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MTSU renames media college in honor of music industry mogul Borchetta

Editor’s note: Jim Pumarlo’s 
monthly column usually is slotted 
on page 5 of The Tennessee Press, 
but we bring it to page 1 this month 
because of the particular timeliness 
and journalistic significance of 
what he says here.

The Trump Administration con-
tinues its assault on free speech. 
Among the latest examples is the 
Defense Department’s edict that 
journalists who cover the Penta-
gon can no longer gather or report 
information, even if unclassified, 
unless authorized for release by the 
government. Reporters who don’t 
sign a statement agreeing to the 
new rules will have press creden-
tials revoked.

The chilling effect on ability to 
inform the public in a democracy 
is obvious. Nobody is served by 
controlled release of information.

The directive will likely have 
minimal effect on the broad land-
scape of community newspapers. 
But it draws attention to a disturb-
ing trend: Newsrooms increasingly 
are relying on single sources for 
stories. The dangerous path inevita-

bly leads to less substantive reports 
and legitimately prompts readers to 
question whether they are getting 
all sides of an issue.

Two factors are vividly in 
play. No. 1, lingering effects of 
COVID-19 protocol with respect to 
information access. No. 2, short-
handed newsrooms in the chang-
ing media landscape. 

The pandemic strained ev-
eryone’s schedules and erected 
barriers to face-to-face interaction 
due to health and safety concerns. 
The environment sadly prompted 
increased reliance on publishing 
releases – often verbatim. Many 

 Middle Tennessee State Uni-
versity has renamed its world-re-
nowned College of Media and 
Entertainment in honor of a music 
industry trailblazer who has sup-
ported ongoing efforts to provide 
state-of-the-art technology and 
hands-on training to its students. 

Effective Tuesday (Aug. 26), the 
college is now the Scott Borchet-
ta College of Media and Enter-
tainment, named after founder, 
chairman and CEO of Big Machine 
Label Group, Scott Borchetta. 

Borchetta, his wife, Sandi, ex-
ecutives from Big Machine Label 

Group and the Borchetta Bourbon 
Music City Grand Prix, and mem-
bers of Nashville’s music commu-
nity joined hundreds of students, 
faculty, staff and supporters in the 
atrium of the John Bragg Building 
for the ceremony. 

MTSU President Sidney A. 

McPhee called the renaming “a 
truly historic event” and “a project 
years in the making.” 

“We are here to publicly 
recognize what happens when 
one’s vision and passion combine 
with dedication and hard work,” 
McPhee told the audience.  

“As one of Music City’s leading 
entrepreneurs and visionaries, 
Scott Borchetta has earned the 
reputation as one of the entertain-
ment industry’s most innovative 
and forward-thinking leaders.” 

The official renaming of the 
college has been years in the 
making and reflects Borchetta’s 
ongoing support that has resulted 
in technological upgrades with-
in the college and experiential 
learning opportunities for students 
such as recent trips to the Gram-
my Awards. 

“I am humbled and profoundly 
grateful to have MTSU’s College 

Two voices better than 
one; more even better

See PUMARLO Page 5

Community
Newsroom
Success

Jim Pumarlo

Tennessean’s Burnett hits 50-
year mark helping journalists 

When a Tennessean reporter 
got stuck in a violently shaking 
office elevator last year, newsroom 
administrator Beverly Burnett 
jumped into action.

Loudly.
“BRYAN!!” Burnett shouted into 

the phone after reporter Bryan 
West called the newsroom with 
word of his plight. “Oh NO! We’re 
going to get you out!”

Burnett summoned building 
maintenance and was there 
offering comfort when the balky 
elevator doors finally opened on 
the 18th floor. Thanks to Burnett’s 
signature combination of kindness 
and persistence, West, who covers 
Taylor Swift, shook it off.

“I thought for sure she was go-
ing to rappel down the shaft to get 
me,” West joked afterward.

It’s one of dozens of stories where 
Burnett has shown love to her col-
leagues over decades through extra 
efforts. Big and small.

Like the three months she sat 

with a columnist’s dying wife 
Saturdays so he could run errands. 
The dozens of rides she gave a copy 
clerk when his car broke down and 
he couldn’t afford to get it fixed. 
The nights she babysat a single 
reporter’s 5-year-old son when 
the reporter got stuck out late on 
a story. The 10 rides she gave to 
a newsroom library worker with 
cancer when the worker just didn’t 
have the strength to drive home.

Beverly Burnett marks 50 years 

BRAD SCHMITT
The Tennessean, Nashville
October 20, 2025

See BURNETT Page 5

Beverly Burnett, assistant to the 
editor, recently marked 50 years 
working at The Tennessean, 
Nashviile.

DEANN HAYS
MTSU, Murfreesboro
August 26, 2025

See MTSU Page 2

MTSU photo by J. Intintoli

Pictured, from left at the 
Aug. 26 renaming ceremo-
ny, are Andrew Oppmann, 
university spokesman 
and event emcee; Beverly 
Keel, dean of the college; 
MTSU President Sidney A. 
McPhee; Scott Borchetta 
and his wife, Sandi.
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Free press under pressure
Since comedian Jimmy Kimmel 

was taken off the air for six days, 
Tennessee’s own First Amendment 
expert, Ken Paulson, has been 
flooded with interview requests. 

A journalist, attorney and di-
rector of the Free Speech Center at 
Middle Tennessee State University, 
Paulson has fielded questions from 
as far away as Australia and Latvia.

“The whole world is watching,” 
Paulson said in an interview on 
Oct. 3. “And they’re worried … It 
was like they wanted to be reas-
sured that everything was going to 
be okay.”

His outlook, however, is sober-
ing: “There’s never been as great 
a threat to the First Amendment’s 
principles across the board than 
there is right now.”

Kimmel’s suspension followed 
remarks by the chair of the Federal 
Communications Commission, 
who suggested on a podcast that 
Kimmel’s commentary about the 
killing of Charlie Kirk could trigger 
an FCC investigation into ABC and 
its parent company, Disney. The 
chairman warned, “We can do this 
the easy way or the hard way.”

Paulson takes the long view. 
Political hostility toward the press, 
he said, is nothing new.

“Throughout American history 

going all the way back to John 
Adams, political parties have been 
out to crush a free press,” Paulson 
said. “John Adams was a Federal-
ist, so we can’t blame Republicans 
or Democrats for this. But that has 
never changed.”

While politicians may not seek 
to destroy the press outright, 
Paulson says they’ve long tried to 
weaken it. “They certainly wanted 
to be applauded rather than crit-
icized. From George Washington 
on, that was the case.”

What’s changed, he warns, is 
that those seeking to undermine 
press freedom are now gaining 
significant ground.

A recent Gallup poll found that 
Americans’ trust in media organi-
zations has dropped to a historic 
low: Only 28% of adults express 
a “great deal” or “fair amount” 
of confidence in newspapers, 
television and radio to report the 
news accurately and fairly. Just five 

years ago, that number was 40%. 
Among Republicans, trust has 
plunged to just 8%.

That climate of mistrust makes 
the press — and the First Amend-
ment — more vulnerable than ever.

“We are seeing unprecedented 
efforts to suppress a free press,” 
Paulson said. “When people say, 
‘You can’t trust what you read,’ 
when they call out what they de-
scribe as the ‘fake news,’ today it is 
almost invariably a euphemism for, 
‘This is something I’d like to hide 
— and lie to you about.’”

Adding to the danger, local 
newspapers — long the watchdogs 
of their communities — no longer 
carry the influence they once had.

“It’s a recipe for disaster,” Paul-
son said.

He traces the long arc of attacks 
on the press — from editors im-
prisoned during the administration 
of John Adams in the late 1700s to 
the Nixon administration’s attempt 
to block The New York Times from 
publishing the Pentagon Papers. 
But this moment, he says, may be 
the most dangerous yet.

“This was not a defense of 
national security. This was the 
defense of the president’s hurt 

Your
Presiding
Reporter
Alison Gerber

of Media and Entertainment bear 
my name,” Borchetta shared with 
Billboard Magazine. “The oppor-
tunity that this school affords to 
its students didn’t exist for me 
through college education in the 
1980s, so it is an honor to now be 
part of building those bridges for 
young minds.

“My goal is to inspire others 
and give back, betting on the cre-
ativity of students who dedicate 
themselves to the entertainment 
field. The Scott Borchetta Col-
lege of Media and Entertainment 
represents the next generation of 
innovators and creators, whose 
bold ideas will transform the 
media landscape.  

 Scott Borchetta, second from 
right, Big Machine Label Group 
founder, chairman and CEO, 
unveils a commemorative sign 
Tuesday, Aug. 26, during a special 
ceremony to announce the renam-
ing of Middle Tennessee State Uni-
versity’s media college to the Scott 

Borchetta College of Media and 
Entertainment. The announce-
ment was held in the atrium of the 
John Bragg Building on campus in 
Murfreesboro. 

Media and Entertainment Dean 
Beverly Keel, a former record 
label executive herself, described 
Borchetta as “our secret weapon” 
for the last several years, giving 
his time and resources to support 
the college. 

“I can’t overestimate how 
important this is to the life and 
history of the college,” Keel said. 
“This propels us to international 
acclaim because Scott’s name 
is recognized and respected 
around the world. By partnering 
with Scott, we are exposing our 
students to cutting-edge ideas and 
perspectives.”  

Tuesday’s ceremony concluded 
with a dramatic button push by 
Borchetta that revealed the col-
lege’s new name on the exterior of 
the Bragg building.  

“Establishing a named college 
isn’t something that happens 

every day or at every institution,” 
McPhee said.

MTSU’s College of Media and 
Entertainment, which was first es-
tablished as a department in 1972, 
became a college in 1989 with the 
focus always being on preparing 
students for diverse and dynamic 
careers in the recording industry, 
film, television, journalism, public 
relations, photography and beyond 
by equipping them with the skills 
and knowledge to thrive in the 
ever-evolving media landscape.  

Students learn in the 
80,000-square-foot Bragg Media 
and Entertainment Building with 
state-of-the-art production facil-
ities for industry and radio-tele-
vision and computer labs for 
animation and graphics. Students 
also have opportunities to interact 
with media professionals through 
internships and more, and have 
played pivotal roles at the Gram-
mys, Bonnaroo Music and Arts 
Festival and other high-profile 
events, preparing them for their 
careers.

See GERBER Page 4

MTSU from Page 1
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November 2025
13-16: 2025 National High School 

Journalism Convention, Jour-
nalism Education Association 
and National Scholastic Press 
Association, Gaylord Opryland 
Resort & Convention Center, 
Nashville, TN.

February 2026
24: TPA Day on the Hill, Nashville. 

More details forthcoming.
March 2026

5-7: ACP Spring National College 
Media Conference, Hyatt Regen-
cy Embarcadero, San Francisco.

9-13: 2026 INMA (International 
News Media Association) News 
Media Subscriptions Summit, 
“Reinventing the Funnel: A New 
Agenda for Subscription Growth 
in the AI and Creator Era of Me-
dia,” Toronto, Ontario, Canada.

March 30-April 1: News Industry 
Mega Conference, presented 
by America’s Newspapers, 
Austin, TX.

April 2026
8-10: 2026 Niche Media Confer-

ence, Conference, featuring five 
niche media tracks: Publisher 
Strategy, Digital Strategy, Ad 
Sales Training, Audience & 
Marketing Growth, Editrorial, 
Orlando, FL.

May 2026
4-8: INMA World Congress of 

News Media, Berlin, Germany.
8: 2026 MDDC Conference and 

Celebration, “Power of the 
Press,” Annapolis, MD., 
mddcpress.com.

17-20: 2026 Media Financial 
Management Association and 
Financial Executives Interna-
tional Annual Conference, Mar-
iott RiverCenter, San Antonio, 
TX, www.mediafinance.org/
annual-conference

July 2026
15-19: The International Society of 

Weekly Newspaper Editors 2026 
Conference, Cardiff, Wales.

For Your Calendar
Peter Coleman – managing edi-

tor at GXpress Magazine – an Aus-
tralian-based publication focused 
on the newspaper industry – sent 
this email to me yesterday:

“Hi Kevin, I hope you are well 
and doing well! I see an an-
nouncement today that our Aussie 
heroes Canva are bundling Affini-
ty together and making it free (all 
but the AI bits). As my worldwide 
expert on such things, I’d be grate-
ful for a comment on how this 
will work, for publication.”

Peter, you sure know how to 
mess up a perfectly good schedule. 
Peter knows that this isn’t such 
a simple request. To provide a 
comment means I’d spend hours 
downloading the new software, 
reviewing its tools and functions, 
and seeing what other commen-
tators say about the product. Peter 
also knows I’m a sucker for any-
thing related to design software, so 
I have no choice but to acquiesce.

For those not following the Af-
finity saga –probably most of you 
– Canva acquired the professional 
design company Serif, which 
makes the Affinity suite of creative 
software, in March 2024. Subse-
quently, Canva has relaunched 
Affinity as a free, all-in-one app 
called “Affinity by Canva” that 
combines Affinity Designer, Photo, 
and Publisher.

If you’ve been following my 
columns for a while, you might 
remember reviews I’ve written 
on Affinity Publisher just before 
and after the world was turned 
upside down by COVID. One of 
the biggest crowds I’ve ever had 

for a webinar was an introduc-
tion to Affinity Publisher, which 
drew more than 400 newspaper 
professionals. At the time, my 
advice was to give Affinity time. 
While a worthwhile design app, 
it had shortcomings that made it 
less than optimum for our work 
publishing newspapers.

Over the years, I’ve upgrad-
ed Affinity Publisher and other 
products in the Affinity suite and 
watched it improve in many areas. 
Still, when asked, my advice 
to publishers was to stick with 
their Adobe products, if for no 
other reason than not to convert 
everything from InDesign (or even 
QuarkXpress) to Affinity Publish-
er. My other issue with the Affini-
ty suite was Photo, Affinity’s pho-
to-editing app. As hard as I tried, 
I couldn’t get reliable results with 
CMYK images for pages going to 
print. I missed the color settings, 
control of dot gain, and ink colors 
I rely on from Photoshop.

So why all the hubbub about 
Affinity now? Canva – best known 
for its online tools allowing design 
and illustration online – recently 
acquired Affinity and released 
it for free to any user. Yes, free. 
That’s mighty tempting for those 

of you who, like me, pay $29 (US) 
or more each month for InDesign 
or $69 for the entire Creative 
Cloud suite of applications. Why 
would Canva do this? Simply 
stated, they hope you’ll eventually 
upgrade to paid tools related to the 
Affinity line.

There’s nothing sinister going 
on here, at least as far as I know. 
Let’s face it, Canva wants to si-
phon users away from Adobe, now 
the 10th largest software company 
in the world (Adobe had as few 
as 64 employees when I worked 
with them back on projects in 
the 1990s). Giving away software 
seems like a good way to do this.

Okay, let’s get to the nitty-grit-
ty. I could spend pages writing 
a full-scale review of Affinity by 
Canva, but I have neither the time 
nor inclination to do that today. 
I’ve downloaded the new software, 
which works pretty much like the 
Affinity software I’ve taught and 
used (only for research) over the 
past ten years. It is impressive in its 
abilities and rivals Adobe InDesign 
in many ways. Users can open and 
edit InDesign files (saved in IDML 
format) and export PDF files. How-
ever, the export capabilities of PDFs 
exported from InDesign aren’t as 
intricate, nor do they include all of 
the functions. Having written that, 
it should be noted that many In-
Design users aren’t aware of these 
functions anyway.

Here’s how we use Affinity in 
my publishing company, Market 
Square Books. Affinity Publisher 
is very good, but it has never had 
all the functionality we need in 

designing and publishing books. 
That’s why I still spend $69 each 
month for each license of Adobe 
Creative Cloud. It’s not worth the 
risk to save a few dollars. Howev-
er, we do have staff members who 
don’t need the full capabilities 
of InDesign, but still need to edit 
InDesign files from time to time. A 
perfect example is the person who 
sends boxes of books to vendors. 
These require a label with infor-
mation about the book title, ISBN 
code, quantity, etc., that has been 
created in InDesign. Rather than 
purchase an Adobe license for this 
function, the staff member in the 
shipping department uses Affinity 
Publisher to open the InDesign file 
(previously created by a design-
er) and make the changes before 
printing the label.

I’m not in a hurry to upend our 
entire design process to save a few 
dollars each month. However, you 
might be. In that case, let me sug-
gest you download a free version 
of Affinity by visiting:

https://www.canva.com/help/
free-affinity-access/

After the holidays, I plan to do a 
detailed review of Affinity by Can-
va. In the meantime, let me know 
how you’re using it and how it 
works at your newspaper.

Kevin Slimp is a consultant, 
advisor and trainer in the newspa-
per industry. From 1997-2018, he 
directed The Newspaper Institute 
of The University of Tennessee. He 
is CEO of Market Square Publish-
ing and Chief Guru at Newspaper-
Academy.com.

Is free as good as paid? Lets’ discuss software, not subscription plans

From The 
News 
Guru
Kevin Slimp

Editor’s note: This article is 
republished here with permission 
from the Indianapolis Star. It has 
been edited to fit this space.

Indiana University in mid-Oc-
tobert ordered the Indiana Daily 
Student to end all print publica-
tion less than 24 hours after the 
administration fired an adviser for 
the student newspaper.

“The Media School thinks they 
can violate the First Amendment if 
it’s under a business decision,” said 
Mia Hilkowitz, co-editor-in-chief 
of the IDS. “That’s a really, really 

dangerous thought process for ad-
ministrators to have. The fact that 
they’re trying to frame clear censor-
ship as business is so disrespectful 
to every party involved.”

In recent weeks, university lead-
ership, the student media director 
and editors at the Indiana Daily 
Student have fought over what 
content gets printed in the student 
newspaper, with administrators in-
sisting that “special editions” were 
not to include any news content. 
The IDS content still publishes 
news on its website.

The situation escalated when IU 
fired Jim Rodenbush, director of 
student media, as he pushed back 
against a directive to remove news 
content from the print edition.

“I was terminated because I 
was unwilling to censor student 
media. 100%,” Rodenbush said in 
an interview. “I have no reason to 
believe otherwise.”

Citing financial difficulties and a 
new business action plan institut-
ed by IU’s Media School, the IDS 
reduced its print production last 
January to seven times per semester. 
After a spring semester under this 
structure, leadership began pushing 
for those newspapers to be special 
editions focused exclusively on 
themed content, such as homecom-
ing, fall sports and Thanksgiving.

The paper was scheduled to 
publish its fourth edition of the 
semester Oct. 16.

Spokesperson Mark Bode said 

in an Oct. 14 statement that the 
campus is shifting resources to 
prioritize digital media over print 
while addressing the publication’s 
financial deficit. In a follow-up 
statement Oct. 15, IU Bloomington 
Chancellor David Reingold reiterat-
ed the student media business plan 
and said the university will not 
interfere with editorial content.

“Indiana University Blooming-
ton is firmly committed to the free 
expression and editorial indepen-
dence of student media,” Reingold 
said in a statement. “To be clear, 
the campus’s decision concerns 
the medium of distribution, not 
editorial content.”

See IU Page 4

Indiana U. orders student paper to stop printing; Editors say it’s censorship
CATE CHARRON & BRIAN 
ROSENZWEIG
Indianapolis Star
October 15, 2025
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On our honeymoon, my wife and 
I went to Ogunquit, Maine, which 
we used as a home base to explore 
towns along Maine’s southern 
coast. Years before we met, we had 
each been to that area, but this was 
our first trip to Maine together. One 
of the places we visited was Cape 
Neddick, where one of the most 
recognized lighthouses in North 
America is located. 

The Nubble Light is situated on 
a rock island about 100 yards off 
the tip of the cape (depending on 
the tides), in view of York Beach. 
When we arrived, the light was 
completely fogged in. “The light-
house is right there,” I said. “Are 
you sure? I don’t see a thing,” she 
said. “Yep,” I encouraged her, “it’s 
right there.” 

When it was time for lunch, we 
went to Fox’s Restaurant at the 
edge of the parking lot. We settled 
in at our table at a window facing 
the direction of the lighthouse. 
Still fogged in. 

As we dined on lobster rolls, 
fries and Pepsis – the best lunch 
we’ve ever had – she glanced out 
the window and said, “There it 
is! It’s right there!” Sure enough, 
the fog had lifted in an instant, 

and the glorious Nubble was 
“right there” at the end of the 
parking lot. 

That’s one of our favorite 
memories and we still talk about 
it as a special honeymoon gift. 
Sometimes, if we’re looking for 
something around the house or 
searching for a street sign, one of 
us will say, “It’s right there!” 

The question to consider today 
is: What’s blocking the view? For 
us it was ocean fog. For you it may 
be something else. 

Let’s think about the advertising 
industry. What are the things that 
prevent us from seeing clearly? Is 
it the routine processes that are in 
place, because “we’ve always done 
it that way”? Is it the get-it-done-
now crush of deadlines? Is it the 

insistence of a client who is not 
open to new ideas? 

Whatever the case, this is 
something we have to deal with 
if we want to be more effective. 
First of all, it helps to know what’s 
behind the fog. When my wife and 
I visited the Nubble Light, I knew 
from experience that there was a 
lighthouse inside all that fog. Then 
she was a first-hand witness when 
the fog lifted. We left with the 
certainty that there was, indeed, a 
lighthouse right there. 

We need to step away from 
the fog every now and then, and 
do some thinking about what’s 
causing the rut of routines, the 
deadlines that negatively impact 
creativity, or the client who resists 
new ideas. 

Once we identify a specific prob-
lem area, we can focus on possible 
answers. It’s important to think in 
specifics, not vague impressions. 
For example, “The current way of 
processing orders is delaying some 
ad placements,” is better than 
“Our processing system is bad.” 

That’s a step in the right direc-
tion – one way to cut through the 
fog and see the light. 

Copyright 2025 by John Foust. 
All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper advertis-
ing professionals. Many ad depart-
ments are using his training DVDs 
to save time and get quick results 
from in-house training. Email for 
information: john@johnfoust.com

Ad-libs®

John Foust

It is not always the ocean fog blocking your view

feelings. And that makes it the 
most unthinkable assault on free 
speech ever.”

Paulson points out that his 
concern isn’t about partisanship. 
The Free Speech Center is a non-
profit with, in his words, “a strong 
political bias in favor of the U.S. 
Constitution.”

“So while I’m critical of political 
figures, it is not because of their pol-
itics,” he said. “It’s because of their 
treatment of the U.S. Constitution.”

He believes news organizations 
should have rallied in unison to 
denounce what happened with 
Kimmel — and that they must 
now stand together to defend their 
mission.

He said we’ve never really said it 
plainly: “Each and every day, we’re 
here for you, and we will fight 
corruption and injustice.” 

Too often, he said, journalists 
have avoided promoting their 
value to the public, dismissing it as 
“chest-beating.”

“The lack of chest-beating is 

why our chest is caving in right 
now,” Paulson said. “We never 
made the case to the American 
people, and we’ve never been more 
vulnerable.”

Despite it all, Paulson says he has 
deep admiration for the journalists 
who continue doing the work — 
especially at the local level.

“They’re working in the trench-
es all over Tennessee and all over 
the country,” he said. “People in 
local newspaper newsrooms and 
television newsrooms and radio 
newsrooms, they have never faced 

the obstacles they face now and yet 
they have never truly been so stead-
fast in fulfilling their obligation.”

So, is there hope?
Here’s what Paulson told the 

journalists from Latvia:
“If you hear alarm in my voice, 

it’s because we’re in a very dan-
gerous place in American history. 
But I’m not losing sleep because 
this nation, since 1776, has been 
the living embodiment of liberty 
and justice for all. Our Declaration 
of Independence was a letter to the 
King of England saying, ‘We’re not 

putting up with this anymore.’”
Time and again, he said, the 

American people have pushed back 
against repression and injustice.

“It’s not a coincidence that the 
strongest, the most powerful, 
dynamic nation in the history of the 
world is also the most free,” Paulson 
said. “That is our secret weapon, 
and I’m counting on that.”

Alison Gerber is editor of the 
Chattanooga Times Free Press and 
president of the Tennessee Press 
Association for 2025-2026.

GERBER from Page 2

Legal expert: Poor 
financials don’t justify 
censorship

The IDS has dealt with severe 
financial issues over the past five 
years. In 2021, it was allowed to run 
a deficit for three years, and by 2024, 
it had grown to over $500,000.

Though the IDS sits in a precari-
ous financial position and receives 
university dollars, Mike Hiestand, 
senior legal counsel at the Student 
Press Law Center, said it does not 
give the university a license to con-
trol its content. He said the univer-
sity’s attempt to control what goes 
into the paper constitutes “blatant 
censorship.”

The student publication is pro-
tected under the Public Forum Doc-
trine, he said. Once a government 
entity such as a public university 
establishes a designated public fo-
rum, such as a student newspaper, 

he said, it’s up to those who use 
that forum to use it as they wish.

The university can cut costs for 
content-neutral reasons, such as a 
widespread budget cut, Hiestand 
said. However, previous court 
decisions have deemed it uncon-
stitutional for universities to use 
the power of the purse to force a 
student publication to bend to its 
editorial will, he said.

Hilkowitz and Andrew Miller, 
IDS’s other editor-in-chief, told 
administrators in a previous 
email that the printing and 
advertisers have already been 
contracted for the fall semester. 
They argued that disrupting 
print is counterproductive amid 
financial difficulties, since it has 
generated $11,000 in profit over 
three editions this semester.

“The ads were sold, we got the 
dummies, we were working on the 
pages already,” Miller said. “We 
still intend to publish a virtual pa-
per, and to blast it everywhere.”

Administration sought 
no news in print

Rodenbush said he first recalls 
Galen Clavio, the Media School’s 
associate dean for undergraduate 
education, mentioning in “casual 
conversations” that some adminis-
trators expected the special editions 
to exclude news content during the 
spring 2025 semester.

But it wasn’t until the IDS pub-
lished its Sept. 4 and Sept. 10 print 
editions, which included stories on 
the university suspending the Pal-
estine Solidarity Committee and IU 
ranking as the worst public univer-
sity in the nation for free speech, 
that administrators asked to meet 
with Rodenbush to expressly 
discuss expectations for what went 
into special editions.

In an Oct. 7 email IndyStar 
obtained, Rodenbush passed onto 
IDS leaders guidance from the 
Media School administration that 
the IDS’s print publication should 

solely focus on a special theme, 
such as homecoming or fall sports, 
and contain “no other news at all, 
and particularly no traditional front 
page news coverage.”

“It’s my understanding that this 
is an expectation, not a sugges-
tion,” the email reads.

Since all content is published on-
line, controlling the mode of delivery 
is not an editorial decision or cen-
sorship, Clavio told Rodenbush and 
other IDS professional staff members 
in a Sept. 25 meeting, according to a 
recording provided to IndyStar.

“The content is the stories,” 
Clavio said. “The way the stories are 
published is a business decision.”

When asked about that argument, 
the Student Press Law Center’s Hie-
stand laughed: “They’re just making 
stuff up, and quote me on that.”

Rodenbush said during the meet-
ing that Clavio was putting him in 
an “awful position.” Throughout 
the meeting, Rodenbush pushed 
back on Clavio’s argument, asked 

for demands in writing and said 
student leaders should be present 
for editorial discussions.

“If you’re telling them that you 
can’t put this in the paper on 
campus, it’s the literal definition of 
censorship,” Rodenbush said in the 
recording. “It cannot come from 
me, and it cannot come from you.”

Rodenbush was fired Oct. 14 in 
a letter from Media School Dean 
David Tolchinsky that said in part: 
“Your lack of leadership and ability 
to work in alignment with the Uni-
versity’s direction for the Student 
Media Plan is unacceptable.”

Later the same day, the co-editors 
received a message from Tolchinsky 
saying the paper would shift “from 
print to digital platforms” effective 
this week. Michael Arnold, the 
director of Indiana Public Media, 
which oversees the IDS, confirmed 
in an Oct 15 meeting with remaining 
advisers that there will be no print 
edition for the foreseeable future, 
Hilkowitz and Miller told IndyStar.

IU from Page 3
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working at The Tennessean today 
— five decades of bringing joy, 
love and good vibes into a work 
environment known for chaos and 
stress, her colleagues said.

“Ms. Beverly is a ray of sun-
shine,” breaking news reporter 
Kirsten Fiscus said. “She is the life 
of the newsroom. She is an incred-
ible human being.”

“She always brightens the 
room,” breaking news reporter 
Craig Shoup said, “and gives me a 
sense of feeling warmth and love 
and acceptance.”

Burnett, 67, has been the as-
sistant to the editor for 45 of her 
50 years at The Tennessean. The 
reality, though, is she has helped 
everyone in the newsroom: order-
ing supplies, distributing laptops 
and press passes, organizing 
meetings and events, stocking the 
drinks fridge and coffee station. 
She also arranges travel, onboards 
new hires, hosts corporate visitors, 
sets out newspapers and connects 
employees — and readers — with 
virtually any support they might 
need.

“Beverly has done as much to 
support local news in Nashville 
over the last half century as any 
reporter, editor or photographer,” 
said Tennessean executive editor 
Ben Goad.

“She’s the glue that binds the 
Tennessean family, now and for 
decades,” said Michael A. Anas-
tasi, senior vice president of local 
news for Gannett/USA Today 

Network and a former Tennessean 
editor. “Our accomplishments over 
the years are a reflection of her 
support and belief in this team 
and in this community.”

Beyond executing tasks 
efficiently, Burnett does so with 
unwavering kindness and enthu-
siasm, her colleagues said. Her 
infectious laugh regularly pierces 
the newsroom noise.

“You can’t have a bad day if 
you’re around her,” said 40-year 
sports reporter Mike Organ. “She 
won’t allow it.”

But that’s nothing new, her 
mother, Delores Hendricks, said.

“She was doing that as a little 
girl, being kind and doing things 
for other people as long as she’s 
been old enough to do it,” Hen-
dricks said. “She’ll leave her stuff 
undone until she takes care of 
other’s needs.”

‘Nothing quiet about 
that newsroom’

Burnett grew up in public hous-
ing in South Nashville, the fourth 
of eight children of a waiter and a 
Metro Schools teacher’s aide.

When Burnett was a senior at 
McGavock High School, her boy-
friend’s father — Metro Council 
Member Mansfield Douglas III, a 
close friend of Tennessean editor 
John Seigenthaler — told her the 
newsroom was looking for copy 
clerks. Her dad was thrilled when 
she landed the job.

“He said, ‘What, you’re going 
to work for The Tennessean?! Are 

you kidding me?’“ Burnett said. 
“I’m like, ‘Dad, I’m just running 
errands.’“

Still, her first days proved to be 
intimidating: typewriters clacking, 
everyone smoking, reporters and 
editors often yelling across the 
newsroom.

“I’m like, oh wow, this is fright-
ening,” Burnett said. “It was noisy. 
Nothing quiet about that news-
room. But it was exciting!”

After five years, Burnett became 
an aide to Seigenthaler, a legend-
ary journalist, a Nashville power 
broker and a former aide to one-
time presidential candidate U.S. 
Sen. Robert F. Kennedy.

Burnett often fielded calls from 
the biggest names in civil rights, 
politics and pop culture when they 
tried to reach Seigenthaler. On that 
list: Hollywood A-listers Robert 
Redford and Warren Beatty, coun-
try music icon Johnny Cash, John 

F. Kennedy Jr., and 
Coretta Scott King, 
the Rev. Martin Lu-
ther King Jr.’s wife.

“To hear all those 
voices, I was excited!” 
Burnett said. “Look, 
I’ll probably never 
be able to meet these 
people in person, but 
just to hear their voic-
es was awesome!”

In all, Burnett has 
been assistant for 
six editors. She felt 
particularly close 
to Seigenthaler and 
Frank Sutherland, a 
one-time Tennessean 

reporter who returned to Nashville 
to take the top newsroom spot from 
1989 to 2004. “They were like my 
dads,” she said.

“Beverly Burnett provided the 
most valuable constant in the 
newsroom the last half century,” 
Sutherland said.

All the small moments of 
kindness

Burnett also showed dedication 
in pursuing education. She earned 
a certificate of secretarial science 
from Nashville Tech while work-
ing part time at The Tennessean in 
1979. Shortly after, Burnett started 
taking classes in liberal studies at 
Belmont University, but it would 
take nearly 30 years to earn her 
bachelor’s degree. The newsroom 
threw her a big party in the news-
room in 2013 to celebrate.

Burnett is only the second Ten-
nessean employee to work 50 con-
secutive years or longer. The first, 
Pulitzer Prize-winning reporter 
Nat Caldwell, started in 1934 and 
worked until he died in 1985.

Though she never had a byline, 
Burnett actively supported jour-
nalists covering the biggest stories 
in Tennessee in five decades.

She brought in food, made travel 
arrangements, ordered special 
equipment and more for those 
covering the biggest stories — the 
1980s FBI Operation Rocky Top 
corruption investigations, the de-
structive 1998 tornadoes, Al Gore’s 
2000 presidential run, the Tennes-
see Titans 2000 Super Bowl appear-
ance, the 2010 Nashville floods, the 
deadly 2021 Waverly floods and 
dozens of other major events.

“I’m part of history now,” 
Burnett said, smiling. “I am a part 
of the history of The Tennessean, 
and The Tennessean is part of the 
history of the city.”

Burnett said her deep well of 
love stems from a deep faith. A 
lifelong church attendee, Bur-
nett teaches 3- and 4-year-olds 
every third Sunday at Born Again 
Church in Nashville.

“Where do I get this joy? It comes 
from the Lord,” she said. “He gives 
me the power to keep going.”

Burnett said she keeps working 
at The Tennessean because she 
feels her love is reciprocated.

“I still enjoy my job after 50 
years. Can you believe that? 
Because I’m still working for the 
very best,” she said.

traditional news sources in the 
public and private arenas have now 
adopted releases as standard prac-
tice for expediency and to ensure 
the newspaper “gets it right.”

It’s disappointing to see newspa-
pers continue to accept the new reg-
imen. Too many newsrooms make 
little or no attempt to follow up with 
sources or to seek other voices to add 
detail and context for readers.

Releases suffice for a variety of 
standard announcements. The city 
announces a street project. The 
school district releases its academic 
calendar. The county schedules 
hazardous waste collection. 

In contrast, staffs must pay close 
attention to releases that beg for 
a more meaningful report. Closer 
examination is especially important 
in public affairs reporting.

Newsrooms continually seek ef-

ficiencies in collecting the everyday 
grist of information. Editors and 
reporters should explore and eval-
uate shortcuts on two fronts: Are 
you really saving time in the long 
run? Do reports remain relevant to 
readers and advertisers?

A distinct danger is that news 
sources, especially those you con-
nect with regularly, will become 
accustomed to your shortcuts and 
regularly resist in-person, or even 
telephone, interviews. 

A few examples to consider:
Web streaming of meetings: 

Reporting on meetings by viewing 
a broadcast minimizes time on 
several fronts and allows multitask-
ing. But consider the challenges: 
How clear is the audio to accurately 
record quotes and votes? What’s 
your ability to get basic information 
such as full names and addresses of 
citizens who speak, and contact in-
formation for appropriate follow-up? 

Without the ability to interact 
with the audience, reporters can 
easily fall into the trap of writing for 
“those in front of the room” instead 
of translating what actions mean for 
“those in back of the room.”

Phone and Zoom interviews: 
Reporters maintain the ability to 
gauge the temperament of inter-
viewees and to follow up with 
immediate Q&A. It’s easier to con-
nect amid demanding schedules. 
At the same time, reporters have 
less control over the environment. 
Interviewees can more easily cut 
short conversations or refuse to 
answer uncomfortable questions.

E-mail interviews: Subjects 
typically have greater flexibility 
to respond to questions. It can be 
more expedient to write a story ver-
sus sifting through interview notes. 
The format can be compelling; 
write an introduction and follow 
with the Q&A email exchange. 

That said, the ability to pose fol-
low-up questions in timely fashion 
is clearly diminished. Answers 
often are written by a commu-
nications specialist with little or 
minimal review by the source.

One drawback looms large 
among all these shortcuts. Report-
ers spend more time behind their 
desks and less time on the streets 
observing and talking firsthand 
with the people who are the focus 
of their reports.

Identifying all the voices in a story 
is the first step. Two other points are 
important in the spirit of fairness. 
Give the opposing voices equal 
prominence in the story. Don’t be 
afraid to hold a story if it results in 
delivering a more robust account.

Pursuing multiple perspectives is 
essential to delivering a substantive 
and impartial report, especially 
when a release is written by a PR 
specialist promoting an organi-

zation’s singular interest. The 
newspaper’s job is to pursue and 
present all sides. 

Seeking and incorporating the 
many varied – and pertinent – 
voices indeed takes time and hard 
work. That’s the definition of solid 
journalism that benefits your news-
paper and readers alike.

Jim Pumarlo is former editor 
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and 
provides training on community 
newsroom success strategies. He is 
author of “Journalism Primer: A 
Guide to Community News Cover-
age,” “Votes and Quotes: A Guide to 
Outstanding Election Coverage” and 
“Bad News and Good Judgment: 
A Guide to Reporting on Sensitive 
Issues in Small-Town Newspapers.” 
He can be reached and welcomes 
comments and questions at jim@
pumarlo.com.

PUMARLO from Page 1

BURNETT from Page 1

Photo submitted by Beverly Burnett

Tennessean editor John Seigenthaler with his as-
sistants, Beverly Burnett, left, and Edna Gardner 
in the newsroom in Nashville in the early 1980s.
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Fourth annual Six Rivers Media College Media Day draws 20-plus attendees

Students from around the 
greater Tri-Cities area participated 
in the fourth annual Six Rivers 
Media College Media Day on 
Wednesday in Kingsport.

More than 20 attendees from 

East Tennessee State University, 
Milligan University, Emory & Hen-
ry University and Northeast State 
Community College gathered for 
the event at the Kingsport Times 
News office.

The morning kicked off with 
remarks from Ron Waite, group 
publisher of Six Rivers Media, and 

Rob Walters, content director of 
Six Rivers Media. Waite shared 
about the company’s background 
and overall reach in this region.

Johnson City Press, The Toma-
hawk, and Kingsport Times News 
reporters and staff hosted breakout 
sessions discussing first job prepa-
ration, a day in the life of a sports 

reporter, beat reporting, multime-
dia journalism, design layout and 
headline writing, as well as public 
records and Freedom of Informa-
tion Act or FOIA requests.

Ben Smith, Six River Media’s 
statehouse reporter, also held a 
virtual breakout session talking 
about his role while he works out 

of Nashville for the company.
Matthew Lane, a communi-

cations specialist for the city of 
Kingsport, concluded the event 
with a mock press conference. 
Students were able to ask ques-
tions during the press conference 
to simulate a real on-the-job 
reporting scenario.

ALLISON WINTERS
Six Rivers Media, Kingsport
October 29, 2025

President Donald Trump is 
suing The Wall Street Journal 
owner Rupert Murdoch and pub-
lisher Dow Jones & Co., as well 
as two reporters, after the paper 
published an article stating that 
Trump sent a letter to financier 
Jeffrey Epstein in 2003 that includ-
ed a lewd drawing and birthday 
wishes containing sexual innu-
endo.

Two years later, in 2005, police 
began investigating Epstein, who 
in 2008 pleaded guilty to prosti-
tution-related charges involving 
underage girls. He was arrested 
again in 2019 on sex-trafficking 
charges involving allegations 
that dated back to the early 
2000s. He died in prison later 
that same year.

In a post to his Truth Social 
account, Trump described The 
Wall Street Journal article as 
“false, malicious, and defamatory” 
because “the supposed letter they 

printed by President Trump to 
Epstein was a FAKE” — something 
Trump said he also told Murdoch 
and Editor-in-Chief Emma Tucker 
when contacted by the paper prior 
to publication.

Trump noted in a separate 
Truth Social post, “The Wall Street 
Journal printed a FAKE letter, 
supposedly to Epstein. These are 
not my words, not the way I talk. 
Also, I don’t draw pictures.”

In response to the story, White 
House press secretary Karoline 
Leavitt stated on X, “WSJ refused 

to show us the letter and conceded 
they don’t even have it in their 
possession when we asked them 
to verify the alleged document 
they’re basing their ENTIRE fake 
story on.”

The White House has since 
announced it is removing The 
Wall Street Journal from the pool 
of reporters covering Trump’s 
upcoming trip to Scotland.

The lawsuit, which seeks more 
than $10 billion in damages, al-
leges the letter and drawing do not 
exist and accuses The Wall Street 

Journal of “glaring failures in 
journalistic ethics and standards 
of accurate reporting.”

The Wall Street Journal stands 
by its story. “We have full confi-
dence in the rigor and accuracy of 
our reporting, and will vigorously 
defend against any lawsuit,” a 
Dow Jones & Co. spokeswoman 
said.

The Wall Street Journal re-
ported that it saw the letter and 
drawing in question and noted 

KEVIN GOLDBERG
Freedom Forum
July 22, 2025

See TRUMP Page 10

Photos by Rick Wagner, Six Rivers Media, Kingsport

Above: Milligan University journalism professor Jim Dahlman 
and Milligan student Mollie Johnson play an icebreaker bingo 
game at the 2025 Six Rivers Media College Media Day on Oct. 
29 at the Kingsport Times News.

Below: Robert Allen, page designer and headline writer, 
leads a breakout session at the 2025 Six Rivers Media Col-
lege Media Day.

Above: Ron Waite, chief operations officer, president and 
group publisher of Six Rivers Media, speaks at the opening 
of Six Rivers College Media Day 2025

Below: Thomas Sherrill, editor of the Tomahawk weekly 
newspaper in Johnson County, leads a session on small-
town journalism in Appalachia during the 2025 Six Rivers 
Media College Media Day which was held at the Kingsport 
Times News.

Above: Six Rivers Media Content Director Rob Walters leads 
a session on public records requests and federal Freedom of 
Information requests at 2025 College Media Day held Oct. 
29 at the Kingsport Times News.

Below: Jim Dahlman, who chairs Milligan University’s Area 
of Performing, Visual and Communicative Arts and is a 
professor of Communications and Journalism, plays an 
icebreaker bingo game.

President Donald Trump sues the Wall Street Journal: First Amendment analysis
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Tennessee Press Association  
members met for the 2025 Revenue 
Summit and Ideas Contest Awards 

for Advertising and Circulation on 
Friday, Oct. 17 in Chattanooga. The 
event was held at the Chattanooga 
Times Free Press. 

Sessions covered:
“AI Selling 101: Tips and Tricks 

Using AI to Sell,” presented by Dar-
ren Haimer, Adams MultiMedia.

“Using AI for Audience 
Growth,” presented by Hamp Rog-
ers, Chattanooga Times Free Press.

“Selling All Things Digital,” 
presented by Abby Armor, Chatta-

nooga Times Free Press.
Roundtable discussions: “AI: 

Specific Questions” (Darren 
Haimer); “TPS Network Selling: 
and Making More Money” (Becky 
Moats, TPS Networks).

Also, “Branded Content” 

(Abby Armour) and “Circulation 
Topics” (Don Lovelace, Lakeway 
Publishers).

The Ideas Contest award 
winners will be featured in the 
December edition of The Tennes-
see Press.

STAFF REPORTS
Tennessee Press Association
November 6, 2025

2025 Revenue Summit and Ideas Contest Awards for Advertising and Circulation, Friday, Oct. 17

Photos by Robyn Gentile, TPA

Stacey Benoit, Becky Barger, and Sandy Dod-
son, all of Valley Publishing, Pikeville.  On the 
far right, Roger Wells, Herald-Citizen, Cookev-
ille. This is during a roundtable discussion.

Valley Publishing’s Becky Barger, Stacey Benoit 
and Sandy Dodson accept the First Runner-Up 
Best of Show award from emcee Darrell Rich-
ardson, TPA advertising committee chair. 

Darren Haimer listens to someone else’s point 
while leading a roundtable discussion.  Also 
seen (left to right) are Malcolm Colvin, Times 
Free Press, and Ron Waite, Six Rivers Media.

Members of the “Kingsport Crew”:  Tim Ar-
cher, general manager; Gene Helmick, circula-
tion director; and Ron Waite, publisher of the 
Kingsport Times News/ Six Rivers Media.

TPA Executive Director Mark Millsap talks 
with Kathy Hartman, general manager of the 
Farragut Press, during the Oct. 17 event held 
at the Chattanooga Times Free Press.

Becky Moats, Tennessee Press Service 
networks coordinator, led a roundtable 
discussion on how members can participate 
and upsell to their ad clients.

Abby Armour, new Chattanooga Times Free 
Press director of advertising, makes a point 
while leading a roundtable discussion during 
the Oct. 17 event held at the Times Free Press.

Cecilia Porkos and Kayse Cotton of the Chat-
tanooga Times Free Press accept the Best of 
Show award from emcee Darrell Richardson, 
TPA advertising committee chair.

Kathy Hartman, general manager of the Farra-
gut Press, shares an idea during a roundtable 
discussion. She also accepted the Second Run-
ner-Up Best of Show award at the Oct. 17 event.

Darren Haimer, Adams MultiMedia, answers 
questions after his session on A.I. With him are  
Patti Frierson, Chattanooga Times Free Press, 
and Danny Peppers, Stewart County Standard, 
Dover.

Kimberly Harr, and Kathy Payne, Cleveland 
Daily Banner, and Roger Wells, Herald-Citizen, 
Cookeville, during a break at the 2025 Reve-
nue Summit and Ideas Contest Awards event.

Tim Archer and Gene Helmick, Six Rivers 
Media, Kingsport, listen to a question asked 
by Danny Peppers, Stewart County Standard, 
Dover, during one of the discussions.



Page 8 • The Tennessee Press • November 2025

News Sentinel partners with AI-powered answer engine

At The Knoxville News Senti-
nel, our mission is clear: Deliver 
trusted journalism and content 
that strengthens and informs our 
community. That mission doesn’t 
change in the age of AI — it be-
comes even more essential.

As part of the USA TODAY Net-
work, The Knoxville News Sentinel 
has announced a partnership with 

Perplexity, an AI-powered search 
and answer engine that com-
bines large language models with 
real-time web search. What does 
that mean? It means Perplexity’s 
search results and AI-curated an-
swers will be based on the credible 
journalism created by your local 
newsroom. Perplexity is prioritiz-
ing news and information that is 
accurate and relevant. Trusted con-
tent from USA TODAY and select 
USA TODAY Network publications, 
including The Knoxville News 

Sentinel, will be available for Per-
plexity’s new agentic web browser, 
Comet. By licensing our content to 
Perplexity, we’re doing two things:

Championing local journalism
From school board and city council 
decisions to weather alerts and 
breaking news, our local stories 
matter — and they deserve to be 
part of the AI knowledge ecosys-
tem. This partnership ensures that 
when users ask questions about 
their communities, they get answers 
grounded in our verified reporting.

Creating value for our newsroom
We believe quality journal-

ism has value. This agreement 
recognizes that and provides new 
revenue that supports our journal-
ists and the work they do every 
day. It’s a model for how publish-
ers are evolving and adapting and 
how AI companies can collabo-
rate responsibly — with proper 
attribution and fair compensation 
— to contribute to the information 
ecosystem.

As Perplexity noted in its Comet 

announcement, “The quality of 
knowledge has never mattered 
more.”

We echo that sentiment. This 
partnership is about making sure 
Perplexity includes the voices from 
local communities — and the jour-
nalists who serve them. Because 
when AI answers questions about 
your world, it should start with the 
people who know it best.

Editor’s note: Kristin Roberts is 
president of Gannett Media / USA 
TODAY NETWORK.

KRISTIN ROBERTS
Gannett Media/USA TODAY NETWORK
October 12, 2025

‘Champion of Community’ Herald Courier’s Maxwell is retiring

Jim Maxwell’s career has taken 
him from coast to coast, working 
in the newspaper industry across 
four different time zones, all while 
seeking ways to make a difference 
in communities at every stop along 
the way.

Now, after more than 40 years in 
the industry, including the last 15 
years at the Bristol Herald Couri-
er, Maxwell is retiring from his 
position as Lee Enterprise Western 
Virginia Group President.

In that role he oversaw the 
marketing and advertising efforts 
of Bristol and ten other news-
papers, extending as far east as 
Lynchburg. His resume should 
include a road atlas, beginning in 
his native Oregon and advancing 
through marketing, advertising 
and newspaper management roles 
at multiple stops there.

Maxwell then came eastward 
for positions in New York and 
Pennsylvania. From there he went 
westward to Missouri and then 
managed newspapers in New 
Mexico, before responding to an 
opening at the Bristol Herald Cou-
rier in December 2010.

“I’d just lost my wife. I went 
back to work, but I didn’t have any 
family in New Mexico,” Maxwell 
said. “I received a call from a head-
hunter for Media General urging 
me to apply for the Bristol job.

“I flew out a week or two 
before Christmas and it was so 
quirky. The two Bristols, the state 
line running down the middle of 
State Street and it was cool,” he 
said. “The person hiring me was 
the general manager of WJHL, 

Jack Dempsey. 
To work for a 
newspaper and 
be hired by the 
general manager 
of the TV station 
and work in 
that integrated 
environment, that 
was different. 
My background 
was sales and marketing, and it 
worked out.”

Maxwell initially committed to 
remain here for three years, which 
soon turned into five, then seven, 
10 and beyond.

“It’s just a great place. Next to 
living on the West Coast and grow-
ing up in rural Oregon, the people 
in Bristol and Southwest Virginia 
are more authentic and more like 
what I was used to where I grew 
up and lived,” he said. “And I’m 
staying here. This is where my 
wife and I want to live.”

Maxwell’s tenure has included 
three ownership changes and, of 
all the original publishers in Me-
dia General, Berkshire Hathaway 
and Lee who were working when 
Bristol joined those organiza-
tions, Maxwell is the last one 
standing.

“I feel I’ve embraced change. I 
think that’s a big part of why I’ve 
been able to stay on as long as I 
have and have the opportunities 
that I’ve had,” he said.

He has also been actively in-
volved in the newspaper industry, 
which has undergone significant 
change in recent decades.

“In his many years on the 
Virginia Press Association board, 
Jim Maxwell led initiatives that 
helped VPA provide members with 
expanded services,” said Betsy 

Edwards, executive director of 
the VPA. “Jim served VPA as a 
member of the executive commit-
tee and president of the board and 
could always be counted on for 
thoughtful guidance and leader-
ship. He’ll be missed by everyone 
at VPA.”

When he first accepted the 
Bristol position, Maxwell was 
encouraged to become involved in 
the community, much like when 
the Worrell family owned it.

“I didn’t have a connection 
with the community so getting 
involved in different boards and 
meeting people – at the Chamber 
of Commerce, the United Way and 
a bunch of other people – it opened 
the door to really connecting with 
a lot of good people,” Maxwell 
said. “I wanted to make a differ-
ence. I wanted the stuff that I did 
to leave a positive impact; to help 
change things to help make them 
better.”

Leaders of those and other 
organizations agree it was mission 
accomplished – for the organiza-
tions and the region.

“Jim Maxwell has been an 
incredible leader and friend to 
United Way of Bristol TN/VA,” 
United Way President and CEO 
Lisa Cofer said. “His willingness 
to step up, whether leading our 
2013/2014 Community Cam-
paign and raising more than $1.4 
million and stepping in again 
to chair our 2020 campaign and 
raising more than $1.2 million, 
or chairing our Transition Task 
Force, speaks volumes about his 
dedication to our community and 
those we serve.

Maxwell has been involved with 
the Chamber of Commerce from 
the beginning.

“When Jim first arrived in Bris-
tol, we met at the Bristol Chamber 
of Commerce board retreat, both 
of us board members at the time, 
which was his first week in town,” 
said Chamber President and CEO 
Beth Rhinehart. “I was impressed 
to see his commitment to the 
chamber and the community from 
that point forward.”

“Jim remains an unwavering 

champion for our community and 
a steadfast supporter of the Bristol 
Chamber of Commerce, among 
many other meaningful organi-
zations. His commitment to civic 
engagement and regional progress 
has left an indelible mark on our 
community.”

“Jim’s leadership and partner-

DAVID MCGEE
Bristol Herald Courier
November 1, 2025

Maxwell
See MAXWELL Page 11

Tennessee Press Service
Advertising Placement 

Snapshot

TPA Fall Board of Directors Meeting set for 
Thursday, Nov. 20
TPA President Alison Gerber has called a meeting of the TPA Board 
of Directors for Thursday, Nov. 20, 2025, at 1:00 p.m. Central Time 
/ 2:00 p.m. Eastern Time.  The meeting will be held via Zoom.  All 
TPA members are invited to observe the meeting.   Please contact 
rgentile@tnpress.com for the meeting link.

FREE WEBINARS FOR MEMBERS
www.OnlineMediaCampus.com

Native & Sponsored Content Evolution: New  
Opportunities for News Media

November 13, 2025 @ 1:00 PM CST

Email rgentile@tnpress.com for the free TPA member code

	 ROP:	 Networks:
September  2025	 $$32,156	 $6,231
Year* as of Sept. 30	 $529,762	 $71,287

* The TPS  Fiscal Year runs Dec. 1 through Nov. 30	
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Obituaries

David Rau
David Rau, 76, owner of Six Riv-

ers Media LLC, died Oct. 18, 2025, 
after fighting Alzheimer’s for more 
than two years.

Rau, along with his son, Allen 
Rau, and daughter, Madeline Rau, 
are principal owners of Six Rivers 
Media, which includes the King-
sport Times News, the Johnson 
City Press, the Erwin Record and 
The Tomahawk in Mountain City.

“We’re so grateful he’s at peace,” 
Allen Rau said. “He put up a hell 
of a fight; and the twists and turns 
surprised us quite often. Dad was 
proud of what he accomplished, 
proud of the company he worked 
for, and proud of the people he 
worked with. He made lifelong 
friends in Tennessee and his stories 
always included them.”

David died Saturday at his home 
in Hilton Head, South Carolina, 
surrounded by his family.

Ron Waite, group publisher of 
Six Rivers Media, first worked with 
David during his time as publisher 
of the Sandusky Register and Nor-
walk Reflector.

“David was a considerate and 
kind man who carried a deep and 
genuine love for the newspaper 
business,” Waite said. “To him, 
newspapers were more than a 
business; they were a vital service 
to readers and their communities. 
Even after his years as publisher, 

David remained devoted — con-
tinuing to read and follow the 
newspapers and the communities 
he shared part of his life with.”

Lifelong friend John Dutt de-
scribed David as the quintessential 
American story.

“He was the All-American guy,” 
Dutt said. “Married the Homecom-
ing queen, had three great kids, he 
was the All-American story.”

Besides Allen and Madeline, Rau 
is survived by his wife, Molly and 
daughter, Claire Rau.

David Rau was born Sept. 3, 
1949, in Huron, Ohio.

He came from a newspaper fami-
ly and David’s father was publisher 
of the Sandusky Register in Ohio, 
a role David would later assume. 
David was a Navy veteran and 
graduated Huron High School and 
Colgate University in Ohio.

He was a four-year letterman at 
Huron High School, pitching for 
the baseball team and also played 
basketball.

Dutt said he and David knew 
each other all of their lives. Each 
of their mothers was each other’s 
godmothers. They played sports 
together, graduated high school 
together and went into the Navy 
together.

By coincidence, both ended up 
going to Naval Officer Training 
Candidate School at the same time 
in Newport, Rhode Island and lived 

in rooms next to 
each other.

“If David 
stayed in, he 
probably would 
have been an 
admiral,” Dutt 
said.

David found 
himself part of 
history. Stationed 

on the USS Benjamin Stoddert, the 
Navy destroyer was the last ship 
to sail Saigon as it fell to the North 
Vietnamese in March 1975.

Dutt said he left the Navy, 
though, and followed the footsteps 
of his father.

He first became a cub reporter at 
the Sandusky Register, his home-
town newspaper, then moved on 
to become publisher of the Grand 
Haven Tribune in Grand Haven, 
Mich. from 1980 to 1983.

Finally, he came to Kingsport 
and became publisher of the King-
sport Times News from 1983 to 
1993. In 1993, he became CEO and 
chairman of Sandusky Newspa-
pers, the former owners of the Six 
Rivers Media properties.

Former Kingsport Mayor Dennis 
Phillips said he knew David well 
and was proud to call him and 
Molly friends, calling it “King-
sport’s loss.”

“They were just outstanding 
citizens for Kingsport,” he said.

David owned a cabin in Canada 
“out in the middle of nowhere,” 
friends said. Phillips, along with 
Dutt, and others used to go there 
with David to hunt and fish. They 
did that for more than 30 years.

“He was a fine person,” Phillips 
said. “And we had some wonder-
ful, wonderful trips.”

Others in the community re-
member the values he brought to 
Northeast Tennessee.

Miles Burdine, president and 
CEO of the Kingsport Chamber of 
Commerce, said he was a business-
man who cared.

“We don’t get to choose our 
parents or when or where we are 
born, but we do get to choose how 
we live our lives,” Burdine said. 
“David Rau lived his life the way 
we all should. He was kind, caring 
and very supportive of our region 
and all of the communities where 
he lived or had businesses. We lost 
a good man today and although we 
will miss him, we will always feel 
great pride when the name David 
Rau is spoken.”

Keith Wilson, former publish-
er of the Kingsport Times News 
and later general manager of the 
papers, which now make up Six 
Rivers Media, said he was grateful 
for the opportunity to work for 
David.

“David Rau and his family were 
one of the very few small-town 

newspaper owners who chose to 
continue the tradition of locally 
owned and operated media,” Wil-
son said. “His ‘North Star’ prin-
ciple was fidelity to the reader by 
providing factual information and 
well- reasoned opinions.

“I was blessed and fortunate to 
work for him with that mission 
and will always be indebted to him 
for that opportunity.”

David sold most of his hold-
ings of Sandusky Newspapers by 
2020, a newspaper company that 
spanned the United States from 
Tennessee to West Virginia to Ohio 
to Utah.

In 2020, he formed Six Rivers 
Media, the group of newspapers 
he chose to hold onto and created 
a locally owned newspaper group, 
separate from the corporate struc-
ture. His son, Allen, now operates 
as CEO, taking his father’s place.

David’s ashes will be interred at 
Woodlawn Cemetery in Norwalk 
after a private graveside service 
with military honors.

The family requests any memo-
rial contributions be sent to their 
local Salvation Army.

“We’re proud of our Dad and 
will miss him beyond belief,” Allen 
said. “He was always there for us.”

By Cliff Hightower
Kingsport Times News
Oct. 20, 2025

Rau

Job Posting
Part-time News Reporter

Macon County Times, 
Lafayette

The Macon County Times, 
Lafayette, has an immediate 
opening for a part-time news 
reporter in Lafayette, Tenn. The 
Macon County Times is pub-
lished weekly on Thursdays, and 
the part-time reporter enjoys a 
flexible schedule and competi-
tive pay. Send resume, published 
stories and photos to lindsay.
pride@herald-citizen.com.

Full job posting at tnpress.com 

Conzet rejoins Six Rivers to head advertising, sees company as ‘hyper-local’ news organization

Matt Conzet started his new 
position as advertising director for 
Six Rivers Media LLC on,Nov. 3.

The new position marks a 
homecoming of sorts for the 
49-year-old Conzet, a transplant to 
the region from Minnesota and a 
former Six Rivers employee.

Conzet worked for Six Rivers 
out of the Kingsport Times News 
office as digital sales manager 
from March of 2021 to December 
of 2022. Six Rivers, once known 
as Sandusky Newspapers, includes 
the Times News and Johnson City 
Press daily newspapers, as well as 
the weekly Erwin Record covering 
Unicoi County and Tomahawk 
covering Johnson County.

Conzet, a Minnesota native, will 

oversee advertising 
for the Kingsport, 
Johnson City and 
Erwin papers, 
according to Ron 
Waite, Six Rivers 
group publisher 
and chief operating 
officer. Conzet 
will be based in 
Kingsport. 

The new director of advertis-
ing for Six Rivers worked from 
1993 to 2013 for the Yellow Pages 
industries in sales and then as a 
manager, followed by seven years 
at the Saint Paul Pioneer press and 
TwinCities.com as an account exec-
utive and then a digital sales man-
ager before moving to Tennessee.

After his first stint at Six Rivers, 
he worked for an operation that 
facilitated placenta donations. 
Called Birth Tissue Donor Ser-

vices, it works with hospitals to 
get donated placentas from birth 
mothers to be used for things such 
as burn victims’ reconstruction 
and repairing diabetic wounds.

Asked his main goal in his 
new position, Conzet said it is 
“educating our advertisers and 
local businesses about what our 
audiences really are.” He said that 
includes readers of the print and 
electronic or e-editions, as well as 
the newspaper websites.

Conzet said a major selling 
point, to him, is that he sees the Six 
Rivers newspapers as true “hy-
per-local” news organizations serv-
ing the Tri-Cities. For advertisers, 
he said the question is basic: What 
drives traffic to their website and/
or physical business locations that 
ultimately ends with purchases?

He and his wife, Stacy, who 
works as a marketing manager 

for Brightridge, the power com-
pany based in Johnson City, live 
in Gray. She is a former employee 
of the Kingsport Times News/Six 
Rivers.

He has four daughters: Hay-
lie, who is married and lives in 
Minnesota; Lauren, who lives in 
Gray and is seeking a degree from 
Milligan University to become 
a physician’s assistant; Kate, 11; 
and Grace, 9. The two younger 
daughters are students at Rid-
geview Elementary School in 
Washington County.

Conzet attended St. Cloud State 
University. He was born in Minne-
sota where he spent 44 years and 
has spent the last five years or so 
in Tennessee. His hometown is 
Plymouth, Minnesota, although 
he spent his last 20 years in the 
“Land of 10,000 Lakes” state living 
in Elk River, Minnesota.

He said he plays golf and is an 
avid sports fan of various Minne-
sota sports teams as well as the 
University of Kentucky.

RICK WAGNER
Six Rivers Media, Kingsport
November 4, 2025

Conzet
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A 15-year-old U.S. citizen was 
detained by Immigration and 
Customs Enforcement agents on 
the East Side of Chicago this week. 
He was never booked, read his 
rights or allowed to contact his 
mother for five hours. The boy was 
taken for allegedly throwing an 
egg at a Border Control agent as 
neighbors gathered to protest the 
military-style tactics being used 
outside their homes. He was even-
tually released without charges. 

I was in a “Know Your Rights” 
training when I heard what 
happened. The irony wasn’t lost 
on me. I had logged on to learn 
what protections my own Moroc-
can-born sons who are natural-
ized U.S. citizens have if they 
are stopped by agents. I never 
imagined that understanding how 
to talk to immigration authorities 
would be something I’d have to 
teach my American children.

But this is Chicago in 2025. Over 
the past month, ICE and Border 

Patrol have conducted sweeping 
operations that federal officials 
insist are targeting people with 
serious criminal records. Yet re-
porting by local news outlets and 
the Associated Press tells a differ-
ent, more troubling story of agents 
aggressively targeting communi-
ties and people based on how they 
look, of using chemical munitions 
and rubber bullets against anyone 
who disagrees or is watching.

Journalists have been indis-
criminately targeted and tear-
gassed while covering demonstra-
tions at an ICE facility in suburban 
Broadview. A WGN producer was 

detained after reportedly asking 
agents if they had a warrant when 
she saw a man being detained in 
her North Side neighborhood. As 
they did with the 15-year-old, the 
government accused the produc-
er of throwing objects at them, 
which she disputes.

A group of media organizations 
filed suit this month accusing fed-
eral officers of targeting reporters 
and peaceful protesters, alleging 
“a pattern of extreme brutality” 
that violates the First Amendment. 
A federal judge agreed there was 
sufficient cause to intervene and 
issued a 14-day restraining order 
that bars federal agents from using 
riot-control weapons on journalists. 

The lawsuit claimed that federal 
agents have “aimed to suppress 
speech and dissent.” Attorneys for 
the Trump administration defend-
ed the actions as “crowd control” 
appealed.  

But on Thursday, Oct. 16, a week 
later, the federal judge,  Sara Ellis, 

ordered ICE’S Chicago field office 
director, Russell Hott, to appear 
in court next week to answer 
questions over concerns ICE has vi-
olated her week-old order. She also 
ordered federal agents to wear body 
cameras — and to have them on. 

The scale of the operation and 
its effects on ordinary families 
is impossible to miss. The day 
after the 15-year-old was taken, I 
received an automated phone call 
saying my 11-year-old son hadn’t 
arrived at school. I ran there in a 
panic. I had watched my son leave 
that morning, walking out the 
door in his signature penguin hat. 
No one had answered the phone at 
the school when I called.

My son doesn’t carry identifica-
tion in a city that is being terrorized 
by masked federal agents, My first 
thought was not that it was a mis-
take. Or that he had skipped school 
to hang out with his friends. My 
first thought was that ICE got him. 

He was fine. A substitute 

teacher had marked him absent by 
mistake. But my fear was ground-
ed in the scenes playing out across 
the city our family calls home. 
I’ve reported from half a dozen au-
thoritarian regimes. I know what 
it looks like when masked agents 
act without accountability, and I 
know that Chicago is feeling that 
same weight of fear.

Media outlets have document-
ed federal agents in camouflage 
moving through neighborhoods, 
helicopters circling protests, 
people detained for questioning 
before being released without 
charges. Chicago Mayor Brandon 
Johnson has pledged that Chicago 
police will not aid federal agents 
or allow them to use city property 
as staging grounds. But for many 
of us, that promise is little comfort 
when federal agents in SUVs, some 
without plates, roar down our 
streets in pursuit of people who 

that it was accompanied by other 
birthday wishes sent by friends 
and collected by a close Epstein 
associate, all of which were re-
viewed by the U.S. Department of 
Justice during its investigation of 
Epstein.

Despite Trump’s claims that 
he does not draw pictures, other 
articles from multiple publications 
note that several pictures drawn 
by Trump were found to have 
been auctioned off for charity, 
which may support the paper’s 
claim that it believes the letter and 
drawing to be authentic.

In his Truth Social post, Trump 
cited other recent lawsuits against 
major media outlets, such as ABC 
and CBS/60 Minutes. He claimed 
settlements in those cases as 
wins, but it is unclear exactly 
why those cases were settled.

The CBS case, in particular, 
did not involve any admission of 
wrongdoing by the network or 
the program, while ABC did not 
admit legal liability but issued a 
statement regretting claims that 
“This Week” host George Steph-
anopoulos made during a March 
10, 2024, interview with U.S. Rep. 
Nancy Mace.

There are several reasons a 
publication might choose to settle 
a defamation lawsuit. Some – like 
a desire to avoid the prolonged 

expense of litigation — are more 
business related. Other times, a 
publication might want to avoid 
any chance of a multimillion-dol-
lar verdict.

Such verdicts, while financial-
ly damaging, are rare. The First 
Amendment protections for free-
dom of speech and freedom of the 
press make it exceedingly difficult 
for a public official and public 
figure like Trump to win a defa-
mation lawsuit. This is because of 
a high legal threshold known as 
“actual malice.”

Now that he has filed a lawsuit, 
Trump will likely have a chance 
to probe at The Wall Street Jour-
nal’s newsgathering — including 
internal conversations — to see 
how it verified its information. 
The actual malice standard would 
require Trump to show that the 
paper’s reporters and editors be-
lieved the letter to be fake or that 
they recklessly disregarded the 
possibility that the letter doesn’t 
exist or is false.

Courts rarely find that actual 
malice exists. One case where 
a court did find the existence of 
actual malice occurred when 
reporters relied on an unverified 
document that they had reason to 
believe didn’t even exist.

But The Wall Street Journal 
reporters claim that they have 
seen the letter among other doc-
uments in an album compiled by 

Epstein’s friend Ghislaine Max-
well, who is currently in federal 
prison for child sex trafficking and 
other offenses related to Epstein’s 
activities.

Even if the Trump letter and 
drawing turn out to be false, The 
Wall Street Journal may claim that 
it had every reason to believe — 
and did believe — that the letter 
and drawing were authentic, par-
ticularly if the paper saw it along-
side other well wishes to Epstein 
and with independent verification 
that it was from Trump. The 
public existence of other pictures 
that Trump has drawn not only 
refutes Trump’s claim denying 
that he draws pictures at all but 
also strengthens The Wall Street 
Journal’s claim that it believes the 
letter and drawing are real.

This alone is probably enough 
to protect The Wall Street Journal 
in a defamation lawsuit, as courts 
rarely find that actual malice 
exists absent “smoking gun” type 
documentation that an article 
was published despite the exis-
tence of serious doubts or actual 
knowledge about whether it was 
accurate or not.

Kevin Goldberg is a Freedom 
Forum vice president and First 
Amendment expert. This article 
was originally published at free-
domforum.org on July 22, 2025 and 
is republished here with permission.

TRUMP from Page 6

Federal tactics in Chicago ignite fears over First Amendment, due process rights
Opinion:
Constitutional
Issues

Jackie Spinner

See SPINNER Page 12

Have a job opening?
Submit your newspaper’s job openings to be posted to tnpress.com by 
emailing them to: rgentile@tnpress.com.  If space and timing work 
out, abbreviated descriptions may also be listed in The Tennessee 
Press.
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In the fall of 2024 this column 
reported on a U.S. District Court 
case in Texas that ruled the NLRB 
was unconstitutionally structured 
because the Administrative Law 
Judges (ALJ’s) and Board Members 
were not subject to removal by 
the President of the United States. 
The Court ruled that the ALJ’s and 
NLRB members were unconstitu-
tionally protected from the Presi-
dent’s Power of Removal. That court 
relied upon a recent U.S. Supreme 
Court decision reaching similar 
conclusions about ALJ’s in the Secu-
rities and Exchange Commission. 

The National Labor Relations 
Board appealed to the United 
States Court of Appeals for the 5th 
Circuit. On August 19, 2025, the 
United States Court of Appeals for 
the 5th Circuit affirmed the deci-
sion of the lower court. 

Key was the finding that the 
NLRB exercises Executive Authori-
ty. NLRB members are appointed 
by the President and exercise 
executive authority; therefore, 
they should be removable by the 
President of the United States. 

The NLRB enforces the Na-
tional Labor Relations Act when 
determining appropriate units for 
collective bargaining, directing 
representation of elections, decid-
ing unfair labor practice charges, 
seeking enforcement of unfair 
labor practice charges in Federal 
Court, and appointing inferior 
officers including the Executive 
Secretary, Attorneys, and Examin-
ers, Regional Directors, ALJ’s, and 
others. This is clearly the exercise 
of Executive Authority.

The court ruled that being 
subjected to unconstitutional 
agency authority - - a proceeding 
by an unaccountable ALJ - - is a 
“here and now injury.” This case 
is all about “avoiding an illegiti-
mate proceeding.” This is a ruling 

of earthquake proportions. If 
ultimately successful it will totally 
change the administrative process 
before the NLRB. That would be 
a much-needed correction to the 
power of the Administrative State. 
This column  has previously re-
ported that President Trump fired 
NLRB Member Wilcox to further 
test this important separation of 
powers issue. The Supreme Court 
may have tipped its hand when 
it refused to reinstate Wilcox 
pending her appeal of President 
Trump’s decision. 

Acting NLRB General Counsel 
William Cowen (Trump appoin-
tee) will have to decide whether to 
appeal the decision to the United 
States Supreme Court. 

The new Space X decision ap-
plies to Texas, Louisiana, Missis-
sippi, the States in the territory of 
the 5th Circuit. 

	
Strategy

• If a union files an election 
petition, challenge the petition on 
valid legal theories (such as scope 
of the unit, eligible voters, invalid 
showing of interest, etc.) and seek 
an injunction pursuant to the 
SpaceX ruling.

• If the NLRB issues a Com-
plaint Notice of Hearing after 
investigating Unfair Labor Practice 
Charges, again seek injunction 
pursuant to the Space X decision.

• Challenge any NLRB actions 
for a Section 10(j) injunction. The 
NLRB authorizes the seeking of 
10(j) injunctions upon application 
by the NLRB General Counsel. 

NLRB currently in paralysis 
• The NLRB currently does not 

have a quorum. Member Wilcox re-
mains fired. The only sitting Board 
Members are Members Kaplan and 
David Prouty. President Trump 
has nominated two (2) new Board 
Members that would give it a quo-
rum. However, the United States 
Senate has yet to hold hearings on 
these nominations. 

• President Trump has nominat-

ed Crystal Carey to be the General 
Counsel. The United States Senate 
has yet to vote on her nomination. 

Observations about the 
5th Circuit decision  

• The 5th Circuit decision did 
not strike down the entire NLRA. 
The U.S. Supreme Court will have 
to answer whether the NLRA’s re-
moval protections can be severed 
from the rest of the law. 

• The NLRB as an agency will 
be largely non-functional until 
the NLRB Member and ALJ issue 
is resolved either by legislative 
amendment, Supreme Court 
decision, or the case on the merits 
finds the NLRB to be constitution-
ally constructed.

Acting General Counsel 
Cowen casts doubt on 
state labor laws

Many States have been consid-
ering laws that protect collective 
bargaining because the NLRB 
lacks a quorum to act. On August 
15, 2025, acting NLRB General 
Counsel William Cowen issued 
a press release stating that recent 
measures under consideration by 
several State Legislatures due to the 
NLRB’s lack of a quorum very likely 
will be preempted by the NLRA. 
These measures purport to assume 
jurisdiction over private sector labor 
disputes governed by the NLRA.

In general, states are not per-
mitted to regulate conduct that the 
NLRA protects, prohibits, or argu-
ably protects or prohibits according 
to U.S. Supreme Court precedents. 
Acting General Counsel then goes 
on to articulate that the agency 
continues to operate. Cowen reports 
that regional offices continue to pro-
cess unfair labor practice and rep-
resentation cases. In a typical year 
over 95% of all cases are processed 
without requiring a Board decision. 
Cowen stated “notwithstanding the 
Boards lack of a quorum, normal 
agency operations are continuing 
to the greatest extent permitted by 
law. Once the Boards quorum is 
restored, we are confident that they 
will be able to clear whatever case 
backlog may exist.” 

L. Michael Zinser, Gallatin, Tenn., 
represents employers on a nationwide 
basis in the areas of labor and em-
ployment. Reach him at 615.244.9700 
or mzinser@zinserlaw.com

Space X Prevails at the 5th Circuit
Legal
Update

L. Michael Zinser

ship have helped amplify the voice 
of business and strengthen the ties 
that make Bristol such a special 
place to live and work,” said Betsy 
White, director of the William 
King Museum of Art.

“Jim was a valued board member 
of William King Museum of Art for 

several years through June of 2024. 
His contributions to good deci-
sion-making were matched by his 
ongoing and generous partnerships 
with the Bristol Herald Courier.”

Not surprisingly, Maxwell’s re-
tirement plans include remaining 
involved with some of those same 
organizations and continuing to 
make a difference.

“look” like immigrants, when 
bystanders and journalists are tar-
geted for trying to document what 
is happening. 

Under Illinois law, it is legal to 
record law enforcement officers 
performing their duties in public 
as long as doing so does not inter-
fere with their work, a recognition 
that such recordings serve a vital 
role in public accountability. 

That right — to observe and 
to speak — is at the heart of 
what’s being tested here. The First 

Amendment guarantees free-
dom of speech, of the press and 
the right to assemble. The Fifth 
promises due process. In Chicago 
today, both feel under siege. When 
journalists are gassed, when 
protesters are silenced and when a 
15-year-old U.S. citizen disappears 
into federal custody, those aren’t 
abstractions. They are warnings.

 
Jackie Spinner is the editor of 

Gateway Journalism Review. This 
column, originally published Oct. 
17, is republished here with her 
permission.

SPINNER from Page 10

MAXWELL from Page 8

TENNESSEE SEN. MARSHA BLACKBURN HONORED

Submitted

A delegation from News/Media Alliance awarded Senator Marsha 
Blackburn with the NMA Support Journalism Award for 2025. Pictured 
from left to right: Cathy Merrill (Washingtonian Magazine), Bobby Burns 
(Daily Reflector), Senator Marsha Blackburn, Regan Smith (News/Media 
Alliance), Mark Millsap (TPA Executive Director), and Michael Anastasi 
(Senior Vice President of Local News, Gannett)
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The original AI: Newspapers run on accurate information

Artificial intelligence is going to 
transform everything we watch, 
hear and read.  You can already 
see it happening.

Asking and AI search engine 
a question about an obscure fact 
can yield quick and surprising-
ly detailed responses. Type in 
a cellphone model number and 
you’re suddenly a highly informed 
consumer. And when it comes to 
transforming legendary televi-
sion show casts into babies, AI is 
world-class.

But news? AI-fueled news poses 
problems.

The first is that news is about 
reality. AI provides tools to bend 
reality. We’re seeing a wave of 
AI-abetted falsehoods and deepfakes 
online, all designed to mislead us 
with doctored images and video. 

No, Ukraine is not sending 
children, the disabled and the 
elderly to clear minefields. 
President Trump does not 
have a forehead indentation 
indicating serious illness. 
Sen. Amy Klobuchar didn’t 
attack Sydney Sweeney and 
complain that Democrats are 
“too fat to wear jeans or too 
ugly to go outside.”

It’s time to retire “seeing is 
believing.”

A second issue with AI is 
that it doesn’t know what 
the truth is. Its take on the 
world will be driven by the data it 
accesses. Popular but untrue in-
formation isn’t necessarily filtered 
out. There’s no one sitting at a 
desk signing off on AI’s best guess.

In contrast to the breathless tone 
of clickbait, newspapers in print 
and online can seem a little old-
school. Traditional. Reliable. Safe.

Local newspapers embrace the 

original AI: accurate information. 
How refreshing is that? Newspa-
pers focus on your community, 
written by neighbors who shop 
at the same stores and send their 
kids to the same schools. Most 
can readily be reached by phone 
or email, and when they make an 
error, they correct it. 

How quaint. How essential.

AI isn’t magic. When used 
for search, it offers an analy-
sis and recasting of infor-
mation about what’s already 
known, drawing on the vast 
resources of the web. 

Any search about your 
hometown, though, depends 
on that information being 
captured and published in the 
first place. If your local news-
paper doesn’t report on a new 
transportation plan for your 
community, there’s nothing 
for AI search to draw upon. AI 
is not sitting in the third row 

of the City Council meeting.
There’s an oft-used phrase in 

data analysis: Garbage in, garbage 
out. No local news in, no local 
news out.

In the long run, artificial intel-
ligence may be good for us; it may 
be bad. But it will be.

The question is whether we will 
support the local daily journalism 

that informs us, protects our com-
munities, and yes, fuels AI. 

Unless we support local news-
papers and local journalism of all 
sorts, we will lose the collective 
knowledge and insight that allows 
a community to address its needs 
and move forward. We can’t fix 
what we don’t know is broken.

If we don’t subscribe and sup-
port local news media, we will no 
longer know how our tax dollars 
are being used, how well elected 
officials are doing their jobs, or 
what the real stakes are for the 
next local election.

But just wait until you see the 
mayor as a baby.

Ken Paulson is the director of 
the Free Speech Center at Middle 
Tennessee State University and a 
former editor-in-chief of USA Today.

National Newspaper Week took 
place Oct. 5-11. Support your local 
newspaper.

KEN PAULSON
Free Speech Center, MTSU
October 5, 2025

Many reasons exist to support local journalism; Let’s start with these few

Many adults can likely recall 
mornings during their childhood 
when newspapers were tossed 
into the driveways of many 
homes throughout their neighbor-
hoods. Some adults might even 
have delivered papers from their 
bicycles each morning. 

Such scenes may now be a relic 
of the past, thanks in large part to 
wide reliance on the Internet as a 
source for news. But the benefits 
of reading a daily newspaper are 
no less substantial today than they 
were when enterprising young-
sters could be seen tossing news-
papers into driveways in neigh-
borhoods across the nation in the 
wee hours of the morning. In fact, 
the American Journalism Project 
reports that the loss of local news 
is adversely affecting democracy 
by contributing to polarization, a 
decline in voting participation and 
less government accountability. 
Readers concerned by such a re-
port can take note of the following 
reasons why it’s so vital to support 
local journalism.

• Local newspapers drive 
political engagement, particularly 
among younger voters. Young 
people are often characterized 

as the future of the nation, and 
that’s one notable reason to sup-
port local journalism. According 
to the CIRCLE/Tisch College 
Post-Election Poll conducted 
between November 3 and Decem-
ber 2, 2020, 50 percent of youth 
reported feeling more prepared to 
vote in the 2020 elections thanks 
to local news media. Local 
journalism can contribute to a 
more knowledgeable and engaged 
electorate, which is an invalu-
able benefit at a time of waning 
voter participation and reduced 
accountability of government.

• Local journalism helps build 
communities. Community-build-
ing is another benefit of strong 
local journalism. In their book, 
News Hole: The Demise of Local 

Journalism and Political En-
gagement, authors Danny Hayes 
and Jennifer Lawless connect 
a decline in local news with 
decreased participation in local 
elections. When voters participate 
less in local elections, they’re 
less likely to learn about issues 
affecting their communities, 
whereas greater voter participa-
tion increases civic engagement 
and helps to build stronger com-
munities.

• Local journalism keeps 
people up-to-date on their 
own communities. Cable 
news networks and their 
affiliated websites primar-
ily focus on national and 
international news, leaving 
viewers and readers who 
rely exclusively on these 
mediums for their news 
with little or no access to 
information regarding issues 
affecting their own com-
munities. Local newspapers 
have long filled that void, 
providing an invaluable ben-
efit and a means for readers 
to learn what’s being done 
and what can be done about 
issues affecting their daily 
lives and the communities 
they call home.

• Local journalism holds 

local government officials account-
able. In early 2025, the Richmond 
(CA) City Council voted to give 
themselves 80 percent increases in 
their monthly salaries. Though the 
merits of those increases were open 
to debate from both sides, chances 
are strong Richmond residents 
might not have learned about the 
salary adjustments had it not been 
for local journalists’ reporting. The 

Richmond example underscores 
the vital role local journalism plays 
in relation to keeping an eye on lo-
cal governments and holding them 
accountable.

Local journalism is vital to a 
thriving democracy, and readers 
are urged to support the many 
local newspapers working hard to 
keep their communities well-in-
formed.

SUBMITTED
Metro Newspapers
October 5, 2025
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