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Darrell Richardson is new TPA president

STAFF REPORTS
Tennessee Press Association
June 29, 2024

Darrell Richardson, general man-
ager of The News-Herald, Lenoir
City, is the new president of the
Tennessee Press Association (TPA).

TPA is the trade association of the
state’s daily and non-daily newspa-
pers. It is composed of 131 newspa-
pers and online
publications.

Richardson
succeeds Daniel
Williams, pub-
lisher of The Paris
Post-Intelligencer.

Other offi-
cers elected at
TPA’s Business
Session during
the Concurrent Board of Directors
Meeting and Business Session on
June 27 are Alison Gerber, editor
of the Chattanooga Times Free
Press, elected first vice president;
Dave Gould, president/CEO of
Main Street Media of Tennessee,
elected second vice president;
Chris Sherrill Vass, public editor of

Richardson

Gerber Gould

the Chattanooga Times Free Press,
elected secretary; and Eric Barnes,
publisher of The Daily News,
Memphis, re-elected treasurer.

Directors elected for two-year
terms representing District Two
are David Plazas, director of
opinion and engagement of The
Tennessean, Nashville; Lindsay
Pride, editor of the Herald-Citizen,
Cookeville, and Lora Scripps, edi-
tor and general manager of the Elk
Valley Times, Fayetteville.

Daniel Williams will contin-
ue on the board for one year as
immediate past president. Also
continuing on the board are
Calvin Anderson, president of
The Tri-State Defender, Mempbhis;
Sandy Dodson, publisher of The

Vass Barnes

Bledsonian-Banner, Pikeville; Dale
Gentry, publisher of The Standard
Banner, Jefferson City; Melanie
King, publisher of McNairy Coun-
ty News, Selmer; Victor Parkins,
publisher of The Mirror-Exchange,
Milan; and Chris White, publisher
of The Greeneville Sun.

The TPA Board of Directors
re-elected eight trustees to serve
on the Tennessee Press Associa-
tion Foundation (TPAF) Board of
Trustees for three-year terms. The
re-elected trustees are Bob Atkins,
Hendersonville; Eric Barnes,
Memphis; R. Jack Fishman, Mor-
ristown; W.R. (Ron) Fryar, Mc-
Minnville; Dale Gentry, Jefferson

See RICHARDSON Page 4

TPA State Press
Contests Awards
Luncheon is July 19

The 2024 UT-TPA Tennessee
State Press Contests Awards
(Newsroom awards) Lun-
cheon will be Friday, July 19,
at the Embassy Suites Hotel
in Franklin, Tenn.
Tennessee Press Asso-
ciation also will install
its 2024-2025 president,
Darrell Richardson, general
manager of the News-
Herald, Lenoir City.
Newspapers and online
news sites have already
been notified of awards,
but not placement, by email
from TPA to member editors
that went out May 22.
Questions about the 2024
contests or the awards
luncheon should be direct-
ed to Robyn Gentile, TPA
member services manager,
at rgentile@tnpress.com or
(865) 584-5761, ext. 105.

Coffey announced as UT’s director of School of Journalism & Media

HILLARY TUNE
University of Tennessee, Knoxville
February 20, 2024

After a national search, the
University of Tennessee’s School of
Journalism and Media has a new
director in Amy Jo Coffey, a former
broadcast journalist who found her
calling in higher education. She
began her new position on July 1.

Coffey comes to the College of
Communication and Information to
lead the school after serving as pro-
gram manager for the University of
Florida College of Journalism and
Communications’ online audience
analytics master’s program. She
also served as graduate coordinator
for one of the college’s residential

master’s degree
programs in mass
communication.
“Dr. Coffey’s
exceptional re-
cord of scholarly
and industry
success speaks

volumes to her
commitment to
excellence and building for the
future,” said CCI Dean Joseph
Mazer. “I look forward to the pos-
itive impact of her leadership and
expertise, empowering our faculty,
staff, and students to excel in the
dynamic landscape of journalism
and media.”

The search for a new director for

Coffey

the School of Journalism and Me-
dia has been underway ever since
Professor Catherine Luther, former
school director, stepped in to lead
CCI's new Information Integrity
Institute last summer.

Coffey brings with her not only
professional experience from the
field, but a robust and expansive re-
search program centering on media
management and a secondary in-
terest in new media spaces, such as
the 3D virtual environment Second
Life. Her media business expertise
extends to analytics, audience eco-
nomics and valuation, audience lan-
guage and culture, media markets
and ownership, market segmenta-
tion, and other strategic competition

issues. She co-authored the recently
published book, Media Analytics:
Understanding Media, Audiences,
and Consumers in the 21st Century,
a multi-year project that has been
receiving positive reviews since its
debut. The new director’s interests
align with the vision of CCI, which
includes the expansion of hands-on
media immersion opportunities cur-
rently underway. Coffey says several
other conditions make the school
uniquely positioned for “takeoff.”

“Enrollment is growing, alumni
are engaged, and there are several
new hires. The school just rebrand-
ed itself and there is new leader-

See COFFEY Page 4
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I've got mail! Lots of it when | get off the road

It has already been a busy
summer, and I'm not sure
summer has officially begun yet
(It’s June 1 as I write this). Upon
returning from my latest trip - to
Pennsylvania - yesterday, I was
greeted by a stack of packages
from publishers — most contain-
ing newspapers to critique — and
an email folder with plenty of
messages from editors, designers,
and publishers. To keep all the
newspapers I receive from getting
wet, I purchased a waterproof
container about the size of a
pirate’s treasure chest, which I
placed on the porch by my front
door. The mail deliverers and
UPS drivers have become well
acquainted with my box.

What’s on the mind of newspa-
per folks these days? The answer
is “a lot.” Whoever first coined
the phrase “newspapers are dead”
in the early 2000s apparently
never had to go through my email
or my box.

Growing Readership

The most common question
I receive is, “What can I do to
get more readers?” That hasn’t
changed in the 30 years I've been
working with newspapers. We
always seem to be looking for a
magic potion to make more people
want to read our products. I've
addressed that question many
times in these columns, often
with a list of ways to grow papers,

FroM THE
NEws
GuRru

Kevin Suimp

but most often, the answer comes
down to improving the quality of
the newspaper.

Quality is a funny thing. It
encompasses more than the “look”
of a newspaper. It includes writing
high-caliber stories that meet
the reading desires of potential
readers. Quality entails research,
such as focus groups, to under-
stand what readers want — and
don’t want - in their newspaper.
And obviously, the importance of
design can’t be overestimated.

Improving the Product

The packages in my front porch
box usually contain newspapers
to be critiqued. Upgrading the
content and design of your news-
paper should be at the forefront of
growing your paper. That doesn’t
mean you have to send your paper
to me. This means that your paper
should develop a method of cri-
tiquing every element of content
regularly. But couldn’t I just look
at these pages on the screen? Sure,
but seriously evaluating a news-
paper requires taking notes on the
pages. After I critique a page, it

generally looks like someone has
bled all over it.

Increasing Ad Revenue

Increasing revenue is on every-
one’s mind. I can’t remember a
time when it wasn’t. I lead a lot of
webinars on various topics. There
was a time when photo editing or
page design classes would be the
most popular. These days, sessions
related to increasing revenue draw
the biggest crowds. I've written
my share of columns on increas-
ing revenue, but the best way I
know of to increase ad sales is to
go out and visit more potential ad-
vertisers physically. It sounds sim-
plistic, but those of you who have
been around the block a few times
know it’s true. Don’t worry. If you
happen to be signed up for one of
my future webinars on increasing
ad revenue, I'll have more to share
than “just get out more.” However,
if you want to sell more ads, just
get out more. It works.

Next up for me? North Carolina,
Virginia, then over to see my friends
at Arkansas Press Association.
When I return home, I imagine the
box next to my door will be full.

Kevin Slimp is a consultant,
advisor and trainer in the newspaper
industry. From 1997-2018, he directed
The Newspaper Institute of The
University of Tennessee. He is CEO of
Market Square Publishing and Chief
Guru at NewspaperAcademy.com.

RMG purchases 8 TN newspapers, printing facility

SUBMITTED
Richardson Media Group, Camden
June 12, 2024

Richardson Media Group, Inc. is
excited to announce the acqui-
sition of eight Tennessee news-
papers and a commercial web
printing facility from Magic Valley
Publishing Co., Inc.

This acquisition expands RMG’s
media and printing operations, en-
hancing their ability to serve the
regional community with quality
news and commercial printing
services.

Through this acquisition, Rich-
ardson Media Group will take over
the publication of the following
newspapers: The Camden Chron-
icle, Camden; The Carroll County

News-Leader,
Huntingdon; The
Crockett County
Times, Alamo;
The Waverly
News-Democrat,
Waverly; The
Buffalo River Re-

view, Linden; The
Wayne County
News, Waynes-
boro; The Lake County Banner,
Tiptonville; The Shopper, Gibson.

The acquisition includes The
Funky Banana, a graphics,
signage, and apparel business, as
well as the web press facility locat-
ed in Huntingdon, and commer-
cial job printing operations at four
of the newspaper locations.

Richardson

Richardson Media Group
Founder and CEO Daniel Rich-
ardson is very familiar with these
publications, and some have been
operated by the Richardson family
for more than 30 years. Daniel’s
mother, Lisa Richardson, is the
owner of Magic Valley Publishing
Co., Inc., which retains owner-
ship of five newspapers and other
assets.

“Some of my earliest memories
are from the office of the Carroll
County News-Leader,” Richardson
said. “My parents often would tell
the story of how the front page of
the News-Leader went ‘missing’
near completion of the paste-up
process. After searching the build-

See RMG Page 9
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Additional public notice law requirements effective July 1

STAFF REPORTS
Tennessee Press Association
June 15, 2024

An additional requirement to all
paid public notices took effect July
1. The new law is below. Please
review it and if you have any ques-
tions or concerns, please reach out
to Mark Millsap, Executive Direc-
tor of TPA, at mmillsap@tnpress.
com or (405) 448-1245.

Please note, this new law is in
addition to the current law on
public notices. Current law that
was passed in 2013 states that all
paid public notices must go in a
newspaper of general circulation,
then on the newspaper’s website,
then on the statewide public no-
tice website (tnpublicnotice.com).

The new law is an additional
requirement and does not change
the current law requiring notices
to be published in newspapers.

Law in effect since 2014
Tenn. Code Ann. § 1-3-120 (2013)

1-3-120. Newspapers of general
circulation that publish public
notices required to post notice in
its entirety on web site for same
price.

(@) Beginning April 1, 2014, in
all cases where a public notice
or legal notice is required to be
published in a newspaper of gen-
eral circulation, the newspaper
shall for the same price post the
complete notice:

(1) On the newspaper’s web
site, where it shall be published
contemporaneously with the
notice’s first print publication and
will remain on the web site for at
least as long as the notice appears
in the newspaper; and

(2) On a statewide web site
established and maintained as a
joint venture of the majority of
Tennessee newspapers as a re-
pository for such notices and will
remain on the repository web site
for at least as long as it appears in
the newspaper. Any newspaper of
general circulation that meets the
criteria of this subsection (a) shall
have access to the statewide web
site at no charge.

(b) Any such notice shall be
published online in its entirety,
including maps and other exhib-
its, and shall include the date on
which it was first printed in the
newspaper.

(¢) An error in a notice placed on
the newspaper web site or state-
wide web site, or temporary web
site outages or service interruptions
prohibiting the posting or display
of such notice shall be considered
harmless error and proper legal
notice requirements shall be con-
sidered met if the notice published
in the newspaper is correct.

(d) Each newspaper of general
circulation publishing public
notices shall include on its web
site home page a link to its public
notice section and shall include
on its public notice home page a

link to the statewide public notice
web site.

() Any notice published on a
web site pursuant to subdivisions
(@)(1) and (2) shall be accessible
to the public at no charge.

New Law

Public Chapter No. 793

House Bill No. 2114

By Representative Powers

Substituted for: Senate Bill No.
2317

By Senator Yager

AN ACT to amend Tennessee
Code Annotated, Title 1 and Title
8, Chapter 44, relative to public
notices.

Be it enacted by the General As-
sembly of the State of Tennessee:

SECTION 1. Tennessee Code
Annotated, Section 1-3-120, is
amended by adding the following
as a new subsection:

(f) Beginning July 1, 2024,
when legal notices are required
to be published in a newspaper
of general circulation, the notice
must also be published on a news
and information website that has a
URL, if such a website exists, that:

(1) Has been published contin-
uously for the previous twelve-
month period;

(2) Has been published using
recognized standards of profes-
sional journalism;

(3) Must have content revised

on a regular basis not less than
three (3) times per week;

(4) Bears a fixed title or name
and date lines and complies with
and abides by all copyright laws;

(5) Does not serve primarily as
a platform to promote the inter-
ests or opinions of a special inter-
est group, individual, or cause;

(6) Is principally devoted to the
dissemination of local or general
news with at least fifty percent
(50%) of all editorial content
reported being original, excluding
advertisements; and

(7) Exists and is registered
pursuant to state law with the
secretary of state. The news and
information website must have an
office of publication known to be
based in the county in which the
notice is required to be published
and that is available and open
to the public where business is
transacted during usual business
hours, that maintains a telephone
number and email listing, and
that includes in each updated
publication the contact informa-
tion of the news and information
website.

SECTION 2. This act takes
effect July 1, 2024, the public
welfare requiring it.

HOUSE BILL NO. 2114

PASSED: April 8, 2024

News & Moves

Ad rep Thompson returns
to News-Herald

The News-Herald of Loudon
County and The Tellico Village
Connection staff is excited to
have welcomed back someone
who first worked for the newspa-
pers more than 15 years ago.

Sara Thompson, who was
raised in Lenoir City, joined as
the newest multi-media account
executive in April. She reports
that it feels good to be back.

“There’s so much that’s
changed but also so much that
has stayed the same,” Thompson
said. “I've been able to see and
talk to some familiar people that
I’'ve missed.”

Thompson started as the news-
room’s receptionist in July 2007.

The classified
sales rep posi-
tion happened
to open up
shortly after,
and she was
offered the job.

The paper’s
publisher at the
time, Kevin Bur-
cham, helped her see the news-
paper industry as a career versus
“just another job.” That framing
has had a notable influence on
her life.

In late 2010, Jones Media — the
publications’ parent company un-
til 2016, when it was acquired by
Adams Publishing Group — pur-
chased The Daily Times in Blount
County. Thompson got the offer to
be their classified manager, and

Thompson

held that role until June 2017.
Thompson’s time working for
these newspapers is the longest
she’s ever worked for the same
company. She finds sales a good
fit due to its fast-paced nature.
“It’s something that keeps
you on your toes and keeps you
thinking,” Thompson said. “It
pushes you to be better, both for
the company and for yourself.”
It’s been a professional reunion
over these past eight weeks
for Thompson and Darrell G.
Richardson, who became general
manager of The News-Herald
and The Connection on Jan. 29.
The two worked together for
three years at The Daily Times in
Blount County.
News-Herald, Lenoir City
June S, 2024

Herald-News launches
digital Sunday edition

Since June 23, the Herald-News,
Dayton, is no longer producing a
printed weekend edition and is
now offering an exclusive Sunday
digital edition.

“We will continue to produce a
digital e-edition of the weekend
paper, but it will only be available
in digital form, with the e-edition
accessible by 5 a.m. every Satur-
day morning,” The Herald-News
Managing Editor Reed Johnson
said. “That edition will be pre-
sented in full color throughout.”

The Herald-News will produce
expanded Wednesday print and
digital editions, with additional

See NEWS & MOVES Page 8

For Your CALENDAR

July 2024

18: Tennessee Press Association
Foundation Board of Trustees
Meeting by Zoom. 9:00 a.m.
Central Time

18-20: Associated College Press
(ACP) Annual Summer College
Media Mega Workshop, Univer-
sity of Minnesota’s Twin Cities
campus, Minneapolis, MN.

19: Tennessee Press Association
(TPA) State Press Contests
Awards Luncheon, Embassy
Suites Hotel, Franklin, Tenn.

July 31-Aug. 4: National Associa-
tion of Black Journalists (NABJ)
Convention and Career Fair,
Hilton Chicago, 720 S. Michigan
Ave., Chicago, Ill.

August 2024

5-9:Investigative Reporters &
Editors (IRE) Data Journalism
Bootcamp - Google Sheets +
Python (In-Person), University
of Missouri, Columbia, Mo.

7-11: Asian American Journalists
Association National Conven-
tion, “Meeting the Moment,”
Hilton Austin, 500 E. 4th St.,
Austin, Tex.

8-11: 107th Annual Association for
Education in Journalism and
Mass Communication (AEJMC)
Conference, Philadelphia Marri-
ott Downtown, Philadelphia, Pa.

September 2024

26-27: National Newspaper
Association Foundation Annual
Convention & Trade Show,
Omaha, Nebraska

October 2024

18-19: America’s Newspapers
Family and Independent Own-
ers Meeting, Charleston, SC.

20-22: America’s Newspapers
Senior Leadership Conference,
Charleston, S.C.

November 2024

7-10: “For the Love of Journalism”
Convention, sponsored by Jour-
nalism Education Association
and National Scholastic Press
Association, Philadelphia, Pa.

July 2025
9-13: The International Society

of Weekly Newspapers Editors
(ISWNE) 2025 Conference,
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“l don't know” can be a great answer on several levels

I remember talking about sales
presentations with Edwin, who is
the marketing director of a regional
advertiser.

“I’'ve heard all kinds of presen-
tations from media salespeople
and I've asked plenty of questions
during those conversations,” he
said. “One of the best answers I've
ever heard is, I don’t know. I'm
not talking about I don’t know
with a nonchalant shrug that says,
‘T don’t know and I don’t care’ or
‘That’s not my job.’ I'm talking
about a sincere I don’t know that
expresses regret that they honest-
ly don’t know the answer to the
question.

“That kind of response is usually
followed by a commitment to find
the answer. They’re not trying to
fool me with information that may

Ap-LiBs®

Joun Foust

be incorrect, and they’re not trying
to gloss over the question in order
to move on to another sales point.”

When said with unquestioned
sincerity, I don’t know sends
important messages. Let’s take a
closer look.

1. Respect. First of all, I don’t
know shows respect for everyone
involved - the prospect, the pros-
pect’s company, the salesperson’s
company and the salesperson.

You may remember the famous
song “Respect.” Otis Redding wrote
and recorded it in 1965, and Aretha
Franklin recorded it two years later.
Aretha added these lyrics, which
have rocked through the ages:
“R-E-S-P-E-C-T. Find out what it
means to me. R-E-S-P-E-C-T. Take
care of it. TCB.”

TCB means, “Take care of busi-
ness.” Believe me, there’s no better
way to take care of business than
to show genuine respect when
meeting with prospects and clients.

2. Honesty. We all appreciate
honesty. In fact, it’s safe to say that
we require honesty in a relation-
ship, whether it’s in our personal
or professional lives. When a
salesperson readily admits that
they don’t know the answer to
every question that could possibly

be asked, it establishes a new level
of trust between the two people.
Along the way, the prospect is
more likely to take the salesper-
son’s words more seriously.”

3. Opportunity. I don’t know is
not a sign of weakness. In reality,
it represents a wide range of oppor-
tunities and puts the salesperson
in position to be a hero. They can
say, “I don’t know right now, but
I'll find out,” or “I can’t answer
your question, but I'll refer you
to someone who can help,” or “I
don’t know, but give me a minute
to call my manager (or creative
department/research department/
etc.) and see if there is some spe-
cial information on that.”

4. Confidence. It takes inner
strength to say I don’t know.
“When you express yourself with

that kind of honesty and commit-
ment to help,” Edwin said, “it’s an
impressive thing. As an advertiser,
I want to deal with media repre-
sentatives who believe in their
products and in themselves. And I
want to them to have confidence in
the people around them.”

The point is simple: There’s
nothing wrong with saying I don’t
know. It can be open door to better
client relationships.

Copyright 2024 by John Foust.
All rights reserved. John Foust has
conducted training programs for
thousands of newspaper advertising
professionals. Many ad depart-
ments are using his training DVDs
to save time and get quick results
from in-house training. Email for
information: john@johnfoust.com
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ship at both the college and univer-
sity level. This is an opportunistic
time for the School of Journalism
and Media, and as someone who
sees herself as a builder, innovator,
and creator, I was drawn to this
moment of possibilities,” she said.
One accomplishment that
exemplifies Coffey’s affinity for
innovation is the creation, with
a group of students, of a Spanish
news operation at the University
of Florida through its public radio
station. Serving North Central
Florida residents across 19 counties
and filling a long-time need in the
region, the local news service is
now in its fourteenth year. In addi-
tion to that, Coffey built and led the
online audience analytics master’s

program there, capitalizing on the
knowledge and research she’s accu-
mulated in her research specialty
throughout her years in academia.

That path to academia started
after Coffey established herself as a
TV journalist. She worked in front
of the camera and behind the scenes
in places such as CNN in Atlanta,

a local news station in Columbus,
Ohio, and in Chattanooga at the
city’s ABC affiliate. While she was
in Ohio, she earned her master’s

in journalism from The Ohio State
University and began working in
public radio. That segued into posi-
tions in commercial radio and then
commercial television.

Coffey is a data-driven leader, so
centering her research around the
data used by today’s media industry
to inform business decisions was an

ideal combination of her profes-
sional experience and her academ-
ic passions. She brings a media
business sense to CCI that she hopes
will serve the students in creating
unique experiential opportunities
and add to the current curriculum.

“Our professions are all becom-
ing more data centric,” Coffey
said. “So regardless of subdisci-
pline or career plans, I believe all
our students need to at least be
data conversant. Understanding
how to become data literate is in-
creasingly important, specifically
how to tell stories using data. It’s
not about the numbers themselves;
it’s about what they mean, and
that’s where our role as communi-
cators comes in.”

Coffey is also forward-looking in
exploring new technology, which is

apparent by her research in virtual
immersive media.

“I want students to be inquisitive
about the latest technology and
what it means for their profes-
sion, and that includes artificial
intelligence,” she said. “We should
be helping students develop an
ethical IQ when it comes to Al but
of course some of this is unsettled
terrain. Technology can be a won-
derful partner, but we don’t always
understand technology’s effects
until we’re in the middle of it.”

Coffey says that many people,
including parents, are asking good
questions about the role of Al,
technology, and how it may affect
career paths going forward. One
of her goals is to increase student
awareness around the desirability
and versatility of the degree.

“Strong writing and communica-
tion skills never go out of style—we
constantly hear employers saying
this is what they look for, more than
anything else, regardless of industry
sector. Journalism and media
skills ‘travel’ well because they are
transferable to so many areas. So
regardless of where students’ career
paths may take them, JEM degrees
will hold their value,” she said.

While she is excited to dive into
leading the school, Coffey said
she’s always loved the region and is
looking forward to exploring Knox-
ville, its burgeoning food scene,
and the many green spaces and
wilderness areas of East Tennessee.
She’s an avid hiker and has visited
the Smokies many times, so will be
taking to the trails when she can.

RICHARDSON from Page 1

City; Gregg K. Jones, Greeneville;
John M. Jones, Greeneville; and
Chris Vass, Chattanooga. Four
new trustees were elected. They
are Sandy Dodson, Dave Gould,
David Plazas and Daniel Williams.

About Darrell Richardson

Darrell Richardson joined The
News-Herald of Lenoir City staff
on Jan. 29. He is involved with the
Loudon County Chamber of Com-
merce and the Loudon Education
Association.

He is a graduate of the Univer-
sity of Tennessee-Knoxville with

a bachelor’s degree in commu-
nications and a longtime TPA
award-winning writer and pho-
tographer. Richardson has served
on the TPA board in various roles
including as director, treasurer
and vice president. He is currently
serving as the Advertising Com-
mittee chairman and has done so
since 2021. He has been associated
with TPA since 1988.

He was the advertising director
of The News-Herald’s sister publi-
cation, The Daily Times in Blount
County, Tenn. from 2021-January
2024, and as The Oak Ridger’s
editor, advertising director and
publisher for 17 years.

Prior to that, Richardson served

for 10 years as editor and general
manager of Roane Newspapers in
Kingston, Tenn., and for five years
as a reporter and editor at the Clin-
ton Courier-News — where he was
hired by legendary newspaperman
Horace V. Wells Jr.

Darrell also spent some time as
a reporter for The Daily Beacon
at UTK and as a reporter for the
now-defunct Knoxville Journal,
when it was Knoxville’s morning
newspaper and shared a joint
operating agreement with the
then-evening newspaper The
Knoxville News-Sentinel.

He was the recipient of The
Rotary Club of Oak Ridge’s 2020
Professional Excellence Award

and is a former Assistant District
Governor of Rotary International’s
District 6780. While working in
Blount County at The Daily Times,
he served on the Kiwanis Club
of Maryville’s board of directors,
and he also served two terms as
chairman of the Roane Alliance
and is the recipient of a Field Coin
presented by four-star U.S. Gen.
B.B. Bell for his decades-long asso-
ciation with “the Fourth Estate.”
Darrell is married to Angela,
who has served for 34 years in
post-secondary education and
was recently promoted to Vice
President of Academic Affairs at
the Tennessee College of Applied
Technology. They have two grown

children and a granddaughter.

About TPA

The TPA was founded in 1870-
71 for the purpose of creating a
unified voice for the newspaper
industry in Tennessee. Today, TPA
continues to provide assistance
to its 131 members by monitoring
legislative activities, providing
training programs, issuing press
credentials, and providing regular
meetings and forums to foster
the exchange of information and
ideas.

The TPA presidency rotates
among TPA’s three divisions of
Tennessee.
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Leverage your strength with second-day stories

Maintaining your status as the
premier clearinghouse for commu-
nity news is a constant challenge in
today’s fractured media landscape.

Diminished resources are a fact
of life in most newsrooms. Social
media has spawned a proliferation
of de facto news sites. And there
are the inevitable instances when
regional and statewide media out-
lets swoop into your towns for the
big headline.

Stories involving sensitive cir-
cumstances especially draw height-
ened interest and, as a result, pose
a particular set of challenges. Mass
shootings, protests, labor strikes,
car fatalities - editors can add to
the list of high-profile events. These
stories must be reported if newspa-
pers are to be the go-to source for
what’s happening in their com-
munities and to remain relevant to
readers.

These reports also are oppor-
tunities for newspapers to dou-
ble-down on your foothold as a
community institution. You were
there long before the stories broke,
you witnessed the stories as they
happened, and you will be there to
track the after-effects. Second-day
stories are fodder to keep your edge
over competitors.

Savvy public relations folks are
adept at pitching follow-up stories.

CommunITY
NEwsroom
SUCCESS

Jim PumagLo

For example, a press conference an-
nounces a new business assistance
program; the second-day story can
provide practical examples of how
these programs have worked else-
where and improved a company’s
bottom line.

Supplementary reports are rou-
tine when it comes to government
meetings. A city council raises sew-
er and water rates; what’s the im-
pact on homeowners, Main Street
retailers, business park tenants? A
school district raises extracurricular
activity fees; is assistance available
for hardship cases? A county board
imposes new feedlot regulations;
are there repercussions for the local
economy?

The value of second-day stories
might be greatest when pursuing
sensitive stories, and indeed under-
scores the need for covering these
stories in the first place.

Suicides provide an excellent
example. Even among newspa-

pers that do not routinely report
suicides, newsrooms are almost
unanimous that suicides warrant
coverage if they involve a pub-
lic official or occur in a public
setting. Those definitions can
quickly blur and prompt expand-
ed coverage. Many communities
have formal response teams. The
activity is visible and becomes a
dinner topic.

Mass shootings are among the
most riveting of stories and gener-
ate immediate widespread atten-
tion, often from national media.
Staffs should capture the opportu-
nity to provide thorough follow-up
on a variety of fronts.

Newspapers often are charged
with sensationalizing sensitive
events. These stories are news, of
course, but they must be covered in
a careful and responsible manner.
Criticism can be minimized if
newspapers examine second-day
stories that are informative and
educational.

Each circumstance offers several
potential angles to pursue.

For example, what are the causes
of suicide? What are the warning
signs of depression and suicide?
What are the myths of suicide?
What resources are available to peo-
ple contemplating suicide? Compare
and contrast local suicide rates with

state and national statistics.

Mass shootings generate a host
of questions. Were there warning
signs? How was the response of
emergency personnel? Could strict-
er gun laws have possibly prevent-
ed the tragedy? What resources
are available to help families and
friends cope with their grief, to
help the community heal?

Newspapers must be selective in
second-day stories, too. Consider
work stoppages, especially at ma-
jor employers, that can be terribly
divisive and disruptive to commu-
nities. Be aware of the dynamics.
Union representatives and striking
workers have a propensity to vol-
ley charges against management.
In contrast, management often is
reluctant to say much and may be
constrained by labor laws. Identify
those benchmarks that warrant
coverage.

Some strikes are very public and
beg for follow-up on several fronts.
A teachers’ strike forces house-
holds to find emergency child care.
Are parents’ work schedules affect-
ed? If a strike is prolonged, what is
the impact on students scheduled
to graduate?

The scope of reports might be a
springboard for an editorial cam-
paign. A traffic fatality occurs at an
intersection that has been the scene

of many serious accidents. Check
with law enforcement and produce
a story and accompanying map
identifying the sites of fatal and
serious-injury accidents. Note those
intersections that lack adequate
traffic control. The story is a public
service to motorists and pedestri-
ans alike and might even produce
an editorial “call to action.”

Sensitive stories are everyday
news. But reporting the actual
incident is only the first step. Sec-
ond-day stories provide solid and
substantive content.

Continuing coverage is your
chance to shine and set yourself
apart from competitors. Your re-
porters know the players. They are
there day in and day out and have
established relationships to pursue
even the most delicate stories.

Most important, these stories
provide a real value and service for
your readers.

Jim Pumarlo writes, speaks and
provides training on Community
Newsroom Success Strategies. He
is author of “Votes and Quotes: A
Guide to Outstanding Election Cov-
erage” and “Bad News and Good
Judgment: A Guide to Reporting on
Sensitive Issues in a Small-Town
Newspaper.” He can be contacted at
www.pumarlo.com.

Empowering small newsrooms: The rise of data journalism

DIANE SYLVESTER
E&P Magazine
June 4, 2024

It’s becoming a regular part of
the award season. Smaller local
news organizations have been
racking up awards and connect-
ing with their readers through
data journalism.

City Bureau and the Invisible
Institute in Chicago won a Pulit-
zer for their data-driven project
“Missing in Chicago,” which
revealed the Chicago Police
Department’s neglect in tracking
down cases of missing Black
women. Streetsblog, a small New
York City digital publication, was
awarded a Polk Award and a Sig-
ma Award and is nominated for
the Goldsmith Prize for its report
“Ghost Tags” by Jesse Coburn.
The report revealed a widespread
black market for temporary li-
cense plates that allowed crimi-

nals to hide in plain sight.

Each of these projects dug into
public records, analyzed them
and then used their findings to
tell the previously unacknowl-
edged or unseen stories of how
systems failed to protect the
public in profound ways.

At its core, data journalism is
seen as a critical way of holding
the powerful to account. It allows
journalists to share their receipts
with the public. That proof comes
from finding the relevant data
and analyzing it so that it can be
presented in a way that explains
why it’s important.

Taking on data projects can be
daunting for small newsrooms
without in-house expertise or
resources. However, Cheryl
Phillips, the founder of Big Local
News at Stanford University, an
organization set up to help small
newsrooms take on data projects,
said not all data projects have to

be multiple years in the making.
Even the smallest newsrooms
with people who aren’t specifical-
ly trained as data journalists can
do important data work.

“Journalists are great at asking
questions. And that’s really what
data journalism is. You're just
interviewing the data to look for
patterns and outliers. It’s just a
different style of interviewing as
well.

“I think it’s really doable for
somebody who doesn’t have a lot
of expertise. They just must be
willing to ask questions about the
data.”

Phillips and the team at Big Lo-
cal News help small newsrooms
and individual journalists take
on data projects to enhance their
reporting by offering free tools,
tutorials, open-source data sets,
story templates and coaching for
small newsrooms and journalists.
Phillips said Big Local News is

open to new partnerships with
small, diverse newsrooms, help-
ing to define the approach and
analyze data. Phillips said she is
willing to talk through a project
idea and to provide coaching on a
case-by-case basis.

Phillips said data projects
require a deliberate approach,
and when done well, they can

in local media

build trust with readers. “With
data projects, you can share
your work. You can put out an
explainer of the piece and say,
‘This is how we analyze the
data. Here’s what we did. Here’s
our methodology.’ It can height-
en credibility.”

See DATA Page 11

Tennessee Press Service
Advertising Placement

Snapshot
ROP: Networks:
May 2024 $65,297 $11,441
Year* as of May 31 $315,400 $64,718

*The TPS Fiscal Year runs Dec. 1 through Nov. 30
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MTSU STUDENT JOURNALISTS: 2024 Bonnaroo ‘Beat’ Coverage
Bonnaroo: Inside the relationship between music mega-festival and small-town community

BAILEY BRANTINGHAM

& HANNAH CARLEY

MTSU Sidelines, Murfreesboro
June 17, 2024

Editor’s note: This story and oth-
ers in this two-page package are the
work of MTSU journalism students
who covered Bonnaroo in mid-June
and made the coverage available
to members, like they have done in
previous years for Bonnaroos.

Manchester, Tennessee: Known
to some as the home of about
13,000 people, nestled in the shad-
ow of Monteagle Mountain and an
hour southeast of Tennessee’s cap-
ital city (Nashville). For everyone
else? It’s the site of Bonnaroo Music
& Arts Festival.

Before 2002, few Manchester
residents could have guessed how
some acreage east of the small,
Southern town would change the
community after gates opened to
the first Bonnaroo, a jam band
festival that once turned Interstate
24 into bumper-to-bumper grid-
lock. And love or hate it, over two
decades later, Bonnaroo remains a
polarizing topic for those who call
Manchester “home” for the other 51
weeks of the year.

Bonnaroo returns to the Farm
June 13-16, with top-billed acts like
Megan Thee Stallion and Red Hot
Chili Peppers, a three-peat alumni
of the Coffee County mega-fest.

“You couldn’t hire someone to
advertise for Manchester, Tennes-
see, better than Bonnaroo has ad-
vertised for us,” said retired Coffee
County Mayor and local business
owner David Pennington.

Born 22 years ago, Bonnaroo
was created in the wake of a dou-
ble-whammy death of Tennessee
music festivals. After the cancel-
lation of Knoxville’s Hot Summer
Nights concert series in 1999 and
the low-sale failure of Manchester’s

Itchycoo Park Music Festival in
the same year, AC Entertainment
co-founder Ashley Capps was
determined to solve Tennessee’s
then-lacking music festival scene
Bonnaroo set itself apart from
other music festivals with its all-

Photos by Kerstie Wolaver/MTSU Seigenthaler News Service

Left photo: Jiffy Burger owner David Pennington, Manchester, Tenn., show-
cases his signed Bonnaroo guitar collection. Top photo: The family-owned

Jiffy Burger diner in Manchester, Tenn.

genre lineups, manageable capacity
and positive energy. But, for one
weekend every June, the echo of
the festival and flocks of visitors
can be felt in the town just mere
miles away. And not every local
appreciates a major music festival
in their backyard.

With tourists overrunning local
property and low-bass rumbles
rocking buildings miles-deep into
downtown, there’s one aspect
of the festival that keeps locals
satiated despite the noise: City-
wide profit. Bonnaroo generates
more than $5 million from taxes,

but campers and other Bonna-
roovians provide $287 million of
the total $339 million profit that
impacts Manchester’s residential
employment, local businesses and
tourism rates, according to a Ten-
nessean article published earlier
this year.

Pennington believes Bonnaroo
offers more than an experience
for people to kick back and
enjoy good music. It’s a generous
business.

“Bonnaroo is one of the better
things that happened... as far as

See LOCALS Page 12

‘Embrace the suck’: Bonnaroo pit lines aren't for fickle festivalgoers

KAILEE SHORES

& KERSTIE WOLAVER

MTSU Sidelines, Murfreesboro
June 17, 2024

At Bonnaroo Music & Arts
Festival in Manchester, Tennes-
see, some festivalgoers line up for
front-row access to the stage hours
before music begins.

Called the “pit” line, this gen-
eral admission gathering is home
to the most dedicated fans. Not
everyone can wait for 12 hours
in cloudless, 90-degree weather,
breathing in endless dust to see

their favorite artist. Those who
endure the wait earn some of the
best views on The Farm, often bet-
ter than high-dollar VIP tickets.
From queer representation to

mental health recovery, here’s what
fueled the dedication of these die-
hard fans on Saturday at Bonnaroo.

Melanie Martinez

The friendships made in line
hours before alternative pop artist
Melanie Martinez performed
are forged with fire, or at least
sweltering heat — and a full day

of Tennessee heat may make or
break any relationship.
For example, Milton Rickman
of Texas met Mykayla Tanner
and Brodi Diamond, two inter-
net friends from Kentucky and
Illinois, respectively, in the line.
Martinez’s ‘Roo set makes the
fourth show Rickman attended on
the artists’ tour and seventh total.
What keeps him coming back?
“She does different outfits, and
she genuinely has different energy
at every show,” Rickman said.
Tanner and Diamond were be-
hind him in line. The pair started

an online friendship three years
ago. They met in person for the
first time three days ago, when
they set up camp at Bonnaroo.

“It could be scary because what
if we hated each other,” Tanner
said.

Diamond chimed in, “I was
going to say, we got lucky for sure.
We have a lot in common.”

This won’t be the last time the
new friends see each other: all
three head to Lollapalooza in Au-
gust. Rickman and Tanner made
plans to reunite for the Melanie
pit line.

Reneé Rapp

Four days ago, Mississippi
native Ayden Ladner sponta-
neously bought a Bonnaroo day
pass for one reason: to see one of
his favorite artists, Reneé Rapp.
Inspiring fans such as Ladner with
her musical theater background
and queer representation in music,
Rapp drew a crowd of front row
hopefuls hours before her 7:45
p.m. set on the Which Stage.

Ladner drove overnight to meet

See PIT LINES Page 7



July 2024 - The Tennessee Press « Page 7

MTSU STUDENT JOURNALISTS: 2024 Bonnaroo ‘Beat’ Coverage

All your questions about 2024 Bonnaroo answered here

STAFF REPORTS
MTSU Sidelines, Murfreesboro
June 12, 2024

Editor’s note: This article was
edited to fit the available space.

Each year, the Bonnaroo Music
& Arts Festival transforms a field of
land in rural Tennessee into a sum-
mer camp of music, art and com-
munity. Bonnaroo offers more than
non-stop music, with campground
activities including a Pride parade,
yoga, a 5K run and silent disco
parties — and that’s just what’s on
the official bill. In short: There’s a
lot to take in and little time to do it.
Contributors are named in italics
after the provided answer.

It can be overwhelming for even
the most seasoned Bonnaroovians.
To prepare, Sidelines compiled
a list of the most burning ques-
tions - from a Glossaroo of terms
to know and an explanation of
totems — for festival-goers to know
before stepping foot on The Farm.

What terms should I know
before I go?

Bonnaroo exists on a differ-
ent plane than reality, so why
wouldn’t it have its own language?
Learning the lexicon is crucial
for a positive festival experience.
Here’s a brief Glossaroo of must-
know terms:

Centeroo: Where (most of) the
action is. Five confusingly named
main stages and tents, plus the
smaller Who stage for up-and-
coming artists, are spread around
Centeroo’s perimeter. Plus, it’s the
home of Bonnaroo’s iconic fountain,
entrance arch and Ferris wheel.

Outeroo: Just north of Centeroo,
thousands of campers become
neighbors in what is known as
Outeroo - at least for a few days.
It’s the place to recharge for the
next day. Or not — nocturnal camp-
ers can dance from dusk to dawn at
Where in the Woods, the all-night
party on the edge of Centeroo.

PLUR: An import from rave cul-
ture, PLUR stands for Peace, Love,
Unity and Respect. It’s the mindset
required for thousands of new
friends to live in harmony under
the sweltering sun of Tennessee
in June. There’s even a special
handshake.

C’roo: There’s no Bonnaroo
without the C’roo. This team of
volunteers helps with entry toll
booths, sets up and tears down
festival infrastructure and an-
swers important guest questions
like “Which stage is the What
Stage?” Shauna Reynolds

What happens in Outeroo?

Activities and shows in Outeroo,
the expansive campgrounds, vary
wildly. From power yoga to the an-
nual Bonnaroo Pride parade, tarot
readings and wedding ceremonies
officiated by Disco Lines and Gwar,
Outeroo is an eclectic melting pot
of sets, campers and, sometimes,
circus performers. Emma Burden

When do I sleep?

Bonnaroo’s latest Centeroo sets
last until 3:00 a.m., with the only
exception being Pretty Lights
second set beginning at 3:30 a.m. at
the tail end of Saturday’s schedule.
Those wanting to rest can opt for
the first Pretty Lights set on Thurs-
day at 8:30 p.m. to experience this
act without potentially falling asleep
during the rave. Bonnaroo’s latest
sets are silent discos. Those wanting
to catch this experience without
missing time to rest could choose
one silent disco to attend and get
your beauty sleep on other nights.
Speaking of beauty sleep, Bonnaroo-
vians can experience a good night’s
rest with the help of earplugs, eye
masks and air mattresses - or, if
they have a little extra to shell out
on their camping, they can choose
to camp in their cars, luxury tents,
or “glamp” in RVs. Emma Burden

How should I prepare for Bonn-
aroo weather?

Typical of Tennessee summer
weather, festival-goers can expect
both blazing sun with a chance of
scattered rain. It’s in your best in-
terest to prepare for both, and a tarp
can help you do that. To keep your
things dry, bring a tarp to tie over
tents. In the sunny weather, extend
the tarp to create porch space and
a little extra shade. Bring a poncho
and water, and hydration packs can
keep in the June heat. Just in case,
throw some extra hats, shades, and
sunscreen. And remember to show
up with multiple dry bathing suits
for the wet weather. Matthew Olson

What do I do for hygiene?

Bonnaroo: a weekend where the
most important task is barricading
for the headliners, and the last
thing on anyone’s mind is personal
hygiene. Bonnaroo showers are
located at Outeroo Plazas and are
pay-to-play for $10 - but, hey, at

See Q&A Page 10

PIT LINES from Page 6

up with his roommate, Will Nel-
son, who bought weekend passes
in advance. Ladner and Nelson
sat on a blanket, one in white
and the other in brightly colored
tie-dye.

For Nelson, Rapp represents “the
lesbian pop that’s being displayed
in the media right now,” he said.
“That’s actually awesome because...
20 years ago you wouldn’t see that.”

Red Hot Chili Peppers

Paul Malawski, a longtime Red
Hot Chili Peppers fan, sees the
band’s song, “Under the Bridge,”
as a parallel to his own life.

“T’ve lived under the bridge and
I can relate to that song a lot,” said
Malawski, a recovering alcoholic.
“I just hope they play it tonight.”

Malawski, who wore a shirt
with the Chili Peppers logo to
the festival, began listening to
the band when their self-titled
debut album dropped in 1984. He
and the band have changed a lot
in that time, Malawski said. He
recalls how they began: Playing
music that was very sexually
oriented. Now, the band puts out
meaningful songs with the ability
to change lives.

Photos by Kerstie Wolaver/MTSU Seigenthaler News Services

Brodi Diamond, Makayla Tanner, and Milton Rickman line up for Melanie
Martinez hours before her set starts Bonnaroo Music & Arts Festival in
Manchester, Tennessee, on June 15, 2024.

Malawski traveled from Chicago
to Manchester, Tenn., with his
friend Frank Longois to hear their
favorite songs and interact with
like-minded fans.

Longois, who lined up Saturday
to see Red Hot Chili Peppers for
the seventh time, is no stranger to

loving a band, he said. He’s drawn
to the energy of the Chili Peppers
because of the music and atmo-
sphere the group brings.

“I wouldn’t be here if they
weren’t here,” he said. “Every song
they play, that’s what makes it
worth it.”

Frank Longois poses with his Red
Hot Chili Peppers shirt as he waits
to see the band on June 1.

Cage the Elephant

Jimmy Martin stood at the fence
that blocked off the What Stage at
11:30 Saturday morning, haggling
with the staff guard to let him
through so he could begin the pit
line alongside other Cage the Ele-
phant fans. The concert wouldn’t
Kkick off until later that evening.

Martin first saw Cage around
1997, while dealing with mental

health issues and drug addiction.

“That particular point in time
propelled me into my recovery
process where I am today ... I was
trying to find myself in my life,
and my footing and my recovery,”
he said.

After that, he started following
the band around the country. Sat-
urday was his 11th Cage concert.

“I guess [I was trying to]
recapture that [moment]. Maybe
that’s the addict in me,” he said. “I
want to keep them, hold on to that
moment.”

After a show in Austin, Texas,
vocalist Matt Shultz jumped off
the stage and embraced Martin.

It proved to be a turning point in
Martin’s journey.

“I was isolated, and that hug ... I
know the energy that went through
me. It felt like love,” he said. “It was
enough charge to keep me moving
forward to stay alive.”

He waited in line for about eight
hours to see the band’s ‘Roo set.

“Each time I go through this, I
sit out here in the sun and it’s kind
of like life. I have to embrace the
suck. Sometimes I get in there and
I think, ‘Is it even worth it?”” Mar-
tin said. “And then the lights go
out and the energy I get from that
hour and a half, just shoots me off
into the stratosphere.”
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Terry Hollahan

Terence Edward “Terry” Hollah-
an, aged 63, passed away on June
20, 2024, in Bartlett, Tenn. Born in
West Berlin, Germany, Terry was a
respected journalist and a cherished
member of the Bartlett community.

He graduated from Christian
Brothers High School and furthered
his education at Memphis State
University, majoring in journalism.
Throughout his illustrious career,

Terry contributed
significantly to
several pub-
lications. He
started at The
Leaf Chronicle
in Clarksville as
a reporter and
evening editor,
then moved to
The Jackson Sun
as the evening editor. His career

Hollahan

flourished as he took on roles at
The Memphis Business Journal
as reporter, managing editor, and
editor, followed by a stint as the
managing editor of The Daily
News, and later as the Business
editor at The Daily Memphian. He
concluded his career at The Bartlett
Express, where he also showcased
his skills as a photographer.

Terry was a kind, loving, and
devoted husband, father, brother,

uncle, and son. Married for 35
years to his wife Cathy, he was a
proud father to Taylor, Brandon,
and April, and a doting grandfather
to Hannah and Haley. His family
circle included his sisters Claire
and Kay Hollahan, and brothers
Paul (Beth), and Larry Hollahan.
He was also closely connected to
his aunt, Sister Regina Grehan.

A man of faith, Terry was an
active member of St. Ann Catholic

Church in Bartlett. His community
spirit was evident through his vol-
unteer work for the FedEx St. Jude
Classic and the AutoZone Liberty
Bowl, and a 4th degree member of
the Knights of Columbus.
Terry was preceded in death
by his parents, Thomas Edward
Hollahan and Shirley Ann Grehan
Hollahan.
Submitted
June 20, 2024

NEWS & MOVES from Page 3

content appearing on Wednesday
that would have appeared in the
weekend print publication.

“All of your favorite sections of
The Herald- News, such as recipes,
comics and others will still be
available in print, they will just
appear in the Wednesday edition,”
Johnson said. “We expect to pro-
vide expanded coverage in some
areas as we work to provide the
best print experience possible in
the Wednesday print publication.
We will continue to provide a vi-
brant print and digital marketplace
for our advertisers.”

The Herald-News has been Rhea
County’s newspaper of record dat-
ing back to its inception in 1898.

Johnson said he encourages
readers to take full advantage of
the free app available on Apple and
Android App stores, website, e-edi-
tions and the enhanced Wednesday
print coverage in the years ahead.

Herald-News, Dayton
June 19, 2024

Carpenter Media acquires
Elizabethton Star

Boone Newsmedia, Inc., (BNI)
and Carpenter Media Group (CMG)
have jointly announced future
ownership of eight local media
companies that had been jointly
owned by the two companies.

Among the eight transactions
that were effective June 1, CMG
acquired BNI’s interest in Eliza-
bethton Newsmedia, publisher of
the Elizabethton Star. CMG’s other
five acquisitions were properties
in other southern states outside of
Tennessee. BNI's two acquisitions
from CMG are based in Virginia
and North Carolina. Terms of the
deals were not disclosed.

Submitted
June 13, 2024

Oak Ridger’s Smith wins
‘Making Democracy
Work’ award

Donna Smith, news editor of
The Oak Ridger, recently received
the first “Making Democracy
Work” award from the League of
Women Voters
of Oak Ridge.
The award was
given to her at
the league’s 2024
annual meeting
and program on
May 21 following
a dinner at the
DoubleTree Hotel
in Oak Ridge.

According to an article in “The
Voter,” the local league’s monthly
newsletter, “This annual award
is given to a person, persons, or
organization that has demonstrated
a committed and visionary leader-
ship that strengthens democracy in
our communities through positive
change. Democracy works when
voters are informed.”

Carol Plasil, a league board
member, gave the award to Smith
after noting that hundreds of
hometown newspapers with
print editions have closed and the
remaining ones are in danger. She
added that when a community’s
newspaper folds, the town risks
losing its AAA credit rating and
possible increases in corruption
and property taxes.

Smith, an award-winning writer
and editor, is a 38-year veteran in
the news industry. An Anderson
County native, she graduated with
a communications/journalism de-
gree from the University of Tennes-
see and a liberal arts degree from
Roane State Community College.

Her roots in the community run
deep: she has been an assigned
reporter for Lake City, Anderson
County and Oak Ridge. In these

Smith

beats she has reported on all
aspects of city and county gov-
ernment, hard news, events, local
crimes, schools and local colleges.
Smith has been recognized with
numerous awards in her field. She
has received individual writing
awards from the Tennessee Press
Association, Tennessee Associat-
ed Press Managing Editors and
Tennessee School Boards Associa-
tion for deadline reporting, feature
writing and personal columns. In
years past, she has also been part
of The Oak Ridger’s winning staff
for awards in makeup, editorial
and the total newspaper product.
The Oak Ridger
June 6, 2024

Two Fentress papers
merge to form Fentress
Courier Today

Two local newspapers have joined
forces in Jamestown to create the
Fentress Courier Today. The Fentress
Courier, established in 1984 by Bill
and Betty Bowden and recently
purchased by Richardson Media
Group, has been a staple in the
Fentress County Community and
the Tennessee newspaper industry
for decades.

The Fentress County Today
was established in 2023 by local
publisher and entrepreneur Allen
Snow with the goal of providing
more local news coverage in the
community.

Snow now serves as the publisher
of the Fentress Courier Today, which
operates out of the current office at
114 White Oak Street in Jamestown,
with other staff coming over from
the Today, including editor Rhonda
Calhoun and office manager Robin
Works.

“I couldn’t be happier with what
we’re doing with the newspaper
here,” said Daniel Richardson,

Richardson Snow

Calhoun Works

founder of Richardson Media
Group. “This is going to put a better
product in the hands of readers, a
more consolidated platform for local
advertisements, and an overall bet-
ter experience for the community.”

Current subscribers to the
Fentress Courier and the Fentress
County Today will receive the Fen-
tress Courier Today going forward.
Those who had subscribed to both
newspapers will see their balances
added together for a later expiration
date.

Snow stated, “Having been a part
of the Fentress County community
for 30 years and being a publisher
of magazines and a previous news-
paper in Morgan County, I look
forward to continuing to provide
the services of a complete newspa-
per and to provide quality printing
services to the business community
in Fentress County.”

The Fentress Courier Today,
Jamestown
March 27, 2024

TN Newspaper HOF
nominations due
by Aug. 31

The Tennessee Newspaper Hall
of Fame honors those who have
made an outstanding contribu-
tion to Tennessee newspaper
journalism or who have made an
extraordinary contribution to their
communities and region, or the
state, through newspaper journal-
ism. Nominations for the Hall of
Fame are being accepted through
Aug. 31, 2024, to be considered for
possible induction in 2025.

Sixty-four honorees have been
inducted since the Hall of Fame
was established in 1966 as a joint
project of TPA and the University
of Tennessee.

All inductions are made post-
humously. Information about the
Tennessee Newspaper Hall of
Fame, biographical sketches of the
honorees and nomination infor-
mation can be found at https://
tnpress.com/hall-of-fame/ or by
sending an email to rgentile@
tnpress.com.

All nominees must be deceased
two or more years prior to the
nomination. A selection commit-
tee of five TPA past presidents
will review nominations. A
separate administrative commit-
tee will announce whether an
induction ceremony will be held
in 2025.

Association officials encourage
those submitting nominations
to consider including as much
material about the nominee as
possible.

Materials may be submitted
electronically by contacting TPA
headquarters at (865) 584-5761,
ext. 105 or rgentile@tnpress.com.
The nomination form is available
https://tnpress.com/hall-of-fame/

Staff Reports
May 29, 2024
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The problem with the court’s witch hunt over the leak of police records in Covenant case

Editor’s note: This column was
originally published June 14 and
includes a timeline of events that
has likely continued with further
developments in this case.

It’s been a dizzying week in the
public records case before Davidson
County Chancellor ’Ashea Myles.

For more than a year now, Myles
has been considering whether the
public records law requires the
Nashville Police Department to
release files from its investigation
into the Covenant School shooting.
Six people were killed in the shoot-
ing, including three children.

Now, however, as everyone
has been awaiting a long-overdue
ruling, the chancellor has turned
her attention to a leak of police re-
cords to a local conservative news
website, The Tennessee Star. She is
clearly hot about it.

On Monday, she ordered Ten-
nessee Star Editor Michael Patrick
Leahy, the editor and owner of Star
News Digital Media, one of the
four plaintiffs in the case, to appear
personally in court on June 17 and
show in a “show cause hearing”
why his “publication” of articles
based on leaked documents “does
not” subject him to contempt pro-
ceedings and sanctions.

Today, a Nashville police lieu-
tenant delivered a declaration to the
court suggesting the leaker is former

TN CoaLiTioN
FoR OPEN
GOVERNMENT

DeBoraH FisHER

lieutenant Garet Davidson, who also
just happened to file a big complaint
against his former employer.

The problem with the court’s
witch hunt is that truthful informa-
tion about the Covenant shooting
is being reported to the public
from records that should already
be public and that the public has
a right to know.But instead of
focusing on fairly upholding the
public records law and making a
ruling expeditiously, the chancellor
is now focused on finding and pun-
ishing the “leaker” and possibly
a conservative press organization
that published the material.

Her attention and energy is mis-
guided. In my view, the chancellor’s
job is to decide whether the public
records law requires the police
department to disclose records.
Nothing else. Her job is not to assert
control over a news organization’s
news gathering. And it’s certainly
not to threaten the press with con-
tempt proceedings for writing about
the Covenant case and publishing

lawfully obtained and truthful
information that, in this instance, is
clearly in the public interest.

Timeline of the court’s orders
about leaked police documents

Here is a timeline (through June
14) as I know it so far:

Feb. 13, 2024 — Myles issues an
order that says “any supplemental
filings, declarations, and/or affidavits
filed by the Parties and/or Amici
or sought to be filed by the Par-
ties and/or Amici containing any
direct information, no matter how
obtained, which is the subject matter
of this case SHALL NOT be filed with
the Court but SHALL BE submitted
for in camera review following the
procedures delineated in this case. ...
Any efforts to usurp the Orders of the
Court by any Party, Counsel and/or
Amici regarding the matters current-
ly under in camera review shall be
sanctioned to the fullest extent of the
law, including contempt of court.”

Feb. 25, 2024 — Myles issues a
followup order, explaining more
about her Feb. 13 order. She said
that some police documents had
been “illegally leaked to the media
from a source with direct contact
with the files at the scene of the
incident.” [Note: This followed
conservative media commentator
Stephen Crowder’s publication of
pictures of the shooter’s writings
found by police in her car.]

“The Court is
concerned that
the filing of such
leaked documents
into the record
of the Court will
violate the due
process of this
Court proceeding
and the parties
involved. Further,
the Court is concerned that the
filing of such leaked information in
the record of the Court may encour-
age the additional illegal leakage
of documents by anyone who may
have access to those documents and
would wish to influence the out-
come of these proceedings, usurp
the rule of law and/or circumvent
the legal process.”

She mentioned documents that
were “illegally leaked” and filed by
one of the petitioners, Clata Renee
Brewer, and have been placed for
in camera review. Not only may no
copies of leaked documents be filed
with the court, “(n)o party shall
directly quote or reproduce the
contents of any such document in
its briefing or argument.”

(Note: 1t is not clear to this writer
how someone “leaking” these
documents was “illegal,” a word
Myles uses. The district attorney
has not sought to prosecute anyone,
as far as I know, and police don’t

Myles

appear to have pressed any charges
either. I know of no statute that
makes releasing this type of record
illegal, although certainly theft of
police records could be illegal. But
what about taking pictures of police
records, would that be theft? Also, I
am uncertain that Chancellor Myles
has the authority to issue an order
to prevent the police department
from releasing its own documents,
and I don’t recall an order to this
effect anyway. It would seem like

a bad idea allowing a judge to
prevent another branch of govern-
ment from releasing its own records
that it wants to release. A simple
exemption to the public records
law doesn’t make releasing records
illegal. However, we might find out
soon how far this freshman judge
believes her authority extends.

She does seem concerned with the
due process rights of the Covenant
parents, school and church, who
she allowed to intervene in the case.
They want to prevent release of
most, if not all, of the police records
into the investigation, especially the
writings of the shooter.)

June 4, 2024 - The Tennessee
Star begins publishing stories using
information from an interview with
the former police lieutenant Da-
vidson, unnamed sources and the

See FISHER Page 10

RMG from Page 2

ing over, they found me under a
desk with the front page and a
roller rolling it down.”

Richardson was also instrumen-
tal in MVP’s acquisition of API,
the printing plant in Huntingdon
in 2021, and spent many sleepless
nights keeping the press going,
particularly last July when the
Union City Messenger suddenly
ceased printing and customer
newspapers were scrambling to
have their papers printed.

“We doubled production over-
night to get those papers printed
and it almost killed us,” Richard-
son said.

The Union City plant reopened
a few months later and most of the
customers returned, leaving the
Huntingdon operation with newly
hired and trained employees that
had to be laid off. “That was a
hard time for all of us,” he said.

These eight newspapers and the
printing plant will join the exist-
ing nine publications under the

Richardson Media Group umbrel-
la, allowing them to benefit from
the advanced digital editorial and
advertising strategies and tools that
have been put in place over the last
few months with enhanced web-
sites and CMS platforms, dynamic
digital display ads, and social
media marketing services.

Richardson Media Group now
proudly publishes sixteen weekly
newspapers and one weekly free
shopper. The goal with this transi-
tion is to foster a common culture
among all employees, ensuring
that every team member feels
valued and part of Richardson Me-
dia Group’s vision for excellence
in journalism and commercial
services.

“This is a critical piece to our
long-term growth strategy, allow-
ing us to round out our personnel
and equipment infrastructure to
create new publications in the
next few months,” Richardson
said.

As part of this strategic move,
RMG is committed to maintain-

ing and enhancing the quality of
news and services provided to our
readers and commercial clients.
This acquisition will bring new
opportunities for growth and com-
munity engagement.

Do you have staff
changes/promotions?

Publication changes?
Awards?

Other industry news?

Please submit your news to
editor@tnpress.com and
rgentile@tnpress.com.

TPA members can download these print and digital promotional ads at

www.thpress.com.
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shooter’s writings found in her car.
Some revelations from the more
than 30 stories: The FBI suggested
that Metro Police could destroy the
shooter’s writings to prevent the
public from ever seeing them; a
psychologist who treated shoot-
er Audrey Hale tried to get her
involuntarily committed at the
Vanderbilt psychiatric hospital after
Hale expressed violent fantasies;
Hale had been planning the attack
for a very long time and thought
she could have been discovered;
and Hale had been treated over the
course of 22 years by Vanderbilt
Psychiatric. (Hale was 28 years old
when she attacked the school and
was killed by responding police.)
Monday, June 10, 2024 — Chan-
cellor Myles receives a media call
requesting comment or a statement
regarding The Tennessee Star’s
stories. The call was from WSMV
reporter Stacey Cameron, according
to the news station’s own reporting.
Monday, June 10, 2024 - Chan-
cellor Myles orders Leahy to appear
“in his individual capacity” on
Monday, June 17, in her court.
The hearing is “to determine why
the alleged publication of certain
purported documents by Petition-
ers Star Digital Media and Michael
Leahy, as the Editor-in-Chief, does
not violate the Orders of this Court
subjecting them to contempt pro-
ceedings and sanctions.”
Wednesday, June 12, 2024 -
Daniel A. Horwitz, a First Amend-
ment lawyer in Nashville hired by
Leahy, files an emergency motion
for Myles to set aside the June 10
order for the show cause hearing.
“With due respect to the Court,
this Court’s show cause order: (1)
violates Tenn. Code Ann. § 24-1-
208(a), Tennessee’s shield law; (2)
contravenes Tennessee’s contempt
law; (3) deprives Mr. Leahy of
minimum due process guarantees;
and (4) suffers from other serious
constitutional infirmities.”
Horwitz said it was not clear
what order or provisions of the
judge’s orders Leahy violated
because the judge wasn’t specific
in setting the show cause hearing.
The orders appear to be about sup-
plemental filings and declarations
in court. How could Leahy defend
himself if he didn’t know what the
court thought he did wrong?
Horwitz also outlined for the
judge the protections in the First
Amendment to the U.S. Constitu-
tion that provide for press freedom
and prohibit prior restraint by

government, including courts, on
publishing material. If the judge
thought her order prohibited Leahy
from publishing, that would be
prior restraint and unconstitution-
al, he argued. Horwitz said he
would file an emergency appeal
to the Court of Appeals if she did
not vacate the show cause hearing
order by noon Thursday.
Thursday, June 13 - Horwitz
files an emergency application
with the Court of Appeals to stay
Chancellor’s Myles order.
Thursday, June 13 — Sometime
after Horwitz files his appeal, or
maybe near the same time, Chan-
cellor Myles issues a new order,
refusing to rescind her order for
the show cause hearing and adding
new information about what she
wants at the hearing on Monday.
She extends the order to require
that a representative with Nashville
government to appear. And she
says that Horwitz’s claim of a First
Amendment problem was prema-
ture because the Monday hearing
is not a contempt proceeding.
Myles also announces in her
order that if she determines a “leak
did in fact occur by any party to this
case and that such action was in
violation of the Orders of this Court,
or that there has been any abuse of,
or unlawful interference with, the
process or proceedings of the Court,
or any violation as set forth in Ten-
nessee Code Annotated §29-9-102,
this Court may then enter an order
and notice appointing an attorney
as amicus curiae to the court for in-
vestigative purposes, and to initiate
and prosecute a contempt citation.”
(Note: 1 did not know the court
could appoint an “amicus curiae” to
investigate and prosecute contempt
citation, but as the judge notes in
her order, the authority of a trial
court like hers “is quite broad.”)
Thursday night, June 13 -
Sometime after 8 p.m., another
order is entered by the court
announcing there will be no live
testimony at the Monday hearing.
Friday morning, June 14 — Metro
Nashville submits a declaration
from Lt. Alfredo Arevolo that
suggests former Lt. Garet Davidson
is the leaker — or at least points
out he had access to the entire file.
Davidson was interviewed by Leahy
on the record about the Covenant
case. Leahy has not revealed the
source of the photos of the writings
found in the car. Davidson left
the police department in Decem-
ber 2023 or January 2024 (it’s
been reported two ways). He had
worked in the Office of Professional

Accountability and had access to
the entire criminal investigative file
during an investigation into an ear-
lier leak of documents, Arevolo said
Davidson, by the way, filed a 61-
page complaint against the Nashville
Police after he left, which was wide-
ly reported on in the news media.
CURRENT STATUS: At this
point, the original show cause order
remains in effect, requiring Leahy to
appear at the Monday hearing and
presumably — perhaps now through
attorneys and not live testimo-
ny — show why his publication of
information from leaked documents
does not subject him to contempt
proceedings and sanctions. It also
seems clear that the judge is on the
hunt for the leaker and wants to do
something. What that something is,
we’ll just have to wait. The Court of
Appeals had not responded as of 11
a.m. to Leahy’s motion.

What'’s supposed to
happen in a public
records case?

If this case ends up being about
the court punishing the press or
even a leaker, it will have gone far
beyond where it started.

The Tennessee Public Records
Act allows a requester whose
public records request was denied
by a government entity “to petition
for access to any such record and
to obtain judicial review of the
actions taken to deny the ac-
cess.”[(T.C.A. § 10-7-505 (a)]

“The burden of proof for justifi-
cation of nondisclosure of records
sought shall be upon the official
and/or designee of the official of
those records and the justification
for the nondisclosure must be
shown by a preponderance of the
evidence.” [T.C.A. § 10-7-505 (c)]

“The court, in ruling upon the
petition of any party proceeding
hereunder, shall render written
findings of fact and conclusions of
law and shall be empowered to ex-
ercise full injunctive remedies and
relief to secure the purposes and
intentions of this section, and this
section shall be broadly construed
so as to give the fullest possible
public access to public records.”
[T.C.A. 10-7-505 (d)]

We seemed to have strayed so far
away from this statute in the past
year.

Deborah Fisher is executive director
of the Tennessee Coalition for Open
Government (TCOG). She was
previously a journalist for 25 years at
newspapers in Texas and Tennessee.

Q&A fromPage7

least the toilets are free, right? The
best advice for those wishing to
avoid mud in cracks and crevices
is to be prepared to wait — and

pay - for Bonnaroo showers. For
Farm-goers who can’t swing the
provided hygiene experience, baby
wipes are a godsend for quick

and easy wash-downs, and hand
sanitizer is the Holy Grail to elim-
inate any bacteria festering in the
urine-covered portable restrooms.
For those wishing to avoid the Bon-
naflu, steer clear of promenading,
bathing and especially drinking
in the Bonnaroo fountain. Bailey
Brantingham

What is “kandi” trading and
how can you participate?

Don’t miss out on one of Bonn-
aroo’s biggest traditions: “kandi”
trading. Festival-goers exchange
trinkets from bracelets and
stickers, food and drinks. Some
participants bring original art-
work, such as crochet keychains
and pottery. Individuals perform
a Peace, Love, Unity and Respect
handshake with each trade. Don’t
know the handshake? Find a
tenured Bonnarovian to show the
way. Sarah Baczewski

What is a totem?

Totems at Bonnaroo, in all of
their tall colorful glory, serve
many purposes, from helping
groups stay connected to being an
intriguing conversation starter.
These long, eye-catching poles
represent groups of people and
help festival-goers find other
like-minded people on The Farm,
and they prevent you from losing

your friends. Totems serve as

art and comedic relief for many
festival-goers, often bringing a
smile to those around them with
the creativity they display. The
rules? Totems must be less than
seven feet tall and no more than
one inch in diameter. Fans make
these from a variety of materials.
In the past, some wrapped PVC
pipe with pool noodles and bright
LED lights. Others added bubble
blowers to the top for entertain-
ment. Some totems even incorpo-
rate designs representing favorite
artists. Kerstie Wolaver

Why is Mike on the schedule
twice?

With more than 100 artists on
the schedule for Bonnaroo’s main
stages, it’s tricky to keep them
all straight. But some are more
confusing than others, such as the
two mononymous Mikes on the
lineup. Well, one mike. and one
MIKE. MIKE likes capital letters,
while mike. avoids capital letters
when possible.

MIKE, or Michael Jordan Bone-
ma, is a New York City rapper who
collaborated with Earl Sweatshirt.
His voice is woozy and mumbly.

mike. was born Michael Francis
Seander and previously performed
under the name Mike Stud. He
played baseball at Duke and
Georgetown, and his music has
been described as “frat rap.”

The good news is there’s no
conflict Friday. With MIKE playing
That Tent at 1:15 p.m. and mike.
on This Tent at 4:30 p.m. fans can
have it all — no need to drop a
Mike. Shauna Reynolds

Rutherford County

com

Job Posting

News Reporters
Main Street Media of TN

Main Street Media of Tennessee, the premier media source in the
Nashville area for local news coverage, is looking for news reporters in

Main Street Media’s outlets include 15 weekly newspapers, websites,
e-newsletters and a streaming TV channel. Main Street Media newspa-
pers have been consistently recognized as among the best in the state.

News reporters cover government meetings, local politics and break-
ing news as well as write features on interesting local people.

Our reporters are outstanding journalists who understand their
communities and provide our readers with the information they need to
make the best possible decisions about their lives, communities, societ-
ies and governments. Our reporters report the news in an unbiased way.

Our company vigorously defends the right to a free press, but also
understands with that right comes a responsibility to be fair and accu-
rate. Main Street Media is growing and we are looking for competitive
self-starters who love being part of a successful team.

Please send a resume and work samples to jobs@mainstreetmediatn.
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Write shorter sentences to keep readers’ attention longer

Short, punchy sentences are
dynamite.

Clear and understandable, too.

Long sentences will lull you to
sleep

Here’s an example of what I
mean:

If a person lives in a democracy,
which thus far we do, you soon
learn that politics is not an orderly
business like cosmetic dentistry
or carpentry; it is more like pond
hockey or maybe a conclave of so-
ciopaths or an ostrich jubilee, and
the messiness can drive you crazy,
like finding potatoes in your sock
drawer and rutabagas in the medi-
cine cabinet, and the alternative to

COMPELLING
WRITING

JERRY BELLUNE

despair is amusement.

That 70-word lung buster was
written by radio personality Gar-
rison Keillor and dropped casu-
ally into my in-box. You might
imagine that Mr. Keillor may feel
privileged to write with commas
rather than periods - unlike us or-
dinary folks. Perhaps he fears his

computer may run out of periods.

How many thoughts are in
those convoluted 70 words?

At least six beginning with
these 27 words:

If a person lives in a democracy,
which thus far we do, you soon
learn that politics is not an orderly
business like cosmetic dentistry or
carpentry.

Give him high marks for color-
ful language but pity his lack of
linguistic common sense.

According to the website Plain-
Language.gov, “Complexity is the
greatest enemy of clear commu-
nication. Write short sentences.
Express only one idea in each

DATA from Page 5

Resources to elevate your
data game

While more college journalism
programs provide training and
degrees in data journalism, only
a few journalists or data analysts
are available to be recruited. There
is now a wealth of resources for
individual journalists, reporters
and editors to get training and
mentoring from organizations
dedicated to peer support and
expanding data and investigative
skills to diverse groups.

There are books, like the one
E&P reported on by Samantha
Sunne and Mike Reilly (“Data
+ Journalism: A Story-Driv-
en Approach to Learning Data
Reporting”), that can help explain
data journalism in depth. A simple
online guide from Clayton Aldern
gives a thoughtful walkthrough
of the primary considerations of
data journalism from a newsroom
leader’s perspective (See story ti-
tled “How to build data capacity in
your newsroom” at rjionline.org).

At the top of everyone’s list as a
resource for data workers is Inves-
tigative Reporters & Editors (IRE)
and its annual NICAR conference.
The organization offers individual
online training, for-pay newsroom
training and extensive classes
at the NICAR conference on all
data tools. There are also classes
on legal issues and training for
editors who oversee data projects.
Mentorship is available at the
conferences and via NICAR'’s Slack
Channel. IRE can also be hired
to help analyze and clean data.

(Disclosure: This article’s author is
an active IRE member.)

“My biggest piece of advice to
newsroom leaders who want to
take on data projects, but who
don’t currently have the skill sets
in their newsroom, is to find some-
one on your team who is interest-
ed or excited about data and help
them get training,” said Sisi Wei,
editor-in-chief of the investiga-
tive digital site The Markup and
co-founder of The Data Institute.

Wei is a former senior editor at
ProPublica. She and her colleague,
Lena Groeger, launched The
Data Institute in 2015 to address
inequity and a lack of diversity in
investigative and data journalism.
The Data Institute, now co-run by
the Ida B. Wells Society at Howard
University and Open News, hosts
a group of journalists for a free
two-week intensive training ses-
sion each year to provide in-depth
training for diverse journalists.

The Ida B. Wells Society also
provides individual training,
support and mentorship through
a free membership, while Open
News offers coaching and data
review, cleaning and analysis for
individual projects.

Wei said The Markup frequently
works with small newsrooms on
ambitious projects, and it is open
to talking to local news leaders if
they have a specific project that
might align with its areas of inter-
est and expertise.

Funding is also available to sup-
port data projects from foundations
and other universities. The Pulitzer
Center funds individual data proj-
ects, as does the Fund for Investiga-
tive Journalism. One of the larger

single awards supporting several
individual data projects each

year is the Data-Driven Reporting
Project (DDRP) at Northwestern
University’s Medill School of Jour-
nalism. They have an annual open
call and give between $20,000 and
$50,000 per project. The award is
less restrictive than some grants
while supporting diverse and un-
der-supported journalists. Recipi-
ents also have access to mentors,
tools and ongoing support through-
out their reporting.

“We really try to make it as
easy as possible for awardees. The
award can cover research fees,
consultants or staff time. We’ve
had people put in for childcare,
and that was okay because it let
that person do the work they need-
ed to do,” said Joe Germuska, the
co-founder of DDRP. “The biggest
criteria is that the applicant has a
handle on their project and their
approach to the project seems
feasible. We want to see that they
know what they are going after
and that the budget and grant can
realistically get the work done.”

Echoing others’ offers, Germuska
said he’s also open to people reach-
ing out to him for questions, and he
frequently advises new data jour-
nalists, “Just reach out. It’s always
great to help someone along.”

This article is republished with
permission of Editor and Publisher
(https://www.editorandpublisher.
com/stories). Diane Sylvester is an
award-winning, 30-year multime-
dia news veteran. She works as
a reporter, editor, and newsroom
strategist. She can be reached at
diane.povcreative@gmail.com

sentence. Sentences loaded with
dependent clauses confuse the
audience by losing the main point
in a forest of words.”

Several online services will help
you learn to write better. One I
like is MasterClass.com which
preaches that complete ideas in
fewer words allow you to be suc-
cinct and direct.

There are four reasons to write
short sentences:

1. The shortest path between
two objects is a straight line.
Think of that axiom when you’re
writing. A verbose sentence will
distract readers and bury your
main point under unnecessary
words.

2. They improve readability.
When sentences are short, readers
can easily understand them.

3. They are more striking. Learn
to make a point in a crisp, short
line. As you trim excess wordage
and sculpt a sentence, your writ-
ing will improve.

4. They prevent you from over-
thinking. Think only of how to con-

vey your point in the simplest way.

These nine MasterClass tips will
help you:

1. Start small. Your lead sentence
must create intrigue that makes
your readers want to keep reading.
Make it punchy to draw them in.

2. Plan what you want to say.
Make sure every word contributes
to the meaning of your sentence.

3. Cut your word count. Every
single word should feel needed.
Cut to create a coherent message.

4. Break long sentences into
short ones. Turn clauses into sepa-
rate sentences.

5. Use the active voice. Put sub-
jects first and have them perform
actions. And use active verbs.

6. Remove redundancy. For
example: “In my opinion, I think”
could simply be “I think.”

7. Lose unneeded words. These
include adverbs and modifiers.
Cut all filler words.

8. Use one-, two- and three-
word sentences. Seriously. Try it.

See BELLUNE Page 12

OnlineMediaCampus.com
webinars are free to
TPA members!

July 11
Digital Trends for Newsrooms in 2024

July 18
The Top 25 Proven Email Subject Lines To Get

You The Replies You Deserve
Presented by Ryan Dohrn

August 8
Unleashing the Power of Collaboration: A Toolkit

for Community Newsrooms

Contact TPA for the free member code by email to:
rgentile@tnpress.com. Use the code to view archived
webinars as well. Register at www.onlinemediacampus.com.

Sponsored for you by Tennessee Press Association
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You’ll like it.
9. Self-edit. Review and shorten
every sentence.

Unwitting media promote
protesters’ propaganda

Were you surprised by newspa-
per and TV reports of the walkout
at Duke University’s commence-
ment this spring?

The Associated Press reported that
30 protesters walked out as comedi-
an Jerry Seinfeld was introduced.

More than 7,000 students stayed
in their seats as Seinfeld, a support-
er of Israel in its war with Hamas,
advised the students to maintain

their sense of humor because they
will need it in life.

The Atlantic magazine reported
at least six news outlets including
the New York Times and Fox News
focused on the non-disruptive
walkout rather than what Seinfeld,
who is Jewish, had to say.

Headlines read like this: “As
Seinfeld Receives Honorary Degree
at Duke, Students Walk Out in
Protest” (New York Times).

“Duke Students Walk Out to Pro-
test Jerry Seinfeld’s Speech in Latest
Grad Disruption” (USA Today).

“Duke Students Walk Out of
Jerry Seinfeld’s Speech Amid Wave
of Antiwar Protests” (NBC News).

“Seinfeld’s Speech at Duke
Commencement Prompts Walkout

Protesting His Support for Israel”
(Reuters).

“Duke University Students Walk
Out on Jerry Seinfeld’s Commence-
ment Speech’” (Fox News).

“Anti-Israel Students Walk Out
of Duke Commencement to Protest
Jerry Seinfeld” (Breitbart News).

In other words, 30 protestors
captured the headlines, not Seinfeld
and 7,000 who heard his speech.

“The airing of grievances at
Duke was not notable for the num-
ber of people who participated, or
for any insight offered on Gaza, or
for even a remote prospect of af-
fecting the conflict,” wrote reporter
Conor Friedersdorf in The Atlantic.
“To the credit of the students who
walked out, it didn’t even disrupt

the speech. A protest in and of
itself does not confer importance.”

Journalists covered recent pro-
tests at New England, New York
and California colleges. Our readers
and viewers, despite how they may
feel about the protests, would not
expect us to ignore them.

I cut my own journalistic teeth
in the South in the waning days of
KKK influence. We attended their
cross burnings, talked with law
enforcement about Klan motives
but published nothing about them.
We recognized that this hate group
represented a fraction of our read-
ers. We weren’t going to be used.

The civil rights movement was a
different story.

I covered the first lunch counter

sit-ins and other civil rights activ-
ities. We caught heat from those
who opposed desegregation and
equal rights for everyone.

The current protests are
well-funded and organized. Their
participants have been taught what
to say and do including hiding
their faces and ignoring questions.

The Seinfeld speech and its walk-
out has been skillfully used as propa-
ganda. Have we allowed ourselves to
be brainwashed - or sucker punched
- by protesters looking to use us for
their own political purposes?

Newspaper owner and editor
Jerry Bellune reported from the
Middle East, the United Nations
and Washington before retiring in
South Carolina.
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business-wise,” he said. “Bonna-
ro0’s not just a music festival, it’s
a business. They’re a production
company. They employ, like, 10,000
people, and that’s not just for the
week of Bonnaroo . . . they’ve got
people working all the time.”

Each year, Pennington welcomes
hordes of hungry tourists to his

family-owned Jiffy Burger diner
with open arms. He starts off his day
at 4:00 a.m. during festival season,
prepping around 1,500 hamburger
patties in the kitchen each morning.
“Look at all the tourism that we
get from them,” Pennington said.
Pennington’s home includes a
makeshift Bonnaroo museum,
where he stores troves of festival
memorabilia from past shows,

courtesy of his relationship with
Capps and Farman. Collections of
autographed guitars, artist photo
albums, framed lineup collages and
classic ‘Roo posters are a few of his
most prized possessions.

On a large scale, the festival
draws traffic to Manchester’s
restaurants and shops, result-
ing in a payday for local small
business owners. For nearby

residents, though, the payout

of festival season isn’t so great.
Some locals who don’t own busi-
nesses or earn festival wages see
it as an inconvenience, longtime
Manchester resident Margina
Wood said.

“We just leave town,” Wood said.
“Traffic, when everybody gets in,
is not that bad. But it used to be
horrible, usually backed up all the

way to Monteagle Mountain.”

Two years after the inaugural
Bonnaroo, Coffee County creat-
ed an entrance to the interstate,
allowing tourists to arrive earlier to
ease the flow of traffic, Pennington
said. Locals unable to get away for
the weekend can buy discounted
tickets. Those who live within a few
miles of the festival itself are supple-
mented with free tickets each year.



