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2025 Tri-State Press Convention agenda to focus
on A.l, postal issues, and philanthropic funding

STAFF REPORTS
Tennessee Press Association
May 6, 2025

Registration is now open for the
2025 Tri-State Press Convention in
Memphis June 26-28. The conven-
tion will bring members of the Ar-
kansas, Mississippi and Tennessee
Press Associations together again.

It will feature the 2025 Tennessee
State Press Contests Awards Lun-
cheon on Saturday, June 28.

The agenda will focus on a
number of timely topics, including
artificial intelligence, postal issues,
and the impact of philanthropy on
local journalism.

Attendees will gather for a kick-
off reception at the Hilton Mem-
phis, this year’s host hotel. The
Concurrent TPA Board of Directors
Meeting & Business Session and
Tennessee Press Service Stockhold-
ers Meeting will be held earlier in
the afternoon on Thursday, begin-
ning at 1:00 p.m.

Programming begins Friday
morning with a sales and moti-

TPA archive photo

Throwback Tri-State: The Stax Music Academy Alumni Band rocked the
house at Friday night’s BBQ and Blues Dinner Party during the 2022
Tri-State Press Convention in Memphis.

vational program led by popular
trainer Ryan Dohrn. Concurrent
sessions will be held Friday after-
noon and Saturday morning on
AL, digital sales, and the work of
Press Forward state chapters in the
tri-state region.

Walter Hussman, chairman of

Little Rock-based WEHCO Media
and retired longtime publisher of
the Arkansas Democrat-Gazette,
will be the keynote speaker for Fri-
day’s luncheon. Hussman, founder
of the Center for Integrity in News

See TRI-STATE Page 5

2025 UT-TPA State Press
Contests Awards Luncheon
set for June 28 in Memphis

The 2025 UT-TPA Tennessee State
Press Contests Awards will be
presented on Saturday, June 28,
ata noon luncheon, as part of
the Tri-State Press Convention in
Memphis.

Winners were notified by email on
May 2. Award placement will not
be announced in advance.

The event will be held at the
Hilton Memphis, 939 Ridge Lake
Boulevard, which is located off
I-40 on the east side of Memphis.
The deadline to get the group rate
of $155 plus tax, per night for the
hotel is May 26. For registration
and hotel information, please visit
www.tristatepress.org.

The University of Tennessee, and
in recent years, the UT System,
have cosponsored the State Press
Awards since 1940.

Staffreports
May 6,2025

Ask readers:‘What do you read first?’ then plan your newspaper accordingly

Have you ever asked your
readers what they read first when
they pick up your newspaper? The
responses you get can be helpful in
determining what content appeals
to them the most, and reveal areas
where you can improve.

Want to improve your news-
paper’s content? Write a column.
Have those on your staff write a
column from time to time.

For 41 years, without fail, I
wrote a column every Wednesday.
I look at issues from that period
and those columns elicit some fond
memories — but they also reveal
some where very little thought was
involved. Yet, it was rewarding to
hear people say that was the first
thing they read.

It wasn’t that the columns
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were so profound; in fact, just
the opposite. They were based on
simple stories about people in our
community, and readers couldn’t
wait to see if I wrote about
someone losing their car in the
Walmart parking lot or arriving
at a restaurant after church and
realizing you had left your wife
at the church building (I was the
guilty one in that case).

In communities served by week-
ly newspapers, where it’s common
for folks to know most everyone
in town, the personal connection
draws and keeps readers.

It seems that a locally written
column borders on being extinct in
many newspapers. That’s unfor-
tunate. I was blessed to enter the
newspaper business when the
publisher or editor was expected to
write a column. My father started
writing one when I was less than a
year old and wrote a column for 27
years — naming it after me, “Little
Chips.” Upon his retirement, my
column-writing adventure began.
The title came easy — “Chips Off
The Old Block.”

I was motivated and mentored
in those “good ole days” by vet-

eran column writers. In my first
newspaper job out of college, I
was privileged to work alongside
the late Joe Dorris, a legendary
columnist for the six-day (at that
time) daily in Hopkinsville, Ky.
His ability to crank out columns
was second to none. For most of
six decades, he would write five
columns a week.

His story shows how significant
a local column can be. He once
wrote a column about outhouses
(for the younger generation, that
was an outbuilding containing a
toilet in the era before there was
indoor plumbing). The town went
wild over it, and he ended up writ-
ing so often on that topic that he

See HUTCHESON Page 8
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New legal guide provides helpful
tips for reporting on immigration

Since returning to office, President
Donald Trump has relied on state
and local governments to help him
enforce his immigration agenda, and
Tennessee is no exception. As you
report on his immigration crack-
down and how it impacts commu-
nities across our state, you can now
turn to a new guide compiled by my
colleagues at the Reporters Commit-
tee for Freedom of the Press to help
you understand the legal issues you
might run into along the way.

The Immigration Reporting
Legal Guide, available for free in
English and Spanish, is packed
with information you can use to
navigate coverage of America’s
complicated immigration system.
In this column, I want to highlight
a few key takeaways, with the
hope that you’ll check out the full
guide to learn more (https://www.
rcfp.org/resources/immigration-re-
porting-legal-guide/).

Know the agencies that
house immigration-
related public records —
and how to request them
No single agency holds all of
the immigration-related public
records you might be interested in

accessing for your reporting. These
records are housed in an array of
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federal and state agencies. Under-
standing which agency has the
information you want can help you
more quickly obtain it.

Through federal Freedom of
Information Act requests, you can
access immigration-related public
records from:

¢ U.S. Immigration and Customs
Enforcement

¢ U.S. Citizenship and Immigra-
tion Services

¢ U.S. Customs and Border
Protection

¢ Executive Office for Immigra-
tion Review

The Reporters Committee’s legal
guide explains what records these
agencies house and how to submit
FOIA requests to each agency.

You can also request immi-
gration-related public records
from state and local agencies that
coordinate with federal immigration
enforcement under state public
records laws, though some of these
records are now exempt from the
Tennessee Public Records Act after

state lawmakers passed a bill earlier
this year. Check out the Reporters
Committee’s Open Government
Guide for Tennessee for more on
the public records law (rcfp.org/
open-government-guide/tennessee).

For example, under what’s called
the Section 287(g) program, ICE
can delegate certain enforcement
activities to state and local author-
ities. Knox and Greene Counties in
east Tennessee both participate in
the program. ICE publishes a list of
participating agencies on its web-
site, where you can also see which
agencies have pending applications
to join the program.

Immigration proceedings
are presumptively open
to the public, with some
exceptions

Immigration proceedings —
including removal proceedings
in which an immigration judge
decides whether the government
can deport a noncitizen — are gen-
erally open to the public and press.
Tennessee’s sole immigration court
is in Memphis.

As the guide explains, the U.S.
Court of Appeals for the Sixth
Circuit, which has jurisdiction

See MCADOO Page 4

System error: Learning from a newspaper’s
plan to deploy an Al-powered “bias meter”

In December 2024, the owner of
the Los Angeles Times announced
plans to incorporate an AI-pow-
ered “bias meter” into the newspa-
per’s reporting.

If the newspaper’s owner, med-
ical doctor and biotech billionaire
Patrick Soon-Shiong was seri-
ous—and not simply firing a shot
across the bow of his newspaper’s
unionized staff—his plan reflects
flawed understandings of jour-
nalistic ethics and the potential
for Al-powered technologies to re-
produce, and potentially amplify,
social inequalities and risks.

Soon-Shiong discussed the tool
during a friendly interview with
CNN’s Scott Jennings on the Fly-
over Country podcast. Presenting

RevnoLDs
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himself as a protector of journal-
istic balance, intent on making
the Los Angeles Times a “trusted
source,” Soon-Shiong revealed
the development, “behind of the
scenes,” of a “bias meter” that
would use “augmented intelli-
gence” to inform readers about the
“level of bias” in any news story.
He expressed hope that the meter
would launch in January. Follow-

ing the interview with Jennings,
Soon-Shiong backtracked, clari-
fying that the meter would rate
editorials and opinion columns
but not news stories.

The day after Soon-Shiong’s
podcast appearance, the Los Ange-
les Times Guild, which represents
more than 300 editorial employ-
ees at the newspaper, expressed
outrage that “the newspaper’s
owner has publicly suggested his
staff harbors bias without offering
evidence or examples.”

Major news organizations—
including the New York Times,
CNN, Forbes, and NPR—covered
Soon-Shiong’s announcement.

See SYSTEM ERROR Page 11
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Check those settings! Getting software settings
right can make all the difference in print quality

I wish you could have joined
me on my newspaper Vvisits over
the past six weeks. I've worked
on-site with newspapers stretching
from the Pacific to the Atlantic
Oceans and from the border of
Canada to Mexico, plus several
places in between. Yes, I'm tired,
but I get pumped up seeing what
community newspapers are doing.

As 1 visit newspapers, I do a lot
of things. I'm generally involved
in staff training, visiting with local
business and community leaders,
leading focus groups, and more.
While with them, I'm often asked
to review computer settings to
ensure they get the best quality
from their photos and printed
pages. You might be surprised that
almost every computer I examine
includes essential features that
haven’t been set up correctly.

Over the years, presses have
changed, paper has changed, and
ink has changed. In addition,
there have been changes to the
PDF technology. Even though a
newspaper will probably print
okay if the settings are a little off,
it will print much better if you
have everything set correctly.

Much of the work related to
getting a near-perfect print on
newsprint happens in Photoshop.

From THE
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I always say there are four steps
to getting great-quality photos on
newsprint:

1. Set the CMYK settings (found
in edit > color settings) to opti-
mum levels for newsprint

2. Be sure the dot gain is set
correctly in the color settings

3. Save the photo at the proper
resolution

4. Resize the photo to match its
size on the page before placing it
on the page

What surprises me most as I visit
newspapers is that most have their
color settings in Photoshop and
PDF export settings in InDesign set
for magazine quality. That’s fine if
you print your newspaper on coat-
ed stock, but it’s not so great when
printing on newsprint.

I suggest sharing these settings
with whoever creates the PDF files
at your newspaper. If your paper
is like most, some things need
adjusting.

Step One: Define a PDF preset:

You’ll find this under File > Ado-
be PDF Presets. Click on “Define”
next to Adobe PDF Presets. Once
the Adobe Presents window opens,
click “Press Quality” on the left
sidebar, then “New” on the right.

Set up the New PDF Export
preset:

After clicking the “New” button,
you should see a “New PDF Ex-
port Preset” window open. First,
name the Preset Name at the top
of the window. The following are
changes you should make under
the “General” category:

- Compatibility: Should be set to
Acrobat 6

- Uncheck the box that says
“Optimize for Fast Web View”

Click on “Compression” in the
sidebar and make these changes:

- Bicubic Downsampling should
be set to “300 pixels per inch”
for images above 300 pixels per
inch for both color and grayscale
Images

- Monochrome images should
be set to “600 pixels per inch” for
images above 600 pixels per inch

Click on “Output” in the sidebar

- Color Conversion should be set
to “No Color Conversion”

Click on “Advanced” in the
sidebar

- Subset fonts when percent of
characters used is “less than 1%”

- Click on “Done” on the right
side of the window

In the future, simply select
File > Adobe PDF Presets and se-
lect your new setting from the list

I sometimes make the mistake
of thinking I don’t need to go over
this information when speaking
to newspaper designers. However,
experience has taught me that
most designers can benefit from
reminders concerning settings
now and then.

It feels good to be home after
six weeks on the road. I have a
couple of trips to speak at events
in North Dakota and Pennsylvania
over the coming weeks, followed
by three months redesigning four
newspapers, with more waiting to
get on my list.

I’ve said it many times, but
I genuinely love working with
community newspapers.

Kevin Slimp is a consultant, ad-
visor and trainer in the newspa-
per industry. From 1997-2018, he
directed The Newspaper Institute
of The University of Tennessee. He
is CEO of Market Square Publish-
ing and Chief Guru at Newspaper-
Academy.com.

For Your CALENDAR

News & Moves

Plazas departs
Tennessean for AJC

David Plazas, who served
on the board of the Tennessee
Press Association until May 2,
joined the staff of The Atlanta
Journal-Constitution on May 5 as
deputy managing editor oversee-
ing opinion. He serves on the AJC
editorial board and will work to
develop the board’s editorial voice
and connect with members of the
community to advance the AJC’s
journalism.

Plazas served as opinion editor
of The Tennessean, Nashville,
from 2014 until 2025, serving as
an editorial writer, op-ed editor
and events organizer. He oversaw
the USA TODAY Network Tennes-
see’s opinion work in publications
in all three Grand Divisions,
including The Tennessean, The

Memphis
Commercial
Appeal and The
Knoxville News
Sentinel. He led
the acclaimed
Civility Tennes-
see campaign;
oversaw the
Black and Latino
Tennessee Voices
initiatives; hosted the Tennessee
Voices video podcast (with 450-
plus episodes); moderated nu-
merous political forums featuring
candidates for Senate, governor,
and county and city officials; and
wrote the yearlong award-winning
Costs of Growth and Change in
Nashville series.

His work has been recognized
with top honors by numerous
journalism organizations includ-
ing the Society of Professional

Plazas

Journalists, Online News Asso-
ciation and Robert F. Kennedy
Human Rights organization. The
Tennessean won multiple TPA
first-place awards in editorial
writing and public service under
Plazas’s tenure. He started his
journalism career at The News-
Press in Fort Myers in 2000.
Submitted
May 7, 2025

Casey named GM,
Jones hired as sales
rep at Expositor

Serving Sparta’s hometown
newspaper for 10 years, Denise
Casey has now taken on the role
of general manager for The Expos-
itor, Sparta.

Before joining The Expositor,
Casey was an active photographer.

Jones

She has used those skills for the
newspaper, and she has proven
herself a valuable member of

the team and of the community.
Beginning in the sales department
10 years ago, Casey was promoted
to advertising manager and served
four years in that position. A
lifetime resident of Sparta, Casey
is dedicated to the people and
businesses of Sparta. She can be

See NEWS & MOVES Page 8

May 2025

15-16: Keystone News Summit,
“Nuanced discussion on work-
able solutions to shrinking
newsrooms budgets, staffing
cutbacks, and impact on public
trustin local news, “
keystonenewssummit.org, Hilton
Harrisburg, Harrisburg, PA.

June 2025

19-22: 2025 Investigative Reporters
& Editors (IRE) Annual Confer-
ence, New Orleans Marriott,
New Orleans, LA.

19-23: 95th Annual International
News Media Association (INMA)
World Congress of News Media,
“How to Turn Ecosystem Chaos
Into Media Opportunity,” The
TimesCenter, 242 West 41st
Street, New York City.

26-28: 2025 Tri-State Press Con-
vention (Arkansas, Mississippi &
Tennessee press associations),
“Newspapers on the Beat.” TPA
State Press Contests awards
ceremony included. Hilton
Memphis, Memphis, TN.

28: UT-TPA Tennessee State Press
Contests Awards Luncheon,
Hilton Memphis

July 2025

8-12: Miltary Veterans in Journal-
ism (MVJ) Convention (July 8)
and National Association of
Hispanic Journalists (NAHJ)
Convention (July 9-12), Hilton
Chicago, Chicago, IL.

9-13: The International Society
of Weekly Newspaper Editors
(ISWNE) 2025 Conference,
South Dakota State University,
Brookings, SD.

10-12: Associated Collegiate
Press College Media Mega
Workshop, Minneapolis. MN.

September 2025

11-12: Association of Community
Publishers Conference & Trade
Show, Mobile, AL.

11-13: National Federation of
Press Women (NFPW) Commu-
nications Conference, Denver
Marriott West, Golden, CO.

October 2025
9-10: NNAF Annual Convention &

Trade Show, Hilton Minneapolis,
MN.
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Advertising lessons to be learned from a car wash

Jerry used to be in the car wash
business. One day he was feeling
down when he got home after
work. When his wife asked him
what was wrong, he said, “There
were five customers who com-
plained today.”

She asked, “How many cars did
you wash today?”

He said, “Six hundred at that
location and about eighteen hun-
dred at the others.”

She smiled at him and said,
“Hush!”

Jerry told me that his wife’s
remark put the problem into per-
spective. His focus on the handful
of complainers had kept him from
thinking about the overwhelming
number of happy customers that
day.

“Customer service has always

Ap-LiBs®

Joun Foust

been the most important thing to
me and the team,” he explained.
“We want everybody to be happy,
but I have to remind myself that
people are people, and not every-
one is going to be happy every
time. Every now and then, we’ll
miss a spot.”

The numbers reveal that Jerry
has an excellent record of custom-
er service. Those five complainers
represented just 0.83 percent of
his customers at that location

and an even smaller percentage
of the total customers that day in
all of his car washes. Jerry’s big
heart is one reason he built such
a successful business. His wife
was reminding him to be grateful
for the 99-plus percent who were
happy.

There is a famous quote which is
attributed to the poet John Lydgate
and was later adapted by Abraham
Lincoln: “You can please some of
the people all of the time, you can
please all of the people some of the
time, but you can’t please all of the
people all of the time.”

Perfection is a strange thing. On
one hand, it drives us to create the
best possible quality. But on the
other hand, it makes bad news (no
matter how small) stand out from
the good news (no matter how

big). On some occasions, perfec-
tion keeps us up at night.

Jerry’s story reminds me of Ali-
cia, who has managed an ad team
for many years. She once said,
“We teach our team to strive for
perfection, but also to accept that
sometimes things get messed up.

“When mistakes happen, we do
three things. First, we apolo-
gize and do everything we can
to correct the problem, even if
we discover it before the adver-
tiser does. Staying ahead of the
situation can keep it from getting
worse.

“The second thing is to learn
from the mistake. One of my
favorite sayings is, ‘There are two
outcomes: successes and lessons.’
The real tragedy of a mistake is
when no one learns anything.

“The third thing is to celebrate
the things that are going right. We
deal with the blunder, then let it
go and focus on the good. That’s
a big part of maintaining morale
in the ad department, or in any
department in the newspaper.”

Alicia makes a great point.
Dealing with mistakes is a little
like a car wash. Below the dirt and
grime, there’s a nice shine.

Copyright 2025 by John Foust.
All rights reserved. John Foust
has conducted training programs
for thousands of newspaper
advertising professionals. Many
ad departments are using his
training DVDs to save time and
get quick results from in-house
training. Email for information:
john@johnfoust.com

Jimmy Hart and his legacy of mformmg the Murfreesboro community

DEASIA POWELL
MTSU Sidelines
April 29,2025

Most Middle Tennessee State
University students recognize the
name “Jimmy W. Hart” from their
MTMail inboxes every week. He’s
the voice behind MTSU’s digital
newsletter, compiling the week’s
most notable local stories and
dispersing them to the emails of
students across campus. To most
other people, though, Hart is more
than just a dedicated campus
informer — he’s the backbone of a
local journalism community.

Hart has acted as MTSU’s
senior director of news and media
relations for 13 years. He serves as
the editor of campus news website
MTSUNews.com, through which
he aims to ensure that the univer-
sity community is well informed.

The news junkie has been a

credible contributor and native to
The Daily News Journal, Murfrees-
boro, for over two decades. He’s
held positions in MTSU’s Market-
ing and Communication division
for close to 10 years, making an im-
pact on the Murfreesboro commu-
nity as a storyteller. “I was always
interested in reading newspapers
and looking at TV news,” Hart said.
Born in the small town of Lex-
ington, Tenn., Hart had a passion
for journalism from a young age.
He was always fascinated by the
evening news, what was happen-
ing around the world and local
opinions on government actions.
His career in print journalism
began at Lexington High School,
where he graduated as valedicto-
rian and discovered his drive for
journalism through storytelling.
Hart’s knack for storytelling was
born through writing essays in
English classes, where he would

Photo by Noah McLane, MTSU Sldellnes
Jimmy Hart on the MTSU campus.

seamlessly dive into topics, work
through them and anticipate the
finished product.

“Writing is a creative profes-
sion,” Hart said.

He considers himself more of an
editor than a writer, able to take
something and make it better to

tell the best story possible.

During his time in high school,
Hart wrote for the student newspa-
per. He encountered his first pro-
fessional experience as a journalist
after being invited to attend a jour-
nalist camp by the newspaper that
published his academic success.

Intrigued by the process, Hart
took it a step further. He earned
a bachelor’s degree in journalism
from the University of Tennessee,
Knoxville, where he also wrote for
the college newspaper.

A year after he graduated,

Hart got an entry-level job doing
clerical work while practicing his
journalism craft at the Jackson
Sun Newspaper in Jackson, Tenn.
Shortly after, he moved into
various reporting roles, including
positions as assistant editor and
city editor for various publications.

Hart’s Murfreesboro legacy be-
gan when he left Jackson in 2006.

His first lead editor position was as
an executive editor for The Daily
News Journal. He managed a staff
of 25 journalists and covered local
daily news with a few region-wide
special publications for six years.

Randy Weiler, a communica-
tions specialist in the Office of
News and Media Relations who
has worked with Hart for nearly
13 years, highlighted the staff and
community’s immense respect for
him. Hart established a healthy
foundation for his staff that he still
nourishes today, Weiler said.

“Jimmy is a tremendous leader
and an outstanding editor,” Weiler
said. “He’s highly respected by
our staff and Marketing and Com-
munications colleagues, the entire
MTSU campus and Murfreesboro
communities and midstate media
he works with regularly.”

See HART Page 5
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over Tennessee, is the only federal
appeals court that has held that
there’s a First Amendment right
of access to deportation proceed-
ings. In that case, the Sixth Circuit
applied a strict test to rule that the
public’s right of access can only be
overcome by showing a compelling
government interest in closure and
narrowly tailored restrictions.

You can read more on access to

immigration proceedings in the Sixth
Circuit in the Reporters Committee’s
Open Courts Compendium (rcfp.org/
open-courts-compendium).

Understand your rights
when covering immigra-
tion enforcement officers
on the ground

The Reporters Committee’s legal
guide tells you everything you

need to know about your rights
to report on immigration enforce-
ment operations in public places,
including whether you can record
authorities while they’re carrying
out their official duties.

Generally, the First Amendment
protects recording government
officials, including immigration
officers, performing their responsi-
bilities in a public place, but some
limitations can apply. As the guide
explains, your First Amendment

rights are strongest in traditionally
public places, like a public road

or sidewalk. Though the Sixth
Circuit has not directly addressed
the right to record, seven federal
appellate courts have recognized it
as a constitutional right.

The Immigration Reporting Legal
Guide is the latest of the Reporters
Committee’s many free resources
that can help you overcome legal
issues you face in the course of
reporting. You can find the rest of

them on the Reporters Committee’s
website at rcfp.org/resources/.
And of course, I'm also here to
help. If you have legal or news-
gathering questions, you can
contact me through the Reporters
Committee’s free Legal Hotline
(rcfp.org/legal-hotline).

Paul McAdoo is the Tennessee Lo-
cal Legal Initiative attorney for the
Reporters Committee for Freedom of
the Press. He is based in Nashville.
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Time management more important than ever in digital newsroom

The urgency to pursue and post
stories is a priority in newsrooms.
It’s paramount to remain relevant
to readers and advertisers. That
necessity is stepped up consider-
ably in the age of digital editions
and the 24/7 news cycle. Readers
hear something on the streets and
expect immediate reports.

Newsrooms will fall short with-
out systems in place. Organization
is a priority.

I distinctly remember attending a
time management seminar early in
my career. One of the first exercises
was to map out a typical day, iden-
tifying time slots for planned duties
and for whatever else arises. As a
benchmark, the instructor recom-
mended an 80/20 split.

Say what? Anyone in the
business likely experiences the
opposite on regular basis. Meeting
the demands of your readers — your
customers — requires the ability to
multitask and handle interruptions
on the fly.

I attended the seminar when
reporters only wrote stories, pho-
tographers only took photos, digital
editions in all their formats were
not a regular part of news oper-
ations, and social media was not
even in the vocabulary.

Editors and reporters today face
the same challenges and distrac-
tions of yesteryear’s newsrooms
- multiplied by at least 20 times.
Everyone is expected to be adept
at the spectrum of news gathering
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- writing breaking news for the
web and a more complete story for
the print edition, taking a photo or
video and posting it on the web,
tweeting about a sports event or city
council meeting and updating Face-
book pages. And most newsrooms
are doing it with smaller staffs.

Here are some suggestions to
help guide the organized chaos of
newsroom:

Create an editorial calendar.
Calendars typically steer coverage
for the next 12 months, identifying
key features and themes. The plans
can flag opportunities both to pro-
duce solid content and to generate
revenue.

Newsrooms should view calen-
dars in the broadest sense. Bench-
mark events and activities from the
annual fire station open house to
local government budget workshops
to high school and college gradua-
tions. Calendars are a great prompt
to brainstorm new approaches to
annual events. With these on your
watch, you’ll be better prepared to
cover the unexpected news.

Be proactive. How many times
has an organization sought cover-
age of an event without you really
knowing its significance? Both
sides often wind up frustrated.
The person making the pitch is
dissatisfied with the story’s lack of
prominence, and the newspaper
may have missed a chance to con-
nect on solid content for readers.
Track events and connect early.

React with appropriate cover-
age. Decide how to cover events
and meetings. Some require
previews and/or follow-ups. Base
decisions on an event’s significance
and your resources.

Identify useful digital tools.
Many organizations and agencies
release annual reports that can be
posted on websites. For example,
post the full text of a mayor’s State
of the State speech. Identify one
item to highlight in your print
edition, then post and refer to the
full report on your website. A word
of caution: Don’t make the web a
dumping ground for anything and
everything. Be selective and make
it easy to navigate.

Consider posting a slide show of
the grand opening of the commu-
nity theater or the annual open
house at the fire hall. Present a
personalized tour of a new busi-
ness via video and/or slide show,
produced in cooperation with and
paid sponsorship by the business.

Engage citizen journalists. Find
ways to enlist your community to

help report the news. Use limits -
good practices and bad practices.

Use the editorial page. Include
the editorial page in coverage of
significant issues. Think beyond
the task of writing editorials; con-
sider opportunities to encourage
and broaden reader participation
with letters and guest commen-
taries. The web allows immediate
exchange among readers. Monitor
social media to follow, read, react
and follow up. You can learn a lot.

Provide tandem coverage in print
and online. High-profile stories often
are punctuated by banner headlines
and photos, then followed by step-
by-step coverage. How many news-
papers provide a comprehensive
online chronology for individuals
who have not kept abreast of stories
from beginning to end?

View your news delivery in a
total package. Decide what works
best in the print edition and what
works best on the web. Then
promote both. Planning what goes
where can save time by minimizing
duplication of efforts and will result
in a more comprehensive package.

The media landscape is all about
open community interaction. This
“many to many” approach via com-
ments, blogs, live chat rooms and
other social media allows the com-
munity to assume a significant role
in reporting and discussing issues.

Making full use of social media
channels does not just happen on
its own. Indeed, readers populate

the channels. But people must
manage these operations, too - the
same people who most likely have
other responsibilities in collecting
and reporting the news.

In the days when print editions
were king, success was when your
newspaper served as a scrapbook.
Items were cut out and posted on
the refrigerator: school menus,
sports photos, public hearings,
the notice of landfill hours, a
thought-provoking editorial. That
remains a worthy goal.

Likewise, the web presents
another opportunity to be a scrap-
book. By monitoring page views
and using other analytics, editors
have a quick snapshot of which
news items click with readers and
which do not.

Above all, engage in dialogue
with readers. It’s a win-win propo-
sition for you and your community.

Jim Pumarlo is former editor
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and
provides training on community
newsroom success strategies. He is
author of “Journalism Primer: A
Guide to Community News Cover-
age,” “Votes and Quotes: A Guide to
Outstanding Election Coverage” and
“Bad News and Good Judgment:
A Guide to Reporting on Sensitive
Issues in Small-Town Newspapers.”
He can be reached at and welcomes
comments and questions at jim@
pumarlo.com.

HART from Page 4

Hart assumed his current
position when in 2012 he accepted
an offer from his former boss and
current Vice President of the Uni-
versity’s Marketing and Communi-
cations division, Andrew Oppman.
Their connection spans back to his
position at The Daily News Journal,
where Oppman was publisher.

As the senior director of the
office of news and media relations,
Hart oversees public outreach and
external relations to the commu-
nity through multiple forms of
journalism. He manages many

daily operations within the office
and monitors the release of stories
on the university news website
and university social media.

The print journalist bases his
job structure around storytelling
and viewing the university as a
Newsroom.

“It’s really about telling good
stories,” Hart said. “What my
office does now is we go out and
cover the university like a news-
room. We’re just out here trying
to tell good stories about what the
students are doing, projects they’re
working on, their academic jour-
neys, the supportive staff we have.”

His team members describe
him as an easy-going boss and an
effective leader.

Nancy Degennaro, School of Jour-
nalism alum and MTSU communi-
cation specialist, admires his humor
and light approach to editing.

“He’s funny — one of the best
bosses I've ever had,” Degennaro
said. “He lets us be very autono-
mous as writers, he’s not a micro-
manager. He’s a good leader.”

Communication specialists send
out news releases with the hopes of
their stories being published. They
give news outlets ideas on what to
publish, or influence them to pub-

lish their own stories about MTSU.

“What we do here has a wider
impact on the community and on
the state,” Hart said. “We write
our content in such a way that
they are really comfortable in
what they have.”

However, Hart cited the evolu-
tion of that compels the depart-
ment’s shift in content collecting
and their motive of including more
packages and video content in
their media.

In the mindset of the future of
journalism, the senior director
emphasized the vital role story-
telling plays in society, and how

he worries that the evolution in
media harms journalism today.

“Media is what helps people un-
derstand the world around them,”
Hart said.

Despite others’ admiration of his
work, he remains humble when
reflecting on his legacy,

“As far as my contributions, it’s
more about the contributions of
the collective than any individu-
al,” Hart said.

This article, edited to fit this
space, and accompanying photo are
republished here by permission of
MTSU Sidelines.

TRI-STATE from Page 1

Reporting, will talk about that proj-
ect—which has awarded more than
$200,000 in the last two years to

recognize objective news reporting
in print, digital and television jour-

nalism—as well as the importance
of impartial journalism in today’s
political climate.

Friday evening is highlighted by
a dinner party and entertainment.
Convention events will culminate
Saturday at noon with each asso-

ciation presenting their respective
awards at separate luncheons.

For registration and the current
schedule, please visit www.tristate-
press.org.

Accommodations are available
for $155 nightly at the Hilton

Memphis, 939 Ridge Lake Blvd. The
group deadline for reservations is
Friday, May 26. The group code
for the hotel is: 914.

This is the fourth time these
associations have met together for a
Tri-State Press Convention.

Visit the Tri-State website at www.
tristatepress.org and learn more
about the agenda, registration and
reservations. Contact Robyn Gentile
at TPA for additional information,
(865) 584-5761, ext. 105 or by email
to rgentile@tnpress.com.
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TPA MEMBER COVERAGE SHOWCASE I: The Standard Banner, Jefferson City

‘Mystic, dreamer, altruist’: Columnist Bert Vincent made Dandridge his base for ‘Strolling’

STEVE MARION
The Standard Banner, Jefferson City
March 6, 2025

It wasn’t love at first sight for
Ellen Hynds and Bert Vincent in
August 1942.

It was love before first sight.

Vincent rang the bell at
the front door of an old white
two-story house in the middle of
Dandridge. He had his camera
and notepad, and he was looking
for the spring around which the
town had been founded in 1783.
The spring, he figured, might
make a good subject for his
“Strolling” column in the Knox-
ville News-Sentinel.

“Miss Ann” Hynds invited the
journalist inside. She had to apol-
ogize for the state of her town. It
was coated in a layer of dust from
the blasting and earthmoving one
block over on River Road, where
the Tennessee Valley Authority was
constructing an earthen dike as
part of their Douglas Project. The
courthouse across the street and
even the Masonic Hall at the top
of the hill had been taken over by
TVA for its appraisers, abstractors,
and stenographers, so many they’d
had to rig fluorescent lights in the
halls. Their cars were parked this
way and that - all over the streets.

Miss Ann’s daughter Ellen
was sitting in the next room. She
“could hear Bert talk, but couldn’t
see him, nor could he see” her, she
recalled years later. Yet, something
about “the very sound of his voice
carried undertones and overtones”
that seemed to “catch at her heart”
and hold her “spellbound.”

Ellen was 44, a widow. De-
scended from a prominent Dan-
dridge family, she worked at the
courthouse and liked to socialize
and travel. She and two other
ladies had attended the Roosevelt
inauguration in Washington, D.C.,
five years earlier. Bert, who had
been raised along with 13 other
kids in Bee Spring, Kentucky, was
46. Eight years ago, he’d gotten the
go-ahead from his editor to move
from police and general news to a
new kind of journalism based on
the folklore and everyday lives of
East Tennessee. He spent the next
week riding the streetcars and
recording every conversation he
overheard. Now, somebody in the
next room was taking note of his
own overheard conversation.

The best introduction to the
spring was to drink from it, Miss
Ann suggested. She called for
Ellen to join them. The shady yard
behind the Hynds House was like
a sanctuary from the heat and
humidity. Ivy covered the ground.
Mint grew in the spring branch,
which trickled out from the rocks.
Bert lined up a photograph of Miss
Ann with the spring.

“As I looked into Bert’s big
brown dreamy eyes,” Ellen wrote
later, “I knew I was looking into
the eyes of a poet if I ever saw
one - and I have never returned
yet from the journey I took when I
first looked into his eyes!”

Before he left Dandridge, Bert
asked Ellen to dinner and a movie
Saturday night, but “a bit afraid of
her quickened feelings,” she de-
clined. A few days later he called
and told her he’d be back for a
visit on Sunday, and she offered to
make fried chicken.

“I was floating on a cloud of
happiness wafted up from that
strolling trip to write about our
spring. From that day on, Bert
gave me more pure happiness than
I could ever repay.”

BERT AND ELLEN were mar-
ried in the Atlanta home of Ellen’s
sister on January 4, 1944. They
would have 25 more years to-
gether. Dandridge and the Hynds
House would become the Kentuck-
ian’s adopted home.

Along the way, something
unusual happened. Bert Vincent’s
voice in his columns gradually
wound its way into the life of the
region from which it had emerged.
It had started soon after 1929 when
the Sentinel hired him. Gathering
news at the police department,
located in an upper story of the
0Old Market House, Bert started
mingling with the farmers and
loafers below in Market Square.
The writer, who’d taught himself
journalism on a rented typewriter
with some library books, saw a
world in need of exploration.

“Now, I'm not one who believes
everything he hears,” Vincent
allows in one of his columns. “But
I'm not one who disbelieves. Folks
and things are a lot stranger than
you think.”

“Strolling” took him anywhere
he felt like going. His office desk,
rarely occupied, became a “re-
pository for black widow spiders,

Courtesy of the Lincoln
Memorial University Archives

Vincent's face and his funny but
empathetic writing style became
famous in East Tennessee.

snakes, toads, pawpaws, five-
pound tomatoes, and such unusual
things his readers sent him,” a
colleague recalled. Vincent devel-
oped a style that seemed to be part
folk tale and part fable, deceptively
simple yet drawn from a reservoir
of human empathy. It emerged
from the Depression, which led
some journalists to turn away from
traditional reporting toward a clos-
er look at individual struggles. Out-
of-work writers and artists traced
local history in the WPA Guides,
and, most notably, James Agee and
Walker Evans discovered dignity
in the doomed lives of Alabama
sharecroppers in their book “Let Us
Now Praise Famous Men.”

Vincent wrote “so close to the
human heart,” said fellow Ken-
tucky writer Jesse Stuart. He was
“a goodwill ambassador with a
deep sense of humor.”

On his first day of school, Vin-
cent’s teacher had assumed he was
a girl because the name on the roll
said “Berthell Vincent.”

“I’ll knock the hell off my name
and be Bert,” Vincent decided.

VINCENT STARTED OUT on the
streetcars, writing everything he
heard in his notebook. It was 1934.
He heard two women talking
about curtains, girls discussing
a love letter, workmen predict-
ing the weather, a University of
Tennessee student about to get
an incomplete in phys. ed., a girl
critical of another who wears her
dresses “too tight across the hips,”

—

Color photos by Steve Marion, The Standard Banner, Jefferson City

Bert Vincent’s writing cabin after a restoration by new owners Jim and

Karen Everett.
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A typewriter like Vincent’s was displayed on his desk in his writing cabin,

now owned by Karen and Jim Everett.

and a woman suspicious of her
husband’s activities.

“I always check up on my
husband when he says he is going
someplace.”

“You do. Well, I've learned my
husband is stepping out on me.”

“My! Is that s0?”

“Yes and I wouldn’t have felt so
badly if I didn’t know the girl. She
is terribly ugly.”

The same year, he found the
only living woman in Knox
County who had been sentenced
to “break rocks” in the county
workhouse.

Did it do her any good? Vincent
inquired.

“Lord, no!” Lizzie Scholz told
him. “I was meaner when I came

out than when I went in.”

Once, Scholz recalled, she orga-
nized an escape that was thwarted
by a red-headed guard who fired a
shot at her.

“I ain’t never liked a red-headed
man nor a red-headed woman
since. I hate them.”

The story included a photo of
Scholz clutching a hammer.

Vincent wrote about an unhap-
pily married couple who decided
to saw their house in half.

“You maybe have heard of two
people living in the same house for
years without speaking. And may-
be you have heard of them drawing
a line across the floor, and neither

See MYSTIC Page 10
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TPA MEMBER COVERAGE SHOWCASE lI: The Daily News Journal, Murfreesboro
How Cannon County baseball’s Hare battled back from brain injury to play one more game

CECIL JOYCE

The Daily News Journal,
Murfreesboro

April 22,2025

Cannon County senior baseball
player Jon Hare was pulled from
the team’s April 18 senior day
game in the top of the seventh
inning to a rousing applause and
standing ovation.

It was planned that way.

It was also the perfect ending to
a perfect day of baseball for Hare.
And not because the Lions won 13-
10 over White County or that he had
an RBI-single and scored a run.

What made the day perfect for
Hare was getting to play in the
game. It was his first in almost
two years and likely his last as a
baseball player.

“The emotions ... they were
everywhere,” said Hare, who
suffered a traumatic brain injury
in September of 2023 that threat-
ened his life and caused months
of rehab. “I was excited. When
I put on the jersey today I knew
it would be my first time in two
years, and my last time for my life
I was going to put on a jersey and
take the field out there.

“Just to know that I was going

TRI-STATE

to go out there and catch, and
I've been doing that since I was 7
years old ... it’s my favorite posi-
tion and I just love it.”

Hare, who was a starting
catcher on the 2023 Cannon

PRESS
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County team that reached the
Class 2A state tournament, had
not appeared in a varsity game
this season after spending spring
of 2024 in rehab, just trying to
get his life back together after an

Arkansas, Mississippi & Tennessee Press Associations, Memphis

Photo by Helen Comer, The Daily News Journal, Murfreesboro

Left: Cannon County baseball senior Jon Hare hugs Lions coach Colin
Jones after reaching third base during an April 18 game vs. White Coun-
ty on senior day. It was Hare's first game since suffering a traumatic brain
injury during an automobile accident in September 2023.

accident that nearly killed him.

Cannon County coach Colin
Jones wasn’t going to let Hare’s
career end without getting in one
more game. He started the game at
catcher before switching to second
base after an inning.

“It’s more than baseball,” Jones
said. “He’s lucky to be alive. We
definitely wanted to win today,
but it’s about more than wins and
losses for me today. All these guys
are best friends, especially the
seniors. When he had his wreck,
it took a toll on all of them. It was
a good time to cherish what we
have. We’re glad he’s here to play
one more time.”

Hare showed the expected rust
of a two-year layoff. The vision in
his right eye is limited because of
the accident, and that affected him
behind the plate. But he gritted it
out for an inning.

He struck out in his first at-bat
before lacing a bases-loaded single
to right the next time up. His ex-
citement, and that of the Cannon
County faithful exploded through-
out the city’s park.

“It felt amazing,” Hare said.
“There were no words to describe
the joy I felt.”

Just getting on the field, much
less being competitive, is quite an
accomplishment, considering what
happened on a rainy Saturday night
in September nearly two years ago.

Hare had been goose hunting on
Sept. 9 and was on the way back
when he rolled his truck not far
from his family’s home. He was
transported to Vanderbilt University
Medical Center in Nashville, where
he would spend the next month.

“It’s something you can’t even
begin to know or anticipate what
it feels like,” said Connie Hare,
Jon’s mother. “It really helps you
prioritize things that matter and
don’t matter. It also showed us
how important community and
family are. God has blessed us
through this.”

The accident caused severe dam-
age to the right side of his head.
His mother, Connie Hare, said part
of his skull was crushed and had
to be removed, something that was

repaired about a year later.

“(For the first two weeks after
the accident) his eyes wouldn’t
open,” Connie Hare said. “He
couldn’t speak or open his eyes.
He was barely responding. Every
now and then we would get a
thumb’s up.”

His mother said she saw an
encouraging breakthrough when
she asked him to give the “Wood-
Boys” sign (a moniker that was
given to the 2023 Cannon County
state team).

“I knew when he did that, he
was in there and he was trying to
process,” Connie Hare said.

Jon was able to go to Atlanta’s
Shepherd Center rehabilitation
facility in October and stayed
there until mid-December. He
then came back home and spent
the next 5-6 months completing
his rehab back at Vanderbilt. He
doesn’t remember anything from
about 30 minutes before the acci-
dent until about two months after.

“I remember about two or three
things out of two months,” Jon
said. “Rehab at Shepherd’s was
rough. I was battling headaches,
and it was hard therapy. What I
usually think would be easy was
not easy. This wreck has made ev-
erything difficult. Being 17 years
old, I had to re-learn how to live.
It’s the most difficult thing I've
ever done, and hopefully the most
difficult thing I'll ever do.”

Jon Hare is “about 90%”
physically back now. He’s made
massive strides neurologically as
well. The long road isn’t over, but
he’s in a much better place than
some would have thought a year
and a half ago.

He credited family, friends,
coaches and the Woodbury com-
munity for helping him along the
way. He even had a group of former
travel ball teammates come from
Murfreesboro to see him play.

“The person that’s helped me
the most is God,” he said. “He’s the
only reason I'm here and the only
reason I stepped out on the field
today. Thankfully he gave me the
opportunity to come out here and
do what I love one more time.”
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became known as the “Outhouse
Editor,” then that title morphed
into the “Privy Editor.” He became
so linked to outhouses (privies)
that the town held a downtown
parade for him, and a manhole
cover was made in his honor and
installed in the center of town. It
bears his image as well as the title
“Privy Editor.”

Other columnists in the area
would never consider skipping that
weekly column. Vacation, illness,
birth of a child, death of a family
member — there was no excuse to
skip a column. Have one prepared
in advance in case of emergency.

Sports columns can be a
valuable addition to your content
offerings. Today’s talk shows on
radio and TV are evidence that
people love to voice their opinions
about sports. It’s quite possible that
one of your community’s biggest
follower of local sports would be
willing to write an occasional col-
umn. The hook when asking that
person to write a column is that
people will acknowledge them to
be the sports expert in town.

Having a locally written column,
focused on what is happening
in the community and including
plenty of names, is one of the best
content suggestions I have. But
there are other considerations that
can attract and retain readers.

While it was an ego boost when
people said they went to my col-
umn first, those comments didn’t
go to my head. Why? Because I
knew the obituaries were a must-
read and in many cases the first
thing people would read. I heard
one comment often: “I checked the
obits to see if I was in them.”

I realize many papers today
charge for obituaries, and in most
cases those are not cheap. My good
friend Robert Williams encouraged
me decades ago to charge for obits,
but I couldn’t make myself do it.

I viewed it as a reader service and
circulation booster. In most papers
I see, free obits are available, but
they are usually limited to the per-
son’s name, age, date of death and
funeral service times.

Revenue from obituaries may
keep you from going the free route,
but don’t overlook news stories
that can be developed from a

Thank you!
These TPA members served as judges for the Arkansas
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person’s life. A brief story detailing
some outstanding achievement by
the deceased does not jeopardize
your obituary policy, and it will
demonstrate your desire to honor
the legacy of someone’s life.

Here are some other suggestions
related to content ...

® Names make news, and
photos sell papers. For years
my wife encouraged me to run
more photos, stating the obvious:
“people like to see pictures.” Not
a bunch of 2-column photos, but
large photos that capture atten-
tion. That is easier than ever today
with cell phones, and enables a
large percentage of the population
to take photos that can reproduce
well. Encourage people in your
community to submit photos. Pick
out the best ones and design a
page of photos. Make money off it
by selling ad blocks on the bottom
of the page. It could be one of
the easiest selling options in your
advertising arsenal.

One caveat — crop photos. In
this age of central design centers,
it’s not uncommon to see photos
that are not cropped. I've seen way
too many sports photos that show
background rather than the action.

® While classified advertising
has significantly decreased, public

notices still remain a significant
revenue source for many papers.
Read all of them and see if there is
a story involved. Quite often stories
about zoning changes or a utility’s
rate increase will be a tip for a
front page news story.

e Seek community input. Don’t
limit that to letters to the editor.
Find someone passionate about a
local issue or topic and ask them to
write an article on that subject. As-
sure them you’ll edit it for spelling
and grammar. Don’t use the word
“mistakes” when talking about the
editing process.

Also, find a solid contact for
each of your civic clubs, and ask
that person to send photos and
information on what their club
is doing. That meets the “names
and pictures” criteria for attracting
readers. School secretaries can be a
valuable asset. I recall the day that
one of the high school secretaries
called to tell about a student who
put out a fire on the school bus
that morning. That was before the
days of social media, and there was
no police or fire department report.
It proved to be the lead story that
week — thanks to the tip from a
school secretary.

e While many newspaper
staffs operate on downsized

newsrooms, look to see how you
can partner with other entities.
In my current role, our niche is
reporting on what is happening
in Kentucky Baptist churches. We
write stories that many county
newspapers don’t know about or
don’t have the resources to cover.
We encourage those papers to
reprint our online articles at no
cost, only asking that attribution
is given. Don’t hesitate to create
an alliance that will be mutually
beneficial. In our case, when a
paper reprints one of our stories,
it makes people aware of our site
and increases our page views.
That’s a classic win-win.

® A website to check out is
thecentersquare.com, which pro-
duces news content that it shares
with all media organizations at no
cost and no contracts involved. All
that is asked is to give proper attri-
bution. You can search the “States”
tab at the top of the site and find
stories related to your state.

Chip Hutcheson is past president
of the Kentucky Press Association
and past prtesident of the Nation-
al Newspaper Association. This
column was originally published on
March 28, 2025, and is reprinted
here with permission.
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seen at numerous sporting events,
supporting her grandsons and
other youth.

Casey expressed excitement
about her new role. Interacting
with the community through
promotional material and adver-
tisements, while managing day-
to-day affairs at the office, she has
proven herself ready and willing
for both.

Sparta’s hometown newspaper
almost 150 years, The Expositor
is also excited to welcome a new
member to the team, Amie Jones,
as advertising sales representative.
Born and raised in Sparta, Jones is
excited and eager to highlight the
small businesses that give Sparta
its charm.

Studying for a bachelor’s in
anthropology, Jones is intimately
aware of the importance of com-
munity. Anthropology studies the
patterns of human behavior and
communities to better understand
it, and that expertise serves Jones
well as she interacts with the resi-
dents of Sparta.

Having started the position at
the beginning of February, Jones

has acclimated well to the envi-
ronment and has jumped right
into work. Organizing promo-
tional material for the newspaper
and local businesses of Sparta,
she brings together business and
community to help lift Sparta as a
whole.

She has expressed dedication
to the people of Sparta and its
businesses.

“I love my hometown, and I
love getting to know all the small
businesses,” Jones said. “They are
the backbone of this community.”

The Expositor, Sparta
March 5. 2025

Wilmoth named
Southern Standard editor

Cookeville reporter Brian Wilm-
oth has been named the new editor
of the Southern Standard.

Wilmoth joined the Cookeville
newspaper in August 2023. Both
the Herald-Citizen and the South-
ern Standard are owned by Paxton
Media Group. He was formerly the
editor of the Livingston Enterprise,
Celina Citizen-Statesman and the
Jackson County Sentinel.

“I am looking forward to

working at the

Southern Standard

and getting to

t| know the folks

'| in McMinnville,”

\ Wilmoth said.

D" “My hope is we

can produce a pa-

. per that highlights
Wilmoth the best of what

this community

has to offer.”

In his time at the Herald-Citi-
zen, Wilmoth covered courts and
crime, breaking news, the cities
of Algood and Baxter, along with
investigative and feature reporting.
The Cookeville native began his
media career as a broadcaster for
Clear Channel Communications in
Cookeville before moving to WLIV
radio for several years.

Wilmoth is a 1996 graduate of
Cookeville High School and holds
a bachelor of science in manage-
ment from the Metropolitan State
University of Denver and a Master
of Divinity from the Iliff School of
Theology in Denver.

Wilmoth’s first day at the South-
ern Standard was April 14.

Southern Standard, McMinnville
April 15, 2025
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Are readers content with shallow reporting and reporters’ lack of focus? Nah

Every day we face a choice to
pursue deep or shallow work, pod-
cast host Srinivas Rao explains.

Shallow work gives us the tem-
porary illusion of accomplishment,
he writes, but little of significance
results from shallow reporting and
writing.

He could be talking about us hur-
riedly writing up the latest sordid
crime or tonight’s council actions.

It’s part of what our readers
expect of us journalists. We keep
an eye on the cops, public officials,
whatever our sources tell us or
breaking news that’s available.

Now let’s think about our readers.
Is shallow reporting all they need
and want? Probably not. Deeper
work such as uncovering the facts
someone doesn’t want revealed
takes time we don’t always have.

“I know I'd get more done and be
happier if I just slowed down and
focused more deeply on one thing
at a time,” writes blogger Harris

COMPELLING
WRITING

JERRY BELLUNE

Sockel. “Yet I'm always sucked
back into shallow attention.”

Paying attention seems simple.
But with the flood of information
coming to us every minute, what
do we need to pay attention to?

It’s more than just focusing.

But we can start by getting off the
internet and social media.

We may have something more
important to do such as write, post
or edit an article or check a news
source, the cops or the prosecu-
tor’s office.

Check your email only as needed
unless you are close to deadline.

Here’s an example of what I mean.
We were sending our last pages
to the printer one evening when the
U.S. Attorney emailed a bulletin that

a high-ranking local politician had
been arrested for unethical conduct.
That was a shocker.

We had sent everything but
the front page and had to jettison
another story to get this onto our
lead front page position. Our web
site was easier. We simply posted
the story on the home page and
followed up with details as we
learned more.

Our readers’ attention spans
aren’t much different from ours.
They see the same online product
and service offers we do. Remem-
ber that Google ads are designed
to lure us into shallow attention.
Google has made a fortune selling
our attention to advertisers.

Readers skip through our
online or print news. They read
headlines for information they are

interested in.

If your short attention span
presents problems, here is what
you can do to improve your focus.

¢ Chew gum. I know it sounds
crazy but the Trusted Source
website reported that research has
found that chewing gum improves
attention, performance alertness
and lowers stress. That may be
why ball players switched from
chewing tobacco to gum.

¢ Drink water to stay hydrated.
Being dehydrated for just two
hours can impair your focus.

e Exercise. Take a brisk 30-min-
ute walk a day four or five times
a week. Numerous studies have
shown that exercise improves
attention and focus.

* Meditation involves training
your mind to focus and redirect
your thoughts. This practice helps
develop a positive outlook and
self-discipline. You can learn more
about meditation by searching

online. It’s worth your time to
research it.

e Keep yourself engaged. Many
of us have known professors
whose lectures would put you to
sleep. If you struggle to pay atten-
tion during meetings or lectures,
ask questions and take notes by
hand rather than using a laptop or
other device which is distracting.

¢ Behavioral therapy refers to
several types of therapy that treat
mental health conditions. It helps
identify and change unhealthy or
self-destructive behaviors

Jerry Bellune is an award-win-
ning investigative journalist and
editing and writing coach. His book
“The Art of Compelling Writing”
was written for editors and writers
at a time when they are losing
readers and viewers. He and his
wife are retired newspaper publish-
ers and owners in South Carolina.

Pistor, former Post-Dispatch reporter, tried to reuse city hall pressroom before his unexpected death

TED GEST

Gateway Journalism Review,
Carbondale, ILL

April 17,2025

Before former St. Louis
Post-Dispatch reporter Nick Pistor
died of a sudden illness on April
8 at the age of 43, he was in a
battle with St. Louis officials
about temporarily regaining his
old office space.

Pistor, a book author who covered
city hall for the newspaper between
2011 and 2016, had planned to
research a book about city govern-
ment based partly on his experi-
ence. He reasoned that if the city
provided free space to daily newspa-
pers, it should afford that privilege
to any legitimate journalist.

At the time of his death, Pistor
had not received a substantive
response from Mayor Tishaura
Jones, who lost a bid for another
term in an election the same day
Pistor died.

Free space for the city’s then-
two daily newspapers goes back
decades, says David Nathan,
who covered city government for
the Globe-Democrat from 1970
to 1974 and is now retired in
Maryland.

Nathan recalls that when he
first was assigned to the beat, he
was given a desk in the outer of-

fice of A. J. Cervantes, mayor from
1965 to 1973.

He says this location was “in the
middle of much of the action and
a lot of private conversations. That
was a great idea for a reporter
seeking inside information but
not a good idea for any Mayor
not wanting newspapers to know
everything.

“There was one other factor
besides too much ‘intimacy’ that
eventually led me to be banished
to the first floor cubby. I clearly got
too comfortable in the thick-car-
peted Mayor’s office and, on a cou-
ple of occasions after work hours,
took off my shoes and walked
around in my socks.

”That earned me a well-de-
served reprimand directly from

the Mayor, and, soon thereafter,
I was dispatched to the Siberia of
the tiny office on the ultra-busy
first floor.”

Nathan says he “looked forward
to the solitude of the solo office
where I thought I could concen-
trate on all my stories, that is, all
the Pulitzer Prize winning scoops
that I envisioned. But it turned
out that ‘intimacy’ prevailed
there as well. For starters, there
was a paper-thin wall between
my Globe office and the adjoin-
ing Post-Dispatch office, and you
could normally hear every phone
or in-person conversation.

”Second, the phone lines obvi-
ously were tangled and so you, in
effect, had a throwback to the old
party line phones of yore. On top
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of that, two of the Post reporters I
competed against at city hall were
hard of hearing and yelled much
of the time.”

(A parade of legendary
Post-Dispatch reporters came
through during Nathan’s tenure,
including Robert Christman, Lou
Rose, Phil Sutin and Gerald Boyd,
later managing editor of the New
York Times.)

Nathan recalls that “a street
preacher stationed himself on a
folding chair right outside my

office, waiting to make a few
bucks (sometimes less than $5)
conducting simple civil wedding
ceremonies right in the hall next
to my door. More than once, I
left the office and immediate-
ly walked into the middle of a
down-at-the-heels ceremony.”
(Pistor told GJR that impromptu
weddings still happen near the
Post-Dispatch office.)

Nathan says, “Because the office
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MYSTIC from Page 6

daring to cross that line.

“But six miles out of Knoxville
is a case that beats all that. Uncle
Silas and Aunt Mary, after 48
years of married life, after rearing
four children, and after quarrels
and long spells of not speaking,
sawed the old house into two
parts. They sawed right down
through the roof on a line that cut
off the kitchen, a small bedroom,
and the back porch.

“And Aunt Mary had this part
dragged off about 30 yards, and is
living in this part, and Uncle Silas
is staying on in the two rooms left
for him.”

Up in the Cosby Creek section of
Cocke County, Vincent located an
unusual man, Sam Campbell, who
was known to assume the habits
of wild animals.

“When bears were running
this man believed he was a bear.
Doc Hembree said he had seen
the man claw into yellowjackets’
nests, pull out the comb and eat
the honey, just like bears did.

“Also, that in groundhog season
Sam turned like a groundhog, and
chewed down a lot of his father’s
corn. One time the dogs chased
him and treed him in a cave. The
father came very nearly shooting
before he noticed it was his own
son, Doc Hembree said.

Vincent investigated the hang-
ing of a circus elephant charged
with murdering a keeper in
Erwin. He wrote about the Bell
Witch and other ghost stories.
Some of his stories were only
a couple of paragraphs relating
unusual facts.

“Mrs. William H. Taylor of
Knoxville has a dipper that’s been
in use for more than 100 years. It
was grown by her grandmother,
Mrs. Allen Hurst, who passed it on
to Mrs. Taylor.”

“YOU MARRIED A mystic,”
Vincent states in a letter to Ellen
after their marriage. “You married
a dreamer, a stroller, an altruist -
but one who loves you the deepest
- and the most possible.”

People started seeking out the
little house in Dandridge to bring
Vincent their stories, his wife
recalled in a biography she put to-
gether after his death. It was hard
to have any privacy.

For an escape, Bert constructed
a log cabin in the back on a rise
above the spring. It may have been
pieced together from structures
razed to make way for Douglas
Lake, or it might have come from

Photos courtesy of the Lincoln Memorial University Archives

Left photo above: Bert and Ellen Vincent greet Governor Frank Clement at the Cosby Ramp Festival in 1956.
Right photo: A colleague described “Strolling” columnist Bert Vincent’s desk at the Knoxville News-Sentinel as
a “repository for black widow spiders, snakes, toads, pawpaws, five-pound tomatoes and such unusual things

his readers sent him.”

a roadside motel. The structure
is 11 by 12 by 13 by 16. Not a
corner is square. Inside it, Vincent
installed his desk and typewriter,
along with a Philco refrigerator.
Off of Graveyard Alley, bordered
on one side by the Shepard Inn,
on another by the Hynds House
and the back of a row of business-
es, wedged between two ancient
cemeteries and the little building
where sheep farmers came to
sell their wool, the cabin, and its
environs were like a hidden green
enclave right in the center of Dan-
dridge. He liked to grow gourds
back there on a wire lattice.
“Well, if it’s pretty, and lots of
people say it is,” Vincent said of
the green space, “we don’t deserve
any credit for it . . . we didn’t lay it
out — it’s just there, and has been
there, naturally, for 119 years, or
since the house was built. That
was 16 years before the Civil War.”
When August came around
again, Vincent typed a few para-
graphs about the season, perhaps
thinking of the day he met Ellen.
“I like this season of the year.
Don’t you? It is deep August. “The
sun is hot, but the shade is cool,
and the nights are good for sleep-
ing. There is a feel in the air that
fall is near.
“Marigolds bloom yellow in

rows by the garden walk. Cows
stand knee-deep in the branch wa-
ters, and snake doctors go bobbing
in flight over the creek.

“At dusk, tobacco hawks come,
looking the dim light like hum-
mingbirds, and buzz into the jim-
son patch back of the smokehouse.
Swallows are in the air. Chattering
and diving. I wonder where they
go in the wintertime. Trees are
full of katydids.

“It is the season when corn is in
the roast’n ear, and when water-
melons are ripe, and crack at a
slight pressure from the hand, and
tomatoes and beans are full-meat-
ed, and at their best.

“It is big meeting time, too, and
the time for home-comings. It is
deep August, I like it, don’t you?”

THE HYNDS HOUSE was built
in 1845 by Shadrach Inman as a
wedding gift for his daughter Eliz-
abeth and her husband William
Bradford. At the same time, the
new Jefferson County Courthouse
was going up a short distance
away. It was designed by Judge
Robert H. Hynds, whose widow
and son rented the Bradfords’
home after the judge’s death elev-
en years later. Widow Hynds was
principal at Maury Female Acad-
emy and was able to purchase the
house in 1871. It remained in the

family until the death of Ellen
Hynds Vincent in 1979.

About 15 years ago, Jim and
Karen Everett, owners of the Shep-
ard Inn, purchased and preserved
it. Today home to a bookstore
called “The Unkind Raven,” the
house has the time capsule feel
that is prevalent in Dandridge. The
board walls, tall ceilings, staircase
with landing, and board interior
walls feel like the mid-Nineteenth
Century - not much different from
when Confederate officers stayed
here and toasted their opponents,
who had abandoned their brandy
after being driven back toward
Knoxville. Downstairs in the cellar,
there’s a slave quarters with a
cooking fireplace. Out in the cabin,
which Jim Everett uses as his
office, Bert’s desk remains, along
with hats he and Ellen liked to
wear to the Cosby Ramp Festival,
which he helped start and promote.

Bert’s stories were collected in a
couple of books, “The Best Stories
of Bert Vincent,” and “More of
the Best Stories of Bert Vincent,”
both of which went into multiple
printings. He was inducted into
the Tennessee Newspaper Hall of
Fame.

Vincent left his important
papers to Lincoln Memorial
University, which established the

Carnegie-Vincent Library in 1974
after a fund drive coordinated by
thousands of school children.

He tried to retire about three
years before his death on Sep-
tember 26, 1969, but his readers
wouldn’t hear of it. Vincent wrote
until the week he died. Dandridge
historian and columnist Jean Bible
reported that he had started a
column for Sunday, October 5, and
the partially finished manuscript
was found in his typewriter.

THE FIRST Jefferson Countian
that Standard Banner publisher
Tom Gentry met after he pur-
chased the paper in 1956 was Bert
Vincent.

“Judge George Shepherd and
I met Bert coming out of the old
Farragut Hotel after closing the
deal,” he recalled in a column.
“He welcomed me to the county
and offered his support. Over the
years, I would see him occasion-
ally on the street, or we would
talk by telephone. He was always
concerned and helpful.”

One day in the 1960s Tom’s
phone rang, and it was Bert.

“Tom,” he said, “how about
going with me to see old Ben
Ballinger?”

Vincent made the appointment
on a Friday, because he knew Gen-
try did three papers a week at the
time. Ballinger, who had achieved
fame in part because he had lived
in a New Market Cave since 1939,
said his schedule was more open.
Bert and Ellen showed up at the
appointed time in one of the 27
Chevrolets Vincent “wore out”
while strolling.

Vincent and Gentry climbed the
33 steps to Ballinger’s cave, and
they sat down for a talk. Ballinger
let Gentry take his photo inside his
cave room. In the photo, Ballinger
is seated in a chair reading the
newspaper. You can see the little
rock ledges where he kept his ra-
zor, caps, medicine, and other ne-
cessities, as well as his wood stove,
coffee pot, coffee cup, oil lamp, and
cot. There are bags of apples and
potatoes next to the cot.

“We had a nice visit with Ben,
who was not the recluse many
thought him to be,” Gentry re-
called.

Then they stashed their notes
in their shirt pockets and climbed
back down to River Road.

Editor’s Note: Rachel Motes,
Special Collections Librarian and
Archivist at Lincoln Memorial
University, helped with key research
for this story.
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SYSTEM ERROR from Page 2

Many linked it to prior resigna-
tions of several of the newspaper’s
editorial board members and
senior staff after Soon-Shiong
blocked the board’s decision to
endorse Kamala Harris in the 2024
presidential election.

When this article was written
in mid-January, there were no
further reports on plans to acti-
vate Soon-Shiong’s “bias meter” at
the Los Angeles Times. However,
even if nothing comes of this spe-
cific proposal, examining three
flawed assumptions embedded
in Soon-Shiong’s scheme can
help clarify future debates about
AT’s role in vetting bias in news
reporting.

News is never a
simple reflection
of a fixed reality

News slant is one of many
problems technology boosters
have proposed to address using
algorithmic-powered tools. Propo-
nents argue that tools like Soon-
Shiong’s “bias meter” could make
judgments of news bias objective
and fair.

“Calling this tool a ‘bias meter’
is a misnomer,” Sisi Wei, the Chief
Impact Officer at The Markup and
CalMatters, explained. “It’s more
of an ‘ideology classifier,” which
gets around tougher questions that
a ‘bias meter’ would really create,
such as what counts as biased
information and to whom?”

News bias is fundamental-
ly resistant to assessment by
automated systems because
interpretation—often glossed as
“news judgment”—is intrinsic to
reporting. To paraphrase sociolo-
gist Harold Garfinkel, seeking to
rid journalism of interpretation is
akin to suggesting that, if only we
could get rid of a building’s walls,
we could see more clearly what is
keeping the roof up.

But could something like a bias
meter help readers understand
how reporters’ news judgment
shapes the production of their
stories? Again, there are grounds
for skepticism.

Trustworthy outputs
require concrete
explanations, not
simplistic metrics

Noting that a “bias meter” of
the sort floated by Soon-Shiong

would shift power from journal-
ists to whoever is developing or
managing the tool, Jack Bandy, a
computer scientist at Transylvania
University, expressed doubt about
rating articles on an “oversimpli-
fied five-point scale of left/right
political bias,” without providing
“concrete explanations” of the
model’s output.

Bandy—who has written about
using natural language process-
ing to measure political bias in
tweets, speeches, and articles by
counting the frequency of parti-
san phrases—described how more
specific explanations could show
links between rhetoric and bias.
For example, he suggested a tool
might offer an explanation such
as, “This article uses the term
‘illegal alien’ four times, which is
more common in anti-immigrant
rhetoric.” Bandy indicated that a
tool that provided explanations of
this sort would be more useful.

However, Bandy also raised the
possibility that widespread reader
reliance on such a tool could lead
to a “paradox of automation,” in
which the system’s perceived effi-
ciency actually makes the human
contributions of its operators more
crucial.

Exclusive algorithms
thwart transparency,
public trust

Proposals such as Soon-

Shiong’s ostensibly seek to renew
public trust in journalism. But,

as Federico Guerrini of Forbes
noted, audience distrust of news
outlets is “actually fueled and
amplified by technology.” Simi-
larly, NPR’s media correspondent,
David Folkenflik, told All Things
Considered that an Al-driven bias
meter would be “a legal disas-
ter,” inviting lawsuits against the
newspaper, a scenario unlikely to
convince readers of a newspaper’s
credibility.

“In a climate where the lines
in the sand between news and
opinions can easily be muddled,
public trust in journalism is criti-
cal,” Emily Bloch, president of the
Society of Professional Journal-
ists, acknowledged. However, not-
ing that the Los Angeles Times’s
owner provided no evidence of
his staff’s bias and that AI “can
produce its own factual errors,”
Bloch said, “I have sincere doubts
that a ‘bias meter’ will be the
solution here.”

Soon-Shiong’s proposal ex-
emplifies what Princeton-based
computer scientists Arvind
Narayanan and Sayash Kapoor
call Al snake oil, artificial intelli-
gence that “does not and cannot
work as advertised.” Any Al-pow-
ered “bias meter” will almost
certainly reflect the biases of the
existing materials on which it has
been trained, if not those of its de-
velopers. But, as Narayanan and
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Kapoor note in their 2024 book,
Al Snake Oil, developers have
few incentives for transparency.
Invoking trade secrets, they avoid
making their models available
for public scrutiny. Narayanan
and Kapoor explain that this is
compounded by the convention-
al practice of determining an

Al tool’s validity through use of
benchmark datasets, which are
often poor proxies for real-world
utility.

Ninety-four percent of the public
want journalists to disclose their
use of Al, according to a 2024
survey by Trusting News and the
Online News Association. But sim-
ple disclosure is only a small first
step toward promoting journalistic
transparency and public trust.
Public trust will hinge on under-
standing how, not just whether,
newsrooms are using Al.

Unlike reporters and editors,
who can explain how they devel-
oped a story if asked, including,
for example, what sources they

used and why one angle was made
primary when another was not,

Al tools cannot provide accounts
for the processes that lead to their
outputs.

A tool of the sort floated by
Soon-Shiong might become the
first step in a leap forward for da-
ta-driven journalism, galvanizing
public support at a fateful juncture
in the history of the profession.
But the true potential of any such
innovation to serve the public
good—rather than exclusive po-
litical or economic interests—will
demand serious consideration by
editors and reporters, in addition
to owners and shareholders, of the
complex balancing act between
new technologies, editorial auton-
omy, and professional ethics.

Andy Lee Roth, of Project Cen-
sored, is a 2024-2025 Institutional
Fellow for Reynolds Journalism In-
stitute, which originally published
this piece February 4, 202S. It is re-
printed here with RJI’s permission.
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Tied the knot and never let go: Cleveland couple celebrates 80 years together

CAMI KNOTT
Cleveland Daily Banner
December 7, 2024

In a world where the average
marriage lasts about eight years,
Eldron and Jennie Boehmer stand
out as an extraordinary example
of enduring love and commit-
ment.

The couple celebrated their 80th
wedding anniversary on June 24,
2024, surrounded by their family
and friends.

Jennie and Eldron, known to
many as Tuck, met in Cleveland
when Jennie was just 14.

Their whirlwind romance led
to a spontaneous decision to elope
to Rossville, Georgia, on June 24,
1944, after knowing each other for
only two weeks.

They were dared by Jennie’s
stepsister, Margaret, who had just
eloped two weeks prior, to get
married themselves.

Initially, the first justice of the
peace they approached refused
to marry them, deeming them
too young. However, the second
justice, who appeared to be drunk
at the time, agreed to perform the
ceremony.

Despite the surprise, Tuck’s fa-
ther embraced their union, saying,
“It’s done, and we are going to
make the best of it.”

He offered them a place to stay,
demonstrating the family’s sup-
port from the beginning.

The 80th anniversary celebra-
tion at the home of their daughter,
Sherry, was a joyous occasion,
marked by a cake decorated with
frosting designed to look like oak,
symbolizing endurance, strength
and solid support — fitting rep-
resentations of Tuck and Jennie’s
marriage.

Both photos submitted

Eldron “Tuck” Boehmer, at age 20, and Jennie Boehmer, at age 17.

Five years ago, on their 75th
anniversary, they renewed their
vows, further solidifying their
commitment to each other.

The Boehmers faced challenges
early in their marriage, including
financial hardships.

“I remember my dad saying to
Mother, “Do you remember us
going through our pockets to see
if we could find a dime to pay
for milk for the baby?”” their son
David recalled.

Despite these struggles, the
couple ensured their children were
always cared for.

“They always made sure that we
had food on the table, and went to
church every week,” David said.

The couple’s dedication to each
other and their family is evident in
the life they built together.

Tuck and his father constructed
the house they still live in when

he was about 20 years old, David
said. The Boehmers have lived in
that home for approximately 75
years, creating a stable and loving
environment for their family.

Jennie worked as a hair stylist
and taught beauty school for over
20 years once the children were
established in school, while Tuck
took on various jobs after serving
in the U.S. Army during World
War II, including at Bradley Ho-
siery Mill and Lee College, and he
eventually went into business for
himself as a “fix-it.”

“Daddy was a jack of all trades,
and a master of all,” David said.
“Their work ethic and resilience
provided a solid foundation for our
family.”

Their children, Eldron Jr., 78;
David, 76; Sherry Ratcliff, 74; and
Rowanda Haney, 71, spoke fondly
of their parents’ relationship.

Photo courtesy of Kenna Call Photography

Jennie and Eldron“Tuck” Boehmer admire the oak tree-inspired cake
that their grandson, Jason Boehmer, baked for their 80th anniversary.
The family hosted a party for the happy couple at the home of Sherry
Ratcliff, their daughter, on June 22, 2024.

“We never really heard them
argue; their marriage was always
really strong,” Rowanda said.

The couple’s devotion to each
other served as a model for their
children.

“Sure there were struggles, but
they were always devoted to each
other,” Rowanda added.

The Boehmers’ commitment
to each other has had a lasting
impact on their family.

“In the kids’ families now, we
are always quick to forgive one
another after seeing our parents’
marriage,” David said.

Reflecting on modern relation-
ships, Rowanda said, “When young-
er people get married, they want
everything right off the bat now.”

As the family celebrated this
milestone, David expressed his
pride and gratitude.

“I feel so proud of them. I can’t
take one of them to the doctor or
anything like that without telling
everyone how old they are and
how long they have been mar-
ried,” he said.

David also shared his optimism
for the future, saying, “We are so
lucky to still have them alive. We
may be celebrating an 85th from
the looks of it!”

The couple now has four
children, eight grandchildren,

22 great-grandchildren and nine
great-great-grandchildren.

The Boehmers’ enduring love
and commitment continue to in-
spire their family and community.

Jennie summed up the secret to
their long-lasting marriage simply:
“If you just treat your spouse the
way you want to be treated, that’s
the key.”
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was in the first floor mainstream,
besides a fairly steady hum of
constituents and others entering
the building, I dealt with peo-
ple knocking on my door to ask
where the preacher was, or the
location of other offices. In order
to concentrate, I decided to turn
out the lights in my office and lock
the door.”

Returning to the modern
Pistor era, Nathan says “that tiny,
nondescript cubby would be the

last place I would think someone
would aspire to.”

For his part, Pistor said he was so
interested in a city hall perch that
he would have paid rent. He told St.
Louis magazine, “It looks like the
Post has not paid rent for decades—
and they’re a for-profit company.”

Pistor offered either to share
the current Post-Dispatch space
or occupy the old Globe-Democrat
office, which now is used to store
Christmas decorations. He said he
would have offered any space he
might have been given “to anyone

who’s doing journalism.”
Outgoing Mayor Jones referred
Pistor’s request for space to the
city comptroller, who makes de-
cisions on city hall offices. Pistor
had hoped to get a better response
from Alderwoman Cara Spencer,
who won the mayoral election.
Pistor left the Post-Dispatch to
become a full-time author and
consultant for CBS’s “48 Hours.”
His most recent project took him
to New Mexico, where he inves-
tigated the deaths of actor Gene
Hackman and his wife for CBS.

His most recent book, “Shooting
Lincoln,” wasreleased by Hachette
in September 2017.

During his time at the newspaper,
Pistor was known for uncovering
scandals as well as the truth that
those in power tried to shield, said
former Post-Dispatch reporter Chris-
tine Byers. His investigation into
St. Louis Recorder of Deeds Sharon
Carpenter led to her resignation.

In 2010, Pistor noticed faint stains
on the Gateway Arch. His investi-
gation established that the national
monument was corroding and

suffered from lax maintenance.

This story, originally posted April
17 at gatewayijr.org, is reprinted
with permission from Gateway
Journalism Review. Ted Gest cov-
ered federal and state courts in St.
Louis for the Post-Dispatch between
1972 and 1977. He later covered
legal affairs, including the U.S.
Supreme Court and other courts na-
tionwide, for U.S. News and World
Report magazine between 1981 and
1996. He now edits a daily news
digest, Crime and Justice News.



