gives his opening
speech June 25 as TPA’s new presi-
dent for the 2026-27 term.

Dave and his wife Ellen have
been married for 36 years and
have eight children ranging in
age from 19 to 34. They reside
in Gallatin, and attend Our Lady
of the Lake Catholic Church in
Hendersonville.

About TPA

The TPA was founded in 1870-
71 for the purpose of creating a
unified voice for the newspaper
industry in Tennessee. Today,
TPA continues to assist its 133
members by monitoring legislative
activities, providing training pro-
grams, issuing press credentials,
and providing regular meetings
and forums to foster the exchange
of information and ideas.

The TPA presidency rotates
among TPA’s three divisions of
Tennessee.
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A note from the outgoing TPA president ...

Earlier this year, a woman from
Ohio mailed me a brittle, yellowed
newspaper she had found while
cleaning out a house.

The paper, the Chattanooga Dai-
ly Rebel, dated June 28, 1863, was
so fragile that simply handling it
caused tiny pieces to flake away.

The front page was packed with
information in tiny type, includ-
ing an Associated Press dispatch
headlined, “The Latest from
Vicksburg.” The story described
“constant fire” and “a garrison
closely besieged.”

That was 163 years ago, during
the Civil War, when a reporter
on the ground was documenting
history as it unfolded.

Today, Tennessee journalists
may not be covering literal battle-
fields, but that old newspaper is
a powerful reminder of why our
work still matters.

It’s a reminder that the need to
bring information to the public
hasn’t changed.

Communities still need report-
ers who will sit through the five-

Your Outcoing
PresiDING
ReporTER
AvisoN GERBER

hour meeting, read the 200-page
document, knock on doors, verify
claims, and ask the uncomfortable
questions. They still need journal-
ists at the state Capitol when the
session begins each January, and
on the sidelines of football fields
on Friday nights in the fall. They
still need writers who can capture
the life of a quirky local character
and watchdogs who will hold
powerful people to account.

Our industry has changed
dramatically over the past two
decades, but our mission has
not. Serving as president of the
Tennessee Press Association this
past year has reinforced that truth
again and again.

The newspapers of our state

are wonderfully diverse. Some
are family-owned for generations.
Some are small-town weeklies.
Some are metro dailies. Some are
owned by large corporations. Oth-
ers are digital startups supported
by philanthropy.

Yet every day, we’re united by
a single purpose: informing and
empowering our communities and
documenting the ongoing story of
our state and its people.

On the business side, we provide
a platform for local businesses to
reach their customers, host events
that strengthen community ties,
and in some cases, raise support
through donations and grants.

During community listening
sessions my newspaper hosted last
fall, a resident described the local
newspaper as the “connective tis-
sue” of the community. I can think
of no better description. That is ex-
actly what our news organizations
provide — the threads that bind
neighbors to one another, hold
power accountable, and preserve a
record of who we are.

The tools we use to deliver that
work have changed. The business
model has changed. The plat-
forms have changed. But the core
mission remains the same: to seek
truth, question power, and inform
communities so they can better
govern themselves.

Over the past year, I have
been inspired by the creativity,
resilience and determination I
have seen across Tennessee news
organizations. I am pleased that
Dave Gould, an entrepreneur and
thoughtful leader in our industry,
is now the TPA president. I will
continue working on behalf of the
association, and I look forward to
supporting Dave and our members
in the year ahead.

It has been a privilege to serve
this association and to stand along-
side the journalists and publishers
who do this vital work every day.

Alison Gerber, outgoing TPA
president who served the 2025-
2026 term, is editor of the Chatta-
nooga Times Free Press.

News & Moves

Election results for TPS
directors announced

Stockholders of Tennessee
Press Service elected directors on
June 24 during the Annual Stock-
holders Meeting, held virtually.

Elected to three-years terms
were Russell Vannozzi, Main
Street Media of Tennessee, rep-
resenting the West district and
Ron Fryar, the Cannon Courier,
Woodbury, representing the
Middle district. Continuing as
TPS directors are Alton Brown,
Chattanooga Times Free Press;
Mike Fishman, Citizen Tribune,
Morristown; Victor Parkins, The
Mirror-Exchange, Milan; and
Jana Thomasson, The Mountain
Press, Sevierville.

Victor Parkins was elected
president and Mike Fishman was
elected vice president during the
TPS Board of Directors Meeting
held June 10.

Dave Gould, who had served
nine years on the board, and
eight as president, was term
limited and rolled off the TPS
Board. Michael Williams, The
Paris Post-Intelligencer, also

Fishman

Brown

rolled off the board after serving
nine years.

TPS is the business affiliate of
the Tennessee Press Association,
and every TPA member news-
paper in good standing is a TPS
stockholder.

The TPS Board of Directors is
comprised of two directors from
each of the three divisions of the

Thomasson

Parkins

state. TPS has begun its 79th year
of serving the stockholders by
driving advertising revenue to
newspapers.
Staff Reports
June 25, 2026

Trustees elected to
TPA Foundation

The Tennessee Press Associa-
tion Board of Directors elected six
individuals to serve as trustees on
the Tennessee Press Association
Foundation Board of Trustees. The
election occurred on June 12 as
part of the TPA Concurrent Board
Meeting & Business Session.

The following were re-elected
to serve as trustees for three-year
terms: John Finney, Mike Fishman,

Doug Horne, Victor Parkins and
Michael Williams. A new trustee,
Alison Gerber, editor of the Chatta-
nooga Times Free Press, was also
elected to a three-year term.

The board currently has a total of
18 trustees, who are elected to three-
year terms on a staggered basis.

Victor Parkins currently serves
as the TPAF president and Mike
Fishman is serves as vice president.

Staff Reports
June 26, 2026

Simpson joins Times
News as education
reporter

Editor’s note: This article was
edited to fit this space. The King-
sport Times News recently hired
Maria Simpson as the new edu-
cation reporter. Her coverage will
include K-12 education and local
colleges in the greater Kingsport
and Sullivan County area.

Simpson is a Kingsport native
and graduate of the University of
San Diego. She majored in English

See NEWS & MOVES Page 9

For Your CALENDAR

July 2026

14: 2026 National Federation of
Press Women (NFPW), 1-2 p.m.
(EDT), Virtual Professional De-
velopment, “Front Porch Ready:
Turning Lived Experiences into
Publishable Work,”

16: WEBINAR— Al for Media Sales
Professionals Overview: Work-
ing Smarter, not Harder Contact
info@tnpress.com for the free
access code. Register at www.
onlinemediacampus.com.

23-25: 2026 Associated Collegiate
Press (ACP) College Media Mega
Workshop, “Where the First
Amendment Is Alive,” Minneap-
olis, Minn.

30: WEBINAR— Why Buy an Ad
From Me Right Now! Contact
info@tnpress.com for the free
access code. Register at www.
onlinemediacampus.com.

August 2026

1: TN Newspaper Hall of Fame
nomination deadline.

3-7: Advanced Data Journalism
Bootcamp in Python, Investiga-
tive Reporters & Editors (IRE),
University of Missouri, Columbia,
Mo.

18-20: LMA Fest 2026 (Local Media
Association); a unique event
focused on revenue, opportu-
nities, and the future of local
media; the Gleacher Center,
Chicago, Ill.

September 2026

17-18: The National Newspaper
Association Foundation’s (NNAF)
140th Annual Convention and
Trade Show, Detroit, Mich..

27-30: America’'s Newspapers
and News/Media Alliance joint
2026 Senior Leadership/Family
Ownerships Conferences, Wash-
ington, DC.

November 2026

4-7: Fall 2026 National College
Media Convention, presented
by Associated Collegiate Press
& College Media Association,
Kansas City, Mo.

March 2027

4-6: Spring 2027 National College
Media Convention, presented
by Associated Collegiate Press
& College Media Association,
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Effective advertising is audience-centered, its purpose to ‘sell’

I look at ads from a lot of publi-
cations, because there are lessons
to be learned from all of them.
Recently, I ran across two that
were so interesting that I showed
them to my wife.

For the first ad, I put my thumb
over the logo — which revealed the
products they sold - and asked her
what they seemed to be selling.
The headline read, “Visit our
showroom.” The body copy - with
vague bullet points like, “Locally
owned and operated” and “Ask us
about smart home technology” -
was equally unhelpful. As a result,
it was up to the photograph in the
center to reveal what they sold.
The picture showed a wall filled
with samples, which looked like
blobs of different colors. Suellen
took a quick glance and said,

Ap-LiBs®

Joun Foust

“Paint and carpet.”

Considering all the confusion in
the ad, she made a good guess. But
the correct products were blinds
and shutters.

With such ineffective copy and
a misleading photograph, the
ad’s only hope of communicating
something as basic as the adver-
tiser’s line of work was the logo.
And that was not going to do any
selling all by itself.

The second ad put the words

“dental services” out front for
everyone to see, so at least it
identified what the ad was about.
The body copy listed various dis-
ease treatments, which could be
uncomfortable reading for some
people. Like the ad for blinds, a
major issue with this ad was the
photography - there were three
pictures. The largest photo was a
closeup view of a patient, mouth
open wide and a dentist’s hands
reaching inside with a mirror and
another dental tool. If a reader was
nervous about dentist appoint-
ments — and there are a lot of
those folks around - this photo
could be a complete turn-off. An-
other prominent photo featured a
machine which looked like a filing
cabinet and was described as

an “innovative way to treat gum

disease.” The third and smallest
photo was a headshot of a person
with a big smile. Suellen’s com-
ment was, “We don’t know if it’s
the dentist, a patient or someone
who works in the office, because
there’s no name or title.”

These two ads call attention to
the importance of information.
The ad for blinds doesn’t have
enough information to appeal to
anyone. And the dentist’s ad has
so much of the wrong kind of
information that it turns people
away. The underlying cause in
both cases is a lack of audi-
ence-centeredness. The advertisers
miss their audiences’ interests and
concerns by a mile.

The purpose of advertising, as
defined from the beginning of the
profession, is “to sell.” This means

that everything about an ad cam-
paign, from inception to execu-
tion, is to put the advertiser’s best
foot forward. In other words, learn
about the audience, then present
product features and benefits in a
way that makes readers say, “Hey,
I can see myself doing business
with that company.”

When you center your attention
on the audience, it’s difficult to go
wrong.

Copyright 2026 by John Foust.
All rights reserved. John Foust has
conducted training programs for
thousands of newspaper advertis-
ing professionals. Many ad depart-
ments are using his training DVDs
to save time and get quick results
from in-house training. Email for
information: john@johnfoust.com

GOULD from Page 2

early part of my career.

I started selling ads in the
1990s, and boy were those good
days. It seemed like everybody
read the paper, and ad sales was a
pretty good gig.

I remember one specific after-
noon in 1998 when I was the ad-
vertising director for the Burling-
ton Free Press in Burlington, Vt.

Beautiful city but boy oh boy
was it cold in the winter. It was a
Friday, and a few of us were stand-
ing in the classified department by
the fax machine.

If any of you don’t know what a
fax machine is it was a remarkable
invention.

You would feed a piece of paper
into a machine, dial a number,
hear this tremendous screeching
sound, and a copy would print out
on the other end.

It was magical.

And it was especially wonderful
for classified ad departments.

That Friday afternoon, the
machine was running non-stop,
sending us big and expensive
help-wanted ads.

Here came a $3,000 quar-
ter-page. Followed by a $5,000
half-page. Then a full page. Thou-
sands and thousands of dollars in
ads. Every Friday afternoon.

And on that particular day,
someone asked the question out
loud — what happens when this
all stops?

Nobody had an answer. Until
somebody finally said, “Who

knows. We’ll worry about it then.”

Well. We all know what hap-
pened not long after that afternoon
in Burlington.

The internet changed everything.

But our industry was resilient,
and we had answers.

We were going to build websites
and sell digital ads. That would save
us. But as the old saying goes, we
traded print dollars for digital dimes
— while Google and Facebook were
quietly locking down the entire
digital advertising market.

But our industry was resilient,
and we had answers.

If ad dollars were going away,
we would rely on our readers. We
would charge more for subscrip-
tions.

Except that at the same time,
newspapers were laying off
reporters, reducing pages, and
cutting back on customer service.
We quickly learned that readers
simply weren’t going to pay more
for a worse product.

But our industry was resilient,
and we had answers.

In the late 2010s and early
2020s, Washington D.C. was
going to come to our rescue.

We dreamed of tax credits for
journalists and legislation to force
big tech to pay for our content.
We were going to see some big
payouts.

But we learned how genuinely
hard it is to get Congress to pass
anything — and found out the
hard way that big technology com-
panies have considerably more

lobbyists than we do.

But while some things haven’t
worked, others have.

Newspapers have found new
revenue in events, digital services,
video, and niche publications.

And then there is something
that would have seemed almost
impossible to imagine back in that
Burlington classified department
— philanthropy.

Several years ago, foundations
and philanthropists began to recog-
nize the local media crisis for what
it is. And they started asking a ques-
tion that I find deeply encouraging:

How do we help?

The answer they landed on is one
our industry has always known to
be true — journalism is a public
good. It shines a light on problems,
rights wrongs, and helps commu-
nities understand themselves. Good
local journalism matters.

And it is worth fighting for.

Press Forward, the largest
organization working in this
space, has raised half a billion
dollars toward that fight. They are
establishing local chapters across
the country, including here in
Tennessee.

Organizations like the Daily
Memphian, the Nashville Ban-
ner, and Tennessee Lookout are
already showing what’s possible
with philanthropy and have all
joined our association in the last
few years.

I know some of you are think-
ing — that’s fine for Memphis and
Nashville. What about my paper

in a smaller county? Is anyone
coming to help us?

Victor Parkins and I spent
four days at a conference at Ohio
University last month, sitting in
rooms with the people who are
making these funding decisions.

Here is what I came away
believing: There is a genuine un-
derstanding that solutions have to
reach beyond the largest cities. The
crisis in smaller and rural commu-
nities is in many ways more acute,
and serious people are trying to
figure out how to address it.

That doesn’t mean someone is
going to show up and hand you a
check. The support may come in
the form of training, technology, or
guidance — and there may be grants.

But these are smart, serious
people. They want to fund orga-
nizations that can execute. They
are all-in on the idea that every
city and county in this country
deserves good local journalism. If
you have good plans and the peo-
ple to carry them out, you should
be able to find a seat at the table to
make your case.

Now, philanthropy is not a
panacea. It is one leg of a stool
that still requires strong ad sales,
engaged paying readers, and new
revenue streams. But it is a real leg
— and one we haven’t had before.
Our job is to build organizations
strong enough to compete for it.

I see the long-term sustainabil-
ity of our news organizations as
the single most important chal-
lenge facing this association —

and it will be the central focus of
my term as president. If you have
ideas, things that are working, or
things you need, I want to hear
from you. Come find me today, or
email me directly.

I'm looking forward to those
conversations.

I want to close with a thought
about why we are all here.

I mentioned earlier that this
association was founded in 1869.

One hundred and fifty-seven
years ago, a group of Tennessee
newspaper publishers decided that
what they were doing mattered
enough to organize around it
— to show up for each other, to
advocate together, and to make
the case that local journalism was
worth fighting for.

That is still why we are here.
The tools have changed. The
business model has changed. The
threats have certainly changed.
But the reason this room exists

has not changed at all.

People in every city and every
county in Tennessee deserve to
know what their government is
doing, what is happening in their
schools, who is making decisions
that affect their lives — and they
deserve to get that information
from people who live among them
and care about their communities.

That is what we do. And I be-
lieve it is as important today as it
has ever been. Thank you.

Dave Gould is TPA president for
the 2026-2027 term.
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Compelling design rings hollow without substantive content

Attractive design in print and
digital editions is all-important in
today’s fractured media landscape.
Attention to specific elements is
requisite to create a functional,
easy-to-read layout that balances
text, images and white space to
guide readers.

I admittedly was the “word” guy
when sitting behind the editor’s
desk. Others more talented in lay-
out handled those responsibilities.
Today, in the training business, I
also defer to experts such as News
Guru Kevin Slimp for guidance on
effective and useful design.

That said, I'll never abandon
the premise that even the most
compelling blueprint rings hollow
without substantive content.
Shrinking resources and remote
newsrooms challenge newspapers
to generate stories that connect
with readers. It’s more important
than ever today to connect — in
some cases, reconnect — with your
communities.

The task is much steeper in
today’s environment. Every
newsroom will identify ways to
keep in sync with readers. I offer
one common denominator for all:
Ensure reporters have a thorough
orientation.

We’ve all experienced our first
day on the job. Those most fortu-
nate have the luxury of shadowing
their predecessors for a few days.

CommuniTy
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In many cases, however, new
hires are introduced to staff, di-
rected to their desk and instructed
on technology. They’re directed to
resources to review for their par-
ticular beat and told to check with
the editor as questions arise.

OK, most newsrooms hopefully
have a bit more structure. But it’s
a good bet many newsrooms fall
short in acquainting new employ-
ees with the people, places and is-
sues they are supposed to observe
and analyze.

The results are predictable and
an open sore on the newspaper.
Consider these two examples:

A local business owner and
operator — 40 years at the helm
- dies. The only mention of his
prominence is a single sentence in
a standard obituary which notes
when he bought the enterprise.

A former city council member,
out of office for about a half-dozen
years, is featured prominently on
a front-page story. The name is
misspelled.

A former mayor dies. The only
acknowledgment is the family’s
paid obituary.

These examples might well be
chalked up to sloppy editing and
failure to check facts by reporters
- and editors, which is even more
inexcusable. That notwithstand-
ing, a range of stories will be rich-
er and more relevant if reporters
have proper background.

Here are some elements to con-
sider when training reporters:

e Search the archives: Become
familiar with where to find back-
ground on issues. Scan the last
three months of the newspaper
and identify the people, places and
subjects in the news.

® Tour the town: Names and
places are at the heart of commu-
nity news. Give reporters a tour
and connect the dots.

e Introduce the beat: New staff
often have little opportunity to
shadow their predecessor. Report-
ers need a personal introduction
to the individuals with whom they
will be interacting.

e Learn the community circuit:
Aggressive public affairs reporting
is at the heart of vibrant newspa-
pers, and the strongest stories are
those that go beyond the “official”
sources. The United Way chair,
YMCA executive director, bank
president, chamber of commerce
executive, labor hall chief - these

and many more individuals make
towns click. Take reporters on the
circuit of local civic clubs.

¢ Read the entire newspaper:
Reporters can easily fall into
the trap believing that the world
revolves around their particular
beat. Content will be stronger and
more relevant if reporters under-
stand - and explain to readers
— the relationship of actions and
activities.

¢ Consult newspaper family: Too
many newsrooms operate in a vac-
uum. It’s important to understand
overall newspaper operations from
advertising deadlines to distribu-
tion. The newspaper family also is
often an excellent cross-section of
demographics. Employees can be
a rich source of ideas and back-
ground information for stories.

¢ Know your competition:
Become familiar with local and
regional newspapers, radio and
television outlets. Pay attention to
local bloggers and social media
networks. Monitor sites regularly.

¢ Develop informal networks:
All communities have hot spots
of conversation. One small-town
publisher refers to the five Bs —
bars, beauticians, barbers, butchers
and bakeries. Editors and reporters
should make just as much effort to
stop at these places as they do at the
city hall, cop shop or courthouse.

The importance of orienting

staff is vitally important in remote
newsrooms. A disappointing real-
ity is that many reporters do not
even live among the people and
places for which they are responsi-
ble for publishing a living history.

The lesson is equally important
for larger newsrooms in these days
of cost-cutting. The all-too-famil-
iar practice is to eliminate senior
staff and thus their accompanying
salaries. Dollars are saved, but
institutional memory is lost. To
exacerbate matters, owners fre-
quently bring in new management
unfamiliar with the community.

Preparation is the most important
aspect of reporting a story. In sim-
ilar vein, a solid orientation is the
foundation for reporters — and thus
newspapers — to create a meaning-
ful relationship with readers.

Jim Pumarlo is former editor
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and
provides training on community
newsroom success strategies. He
is author of “Journalism Primer:
A Guide to Community News
Coverage,” “Votes and Quotes: A
Guide to Outstanding Election Cov-
erage” and “Bad News and Good
Judgment: A Guide to Reporting
on Sensitive Issues in Small-Town
Newspapers.” He can be reached
and welcomes comments and ques-
tions at jim@pumarlo.com.

GORE fromPage 1

journalism songs (“Ink by the Bar-
rel” and “I Want Names,” a directive
Gibson gave reporters) and several
speakers who recalled Gibson’s ca-
reer, including his presidency of the
Society of Professional Journalists
and his leadership in the formation
and success of the Tennessee Coali-
tion for Open Government.

“He was one of John Seigen-
thaler’s star pupils,” said Alan
Carmichael, a former Tennessean
colleague, recalling Nashville’s
most legendary editor.

In a video, former Gov. Phil Bre-
desen said of Gibson, “The state
is a different place today because
of the way he picked up on the
problem” of secrecy in state and
local governments.

Most speakers to the journal-
ist-heavy crowd referenced open
government as an unchallenged
public good, but Gore explained
why journalists and others consid-

er it necessary for democracy.

“What we’re experiencing in our
country, and I don’t want to bring
politics into this - but Frank Gibson
would say ‘Go ahead!” - what we’re
going through is a weakening of
our democracy and a resurgence
of authoritarianism, and that’s not
just in the U.S., but it’s principally
in the U.S.,” Gore said.

He recalled how German phi-
losopher Theodor Adorno, in his
“moral autopsy” of Nazi Germany,
concluded that “The first step on
that nation’s tragic descent into hell
... was this: All questions of truth
were transformed into questions
of power. And that sentence just
really grabbed me, because that
is really the basis of knowing the
truth and letting it set you free,
the religious teaching from ancient
times that knowledge is power.”

Recalling 1960s student protests
and resulting illegal activities of the
Nixon administration, Gore said,
“So if you have felt a little bit down-

cast, as I have at times, feeling
downcast about what’s going on in
the White House, just think back to
those days and how we came back
from that. And who led the way?
Newspapers led the way. Journal-
ists led the way. The truth was
made known and it set us free.”
For that to happen, Gore said,
“There had to be a hunger for the
truth in the heart of somebody who
did not let anything stop them from
getting the truth. That’s what distin-
guishes Americans from any other
people, in my opinion. . . . That
was the core of Frank Gibson, in
my estimation of him. He had that
drive. When you think about the
upbringing that he came from, and
all the challenges that he overcame,
that he was driven by the desire to
find the truth, to put it out there and
honor the journalism profession.
“So here we are in 2026, with
all that’s going on with our gov-
ernment, all the darkness and the
threats and everything, there are

Photo by John Partipilo,
Tennessee Lookout, Nashville

Former Vice President Al Gore
delivered one of the eulogies at
the June 14 celebration of life for
his former Tennessean colleague
Frank Gibson.

people who have been inspired by
Frank Gibson, and there are others
like Frank Gibson who have that
determination. We’ve got to find
ways to bring journalism back to
its fullest glory, because we need
it now more than ever. You’ll

hear the phrase ‘great American’
thrown away and around like it’s a
throwaway phrase; Frank Gibson
was a great American. He was an
outstanding journalist, and I am
one of many here who can also
say he was a great friend.”

Gibson is survived by his wife,
Kathy, their daughter Amy Sulli-
van, her husband David and their
two children. Memorial gifts are

suggested to the Tennessee Coali-
tion for Open Government.

This story is republished with
permission from the authors.
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Thursday, June 11

Bonnaroo fans bring fashion flair to ‘The Farm’ for four days of music event

CANAAN CHAVIS & BAILEY LOWELL
MTSU Seigenthaler News Service
June 11, 2026

Glitter and gems sparkled under
the Tennessee sun, and colorful,
handmade hair clips - called
sprouts — bounced from the brims
of hats as thousands of music
lovers arrived at Great Stage Park
on Thursday.

While many music festivals
have a reputation for bold fashion
statements, Bonnaroo Music &
Arts Festival attendees continue to
put a one-of-a-kind spin on concert
style. From animal-print outfits
and tie-dye ensembles to whimsi-
cal wizard hats and frog-themed
accessories, this year’s fashion
trends reflected the creativity and
individuality synonymous with
the four-day festival.

Many veteran ‘Roovians prefer
to dress practically rather than
in many intricate pieces. Lillian
Randall-Burdan, 25, likes to dress
efficiently for the event.

“I always try to prioritize
comfort and convenience because
I have had a couple of festivals
where I have worn the really
cool-looking strappy stuff,” Ran-
dall-Burdan said. “It is always hard
to go to the bathroom in between
sets, and over the past few years,

I have started wearing skirts be-
cause it helps me keep cool.”

One tradition to grow in pop-

ularity over the years is sharing
“sprouts,” headgear that can be
clipped onto clothes or hair. For
her spout, Randall-Burdan showed
off a leafy hair accessory.

“They are like a raving festival
tradition,” Randall-Burdan said.

Exchanging sprouts is one of the
many trinket-focused traditions
festival-goers take part in.

“I try to keep them on me. They
worKk as little hair clips, so some-
times I like to try and work them
into my fits. Or I have them on my
hat so I can trade them, or if I see
someone without one, I give them
one,” Randall-Burdan said.

Fellow Bonnarovians followed a
similar theme for the festival: Magi-
cal, earth-inspired and glittery.

Rusty Chamber, 43, leans into
a hippie-inspired look Thursday
on The Farm. Chamber works as
a contractor by day, but plans to
spend his weekend working with
clothing vendor Midnight Sun.
Chamber primarily shops in the
women’s section because of the
breathability and flow of the cuts
that one cannot get in the men’s
section, he said. Since making this
change, Chamber has fallen more
in love with fashion.

“When I started working with
Maria, who owns Midnight Sun,

I started wearing their feminine
clothing in a masculine way,”
Chamber said. “And it’s so, so, so

much more comfortable that now I

can’t wear anything else.”

In flowy linen pants, an unbut-
toned woman’s blouse and long,
curly hair, Chamber lives up to
his self-given nickname, “Hippie
Jesus.”

This year, glitter remained a pop-
ular staple. Festival-goers covered
their faces, shoulders and hair with
shimmering designs that caught
the light throughout the day. Color-
ful gemstones and metallic makeup
were also common sights as attend-
ees transformed themselves into
walking works of art.

=
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Photos by Canaan Chavis, MTSU Seigenthaler News Service

Left photo: Rusty Chamber shows off his outfit at Bonnaroo Music &
Artists Festival in Manchester, Tenn., on June 11. Right photo: Ronnie
Wright [far right] and friends wear matching propeller hats at Bonnaroo.

“I really wanted to go for the hip-

pie vibe,” Bailey Anderson, 23, said.

“I do love all of the glitter here.”
Others decided to take a whim-
sical route. In matching rainbow
propeller hats, Ronnie Wright,
24, and friends stood out against
the glitter and intricate outfits.
Although the eight friends have
different styles, the rainbow hats
bring them together. They bor-
rowed the idea from a YouTuber
who uses his platform to travel.
“And he goes to all these other
like, foreign countries and stuff,”
Joseph Bech, 24, said. “He just

talks to people, and I feel like the
colorful hat invites that. So then
I was like, ‘that’s really funny. I
wanna do that.”

For Wright, Bech and their
friends, the hats do serve a func-
tional purpose in the burning sun,
but their goal is to bring a smile
to someone’s face when they pass.
They want people to stop, stare and
ask because it leads to meeting new
and interesting people on The Farm.

While the music may be the
main attraction, Bonnaroo’s fash-
ion culture remains an attraction
of its own.

Friday, June 12

Found family reunion: Campers return home at Bonnaroo 2026

LAUREN BLAKE
MTSU Seigenthaler News Service
June 12, 2026

Nestled in C Block in the back
of Groop Camping at Bonnaroo
Music & Arts Festival sits a camp
named “Just Boof It.”

Nashville native David Fitzgib-
bons, 34, inherited the camp from
a past member at ‘Roo in 2016. He
met Dallas resident Akash Gonda-
lia, 34, at the festival in 2017, and
the pair have attended together
every year since.

“We were in Nashville for King
Gizzard [and The Lizard Wizard]
and I met up with Dave, and I had
a thought in my mind. I was like

‘Hey, I can just text Dave when-
ever I want,” and I did after that,”
said Gondalia. “Dave is absolutely
one of my closest friends, zero
hesitation.”

At Bonnaroo, strangers can
quickly become close friends and,
in some case, found family. The
Farm serves as a four-day home
to thousands of campers from
around the world as the festival
emphasizes the idea of communal
living.

Gondalia’s camp has grown to
more than 100 members in the
last nine years. Canadian attendee
Keith Arnold, 34, and Californian
Seth Rickard, 32, have joined the
camp for the last five years after

meeting Fitzgibbons and Gondalia
at the festival.

This year, Just Boof It is a week-
end home to about 45 campers
with tents divided into sections
based on region. The camp houses
people from locations spanning
from Vancouver, British Columbia,
to Washington, D.C.

“We’ve got the Virginia-D.C.
squad, the Memphis squad, Seat-
tle, Chicago and New York now,”
said Seth Rickards, 32, out of San
Diego.

Camp organization is compli-
cated but necessary. Gondalia and
Fitzgibbons organize the tents

See CAMPERS Page 7

Photo submitted by MTSU Seigenthaler News Service

Just Boof It members Seth Rickard, Matt Gregg, Keith Arnold, David Fitzgib-
bons and Akash Gondalia hold their camp flag Friday, June 12, at Bonnaroo.
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Friday, June 12

Mud, muck, and advocacy ona somewhat wet Friday at the Farm

JESSE JONES
MTSU Seigenthaler News Service
June 12,2026

On-and-off rain showers in
Manchester, Tennessee, brought
all-too-familiar muddy grounds to
Bonnaroo Music & Arts Festival
on Friday, where acts from The
Strokes to Turnstile and Yungblud
performed — a welcome distrac-
tion from the squishy ground
beneath Bonnaroovians’ feet.

Friday was the first full day
of music at the four-day festival.
Great Stage Park grew crowded as
artists drew crowds of fans, and
everyone settled in for a weekend
of live music and community.

The day was marked by mud,
muck and political advocacy, as
many artists were outspoken in
their sets.

“Your government may make
you feel small. Your government
may make you feel like you have
no power,” said Phoebe Lunny, lead
singer of Lambrini Girls. “But you
are the ones with all of the power.”

BBNO$ showed his support for
the drag community by bring-
ing out backup dancers in drag.

During Wet Leg’s set, production
repeatedly emphasized a “Free
Palestine” sticker on bassist Hester
Chambers’ guitar.

Many other artists throughout
the day spoke out about various na-
tional and global conflicts, like rock
band Wednesday’s candid dialogue
on ICE, billionaires and more.

The rain also led to shifting
schedules and event cancella-
tions. Dora Jar had a shift in
performance time and the Giggle’s

Stuffed Animal Adoption Event
at plaza three in Outeroo was
cancelled.

Difficult treks and dirty shoes
aside, ‘Roovians made the most of
the day. During the Lambrini Girls
set, fans in the pit made a slip
and slide. During the Geese set,
festival-goers formed a mosh pit,
trampling each other and hurling
mud, Olivia Davis, 24, said.

“It was really slippy and slidey,”
Davis said. “It takes a lot longer to

Submitted by MTSU
Seigenthaler News Service

Nikolai Fraiture of The Strokes
performs on the What Stage at
Bonnaroo on Friday, June 12.

get places.”

Davis said she noticed mulch
and sand laid out to help with
crossing the messier spots.

Vendors and volunteers alike
scrambled to make the muck more
tolerable for festival-goers, using
cardboard as temporary bridges,
alerting passersby of large patches
of mud and laying mulch to make
paths more traversable.

Difficult weather is not new
for Bonnaroo, with 2025 being
cut short and 2021 being ful-
ly canceled due to rain. After
Bonnaroo ended early in 2025,
festival organizers said they made
improvements to the Farm, includ-
ing improved drainage, reduced
capacity and larger acreage. This
year, ‘Roovians said they were
hoping for a dryer Farm.

Alexa Snyder, 22, navigated
the area around That Tent for 20
minutes due to mud. During one

Saturday, June 13

Olderoo: Fans of all ages ﬂock to The Farm

ZOE KUHN
MTSU Seigenthaler News Service
June 13, 2026

Sporting an eye-catching spark-
ly top and a pride flag tied around
her wrist, Susan Sloat fits in
amongst the rowdy fans, booming
musical performances and flam-
boyant fashion at Bonnaroo Music
& Arts Festival.

But unlike most in the crowds
of college-aged festivalgoers, she is
65 years old.

This is Sloat’s fifteenth year
attending the festival, where she
camps annually with a group of
six from Nashville.

Sloat represents an older gen-
eration of ‘Roovians attends the
festival every year with decades
of experience under their belt.
Whether showing up to enjoy leg-
acy acts or discovering new music,
the positive atmosphere of The

Submitted by MTSU Seigenthaler News Service

Mary and Peter Emanuel relax at Bonnaroo Music & Arts Festival in
Manchester, Tennessee, on June 13, 2026

Farm remains the same for fans of
all ages.

“There’s no place like it,” Sloat
said. “We have a good time every
year.”

Here for the music
Tennessee natives Mary and

Peter Emanuel, 62 and 59, respec-
tively, have been loyal pilgrims
to The Farm for seven years. The
couple’s three daughters, now in
their late 20s, came to the festival
for years, eventually inspiring
their parents to attend.

The Emanuels’ favorite 2026 art-

ists so far were Friday’s breakout
acts Wet Leg and YUNGBLUD,
Peter Emanuel said. Listening to
new artists they’ve never heard
before and discovering stars in the
making is what makes their ex-
perience so memorable for them,
he said.

“Our Kkids help us a lot,” Peter
Emanuel said. “They will give us
people to try and listen to and just
[ask] “What did you guys think of
those acts?””

A cherished community of
people from all over the country
singing and dancing together for a
weekend full of everyone’s favorite
artists is the biggest reason Mary
Emanuel loves Bonnaroo. She said
that having an experience beyond
the music is what makes Roo “one
family.”

“[Bonnaroo] helps give me hope

See OLDEROOS Page 8

of her favorite bands, Geese, she
had to leave the pit to take a break
from balancing in the mud.

“I just ended up sitting on the
outskirts on my blanket,” Snyder
said.

Whether artists took time to
speak out or just brought infectious
passion to the stage, memorable
‘Roo moments cemented their
place in festival-goers memory.

The Strokes brought indie rock
to the What Stage just weeks be-
fore the release date of their new
album, “Reality Awaits.” The band
accompanied frontman Julian
Casablancas’ vocals as he sang
fan favorites like “The Adults Are
Talking” and even took a request
from a fan leaning against the
barricade.

Casablancas complimented the
day two line-up, giving specific
shoutouts to Geese and Turnstile.

“It’s basically what our line-up
would be if we had a festival,”
Casablancas said. “So thanks for
coming to our festival.”

CAMPERS from Page 6

using a color-coded map. A block
of cars surrounds their tapes-
try-lined tents. In the middle sits a
hub full of food, drinks and a grill.
Each squad decorates a block to
make a home, but they all revolve
around the hub. Some are colorful
and cozy, while others are simpler,
with only a few cots and blankets.

Josie O’Donnell and Shelby
Renner, both 28, travelled to The
Farm from Minneapolis and joined
Just Boof It last year after their
previous camp dissolved.

“Last year we were here as a
group and were like, “‘We should
find a different group to fold our-
selves in here,” said O’Donnell,
“Everyone here is —king awe-
some, and we love being in group
camp together.”

Just Boof It continues to
welcome dozens of people each
year, all excited to reunite after 12
months apart. For these campers,
Bonnaroo is much more than a
music festival.

“Bonnaroo is such a special
thing,” Fitzgibbons said. “We’ve
had this group for five, ten years
now and we consider it very spe-
cial and sacred.”
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Sunday, June 14

Giant puppets go on parade in the festlval campgrounds

CANAAN CHAVIS
MTSU Seigenthaler News Service
June 14, 2026

On Sunday afternoon at
Bonnaroo Music & Arts Festival,

a Tennessee art collective and
a group of big-band musicians
brought handmade creations and
jubilant brass music to a surreal
puppet parade inside the event’s
campgrounds.

Cattywampus Puppet Council
- a group of artists based in Knox-
ville - aims to create a safe, free
space for individuals who want
to create art. The group advocates
for easy access to art and pro-
vides recycled materials to artists.
The musicians, called the Knox
Honkers and Bangers, represent a
subcommunity of Cattywampus
that perform brass-heavy New
Orleans-style jazz music.

Circled around the Why Barn,
abhout 100 attendees watched and
danced as Cattywampus volun-
teers trotted with the handmade
puppets. During the gathering, the
band jammed the side with brass
instruments and drums. The event
took place after a weekend of
puppet-making workshops in the
campgrounds.

“We’re having a puppet parade
party,” said Evora Kries, a volun-
teer with the group. “We’re gonna

Submitted by MTSU Seigenthaler News Service

Left: Cattywampus Puppet Council celebrates art and creativity at Bonnaroo
on Sunday, June 14. Right: Knox Honkers and Bangers Brass Band perform.

be dancing and partying with the
puppets we make today.”

Before afternoon rain paused
the day’s activities, Cattywampus
hosted a block party at the Why
Barn featuring puppets made
earlier in the weekend. This in-
cluded Dandelion, a creature with
a head inspired by the ‘Roo logo,
tongue split with multiple geo-
metric patterns. Dandelion wore a
scrap fabric skirt with cardboard
polkadots, crafted by Bonnaroov-
ians at a Saturday puppet-making
workshop.

Puppets shaped like fish, turtles,
bears, butterflies and sun and
nature-esque goddesses joined
Dandelion. The art felt whimsical

and bold, with a playful, theatrical
style. The vibrant colors, detailed
patterns and varied textures cre-
ated a mosaic-like look full of life
and imagination.

The pink-clad Knox Honkers
and Bangers played trumpets,
horns and drums while pup-
pet fish, butterflies and bubbles
danced around them. The crowd
moved along to the beat of the
drums and saxophones.

Parade-goers came prepared
with puppet creations and signs,
as well. P. Michael, 69, swayed
with his handmade flag while
Cattywampus volunteers intri-
cately animated the other puppets
through the crowd.

“These are some Bonnaroo
bandanas that I have put togeth-
er,” Michael said. “And then this
other side are words from my No
Kings protest signs. We need these
things, like education, the LGBTQ
community, peace, justice, truth,
you know, love, all those things.”

The block party lasted about an
hour, with patrons dancing freely
alongside the towering puppets
and radiating pure bliss. The over-
head sun painted a warm, rosy
glow across people’s faces, but no
one seemed to mind —not even
when clouds covered the sun.

As the band took a break before
the parade, the clouds rolled in
and heavy rain fell. Bonnaroo
officials soon announced an evac-
uation due to heavy rain, lightning
and flooding, effectively canceling
the parade.

Still, Cattywampus created an
environment at the Why Barn
today that the rain couldn’t wash
away. For those who attended, the
block party represented much of
the collective stands for — in-
clusivity, celebration of art and
collaboration.

“We really love witnessing and
facilitating the joy in our commu-
nity that art making brings,” said
Kries. “Art should be for every-
body. Every person should have
access to art.”

OLDEROOS from Page 7

in a tangible way,” she said. “I
know ‘Roo isn’t perfect - now
more than ever I need hope.”

Bonnaroo is one of the few
places people of all ages can
enjoy, Mary Emanuel said. Even
though she doesn’t know a lot
about the headliners, discovery is
the beauty of attending as a true
‘Roovian.

“We absolutely love it,” Mary
Emanuel said. “We feel very free.
And it’s nice to have a positive
experience.”

Over a decade of ‘Roo

Karen and Harry Smith, both
57, have attended Bonnaroo for 17
years. Although they are part of
an atypical demographic, they re-
main “unbothered” when it comes
to the lineup, Karen Smith said.

Mountain Grass Unit and
YUNGBLUD are two acts they’ve
enjoyed watching for the first
time, she said.

The couple gets to experience the
best of both worlds by attending
the festival with their daughter-
in-law every year. From rock to
bluegrass, country or EDM, genre
doesn’t matter to the couple, Harry
Smith said.

If everyone could get along like
the Bonnaroo community, the
world would be a better place,
Karen Smith said.

“The people who talk bad about
Bonnaroo are people who have
never been to Bonnaroo,” she said.

World Cup: The storles American media tell about soccer teams like Morocco

Editor’s note: This column was
written in May, about a month be-
fore the start of the 2026 World Cup.

When Morocco reached the
semifinals of the World Cup in
2022, much of the Western media
framed the run as a miracle.

Morocco became the “Cinder-
ella story,” the “giant killer,” the
improbable outsider disrupting
soccer’s traditional powers. Across
much of the coverage, surprise
became the dominant frame
before audiences were given much
context about Morocco’s soccer
infrastructure, diaspora talent or
long-term investment.

The achievement was historic —
and personal for my three Moroc-
can-born sons. Morocco became
the first African and Arab nation
to reach a World Cup semifinal
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that year.

But the coverage also revealed
something deeper about how
Western sports media often ap-
proach countries outside Europe
and South America. Success is
frequently framed as surprise rath-
er than infrastructure, investment
or history.

That narrative matters as the
2026 World Cup arrives in the
United States in a few weeks,
where American audiences will

encounter the diaspora communi-
ties and identities that surround
international soccer.

The challenge for journalists
will be resisting the temptation to
reduce those audiences to specta-
cle and symbolism. Much of the
coverage in 2022 treated Morocco
as a surprise, but that success did
not emerge suddenly.

Morocco has one of the longest
soccer histories on the African
continent. The national team
won the Africa Cup of Nations in
1976. In 1986, Morocco became
the first African and Arab nation
to advance past the group stage
of a World Cup, topping a group
that included England, Poland and
Portugal before losing narrowly to
West Germany in the Round of 16.

The country has significantly

expanded soccer infrastructure

in the past two decades. The
Mohammed VI soccer Academy,
established near Rabat in 2009,
became part of a broader national
strategy focused on elite youth de-
velopment, federation support and
strengthening ties with players in
the diaspora.

That diaspora connection
became one of the defining stories
of Morocco’s 2022 World Cup run
and will likely remain central to
other teams in 2026.

Many members of Morocco’s
national team were born or raised
outside Morocco. Hakimi grew
up in Spain. Hakim Ziyech and
Sofyan Amrabat were raised in
the Netherlands. Yet each chose to
represent Morocco internationally.

International coverage fre-

quently positioned those choices
through questions of identity and
belonging: What does it mean to
represent a country your parents
or grandparents left? How do ath-
letes navigate multiple languages,
cultures and expectations at once?

Those are not only sports ques-
tions. They are questions about
migration, diaspora identity and
media representation.

The matches themselves became
only part of the story. The cover-
age surrounding Morocco’s run
revealed how global sports media
still relies on familiar narratives
when countries outside traditional
soccer powers succeed.

Coverage often emphasized
emotion, symbolism and improba-

See WORLD CUP pPage 9
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bility. That symbolism intensified
because the tournament took place
in Qatar, the first Arab nation to
host a World Cup.

Morocco wasn’t just a soccer
team. It represented Africa, the
Arab world and Muslim communi-
ties globally.

None of those themes was
inherently wrong. Morocco’s run
carried enormous symbolic mean-
ing across multiple regions and
communities.

But the narrative often reduced
Morocco to an exception or emo-
tional phenomenon rather than
recognizing the country as a soc-
cer nation with decades of history,
infrastructure and club culture.

Western sports media has histor-
ically approached many non-Eu-
ropean soccer powers through the
language of surprise and symbol-
ism. Similar narratives emerged
around Senegal in 2002, South
Korea in 2002 and Croatia in 2018.

Sports coverage often appears
culturally neutral, but interna-
tional tournaments shape how
audiences understand countries,
migration and identity far beyond
the pitch.

At the same time, mod-
ern soccer audiences no
longer consume coverage
through a single national
lens.

Fans increasingly
experience international
tournaments through
overlapping media
ecosystems: television
broadcasts, TikTok, You-
Tube, WhatsApp groups
and multilingual social
media feeds.

During the 2022 World
Cup, Moroccan celebra-
tions spread rapidly across

TikTok and Instagram,
where videos from Casa-
blanca, Paris, Brussels,
Amsterdam and Chicago
circulated almost instantly.
Algorithms amplified emo-
tional scenes: crowds waving flags,
mothers celebrating, fans crying
after victories, players embracing
their mothers on the field.

Those moments helped hu-
manize Moroccan supporters to
global audiences. But algorith-
mic amplification also tends to
reward emotionally recognizable
narratives, reinforcing the same
familiar storytelling structures tra-

Submitted

The author and two of her sons pose with the
World Cup trophy at Wrigley Field in Chicago on
April 15,2026.

ditional media often relies upon:
the underdog, the miracle run, the
emotional fan base carrying the
hopes of millions.

For local journalists covering
the World Cup in American cities,
including in Seattle, Atlanta,
Houston and Kansas City, the
challenge will be resisting the
temptation to flatten those audi-
ences into familiar stereotypes.

The easiest coverage will focus

on colorful crowds, emotional
celebrations and viral moments.
But the more meaningful report-
ing will come from understanding
the communities behind those
scenes: diaspora audiences navi-
gating multiple identities, families
consuming matches across several
languages and supporters whose
relationship to soccer long pre-
dates the tournament’s arrival in
the United States.

Those stories will not just
happen inside the stadiums. They
will happen in the Fan Zones and
Fan Festivals, where people who
cannot afford the most expensive
World Cup in history will be gath-
ered to watch.

The complexity underneath those
moments, migration histories, play-
er development systems, regional
identities, linguistic diversity and
decades of investment, is often hard-
er to compress into viral clips or
headline-friendly narratives.

That is part of what makes di-
aspora soccer culture so powerful.
International tournaments become
public negotiations of identity, es-
pecially for audiences navigating
multiple homes, languages and
national affiliations at once.

Next month, I'm taking my

middle son to Atlanta to watch
Morocco play Haiti in a World Cup
game, and he will get to see his
heroes on the pitch. We will go
to the Fan Festival in downtown
Atlanta where I hope he will feel
the same sense of belonging that
he does in Morocco.

He will not just be watching
a World Cup match. He will be
watching himself become visible.

That is why the coverage matters.

Because for diaspora audiences
in our local communities especial-
ly, international soccer coverage is
never only about sports. It becomes
part of how people understand
where they belong, how they are
seen and which stories the world
chooses to tell about them.

Editor’s Note: This essay is adapt-
ed from a talk Jackie Spinner gave
on May 15 at the “Mediatization of
football in Morocco” international
conference at Ibn Tofail University
in Kenitra.

Jackie Spinner is editor of
Gateway Journalism Review,
Carbondale, Ill., and a professor
at Columbia College Chicago. This
column was originally published
May 21, 2026, and is reprinted here
with permission.

NEWS & MOVES from Page 3

and minored in communication
studies. Before starting with the
Times News, she worked at her
university’s newspaper and later
as a media specialist for a San
Diego-based nonprofit.

Q: What made you want to pur-
sue journalism?

A: In college, I
joined the student
paper — the USD
Vista — and fell
completely in love
with journalism.

I worked there all
four years; produc-
tion days (Tues-
days) became my
favorite day of the
week, and I knew
I wanted a career that made every
day feel like those Tuesdays. Giving
a voice to a community and keep-
ing people informed is a deeply
important responsibility, and I am
excited to play a part.

Q: What drew you to the job
with Six Rivers Media?

A: After a few years working
on the PR side of media, I knew I
wanted to get back to journalism. I
also hoped to find a job that would

Simpson

allow me to move closer to home.
Q: Who or what inspires you most?
A: My friends and loved ones,
especially those who are vocal
about their passions. I am also
inspired by so many of the authors
I read; I hope I can bring stories to
life even half as well as they can.
Kingsport Times News
June 5, 2026

Lovelace named GM at
Grainger County Journal

Lakeway Publishers, Inc. has an-
nounced the appointment of Don
Lovelace as General Manager of the
Grainger County Journal, Rutledge.

Lovelace brings years of experi-
ence to the position, having been
with Morris Communications from
1989-2005 before joining Lakeway
Publishers in 2005 as VP Circulation.

“Don is someone who knows
the market, so the continuity of
leadership for both Grainger County
and the Lakeway area is there,”
said Mike Fishman, President of
Lakeway Publishers, Inc. “He has a
deep understanding of what local,
credible news means for a commu-
nity. He is dedicated to making sure
that the Grainger County Journal
fulfills the obligations of that role.”

In addition to being named

General Manager
of the Journal,
Lovelace will con-
tinue in his role as
Vice President of
Audience.

His community
activities include
serving as pres-

Lovelace ident of Friends
of Panther Creek
State Park and vice chair of Ham-
blen County Substance Abuse Coa-
lition. Lovelace serves as chairman
of the Circulation Committee for
the Tennessee Press Association,
where he also serves as a director.

Don is married to Katja, a fitness
instructor and accountant.

They have three children and
three grandchildren. Don and
Katja are members of Arrowhead
Church.

Lakeway Publishers, Inc con-
sists of 15 newspapers, two radio
stations and several monthly
magazines serving communities in
Virginia and Middle Tennessee in
addition to the Lakeway Area.

Lakeway Publishers, Morristown
June 18, 2026

New Tennessee license
plate supports local

journalism

Local journalism and informa-
tion bring communities together.
Local journalism provides a trust-
ed understanding of what’s hap-
pening in our communities. Local
journalism keeps our institutions
honest. Local news and informa-
tion need our support.

The Tennessee license plate,
seen here, designed by Knox-
ville’s own Raylee Kirby (design
is subject to change). It’s available
in the coming months when 1,000
plates are ordered. Requesting this
plate will support local journalism
and scholarships for journalism
and communication students
across Tennessee. There’s no
better way to support the future of
our industry than educating the
next generation of journalism and
communication students. Request-
ing the plate will add an addition-
al $35 to the cost of your yearly
registration. The state keeps half
and half will go directly to these
scholarships.

The Front Page Foundation,
based in Knoxville, is a 501- (c) (3)
organization. We are a branch of
the East Tennessee Society of Pro-
fessional Journalists. Our primary
goal is to raise scholarship funds

., TENNESSEE

%, D e

«= Local Journalism Matters e

for journalism and communica-
tion students across Tennessee.
The Foundation board is made up
of 10 journalists from all areas of
media. Our mission is to support
journalism through our state edu-
cation systems and build support
for local media. We’re asking

for your assistance. Visit https://
www.frontpagefoundation.org/ to
learn more about the organization.

Chartered with the support
of the East Tennessee Society of
Professional Journalists, the Front
Page Foundation partners with
ETSPJ in supporting programs
that educate the providers and
consumers of news, encouraging
professional excellence and public
understanding of the role of the
press.

For more information, contact
David M. Winstrom, president of
Front Page Foundation, at 865-766-
8210, Winstrom09@gmail.com.

Front Page Foundation, Knoxville
June 24, 2026
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Broadsheet pages return to major university newspaper -- UT’s Daily Beacon

Approximately 15 years ago (the
exact date is foggy), I spoke at the
annual meeting of the Southeast-
ern Conference media staffs. I
don’t remember the exact title of
the group, but it was composed of
media and communications staffs
representing the (then) 14 schools
of the Southeastern Conference.
During a question-and-answer
session, a member of the group
rose from his seat and introduced
himself. It’s been too many years
to remember his name, but I do
remember he was a vice president
at the University of Florida.

His question was simple. “At the
University of Florida, we recently
conducted a study and found that
only 42 percent of the student
body reads the daily campus
newspaper each day. Given the
low number, we’ve decided to cut
the daily paper from our budget.
I'd like to know your thoughts
about that.”

My response was quick. “What
else do you have at the University
of Florida that reaches 42 percent
of your students each day?”

After a long pause, he respond-
ed, “Nothing. Maybe we should
reconsider cutting the newspaper.”

I never checked whether they

From THE
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Kevin Sume

eventually cut the newspaper

out of the university budget, but
my point was obvious. Only 42
percent may seem small, until you
dig deeper.

Cutting the school paper
was on the table

From 1997-2017, I directed The
University of Tennessee (UT)
Newspaper Academy. At that
time, UT students were treated to
The Daily Beacon, a daily printed
newspaper distributed through-
out campus. I was chagrined in
2017 when the paper was cut to
two days each week. Eventually, I
learned from UT students that The
Beacon was converted into more
of a weekly entertainment tab. I
wasn’t surprised when the news-
paper was cut. In a meeting with
the vice chancellor a few months
earlier, I learned cutting the school

paper was being considered.

It was with some delight that,

a few months ago, I read a story
on social media about The Beacon
returning to a large-print format.
Not only that, but the newspa-
per was also converting to a
full-broadsheet format. For those
of you who were born after 2000,
that means the newspaper page is
approximately 11 x 21 inches.

Two weeks ago, I met with two
members of The Daily Beacon
staff: Caden Dyer, editor-in-chief,
and Emily Hurst, print managing
editor. What I learned in 45 min-
utes brought more than one grin
to my face. A few of the highlights
of our conversation included:

The first issue of the broadsheet
version of The Daily Beacon came
out March 18, 2026. The newspaper
is published weekly, with a print
run of approximately 3,000 copies.

According to Caden, the con-
version to broadsheet has been
incredibly positive. Not only do
alumni love the broadsheet ver-
sion, but students who are active
on campus “love the switch.”

Caden brought up the idea of
a broadsheet newspaper three
years ago after looking at the tab
that had become The Beacon. “I

Public records lawsuit claims that Wilson County
water’s partner Adenus is functional equivalent

Editor’s note: This column was
edited to fit this space.

Ken Young filed a lawsuit
against the Adenus Partners and
its affiliates after it refused to turn
over records regarding its work
on two sewer systems it operates
for the Water and Wastewater
Authority of Wilson County. (Pho-
to of Ken Young in The Wilson
Post when he won Citizen of the
Year, standing in front of the Shop
Springs Road Booster Pump Sta-
tion. Used with permission from
Main Street Media).

Wilson County resident Ken
Young has filed a public records
lawsuit against Wilson County’s
water and wastewater utility’s part-
ner who runs the system after they
refused to provide records related
to work at two troubled facilities.

Young says in his lawsuit that
the Adenus Group LLC and its
affiliates are subject to the public
records law because they are serv-
ing as the functional equivalent

TN CoauiTion
FOR OPEN
GOVERNMENT

Deoran FisHer

of government — a type of entity
that the Tennessee Supreme Court
has ruled is subject to the public
records law.

“Adenus has become more than
just the ‘functional equivalent’
of the (Wilson County Water and
Wastewater) Authority. It has
been given the full responsibility
for providing the public services
that the Authority was created to
perform,” the lawsuit says.

Young has sought records about
two specific sewer systems that
would show how the Wilson
County water utility and Adenus
“have spent public monies and
how they have responded to issues

raised by the public and state au-
thorities regarding the provision of
essential government services.”
Specifically, Young sought
records that would document
financial records and payments for
operating, maintaining and cor-
recting deficiencies at the Sunset
Harbor Treatment Facility and for
engineering, project management
construction and other work done
on the Sewer System at La Guardo
(North Central) Elementary School.
Both have experienced prob-
lems. The Tennessee Department
of Environment and Conservation
has filed enforcement against the
Authority for wastewater permit
violations and environmental
groups have sued over failures of
these wastewater systems.
Residents complaining of prob-
lems in the Sunset Harbor subdi-
vision have often appeared at the
water utility’s commission meet-

See FISHER Page 11

was surprised that the newspaper
looked the way it did. It didn’t look
like a newspaper to me.” She said
she didn’t like the tabloid style.

A lot of credit was given to Shel-
by Wright, the 2025 editor-in-chief
of The Daily Beacon, who was
“such a creative person and who
always talked about moving to
broadsheet.”

The students began making
plans. According to Emily, “It took
a lot of preparation. It was 100
percent worth it.”

A real surprise was the increase
in advertising revenue after con-
verting it to a broadsheet newspa-
per. “With the switch to broad-
sheet, we got some really, really
big-money ads.” One ad, Google
Gemini, was $2,000 per issue.

I was pleased to learn that
the current dean of the College
of Communications and Infor-
mation is a big supporter of the
newspaper. According to Emily

Post your open jobs at tnpress.com

Submit your newspaper’s job openings to be posted to thpress.com by
emailing them to: rgentile@tnpress.com. If space and timing work
out, abbreviated descriptions may also be listed in
The Tennessee Press.

and Caden, that has made a huge
difference.

The paper is racked throughout
campus. Approximately 2,600 cop-
ies are racked each issue. I asked if
more people are reading the paper
now that it’s in print, in addition
to being online.

Return to broadsheet
boosted readership

“I would think so!” answered
Emily. She said the conversion
to a broadsheet newspaper made
the staff work harder across all
aspects, which helped boost
readership. “It can’t be overlooked
that our reporting has gotten more
serious this year, but our journal-
ism is just more impactful. We’re
covering hard news and topics
that people actually care about.
When we started, The Beacon
was more of a feature publication.

See SLIMP page 12
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MILLER-PERRY from Page 1

Miller-Perry invested $70,000 of

her personal savings to launch the
Tennessee Tribune. Under her leader-
ship, the newspaper grew into one of
Tennessee’s most influential Black-
owned newspapers and a trusted
voice for civil rights, community
advocacy and Black-owned business-
es. She later moved the newspaper’s
headquarters to historic Jefferson
Street, establishing its permanent
home in the heart of Nashville’s
historic Black community.

She was also founder of the
Nashville Black Chamber of
Commerce and charter member of
Nashville’s Les Gemmes.

The work Mrs. Miller-Perry
began more than three decades ago
will continue. In the coming days,
the Tennessee Tribune will publish
additional stories celebrating her
extraordinary life, enduring legacy
and immeasurable contributions
to journalism, civil rights and the
communities she loved.

Funeral arrangements and
additional information were to be
shared as they became available.

A lifetime dedicated to
civil rights

Born July 7, 1934, in Coraopolis,
Penn., Miller-Perry served in the
United States Navy before earning
her undergraduate degree from
Memphis State University, now the
University of Memphis. She was
among the first African American
students to graduate from the univer-
sity before continuing her education
at Howard University School of Law.

Her commitment to equality led
to a distinguished career in public
service. She worked for the U.S.
Commission on Civil Rights before
serving with the U.S. Equal Employ-

ment Opportunity Commission. As
a federal observer for the U.S. Com-
mission on Civil Rights, Miller-Perry
was stationed in Memphis during
the 1968 sanitation workers strike
and the assassination of Dr. Martin
Luther King Jr. Friends and col-
leagues often recalled that she also
marched with Dr. King during the
Civil Rights Movement, experiences
that shaped her lifelong commit-
ment to justice and equality.

Building a newspaper
with purpose

After retiring from federal service,
Miller-Perry turned her attention to
publishing, but her mission extended
far beyond producing a newspaper.

She launched Contempora mag-
azine in 1990 before founding the
Tennessee Tribune the following
year with a vision of highlighting
the accomplishments of African
Americans and other underserved
communities.

“I wanted our children to see
that we had lawyers, doctors,
preachers, TV anchors and so
forth,” Miller-Perry said during a
2019 interview with WKRN News
2. “So somebody can say, ‘I want to
be just like Anne Holt.”

That vision became the guiding
principle of the Tennessee Tribune.
Under Miller-Perry’s leadership, the
newspaper chronicled not only the
challenges facing the community
but also celebrated its successes,
ensuring generations of readers
saw positive stories that were often
overlooked by mainstream media

Creating opportunities
for others
Miller-Perry believed strong

communities were built through
economic opportunity.

In addition to founding the
Nashville Black Chamber of Com-
merce, she created opportunities for
countless Tennessee entrepreneurs
through Tennessee Tribune News &
Gifts, which operates two locations
inside Nashville International Air-
port. The stores showcase products
from Tennessee-owned businesses,
giving small business owners expo-
sure to thousands of travelers while
highlighting the creativity and inno-
vation of local entrepreneurs.

Her commitment to supporting
Black-owned businesses was re-
flected throughout the pages of the
Tennessee Tribune, where business
owners found not only advertising
opportunities but also a newspa-
per committed to celebrating their
achievements.

A builder of institutions

Throughout her career, Mill-
er-Perry established organizations
and programs designed to create
lasting opportunities for future
generations.

In addition to the Tennessee
Tribune and the Nashville Black
Chamber of Commerce, she founded
the Anthony J. Cebrun Journalism
Center, helping inspire and mentor
aspiring journalists. She also served
as a charter member of Nashville’s
Les Gemmes and was active with
Leadership Nashville, Leadership
Middle Tennessee and the North
Nashville Community Development
Agency. She was a Golden Heritage
Member of the NAACP.

Her influence extended well be-
yond Tennessee. She was inducted
into The HistoryMakers, one of the
nation’s largest archives dedicated
to preserving African American his-
tory and accomplishments. During
her lifetime she received more than
100 awards and honors, including
the National Newspaper Publishers

Association’s Lifetime Achieve-
ment Award for her contributions
to the Black Press of America. A
scholarship bearing her name was
also established at the University
of Memphis in recognition of her
lifelong commitment to education,
leadership and service.

A community mourns

As news of Miller-Perry’s passing
spread across Tennessee and be-
yond, tributes poured in from elect-
ed officials, business leaders and
community organizations whose
lives she touched through decades
of leadership and service.

Nashville Mayor Freddie O’Con-
nell remembered Miller-Perry as “a
legend—entrepreneur, civil rights
advocate, and news and opinion
leader.”

Davidson County Assessor of
Property Vivian Wilhoite described
Miller-Perry as both a mentor and
friend.

“Mrs. Rosetta Miller Perry poured
wisdom into my life through count-
less late-night conversations about
politics, family, leadership, faith
and life,” Wilhoite said. “Her advice
was honest, her encouragement
unwavering and her commitment to
our community unmatched.”

Wilhoite said Miller-Perry “built
institutions, elevated voices and
opened doors for generations of
leaders.”

Nashville Area Hispanic Cham-
ber of Commerce President and
CEO Yuri Cunza called Miller-Perry
“a pioneering journalist, publisher,
entrepreneur, civil rights advocate
and one of Nashville’s true com-
munity builders.”

“She was a trailblazer whose im-
pact extended far beyond the pages
of the Tennessee Tribune,” Cunza
said. “She understood the power

of journalism to inform, unite and
strengthen a community.”

A legacy that lives on

For more than three decades,
Rosetta Miller-Perry did far more
than publish a newspaper. She
gave voice to the unheard, created
opportunities for entrepreneurs,
championed civil rights, mentored
future leaders and built institutions
that will continue serving Tennes-
see for generations. The Tennessee
Tribune she founded remains
a reflection of the mission she
embraced throughout her life—to
inform, uplift and empower the
community she loved.

In announcing her passing,
Miller-Perry’s family reflected on
the extraordinary woman whose
vision transformed journalism and
countless lives.

“The light of a true legend and
icon has dimmed. Our family is
mourning the loss of our devoted
mother, grandmother and aunt,
Rosetta Miller-Perry, who passed
peacefully surrounded by family
and cherished memories.

“To many in Nashville and
across the entire country, she was
known and celebrated as a trail-
blazer, a pioneer and a difference
maker. She started the Tennessee
Tribune with grit, passion and
determination to ensure African
Americans were seen, heard and
represented. It was her mission to
report positive news that uplifted
the community. “Her life’s work as
a civil rights advocate, community
advocate, journalist and media
owner is a testament to her dedica-
tion to being a champion for equal
rights and change.

“She will be greatly missed and
leaves a heavy absence in our com-
munity and our nation. We ask for
your privacy at this time.”

FISHER from Page 10

ings, the lawsuit said, questioning
commissioners. “The Commission-
ers, however, have had limited, if
any, ability to provide substantive
information to inquiries about
solutions to these problems, with
the response often being to say
that you (the citizen) will have to
ask Adenus,” the lawsuit said.
Young’s lawsuit notes that rate-
payers within the public utility’s
service area pay monthly fees for
water and wastewater service of
which about 83% is passed direct-
ly on to Adenus. He calculated
that Adenus has received over $9

million in the past five years from
Wilson County ratepayers.

The functional equivalent
doctrine was recognized by the
Tennessee Supreme Court in 2002
in a case in which records were
sought of a nonprofit whose sole
work was a contract with the state
to help administer a state-subsi-
dized day care program in Shelby
County. That organization, Chero-
kee Children and Family Services,
was found to be the functional
equivalent of government.

Other entities have been sued
for public records under the
functional equivalent doctrine,
with the courts finding they meet

the characteristics outlined by the
court:

e Corrections Corporation of
America (now CoreCivic) in its
operation of state prisons;

® TSSAA - the Tennessee Sec-
ondary School Athletic Association;

¢ Cocke County Economic De-
velopment Commission;

® Powers Management in oper-
ation of Nashville’s public arena
where the Nashville Predators play;

¢ The Jefferson County Eco-
nomic Development Oversight
Committee, Inc., a nonprofit that
did economic development for the
county; and

® The Tennessee School Boards

Association.

In at least two functional equiv-
alent lawsuits, however, the courts
have ruled the private entities are
not subject to the public records
law. Those include:

e International Association of
Chiefs of Police in conducting a
search for a new police chief for
Memphis.

¢ Internal Medicine Education
Foundation that contracted with
University of Tennessee College of
Medicine - Chattanooga per-
taining to payments made to or
received from the university’s col-
lege of medicine and other entities

Young became interested in the

Wilson County water utility and
Adenus in 2024 when he noted
low water pressure at his Water-
town home. Dissatisfied with the
response to his problem, he began
making public records requests
and talking with other people in
the county who have experienced
problems, becoming an advocate
for addressing problems with the
county’s wastewater system. In
December 2025, he was named
Wilson County Citizen of the Year
for pursuing accountability for
wastewater officials.

Deborah Fisher is executive direc-
tor of Tennessee Coalition for Open
Government.
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Now, it’s an actual newspaper.”

I asked how students have
responded to the new broadsheet
version of the newspaper. Emi-
ly has been on staff four years,
so she has seen the complete
turnaround. “I remember when
I would tell my friends I was
working at the newspaper, they
would ask, ‘What’s the name of
the newspaper?”

Emily said she could understand
that because there wasn’t much
content that encouraged reader
engagement. “The conversion to
broadsheet makes our newspaper
look so much more professional,
reliable and interesting. I think the
move to broadsheet has pushed
people to do better work.”

When I asked these two ear-
ly-20s journalists for advice for a
newspaper considering dropping
print and moving everything
online, they responded quickly.
“Don’t!” was Emily’s immediate
response.

Caden responded, “I think there
is nothing like seeing someone’s
face light up when they open
the newspaper and see their face

Hurst

Dyer

there.” She continued, “Nothing
quite re-creates the feeling of
printing the newspaper, then
walking around campus and
showing it to my friends. A print-
ed newspaper is something in-
credibly special, and as the whole
world switches to digital and ev-
erything becomes the same, news
organizations have the chance to
do something different and stand
out. Keeping the newspaper in
print is incredibly important.”
Emily added that she has the
belief that one day the Internet
might crash “and just be gone,”
and “I think that having printed
editions of things is incredibly im-
portant for historical preservation.
I completely agree with Caden that
having a print edition is incredibly
important. It’s very special to see
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people hold the printed newspaper
and see that they’re in it.”

I asked what journalists should
know about The Daily Beacon’s re-
turn to a broadsheet format. Caden
“wants people to know that what
we’re doing is so important and is
touching lives on a regular basis.
Our broadsheet transition is the
pinnacle of what we accomplished

this year as a team.”

Both Emily and Caden were
quick to praise Cheryl Welch, their
new advisor. Cheryl has a journal-
ism background, not an academic
background, and “that’s made
such a difference.”

The Daily Beacon recently was
named “Best Collegiate Newspa-
per in the South.” The newspaper
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placed third in the nation in 2026
for collegiate media.

Kevin Slimp is a consultant,
advisor and trainer in the newspaper
industry. From 1997-2018, he directed
The Newspaper Institute of The
University of Tennessee. He is CEO of
Market Square Publishing and Chief
Guru at NewspaperAcadermmy.com.

The employees of Maln Street Medla TN
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