
No. 1

INSIDE
Hutcheson: How to mea-
sure your productivity

Page 2 

Millsap: New foreclosure 
requirements explained 

Page 3 

News & Moves
Page 3

Bryan retires after 45-plus 
years in newspapers

Page 5

MTSU students cover rain-
soaked 2025 Bonnaroo

Pages 6-7, 12

Bellune: Active listening 
skills can score scoops

Page 8

News Guru: Step 1(A) -- 
improve your front page

Page 9
Obituaries

Page 12

July 2025Volume 89

Gerber takes gavel as new 
TPA president for 2025-26

Editor’s note: Randy Mackin 
recently retired as editor of the 
Buffalo River Review, Linden. This 
column, which was originally pub-
lihshed April 1 by the River Review, 
was edited to fit the allotted space. 
It is republished here with permis-
sion.

In the spring of 1976, three people 
hunkered down in a Walnut Street 
back office for twenty-four straight 
hours to put together the first issue 
of the Buffalo River Review.

This issue marks the beginning 
of the fiftieth volume of the Review 
which has been in continuous pub-
lication ever since, never missing a 
week. Of course, all of the technol-
ogy has changed since 1976.

The Review was never a linotype 
newspaper—that time-consuming 
process where hot lead is shaped 
into individual letters in rows to 
form words and sentences that 
were then pressed onto newsprint. 
The Perry Countian, which the 

Review acquired from the Kimble 
family, was produced using that 
labor-intensive method.

BRR founder, the late Don 
Dowdle, had purchased two state-
of-the art Compugraphic typesetting 
machines—one for stories that 
needed to be formatted in para-
graphs, the other for headlines and 
advertisements. The first set type 
on four-inch wide photo paper, 
and the second set type (up to 
72 point) on a long strip of paper 
about the width of 35-millimeter 
film (all you old-timers will know 
the size I’m talking about). The 
unexposed photo paper from each 

machine was stored in a light-sen-
sitive cartridge, then inserted into 
the wheels of a developer that 
made the words come to life. While 
you waited, you said a prayer that 
nothing had jammed up—as this 
method was prone to do—then after 
the paper dried, all the excess white 
was trimmed away with scissors.

The bane of the newsroom layout 
space was the waxer, the most 
useful and temperamental device 
ever created. All those strips of 
paper had to go through the waxer 
to adhere them to the page or adver-
tisement you were building. Let me 
try and describe a waxer: imagine a 
machine about the size of a half-loaf 
of bread that has two horizontal 
spinning metal wheels. The idea is 
to put your strips of typeset paper 
between the wheels which draw 
them through, leaving a thin film 
of sticky wax on the back. Those 

Alison Gerber, editor of the 
Chattanooga Times Free Press, is 
the new president of the Tennes-
see Press Association (TPA). Ger-
ber succeeds Darrell Richardson, 
general manager of the News-Her-
ald, Lenoir City.

Gerber, whose term as president 
lasts one year, was formally intro-
duced as the new president during 
a June 28 ceremony in Memphis 
that featured the traditional pass-
ing of the president’s gavel from the 
outgoing TPA president (Richard-
son) to the incoming one (Gerber).

The passing of the gavel was 

conducted prior to the start of the 
UT-TPA Tennessee State Press 
Contests Awards Luncheon held 
in conjunction with the Tri-State 
Press Convention.

Other officers elected at TPA’s 

Business Session during the 
Concurrent Board of Directors 
Meeting and Business Session 
on June 26 are Dave Gould, 
president/CEO of Main Street 
Media of Tennessee, elected 
first vice president; Darren 

Haimer, general manager of The 
Daily Times, Maryville, elected 
second vice president; Chris Sher-

ROBYN GENTILE
Tennessee Press Association
June 28, 2025
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River Review begins 50th year of continuous publication

COMING IN AUGUST
Coverage of the 2025 Tri-State 

Press Convention, Memphis

COMING IN SEPTEMBER
2025 TPA State Press Contests 

Awards special section

Photo by Mike Towle, TPA

See the August issue of The 
Tennessee Press for coverage of 
the 2025 Tri-State Press Conven-
tion held June 26-28 in Memphis. 
Pictured above: Eric Barnes (right), 
The Daily Memphian and a TPA 
board director, moderated a panel 
discussion on “New Horizons” 
during one of the convention’s 
many teaching/learning sessions.

Photo by Mike Towle, TPA

The 2025 TPA State Press Contests 
Awards special section will be 
included with the September issue 
of The Tennessee Press. Preview 
above: Drew Wheeler, McNairy 
County News, Selmer, celebrates his 
paper’s first-place plaque for Best 
Personal Humor Column for Group 
I, awarded at the June 28 TPA SPC 
Awards Luncheon as part of the Tri-
State Press Convention.

Photo by Mike Towle, for TPA

Left: Outgoing TPA President 
Darrell Richardson passes the 
president’s gavel to incoming 
President Alison Gerber on 
June 28 in Memphis.

See 50TH YEAR Page 11
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What keeps you from having a highly 
productive day? Let us count the ways

How many times do you arrive 
home at night and think about the 
day you had? If you are like many 
folks, you would say you were 
busy all day, but then you stumble 
when listing what you accom-
plished.

In my case, thoughts go to what 
I had hoped to do — but never got 
around to. Rather than focus on 
the completed tasks, most tend to 
go to the unfinished work. We can 
have high ambitions starting the 
day, only to find some hindrances 
to our game plan.

It’s worthwhile to consider some 
of the obstacles that prevent us 
from having a highly productive 
day. Here are a few of those …

• Distraction: Two distractions 
immediately come to mind — 
phone and social media. It is 
alarming when I get the weekly 
summary of my phone usage. 
How could I have spent that much 
time on my phone? The answer 
involves, to a large degree, social 
media. Let’s be honest — it is 
addictive. It takes discipline to put 
down the phone and get about the 
tasks at hand. I know, easier said 
than done. But doing that can add 
hours of productivity to your day.

• Disruption: While distraction 
is internal, disruption is exter-
nal. You do need to interact with 
co-workers and customers, but not 
to the extreme. There is a delicate 
balance involved. You want to be 
approachable by others, but you 
cannot let that interaction dominate 
long periods of your workday. Be 
gracious during those interactions, 
be considerate of people’s need to 
talk with you, but learn how to 
tactfully exit a conversation. Make 
sure you don’t demean or disrespect 
the person.

One helpful approach is to enlist 
the aid of a trusted co-worker. I 
had several reliable co-workers 
who knew the people who could 
overstay their welcome in my 
office. Those co-workers would 
find a way to interrupt, after a 
reasonable amount of time, and 
tell me I was needed elsewhere in 

the building. A simple “I’m sorry, I 
have to go — we’ll talk more later” 
will suffice.

Here are a few suggestions on 
improving your productivity …

• What is the most urgent task 
for the day? Whatever it is, tackle 
it first. People are prone to put off 
that difficult task, whether because 
of dread, or the amount of time 
involved, or not knowing exactly 
what to do. But getting that off 
your plate will be a big relief for 
the rest of the day.

One caveat — don’t go about the 
toughest task with the goal of just 
getting it done. Do it well. I have 
heard it said that productivity is not 
determined by how much you do, 
but doing the right things the right 
way that yield the greatest return.

• Focus on helping people. 
That means your co-workers or 
businesses that advertise with 
you or news sources. While it is 
true that people can be a disrup-
tion, don’t be so task-focused that 
you neglect people. At the end 
of the day, ask who you helped. 
Did you provide encouragement, 
much-needed advice, were you 
a coach to a co-worker, did you 

See HUTCHESON Page 8
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rill Vass, public editor of the Chat-
tanooga Times Free Press, re-elect-
ed secretary; and Eric Barnes, CEO 
of The Daily Memphian, Memphis, 
re-elected treasurer.

Directors elected for two-year 
terms representing District One 
are Brittany Washburn Martin, 
publisher of The McKenzie Banner; 
Victor Parkins, publisher of The 
Mirror-Exchange, Milan; and Scott 
Whaley, publisher of the Chester 
County Independent, Henderson. 
Directors elected to represent Dis-
trict Three are Sandy Dodson, pub-
lisher of The Bledsonian-Banner, 
Pikeville; Dale Gentry, publisher 
of The Standard Banner, Jefferson 
City; and Ron Waite, publisher of 
the Kingsport Times News.

Darrell Richardson will contin-
ue on the board for one year as 
immediate past president. Also 
continuing on the board are Dis-
trict Two directors Liz Schubauer, 
city editor of The Tennessean, 
Nashville; Lindsay Pride, editor 

of the Herald-Citizen, Cookev-
ille; and Lora Scripps, editor and 
general manager of the Elk Valley 
Times, Fayetteville. Schubauer 
was appointed in June to fill the 
term vacated by David Plazas.  
The terms for District Two Direc-
tors continue until the summer of 
2026.

The TPA Board of Directors 
elected Darrell Richardson to 
serve on the Tennessee Press 
Association Foundation (TPAF) 
Board of Trustees and re-elected 
Daniel Richardson of Richardson 
Media Group, Camden. Both were 
elected for three-year terms.

About Alison Gerber
Alison Gerber joined the Chat-

tanooga Times Free Press in 2003 
and served as assistant metro 
editor, metro editor and managing 
editor before becoming editor in 
2011. Prior to joining the Times 
Free Press, Gerber was a reporter at 
the Naples Daily News and the Fort 
Myers News-Press, both in Florida. 

Gerber also serves on the board 
of the Tennessee Coalition for 
Open Government. She previously 
served on the boards of the Asso-
ciated Press Media Editors and the 
News Leaders Association.

She has long been involved with 
TPA with service on the Board of 
Directors and as chair of the Con-
tests Committee and co-chair of the 
Government Affairs Committee.

About TPA
The TPA was founded in 1870-

71 for the purpose of creating a 
unified voice for the newspaper 
industry in Tennessee. Today, 
TPA continues to assist its 133 
members by monitoring legislative 
activities, providing training pro-
grams, issuing press credentials, 
and providing regular meetings 
and forums to foster the exchange 
of information and ideas.

The TPA presidency rotates 
among TPA’s three divisions of 
Tennessee.

GERBER from Page 1
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July 2025

8-9: America’s Newspapers 
Family Owners Regional 
Meeting, sponsored by SNPA 
Foundation and Inland Press 
Foundation, The Higgins Hotel, 
New Orleans, LA.

8-12: Miltary Veterans in Journal-
ism (MVJ) Convention (July 8) 
and National Association of 
Hispanic Journalists (NAHJ) 
Convention (July 9-12), Hilton 
Chicago, Chicago, IL.

9-13: The International Society 
of Weekly Newspaper Editors 
(ISWNE) 2025 Conference, 
South Dakota State University, 
Brookings, SD.

10-12: Associated Collegiate 
Press College Media Mega 
Workshop, Minneapolis. MN.

14-16: JEA (Journalism Education 
Association) Advisors Institute, 
Omni Providence Hotel, Provi-
dence, RI.

September 2025

11-12: Association of Community 
Publishers Conference & Trade 
Show, Mobile, AL.

11-13: National Federation of 
Press Women (NFPW) Commu-
nications Conference, Denver 
Marriott West, Golden, CO.

October 2025

9-10:   National Newspaper Associ-
ation Foundation (NNAF) 139th 
Annual Convention & Trade 
Show (includes Oct. 8 Interlink 
User Group Workshop), Hilton 
Minneapolis, MN.

November 2025

3-5: America’s Newspapers Senior 
Leadership Conference, The 
Broadmoor, Colorado Springs, 
CO.

March 2026

March 30-April 1: News Industry 
Mega Conference, presented by 
America’s Newspapers, Austin, 
TX.

For Your Calendar
I have already sent out this 

memo, but am also also publishing 
it here as a reminder to those of 
you already aware of it as well as 
to inform those who might have 
missed my earlier correspondence.

TPA Members,
I want to update you on the 

plan to fulfill the requirements of 
the new Foreclosure Notice law 
that were to take effect on July 1, 
2025. I am including below the 
law for your reference.

In accordance with the new 
law, all foreclosure notices will 
be required to be published on a 
third-party website. Tennessee 
Press Service (TPS) is devel-
oping that third-party website. 
The formal URL will be www.
foreclosurestn.com when it 
is launched (which was to be 
before July 1, 2025).

What this means for you 
and your newspaper:

1. Take foreclosure notices as 
normal. The foreclosure notice 
will go in your newspaper (in 
print) TWICE (not three times). As 
you know, each time you publish 

the notice in print, it is required 
to be uploaded to YOUR website. 
AND to also be uploaded to the 
Statewide website: www.tnpublic-
notice.com. The normal uploading 
instructions that you use at your 
newspaper will not change.

2. Once the notice is on the 
tnpublicnotice.com Statewide 
website, our new foreclosure-only 
website will scrape the statewide 
website for all foreclosure notices 
and publish them on the new 
third-party foreclosure-only web-
site: foreclosurestn.com. You will 
not have to do anything to upload 
to the new third-party website.

3. Please Note. Some deeds of 
trust require 3x print publishing 
and are not affected by this new 
law. On deeds of trust, follow the 
guidelines the customer gives you. 

Charging for the new 
foreclosure site notice

You and your newspaper will 
need to decide how much to 
charge for the new foreclosure 
site notice. You will need to 
figure out what to charge, how 
to charge and add the notice to 
your affidavit process.  Also, your 
newspaper will have to set up a 
process to verify that it is on the 
foreclosurestn.com site.  

One thing you WILL have 
to do:

According to the new law, the 
ad must identify the website of 
the third-party internet posting 
company that posts an advertise-
ment pursuant to § 35-5-101(a)(2). 
This means if no website is listed 
by the advertiser, you will need 
to add to the print and online 
notices our third-party website: 
www.foreclosurestn.com. This is 
only for each foreclosure notice, 
not other notices.

Talking to your customers
Tell your customers that you 

and your newspaper are still the 
one-stop shop for foreclosure 
notices.

They do not need to go 
anywhere else or spend their 
time and money looking for a 
third-party website. You can han-
dle everything for them.

Postponement Notices or 
When Notices Cannot be 
placed in a newspaper

There are two parts of the new 
law in regard to Postponement 
Notices or when a notice can-
not be placed in a newspaper. If 
either of these things happen, the 
notice still has to be published on 
the third-party website. We will 
have a procedure for you at your 
newspaper to upload to the new 
third-party website only. 

If you have any questions about 
the new law and our plans, please 
reach out to me directly.

Thank you for all that you do.

Mark

Mark Millsap is executive direc-
tor of Tennessee Press Association.

Take heed of the requirements of  the new Foreclosure Notice law
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Cate named editor of 
Review

Following is part of a first-person 
piece by John Cate, recently named 
editor of the Rogersville Review, who 
wrote this piece introducing himself 
to Review readers.

What brought me back (to 
East Tennessee) more than 
anything was that my wife, Kay, 

fell in love with 
East Tennessee 
during our 
frequent visits 
here. She’s a 
Florida girl (but 
not a Gator!), 
but I think I 
converted her 
to the Volun-
teers at some 

point. That, and the mountains, 
and the kindness of the peo-
ple on our visits, did the trick. 
Kay encouraged me to seek out 
positions in the area, and when 
the opportunity in Rogersville 
presented itself, I accepted.

I’ve been in the newspaper 

business for 30 years, 28 of them 
as a section or lead editor at both 
dailies and weeklies. I’ve been at 
a number of community newspa-
pers like the Review, and this is 
my favorite place to be.

With the rise of “new media,” 
local news too often gets neglect-
ed, and community newspapers 
are the only source of information 
available. An editor of a commu-
nity newspaper owes it to the 
community he or she serves to 
be fair, objective and informative, 
regardless of any personal feelings. 
Those are my goals with any item 
of news that bears my name.

Rogersville Review
May 24, 2025

White named regional 
SE for Connection

Main Street Media of Tennes-
see, Gallatin, has announced the 
promotion of Calvin White to one 
of five regional sports editor posi-
tions created within the company.

White will oversee sports cov-
erage for Main Street’s Northwest 

region, com-
prised of Main 
Street Clarks-
ville, the Rob-
ertson County 
Connection and 
the Houston 
County Herald.

White 
graduated from 
MTSU in May 

2024 with a bachelor’s degree in 
journalism and sports media. He 
has covered high school sports 
for a handful of local publications 
since attending high school at 
Watertown in Wilson County.

White had already been serv-
ing as sports editor in Clarksville 
and Houston County and now 
takes over Robertson County.

Main Street Media, Gallatin
June 2, 2025

Wilson named SE for The 
Chronicle, Post

Main Street Media of Tennes-
see is pleased to announce the 
promotion of David Wilson to its 

sports editor 
position for The 
Chronicle of 
Mt. Juliet and 
Wilson Post. 

Wilson 
replaces the 
retiring Tommy 
Bryan and 
serves as one 
of five regional 

sports editors within the compa-
ny. 

He will oversee sports cover-
age of Main Street’s East Middle 
region, which comprises The 
Chronicle of Mt. Juliet, Wilson 
Post and The Murfreesboro Post.

“I am beyond excited to join the 
Wilson County family and follow 
in the footsteps of one of the 
best to ever do it,” Wilson said. 
“Tommy Bryan was the voice and 
narrator of the Wilson County 
community for decades, and I 
look forward to building on his 
success and sharing their stories 
with the entire Midstate.”

Cate

White Wilson

From the 
Executive 
Director
Mark Millsap

See NEWS & Moves Page 4



Wilson, a native Nashvillian, 
joins The Chronicle and Post 
after serving as the sports editor 
for The Robertson County Con-
nection the last two years. 

Wilson obtained an associate’s 
degree in communication studies 
from Columbia State Communi-
ty College, then transferred to 
Trevecca Nazarene University to 
receive a bachelor’s in communi-
cation studies and journalism.

Main Street Media, Gallatin
June 2, 2025

Staff changes announced 
at Main Street Media

Over the past two-plus years, 
Main Street Media has expanded its 
mission of revitalizing community 
newspapers into what they had 
been and were always meant to be 
— viable and trustworthy institu-
tions of information and journalism 
for the communities they serve.

That expansion has brought Main 
Street Media to Giles (Pulaski Citi-
zen), Lawrence (Lawrence County 
Advocate) and Maury (Main Street 
Maury) counties, which now make 
up Main Street Media’s Southern 
Middle Tennessee Region.

Scott Stewart, who has spent 
30 years with the Pulaski Citizen, 
has been serving as the publisher 
of the Southern Middle Tennessee 
Region papers for more than a 

year. While he continues in that 
capacity, a number of changes 
have been made at each newspa-
per to better utilize the talents of 
each staff member.

“What we consider vital is 
that each paper remain local in 
scope and coverage,” Stewart said. 
“While we are stronger because 
we are a regional team, the focus 
of each newspaper remains hyper-
local and always will.”

Cary Jane Malone, a Pulaski 
Citizen designer and editor, is 
adding on the role of editor for the 
Lawrence County Advocate.

Angie Wallace, who has been 
with the Lawrence County Ad-
vocate for 30 years, will continue 
to serve in a variety of roles and 

will see her 
role as designer 
grow to include 
weekly page 
design for the 
LCA B section. 
Ethan Phillips, 
who handles 
design duties for 
multiple Main 
Street Media 

newspapers, will be the designer 
for the Lawrence County Advocate 
A section.

In Pulaski, Malone will be 
working closely with reporter 
Chandler Harmon, a freelance 
reporter, photographer and vid-
eographer for the past two years. 
Harmon graduated from MTSU in 
May and joined the Citizen staff 
full-time in June. Malone will 
remain the designer for Pulaski 
Citizen news and lifestyles.

At Main Street Maury, editor 
Chris Gregory has moved to serve 
in the same capacity for Main Street 
Media’s Sumner County newspa-
pers. Stewart will step into the role 
of editor for Main Street Maury.

Maurice Patton, a 39-year sports 
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Even though the majority of us 
in the advertising business have 
never practiced law, we should 
instinctively know the importance 
of evidence. 

Imagine a courtroom scene in 
which the prosecuting attorney 
points to the defendant and says, 
“Your honor, this person is guilty.” 
The judge asks, “What evidence 
do you have?” The prosecuting 
attorney shrugs and says, “There’s 
no need for evidence. They just 
are. They’re as guilty as anybody 
I’ve ever seen.” 

Ridiculous, isn’t it? But isn’t that 
what some advertisers ask of their 
readers – to accept their claims 
without any supporting evidence? 
Just because an advertiser says 
a product is good doesn’t mean 
that consumers will automatically 
accept that as truth. 

Advertisers – like attorneys – 
have to prove what they say. Many 
years ago I developed this simple 
PROOF acronym to help advertis-
ing folks remember five types of 
evidence. Although this memory 
tool doesn’t include every type of ev-
idence, it’s designed to cover enough 
types to give us a good start when 
we’re working with advertisers. 

Pictures: There’s a lot of truth to 
the old saying, “Seeing is believ-
ing.” Photographs and illustrations 
can add important elements to 
ads. Let’s say the XYZ Company 

runs an ad describing their sleek 
new widget, but there’s no picture. 
Is that likely to generate any inter-
est at all? No. 

Don’t just tell readers about the 
sleekness. Show them. 

Reinforce (benefits): We’re 
all aware of the importance of 
benefits. People don’t buy features, 
they buy benefits. 

Unfortunately, some things 
that advertisers think are ben-
efits aren’t really benefits. For 
example, “You’ll find the handle 
on our widget to be convenient” 
is not a legitimate feature-benefit 
statement. The problem is with the 
word “convenient,” a fine word, 
but one which doesn’t identify a 
compelling consumer benefit. 

Let’s see if we can reinforce 
that weak benefit statement with 
something specific: “Our new wid-

get has a reversible handle, which 
makes it easy to operate right- or 
left-handed.” 

Our people: (In this case, “our” 
refers to the people who work for a 
specific advertiser.) 

Some of the most effective ads 
feature members of an advertiser’s 
team. Consider the technician 
whose passion is keeping their 
customers’ office equipment run-
ning. Or the construction compa-
ny CEO who regularly visits work 
sites to check on quality. Or the 
architect who has won numerous 
awards for their firm’s expertise. 

Other people: This is usually a 
testimonial from a happy custom-
er. This has more credibility with 
readers than a generic quote from 
an unknown source. 

Facts: A fact is a bit of indisput-
able information that indicates 

something specific about a product 
or service. 

“One-acre lot” is a fact, while 
“large lot” is not. “Buy one, get one 
free” is a fact and “big sale” is not. 
The length of a toaster warranty is 
a fact. Battery vs. electric power is 
a fact. The selection of colors in a 
new car interior is a fact. 

The point is to provide the jury 
of consumers with the specific 
information they need to make the 
right verdict. 

Copyright 2025 by John Foust. 
All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper advertis-
ing professionals. Many ad depart-
ments are using his training DVDs 
to save time and get quick results 
from in-house training. Email for 
information: john@johnfoust.com

Ad-libs®

John Foust

The persuasive power of proof is indispensable to success
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PattonStewart Garrett Hagood

PipherWallaceMalone

journalist in the Middle Tennessee 
market who has served as Main 
Street Maury sports editor since 
its 2021 inception, will be stepping 
into the role of Southern Middle 
Tennessee Regional Sports Editor. 
Patton takes on the weekly produc-
tion of the sports sections for the 
Lawrence County Advocate, Main 
Street Maury and Pulaski Citizen.

Kelley Garrett, who had served 

the Pulaski Citizen; Tiffany Ha-
good, who had served the Pulaski 
Citizen and Lawrence County 
Advocate; and Nicole Pipher, who 
had served in Maury County, all 
now serve client lists that include 
customers from across Giles, Law-
rence and Maury Counties.

Main Street Media, Gallatin
June 2, 2025 



With a nod to The Grateful 
Dead, “What a Long Strange Trip 
It’s Been.”

I got my professional start in the 
newspaper business way back in 
the summer of 1975, gathering up 
information sheets from the old 
Optimist, Kiwanis and Lions Club 
Babe Ruth Baseball fields in Baird 
Park, then retreating to the offices 
of The Lebanon Democrat to bang 
out short summaries on a manual 
Royal typewriter about games I 
hadn’t seen.

Fast forward to June of 2025 and 
I’m perched in the press box of the 
Nashville Superspeedway, high 
above well over 38,000 NASCAR 
fans, coordinating coverage of the 
Cracker Barrel 400.

Never in a million years, much 
less 50 or so, would I have imag-
ined how the sports landscape in 
Wilson County has changed.

I was fortunate to have worked 

under the tutelage of established 
journalists such as Sam Hatcher, 
Carl Wallace, Ed Jenkins, David 
Climer and Ron Barry.

Those guys wore a bunch of red 
pencils down to the nub correcting 
my early efforts and helping me 
grow as a journalist.

Back then, Wilson County was 
much smaller. The only high 
schools at the time were Lebanon, 
Watertown, Mt. Juliet and Castle 
Heights Military Academy. In the 
fall, I covered either Castle Heights 
or Mt. Juliet football.

Before games were digitally 
recorded, there was video tape. 
Before video tape, there was 8mm 
film. That film had to be processed 
(developed) in a lab, then it could 
be viewed by coaches for their 
breakdowns.

Bill Bryson was the head coach 
at CHMA and he would send the 
unprocessed film to Nashville 
where a gentleman named Russ 
McCown would develop the film 
in his basement lab.

McCown, who died in 1994, was 
known to most folks back then as 
Sir Cecil Creape, host of Channel 
4’s “Creature Feature.”

After most games, Steve Maloan 
would drive his van to Sir Cecil’s 
house with fellow assistants Larry 
“G-Man” Grissim, Ed Sheley and 
Benny Jenning in tow.

Invited once to make the trip to 
Nashville with the crew, I eventu-
ally became a regular passenger. It 

was on these down-and-back trips 
to Nashville I learned the impor-
tance of listening and keeping my 
mouth shut. This crew eventually 
became fast friends over poker 
and baseball — in addition to 
football.

Once fall turned to winter, I 
covered Mt. Juliet High basketball 
where I became acquainted with 
Gallatin native Larry Joe Inman.

Coach Inman was hired to 
coach girls basketball at Mt. Juliet, 
eventually winning a state cham-
pionship in 1977.

I was there for every step in 
the journey, covering the then-
Bearettes as both a writer and a 
photographer.

Sitting courtside at Middle 
Tennessee’s Murphy Center for the 
state tournament, I was befriend-
ed by award-winning Nashville 
sportswriters Tommy Squires and 
Harold Huggins.

Squires, who passed in 2011, 
covered the Nashville Sounds in 
their infancy, the prep scene and 
was recruited to help launch USA 
Today.

Huggins, known as “Bunny,” 
left this earth in 2016. He was a 
diehard Vanderbilt fan who played 
tennis at Belmont and favored 
cardigan sweaters.

They were more than willing to 
welcome and offer guidance to a 
still-green 20-year-old, who to this 
day still gets lost in the catacombs 
of Murphy Center.

After graduating from Cum-
berland Junior College, I had a 
couple of runs working in Sports 
Information, first for Jim Free-
man at Middle Tennessee then for 
basketball coach Ron Bargatze at 
Trevecca.

When Bargatze left Trevecca to 
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Statistics are a fact of life in 
everyday news. Cities release an-
nual reports on building permits 
and police calls. Schools compare 
graduation rates and test scores 
with statewide results. Counties 
preview road projects for the con-
struction season.

Newsrooms face a new stream of 
statistics with the flurry of executive 
actions under the Trump adminis-
tration. Federal programs are being 
reshaped or eliminated. Economic 
uncertainty is  heightened with the 
on-again/off-again tariff policies. 
The ripple effects are being felt 
across public and private sectors.

Reporters are tasked with 
analyzing local impacts. It’s im-
portant to present numbers in an 
easy-to-understand fashion. Simple 
graphics can highlight the data at a 
glance. The final step is to put faces 
behind the numbers. Statistics ring 
hollow without providing interpre-
tation and context.

International trade is at the fore-
front in national headlines with the 
exchange on tariff policies. Ongoing 
negotiations present many opportu-
nities to bring the actions in Wash-
ington, D.C., to your community, to 
examine the reality of the worldwide 
economy in which we live.

How important are exports to 
merchandise carried by local busi-
nesses? Are retail shelves empty of 

routine products? Are prices rising? 
How dependent are local man-

ufacturers on international trade – 
both in terms of securing materials 
to produce their goods and in sales 
to foreign markets? If costs are 
increasing, how are they weather-
ing the storm? Is local employment 
being affected?

Profile local companies that face 
international competition. Who are 
the winners and losers in interna-
tional trade negotiations and pacts?

Overall, what’s the talk in your 
town – at the coffee shop, dinner 
table and workplace? Are mer-
chants seeing a decline in sales? 
Are people more careful with 
spending, holding back on major 
expenditures?

Expand the list of ideas with a 
brainstorming session.

Federal and state agencies 
release a variety of economic statis-
tics. Consider identifying a handful 
and regularly publish them in a 
simple graphic. Select those where 

you can compare local numbers 
with state and/or national num-
bers; list comparable figures from a 
year ago. Then analyze the data for 
a potential accompanying story – 
put faces behind the statistics.

Here is one newspaper’s “eco-
nomic snapshot”:

Consumer price index (U.S. Bu-
reau of Labor Statistics); gasoline 
prices (AAA); jobless rates, claims 
filed for unemployment insurance, 
are employment by industry sector 
(appropriate state agencies); com-
mercial air passengers; single-fam-
ily home sales, average home 
sale price (Realtors associations); 
single-family home construction 
permits issued (city, county); net 
hotel-motel tax collections and net 
sales-tax collections, if appropriate 
(city finance departments).

Exploring stories behind statis-
tics should be a regular exercise in 
newsrooms. Numerous examples 
can be found in everyday reporting.

The school board pitches a refer-
endum for a new school. Calculate 
the tax increase for a factory, a Main 
Street retail store, a cabin on the 
outskirts of town, homes of varying 
values. Present the numbers in a 
graphic, then talk to representative 
owners for reactions to the proposal.

The police blotter reports a rash 
of break-ins and thefts in a neigh-
borhood. The police announce a 

crackdown with extra patrols. Pre-
pare a graphic with the numbers. 
Take a pulse of the city’s efforts by 
talking with neighbors.

Annual reports are routinely 
presented by local government 
bodies ranging from a wrap-up 
of parent advisory council activi-
ties to building permits to public 
safety. Identify the most compelling 
statistics. Highlight those in a story, 
accompanied by a sidebar/graphic 
with the overall facts and figures. 
The package may well generate 
follow-up coverage.

You don’t have to wait for official 
reports. Brainstorm other ways to 
bring statistics to life.

Do a feature package on neigh-
borhood activities for National 
Night Out. Incorporate a sidebar 
and graphic highlighting appropri-
ate public safety statistics pointing 
out where the community is doing 
well and where it has work to do.

Does your community have a 
Habitat for Humanity program? 
The volunteers and host families 
are a natural story. Flesh out statis-
tics to beef up the package. What is 
the available housing stock locally 
and what is the average price? 
What is the menu of financing pro-
grams for first-time homebuyers?

Many communities honor 
volunteers of the year. Is there an 
umbrella organization that com-

piles the total number of volunteer 
hours contributed by businesses 
and civic organizations in a year? 
Which nonprofits are the greatest 
beneficiaries of volunteerism?

Round out your high school grad-
uation story with accompanying 
statistics on a class’s cumulative ac-
ademic achievements – specifically, 
what’s the grand total of post-sec-
ondary scholarships awarded to the 
graduates? Profile a handful of the 
more noteworthy recipients.

These and many other scenarios 
present opportunities to report sta-
tistics, but a recitation of numbers 
without interpretation offers little 
substance for readers. Stories are 
more vivid and meaningful when 
names and faces are attached. It’s a 
winning formula for your newspa-
per and your community.

Jim Pumarlo is former editor 
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and 
provides training on community 
newsroom success strategies. He 
is author of “Journalism Primer: 
A Guide to Community News 
Coverage,” “Votes and Quotes: A 
Guide to Outstanding Election Cov-
erage” and “Bad News and Good 
Judgment: A Guide to Reporting 
on Sensitive Issues in Small-Town 
Newspapers.” He can be reached at 
jim@pumarlo.com.

Explore ways, and there are many, to bring everyday statistics to life
Community
Newsroom
Success

Jim Pumarlo

Bryan retires from newspaper business after 45-plus years
Guest
Column

Tommy Bryan

See BRYAN Page 10
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MTSU STUDENT JOURNALISTS: 2025 Bonnaroo ‘Beat’ Coverage

Severe weather rains (and muds) out most of Bonnaroo experience for MTSU students 

In 2025, almost 50 students 
from Middle Tennessee State 
University swapped summer class-
rooms for a learning experience at 
Bonnaroo Music & Arts Festival. 
But before students got the chance 
to finish working the festival, the 
storms rolled in.

Organizers canceled Bonna-
roo 2025 on Friday evening due 
to severe weather, cutting the 
students’ experience short. While 
the quashed festival disappointed 
many, some faculty and professors 
shared concern as storms hit the 
grounds, so the cancellation didn’t 
come as a surprise. They faced the 
situation with optimism, embrac-
ing the real-world aspect of the 
abrupt changes. 

“While we are certainly heart-
broken that Bonnaroo has to be 
canceled, it remains a great learning 
opportunity for our students,” said 
Beverly Keel, dean of Media and En-
tertainment. “They were able to see 

up close how real-time decisions are 
made and should be prioritized.”

Students from the university’s 
College of Media and Entertain-
ment have been capturing the 
four-day festival in Manchester, 
Tenn., starting in 2014. At the 
event, students mix sound, film 
performances and photograph the 

festival through multiple Bonn-
aroo classes, getting a unique, 
hands-on experience. 

Professors such as Jonathan 
Trundle – who brought four pho-
tography students to The Farm – 
are just grateful for the experience.

“I completely understand why 
it was canceled, so it’s not a 

disappointment, it’s just, [we have 
to] make the best that we can 
with what we have,” Trundle said. 
“We’re really happy that we had 
the one full day.”

One of his photography students, 
Kamryn Elliott, rued missing out 
on sets from artists such as Mega-
deth. But after a long weather delay 
Friday, she wasn’t surprised by the 
festival’s abrupt end.

“I was partially expecting it, or 
at least [a delay]. I had that in the 

back of my mind that [we] might 
not get the full experience. I was 
still pretty upset,” Elliott said.

Other students mourned the 
missed opportunities for their 
portfolios and careers.

Junior Sarah Li had been 
looking forward to taking the 
photography class since freshman 
year. She aims to be a concert 
photographer after graduation and 
had hoped that Bonnaroo would 
provide the opportunity to gain 
real-world experience.

“I was looking forward to 
beefing up my portfolio because 
Bonnaroo is a big festival and 
there are so many big headliners,” 
Li said. “It would be great for my 
concert portfolio.”

Nevertheless, students got some 
work done, including filming per-
formances to be streamed on Hulu 
and snapping photos for local 
publications.

As for the university’s official 
reaction?

“Though the mud will wash 
away, their memories will last 
forever,” Keel said in a statement.

OLIVIA SUMMERS
MTSU Sidelines, Murfreesboro
June 14, 2025

Photos by Olivia Summers, MTSU Sidelines

Cars wait to leave the campground at Bonnaroo Music & Arts Festival 
on Saturday, June 14, at Bonnaroo Music and Arts Festival in 
Manchester, Tenn.

Natalie Barry-Cervantes leans out 
the window as her group packs up 
camp at Bonnaroo Music & Arts 
Festival on Friday, June 13.

Surprise guest takes the King Gizzard ‘Roo Residency by storm

More than a hundred festival 
goers danced in the sprinkling 
rain Friday afternoon, June 13, 
outside a navy-blue school bus to 
the tune of the new King Gizzard 
and the Lizard Wizzard album, 
“Phantom Island.” The gathering 
wasn’t just a listening party for the 
band’s 27th studio album, but a 
place where fans built anticipation 
for their favorite band to make 
history at Bonnaroo Music & Arts 
Festival in less than seven hours.  

Friday to Sunday, King Gizzard 
was set to perform three sets for 
three nights, for the first ever 
“Roo Residency.”  They arrived in 
Manchester as part of a 50-date 
world tour that kicked off in May 
and included seven residency sets 
along the way. 

But the sprinkling rain turned 
into a downpour, then lightning. 
By the time King Gizzard was 
supposed to finish its first perfor-
mance of the weekend, the festival 
had been canceled. 

“It didn’t hit me that hard at the 

time,” said Chris Kelley, 
five-time Bonnaroovian 
and host of the “Phantom 
Island” listening party. 
“[At first, I thought] ‘It’s 
been like this before; it’s 
just rain, there’s not a lot 
of lightning, they’ll figure 
it out.’” 

To pass the time, he 
played a video from a pre-
vious King Gizz residency, 
this one at The Caverns in 
Grundy County. 

“People wanted to 
hang out and it was just every-
body dancing in the rain,” Kelley 
said. “It was before the rain was a 
problem.” 

Brad Parker, Bonnaroo festival 
director, said King Gizz — which 
performed at Bonnaroo in 2022 — 
would have been “the ideal band” 
for a ‘Roo Residency. 

“King Gizzard have obviously 
been on an incredible run over 
the past three years, and their 
last performance at Bonnaroo 
was a massive hit,” Parker said in 
an interview with music website 
Consequence. “When we pitched 
the idea to their team, they were 

just as excited as we were.” 
Bonnaroo and King Gizzard 

have yet to release a statement on 
the cancelation. The band was to 
continue its world tour in Philadel-
phia this July.  

Despite all that went wrong, 
Kelley, among others, cherished 
this moment on the outskirts of 
Bonnaroo’s festival grounds. 

“[I’M] glad that I did it,” said 
Kelley. “The peak experience for 
me this year was getting to host the 
listening party and get to hang out 
and meet all those folks and listen 
to the album with everybody. How-
ever bad I’m feeling, [I’d] feel much 
worse if we hadn’t pulled that off.”

PARKER JOHNSON
MTSU Sidelines, Murfreesboro
June 14, 2025

Submitted

Fans dance to ‘Phantom Island,’ a new album 
from King Gizzard and the Lizard Wizard.

Why some volunteers 
believe  Bonnaroo 2025 
was “a complete waste”

Madeline Whisenant, Kenley 
Thorn and Alexus Locke spent 
Thursday afternoon, June 12, as 
greeters at Bonnaroo Music & Arts 
Festival. In exchange for free ad-
mission to the anticipated four-day 
event, they scanned in festival-
goers, shouting “Happy Roo!” as 
tie-dye covered hippies swarmed 
the grounds.

In the weeks leading up to 
Bonnaroo, the trio of MTSU 
students geared up for a fun-filled 
weekend, topped with anticipat-
ed performances from favorite 
artists such as Hozier, Remi Wolf 
and Role Model. But they found 
themselves packing up their 
campsites and heading home late 
Friday evening, without watching 
a single set. 

Organizers canceled the festival 

due to inclement weather, and 
the news hit volunteers especially 
hard. Best friends Whisenant, 
Thorn and Locke spent time and 
money in the weeks prior prepar-
ing to camp together for the first 
time and looking forward to the 
shows ahead of them. 

“When we found out about it, 
we all cried, honestly,” Whisenant 
said. “I was so, so excited, espe-
cially for Sunday.” 

The volunteers were three of 
many who worked on the grounds 
in the days ahead of Bonnaroo. 
Volunteer positions include any-
thing from working toll booths 
to logistics and setup. Bonnaroo 
doesn’t release the number of 
volunteers each year, but these 
individuals support staff and fans 
in multiple areas of the festival, 
according to Bonnaroo’s website. 

To Whisenant and Thorn, both 

KERSTIE WOLAVER
MTSU Sidelines, Murfreesboro
June 14, 2025

See VOLUNTEERS Page 7
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MTSU STUDENT JOURNALISTS: 2025 Bonnaroo ‘Beat’ Coverage   (continued on page 12)

first-time Bonnaroovians and first-
time volunteers, the festival lacked 
strong communication with volun-
teers. They found out the festival 
was canceled the same way many 
general admission Bonnaroovians 
did: via social media.

“All of us are really frustrated 
because volunteers have gotten it 
dirty,” Whisenant said. “Every-
body’s been in a horrible mood, 
super rude. It’s been very rough.”

They logged hours Thursday 
and were up before the sun to 
start again Friday morning. They 
endured multiple schedule chang-
es before the festival was canceled. 

Some volunteers chose to stick 
out the night, others joined the 

traffic fighting to leave The Farm. 
Whisenant, Thorn and Locke 
waited out the standstill traffic 
by grabbing pizza slices from a 
nearby vendor. Storms broke the 
group’s tent, giving the girls no-
where to sleep and no choice but 
to fight the muddy traffic at the 
height of the confusion.

Devastated, the campers packed 
up the campsite and belongings, 
including a broken canopy, air mat-
tresses and three coolers packed 
into their cars around 9:45 p.m. 
However, they couldn’t leave the 
grounds until around midnight be-
cause of the confusion brought on 
by mud and miscommunication. 

Just before midnight, security 
began allowing people through, 
and festival-goers’ vehicles slowly 

crawled away from the 
grounds. 

Thorn, Whisenant and 
Locke finally made it home 
to Murfreesboro around 
1:00 a.m. Saturday morning, 
after a draining few days 
and a discouraging 40-mile 
drive.

“I spent a bunch of money 
on camping because they 
told us that camping was 
the thing to do.” Whisenant 
said, “It was a complete 
waste.”

After this weekend, these 
first-timers seem hesitant 
to volunteer again. Locke 
was disappointed to see 
her friends leave their first 
Bonnaroo with a bad taste for The 

Farm, she said. 
“I think this whole experience 

has cut a lot of people off from 
volunteering.” Locke said. 

Photo by Sam McIntyre, MTSU Seigenthaler News Service

Campers recover from storms on Saturday, June 14, at Bonnaroo Music  & Arts 
Festival in Manchester, Tenn.

VOLUNTEERS  from Page 6

Summer school at Bonnaroo: A student journalist’s take on the canceled event

Every year, people from corners 
of the world head to Manchester, 
Tenn., for Bonnaroo Music & Arts 
Festival, a four-day weekend in 
a field stuffed to the brim with 
performances, art displays, work-
shops and vendors. 

People go to Bonnaroo for differ-
ent reasons: To see their favorite 
artists, to get away from everyday 
life, to meet new friends – or to get 
class credit. 

Last year should’ve been my 
first Bonnaroo. I was confirmed 
to volunteer on The Farm and 
received free admission and 
camping in return a few six-hour 
shifts. I packed bags and bought 
groceries. We planned to leave 
Wednesday morning, a day before 
the music started. 

However, my body had oth-
er plans. What I thought was a 
stomach ache turned out to be 
a partially ruptured appendix. I 
missed the festival, spending five 
nights in the hospital and hearing 
about Chappel Roan’s Bonnaroo 
debut set from an unfamiliar bed. 

This year, after a summer of 
recovery, I tried again. I was one of 
a handful of MTSU journalism stu-
dents selected to attend Bonnaroo as 
a working media member. For three 
weeks, we met as a class nearly ev-
ery day, learning festival reporting 
skills, writing preview stories and 
planning to work on The Farm.

On June 12, seven writers, a 

photographer and our professor 
hopped into an MTSU van and 
journeyed a few miles south of 
Murfreesboro, to Manchester, 
where the festival planned to host 
acts like Olivia Rodrigo, Hozier 
and Insane Clown Posse.

Day One gave the class a taste 
of the weekend to come, or so we 
thought. Student journalists ran 
about The Farm collecting their 
respective stories, like the coverage 
of the annual Shotgunaroo and a 
recap of headliner Luke Combs. 
After a 17-hour day, everyone had 
a published piece to show for their 
hard work. 

Day Two on The Farm started 
with high spirits. Then came the 
thunder. Not ten minutes after ar-
riving at the festival, we evacuated 
the press room due to lightning in 
the area. We trekked back to the 

van to sit out the storm. 
The evacuation was surprising 

– weeklong forecasts hadn’t called 
for long, severe storms. I expected 
to be back on the grounds within 
an hour. 

In the van, we posted breaking 
news weather updates and wrote 
a feature story about the commu-
nities that can stem from unex-
pected conditions at a festival like 
Bonnaroo.

After six hours of working in the 
MTSU van, Bonnaroo’s official X 
account posted an update. We were 
all expecting a post telling people 
that Centeroo was back open 
and evening shows would go on. 
Though the afternoon acts were 
long gone, an array of artists were 
lined up for the evening; some peo-
ple were most excited for headliner 
Tyler, the Creator or smaller acts 

like Rainbow Kitten Surprise. 
To everyone’s disappointment, 

the update announced a cancella-
tion of the entire weekend. I read 
the update to the van full of stu-
dents before reading it to myself. 
As we sat in a swamp of Subarus, 
hippies and mud, the news was 
devastating. Three weeks of 
anticipation and preparation felt 
instantly ripped from my hands. 

We came here for class, for 
experience, for the festival experi-
ence that I never had before. 

The van went quiet. I took a 
walk around the flooded parking 
lot, attempting to hide my disap-
pointment. I saw Bonnaroovians 
checking their phones, reading the 
news for the first time. 

“You just got the same news as 
me,” one camper said to a group of 

girls shocked by their phones.
As if the cancellation wasn’t 

defeating enough, our trusty white 
van didn’t stand a chance against 
the flooded parking lot. However, 
we left victorious, pushing it out of 
the mud and eventually onto the 
gravel drive.

Though the weekend was cut 
wildly short, the class remains 
incredibly useful. We didn’t get to 
see the weekend in totality as we 
anticipated, but the experience of 
real deadlines, real critiques and 
working on a media team will 
stick with me.

I saw this class as an opportu-
nity to gain real-world experience, 
make new connections and attend 
Bonnaroo while getting college 
credit. By those standards, I suc-
ceeded. 

LIV RAPIER
MTSU Sidelines, Murfreesboro
June 14, 2025

Photo by Sam McIntyre, MTSU Seigenthaler News Service

A festival-goer watches the sky at Bonnaroo on Friday, June 13.

Photo by Johnathan Trundle, courtesy of MTSU

MTSU journalism students show off their media wristbands before 
Bonnaroo on Wednesday, June 11.



show compassion to someone 
who was obviously struggling 
with a life situation, did you add 
value to someone?

• What did you accomplish? 
Sometimes we have a glass 
half-empty mindset. That means 
we downplay the accomplish-
ments but focus on what we 
didn’t get done. It’s easy to have a 
too-ambitious agenda. Look at the 
successes of your labor for the day 
without being depressed about 
what didn’t get done.

As you consider the unfinished 
tasks, ask yourself if there were 
distractions or disruptions that could 
have been avoided. Learn from those 
situations and resolve to do better. 
Above all, shake off the discouraging 
aspects of the day and start the next 
day with a renewed focus.

It is helpful to make a list each 
evening of what you want to ac-
complish the next day. Prioritize it 
and plan accordingly.

• Consider what you learned. 

Focus on one specific thing that you 
learned from the day’s experiences. 
It may have been an encouraging 
statement you heard or read. Write 
it down. Consider how you might 
have handled a task or conversa-
tion better, and learn how to avoid 
making the same mistake.

• Ask yourself why you do what 
you do. Are you doing things just 
for a paycheck, or do you do what 
you do because you want to make 
your community a better place? Do 
you want to help your co-workers 
grow into being better in their 
jobs? Do you want your newspaper 
to be the information center for the 
community? Do you want to help 
businesses reach customers so they 
can flourish and add value to the 
community?

Answering the “why” question 
can make a huge difference in 
assessing your productivity. That 
answer will help you understand 
that productivity is not just about 
checking a task off a list, but about 
making a positive difference in the 
lives of people and your community.

Chip Hutcheson is past president 
of the Kentucky Press Association 
and past president of the National 
Newspaper Association. This col-
umn, originally published June 12, 
is republished with permission.
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Practice your active listening skills; you might get a major scoop
Career coach Jennifer Herrity 

advises that active listening helps 
you focus.

It also ensures speakers that you 
heard them. 

Instead of thinking about what 
you might say when the speaker 
is done, an active listener careful-
ly considers the speaker’s words 
and commits the information to 
memory.

Herrity says that when you show 
you listen to what others have to 
say, they will want to trust you. 
When they know they can speak 
freely to you without interruption, 
judgment or interjections, they’ll 
be more likely to confide in you.

You might practice verbal listen-
ing skills by:

• Paraphrasing your speakers’ 
main points, gives them a way to 
clarify or expand their message.

• Ask open-ended – not “yes” or 
“no” – questions that show you’ve 
gathered what they said and guide 
them into sharing additional 
information. 

• Nod your head and use short 

comments to show speakers you 
understand what they’re saying 
without interrupting them. 

• Show empathy and compas-
sion to create trust.

• Smile to encourage them but 
avoid distracting movements like 
checking your watch or phone.

• Maintain eye contact as much 
as possible while you’re taking 
notes. I’ve found subjects feel grat-
ified that you take notes because 
what they say is important.

In interviewing two prison-
ers for his book In Cold Blood, 
Truman Capote said that he was 
afraid they would clam up if he 
took notes. After he left the prison, 
he wrote everything he could 

Compelling
Writing

Jerry Bellune

In a nutshell, the Smithville 
Review has been sold, along 
with its fixed assets. However, all 
current employees have remained 
the same.

Paxton Media Group has pur-
chased the Southern Standard and 
the Smithville Review from Morris 
Multimedia. Along with these 
purchases comes unsurmountable 
journalism changes.

The new Paxton Media Group 
also owns the Cookeville Her-
ald-Citizen newspaper and the 
Lebanon Democrat in Lebanon. 
Currently family owned, the 
purchasing entity is located in 
Paducah, Kentucky and publishes 
daily and weekly newspapers in 
more than 120 communities in the 
Midwest and South.

“We appreciate Morris Multime-
dia for choosing us to be the new 
stewards of this important com-
munity asset,” said Jamie Paxton, 
president and CEO.

Throughout the many years 
of production, the Smithville 
Review has been a weekly part 
of the DeKalb County commu-
nity. It will remain so in the 
forthcoming years. The above 
two newspapers “will join the 10 
other Tennessee Paxton-owned 
newspapers,” which is managed 

by the Group Publisher, Jana 
Thomasson.

Historically and on June 19, 
1891, the first edition of “The 
Smithville Review” was pub-
lished. The first owner and 
publisher was Perry C. Wallace, 
the 28-year-old son of David 
Wallace, Sr. who owned McMin-
nville’s “New Era” newspaper. In 
1894, Perry sold his interest in the 
Review to his younger brother, 
Frank Wallace, who was very 
well liked. Yearly subscription 
cost was $1.00.

Things changed for the better 
when in 1905, Wallace hired as 
editor, Eugene Hendon, age 34, of 
Shelbyville, Tennessee.

Little did Hendon know that he 
would be the Review editor for 
the next 41 years. In 1907, Hendon 
bought the newspaper from Frank 
Wallace, who died at age 37 in 
1908.

During World War II, Brown 
Davis was editor of the newspaper 
for three years. Sam Colvert took 
over in 1931 until 1946. In 1947, 
Bill Dyer became editor of The 
Review until 1965, later becoming 
an attorney-at-law. 

The newspaper was then pur-
chased by the James White family 
of McMinnville, Tennessee. It was 
during this time that Dorothy Isa-
bell Walker became the editor and 
my mentor. It was an important 

time in my life, as she introduced 
me to the preparation and forma-
tion of newspapers. 

Walker remained there un-
til 1991, when Dennis Stanley 
became editor, followed by Tom 
Duggin.

In 1978, the newspaper was sold 
to the owner, Morris Newspaper 
Corporation of Savannah, Georgia. 
Following Duggin’s respite, Angie 
Meadows became the managing 
editor in 1999 – 26 years. 

With today’s purchase, Mead-
ows becomes the Advertising 
Manager, while Chris Tramel will 
become the Managing Editor. He 
hails from the former Middle Ten-
nessee Times newspaper, as do I.

Since 1975, I have been em-
ployed at The Review from various 
dates and times. Nothing com-
pares to seeing your personal by-
line scratched on the newspaper’s 
white surface. Some persons say 
that “getting newspaper ink under 
your fingernails” lasts a lifetime. 
And for me, it has – for 60 years.

Please continue to keep The 
Smithville Review alive and well. 
In today’s society, newspaper ink 
is being replaced by online com-
puter ink in many corporate and 
private entities.

There’s no comparison between 
reading a full-service newspaper 
and a temporary news website. 
Remember this.

recall they said. But that did not 
ensure accuracy.

Many years ago, the new Reagan 
administration invited about a 
hundred newspaper editors and 
broadcasters to breakfast. I showed 
up a half hour early and moved my 
place card from the far side of the 
table to the seat on his left.

During breakfast no one else 
but me was taking notes on what 
the President said. He looked 
down at my notebook balanced on 
my thigh.

With that well-known Reagan 
smile, he said softly, “I hope you 
will quote me accurately.”

While governor of California, 
Reagan had suffered with accura-
cy from the West Coast paparazzi.

“I will, Mr. President,” I said.
Then a question was raised 

about his thoughts on Social 

Security. So-called experts were 
predicting when Social Security 
would run out of money.

Reagan had lost senior citizen 
voters in 1980 by championing 
individual investment programs.

He had said he believed that 
would give retirees more control 
of their retirement dollars. 

He had said retirees were sure 
to be rewarded with more money 
on their investments instead of 
what Washington bureaucrats 
decided.

Reagan answered with a ques-
tion of his own:

“Why couldn’t we give Ameri-
cans a choice? Why not let them 
opt out of Social Security and 
invest the payments in something 
like a 401K?”

I had a story.
We had no cell phones so I went 

to the White House press room 
and borrowed a phone. I called in 
my story to rewrite at my paper in 
Philadelphia.

The Associated Press picked it 
up as a hot button issue for the 
new administration.

On my way to the Amtrak sta-
tion, I picked up The Washington 
Star and there was my story word 
for word on the front page:

Reagan rethinks Social Security

 On the train headed north I 
wondered why, among all these 
journalistic brains, no one else 
took notes.

Jerry Bellune is an award-win-
ning investigative journalist and ed-
iting and writing coach. He and his 
wife are retired newspaper publish-
ers and owners in South Carolina.

Paxton buys Review, keeps staffing intact
LEEANN JUDKINS
Smithville Review
May 14, 2025HUTCHESON from Page 2
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I’ve had such a great time visit-
ing publishers, editors, designers, 
and ad reps at conventions over 
the past few months. At most con-
ventions, I’ve sat at tables pulled 
together to accommodate 20 or 
more publishers and editors as I 
critiqued their newspapers. 

My most recent stop was at the 
North Dakota Newspaper Associ-
ation Convention. Having spoken 
for this group many times in the 
past, I dutifully planned my trip 
to Bismarck, only to learn I was 
heading to the wrong city. One 
rental car and three hours later, 
I was in Fargo – in plenty of time 
for the convention.

I was especially impressed by 
one young man who had bought 
his local newspaper when he 
heard it was about to close. With 
a full-time job requiring a lot of 
travel, he assembled the necessary 
support to publish the weekly 
paper. As if that weren’t enough, 
he also published a neighboring 
paper for a few weeks when the 
publisher there became too ill to 
work. His dedication is inspiring, 
and his newspaper is filled with 
local stories that read like those 
of a seasoned veteran. We spent 
some time after the convention 
sessions discussing possible im-
provements.

I’m looking forward to seeing 

his redesigned pages soon.
Since returning from Fargo two 

weeks ago, I’ve received several 
front pages from publishers who 
wanted me to see what they had 
done following my critique. It 
amazes me to see the improve-
ment in these papers after such a 
short time together. Just yesterday, 
I opened my inbox to find the 
front page of The Walsh County 
Record. Jackie Thompson, publish-
er, reminded me I had visited their 
newspaper more than 20 years ago 
in Grafton, ND. I felt like a proud 
parent after seeing her new front 
page. 

Here are a few of the changes 
she had made to the page:

• The Walsh County Record 
now has a brand-new flag across 
the top of the front page. There 
is one critique I have of the new 
design. It’s much better than the 
previous flag, but I would find 
a way to spread out the letters 
in “RECORD” or possibly use 
“COUNTY RECORD” with “The 

Walsh County” above. Still, it’s so 
much better than the old flag.

• I like the way the newspaper 
uses teasers above the top of the 
front page. They are designed in 
such a way that they grab atten-
tion and make the reader want to 
go to pages A4 and B1 to read the 
stories. I also appreciate that the 
baseball pitcher is facing toward 
the middle of the page, not off the 
page.

• There is a consistency to the 
page that draws the reader in. The 
fonts used for the headlines are vi-
sually appealing. I tend to use the 
same font – a serif – for headlines, 
but it’s perfectly acceptable to have 
one serif and one sans serif. 

• The body font is large enough. 
I’m surprised how often news-
papers use body text that is too 
small. People won’t read small 
body text. They might read a 
paragraph or two, but not more. 
I advise clients to shorten stories 
to make room for larger text if 
necessary.

• The bylines and subheads 
stand out and draw the readers to 
the stories. I tend to prefer light 
sans serif fonts for bylines, but 
Jackie has found a way to make 
these work.

• The rules between packages 
make it more likely readers will 
read a story rather than be over-

whelmed by text. 
• The page is balanced. Sure, 

there are always things I might 
do differently. A line across the 
bottom of the page would help cre-
ate a more balanced look, but the 
design is already very balanced; 
people in the photos are facing 
the right direction, and there’s no 
fear that the page will tilt in one 
direction or another.

• The red kickers are effective. 
I’d probably not use more than 
two on a page, but this is the first 
issue of the new design. Things 
like that will work out in time.

This was one of several front 
pages I’ve received from publish-
ers in North Dakota over the past 
two weeks. All were significant 
improvements over the previous 
designs. I can always find some-
thing I’d do differently (I wouldn’t 
have used the bus artwork on this 
page), but these suggestions are 
sometimes a matter of personal 
preference.

While looking over newspapers 
spread out over the registration 
table at the Wyoming Press As-
sociation Convention in January, 
I commented that I’d never seen 
so many attractive front pages 
in one state before. I loved the 
person’s response at the table. “It’s 
because you were here last year 
and showed everyone how to im-

prove their newspapers. Everyone 
went home and redesigned their 
papers.”

Yes, I’m a proud parent.

Kevin Slimp is a consultant, 
advisor and trainer in the newspa-
per industry. From 1997-2018, he 
directed The Newspaper Institute of 
The University of Tennessee. He is 
CEO of Market Square Publishing 
and Chief Guru at NewspaperAcad-
emy.com.

Improving the Front Page: Making a few improvements will draw readers
From The 
News 
Guru
Kevin Slimp

Editor’s note: This article was 
edited to fit this space.

The First Amendment includes 
freedom of the press, which 
broadly means journalists, news 
outlets, and anyone who shares 
and publishes information (includ-
ing podcasters, news influencers 
and independent newsletters) can 
do so without the government 
punishing them.

But what about when money is 
exchanged between a reporter and 
a source, known as “checkbook 
journalism”? Is it allowed under 
the First Amendment, or is it one 
of the areas (like defamation or li-
bel) that are not protected by press 
freedom in the United States?

We answer those questions and 
more here.

What is checkbook 
journalism?

As the term implies, there is 
money involved with checkbook 
journalism.

Checkbook journalism simply 
means paying sources of news 
in exchange for information or 
the right to appear on the payer’s 
platform.

Some examples:
• Reporters paying a former 

employee of a major company for 
a scoop.

• Entertainment news outlets 
paying for information about 
where a movie star will be so they 
can get photos to publish.

• TV networks paying a survi-
vor of a major disaster to come on 
their morning show for an exclu-
sive interview.

• Podcast hosts paying a whis-
tleblower who has written a book 

to promote it first on their show.
These are not the only times 

checkbook journalism might 
happen, but they do show various 
ways it might occur. And how 
this looks may vary newsroom to 
newsroom, as publications have 
different standards on this practice; 
some prohibiting it, others allow it.

Does checkbook journalism get 
press freedom protections under 
the First Amendment?

The 45 words of the First 
Amendment grant people the free-
doms of religion, speech, press, 
assembly and petition. Overall, 
it is not incredibly detailed. The 
section on press freedom — “Con-
gress shall make no law ... abridg-
ing the freedom ... of the press” 
— doesn’t specify everything jour-
nalists can and can’t do. Rather, 
the First Amendment means the 
government can’t prohibit people 
from engaging in certain activities 

or punish them afterward, with 
some exceptions. For example, the 
government can’t broadly tell jour-
nalists and media workers how to 
interact with sources.

This means the First Amend-
ment does not prohibit checkbook 
journalism or the general practice 
of paying sources for information, 

but the government may regulate 
this activity if it has some other 
justification for doing so.

When can the government regu-
late or punish newsgathering and 
published information?

The government can punish 
newsgathering if the journalist 

Can reporters pay their sources? Checkbook journalism explained
SCOTT A. LEADINGHAM
Freedom Forum
May 28, 2025

See CHECKBOOK Page 10
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take the basketball job at Austin 
Peay, I followed and handled 
media relations for women’s bas-
ketball and baseball while helping 
with football.

Eventually, I came back to Leb-
anon to help run the old Wilson 
World, a floundering weekly pub-
lication that eventually became 
the Wilson Post. The focus of both 
publications was and will always 
be LOCAL.

I often explain it this way. If 
“Timmy” hits three home runs, 
it’s a pretty safe bet his name and 
/ or photo will be found in our 
pages.

In addition to sports, I’ve cov-
ered murder trials, city council 
and county commission meetings, 
reported on budget deficits, bomb-
ings, elections, egg hunts and 
manhunts.

For many years, I wrote and/
or edited death notices for our 

publications. Whether I’ve been 
in the courthouse or a press box, I 
have tried my best to be accurate 
and fair in my reporting.

Community journalism has 
been my passion since the begin-
ning, but I turned 68 in February. 
It’s time for me to change gears. I 
do so with plenty of fond memo-
ries and very few regrets.

I would be remiss if I didn’t 
mention deceased colleagues and 
contributors to these pages, includ-
ing Dallus Whitfield, John L. Sloan, 
Ray Pope, Lucie Scott Brown, Joe 
Biddle and Donovan Stewart.

Thank you to my patient and 
forgiving wife Bobbie Kay – who 
is really a more rabid fan of the 
Dodgers than me – and to my sons 
Taylor and Thomas. They have 
supported me every inch of the 
way on this journey.

I appreciate the freedom entrust-
ed to me by Main Street Media of 
Tennessee owners Dave and Ellen 
Gould.

And especially to the coaches 
and administrators at our local 
schools and Cumberland Univer-
sity, I am truly thankful for the 
access you’ve granted me through 
the years.

I hope you’ve enjoyed work-
ing with me half as much as I’ve 
enjoyed working with you.

And finally, I will miss my 
co-workers, Ivan Aronin, Mary 
Anne Ferrell, Pam Wingett, Xavier 
Smith, Carrie Tomlin, Devon 
O’Day and Shelley Satterfield.

Happy trails comrades!

Editor’s Note: Tommy Bryan was 
inducted into the Cumberland Uni-
versity Sports Hall of Fame in 1989; 
the Tennessee Sports Writers Hall 
of Fame in 2020 and the Lebanon 
High Sports Hall of Fame in 2024.

This article was republished 
with permission from Main Street 
Media, Gallatin, Tenn. It was 
originally published June 4, 2025.

BRYAN from Page 5

violates applicable public laws, 
such as trespassing. Similarly, it 
can punish published informa-
tion if it falls into an unprotect-
ed category of speech, such as 
defamation.

If the government wants to pass 
a law regulating such speech, it 
must show a compelling interest 
for punishing the speech and 
make sure the law is narrowly 
tailored to achieve that interest — 
such as prohibiting the publication 
of the location and/or movement 
of troops during wartime.

Two major examples:
1. Forcing reporters to reveal the 

identity of confidential sources: If 
a reporter pays a source and also 
promises confidentiality to that 
source, the government could still 
force the reporter to testify as to 
the identity of that source and 
any information the source gave 
them, as well as the fact that the 
reporter paid that source for the 
information, unless a state law on 
reporter’s privilege

2. Making reporters responsible 
for the information they get from 
these sources: The First Amend-
ment also does not completely 
protect journalists or anyone who 
publishes bad information. A jour-
nalist who paid a source for false 
information about a public official, 
and who knew the information 
was false but published it anyway, 
could be found liable for defama-

tion because they published that 
information with actual malice. 
This might also fall into the 
unprotected category of fraud if 
the purpose was to intentionally 
mislead the public.

Put another way: Even though 
the practice of checkbook jour-
nalism is protected by the First 
Amendment, the promises made 
and the resulting publication 
might not be.

Pros and cons of paying 
sources for information

Few standards in journalism are 
black and white. One hard “no” 
across news standards is that it’s 
an ethical violation (and often a 
fireable offense) to steal someone 
else’s work and present it as your 
own (i.e., plagiarism).

Is the practice of checkbook 
journalism or paying sources for 
information similarly forbidden 
across the entire news industry?

The short answer is no.

Arguments in favor

Paying sources for information 
isn’t common among most major 
news outlets in the U.S., but it 
isn’t unheard of. Some tabloid 
outlets that focus on celebrity and 
entertainment news have used 
the practice for many years. In 
broadcast news, where ratings and 
scoops of big stories are common, 
TV networks sometimes use a 
form of it to obtain appearances of 

high-profile people or those with 
compelling stories of national 
interest. 

The practice is also more com-
mon in Britain and Australia, even 
for mainstream news outlets.

Arguments in favor of paying 
sources include:

• Offering fair compensation: Peo-
ple are giving their time to appear 
on a program or to give valuable 
information that could compromise 
their safety or future employment, 
so they deserve to be paid for their 
time or the risk they take.

• Treating these sources as 
freelancers: Many news outlets 
use additional people beyond 
their regular staff to help report. 
These include people who not only 
write, but take photos and record 
video, attend public events and 
collect election results, or help 
journalists in a foreign country get 
around and navigate local customs 
and physical spaces. There are 
different names for these people 
(freelancers, stringers, fixers, etc.), 
but they are all generally paid for 
what they provide.

Arguments against

In the U.S., most major news 
outlets have internal guidelines 
for how their staff should behave. 
These guidelines, called standards 
and practices, are based on ideas 
of ethics and how to approach sit-
uations like sources offering gifts 
to reporters.

As to paying sources, most ma-

jor news outlets discourage or ban 
the practice for employees in their 
ethics handbooks, including The 
New York Times (staff “may not 
pay for interviews or unpublished 
documents”) and NPR (“nor do we 
pay for information from sources 
or newsmakers”).

Many news outlets base their 
decision-making on ethical guide-
lines from industry associations 
such as the Society of Professional 
Journalists. SPJ’s ethics code is 
used by many newsrooms as a 
guide to decision-making. Its code 
specifically warns against paying 
sources (“do not pay for access to 
news”). 

Arguments against the practice 
include:

• Business relationship: Though 
much of the media is a for-profit 
business that requires income to 
operate, paying sources for infor-
mation degrades the journalist’s 
role in being independent and ask-
ing tough questions of the source.

• Creating a market: If people 
know they can make money — 

perhaps even a living — by selling 
information to journalists, it could 
create a larger problem and a mar-
ket for people to lie or stage events 
knowing they could sell their 
stories to news outlets willing to 
pay. This could incentivize news 
outlets into constant bidding wars 
where they compete with each 
other, and the highest bidder (and 
news outlets with more resources) 
will always win. Over time, this 
could force smaller outlets to close 
since they are unable to “compete” 
in this market.

Knowing exactly when a news 
outlet has paid for information or 
exchanged money for someone to 
appear is difficult. The best hope 
is when this occurs, the news out-
let involved will disclose it. That is 
not common.

Scott A. Leadingham is a Freedom 
Forum staff writer. He previously 
worked as director of education for 
the Society of Professional Journal-
ists. This article is reprinted with 
permission from Freedom Forum.
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wheels hover over a heated reservoir 
of the melted wax, supposedly 
touching just enough wax to get the 
job done. Get your fingers in the 
wax to bump the reservoir and suf-
fer a blister. Add to that contraption 
that everything had to be adjusted 
perfectly, or you ended up with too 
much wax or a nice sticky coating 
on both sides of your copy.

I won’t even go into the joys of 
the antiquated Addressograph ma-
chine that had hundreds of moving 
parts and weighed more than some 
economy cars. That machine—when 
it felt inclined—stamped subscriber 
addresses on newspapers from little 
metal plates stored in long loadable 
drawers. I can’t recall a single time it 
worked without interruption.

Dowdle was already a Linden 
businessman; he owned Mitch’s 
Drive-In. He decided that Perry 
County needed a more modern 
newspaper, made the investment, 
and put to use skills learned work-
ing as editor of The Reflector, the 
student newspaper at Mississippi 
State University, Starkville, where 
he earned a degree in business and 
industry. With only a perfunctory 
training on the equipment—and a 
makeshift darkroom—he rented the 
office space and put together his first 
staff: typesetter Wilda Patterson and 
Lynda (Garcia) Mackin who was 
already employed at Mitch’s slinging 
burgers.

Dowdle touted the paper as “The 
News of Perry County for the People 
of Perry County,” I hope that’s as 
true today as Don intended it to be 
half a century ago.

I’d like to say I had something 
to do with that first issue. Lyn-
da and I were dating at the time, 
preparing to graduate in May and 
start college that fall. I stopped by 
the paper office from time to time 
and, I think, developed an interest 
in newspapering which is never the 
same from week to week, and never 
boring. It wasn’t long before Lynda 
finagled me a part-time job with the 
Review, doing circulation (counting, 
inserting, addressing, delivering 
papers). That had to be sometime in 
1977 because the first story I wrote 
for the BRR, at Don’s request, was 
a short piece about the October 20 
plane crash that claimed the lives of 
four Lynyrd Skynyrd band members 
and both pilots. I’d heard the news 
early that morning on WLS-AM out 
of Chicago. I struggled with the sto-
ry, how to start, how to finish. Don 
made a couple of edits and ran it.

I also remember the first headline 

I wrote: “Trulls Trim Tall Tree,” for a 
photo of a giant tannenbaum at the 
home of Connie and David Trull on 
Coon Creek. The photo was in the 
Christmas issue, and the headline 
may have been a group effort, but 
I’m taking credit for its alliterative 
success.

Lynda and I married in 1978 
and moved to Clarksville to attend 
APSU. We graduated in 1980. Lynda 
went to work at Woodlawn Ele-
mentary as a kindergarten teacher; I 
was offered a teaching assistantship 
opportunity in the graduate school 
program, and substitute taught in 
Montgomery County Schools when 
I could. In 1982, I was offered a 
fellowship at Iowa State to pursue 
a second master’s that would likely 
have led to a college-level teaching 
position. We made the decision that 
I should take the fellowship and 
move to Iowa for a couple of years 
while Lynda remained in Clarksville 
and keep her job at the incredibly 
positive environment of Woodlawn.

Remember, this was before cell 
phones, so when I left that August 
afternoon in 1982, I told Lynda. 
“Call you when I get there,” and 
that’s what I did. I reached St. Louis 
at about sundown; the famous arch 
was blazing in the afternoon light. 
When I hit the midwestern plains, 
the terrain flattened and you barely 
had to touch the steering wheel on 
those endless straight stretches of 
roadway bordered by thousands of 
acres of cornfields on either side, 
with an occasional driveway leading 
to farmhouse where a porch light 
was visible in the distance.

I drove all night, arriving in Ames 
around 7:00 a.m. I pulled up to 
the first pay phone I could find on 
campus and called home. When 
Lynda answered, she fussed on me 
for driving straight through and 
not calling with updates, then said, 
“You’re not going to believe this, but 
Don Dowdle called two hours after 
you left and wants you to be editor 
of the Review. What should I tell 
him.”

Truth was, I was tired of school—
the classes, teaching, grading, 
Ramen noodles, and tomato soup. 
“Tell Don yes,” I decided in that 
phone booth, “if it’s okay with you.” 
I made a couple of embarrassing 
calls to the chair of the English 
department and to the professor 
who offered the fellowship. I found 
a cheap motel and crashed, then left 
the next morning for home.

It’s hard to believe that was 
almost forty-three years ago when I 
was a very green twenty-three year 
old. My first issue as editor was the 

third week of August 1982.
Don moved to Somerville and 

started the Fayette County Review, 
but as part of a divorce settlement, 
had to sell the BRR. David Weath-
erly and I bought the newspaper in 
1983. We soon got rid of the Com-
pugraphics and switched to a Mac/
Apple computer system that allowed 
us to build advertisements on the 
screen as well as set copy and print 
both on regular copy paper. Gone 
were the expensive photo paper and 
developing chemicals. That waxer, 
unfortunately, remained.

Lynda and I eventually bought 
out David’s shares and I remained 
editor and publisher until 1994. Pri-
or to that date, and out of the blue, 
I received a call from the Director 
of the Columbia State satellite site 
in Lawrenceburg. He was looking 
for an adjunct English teacher to 
cover a literature class. I took the 
offer and went back to the class-
room one evening each week. In the 
hustle of newspapering, I’d forgotten 
how much I loved teaching. After 
weighing the pros and cons, Lynda 
and I sold the Review to Sam Ken-
nedy, former editor of the Columbia 
Daily Herald, and Bill Haxton, who 
became general manager. I was 
offered a teaching assistantship 
position at Middle Tennessee State 
University and began working on 
my doctorate. I stayed on as editor 
as a part-time position. I joined the 
MTSU faculty full-time in 1997.

At some point early in the Ken-
nedy-Haxton years, the Macs were 
replaced by PCs. We still built the 
individual pages by hand and shot a 
negative of each one on a giant cam-
era in our own darkroom. Then, Mr. 
Haxton drove to Lawrenceburg with 
the negatives which were burned 
onto a plate and went straight to 
press. Imagine: a photo negative 
the size of a newspaper page. That 
process changed again when we 
began pagination—putting together 
the entire page on the computer 
screen—and sending it to the press 
as a pdf.

When Mr. Haxton retired, the 
Buffalo River Review remained 
part of the Kennedy Newspapers 
family, but following Mr. Kennedy’s 
death in 2018, the newspaper was 
sold to Magic Valley Publishing of 
Camden, owned by the Richardson 
family. Just last year, Magic Valley 
divested its publications and the 
Review became part of Richardson 
Media Group with publisher Daniel 
Richardson.

I’ve had the opportunity to work 
with extraordinary people these 
past four decades. I can’t possibly 

name them all, 
so please forgive 
me if you’re not 
mentioned here, 
but know that 
you played a part 
in this newspa-
per’s history and 
survival.

We inherited 
a couple of staff 

members back in 1983, Sue Tucker 
handled the front desk, kept the 
books, typeset, and brought sanity 
to what was often bedlam.

Mike Ferguson was an ambitious 
high schooler who did whatever 
was needed whenever needed to 
make sure the newspaper made it 
to press, that individual issues were 
sorted, addressed, bundled and de-
livered to the post office, that stores 
had their copies for counter sales, 

and that the lights 
were off, and the 
doors locked at 
the office. He is 
a valued friend; 
I can’t begin to 
estimate the num-
ber of hours we 
worked together. 
I’d be remiss 
too if I didn’t 
acknowledge his 

father, the late Gordon Ferguson, 
who sat on the ready whenever 
needed.

Over the years we were able to 
give younger people their first jobs, 
like Allyson Dickey and dozens of 
others. It’s a blessing to see them 
now giving back to the same com-
munity this newspaper has served.

Sharon McKnight was with the 
Review for a long time, selling ads, 
taking exceptional photos, braving 
hot and cold temperature extremes 
to snap shots of your children and 
family members in sporting events, 
parades, festivals, and other com-
munity events. If you know Sharon, 
you’ve experienced her special 
brand of craziness that no one else 
could get away with.

A special thank you to Jay 
Hinson—Voice of the Vikings—for 
tirelessly producing sports stories 
that exceed the meager amount of 
pay we are able to provide.

Some other folks who made our 
workplace special: Jason White, 
Betty Bell. Nina Monroe, Ginger 
Edwards, Janice Weatherly, Terry 
Gladden, Stacy Evans, and I have to 
mention my brother Bryan Ary and 
his nighttime circulation crew of 
Jamey Batey and Chris Barber who 
managed somehow to get tennis 
shoe prints on a twelve-foot office 

ceiling.
And I can’t forget our community 

news reporters who worked—and I 
mean worked—to provide week-
ly snapshots of the comings and 
goings in their neck of the woods: 
Pauline DePriest, Moncie Townsend, 
Dorothy Wilsdorf, Sara Edney, Peggy 
Smotherman, Jessie Culp, and Glen-
da James, especially, whose articles 
taught us so much about Flatwoods’ 
rich history.

The past two years have been 
tough. Health issues have sidelined 
me on several occasions, and long 
hospital stays have kept me from 
contributing as much as I wanted 
to on many issues, though a nurse 
at St. Thomas West threatened to 
kick me out of the ICU for working 
on my laptop. Your Buffalo River 
Review showed up in stores and 
mailboxes because of two remark-
able women: Kayla Parnell, who 
has managed the office, handled 
complaints, and produced revenue 
through tumultuous times; and 
Sherri Groom, who single-handedly 
makes sure that hundreds of moving 
parts come together each week and 
that your paper arrives on time. I 
hired Sherri in 1990. Best business 
and friendship decision I ever made.

And thank you to our advertisers, 
readers, subscribers, and contribu-
tors—whether it’s a birth announce-
ment, an anniversary, a big fish, an 
individual achievement, a marriage, 
a business accomplishment, or just 
a good old-fashioned story that we 
were able to share because you 
thought of us. The Buffalo River 
Review, when it comes down to it, 
really belongs to those who open its 
pages each week.

So, if you haven’t sensed it 
already, this first issue of the fiftieth 
volume is my last. I was actually 
placed on medical leave on February 
13 but asked to remain affiliated 
until now so I could contribute to 
this milestone issue.

Like that first story in 1977, I’ve 
struggled with this one, unsure 
where to start or how to end it. 
Knowing it’s the last substantial 
piece I’ll write for the newspaper 
hasn’t helped; neither has this recur-
ring dream: I’m at the office, finish-
ing my page layouts for the week, 
but when I open the desktop file to 
retrieve them, they’ve disappeared.

Yep, time to step down and enjoy 
the grandkids. Thank you for mak-
ing the Buffalo River Review a part 
of your lives these many years—and 
please keep reading,

Randy Mackin photo used with 
permission from MTSU.
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After waiting out a weather delay 
for hours in makeshift shelters and 
muddy grounds, festivalgoers re-
ceived news that heavy rain caused 
organizers to cancel Bonnaroo 
Music & Arts Festival. The an-
nouncement left many heartbroken, 
some trapped and a few reaping the 
benefits of a bad situation. 

The festival at Great Stage Park 
in Manchester, Tenn., had one 
full day of festivities before severe 
weather shut the party down 
early Friday afternoon. Promoters 
plan to reimburse one-day tickets 
and parking passes, according 
to Bonnaroo’s website. Four-day 
admission and camping purchases 
will receive a 75% refund.

The refunds do not make up 
for travel expenses and damaged 
items, said Parker Reed, a nine-
time Bonnaroovian who drove 12 
hours from Des Moines, Iowa. 

“I don’t think it was worth it this 
year,” Reed said. “They’re giving 
out refunds to some extent, but . . . 
we paid for hotels, for gas, fun stuff 
that we bought that we were only 
able to use for two days, and some 
of it was ruined by the rain.” 

On the other hand, local restau-
rants such as John Brewery Com-
pany received an influx of hungry 
customers leaving the festival 
grounds early. The restaurant was 
“absolutely slammed,” according 
to manager Christian Pennington. 

“We had our own little Com-
mon John-a-roo, and people 
were having an absolute blast 
here because we had live music,” 

Pennington said Saturday. “I think 
we might pull together more live 
music today.”

Headliners, including Tyler, the 
Creator, Olivia Rodrigo and Hoiz-
er, saw performances ultimately 
canceled. And, after much antic-
ipation, the first-ever multiday 
residency from King Gizzard and 

Wizard Lizard was also axed.
Attendees aren’t the only ones up-

set about the cancellation. Samuel 
Guetterman, or Guetts, performed 
Thursday as frontman of the band 
Crumbsnatchers. While he and his 
crew were able to play to crowds, he 
could sympathize with those who 
were not able to reap the benefits of 

their hard work, he said. 
“I bet they wanted to play,” 

Guetterman said. “I bet that they 
worked hard on their music. They 
probably put a lot of thought and 
effort and they wanted to play this 
weekend and they don’t get to, and 
that sucks.”

In an effort to boost morale, 
some artists chose to move 
Bonnaroo sets to alternate venues. 
Remi Wolf, who was set to host a 
“superjam” at the Farm, now per-
forms Saturday night at Brooklyn 
Bowl Nashville. 

Many festivalgoers began to 
leave the grounds Friday night, 
with some getting stuck in the 

mud, pushing vehicles 
through the sludge.

One camper, Piper Reisner, 
a first-time attendee, said her 
car battery stopped working 
on Wednesday. While Reisner 
called Bonnaroo Fire and 
Rescue to jumpstart her car, 
she began to worry she would 
be stranded there, she said. 

“I could not stop crying 
this morning. I was like, ‘Are 
we seriously stuck here?’” 
Reisner said. “And it is going 
to rain again, and I didn’t 
want to be stuck in our flood-
ed-over tent.”

As Reisner waited for her 
car to get fixed, the commu-
nity around her cooked burg-
ers for dinner and toasted 
to the end of this Bonnaroo 
year. She eventually returned 
home and didn’t let the rain 
dampen her spirits.

“It was a sad moment, 
but it was a good memory. I 
still had fun. It’s not like the 

whole entire thing was awful,” 
Reisner said.

Meanwhile, some festivalgo-
ers like Reed plan on returning 
eventually, but many people may 
be rethinking their dedication to 
the festival.

“I don’t think it has dissuaded 
me from going to another [Bonna-
roo], but I also recognize that I am 
in the top 5% of Bonnaroo-goers 
in terms of loyalty,” Reed said. “At 
this point, three Bonnaroos in the 
past six years have been canceled, 
two of them have been weather-re-
lated. So, it’s making me reevalu-
ate how much I invest.”

MTSU STUDENT JOURNALISTS: 2025 Bonnaroo ‘Beat’ Coverage   (continued from page 7)

Bonnaroo is canceled: ‘What now?’ was question that many, headliners included, were asking
WREN BAILEY
MTSU Sidelines, Murfreesboro
June 14, 2025
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Bonnaroovians pack up camp on Saturday, June 14.

Betty Jo Calhoun 
Byrum Hicks

Betty Jo Calhoun Byrum Hicks, 
of Madisonville, passed away 
peacefully at her home on Monday 
evening, June 16, 2025. She was 
94 years old.

Betty is preceded in death by 
her parents, Frank Crawford Cal-
houn and Lucille Peace Calhoun; 
husband Dan Hicks, Jr.; son David 
Eric Byrum; granddaughter Laura 
Elizabeth (Beth) Bowen Kinder-
vater; husband of 36 years and 

father of her children Dolphus 
(D.A.) Byrum; Siblings Bonnye 
Kate Gorman, Frances Sue Eliakis, 
Ben Calhoun, Charlotte Witt, 
Nancy Byrum, and Dick Calhoun; 
fiancé of John Byrum, Debbie 
Moser Tucker.

She is survived by her children, 
Sandy Byrum O’Neill (Mike), John 
Calhoun Byrum, Laura Byrum 
Johnson (Tim), and Shannon 
Byrum Sears (Frank). Betty left 
behind many beloved grand-
children, great and great-great 
grandchildren, several nieces and 

nephews, and 
a multitude of 
friends.

Betty was 
a cherished 
matriarch in the 
community. She 
will be remem-
bered for her 
genuine warmth, 
charm, sense of 

humor and ever-present smile. She 
was truly a lover of people. Aside 
from raising her five children, Bet-
ty worked various jobs during her 

lifetime, but she found her true 
purpose and calling as Advertising 
Manager for the local newspaper, 
The Democrat, Sweetwater.

She was well known for her 
remarkable sales skills fostered 
mostly by her bright personality 
and ability to connect with her 
clients on a personal level. She 
wrote a popular weekly column, 
Ad-Lines, and generally became 
the heart and soul of the news-
paper. During her tenure there 
she fell in love and married her 
soulmate and love of her life, Dan 

Hicks, Jr. They spent many happy 
years together until his passing in 
2011.

Betty lived a full and happy 
life, and she will be missed by 
everyone who had the privilege of 
knowing her. The family would 
like to thank her devoted caregiv-
ers, LeAnne Fritts, Stacey Wells, 
and Cindy Atkins. We would also 
like to acknowledge Gentiva Hos-
pice and her special nurse, Martha 
Hawkins.

Submitted
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Traffic on I-24 leaving Bonnaroo Music & 
Arts Festival on Saturday, June 14.


