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Americans want the news, they just don’t want to pay for it

KNS Editor’s note: Robert J. Book-
er was many things to many people 
in the course of his life, running 
the spectrum from noted leader of 
Knoxville’s Civil Rights Movement to 
a serious singer well-regarded by ka-
raoke afficionados. At Knox News, 
we knew Bob Booker as a columnist 
with the ability to jump between 
topics and tone with rare agility. 
Booker was a highly respected an-
nalist with a specialty in Knoxville’s 
Black culture and history, and he 
mined his experience and exper-
tise often for column topics. In this 
column we originally published in 
September 2022, Booker wrote about 
how Black-run newspapers filled 

an important role in chronicling the 
history of our community, providing 
especially insight and commentary 
that were absent or actively excluded 
from mainstream publications, in-
cluding the Knoxville News Sentinel. 
It’s fitting to republish Booker’s col-
umn about the topic in this Sunday’s 
newspaper (Feb. 1, 2026), which 

features an exploration by reporter 
Hayden Dunbar of the history of 
Black newspapers in the region and 
the efforts of historians like Booker 
and archivists here and across 
the United States to resurface and 
preserve those critical publications. 
It requires a diversity of perspectives 
to understand the whole, and the 
history of our community is richer for 
the efforts of those journalists of the 
past and the people today who are 
safeguarding their work for posterity. 
– Joel Christopher, executive editor

Readers tell me how much they 
enjoy my columns on the history 
of Knoxville and make sugges-

tions for others. Some of them 
have not been here long, and some 
say it is information they have 
forgotten or never learned. While I 
have always lived here, l, too, have 
so many more things to learn. 
Fortunately, the sources for those 
revelations are readily available.

During the past 42 years I have 
learned much of the history I 
know from old newspapers. While 
our history books offer much of 
that information, their authors are 
subjective and their space is lim-
ited. They tell a good part of our 
story but fall short in many areas.

A new analysis from the Pew 
Research Center contains both 
sobering news and a surprising 
opportunity for our industry.

Eighty percent of Americans 
say voters have a responsibility to 
follow the news. That’s an over-
whelming affirmation of journal-
ism’s civic importance.

But here’s the tension: 73% say 
they do not feel a responsibility 
to pay for the news. Only 16% 
report having paid for news in 
the past 12 months. Just 8% say 
individual Americans have a re-
sponsibility to financially support 
newsgathering.

As Pew put it: Americans value 
being informed, but feel a limited 
obligation to contribute financially 
to the system that produces the 
news.

That disconnect defines the 
challenge confronting editors and 
publishers today.

The problem isn’t that Ameri-
cans reject the value of news. The 
problem is that they don’t connect 

value to payment.
So the question for newsroom 

leaders isn’t, “Why won’t they 
pay?” It’s this: What does this gap 
tell us about how audiences per-
ceive our value — and how do we 
change that perception?

If most Americans believe 
they can stay informed without 
regularly following the news, that 
tells us something important. In 
a world saturated with headlines, 
alerts and social media snippets, 
many people believe they are 
getting “enough” information 
passively.

If audiences think they can get 
enough for free, payment will 
always feel optional.

That means our challenge is not 
simply building better paywalls. 
It’s building clearer value.

The path forward is not more 
content. It’s more distinction.

We must double down on orig-
inal, local, high-impact reporting 
— the kind of journalism no one 
else in our market will produce. 
Accountability reporting. Inves-
tigations. Compelling human 
interest stories about people in our 
community. Deep local coverage 
that cannot be replicated by na-
tional outlets or aggregated from 
elsewhere.

Commodity news blends into the 
information stream, but exclusive 
reporting stands apart.

And when we do that work, we 
must say so.

One reason people don’t feel re-
sponsible to pay is that they rarely 
see the cost of journalism.

We should tell readers when a 
reporter spent a week digging into 
public records. When a photog-
rapher traveled across the state 

to capture the moment the local 
basketball team won the state title. 
When we invested a month into 
an investigation.

We should show readers what 
they would not know about their 
community without our news-
rooms.

Last October, the Chattanooga 
Times Free Press, where I work, 
reported that county officials had 
been quietly working on plans to 
convert part of a beloved nature 
park into industrial development. 
The response was immediate: 
more than 12,000 residents signed 
a petition; citizens formed a non-
profit group, Save Enterprise South 
Nature Park; commission meetings 
filled with concerned residents.

In January, the mayor canceled 
the proposal, citing public input.

Without that reporting, resi-
dents may not have known about 
the plan until decisions were effec-
tively final.

Your
Presiding
Reporter
Alison Gerber

See GERBER Page 2
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‘Your Turn’
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Robert J. Booker

Learn about Knoxville’s history in old newspapers

See BOOKER Page 6

Honoring Knoxville’s Black History:
The Lost Black Newspapers
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About your content, TPA members: Bring it on!
One of the things I like best 

about being managing editor of 
The Tennessee Press (TTP) is 
reading, editing, and laying out 
content for this publication that 
originates from Tennessee Press 
Association members and their 
staffs. This typically includes guest 
columns about the newspaper 
industry or their own newsroom 
experiences as well as special TPA 
Member Showcase pieces. These 
entail some of your staff’s best 
editorial work (art included), some 
of which might someday end up 
as winning entries in the annual 
TPA/UT State Press Contests. 

Other types of TPA content we 
love to get into TTP are expand-
ed obit, retirement, and career 
milestone-anniversary pieces that 
make for compelling reading. 
Many touch the heart; remind us of 
the good old days of pica poles and 
pasteup; and/or tickle the funny 
bone. To submit, please email, 
in Word format, the final edited 
version of the story plus accom-
panying art and cutlines. Send to 
miketowle2013@gmail.com. Call 
or text 615-293-5771 for questions.

Done right, content produced for 
this in-state, in-house publication 
informs, instructs, and occasionally 
entertains. That is why we publish 
regular columns generously provid-
ed (albeit nonexclusively) by the 
likes of John Foust (on adver-
tising), Jim Pumarlo (editorial), 

Paul McAdoo (legal), Kevin Slimp 
(design and technology), Deborah 
Fisher (TN Coalition for Open Gov-
ernment), Michael Zinser (work-
place law), Jackie Spinner (Gate-
way Journalism Review editor) and 
various contributors from Freedom 
Forum and Reynolds Journalism 
Institute, among others, all with 
their respective permissions.

One thing we’d like (need) to 
see more of: TPA member staffers 
choosing and submitting their own 
work, unsolicited. In other words, 
bring it on! Following are sugges-
tions explaining what we are look-
ing for and guidance on how to get 
it to us. In advance, we thank you 
for your participation in bringing 
statewide attention to more of your 
work and staffers. Upon accep-
tance, we will publish as much as 
we can space permiting:

1. TPA Member Showcases. We 
have been doing this for several 
years now, but we need your help 
picking them out and sending them 
to us (miketowle2013@gmail.
com. Call or text 615-293-5771, if 
questions). This is editorial work 

that you have recently published in 
your own newspaper and you deem 
a “cut above the norm,” potentially 
award-winning work. Human-in-
terest features. Investigative work. 
Unique historical pieces. Sports 
articles. A piece about an innovative 
business. A column about a general 
subject. You tell us. Submit the final, 
edited version of the story in a Word 
file along with high-res art that ran 
with the story, to include photo 
credits and captions (hint: send 
to miketowle2013@gmail.com). 
Your submission will act as your 
permission for us to republish it. In 
fact, for a great Showcase example, 
see starting on page 1 of this edition 
the News Sentinel’s Black History 
Month package on the history of 
local Black newspapers. Excellent!

2. News & Moves briefs. This is 
old hat, but a lot of it is not getting 
to us. This includes new hires, 
promotions, retirements, awards, 
changes in publication days or 
format, etc. Anything like this 
worthy of being published in your 
paper is worthy of being in TTP. 
Be sure to include a high-res head 
and shoulders photo of anyone 
named or quoted. Figure on at least 
60-75 words each. Longer is fine al-
though all submissions are subject 
to being edited for space.

3. Obituaries. We have a separate 
space set aside for these. We need 

From the
Managing 
Editor

Mike Towle

In our coverage of the events 
as they unfolded, we consistently 
pointed out that this news came 
to light through our reporting. It 
feels a little strange to reference 
ourselves — after all, we’ve been 
trained for decades not to — but 
when we break news that would 
have been otherwise hidden, we 
also need to break that tradition.

That is impact. And we should 
talk about it.

Our public-service role cannot 
be assumed. It must be articulated.

In recent years, our reporting 
has led to the indictment of a police 
chief. It exposed that a former dis-
trict attorney married an employee 
and hired her brother — findings 
that resulted in the Tennessee 
Comptroller determining he violat-
ed the state’s nepotism policy.

Those stories are not routine 
content. They are accountability 
journalism, and they are why 

local news exists.
We should be better, and more 

confident, in reminding the public 
that journalists are watchdogs.

We now have tools previous 
generations of editors and pub-
lishers only dreamed of. We know 
what people read. We know what 
converts subscribers. We know 
which stories resonate. That data 
is not a threat to our mission. It’s 
a guide.

If deeply local stories drive 
engagement and subscriptions, we 
should do more of them. If incre-
mental, low-impact content fails to 
connect, we should reconsider why 
we’re producing it.

Technology disrupted our indus-
try in profound ways. But it also 
gave us clarity.

The Pew data should not push 
us toward despair. It should push 
us toward strategy.

Americans still believe being 
informed is a civic responsibility. 
That foundation is intact. What’s 

missing is the connection between 
that belief and the sustainability of 
the institutions that produce trust-
worthy, local journalism.

We can build that connection 
by producing journalism that is 
indispensable, by clearly showing 
its impact, by explaining its cost, 
and by focusing relentlessly on the 
work that only we can do.

News is a tough business right 
now. The economics are unforgiv-
ing. Public attitudes are complicat-
ed. Trust must be earned every day.

But the mission remains vital — 
and the audience has already told 
us they believe that.

The better we make the case 
that our work is essential, unique, 
and worth sustaining, the better 
positioned we will be.

The fight is difficult. But it is 
absolutely worthwhile.

Alison Gerber, Chattanooga 
Times Free Press, is serving as TPA 
president for the 2025-26 term.

See TOWLE Page 3

GERBER from Page 1
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March 2026
5-7: ACP Spring National College 

Media Conference, Hyatt Regen-
cy Embarcadero, San Francisco.

9-13: 2026 INMA (International 
News Media Association) News 
Media Subscriptions Summit, 
Toronto, Ontario, Canada.

15-21: Sunshine Week, www.sun-
shineweek.org

20: TPA Ideas Contest deadline for 
submission of advertising and 
circulation entries. The contest 
has 41 categories, including 10 for 
digital and one for innovation.

March 30-April 1: News Industry 
Mega Conference, presented by 
America’s Newspapers, Austin, TX.

April 2026
8-10: 2026 Niche Media Confer-

ence, Conference, featuring five 
niche media tracks: Publisher 
Strategy, Digital Strategy, Ad 
Sales Training, Audience & 
Marketing Growth, Editrorial, 
Orlando, FL.

May 2026
4-8: INMA World Congress of 

News Media, Berlin, Germany.
17-20: 2026 Media Financial Man-

agement Association and Fi-
nancial Executives International 
Annual Conference, Mariott 
RiverCenter, San Antonio, TX, 
www.mediafinance.org/annu-
al-conference

June 2026
10-12: 2026 ADMA Conference, 

Audience Development Media 
Alliance, South Point Hotel Casi-
no and Spa, Las Vegas, NV. 

September 2026
14-16: America’s Newspapers 2026 

Senior Leadership Conference,  
Washington Marriott George-
town, Washington, DC.

November 2026
4-7: Fall National College Media 

Convention, presented by 
Associated Collegiate Press 
& College Media Association, 
Westin Kansas City Crown Cen-
ter, Kansas City, Mo.

For Your Calendar
This column is for my friends 

who enjoy reading about tech-
nology. There was a time, before 
some of you were born, when I 
wrote almost exclusively about 
technology. Many of the big soft-
ware companies would send me 
everything they had to offer. That 
was in a time when software came 
on disks, then CDs. I anticipated 
the UPS delivery person’s arrival 
every day, hoping they would 
have goodies for me.

About six months ago, I made a 
significant life decision. I decided 
to move to the beach during the 
winter months. That decision 
is paying off as I write this, as 
friends throughout North America 
are writing or calling to tell me 
how cold it is. As a sidenote, Ken 
Waddell, publisher in Manito-
ba, wins the coldest prize at -40 
Fahrenheit.

During 2025, I spent so much 
time traveling to work with 
newspapers that I decided it was 
time to take a few months off from 
travel and stay in one place. The 
beach seemed as good a place 
as any. I planned no consulting 
visits. No convention speeches. 
No newspaper redesigns. I would 
catch up on several design projects 
on my calendar – which included 
eight books – and consult with 
newspaper clients online.

An advantage of moving to the 
beach is that friends come to see 
you … a lot. I’ve enjoyed hosting 
friends from all over the U.S. this 
winter, many longtime newspaper 
friends. While on the phone with 
a publisher friend in Colorado yes-
terday, I was asked what he would 
need to bring so he could design 
his newspaper while at my winter 
home. I gave him a list.

That made me think about ev-
erything I had prepared before my 
winter move. I had several projects 
to complete, I would be work-

ing with quite a few newspaper 
clients, and I would need access to 
much of what is available in my 
Knoxville office.

My home office workspace con-
sists of four computers, connected 
to three monitors. I rarely use two 
of these computers, but I’ve found 
it helpful to have them around 
when I’m searching for an old 
file or need a password for a vital 
website stored in a web browser’s 
cache on one of them.

I know everyone doesn’t need 
to back up as much as I do, 
but, like you, I’m working with 
important files. Often, I have irre-
placeable client files stored. Imag-
ine getting the dreaded “corrupt 
file” message while working on 
one of these files. The following is 
my backup setup:

• All of my computers are 
connected to at least two external 
drives used by Apple Time Ma-
chine to back up everything. My 
main computer backs up hourly. 
The others back up daily.

• I have an account with 
Backblaze (backblaze.com) that 
performs an offline backup of my 
computers every hour

• I have an additional physical 
6TB external SSD drive that I use 
to regularly copy all my computers 
to. This is the drive I brought to 
the beach so I could access any-
thing on my office computers.

• I have a large Dropbox 
account that stores my essential 
files. This also allows clients to 
access their files.

When my publisher friend from 
Colorado asked what he should 
bring for his visit (so he could lay 
out his newspaper), I told him to:

• Set up a Google Drive (he al-
ready had), so he could access his 
files as necessary from his office.

• Copy his entire computer to 
an external SSD drive, which he 
could work off (using my comput-
er) to lay out his paper here.

• Upload the last issue of his 
newspaper and the newspaper tem-
plate to a Dropbox, just in case.

While working on a project ear-
lier this week, I realized I needed 
an InDesign file from 2016. That 
was five computers ago. I hadn’t 
copied files from that computer 
to the portable drive I brought to 
the beach, and I don’t have access 

to it through Google Drive. 2016 
was also before I began using 
BackBlaze. I crossed my fingers 
and checked my fourth option, 
Dropbox. Imagine the relief when 
I found the file.

These precautions may sound 
like overkill, but I’ve learned you 
really can’t back up too much. Our 
files are too important to lose, and 
I sleep soundly knowing I always 
have access to the files I need.

Kevin Slimp is a consultant, 
advisor and trainer in the newspa-
per industry. From 1997-2018, he 
directed The Newspaper Institute of 
The University of Tennessee. He is 
CEO of Market Square Publishing 
and Chief Guru at NewspaperAcad-
emy.com.

Taking your office with you means knowing your technology

high-res head shots here as well. 
Obituary feature stories are fine to 
submit, and we assume you have 
already published those as well. 

4. Staff Spotlight. We tried this 
way, way back in B.C. (before 
Covid) and would like to resurrect 
it. Its success depends on your in-
volvement. This is an opportunity 
to give statewide recognition to in-
dividual staffers. We would need a 
high-res head shot of the featured 

staffer; a work-related selfie-type 
photo of them on the job; job 
title; hometown; and college/high 
school. Plus have them pick four 
or five topics about themselves for 
which they write roughly 75-80 
words each. Possible topics: a tal-
ent outside of work they have they 
have; how they got their job; their 
proudest accomplishment; most 
memorable trip ever taken; a high 
school or college memory; favorite 
part of their job; most memorable 
life or work experience; favorite 

hobby; bucket list items, etc.
5. Columns/Opinion piec-

es. These can be columns that 
have recently appeared in your 
newspaper or can be written 
exclusively for The Tennessee 
Press. They need to be on a topic 
related to the newspaper industry 
or directly related to your work 
(e.g., recounting the challeng-
es and solutions of putting out 
an edition during the snow/ice 
storms of January). Note: if the 
column was previously published 

and you submit it as a Showcase 
piece, it can be on any topic.

6. Any other suggestions for TTP 
features or categories of content?

Note: Submission of material will 
act as your newspaper’s permission 
for us to republish it.

Mike Towle, managing editor of 
The Tennessee Press, is a former 
sports reporter for the Fort Worth 
Star-Telegram and The National 
Sports Daily, and former assistant 
sports editor and later a general 
manager/editor for The Tennessean.

From The 
News 
Guru
Kevin Slimp

Submitted art

My desktop setup for a few months has included: 1) a Mac Mini 
computer; 2) a 40-inch monitor; 3) a 6TB external drive; 4) a mouse & 
keyboard; and 5) a microphone & speaker. I wanted to bring as little as 
possible, without disconnecting my entire setup at my home office.

TOWLE from Page 2
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If I were to ask if you are 
planning to buy a pair of shoes for 
yourself or someone in your family 
in the next year, you would proba-
bly say “yes.” But if I were to ask if 
you are planning to buy that pair 
of shoes this week, you’d probably 
say “no.” That means your chance 
of buying those shoes right now is 
one chance out of 52 weeks. 

This phenomenon is called the 
Thin Market – something every 
advertiser should know. For most 
products or services, there is a 
large market over an extended 
period of time and a small market 
on any given day. In other words, 
store owners have to advertise year 
round to reach all of their prospec-
tive customers. During each week 
they advertise, they reach only 

about two percent of their current 
prospects. In addition, we all know 
that an ad has to be seen multiple 
times to stand a chance of being 
acted upon. Running one ad a year 
– or two or three or ten – will not 
make much of an impact. 

Marketing’s dried-up lakebeds 
are filled with decision makers 
who advertised only “every now 
and then.” But what about busi-
ness people who resist advertising 

altogether? 
Years ago, the McGraw-Hill 

company addressed that challenge 
with a print ad that still speaks 
truth that hits like a hammer. 
It featured a stern-looking man 
sitting in an office chair, staring 
straight ahead at the camera. It 
was an image of disdain and dis-
trust: frowning expression, closed 
posture, feet flat on the floor, 
clasped hands, brown suit, tightly 
cinched bow tie. The background 
was stark white and the copy 
beside him appeared with each 
sentence on a separate line for 
emphasis: “I don’t know who you 
are. I don’t know your company. 
I don’t know your company’s 
product. I don’t know what your 
company stands for. I don’t know 

your company’s customers. I don’t 
know your company’s record. 
I don’t know your company’s 
reputation. Now – what was it you 
wanted to sell me?” At the bottom 
of the ad, McGraw-Hill reminded 
readers that “sales start before 
your salesman calls.” 

The ad quickly became a classic 
and has been used for years in 
advertising classes and textbooks 
as an example of a perfect match 
of copy and photography. (If you’d 
like to see it, do a Google search 
of “McGraw-Hill man in the chair 
ad.”)

Although the ad makes no men-
tion of the Thin Market, it teaches 
a lesson about advertising that is 
just as relevant today as it was all 
those years ago. To get the man 

in the chair’s attention, a business 
has to put their ads where he can 
see them. And to win his trust, the 
ads have to be straightforward and 
honest. 

While the man in the chair tells 
us to advertise, the Thin Market 
tells us to advertise consistently. 

Put them together, and you have 
a winning combination. 

 
Copyright 2026 by John Foust. 

All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper advertis-
ing professionals. Many ad depart-
ments are using his training DVDs 
to save time and get quick results 
from in-house training. Email for 
information: john@johnfoust.com

Ad-libs®

John Foust

‘Thin Market’ is one of best arguments for running ads consistently

News & Moves

Adame named Sun editor
Award-winning journalist 

Shanon Adame, who comes from 
The Daily Times in Maryville, has 
been named to lead The Green-
eville Sun newsroom by Duane 
Uhls, general manager of The Sun.

“Shanon brings proven news-
room experience and a deep com-
mitment to community journalism,” 
Uhls said. “Her experience will help 

us deliver impact-
ful local news 
while strengthen-
ing our coverage, 
expanding our 
digital efforts, and 
building on our 
tradition of serving 
Greene County.”

Adame graduat-
ed from Maryville 
College with a 

degree in writing communication 
and minors in Appalachian stud-
ies and political science.

She had been with The Daily 
Times since March 2024 where 
she started as a crime reporter 
then made the switch to the edu-
cation beat.

“I am passionate about the 
power and importance of local 
journalism,” Adame said. “Local 
papers help capture the pulse of a 
community and capture its history 
for generations to come.”

Also at The Daily Times, Adame 
had maintained a weekly column 
she often describes as mostly na-
ture writing with big feelings.

She earned awards for her col-
umn from the Tennessee Press As-
sociation and the East Tennessee 
Society of Professional Journalists.

Adame also launched the Blount 
County Quarterly, a lifestyle mag-
azine published four times a year.

Before her work at The Daily 
Times, Adame spent six months 
interning on the Oxygen Channel’s 
hit true crime show, Snapped. In 
her internship, she helped proof 
scripts, wrote loglines, researched 
cases, helped on set and even 
made two cameos on the show.

The Greeneville Sun
Feb. 13, 2026

The Expositor 
welcomes Andrews

On Monday, Feb. 9, the Spar-
ta Expositor welcomed Caleb 
Andrews as part of the staff. With 
writing experience in the Expos-
itor faith columns since 2022, he 
is no stranger to readers. He has 
been married to his wife, Tiffany, 
for over 20 years. Together, they 
have three boys. Caleb has a Bach-
elor’s degree in Criminal Justice 
and a Master’s degree in Public 
Administration. 

“I’m excited to be a part of the 
Expositor team as we help tell the 
events and stories of our region,” 
Caleb stated.

“Having the ability to be more 
involved in our region is a bless-
ing,” he continued. He expressed 
his enthusiasm for writing has 
developed over the last few years, 

also leading to 
this position. 

He will be 
working along-
side Josh Austin, 
The Expositor’s 
reporter for the 
past year. Josh 
graduated from 
Tennessee Tech 
University with a 

Bachelor’s degree in History. Josh 
is confident the two can work well 
together as a team, and he is eager 
to continue bringing in stories for 
White County to read.

Caleb is joining the team as ed-
itor and reporter. He and Josh can 
be reached at editor@spartalive.
com and josh@spartalive.com, 
respectively, for event coverage, 
stories, photos, and story ideas.

The Sparta Expositor
Feb. 17, 2026

CTFP weekday 
single-copy paper 
sales have ended

As of Monday, Jan. 26, single 
copies of the Monday through Sat-
urday Times Free Press papers are 
no longer being sold in any retail 
outlets in our market area.

Sunday papers will still be sold 
in stores and delivered to the homes 
of print subscribers, and midweek 
deliveries of the free Community 
News editions will not change.

A big thank you to all readers 
who have made buying a physical 
paper part of their routines.

If you’re interested in becom-
ing a subscriber, you can access 
the paper digitally from Monday 
through Saturday and receive 
Sunday copies at home. To sub-
scribe, go to subscribe.timesfree-
press.com/subscription/times-
free-press/, or call 423-757-6262.

Chattanooga Times Free Press
Jan. 24, 2026

Sun hires Magalios as 
multimedia sales director

Duane Uhls, general manager of 
The Greeneville Sun, has an-
nounced the hiring of Leslie Magali-
os as the company’s new Multi-Me-
dia Sales Director in Greeneville.

In her role with TGS, Magalios 
will work closely with local busi-
nesses and community partners 
to help them connect to customers 
via TGS, The Newport Plain Talk, 
and the Rogersville Review.

“Leslie is a dynamic and accom-
plished leader with a proven ability 
to grow revenue while building 
strong, collaborative teams,” Uhls 
said. “Her depth of experience 
across major media organizations 

and her passion 
for community-fo-
cused journalism 
make her an 
outstanding fit for 
Adams MultiMe-
dia. We are excited 
to welcome her to 
Greeneville and 
look forward to 
the leadership and 

energy she will bring to our sales 
efforts.”

Magalios brings a wealth of 
knowledge to the paper, with over 
20 years of experience in sales and 
marketing, and having worked 
with several esteemed community 
papers, such as The Chattanooga 
Times Free Press and The Enid 
News & Eagle in Oklahoma.

She also brings a deep appreci-
ation for the role local newspapers 
play in informing, supporting and 
strengthening the towns they serve.

Magalios and her husband, 
together 38 years, are excited to be 
in Greeneville. Together, they have 
two children and one grandchild.

Adame

Andrews Magalios

See NEWS & MOVES Page 5

Tennessee Press Service 
Advertising Placement Snapshot

	 ROP:	 Networks:
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Year* as of Jan. 31	 $60,328	 $17,112
* The TPS  Fiscal Year runs Dec. 1 through Nov. 30	



Election season is underway. 
Many would say the cycle never 
ends. No sooner are votes tal-
lied than strategists eye the next 
election. Make no mistake, many 
lawmakers routinely cast votes 
with one eye on policy and one 
eye on politics, especially if they 
are in swing districts.

Office-holders are scrutinized 
more than ever in today’s politi-
cal dynamics. In turn, media are 
under the microscope.

The scope of coverage will vary 
by newspaper and community. 
Election season strains newsrooms 
already strapped for resources. 
Consider these starting points:

First, keep the focus local. Do 
what you know best and do what 
no one else is doing for your 
readers.

Second, introduce yourselves 
early to candidates. Promote the 
roles of both the news and adver-
tising departments. 

I place public affairs coverage at 
the heart of a newspaper’s respon-
sibilities. In that sphere, nothing 
is more than the selection of 
candidates who will shape policies 
affecting readers’ everyday lives.

Think about your bread and 
butter. What’s more likely to 
receive a front-page headline: An 
action in Washington, D.C. or at 

the State Capitol – or debate at a 
packed meeting of the city council, 
school board or county board?

I don’t suggest ignoring the 
more expansive conversations. 
Elections in Minnesota got much 
more interesting with Gov. Tim 
Walz’s decision not to seek a third 
term. The ripple effect will likely 
reach legislative races and even 
local contests, raising issues that 
warrant attention.

The increasingly caustic 
political environment at national 
and state levels has negatively in-
fluenced local political discourse, 
which has made some newspapers 
more cautious about giving space 
to broader topics. That makes it all 
the more important to shed light 
on local topics and candidates, 
offering a trusted voice to navigate 
the chaos of social media. And, 
when appropriate, to filter national 
and state issues for messages rele-

vant to your communities.
The first step is to commit to 

comprehensive election coverage. 
The second step – carrying out 
that pledge – may prove difficult 
despite best intentions. Publishers 
more and more are frustrated with 
candidates and campaigns that 
simply refuge to engage with the 
newspaper, even declining to com-
plete basic questionnaires. Even 
more annoying is the growing loss 
of advertising dollars.  

Your best offense is to get in 
front of candidates early. Individ-
uals seeking elective office are 
applying for a job. They must con-
vince their bosses – the electorate 
– that they are the most qualified 
to effectively advance constituent 
interests. You are in excellent 
position to help present that infor-
mation in the clearest and most 
meaningful manner.

Start by writing a welcome 
letter congratulating candidates 
on their decision to seek elective 
office, for giving their time and 
talent to make the community 
a better place to live. Include 
answers to the most frequently 
asked questions about newspaper 
policies and operations. Follow 
up with a face-to-face meeting to 
communicate editorial procedures 
as well as advertising opportu-

nities. It’s ideal to have separate 
conversations. In all cases, make 
clear the distinction between news 
and advertising departments.

Then underscore that this is 
the candidate’s opportunity to 
be introduced to constituents, to 
state positions on priority issues. 
If you can’t interview them – if 
they won’t give you access, it is 
fair game to interview associates, 
supporters and others. Campaigns 
need treasurers. That can be a 
place to start.

On that front, publishers often 
bemoan the lack of political ad-
vertising, especially in local races. 
But how many newspapers devel-
op and approach candidates with 
an advertising campaign similar 
to welcoming a new merchant in 
town? Many individuals are novic-
es to the political arena. Seize the 
opportunity to be a key adviser in 
spreading their messages.

A final note: Communicate. 
I’m a firm believer in explaining 
newspaper operations and policies 
and wrote a weekly column while 
sitting behind the editor’s desk. 
Election season provides ample 
fodder on a variety of fronts. Some 
columns can be written each elec-
tion cycle and can be pre-emptive 
on questions that inevitably will 
be raised.

Election coverage is one of 
the most exhaustive and scruti-
nized tasks facing newsrooms. 
At the same time, reporting on 
candidates and campaigns is the 
most fundamental element of a 
newspaper’s service to democracy 
in action. Solid reporting helps 
voters elect better people to make 
decisions on their behalf.

Newspapers should use their 
community knowledge to deliver 
an inside look at candidates and 
set a framework for constructive 
debate. The rewards are to all 
involved from candidates and the 
voters to your community and 
your newspaper.

 
Jim Pumarlo is former editor 

of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and 
provides training on community 
newsroom success strategies. He 
is author of “Journalism Primer: 
A Guide to Community News 
Coverage,” “Votes and Quotes: A 
Guide to Outstanding Election Cov-
erage” and “Bad News and Good 
Judgment: A Guide to Reporting 
on Sensitive Issues in Small-Town 
Newspapers.” He can be reached 
and welcomes comments and ques-
tions at jim@pumarlo.com.

The number of notices posted 
by Tennessee newspapers and 
available to the public in 2025 on 
www.tnpublicnotice.com totaled 
95,413. That was an increase over 
2024, which had 92,780 notices. 
TPA thanks members for doing 
their part to handle the notices 
and to abide by the state law.

These notices are 
published in the 
newspaper and then 
posted to the news-
paper’s website in a 
publicly accessible 
section (at no addi-
tional fee). And all 
of these notices are 
also posted to the 
Tennessee newspa-
per industry’s one 
statewide website, 
tnpublicnotice.com, where any 
person with internet access can 
search and view the notices for 

free. This has been the state law 
since 2014.

Analytics show that tnpublic-
notice.com received more than 5 
million views in 2025.

Please direct any questions 
about the law to Mark Millsap at 
mmillsap@tnpress.com or (865) 
584-5761, ext. 106.

Questions about 
posting to tnpublic-
notice.com should 
be directed to Robyn 
Gentile at rgentile@
tnpress.com or (865) 
584-5761, ext. 105.

The revised house 
ads for print and 
websites are available 
at www.tnpress.com. 
This folder also con-
tains ads you can use 

on your website. TPA members 
are welcome to edit and add their 
newspaper’s name to the ads.

March 2026 •  The Tennessee Press • Page 5

Election season: Keep coverage local, start early
Community
Newsroom
Success

Jim Pumarlo

“I am thrilled to be back in Ten-
nessee, and living in Greeneville,” 
Magalios said. “It is a wonderful 
community, and I’m enjoying 
meeting and getting to know our 
clients and business associates.”

The Greeneville Sun
Feb. 26, 2026

Schneider is Press’ 
newest reporter

Editor’s note: This Q&A was ed-
ited substantially to fit this space.

Meet Madelyn Schneider, the 
newest reporter at the Johnson 
City Press. Schneider is from 
Florida, originally from Edge-
water. She recently earned her 
bachelor’s degree in English from 
the University of North Florida in 
Jacksonville. 

Q. What made you want to pur-
sue a career in journalism?

A. I’ve always loved writing and 
reading, and originally majored 

in biochemistry in 
college because I 
wanted to pursue 
a career in scien-
tific research and 
writing. I quickly 
realized it wasn’t 
quite the field I 
originally thought 
I was passionate 
about and changed 
my major to English because, well, 
it was something I at least knew I 
liked and was good at.

Like many college students, at 
this point, I needed a job to support 
myself. I saw that my university’s 
newspaper, Spinnaker, was hiring 
paid part-time writers and I applied 
because it sounded like a lot more 
fun than working at my campus 
Chick-fil-A or Starbucks. Three 
months later, I became Spinnaker’s 
editor-in-chief.

Q. What drew you to the job at 
the Johnson City Press?

A. I wanted to gain more 
professional experience covering 

government, crime and other 
public affairs. The area stood out 
to me as a small place with big 
headlines, and I’m excited to learn 
more and become a member of 
this community.

Q.What can readers expect to see 
you covering?

A. Johnson City’s commission 
and board meetings, community 
growth and development — espe-
cially any publicly funded projects 
— and other happenings within 
the Johnson City limits.

Q. What is the best advice 
you’ve ever been given?

A. One of my mentors in jour-
nalism from college once told me: 
“Every person is doing the best 
they can with what they have.” 
I always think of this when I get 
frustrated or encounter a road-
block in my work and personal 
life because it’s a good reminder 
for me that most people are truly 
just trying their best.

Johnson City Press
Feb. 5, 2026

NEWS & MOVES from Page 4

Schneider

Tennessee newspapers posted 95,413 public 
notices on tnpublicnotice.com in 2025



The Knoxville News Sentinel 
has published countless stories in 
its 100 years. But until relatively 
recently, rarely were they about 
Black Knoxvillians.

You can solve many mysteries 
with the help of old news articles: 
the tale of a long-gone business, 
why local government operates the 
way it does. Archived newspapers 
are a critical source when it comes 
to understanding history.

But in ours, there are obvious 
gaps when it comes to the stories 
of East Tennessee’s Black com-
munity. Coverage isn’t there at 
all, or it’s biased. Our file folders, 
scans and photos − none of these 
hold the true depth and breadth of 
what really happened in Knox-
ville’s past. That’s the case at the 
News Sentinel, and at mainstream 
media outlets across the country.

In spite of that failure, however, 
the stories live on. That’s in large 
part because of the Black jour-
nalists who wrote them, and the 
Black newspapers that published 

them. 
 
Important stories pre-
served in these pages

Brandon Nightingale is a bit 
of a genealogy enthusiast. The 
senior project manager for Howard 
University’s Black Press Archives 
Digitization Project is a skilled 
researcher, but he told Knox News 
that trying to find details about 
Black family members by search-
ing through mainstream media 
records can turn up minimal re-
sults. Searching through the Black 
Press Archives, however, is often 
more successful.

That’s how he came across new 
details about his grandmother’s 
life. Through the collection of 
Black newspapers, compiled since 
1973 by Howard and the National 
Newspapers Publishers Associ-
ation, Nightingale found that a 
Black newspaper in Anniston, 
Ala., had written about her often. 
“They treated her like she was a 
community hero,” he said.

There were stories of her do-
nating clothes to children, of her 
volunteering with churches. “It’s 

one thing to hear stories, because 
people can say whatever,” Nightin-
gale said. “But when you actually 
see it documented, and you can 
read it, and it’s there in print ... 
that’s some of the stuff I hold near 
and dear to my heart.”

Stories reported by and for Black 
Americans bring details like these 
into the 21st century. Not just fam-
ily history, but other particulars of 
Black life, too. They preserved key 

information about 
notable figures, 

popular businesses and local 
schools, even when others did not.

‘Too long have others spo-
ken for us’

In 1827, the nation’s first Black 
paper, Freedom’s Journal, began 
in New York, 34 years before the 
start of the Civil War. Other Black 
outlets followed, and Tennessee 

gained its first − the Colored Ten-
nessean − in 1865.

The impetus for Black media 
was twofold, Nightingale said. 
First, there was widespread 
dissatisfaction with mainstream 
papers’ negative representation of 
the Black community. That was 
coupled with what the Freedom’s 
Journal’s founders described as 
a “wish to plead our own cause.” 
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Preserving historic Black newspapers is about telling ‘the full story’

When I began to do serious 
research in 1980, I learned to read 
old City Council minutes, city 
Board of Education minutes and 
the minutes and reports in the 
archives of Knoxville’s Commu-
nity Development Corporation. 
Knox County Board of Education 
minutes are spotty, but the Knox 
County Archives has school 
records, court records and other 
valuable documents not found in 
published books. Our taxpayers 
have made a wonderful invest-
ment in the McClung Collection at 
the East Tennessee History Center 
at the Corner of Gay and Clinch 
where one can read virtually 
every newspaper published here 
since 1791. We are also fortu-
nate to have the Beck Cultural 
Exchange Center with issues of 
several Black newspapers that 
report the achievements of Black 
residents not found in any other 
place.

At Beck one can also find a 

collection of scrapbooks created 
by individuals who clipped and 
pasted articles in the 1920s and 
1930s from newspapers that no 
longer exist. The articles and 
photographs in those weeklies 
record a surprising amount of 
history. Editorials like the ones 
demanding a 12-year education 
in the public schools for Black 
students and a new location for 
Austin High School are blistering 
commentary.

Knoxville’s first Black newspa-
per, the Knoxville Examiner, was 
published by attorney William F. 
Yardley in 1878. It was followed 
by at least three other weeklies 
published between 1878 and 1891. 
They were the Knoxville Bulletin, 
also published by Yardley; the 
Knoxville Negro World, published 
by the Patterson brothers; and the 
Baptist Companion, published by 
the Rev. J.M. Armstead, pastor of 
Mount Zion Baptist Church.

It may seem strange to include a 
church newsletter in this category, 
but if it were anything like the 

Mount Zionite published by that 
church in the 1940s and 1950s, 
it was a first-class organ with 
well-written articles of varied 
interest and excellent photography. 
All of those publications were 
necessary in getting fair coverage 
of civic and social affairs in the 
Black community. In many cases 
they led the effort in improving 
life there.

Since those early days, Knoxville 
has had at least 20 Black weeklies 
that carried the banner for racial 
justice, fair play and building 
Black pride. Some became rivals, 
including the East Tennessee 
News, edited by Webster Porter, 
and the Flashlight Herald, edited 
by B. Branner Smith, who often 
took potshots at each other. Each 
sometimes accused the other of 
unlawful activities. The Beck Cen-
ter has issues of those two papers, 
the Public Guide, the Independent 
Call, the Express and others, 
including most issues of the Vine 
Junior Flash, which was published 
between 1952 and the 1970s and 

BOOKER from Page 1

Photo by Sophie Szydlik/News Sentinel

This 1938 edition of The East Tennessee News is part of the Beck Cultural 
Exchange Center’s archives.

featured community news, and 
most issues of the Mount Zionite.

Robert J. Booker was a freelance 

writer and former executive director 
of the Beck Cultural Exchange 
Center. He died Feb. 22, 2024, at 
the age of 88.

Honoring Knoxville’s Black History:
The Lost Black Newspapers

HAYDEN DUNBAR
Knoxville News Sentinel
February 1, 2026

See DUNBAR Page 7

News Sentinel file

Attempts to integrate the Whittle Springs golf course 
in 1959 were written about in Black newspapers such 
as the Flashlight Herald.

Photo by Hayden Dunbar/New Sentinel

The Knoxville Flashlight- Herald from Jan. 25, 1964.
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That line appeared on the first 
page of the first edition, along 
with the assertion, “Too long have 
others spoken for us.”

“Who can tell your story better 
than, you know, you, as opposed 
to someone else telling these 
stories of Black people and people 
of African diaspora? Why not have 
it be told by them themselves?” 
Nightingale said.

Black newspapers were a means 
of agency. Not only could their 
staffs decide which stories to tell 
and how to tell them, but they 
could be distributed on a large 
scale.

“Especially back then, having 
your own printing press was such 
a powerful tool because that was 
something that wasn’t accessible 
and wasn’t achievable by just any-
one,” Nightingale said. “Having 
that power and authority to be 
able to print your own narratives 
about your own community, I 
think that was sort of the driv-
ing force behind a lot of it, and it 
stayed throughout the decades.”

But with that power came 
scrutiny from the white commu-
nity, and sometimes danger. “You 
can imagine the racial terror that 
would have come about having 
your own Black press publication,” 
Nightingale said. But still, the 
presses ran.

From the Examiner to the 
East Tennessee News

The first Black paper in Ten-
nessee, the Colored Tennessean, 
was started in Nashville, but its 
founder, W. B. Scott − grandfa-
ther of Knoxville notable Charles 
Cansler − moved to Maryville 
after two years and started the 
Maryville Republican around 
1868, according to a 1982 Univer-
sity of Tennessee dissertation by 
Karen Fitzgerald Brown.

About a decade later, William 
Yardley started the Examiner in 
Knoxville, a paper that bore in its 
nameplate the quotation, “Inde-
pendent in all things, neutral in 
nothing.” Yardley published the 
paper weekly and operated it out 
of an office on Gay Street.

A spreadsheet compiled by UT 
assistant professor Louisa Trott lists 
over 20 Black newspapers in Knox-
ville through the years, including 
outlets such as the Knoxville Bulle-
tin, Knoxville College’s the Aurora, 
the Knoxville Flashlight-Herald, 
the East Tennessee News and the 
Knoxville Negro World.

These papers covered topics from 
religion and society to education and 
“the fight for justice,” according to 
the Rev. Reneé Kesler, Beck Cultural 
Exchange Center executive director. 
Today, the Tennessee Tribune, a 
Black weekly newspaper, continues 
to operate out of Nashville.

Some Black newspapers 
are lost, but others have 
been carefully preserved

Unfortunately, not all of these 
papers have existing archived 
copies available today.

Trott, the UT professor, told 
Knox News in an email that’s be-
cause of a history of white-biased 
collecting institutions. “In more 
recent years, archives, libraries 
and other institutions have made 
efforts to correct this,” Trott said, 
“But unfortunately, it is too late 
for newspapers because they were 
ephemeral and deteriorated so 
quickly.”

Her spreadsheet is the product 
of an attempt to collect titles of 
Tennessee’s Black newspapers, 
work made challenging by collec-
tion disparities. Trott realized the 
lost papers weren’t documented 
in one place while researching for 
the Tennessee Newspaper Digiti-
zation Project, for which she was 
project coordinator.

And while some artifacts and 
details have become increasingly 
harder to find, or have disap-
peared altogether, there are orga-
nizations that have been working 
for years to save them.

Both Howard’s Black Press 
Archives and Beck Cultural Ex-
change Center have been around 
since the 1970s, working to collect 
these important pieces of the past. 

Knox County Public Library’s 
Calvin M. McClung Historical Col-
lection has Black newspapers in 
its holdings as well. Kesler said it’s 
likely there are more copies saved 
out there, too, whether in files that 
haven’t been looked through or at 
someone’s house in their attic or 
basement.

But even for these institutions, 
the process is ongoing. While 
many Black newspapers have 
been saved, now there’s a fo-
cus on digitization. Once these 
fragile, historic documents live 
online, more people can see them, 

whether that’s to learn more about 
their grandmother’s life or to do 
research for school.

“Until we can tell the full story, 
the full breadth of history, we’re 
only hitting parts of it,” Kesler 
said. “And I think in so doing, 
we’re not getting history. History 
has to be the full story. And the 
full story of history is not African 
American history or U.S. history 
or white history. It’s all history. 
And they’re all intertwined.”

Hayden Dunbar is the storyteller 
reporter at Knox News.

TPA MEMBER COVERAGE SHOWCASE: Knoxville News Sentinel (cont. from page 6)

Honoring Knoxville’s Black History:
The Lost Black Newspapers

Read excerpts of newspapers run and written by Black Knoxvillians

Newspapers run by and for 
Black East Tennesseans chronicled 
vital pieces of the region’s history.

They captured a wide swath of 
current events, including family 
activity, church life, political hap-
penings and school updates.

And while the topics are im-
portant, so are the ways in which 
they’re expressed, so we’ve includ-
ed some excerpts here. The below 
sections are pulled from copies 
of newspapers provided by Beck 
Cultural Exchange Center.

Beck’s executive director, the 
Rev. Reneé Kesler, described the 
authority of these writers and 

these outlets.
While there was the poten-

tial for dangerous ramifications 
carried out by the white commu-
nity, the Black press nonetheless 
marked “an opportunity to have 
an independent voice,” Kesler said.

“It was an opportunity to speak 
your truth. And to speak it in 
your way, right? Whatever that 
is, whatever advocacy you were 
doing, and being able to do that 
unapologetically.”

Knoxville Bulletin, Nov. 17, 1881
“Frederick Douglass will lec-

ture in the city at the opera house 
on the evening of the 21st inst. 
He is one of the ablest men in the 
nation and as a lecturer has few 
superiors. We regard it as fortu-

nate for the people of this city 
that they have the opportunity to 
hear one so eminent as the Hon. 
Frederick Douglass. That he will 
be greeted by a large audience we 
cannot doubt.”

East Tennessee News, April 9, 1925
Death Ends Sufferings 

of Aged Benefactor
“Funeral services over the re-

mains of Cal F. Johnson, well-known 
citizen whose death occurred at his 
home, 317 State Street, on last Tues-
day afternoon at 1:50 o’clock, will be 
conducted from the home Saturday 
afternoon at 2 o’clock.

“... The death of Mr. Johnson, 
one of the wealthiest members of 
the race in Tennessee, followed an 
illness of several weeks, that kept 

him confined to his room. His age 
of eighty years made treatment of 
his affection difficult and despite 
the employment of all available 
medical skill, the end came. While 
it was generally known that he 
was beyond recovery and that the 
end was near for some time prior 
to his death, the announcement of 
his death on Tuesday cast a pall of 
gloom over the entire city and ex-
pressions of regret in all circles and 
among all races could be heard.”

Knoxville Flashlight Herald, 
July 19, 1958

Decision of School Board No 
Surprise, Avoids Integration

“The decision of the five-mem-
bered Knoxville School Board to 
add four rooms to Eastport, Negro 

elementary school, rather than 
integrate or turn Mountain View 
into an all Negro school was no 
surprise to the Flashlight-Herald.

“In interviewing all but Dr. 
Charles Moffett (out of town at 
the time), the writer soon realized 
that they were for considering any 
possibility other than integration.”

Knoxville Flashlight Herald, 
July 19, 1958

Editorial: Foul Odor On the Wind
“A foul odor seems to be on the 

wind of this Whittle Springs Golf 
Course situation.

“First, R.N. (Bob) Thomp-
son, who preposes to organize 
a nine-hole course in the Oak 

DUNBAR from Page 6

HAYDEN DUNBAR
Knoxville News Sentinel
February 1, 2026

See EXCERPTS Page 8

News Sentinel file photo

Knoxville College students line up to buy tickets during a Civil Rights 
protest at the Tennessee Theatre on March 23, 1963.
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The Tennessee Court of Appeals 
has ruled that the U.S. Copyright 
Act does not prevent the Metro 
Nashville police department from 
disclosing journals and other 
material created by the Covenant 
School shooter.

The appeals court also rejected 
a broad reading by the trial court 
that “every single item” compiled 
or created by shooter and collected 
by police was exempt from the 
public records law based on a 
school security exemption, T.C.A. 
§10-7-504(p), saying it “strains 
credulity.” The court remanded 
this issue to the trial court to de-
termine which works were exempt 
and which were not. “No record 
in Metro’s file should be deemed 
exempt ‘simply because it contains 
some exempt information.’”

The decision reversed two key 
rulings of Davidson County Chan-
cellor I’Ashea Myles, and instruct-
ed Myles on remand to conclude 
the  process of reviewing files for 
redaction “as expeditiously as 
possible,” noting that “almost three 
years have passed since the first 
request for this information.”

The ruling, if not appealed, 
could lead to many long-hidden 
records about the shooter to 
finally emerge. The ruling on the 
copyright act also was a win for 
those who feared that copyright 
infringement worries could lead to 
government officials withholding 

wide swaths of materials.

Six people, including 3 
children, were killed in 
March 27, 2023, attack

The material created by the 
shooter and collected by police 
during its investigation has been at 
issue since days after the March 27, 
2023, attack in which six people 
were killed, including three chil-
dren. After requests for material 
was denied, entities including 
news media, a senator, a police 
association and the Tennessee 
Firearms Association, filed a peti-
tion in chancery court to object.

Eventually, the case led to the 
parents of the students at the Cove-
nant School to claim copyright law 
as an exception to the Tennessee 
Public Records Act, seeking to 
prevent the shooter’s writings from 
becoming public.

The appeals court said in Brewer 
v. Metropolitan Government of 
Nashville and Davidson County 
that the trial court erred in con-
cluding that the U.S. Copyright Act 

preempts the Tennessee Public Re-
cords Act and prevents the release 
of the original writings, journals, 
art, photos and video created by 
the shooter. (The shooter, Audrey 
Hale, was killed at the scene by 
police, and her parents gifted any 
of Hale’s materials to the parents of 
the victims).

“Construing the (Tennessee Pub-
lic Records Act) broadly to promote 
access to public records, as we are 
required, we conclude that under 
these particular circumstances, the 
only overt action Metro must take 
to meet its obligation is to allow 
Petitioners access to the records for 
personal inspection…

“Whether petitioners choose to 
go further than that considering 
their potential copyright liability 
is left to them. Likewise, if the 
Parents wish to pursue a copyright 
infringement action against Peti-
tioners based on how the Petition-
ers choose to use the information 
in the records, the (Copyright) 
Act provides the Parents with a 
remedy.”

The ruling said that the trial 
court and the parents “conflate the 
concept of access for inspection 
(required under the public records 
law) with reproduction and 
display.” The court said the public 
records law does not require Metro 
to publicly display its file, but only 
to “allow Petitioners access for 
personal inspection.”

“…Metro may allow access to 
the records for personal inspection 
without itself copying, display-
ing, or publishing the records. 
This result allows the public to 
‘scrutinize [Metro’s] reliance on or 
consideration of the copyrighted 
material’…thus furthering the 
purposes of the (Tennessee Public 
Records Act.)”

The appeals court recognized 
that the public records law confers 
copying rights to members of the 
public and said, “We do not opine 
whether it is advisable for Petition-
ers to copy or otherwise reproduce 
those records upon said personal 
inspection and access.”

Not all of Myles’ rulings 
were reversed

The appeals court did not 
reverse all of Myles’ rulings. It 
affirmed that the parents had 
standing to raise arguments 
under the U.S. Copyright Act. It 
also affirmed that the Tennessee 
Constitution  and the Victims’ Bill 
of Rights did not bar disclosure of 
the shooter’s writings.

The parents said that the shoot-
er’s writings, if released, would 
cause them and their children to 
suffer, which they asserted con-
flicted with victims constitutional 
right to “be free from intimidation, 
harassment and abuse throughout 
the criminal justice system.”

The appeals court affirmed the 
trial court’s ruling that the Tennes-
see Constitution Article 1, § 35 relat-
ed to victim rights applies to victims 
while they are involved in the 
criminal legal system. The appeals 
court said that both the constitution 
and T.C.A. § 4-38-102 “makes clear 
that the rights conferred therein 
apply to crime victims navigating a 
criminal case at various stages of a 
pending or contemplated criminal 
prosecution.”

“At this juncture, there is neither 
a legal proceeding nor a police 
investigation. While the Parents 
are crime victims in the non-legal 
sense, they are not victims in the 
specific context of the laws on 
which they rely. Moreover, the 
Parents’ argument is speculative. 
There is simply no way to prove 
the future injuries the Parents 
assert they will suffer should the 
writings be released.”

The opinion was delivered by 
Judge Kristi M. Davis and joined 
by Judge John W. McClarty and 
Judge Thomas R. Frierson II.

Deborah Fisher has been execu-
tive director of Tennessee Coalition 
for Open Government (TCOG) since 
2013. Previously she spent 25 years 
in the news industry as a journalist. 
This column was originally pub-
lished Feb. 5, 2026 on the Tennessee 
Coalition for Open Government 
website at tcog.info.

Appeals Court: Copyright Act does not prevent Nashville 
police from disclosing Covenant shooter records

Grove community for Negroes, so 
conveniently brought his plans to 
light at this time. Is this to becloud 
the issue?

“Well, it should not make any 
difference how many private golf 
and country clubs are organized ... 
the fact still remains that Negroes, 
as other citizens, are entitled to 
use city owned property. Why 
pay money for a non-regulation 
size course when your taxes have 
already supported Whittle Springs 
Golf Course for years?

“Second, the City Council is 
apparently stalling to let the whole 
matter simmer down. Why should 
the Council take a ‘hands-off’ 
attitude when it has been respon-
sible for denying a segment of 

the citizenry use of city-owned 
property?”

Knoxville Flashlight Herald, 
June 8, 1963

“The stand-in movement was 
resumed this year by students of 
Knoxville College and University 
of Tennessee. (In 1960 theatre 
stand-ins were unsuccessfully 
staged). Leading the group were 
Marion Barry, Avon Rollins and 
Jerry Porter. They picketed the two 
theatres for nearly three weeks 
when stand-ins were called off for 
negotiations. When negotiations 
failed they then started stand ins 
only at the Tennessee Theatre. 
Both Negro and white students 
participated. Many students com-
plained about police brutality when 
arrested for demonstrations, but 

this did not stop them. Washing-
ton Davis, only senior adult leader 
of stand-ins from beginning to 
end, stated, ‘These are the bravest 
young people I have ever seen. I 
admire their courage, intelligence 
and determination. They suffered 
police abuse and long hours in jail, 
but they never did give up.’”

Knoxville Flashlight Herald, 
Jan. 25, 1964

Editorial: Congratulations, Mr. 
Miller! But Why Inconsistencies?

“It has been announced that 
Loye Miller, editor of the Knoxville 
News-Sentinel, will be the recip-
ient of the annual Brotherhood 
Award presented by the Knoxville 
Roundtable of the National Coun-
cil of Christians and Jews Feb. 22 

at the University Center Ballroom.
“Mr. Miller is being honored for 

his forthright editorials urging cit-
izens to make Knoxville an Open 
City. For this we congratulate him. 
But there are other matters which 
give us great concern:

1. We wonder why he doesn’t 
set the example at the News-Senti-
nel by initiating an open employ-
ment policy on all levels of the 
operation;

2. Also, we wonder why doesn’t 
the News-Sentinel open its society 
page to all citizens who merit 
notice there;

3. Finally, we wonder why the 
News-Sentinel identifies US as 
Negro in a news article when it 
does not do the same thing for the 
Irish, German, Italian, etc. All are 
Americans.”

EXCERPTS from Page 7

News Sentinel file photo

Cal Johnson was a prominent busi-
nessman in the late 19th and early 
20th centuries.

TN Coalition
for Open
Government

Deborah Fisher
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Obituaries
James Edward “Jim”  
Charlet Jr.

James Edward Charlet, Jr. (Jim) 
passed away February 7, 2026, at 
age 85. He is survived by Barbara, 
his wife of 50 years, and their 
children Jamie Young (Kevin) 
and Caldwell Charlet (Jennifer) 
and four grandchildren: Sophia 
and Maya Young, Jameson and 
Theo Charlet. He is also survived 
by sister-in-law Candace Kayne 
(husband Art Saunders) and 
step-brothers-in-law Don Perry 
(DeeDee) and Ted Perry (Rita).

Jim is pre-deceased by parents 
James E. Charlet and Martha Cald-
well Charlet, and sister Penelope 
Charlet Stacey (William). Born in 
Nashville, he grew up in Clarks-
ville where his family owned and 
published the Clarksville Leaf 
Chronicle and seven surrounding 
counties’ weekly newspapers. 

His years of U.S. Air Force 
service as a military journalist in 
Europe, the Middle East, and Latin 
America was the career of which 
he was most proud. He retired as 
a U.S. Air Force lieutenant colonel. 
He was a graduate of the Air War 
College and the Air Command and 
Staff College. During his active 
duty he was commander of Detach-
ment 311 of the USAF Recruiting 
Service, leading its national cham-
pionship recruiting sales compe-
tition. As an Air Force Reserve 
officer, he served in Saudi Arabia 
in the Persian Gulf War where he 
helped design DOD plans for news 
media access to Allied combat 
teams. His decorations include the 
USAF Meritorious Service Medal, 
the U.S. Army Commendation 
Medal, and the USAF Commenda-
tion and Achievement Medals with 
multiple oak leaf clusters. Twice 
he won the Reserve officer U. S. 
Air Force Journalist of the Year 
Award in worldwide competitions. 
His military career was profiled in 
“Blackwood Field to Berry Field” 
(1986), Taylor Publishing, Dallas, 
TX.

Concurrently with his Reserve 
military service, Jim had a 17-year 
career in international business 
initially as the deputy director of 
public affairs of the U.S. Depart-
ment of Commerce in Washington, 
D.C. He returned to Tennessee 
as director of the International 
Trade Administration Nashville 
Office. In that role he assisted state 
manufacturing and service indus-

tries with foreign 
export markets. 
In that role he 
influenced Ten-
nessee’s growth 
in annual export 
sales from $1.3 
billion in 1983 
to $9.3 billion in 
1997, and guided 
addition of its 16 

new foreign trade zones. He was 
mission director of Tennessee 
Export Trade Missions to Eastern 
Europe, Austria, France, Switzer-
land, and Caribbean markets. He 
earned the silver and bronze med-
als, two of the U.S. Department of 
Commerce’s highest awards, for 
his successful trade missions and 
training of commercial officers 
for U.S. Foreign Service careers. 
For 14 years he was also executive 
secretary of the Tennessee Export 
Council. 

After retiring from government 
service in 1997, Jim applied his 
international trade experience for 
two years as an adjunct inter-
national business instructor at 
Belmont University. There he 
established and was managing 
director of its International Trade 
Center. 

Jim’s writing career began 
in 1961-1962 while he was a 
Washington staff member for U.S. 
Senator Albert Gore and wrote 
a weekly column “This Week 
In D.C. Town” for Tennessee 
newspapers. Later he was a copy 
editor and makeup editor at The 
Atlanta Constitution, managing 
editor of Music City News in 
Nashville, editor, general manag-
er and publisher of the Clarksville 
Leaf-Chronicle and its 16 weekly 
newspapers, and editor of Ten-
nessee’s Air Reserve The Hickory 
Flyer newspaper in Nashville. 
He holds 18 state and national 
competition awards for news 
writing and editing, and in 1973 
was one of three journalists who 
drafted the Tennessee Sunshine 
Law. He was an adjunct journal-
ism instructor at APSU in 1976, 
and editor-in-residence at the 
University of Tennessee School of 
Journalism in 1977. 

In 1976 Jim was an original 
incorporator and founding trustee 
of the Tennessee Press Associa-
tion Foundation in Knoxville, TN, 
secured its IRS tax exempt status, 
and remained an active TPAF 
member. In 2006 he was elected to 

honorary life member status with 
the Tennessee Press Association, 
recognizing his longtime news-
paper industry work. He wrote 
historical fact validations for the 
Tennessee Newspaper Hall of Fame 
and formerly chaired its adminis-
trative committee. Starting with 
his newspaper delivery days as a 
9-year-old, Jim Charlet retired as a 
33-year career newspaperman.

Throughout his professional 
life in Clarksville, he engaged in 
community support as a member 
of the Clarksville-Montgomery 
County Airport Board from 
1969-1979, and from 1971-1979 as 
executive committeeman of the 
Clarksville-Montgomery County 
Chamber of Commerce.

He was president emeritus of 
the Austin Peay State University 
Foundation, and in 1975-1977 was 
its original incorporator, founding 
Trustee, and 3-term first president. 
In 2013 he received the APSU 
Outstanding Alumni Award.

Jim held a BS degree (1963) in 
history, English, and economics 
from Austin Peay State Univer-
sity. He is a life member of Phi 
Alpha Theta honor society for 
historians, Sigma Beta Delta 
honor society for business and 
management professionals, Sigma 
Delta Chi society for professional 
journalists, and the U.S. Veterans 
of Foreign Wars. 

When Jim took his last retire-
ment in 1998, he turned to historic 
research of Tennessee “Scribblers” 
(a term used to describe reporters), 
his families’ genealogy, and the 
story of a World War II newspa-
perman turned spy. He also fo-
cused on travel and play with his 
wife, children and grandchildren, 
fulfilling what he described as his 
most important accomplishment – 
being a father. 

In lieu of flowers, the family 
kindly requests that donations 
be made to the Martha Cald-
well Charlet Nursing Endowed 
Scholarship at Austin Peay State 
University. Contributions can be 
made online at https://givetoapsu.
com/CaldwellCharlet. Alternative-
ly, checks can be mailed to APSU 
Foundation, PO Box 4417, Clarks-
ville, TN 37044. Please make 
checks payable to APSU Founda-
tion and include “Martha Cald-
well Charlet Nursing Endowed 
Scholarship” in the memo line.

Submitted
February 10, 2026

James “Jimmy” Walter 
Crawford III

Former associate publisher of 
The Democrat-Union, James “Jim-
my” Walter Crawford III, died Feb. 
27, 2026, at the age of 65.

Crawford represented the fourth 
generation in his family’s pub-
lishing business. In addition to 
the local newspaper, he served as 
associate publisher at the fami-
ly’s other publications, including 
the Hickman County Times in 
Centerville and the Colbert County 
Reporter in Tuscumbia, Ala. He 
wrote for his family’s publications 
as well as for The Tennessean and 
the Nashville Banner.

Crawford was a resident of Flor-
ence, Ala., and a former resident 
of Killen, Ala. He served on the 
Anderson City Council, was presi-
dent of the Tuscumbia Downtown 
Merchant Association and was a 
great supporter of the Lawrence 
County Crime Stoppers program.

He is survived by children, Lac-
ey Martin and Andrew Crawford; 
mother Marie Crawford; siblings, 
Charlie Crawford, Estelle White-
head, Mary Ellen Wallace, Bobby 
Crawford, Carolyn Butler and Te-
resa McGee; granddaughter Ansley 
Martin; and fiancé Beth Duncan.

Longtime Lawrence County 
Advocate employee and past editor 
Nancy Brewer was well acquaint-
ed with Crawford.

“Jimmy and I were both cover-
ing news in the late 80s and early 
90s and were often at the same 
events,” Brewer recalled. “I con-
sidered him a friend and always 
looked forward to seeing him, 
even though we were competitors. 
Jimmy was always nice to every-
one, and a very sweet soul.”

Longtime Democrat-Union em-
ployee Ellen Crews worked for the 
newspaper until it was purchased 
by Main Street Media in February 
2025.

“Jimmy loved his family, the 
Democrat-Union, this town and 
the people in it,” she said. “We all 
at the paper knew that he cared 
about each of us and always had 
time for us all. He was always 
warm and caring to everyone.”

“Jimmy mentored me when I 
became a cub reporter for The Dem-
ocrat-Union as a child,” longtime 
Democrat-Union employee Charlie 
Kincaid shared. ” I already had a 
love of writing, and Jimmy taught 
me the art of newspaper writing. He 

Charlet

was always sup-
portive and caring 
and an encour-
agement during 
my time with the 
newspaper. Even 
more than a col-
league, he was a 
friend. He truly left 
a mark on those 
who knew him 

and will be forever missed.”
“When we were working on the 

paper at night, we were always 
talking and laughing,” former DU 
and Advocate employee Janice 
Butler recalled. “He was just a 
nice, easygoing guy. I really hated 
to hear that he had passed.”

Longtime Democrat-Union 
employee Michelle Kincaid added, 
“When I first went to work at The 
DU over 20 years ago, Jimmy wel-
comed me and always took time 
to be a friend and ask about my 
family. He truly cared about others 
and those who worked at the pa-
per. Knowing he is gone definitely 
leaves a void and a sadness.”

On a personal note, having 
worked with and for Jimmy in the 
past, I (Advocate reporter Sandi 
Mashburn) know that he will be 
greatly missed throughout the 
community. He was a light in a 
dark world and spread warmth 
and welcome wherever he went.

Lawrence County Advocate, 
Lawrenceburg
March 2, 2026

Crawford

Tennessee Press 
Association 
 Foundation 

Grant request 
deadline 

April 30, 2026
The Tennessee Press Associa-
tion Foundation is accepting 
grant applications for consid-
eration at its summer meeting. 
April 30 is the deadline for 
requests to be considered for 
fiscal year 2027. Contact TPAF 
Secretary/Treasurer Mark Mill-
sap at mmillsap@ tnpress.com 
for the application.



Two of America’s strongest 
constitutional protections are 
enshrined in neighboring amend-
ments: the five freedoms of the 
First Amendment and the Second 
Amendment right to bear arms. 
But can the government limit 
someone’s First Amendment free-
doms specifically because they’re 
lawfully carrying a firearm?

Americans are considering this 
question after U.S. Border Patrol 
agents shot and killed Minne-
sota nurse Alex Pretti during a 
protest in Minneapolis on Jan. 
24. According to media analysis 
of video footage from the scene, 
Pretti, a 37-year-old ICU nurse and 
U.S. citizen, was filming agents 
during an immigration operation 
when a scuffle occurred. Multiple 
accounts analyzing the video foot-
age report federal agents pinned 
Pretti to the ground before finding 
a gun on him, disarming him and 
then shooting him.

After the shooting, FBI Director 
Kash Patel stated, “You cannot 
bring a firearm, loaded, with 
multiple magazines to any sort of 
protest that you want. ... You don’t 
have a right to break the law and 
incite violence.”

A day later, Patel said, “We truly, 
fully support the Second Amend-

ment—people’s right to bear arms,” 
adding, “we have to ask people 
what’s prudential, what’s smart.”

Those statements, along with 
comments from other federal offi-
cials, met swift pushback from le-
gal experts and gun rights groups, 
including the Minnesota Gun Own-
ers Caucus, which called Patel’s 
claim “completely incorrect.”

“There is no prohibition on a 
permit holder carrying a firearm, 
loaded, with multiple magazines 
at a protest or rally in Minnesota,” 
the group posted on X.

President Donald Trump also 
addressed the topic in an interview 
with The Wall Street Journal. 

“I don’t like any shooting. I don’t 
like it,” he said. “But I don’t like it 
when somebody goes into a protest 
and he’s got a very powerful, fully 
loaded gun with two magazines 
loaded up with bullets also. That 
doesn’t play good either.”

In a separate interview, the 

president said Pretti “shouldn’t 
have been carrying a gun.”

The National Rifle Association, 
meanwhile, released a statement 
on X, stating that it “unequivo-
cally believes that all law-abiding 
citizens have a right to keep and 
bear arms anywhere they have a 
legal right to be.”

In the aftermath of these events, 
confusion has emerged around peo-
ple’s rights to protest while carrying 
firearms. This analysis does not ex-
amine the shooting itself but instead 
focuses on broader questions about 
the intersection of people’s First and 
Second Amendment rights.

Gun rights laws vary widely by 
state and municipality. But wheth-
er someone can lawfully carry a 
firearm, and how they may carry 
it (open-carry, concealed-carry, 
etc.), is a Second Amendment 
question.

Here, we’ll provide clarity on 
a First Amendment question: 
When can the government restrict 
someone’s right to protest because 
they’re lawfully armed?

Can the government 
restrict someone’s First 
Amendment right to 
protest because they’re 

carrying a gun?
Examples of Second Amend-

ment-related scenarios where this 
First Amendment question arises 
include:

• Officials tell a group seeking 
a protest permit that the gathering 
must be gun-free.

• Police shut down a protest be-
cause people with guns are present.

• Officers remove a person from 
a protest because the individual 
has a gun.

When someone is exercising their 
First Amendment rights, the gov-
ernment cannot restrict those rights 
without a good reason. The First 
Amendment protections that exist 
in public forums like a park or side-
walk do not change when protesters 
are lawfully carrying firearms.

Central to this analysis are 
what’s known as time, place and 
manner regulations, which allow 
the government to limit when, 
where and how protesters express 
their views. These regulations must 
be “content-neutral,” meaning they:

1. Are not based on the protest-
ers’ viewpoints or the content of 
their expression

2. Serve a significant public 
interest

3. Do not restrict more expres-
sion than necessary (aka are 

“narrowly tailored”)
4. Leave protesters other options 

for expressing their views
Beyond time, place and manner 

regulations, protests may lose First 
Amendment protection if they 
become violent, interfere with le-
gitimate law enforcement activity 
or move onto private property, 
among other restrictions.

Gun owners’ First 
Amendment rights: A 
hypothetical

Let’s apply these factors to a 
hypothetical scenario where a city 
fields complaints from residents 
about an upcoming gun rights 
rally where protesters plan to be 
armed. Local law allows con-
cealed-carry, and the pro-gun 
rights protesters have permits to 
carry their firearms.

The city bars the protesters from 
being armed and denies the group 
a permit to hold its rally when it 
otherwise meets all the necessary 
requirements. If the protesters file 
a lawsuit alleging the city violated 
their First Amendment rights to 
speech and assembly, courts are 
likely to ask a few key questions:
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You did it, Dad! Your name (finally) made it into the newspaper

Freedom
Forum

Alex Morey

This was supposed to be a 
surprise.

Just a few weeks ago, my father 
was reading the newspaper and 
said, “I always look for your name 
in the paper. Why don’t you ever 
put mine?”

I am. But not the way I thought 
it would be.

Because Clifford C. Hightower 
Sr. died Monday, Feb. 9, at the 
Mountain Home VA Hospital. He 
was 87.

He was my father, my hero and 
the man who made me a news-
paperman. Not directly. He never 
said I should be a journalist or 
an editor. But he influenced me 
indirectly every day growing up in 
the home and every time I would 
come home to visit after I left the 
nest.

My dad loved the newspaper. It 
was as much a part of my house-
hold as the furniture, the TV and 
the telephone. I grew up with 
newspapers sitting on his end 

table and him reading it from front 
to back every night when he came 
home from work.

Every now and then I’d open 
it up and look at the kid’s page. 
Growing up, I’d hear my old man 
grouching about anything and 
everything while reading the 
newspaper. By age 10 I understood 
the government spent too much 
money and too much of my dad’s 
money.

It wasn’t just my dad, though. 
My mom joined in as well. The 
newspaper was a family affair.

I remember once having my pic-
ture in the newspaper. My mom 
and I drove to the Maryville Daily 

Times downtown, and she bought 
10 newspapers to take home. 
Almost 30 years later, we did the 
same thing when my daughter, 
her granddaughter, was in the pa-
per. We always knew who passed 
away because mom would tell us.

Now both are gone. 
It’s funny the things we remem-

ber when our loved ones are gone. 
Many times, it’s the little things. 
But even the small things are big 
to some.

Eight years ago, my father was 
diagnosed with dementia. Over 
the course of that time, I watched 
him deteriorate, his memory 
starting to fail. But I still saw that 
newspaper on the end table.

A year ago, I moved him from 
Maryville to Johnson City into an 
assisted living facility to be closer 
to me, so I could take care of him. 
I got him a subscription to the 
Johnson City Press and when I’d 
visit him, he’d tell me how, “That’s 
a good paper!” Six months ago, we 

published a special anniversary 
section on Hurricane Helene. After 
it published, he told me all about 
Hurricane Helene and what he 
read in the newspaper.

By the end, he didn’t even 
remember I was the editor of the 
newspaper. Dad would read the 
newspaper, telling me what he 
read. I’d say, I know, I read it at 
work. Then I’d hear, “What do you 
do?”

Then just around Christmas, he 
asked me why his name wasn’t 
ever in the newspaper. I knew 
my column would be coming up 
soon, and I had planned a surprise 
for him to write about him in the 
newspaper and talk about how 
much he influenced me. The same 
column I’m writing now.

Last week was technically my 
week to write this column.

But then my phone rang at 
8:30 a.m. Monday, Feb. 9, and I 
heard the doctor tell me he had 
passed away. It was quick. It was 

painless. His heart that had been 
failing him for years finally gave 
out.

A heart that had given so much 
love to the newspaper for decades.

Days after my father died, I 
went to the assisted living facility. 
I sat down in his recliner, just 
thinking and letting the surround-
ings of him soak in. On top of his 
dresser, I saw something sitting 
there.

A newspaper. Right there ready 
for him to read.

You did it, Dad. Your name 
made the newspaper.

Clifford C. Hightower Jr. is the 
managing editor of the Johnson 
City Press and the proud son of 
Vietnam veteran and retired U.S. 
Army Staff Sgt. Clifford C. High-
tower Sr. This column originally 
appeared Feb. 21, 2026, in the John-
son City Press and is republished 
here with permission.

Guest 
Column

Clifford C. Hightower, Jr.

Is It legal to protest while armed? Here’s First Amendment analysis

See MOREY Page 11
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The News/Media Alliance 
applauds the Supreme Court of 
the United States for its decision 
announced in February declaring 
the International Emergency Eco-
nomic Powers Act (IEPPA) tariffs 
as unlawful. 

In response to this ruling, Dan-
ielle Coffey, President and CEO of 
the News/Media Alliance, said:

“We support strong trade 
enforcement to protect U.S. 
industries and U.S. jobs. Tariffs, 
however, are counterproductive 
and unnecessary. Their further 
implementation would result in 
the loss of thousands of jobs in the 

already-stressed U.S. publishing, 
printing, and paper industries, 
leading to less quality journalism 
available to the American people. 
They imperil our news-gathering 
missions and put communities 
that rely upon a healthy newspa-
per in jeopardy. 

While this ruling impacts the 
IEPPA tariffs, the Alliance remains 
concerned about other potential 
tariffs under consideration, as 
newspapers and magazines depend 
on imports of newsprint, paper, 
ink, aluminum plates and printing 
equipment. Tariffs on the press 
raise First Amendment concerns, 
and imports from Canada and oth-
er countries that are major suppli-
ers of paper or publishing products 
to the U.S. must be exempt.”

News/Media Alliance applauds 
SCOTUS decision overruling tariffs
SUBMITTED
News/Media Alliance
February 20, 2026

1. Does the rule prohibiting fire-
arms at the rally apply only to this 
event or only to these protesters? 
If state law allows concealed-car-
ry but the city prohibits carrying 
a gun at this particular rally or 
removes individual protesters who 
are carrying guns, that might be 
evidence the city is targeting this 
pro-gun event and, specifically, 
these protesters’ pro-gun views. 
Regulations targeting specific 
groups and views often violate the 
First Amendment, unless the gov-
ernment can demonstrate a good 
reason for restricting the activity.

2. Did the city cite an import-
ant reason for restricting these 
protesters’ First Amendment 
rights? While preventing gun vi-
olence is often cited as an import-
ant public interest, it does not give 
the government blanket authority 

to silence lawfully armed speak-
ers. Instead, safety threats must 
be concrete and genuine — not 
abstract or imagined. In this case, 
residents’ complaints about the 
protest are unlikely to demon-
strate that the gathering poses a 
true threat of violence that would 
justify shuttering the rally.

A permissible, “narrowly 
tailored” solution might involve 
setting restrictions on where the 
protest occurs, such as staying clear 
of previously designated gun-free 
zones near schools that might exist 
under city law. It might also include 
allowing the protest to continue but 
removing people who brandish their 
weapon in a threatening manner.

This ensures maximum protec-
tion for free speech and assembly 
while also guarding against gun 
violence.

Conclusion

All Americans, including gun 
owners, have First Amendment 
rights. While gun ownership is 
a separate constitutional right, 
and gun use itself is considered 
conduct outside First Amendment 
protection, regulated instead by 
state and local law, gun owners 
do have equally strong core First 
Amendment rights to speech and 
protest.

Alex Morey is a First Amend-
ment specialist at Freedom Forum. 
She can be reached at amorey@
freedomforum.org. This informa-
tion is intended solely for educa-
tional purposes. It is not intended 
to serve as legal advice or as a sub-
stitute for professional counsel. This 
column was originally published 
and updated Jan. 28, 2026, at free-
domforum.org and is republished 
here with permission. 
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Big Tech runs counter to journalism values. So 
why is the news industry helping tech take over? 

Editor’s note: Don Marti is a 
strategist in web ecosystem and 
open source business issues. He is 
an invited expert for the Privacy 
Working Group of the World Wide 
Web Consortium and has written 
or edited for several internet-relat-
ed publications. This column was 
originally published by Reynolds 
Journalism Institute on Jan. 29, 
2026 (rjionline.org), and is repub-
lished here with permission. It was 
slightly edited to fit this space.

News organizations have a 
natural ally in state privacy law 
debates — the consumer advocates 
who stand up for privacy and 
against deception. 

Last time, in “Big Tech’s eco-
nomic takeover can be beat,” I 
suggested that today’s slide into 
a dystopia of surveillance and 
deception is just another dystopia 
narrative, and the internet can 
beat those. And the big reason 
that I’m still an internet optimist 
is that, despite everything, we still 
have all the pieces to put together 
a solid coalition for moving back 
toward a higher-trust economy.

• Quality brands have an in-
terest in building reputation, and 
people want a variety of ways to 
find high-quality sellers, including 

honest advertising.
• News sites depend on trust-

worthy information to stay viable.
• Most people would prefer to 

participate in an economy where 
the rules of the “games” we play 
are designed to put fraud and oth-
er deception at a disadvantage.

Big Tech, when working as 
designed, tends to drive up the 
value of companies’ internal data-
sets and network effects, at the 
cost of driving the rest of us into 
an economy-wide trust collapse. 
The problem of deceptive content 
on big social sites is not some 
kind of quality control issue. Big 
Tech stocks have transformative 
innovation priced in — and when 
their R&D teams fail to deliver 
the next smartphone-scale boom, 
the only alternatives are to let the 
stock crash or fill in the earnings 
gap with crime. So Big Tech re-
ally only has a few natural allies: 
scammers, harassers, and perpe-

trators of political misinformation.
Jean-Hugues Roy, a professor 

at the Université du Québec à 
Montréal, found the best-known 
generative AI chatbots producing 
news summaries were “accurate 
in 47% of cases, but this included 
four cases of outright plagiarism.” 
The urge to push more scams and 
slop into more places is strong, 
despite the occasional step back. 
Google turned off some health-re-
lated “AI Overviews” but all the 
BIg Tech companies keep tweak-
ing their software and policies to 
increase the deception level. Meta 
doesn’t fight scams, just makes 
them “less findable.” ”AI” chatbots 
repeat Russian misinformation 
when asked about the invasion of 
Ukraine. And the Google Search 
ads trademark policy has been 
tweaked over the years to favor 
infringers, despite the resulting 
security risks, as attackers place 
search ads that copy Software as a 
Service sites and employee portals.

In some alternate timeline, 
more forward-thinking Big Tech 
CEOs would have chosen to clean 
up their deception problem, to 
preserve reputation and their 
companies’ long-term prospects 
even at the cost of taking a short-
term revenue hit. But that’s not the 

Big Tech CEOs we have. For these 
short-term revenue optimizers, 
quarterly numbers are everything. 
Sides have been chosen, and it’s 
Big Tech plus a bunch of fraud and 
misinfo perpetrators against the 
news media, legitimate advertis-
ers, news site readers, and well, 
basically everybody.

So, that means when I go to a 
hearing about some privacy or 
consumer protection law at the 
state legislature, I should see Big 
Tech showing up alone, with 
everyone else coming out for 
sensible policies on the internet, 
advertising, how companies use 
people’s personal information, and 
other issues. Right?

Sorry, no. Legit businesses, 
including news organizations, 
are still lining up to oppose their 
own interests. To explain how this 
kind of thing happens, it’s helpful 
to start with the story of a missed 
opportunity from the early days of 
email spam that still has conse-
quences today.

How spammers won email
Ask anyone who runs an email 

list or uses an email service provid-
er for legitimate commercial email. 
Their biggest email problem is the 

constant struggle for “deliverability” 
– somehow getting their outgoing 
mail to not be classified as spam. 
Every non-spam emailer must pay a 
“deliverability tax” and every email 
recipient must put up with the 
hassles of having important email 
sometimes get blocked as spam, 
while spam email sometimes get 
through. But it didn’t have to be that 
way.  Today’s email spam situation 
is a problem that the Direct Market-
ing Association asked for.

Back in the late 1990s and early 
2000s, things looked different. 
State anti-spam laws such as Wash-
ington’s CEMA, which, as Abra-
ham Lincoln once said about patent 
laws, “added the fuel of interest 
to the fire of genius,” gave email 
administrators and their lawyers 
a private right of action to go after 
spammers. Under state anti-spam 
laws, a few email server adminis-
trators and their lawyers managed 
to score some big wins at first. And 
putting an email spammer out of 
action didn’t just give relief to the 
one plaintiff. Ending one spam-
mer’s runs helped protect every 
mail server on the Internet, even 
those that were out of state. CEMA 
and similar laws also deterred 

News and
Technology

Don Marti

See NEWS & TECH Page 12
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wannabe spammers and, hopeful-
ly, motivated them to try win-win 
business ideas instead.

Things were looking up. By 
representing their clients, an-
ti-spam lawyers were creating 
a safer, lower-cost email system 
even for non-clients. But Congress 
got involved and things changed 
for the worse. The federal CAN-
SPAM law, backed by the Direct 
Marketing Association, preempted 
state anti-spam laws and we lost 
some key private right of action 
protections that state legislators 
had crafted. Congress didn’t act 
alone. The DMA chose to jump in 
with both feet to lobby on the spam 
side of the debate. The sad part 
is that the vast majority of DMA 
member companies were already 
not spamming. Email spam was a 
violation of business norms and of 
legit marketers’ contracts with their 
service providers even before states 
started considering anti-spam laws. 
As a result of the DMA’s policy 
choices, today those same compa-
nies, as legitimate email users, are 
still paying the costs of the ongoing 
deliverability wars — financial, 
information, and uncertainty. What 
happened to DMA, by the way? 
The organization is no more. The 
Association of National Advertisers 
acquired it in 2018.

Today, news organizations are 
in the process of making the same 
mistake. Only instead of marketers 
lobbying for spammers, it’s news 
organizations doing advocacy for 
Big Tech’s deceptive practices by 
lobbying in favor of the Big Tech 
cross-context user tracking that 
enables fraud. And as online adver-
tising has grown to dominate the 
industry, the stakes are far larger.

Sock puppets for 
Big Tech 

Big Tech stands in opposition 
to news sites on the issues that 
matter. Where news sites work 
to accurately report on politics, 
Big Tech trains algorithms for 
“engagement” and pushes harmful 
misinformation on users. While 
news sites do service journalism 
and consumer protection features, 
Big Tech designs their advertising 
systems to match fraud perpe-
trators with their victims. While 
many news sites offer constructive 
opportunities for teens to partici-
pate as interns and guest writers, 
Big Tech designs addictive inter-
faces and optimizes for harass-

ment. In the big picture, news sites 
and Big Tech are on opposite sides.

Because the core values of 
news professionals and Big Tech 
oligarchs are so different, you 
might expect news organizations 
to stand up against Big Tech at the 
state legislature. You’d be wrong. 
Email spammers knew they 
weren’t popular, so relied on DMA 
to do their lobbying work. And to-
day, Big Tech lobbyists realize that 
they’re not really popular either, 
and they send more sympathetic 
companies and organizations to 
advocate for them.

For example,  Google organized 
opposition to a California privacy 
bill, but kept quiet, instead relying 
on small businesses and business 
organizations. One of them, the 
“Connected Commerce Council,” 
had previously padded its member 
list with small businesses that 
didn’t know they were on it. The 
same small businesses that 

• Have their web content taken 
without permission for “AI” training

• Find their search listings and 
ads buried under fake competitors

• Have their ads run on illegal 
or policy-violating content without 
accountability . . .

. . . receive a flood of misleading 
scare messages about privacy laws 
and get signed up to participate 
in hearings on Big Tech’s side. 
As a result, state privacy laws are 
typically weakened or even made 
actively hostile to small business-
es. Unfortunately, news organiza-
tions participate, too.

One example was the recent 
debate over Senate Bill 690 in 
California. The bill (which is still 
active, held over from the 2025 
session to 2026) would have, accord-
ing to Oakland Privacy, exempted 
“all commercial businesses from 
accountability for deceptive online 
surveillance” by adding a blanket 
“commercial business purpose” ex-
ception to the California Invasion of 
Privacy Act (CIPA). While there was 
a legitimate argument for a change 
to CIPA that would have limited 
nuisance lawsuits over normal 
advertising features on web sites, 
the SB 690 approach — advocated 
for by a shadowy group called the 
“Alliance for Legal Fairness” that 
runs a petition site with no contact 
information — would have affected 
even lawsuits like the Flo case, in 
which Meta was found to have “col-
lected private menstrual health data 
without users’ consent and used it 
for ad-tracking purposes.”

Time to build on shared 
interests

News sites typically can’t afford 
to build the surveillance adver-
tising expertise that would be 
required to develop positions on 
privacy and consumer protection 
laws that would work in their 
own long-term interests. But 
other organizations can. It turns 
out that most schemes to “violate 
privacy” online are downstream 
of some scheme being run against 
an advertiser or publisher. Address 
the underlying scheme, which is 
usually about commoditizing con-
tent or driving up ad rates, and the 
users get protected as a side effect. 
And the most effective policies 
for protecting users are often the 
same policies that protect legiti-
mate advertisers while limiting 
the ability of the deceptive adver-
tisers and their Big Tech enablers 
to do harm.

For years, Big Tech has tried, 
and often succeeded, in making 
policy debates all about a “busi-
ness” side (that includes them) 
against a “consumer” side that 
covers readers and their legal and 
non-profit advocates. But that’s 
not right. By basic accounting, 
every win-win deal has two sides. 
Every time a consumer does a 
transaction with a positive out-
come, some legitimate business 
made a sale. Consumers and legit-
imate businesses are on the same 
side — along with the news sites 
they read and advertise on. So 
far the connection is clearest and 
most productive on the editorial 
side. Readers like privacy tips and 
solid service journalism on how 
to protect yourself from Big Tech. 
But in 2026, with powerful forces 
on the side of fraud and disin-
formation, news organizations 
must quickly re-evaluate their 
positions at state capitols. Instead 
of signing up to back Big Tech’s 
positions, it’s time to build a new 
Team Honesty, where news and 
consumer organizations can be 
on the same side.
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