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100 Years: Banner celebrates milestone anniversary

Tomahawk hits 150-year mark

The Lake County Banner, 
Tiptonville, a newspaper with 
roots dating back to 1923, recently 
celebrated its 100th anniversary. 
Representatives from the Tennes-
see Department of Economic and 
Community Development visited 
the Banner office on the afternoon 
of Feb. 15 to honor the Banner’s 
staff and recognize the newspa-
per’s rich history in Lake County.

The newspaper has been 
published each Wednesday for 
the last 100 years. The Banner, 
as it’s known today, is something 
of a hybrid formed from several 
other publications that served the 
county in the early part of the 
20th century. It is the descendant 
of the Lake County News, which 

was published in neighboring 
Ridgely in the early 1920s, and the 
Tiptonville Times, which dated 
back to the 1800s.

The late Jack Hoffhaus owned 
and operated the Banner from 
about 1929 until 1949, when he 
sold it to brothers Howard and 
Richard Jones, who migrated to 
the area from Argonia, Kan., and 
Nevada, Mo., respectively. Howard 
served as the newspaper’s publish-
er while Richard assumed the ed-
itor’s role. Howard sold his stake 
in the Banner to Richard in 1978 
when he took on the publisher’s 
duties in addition to the editor’s 
position. Howard passed away 
in November 1984, and Richard 
owned and operated the newspa-
per until his death in 1997.

Richard’s son Evan Jones, had 

See BANNER Page  2

SUBMITTED
Lake County Banner, Tiptonville
February 7, 2024

Submitted, Lake County Banner, Tiptonville

Banner owner Lisa Richardson and publisher Scott Whaley (center) were 
joined by Stuart McWhorter (right), State Commissioner of Economic 
and Community Development, at the Banner’s 100th anniversary cele-
bration on Feb. 15.

One hundred fifty years is a 
long time, and for a local commu-
nity newspaper to be published, 
that length of time is a major 
landmark and one that deserves to 
be celebrated.

Under its parent company, Six 
Rivers Media, The Tomahawk 
newspaper is located at 116 South 
Church Street in Mountain City, 
led by General Manager David 
Holloway and a staff that con-
sists of Managing Editor Tamas 
Mondovics, Staff Reporter Jinifer 
Rae, Graphics Designer Lewis 
Chapman, Advertising Manager 
Rick Wallace, and Advertising 
Assistant Chris Slay.

The crew may be small, but 
each crew member is dedicated, 
which reflects on the publication’s 
continued success. A quick look 

back in time reveals an interesting 
history of the publication that is 
still serving the public proudly a 
century-and-a-half later.

The Berry Family began 
printing in the late 1870s, and the 
single-page letter quickly became 

the place to obtain local news. 
The paper as we know it experi-
enced phenomenal change and 
growth over the next few years. 
Mountain City was then known 

JINIFER RAE
The Tomahawk, Mountain City
January 11, 2024

Submitted, The Tomahawk, Mountain City
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COMING IN APRIL!
Coverage of the 2024 

TPA Winter Convention

Photo by Tony Centonze, for TPA

Don’t miss April’s edition of The Ten-
nessee Press for special coverage of 
last month’s TPA Winter Convention. 
The two-day  event included a pre-
sentation by USA TODAY Network’s 
newly hired dedicated Beyoncé 
reporter Caché McClay, seen above.
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Meet the two Daniels: Part of 
TPA’s new ‘now generation’

Daniel Richardson and Daniel 
Williams are well known through-
out much of the Tennessee Press 
Association membership, conspic-
uous among its upper echelons. 
Both occupy significant leadership 
roles at a relatively young age.

Both Daniels are thirtysome-
thing publishers of TPA member 
newspapers. Daniel Richardson 
runs the newly formed, Cam-
den-based Richardson Media 
Group, which counts several 
newspapers in its satchel. Daniel 
Williams is publisher of The Paris 
Post-Intelligencer. Both Daniels 
are less than a year into their 
current leadership roles: Dan-
iel R. launched his new com-
pany in August 2023; Daniel 
W. took over as PI publisher in 
July 2023.

Like fathers, like sons
Both Daniels followed 

in their respective family’s 
footsteps, taking the reins from 
their fathers for their first 
experience as a newspaper 
publisher/chief executive. 
Daniel R. in 2021 succeeded 
his father, Dennis Richardson, 
as CEO of family-owned Magic 
Valley Publishing (MVP, with 
14 weekly newspapers and 
two shoppers) upon Dennis’s 
death in 2021. (Daniel R. later 
relinquished his MVP leadership po-
sition in 2023 to launch Richardson 
Media Group as a separate venture.)

Daniel W. replaced his father, 
Michael Williams, who had served 
as PI publisher for about 25 years 
before transitioning to an emeritus 
role in 2023, although he still serves 
as PI editor.

Both Daniels also have wielded 

the TPA presidency’s gavel. Daniel 
R. held that role for the 2020–2021 
term; Daniel W. is presently the 
TPA president, 10 years after his 
dad served in the same position.

Their personalities are notice-
ably different, however. Daniel 

Richardson is reserved, stoic, a 
man of few words. He speaks in 
short bursts, maybe a sentence or 
two at a time accompanied by a 
familiar hardcore glare nurtured 
by the six years he served in the 
US Marine Corps reserves (which 
included two years on activated 
service, six months of which was 
a tour in Iraq).

Daniel Williams is a lot like his 

dad—tall and with a quick wit, 
a hearty laugh, and a sparkle of 
nervous energy. He is ready and 
willing to engage anyone, seem-
ingly anyplace, in conversation, 
especially if the topic is newspa-
pering.

On a personal level, both of 
their wives were expecting a child 
as this story went to press. This 
will be the fifth child for Daniel 
and Lena Richardson; the second 
for Daniel and Jordan Williams. 
Perhaps the couples can occasion-
ally take turns babysitting for one 
another – they live only about 30 

miles apart.
Two Daniels, two lead-

ership styles, one common 
goal – to lead their respec-
tive newspapers to growth 
and continued community 
impact. It’s a challenge 
shared by newspaper own-
ers, publishers and editors 
throughout TPA and all of 
Tennessee, many of whom 
are living their own versions 
of the same story.

With these two Dan-
iels plying their trade in a 
business where the written 
word serves a distinct daily 
purpose, we look to Daniel 
5:12: “This man Daniel . . 
. was found to have a keen 
mind and knowledge and un-

derstanding, and also the ability to 
. . . solve difficult problems. Call for 
Daniel, and he will tell you what 
the writing means.”

Daniel Williams knows the val-
ue of good writing; his newspaper 
depends on it as it does revenue 
and the bottom line in a business 
where dollars are squeezed tighter 

See TWO DANIELS Page 5

From the 
Managing 
Editor
Mike Towle

Photo by Mike Towle, TPA

Daniel Richardson (left), Richardson Media 
Group, Camden, and Daniel Williams, The Paris 
Post-Intelligencer, at a training session at the TPA 
Winter Convention Feb. 22 in Nashville. Note: 
this photo was not posed for this column. Their 
paths just seem to keep crossing each other’s.

in 1985 assumed the role of man-
aging editor of the family-owned 
publication. During his tenure, the 
Banner won more than 80 Tennes-
see Press Association awards, 20 
of them being for first place. Evan 
Jones’ mother, Cara Jones, worked 
at the newspaper from 1970 until 
her death in 2011.

“She dearly loved the news-
paper and would be so proud to 

know the newspaper reached 100 
years old,” Evan said. Evan sold 
his interest in the Banner in 2013 
to Dennis and Lisa Richardson, 
owners of Magic Valley Publish-
ing Co. (MVP) in Camden. At 
that time the Richardsons owned 
seven community newspapers in 
Tennessee and Kentucky. MVP has 
since grown to own and operate 
17 newspapers, a printing facility, 
a FM radio station and a vinyl sign 
business.

At the time of the 2013 purchase, 

Dennis Richardson, who has since 
passed away, in 2021, said, “The 
Lake County Banner has a rich tra-
dition of publishing quality news, 
and we want that to continue.” 
The company is now owned by 
Lisa Richardson. Current Banner 
publisher Scott Whaley said more 
than 5,000 issues later that we will 
continue to report on Lake County 
and its residents.

“We appreciate the communi-
ty’s support and look forward to a 
bright future,” Whaley added.

BANNER from Page 1
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March 2024
March 7-10: Investigative Report-

ers & Editors (IRE) 2024 NICAR 
data journalism conference, 
Baltimore, Md.

March 18: 2024 State Press Con-
tests deadline (Newsroom)

March 18: 2024 TPA Ad/Circ Ideas 
Contest deadline

March 13-16: College Media 
Association NYC24 Conference, 
Marriott Marquis, New York.

April 2024
14-16: 2024 News Industry 

Mega-Conference, Sheraton 
Phoenix Downtown, Phoenix, 
Az. For more information: 
www.mega-conference.com.

17-19: Niche Media Conference, 
Four Day One workshops and 
25-plus breakout sessions 
focused 100% on new revenue 
generation, Radisson Blu Aqua 
Hotel, Chicago. For more in-
formation: nichemediaevents.
com/niche-conference/

24-26: 94th Annual Internation-
al News Media Association 
(INMA) , “How News Media 
Transforms Next in the Emerg-
ing World of AI,” London. 

30: Deadline for grant applica-
tions to be submitted to the 
Tennessee Press Association 
Foundation.  Contact Mark 
Millsap at mmillsap@tnpress.
com 

May 2024
1-3 Association of Community 

Publishers Conference & Trade 
Show, Sheraton Norfolk Water-
side Hotel, Norfolk, Va..

June 2024
20: 2024 Investigative Reporters & 

Editors (IRE) Conference, Ana-
heim, Cal. Must be registered as 
an IRE member.

Dates TBD: 2024 International 
Society of Weekly Newspaper 
Editors (ISWNE) Convention, 
Toronto Metropolitan Universi-
ty, Toronto, Canada, Ont.

October 2024
18-19: America’s Newspapers 

Family and Independent Own-
ers Meeting, Charleston, SC.

20-22: America’s Newspapers 
Senior Leadership Conference, 
Charleston, SC.

For Your Calendar
Last month, the Tennessee 

Press Association hosted its 
Winter Convention. If you were 
not there, you missed an awe-
some time. Great speakers, good 
conversation, building life-long 
friendships. Oh yeah, and FUN.

Speakers’ topics ranged from 
transparency issues and how to 
give a digital boost to your news-
room to Tennessee leadership 
discussions with Speaker Camer-
on Sexton, Senator Jack Johnson 
and Attorney General Jonathan 
Skrmetti. The luncheon speak-
ers, Joel Ebert and Erik Schelzig, 
told stories from their book “Wel-
come to Capitol Hill, 50 years of 
Scandal in Tennessee Politics.”

The highlight of Thursday’s 
events (Feb. 22) for me was 
hearing from Gannett’s Beyonce 
reporter Cache’ McClay as she 
discussed how to create and craft 
a new beat. All speakers were 
informative and passionate about 

journalism and the future of 
newspapers.

The only thing that could 
have made the convention better 
is if more of you were there. 
Member participation was down 
compared to previous years. I 
understand the struggle to find 
time to get away from your daily 
work. I understand that your 
daily work is important to your 
newspaper. But making time for 
your professional development 
is just as important. Maybe even 
more important.

If you are a publisher, owner 
or in some type of leadership 
position at your newspaper, you 

should be at upcoming TPA 
events, such as our next summer 
event (scope, dates and place 
TBD). Meeting and talking with 
other leadership professionals 
is always a valuable experience. 
You will find out quickly that 
your issues are their issues. Shar-
ing ideas, successes and failures 
is great for your development. 

Sending people from your 
staff is a great way to develop 
your next leader. Networking is 
so valuable. Your staff will be 
able to get one or two nuggets 
from the speakers at the events 
and bring ideas back to you. 
Your staff will appreciate your 
taking the time and resources to 
develop them.

If you are a staff member at 
a newspaper, talk with your 
manager about participating in 
future events. Sometimes leaders 
forget. Sometimes budgets are 
tight. But if you show interest in 

your development, your manager 
will appreciate your willingness 
to learn. 

TPA is committed to making 
sure that future conventions 
and events are fun and worth 
your time. The TPA Board has 
appointed a sub-committee to 
research and analyze past events 
and strategize future events. 
There are two goals of the com-
mittee: (1) Increase the partici-
pation at future events and (2) 
Increase the value of the events 
so that your time is well spent.

If you have any input about 
the Winter Convention or future 
conventions/events, please send 
me an email at mmillsap@
tnpress.com

Mark Millsap is executive 
director of the Tennessee Press 
Association and has extensive 
experience selling advertising in a 
variety of markets.

TPA Conventions: Build community, get training, have fun

News & Moves

Darrell Richardson 
named GM of News- 
Herald and Connection

Darrell Richardson has been 
named general manager of the 
Lenoir City News-Herald and The 
Connection, effective Jan. 29.

A graduate of the University 
of Tennes-
see-Knoxville 
with a bache-
lor’s degree in 
communications 
and a longtime 
award-winning 
writer and pho-
tographer, Rich-
ardson currently 
serves as the 
president-elect 

for the statewide Tennessee Press 
Association and was the recipient 
of the TPA President’s Award in 
2019.

For the past three years, he has 
served as advertising director for 
The Daily Times, Maryville, in 
Blount County, and previously 
served as The Oak Ridger’s editor, 
advertising director and publish-
er from late 2003 to April 2020. 
Prior to that, Richardson served 
for 10 years as editor and general 
manager of Roane Newspapers in 
Kingston, Tenn., and for five years 

as a reporter and editor at the 
Clinton Courier-News.

He was the recipient of The 
Rotary Club of Oak Ridge’s 2020 
Professional Excellence Award 
and is a former Assistant District 
Governor of Rotary International’s 
District 6780. 

“I am looking forward to the 
opportunity to serve those in Lenoir 
City and Loudon County and Tellico 
Village,” Richardson said. 

Lenoir City News Herald
Jan. 29, 2024

Sandmeier is Daily Times’ 
new advertising director

Valeri Sandmeier has been ap-
pointed advertising director of The 
Daily Times, Maryville, 
effective Jan. 29. She succeeds 
Darrell Richardson, who became 
general manager of the Lenoir City 
News-Herald and The Connection.

Dating back to 2011, Sandmeier 
served as a multimedia adver-
tising account executive at The 
Daily Times and from 2014-19 
was digital sales manager.

From 2008 through 2011, she 
served as an advertising admin-
istrative assistant and classified 
phone room supervisor.

Before joining The Daily 
Times, Sandmeier was the 

administrative 
assistant to the 
executive direc-
tor of education 
for the Man-
hattan-Ogden 
School District 
in Manhattan, 
Kansas, and 
worked in a 
similar capacity 

for the human resources director 
at St. Bernards Medical Center in 
Jonesboro, Ark.

From 1992-2000, she served in 
various circulation and classified 
positions at The Salina Journal 
in Kansas and the Southwest 
Times-Record in Fort Smith, Ark.

The Daily Times, Maryville
Jan. 23, 2024

April 30 is TPAF grant 
request deadline

The Tennessee Press Associa-
tion Foundation is accepting grant 
applications for consideration at its 
summer meeting. April 30 is the 
deadline for requests to be consid-
ered for fiscal year 2024.  Contact 
TPAF Secretary/Treasurer Mark 
Millsap at mmillsap@ tnpress.com 
for the application.

Staff reports
Feb. 28, 2024

New Bluegrass EE 
oversees Progress

Bluegrass Newsmedia announced 
Feb. 7, that Warren Taylor has 
been hired as executive editor of 
the company’s seven publications, 
including the Claiborne Progress, 
Tazewell. A native of Paris, Ky., Tay-

lor has extensive 
experience in 
journalism and 
communications.

Initially hired 
as the staff 
reporter for the 
Winchester Sun 
in Aug. 2021, 
Taylor was pro-
moted in April 

2022 to associate editor in charge 
of the company’s publications 
in Clark, Harlan and Jessamine 
county markets.

Bluegrass Newsmedia consists 
of six newspapers across Kentucky 
– the Danville Advocate-Messen-
ger, Harlan Enterprise, Jessamine 
Journal, Middlesboro News, 
Stanford Interior Journal and 
Winchester Sun – and the Tennes-
see-based Progress.

Bluegrass Newsmedia
Feb. 7, 2024

See NEWS & MOVES Page 4

From the 
Executive 
Director
Mark Millsap

Richardson

Sandmeier

Taylor



Mills joins Progress staff 
as reporter

The Claiborne Progress, Taze-
well, recently welcomed Samantha 
Mills as the publication’s new 

reporter. Mills 
provided the 
following written 
statement intro-
ducing herself to 
the community.  
“My name is Sa-
mantha Phipps-
Mills. I was born 
and raised in 
Knox County, 
Ky., where my 

husband, Jason, and I are now rais-
ing my (four) kids.

“I started reporting in 2017 just 
because I needed a job. I have dis-
covered that it’s not a job at all; it is 
a calling- it is my calling. I love con-
necting with people in a way where 
they feel comfortable telling me their 
stories, good or bad.  I look forward 
to connecting with Tazwell, New 
Tazwell and Harrogate communities. 
I expect to be a consistent advocate 
of the truth in the news: the good, 
the bad and the ugly.”

Claiborne Progress, Tazewell
Feb. 26, 2024

TPA adds two 
new members

TPA has two new members 
approved on Feb. 21 by the TPA 
Board of Directors. The new mem-

bers are The Daily 
Memphian, an 
online member, 
and the Houston 
County Herald, 
part of Main 
Street Media of 
Tennessee.

The Daily Mem-
phian’s offices 
are in Memphis. 
Eric Barnes serves 
as CEO & acting 
Executive Editor. 
The web address 
is www.dai-
lymemphian.com

The Houston 
County Herald 
is a weekly print 
publication in 
Erin, Tenn. It was 

founded by Danny Peppers and 
purchased by Main Street Media 
of Tennessee in the fall of 2023.

The addition of these members 
brings TPA’s membership roster to 
a total of 132—two online mem-
bers, 17 daily newspapers and 113 
non-daily newspapers.

Staff reports
Feb. 21, 2024

Cook promoted to sports 
editor for Six Rivers

Tanner Cook, an award-winning 
sports journalist, has been named 
sports editor for Six Rivers Media, 
LLC, Johnson City.

Cook, 29, of Johnson City, has 
spent nearly seven years cover-
ing sports for Six Rivers Media, 

originally joining 
the Johnson 
City Press in 
May 2017. He’d 
served as interim 
sports editor for 
Six Rivers Media 
since Dec. 30, 
2023.

“I’m very hap-
py we were able 

to promote within our company, 
and Tanner and his skills checked 
all the boxes,” Six Rivers Media 
Publisher Ron Waite said. “Tanner 
having been part of the well-round-
ed Six Rivers Media sports reporting 
team for the past several years 
brings his knowledge and experi-
ence to this leadership.”

A native of Abingdon, Virginia, 
Cook graduated from Abingdon 
High School in 2013 and became a 
distance runner for King University. 
Cook graduated from King in 2017 
with a degree in sports management 
before joining Six Rivers Media un-
der former Sports Editor Joe Avento.

Kingsport Times-News
Jan. 31,  2024

Campbell receives lifetime 
achievement award

Veteran newspaper publisher 
Tommy Campbell was to be hon-
ored at the 2024 Alabama Press As-
sociation Media Summit on Feb. 16 
in Montgomery, Ala., as this year’s 
Lifetime Achievement recipient.

Campbell started his newspaper 
career in the mid-1970s at The 
Choctaw Advocate in Butler. He 

worked as editor 
of The Advocate 
until 2003, when 
he and his wife 
Dee Ann left to 
take jobs with 
Jones Media 
Group in North 
Carolina and 
Tennessee. Camp-
bell took on the 

role as editor of the Avery Jour-
nal-Times in Newland, NC, while 
Dee Ann worked as a reporter for 
the publication. 

His job at The Advocate was 
the start of a 42-year career in the 
newspaper business. 

Campbell returned to Tennessee 
for a time as publisher for Jones Me-
dia Group, while Dee Ann remained 
in Choctaw County to publish The 
Sun-Advocate. In 2020, Tommy re-
turned to Alabama for good, and he 
and Dee Ann took ownership of The 
Democrat-Reporter, now The Leader, 
where Tommy serves as publisher.  

Submitted
Feb. 8, 2024

Chronicle promotes 
Howell to associate editor

The Humboldt Chronicle is 
proud to announce that Tabitha 
Howell has been promoted to 
associate editor. Howell joined The 
Chronicle staff a little over a year 
ago as administrative assistant.

“Tab has been a key member of 
our newspaper family,” said Senior 
Editor Danny Wade. “When she 
came onboard, she fit in instantly 

and hasn’t missed 
a beat yet.”

After working 
in several differ-
ent fields, Howell 
came back to 
the newspaper 
industry with 
The Chronicle 
last January. 
Prior to coming 

to Humboldt, Howell worked at the 
Lake County Banner as a graphic 
designer building advertisements.

“When I was hired, I hoped I 
could get back into writing and 
apply my background skills in the 
newspaper business to fill in and 
help out as much as possible,” 
Howell said of her aspirations. “To 
be able to do this (in a year) is 
more than I expected.”

“We’re excited to have someone 
with Tabitha’s knowledge and back-
ground on our news team in Hum-
boldt,” said Victor Parkins, owner 
of Gibson County Publishing, the 
parent company of the Humboldt 
Chronicle. “She has jumped right in 
and helped wherever we need her. 
She will be an asset to The Chroni-
cle’s talented staff.

Howell fills the vacated position 
after former Associate Editor Ariel 
McRae submitted her resignation 
in order to be a stay-at-home mom.

Howell lives in Fowlkes, Tenn. 
She earned her associate’s degree 
in business systems and technolo-
gy from Tennessee Technological 
Center. 

The Humboldt Chronicle
Jan. 16, 2024
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 Jim, who used to work with a 
local volunteer fire department, told 
me about the technique they used 
to keep everyone on the right roads 
to arrive at fire sites. “It was in the 
days before GPS,” he said. “We were 
in an area with a lot of rural roads 
– and since we were driving to the 
fire from different directions – we 
couldn’t afford for someone to miss 
a turn. Lives were in the balance, 
and time was crucial.” 

He explained that the lead ve-
hicle – the firetruck – had bags of 
lime on the front seat. Lime is the 
powder that is used to mark base-
lines on baseball fields. Rain wash-
es it away eventually, so there is no 
long-lasting image. Every time the 
truck made a turn, someone threw 
a bag of lime onto the pavement (or 

the gravel) at the intersection. The 
bag burst open and made a large, 
unmistakable mark on the road. 
The lime left an easy path to follow 
for the entire firefighting team. 

“The system got us to fires as 
quickly as possible,” Jim said. 
“Night or day, there were clear 
signs at each turn. Without the 
lime, there’s no telling how many 
houses and barns – and most im-
portant, lives – would have been 

lost. One way to say it is that we 
were all on the same page.” 

In business as well as in 
life-saving situations, it’s impera-
tive to be informed. Like Fran-
cis Bacon so succinctly wrote: 
“Knowledge is power.” 

I recently talked with Abby, 
who said her entire media com-
pany is siloed. “That has filtered 
down to our ad department. No 
one knows much about what any-
one else is doing.

“It’s frustrating,” she said, “We 
could provide a lot of help to each 
other, but management has the 
philosophy that we should think 
about our own accounts and noth-
ing else. When a new advertiser 
comes on board, sometimes we 
don’t know about it until their ads 

start running.” 
Abby has a simple sugges-

tion that might be of help: “Talk 
and listen. Every now and then, 
some managers like to organize 
team-building activities, but hon-
estly, I think structured team exer-
cises are a waste of time. The big-
gest thing that will build teamwork 
is to know what’s going on around 
us. Our work is impacted by the 
people in our department, along 
with the work they are doing. Real 
teams work in an informed and 
supportive environment.” 

Abby’s story represents an ex-
treme example, but I’ll bet there are 
companies in your hometown that 
have silos. It’s difficult to work for a 
company like that, and it’s difficult 
to work with a client like that. 

Patrick Lencioni, in his excel-
lent book Silos, Politics and Turf 
Wars, writes: “Silos – and the turf 
wars they enable – devastate orga-
nizations. They waste resources, 
kill productivity, and jeopardize 
the achievement of goals.”

Are there silos in your ad 
department? If so, maybe it’s time 
to put down some markers to let 
others know what’s going on. 

Copyright 2024 by John Foust. 
All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper advertis-
ing professionals. Many ad depart-
ments are using his training videos 
to save time and get quick results 
from in-house training. Email for 
information: john@johnfoust.com

Put a stop to workplace silos by putting down ‘markers’

Peppers

Barnes

Ad-libs®

John Foust

NEWS & MOVES  from Page 3

Mills

Cook Campbell Howell
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Editors are routinely challenged 
with making uncomfortable news 
decisions. To be certain, there is 
no universal right or wrong call on 
whether to publish a story and in 
how much detail. Several factors 
may be in play including com-
munity norms and longstanding 
newspaper policy.

The examples of tough and 
sensitive issues are numerous 
and surface in everyday coverage. 
Stories can range from monitoring 
public employee wage negotiations 
and publishing salaries of public 
officials to identifying suspended 
high school athletes and reporting 
on labor strikes to interviewing 
families of homicide victims and 
publishing photos of fatal accident 
scenes. 

Nothing is more challenging 
than reporting on violence, spe-
cifically mass shootings that are 
becoming commonplace across the 
United States. Gun Violence Ar-
chive reported 656 mass shootings 
in 2023. Respective numbers for 
2022 and 2021 were 646 and 689. 
Newsrooms must be prepared to 
navigate a community in trauma – 
be sensitive in coverage and yet re-
port the news. They must be ready 

to find their niche in reporting an 
event that will prompt widespread 
media coverage. 

Rest assured, however, that other 
sensitive issues – those not so 
visible – are being talked about in 
communities. They have an impact 
on people. They must be reported if 
newspapers are to represent them-
selves as a living history of their 
hometowns.

Reporting these stories in a 
responsible fashion is a requisite if 
your newspaper is to remain rele-
vant, especially in today’s fractured 
media landscape.

It’s healthy and essential for 
newsrooms to pause and consider 
whether readers are best served by 
reporting certain news. Newsrooms 
may have faced some of these 
scenarios often enough to have 
developed policies. Many times, 

however, decisions must be made 
on a quick turnaround.

Here is one checklist, and 
accompanying rationale, that advo-
cates giving attention to challeng-
ing stories.

Is it true? Newspapers routinely 
report why athletes are “missing in 
action” – whether due to an injury, 
a family emergency or a college 
recruiting trip. Sitting on a bench 
for violating school or high school 
league rules is equally newsworthy.

What is the impact of an event? 
It’s standard procedure at most 
schools to call in counselors in 
the wake of an untimely death of 
a classmate, whether the death is 
due to natural causes or a suicide. 
The death automatically becomes 
conversation in homes. Can news-
papers ignore the story?

Is the report fair? Teacher salary 
negotiations often are emotional 
and acrimonious. At the same time, 
salaries can represent 75 percent of 
a school district’s budget. Newspa-
pers are performing a vital service 
by keeping a community abreast of 
contract talks, giving equal atten-
tion to all sides of all issues.

Is it a public or strictly private 
issue? A closure of a major employer 

has a tremendous economic impact 
on a community. The news begs for 
explanation and interpretation.  

Will the story make a differ-
ence? A newspaper’s attention to 
a fatal accident, including a photo, 
can become a springboard for 
action to install traffic signals at a 
dangerous intersection.  

Will the truth quell rumors? 
A newspaper receives word from 
an elementary school student that 
a high school teacher lost all his 
fingers in a lab experiment – the 
“news” clearly spreading quickly. 
An investigation reveals that the 
teacher lost a fingertip, and a story 
sets the record straight.

How would you justify your 
decision to readers? Certain stories 
– an individual on trial for sexual 
abuse, for example – are expected 
to generate reader reaction, and ed-
itors should be prepared to answer 
questions. The hows and whys of 
coverage are ready-made fodder for 
an explanatory column to readers.

How would you treat the story 
if you were the subject? This 
question is not intended to prompt 
rejection of a story. Rather, it’s a 
reminder to treat the story with 
sensitivity and balance.

In the end, fairness and consis-
tency should be guiding principles 
for any story, and they are espe-
cially important when dealing with 
sensitive subjects.

Another element – community 
dialogue – is common to evaluat-
ing whether and what to publish. 
All decisions are stronger if the 
menu of options is explored with 
individuals within and outside 
your newspaper family. The 
conversations will not necessarily 
produce consensus, but seeking the 
opinions assures readers that deci-
sions are not made on a whim.

Jim Pumarlo is former editor 
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and 
provides training on community 
newsroom success strategies. He 
is author of “Journalism Primer: 
A Guide to Community News 
Coverage,” “Votes and Quotes: A 
Guide to Outstanding Election Cov-
erage” and “Bad News and Good 
Judgment: A Guide to Reporting 
on Sensitive Issues in Small-Town 
Newspapers.” He can be reached at 
www.pumarlo.com and welcomes 
comments and questions at jim@
pumarlo.com.

One checklist for evaluating, advocating coverage of sensitive issues
Community
Newsroom
Success

Jim Pumarlo

than the strings on a newly tuned 
piano. The same goes for Daniel 
Richardson.

“There have been four gen-
erations of my family running 
the paper, and you don’t want to 
be the one left holding the bag,” 
Daniel Williams told me two years 
ago, at a time when his dad was 
starting to transition out of the 
publisher’s role. “You really have 
to fight and claw. You have to keep 
that optimism for the sake of your 
staff. Some days you will lose a 
customer and feel like the walls 
are closing in on you. Then the 
sun comes up the next day, and 
you find someone ready to buy.

“Papers can still be a very valu-
able member of a community, but 
we always have to keep an open 
mind and be willing to change. 
The old philosophy of ‘This is the 
way we’ve always done it,’ just 
doesn’t fly anymore. We have to 
find new and innovative ways 
to get it done. There was a time 
when an employee might come in 
one day with a new idea to try and 
we’d ask ‘Why?’ when we need to 

be asking ‘Why not?’ It might turn 
into an awesome idea.”

Soon after serving out his term 
as TPA president in 2021, Daniel 
Richardson wrote the following 
for this publication, summing up 
what a community newspaper 
represents:

“A community newspaper (is) 
not just a press and paper and 
ink and a route and a website 
and advertising and a team; that’s 
what a newspaper needs. But what 
a newspaper is . . . what a real 
community newspaper is . . . is 
freedom. Freedom from tyranny 
of the few over an ignorant people, 
freedom from confusion, misinfor-
mation, and reliance on propagan-
da for information. Freedom for 
one who challenges the status quo 
to have a platform to respectfully 
promote their take on an issue. 
Freedom of information. Freedom 
of speech. Freedom.”

That’s wise counsel and astute 
insights from Daniel & Daniel, proof 
positive that the future of Tennessee 
newspapering is in good hands.

Mike Towle is managing editor of 
The Tennessee Press.

TWO DANIELS  from Page 2 Richardson Media Group buys Enterprise

Weakley County’s oldest 
newspaper is under new own-
ership with the recent sale from 
Magic Valley Publishing Co., Inc. 
to Richardson Media Group, a 
growing publishing company that 
also publishes the Martin Post, 
The Jackson Post, and The Courier 
(Savannah). 

The move reunites two Weakley 
County newspapers after a three-
month separation. The Enterprise 
and Martin Post will work closely 
together with a joint staff led 
locally by editor Shannon Taylor. 
Daniel Richardson, publisher 
and owner of Richardson Media 
Group, will be closely involved 
with the operations of the two 
publications. 

“I’m really excited about the 
future here,” Richardson said of 
the transition. “This is a great 
community, and bringing these 
newspapers back together will 
improve the experience for every-

one involved, 
especially our 
readers.” 

Established in 
1883 by Robert 
Lewis, the En-
terprise changed 
ownership 
several times 
over the past 
130 years. Magic 

Valley Publishing purchased the 
Enterprise from Tri-County Pub-
lishing Inc. in 2018. The tornado 

that devastated Dresden in 2021 
leveled the Enterprise office and 
left Dresden with limited space 
available for use as an office. The 
newspaper’s office was moved to 
an office in Martin, and then in 
2023 to its current location at 401 
N. Lindell St. The Enterprise staff 
launched the Martin Post in May 
2023. Sabrina Bates, who served 
as editor for the Enterprise for 
the past several years and led the 

SUBMITTED
Richardson Media Group, Camden
February 8, 2024

Richardson

See ENTERPRISE Page 8
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Recording in public: Is it illegal to record without permission?
Is recording in public protected 

by the First Amendment? Can you 
make a video or audio recording 
anytime and anywhere you want 
of someone or something that you 
can see?

Well, in theory: Yes, you can.
But the reality is that the spe-

cifics of recording in public – and 
what you can do with a recording – 
can get complicated, very quickly.

The general rule of thumb is 
that your ability to record in any 
situation is dependent on the sub-
ject’s “reasonable expectation of 
privacy.” That expectation might 
change depending on where, who 
and why you are recording.

Where is recording 
in public permitted 
or limited?

Recording something in plain 
view, in a public space like a 
street or public park, is generally 
allowed. But all public spaces are 
not created equal – and some may 
not be “public” after all.

Recording in public 
buildings

Courts have approved limits or 
even bans on recordings in certain 
government buildings and spaces 
if these rules are for security 
purposes or to maintain order in 

hallways or during meetings.

Recording in publicly 
accessible but privately 
owned spaces

Courts also have set out a mix 
of rules and exceptions that apply 
to recording in spaces that are 
publicly accessible but are private-
ly owned, such as shopping malls. 
Start with the idea that such pri-
vate spaces have a right to set their 
own policies.

Note for commercial film-
making in parks: Commercial 
filmmakers are required to get a 
permit to film in national parks. 
Commercial speech traditionally is 
less protected by the First Amend-
ment.

Recording from public 
into private spaces

State and federal laws have 
criminalized some kinds of 
recordings in public, such as sur-
reptitious videos up people’s skirts 

Freedom
Forum

Gene Policinski

or down people’s blouses.
The “reasonable expectation 

of privacy” can limit filming 
into private spaces while in an 
adjacent public space. Perching 
yourself in a tree, dangling from 
a helicopter and using infra-
red camera technology to “see” 
through walls or high strength 
microphones to hear things from 
a great distance, for example, 
may cross the line.

Similarly, recording an athlete 
leaving the field is different from 
recording the same person visible 
through a locker room door.

Are there other limitations 
on recording in public 
spaces?

The First Amendment also has 
been seen by courts as protecting 
recording in public face-to-face 
conversations when the recording 
technology is visible; everyone 
knows they are being recorded, 
and no one objects.

Recording may require 
permission

Some states set different legal 
rules for making audio record-
ings in public; for example, some 
two-party states require permis-
sion in advance from both the per-
son making the audio recording 
and anyone being recorded.

Recordings of children almost 
always require specific permission 
from parents or guardians. That’s 
why in many presentations, when 
consent was not obtained, faces 
will be blurred or voices muted to 
prevent identification.

Recording criminal activity
Some states ban posting re-

cordings of criminal acts such as 
murders or violent assaults when 
the purpose is simply personal 
gratification or for a commercial 
purpose. Usually, there is an ex-
ception for news reporting.

Recording police officers 
in public

As a rule, if you are not inter-
fering with the ability of a public 
official to do their job and the re-
corded official activity is in public 
view, the recording is protected 
by the First Amendment. Police 

and other government officials 
typically do not have a reasonable 
expectation of privacy when on 
duty.

But limits on recording in public 
can apply for public safety or 
security purposes; for example, to 
keep the public safely away from 
a fire or to preserve security at a 
military base.

Remember that the definition of 
interference varies both on specific 
facts and from state to state. One 
state may allow officers to set a 
crime scene boundary of 30 feet 
while another might double or tri-
ple that distance, and courts will 
decide what is a reasonable limit.

Police and people making 
recordings in public often differ 
on what constitutes interference 
and what justifies making such a 
recording for the public good, such 
as exposing excessive use of force 
when making an arrest.

Most First Amendment experts 
advise that even when the person 
making the recording believes it 
is a protected First Amendment 
activity, it’s best to follow police 
commands, if only to preserve all 
options in court if arrested.

Depending on the circum-
stances, police can sometimes 
seize your camera or audio 
recording equipment. But police 

See POLICINSKI Page 7
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Thank you!
These TPA members served as judges for the New York Press Association’s Contest in January and February.   

We thank you for your time and assistance that makes TPA’s contests possible!

Alan Sloan 
Alison Gerber 
Allison Winters 
Amanda  Shell 
Angie Meadows 
Ann Cason 
Brad Martin 
Brooke McCain 
Carol Broyles 
Cary Jane Malone 

Cheryl Duncan 
Chris Menees 
Chris Vass 
Clint Cooper 
Craig Harris 
Dale Gentry 
Darrell Richardson 
David Plazas 
Donna Ryder 
Drew Wheeler 

Holly McCall 
Holly Viers 
Ivan Aronin 
Jason Martin 
Jim Herrin 
Joel Christopher 
John Gullion 
Josh Lemons 
Kelley Garrett 
Kimberly Forbes 

LeBron Hill 
Lindsay Pride 
Lisa Denton 
Logan Watson 
Marina Waters 
Mark Kennedy 
Matt McClane 
Melissa Price 
Mike Sisco 
Rachel Townsend 

Ricky Young 
Rob Walters 
Sabrina Bates 
Sandy Dodson 
Scott Wilson 
Stephen Hargis 
Tierra Hayes 
Tim Siniard 
Tracey Wolfe 
Victor Parkins 



On April 20, 2023,the American 
Library Association announced 
that Macon County’s Willetta 
Grady was selected as the 2023 
winner of the exceptional service 
award for noteworthy contribu-
tions to the community at Core-
Civic’s Trousdale Turner Correc-
tional Center (TTCC) in Hartsville.

Grady, who began working as 
the media specialist at TTCC five 
years ago, was recognized for 
arranging donations to the prison 
library, which doubled its amount 
of books within a five-year span, 
taking the library’s collection from 
6,000 to 12,000 books.

According to CoreCivic, when 
Grady first began her position 
at the prison, the shelves of the 
TTCC library were half-empty 
and contained many books of lit-
tle value to the inmates. She then 
set out to create one of the best 
correctional institution libraries 
in the country.

“I received my master of edu-
cation degree in library sciences 
in 2011,” said Grady. “My first job 
was part time at Corrections Cor-

poration of Amer-
ica’s (CCA) Metro 
Davidson Detention 
Center in Nashville. 
The librarian there 
taught me every-
thing I needed to 
know about prison 
libraries.”

As a librarian in 
the correctional sys-
tem, Grady knows 
that she is changing 
lives by helping 
inmates find books 
on self-improvement 
and legal services 
and assisting them 
in preparation for 
the high school 
equivalency exam.

“The job of a librarian is to 
provide resources to engage the 
minds of its patrons,” said Grady. 
“I provide books for the inmates to 
read. I teach reading skills to illit-
erate inmates. I supervise inmate 
workers who, in turn, provide 
library and legal services to the 
general and segregated popula-
tions. The library and education 
department (at the prison) work 
together to prepare inmates for 
their HiSet (GED, general educa-

tion development) test.
“Inmates who come to the li-

brary are those who wish to better 
themselves. I help by listening 
and guiding (them) to resources 
for reading and legal services. The 
library is open for inmates to use 
computers to do their legal work 
for court (and) provide resources 
for legal questions.”

Grady’s work has not gone 
unnoticed by Trousdale Turner 
Correctional Center Warden Vince 

Vantell, who said that the facility 
is fortunate to have her.

“I noticed when I arrived a few 
months ago as the new warden at 
Trousdale Turner that the library 
stood out as a tremendous re-
source for those in our care,” said 
Vantell. “Ms. G is a very special 

person, and we are very lucky to 
have her as our librarian.”

Looking back at her years of 
hard work, Grady voiced her hopes 
for the lives of those she serves: 
“I hope and pray that each inmate 
that steps back into society becomes 
productive and leads a good life.”
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generally cannot review recorded 
material without a search war-
rant. And they definitely cannot 
erase it. 

Recording participants 
in a public protest

You have a right to video record 
matters of public interest in a pub-
lic place, such as demonstrations 
or protests. But note some states 
criminalize recording audio of 
conversations without permission, 
even in public.

Exceptions for recording in pub-
lic while newsgathering should 
apply, though these may require 
a court decision. And interfering 
with legitimate police activity may 
warrant limits on recording for 
newsgathering as well.

Recording public 
performances

Games and theatrical or movie 
presentations, even if in a publicly 
owned or funded space, have a 
right under copyright law to limit 
or ban recordings. Look at your 
ticket: It often says that you are 
not allowed to photograph or re-
cord (for distribution or at all).

Press credentials for such events 
often have limits too, such as 
restricting recording or requiring 
photographers and videographers 
to let the performer, league or 
event organizer use the content.

After recording in public, 
what can I do with the 
recorded material?

If you post a recording made 
in public that shows only you or 
uses only your own voice, you 
are likely protected by copyright 
standards and your First Amend-
ment rights.

But just putting yourself into 
a recording won’t always protect 
taking or posting your recording, 

depending on what’s in the back-
ground.

If you do make a recording in 
public, posting video or audio of 
copyrighted performances can 
raise legal issues, even if you 
intend for only your friends and 
family to see it on your personal 
social media site.

Your intent in posting an other-
wise permissible recording made 
in public also might be subject 
to a lawsuit if it can be proved in 
court that your intent in posting 
was to subject a person shown or 
heard to “negligent or intentional 
infliction of emotional distress.” 
And an evolving area of law may 
well prohibit making or posting a 
recording if you had a reasonable 
expectation that it would directly 
and immediately cause physical 
harm to someone.

Supporters of such restrictions 
argue that the ever-increasing speed 
and immediate reach of cell phone 
technology coupled with the perva-
sive extent of social media require 

new restrictions by government, 
even for recordings made in public.

Social media sites’ terms 
of service

Each social media site – by 
virtue of being a private company, 
not part of the government – can 
set its own rules and terms, which 
users agree to (admittedly, in the 
fine print that most users don’t 
read line-by-line). Those terms of 
service lay out what can and can’t 
be posted on each site, including 
public recordings that are legal.

Social media sites usually don’t 
distinguish their content guide-
lines for various kinds of posts. In 
general, regulations about content 
apply to photos, videos, audio 
recordings, GIFs and illustrations.

Recording and 
earning money

Even when you can legally make 
a recording in public, each person 

being recorded retains a right of 
publicity – a right to control who 
makes money off their image – that 
can require a written agreement 
before use. News recordings in 
public on matters of public interest 
generally are exempted.

The bottom line on 
recording in public

The First Amendment protects 
freedoms of speech and of the 
press, which generally includes 
the right to gather information 
such as through recording. And 
in public, people cannot expect 
privacy. But the ability to record 
and share recordings of things in 
public is not unlimited; it often de-
pends on who you are recording, 
where and for what purpose.

Gene Policinski is a senior fellow 
for the First Amendment at the 
Freedom Forum. He can be reached 
at gpolicinski@freedomforum.org

TPA MEMBER COVERAGE SHOWCASE: Hartsville Vidette
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Prison media specialist Grady engages minds ... changes lives
ROXANNE LAMBERT
Hartsville Vidette
May 4, 2023

Submitted photos

Before Willetta Grady (right) became media 
specialist at Trousdale Turner Correctional Center 
(TTCC) in Hartsville, the library shelves (above) 
were half-empty and contained many books of 
little value to the inmates.  



When checking my email a few 
days ago, I came upon a curious 
message from a publisher in 
Missouri:

Kevin:
Just checking in to see if you 

received my previous emails.
Bill

You guessed it. I hadn’t. 
Thankfully, Bill sent this latest 
message to an alternate email 
address, which appeared in my 
inbox. Taking a quick look at my 
email host server, I located Bill’s 
earlier messages in spam folders, 
meaning they never even made it 
to the spam folder on my comput-
er. I’d like to say I was surprised, 
but nothing about email surprises 
me anymore. As someone who 
receives hundreds of emails each 
day, not to mention thousands 
of messages in my spam folder, I 
spend a lot of time trying to make 
sure I see the messages people 
send to me and, just as important, 
trying to be sure the messages I 
send are received.

I’ve gotten a lot of positive 
feedback about lists in my recent 
columns, so I will strike while 
the iron’s hot. This month’s list is 
Kevin’s Ways to Keep Your Emails 
From Ending Up in Someone’s 
Spam Folder:

1. Don’t use JPG or other 
graphics in your email signature. 
I can hear some of you now. “But 
my newspaper logo looks so good 
under my name!” A few months 

ago, when I had hundreds of 
emails returned by spam filters 
on the same day, I contacted my 
email host, one of the world’s 
biggest (and best). I wanted to 
know how this happened. There 
were two potential problems. One 
was my email signature, which 
included a JPG version of my 
company logo. I quickly learned 
that spam filters don’t like those. 
Or maybe they do. Either way, the 
result can be a message in a spam 
folder.

2. Don’t use email shorteners 
in your email messages. I learned 
this during the same phone call 
with my email host. That was a 
bigger problem than my signa-
ture, and I didn’t realize it. I had 
used a shortener – msb.press.
com – for years with no problem. 
Suddenly, almost every message 
I sent with a URL that included 
msb.press.com was returned from 
a spam server, meaning it never 
made it to the intended inbox 
(or even the spam filter, for that 
matter). Even though URLs can 
get long, I resist the urge to use a 
shortener. 

3. Create an alternate email 
address to use with essential 

messages. Now, when I have a 
crucial message to send out to 
someone who isn’t a frequent 
email correspondent, I send the 
same message from my standard 
and alternate email addresses. 
Most often, I use Gmail for my 
alternate addresses. This means 
the receiver might receive two 
identical messages, one from kev-
in@kevinslimp.com and one from 
kevinslimp@gmail.com. Sure, it’s 
an extra message in the inbox, 
but it’s a much better option than 
the message getting lost on a 
spam server. I’ve yet to receive 
a complaint from someone who 
received two messages.
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From the 
News
Guru

Kevin Slimp

Where did my email go? 5 effective ways to 
help make sure people get your messages

newspaper through the tenuous 
transition of offices, has moved 
on to another position outside the 
newspaper industry. 

Richardson Media Group (RMG) 
was established in fall 2023 by 
Daniel and Lena Richardson with 
the acquisition and reopening of 
the Martin Post. In November, 
The Courier in Savannah was 
purchased from Joe and Annette 
Hurd. In January, The Jackson 
Post became a Richardson Media 
Group publication. 

Richardson grew up in the 
newspaper industry and began 
working full time for his family’s 
business, Magic Valley Publishing 

Co., Inc. after spending time in the 
United States Marine Corps and 
graduating from the University 
of Tennessee at Martin in 2012. 
He served as CEO of Magic Valley 
Publishing for 2 years after his 
father, Dennis Richardson, died 
unexpectedly in 2021. 

History of the Enterprise
The Enterprise was established 

in January of 1883 by Robert Lew-
is. Lewis worked for newspapers 
in Fulton, Chattanooga, Gadsden, 
Ala., Atlanta, and Nashville before 
moving to Dresden in 1882. He 
became editor and proprietor of 
the Dresden Democrat, which 
had been in existence since 1876. 

The Democrat ceased operation in 
November of 1882 and the Enter-
prise was established two months 
later. The original slogan of the 
newspaper, which appeared under 
the nameplate, was “The World 
Moves.” Lewis was reportedly 
one of the leaders responsible for 
banning liquor in Dresden. 

After Lewis’ death, his widow 
Addie Cardwell Lewis took over edi-
torship of the publication until 1901, 
when she sold it to an employee, Joe 
Holbrook, who owned the newspa-
per for 44 years. Over that period, 
the newspaper went from 550 paid 
subscribers to 3,500 subscribers. 

In 1945, the Enterprise was sold 
to J. Frank Barlow for $7,000. 

In 1947, Barlow sold the news-

paper to the Burrough Brothers 
(Fred, Alfred, and Roy) and 
bought the McKenzie Banner 
before buying the Enterprise back 
in 1950, splitting his time between 
both publications.

In 1968, the Enterprise was sold 
to Karl Barlow and James Wash-
burn. In 1980, Washburn bought 
Barlow’s interest in the Enterprise 
and the McKenzie Banner. In 
1985, James died, leaving his wife 
Ramona as president of Tri-Coun-
ty Publishing and publisher of the 
Enterprise and McKenzie Banner 
with sons Jeff and Joel Washburn 
taking leadership roles, Jeff as 
managing editor of the Enterprise 
and Joel as managing editor for 
The McKenzie Banner. 

Joel eventually became owner 
of the corporation and sold the 
Enterprise to Magic Valley Pub-
lishing in 2018 and continued to 
operate the Banner. 

The tornado that devastated 
Dresden in 2021 leveled the Enter-
prise office and left Dresden with 
limited space available for use as 
an office. The newspaper’s office 
was moved to an office in Martin, 
and then in 2023 to its current 
location at 401 N. Lindell St. 

Historical details for this article 
prior to the 2018 acquisition 
by MVP were derived from “A 
History of Tennessee Newspapers,” 
a Tennessee Press Association 
publication. 

ENTERPRISE from Page 5

Submitted

Overstuffed spam folders are 
common. Users should check their 
spam folders daily for misplaced 
messages.

Kansas case is an inflection 
point for rural newspapers

After local police raided the of-
fice of the Marion County Record 
and the home of its owners last 
summer, creating a national out-
cry that was entirely justified, the 
question was asked in newspaper 
offices around the country, and 
sometimes in their pages: “Could 
this happen here?”

It’s more likely in some places 
than others, depending on the 
nature of the paper, the town, its 
leaders and the police.

In the Record’s case, the 
accountability journalism that 
Publisher Eric Meyer practiced 
and taught in Milwaukee hasn’t 
gone down well with some pow-
erful people in his hometown of 
Marion, Kan., since he returned 
two years ago.

But eight years ago, such a raid 
would have been hard to imagine, 
even in towns where the news-
paper’s relations with police and 
elected officials are poor.

What has happened in the 
last eight years? For one thing, 
social media have become the 
primary source of information 
for Americans. A presidential 
candidate – who was president 
for four of those years – has used 
social and other media to cast all 
news media as “the enemy of the 
people.”

Social media are often more 
compelling and entertaining than 
the local news reported by com-
munity newspapers, so they have 
shifted Americans’ attention more 
in the direction of national events 
and issues. That, and the declining 

audiences of local news media, 
have reduced citizens’ familiarity 
with their local media and blurred 
the distinctions between local and 
national media.

All that gives comfort and 
perhaps license to the adversar-
ies of local news media, like the 
Marion police chief whose past 
the Record was investigating but 
had not reported at the time of 
the raid. Using some trumped-up 
assertions and assumptions, he 
got a low-level magistrate from 
another county to sign search 
warrants.

The day after the raid, Meyer’s 
98-year-old mother, who worked at 
the weekly for 50 years, collapsed 
and died, and her son blamed it on 
the police.

Surely no one wished ill, much 
less death, to Joan Meyer. But 
the Record’s case is not a one-off; 
in March 2023, some law-en-
forcement officials in next-door 
Oklahoma said they would like to 
kill the weekly McCurtain Gazette 
reporter who had been investigat-
ing them.

Again, it’s hard to imagine such 
a conversation happening eight 
years ago. The corrosion and 

Sustaining
Rural
Journalim
Al Cross

See NEWS GURU Page 9 See CROSS Page 9
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Newly relaunched Times-Gazette moves into its new office in Shelbyville

The late John F. Kennedy once 
said, “There is nothing more 
certain and unchanging than 
uncertainty and change.

The Shelbyville Times-Gazette 
has certainly been through chang-
es this last year. Still, the long-time 
TPA newspaper is back up and 
running and continues to provide 
quality journalism in 2024.

Publisher Daniel Richardson, a 
former TPA president and Tennes-
see media businessman, is man-
aging the paper for Apex Bank, 
which currently holds the LLC.

Previously located at 323 E. Depot 
in Shelbyville, the historic news-

paper was abruptly closed by its 
former owners last July. The long-
time T-G building was subsequently 
sold to a private company. After 
publishing for five months without 
an office, the T-G opened its new 
office at 411 Elm St. in February.

“This community has been 
through a lot with the abrupt 
closure of the newspaper and sale of 
the building last summer,” Richard-
son said. “Having a physical office 
where customers can come in and 
interact with the staff is critical 
– and we’ve assembled the begin-
nings of a great staff in Shelbyville.”

In August 2023, Richardson 
was asked by Apex to restart and 
manage the historic T-G. The pub-
lisher’s family owns Magic Valley 

Publishing in Camden and numer-
ous papers and radio stations. 

Richardson Media Group was 
formed last year. Richardson is 
simultaneously managing four 

other newspapers and is owner/
publisher of The Courier in Savan-
nah, the Martin Post, the Dresden 
Enterprise, and the Jackson Post.

Dawn Hankins, a veteran 
newspaper journalist, joined 
Richardson Media Group last 
fall. Hankins, a Bedford County 
native with a degree in mass 
communications/print journalism 
from MTSU, writes and manages 
content for the paper.

Hankins says she cut her jour-

nalistic teeth at the Times-Gazette 
when it was owned by the late 
Franklin Yates. She worked in 
advertising with an area newspa-
per and returned to the T-G news 
department as a staff writer in July 
2018. She became editor soon after.

Richardson Media Group’s first 
T-G edition was printed and deliv-
ered Nov. 1, 2023, and is now pub-
lished each Thursday. The Courier 
design team and other staffers are 
assisting in production.

T-G sports writer Noah Maddox 
was hired as editor of T-G sports last 
fall. Local resident Renee Brown 
was hired as office manager.  “I’m 
really excited to have Renee on the 
team and to have an office in place 
once again,” Richardson said.

4. Attachments are big red 
flags for spam filters, especially 
if you add too many. Emails with 
too many attachments are unlike-
ly to reach recipients’ inboxes. 
To keep this from becoming an 
issue, I’ve turned to Dropbox.com 
to store files, sending the Dropbox 
link in an email.

5. Keep email subjects short 
without using special characters. 
Use only letters and numbers in 
the subject area of an email. Never 

use percent symbols, exclamation 
points, or other special characters. 
Chances are messages with sub-
ject lines using these characters 
won’t make it to the inbox.

It probably wouldn’t surprise 
you that spammers send billions 
of unwanted messages daily. It 
sometimes feels like half of them 
end up in my email folders. Spam 
filters are necessary to search 
through emails to protect recipi-
ents from malicious cyber attacks. 
In response to the rise in email 
fraud and phishing, advances 

in artificial intelligence have 
made modern spam filters more 
sophisticated and accurate. The 
downside is that they are blocking 
more messages by becoming more 
aggressive.

I could have created a list of 10 or 
15 ways to keep your emails from 
landing in someone’s spam folder. If 
I had written a longer list, it would 
have included hints such as:

• Don’t carbon copy more than a 
few people on the same message.

• Don’t use trigger phrases such 
as “Big Sale!” or “50% Off!” in 

your messages.

• Be sure your “From” line 
includes your name (or company 
name).

I’m nearing my 800-word limit, 
so I’ll leave you with five. You can 
thank me later.

Kevin Slimp is a popular con-
sultant, advisor and trainer in the 
newspaper industry. From 1997-
2018, he  directed The Newspaper 
Institute of The University of Tennes-
see. He currently serves as CEO of 
Market Square Publishing and Chief 
Guru at NewspaperAcademy.com

NEWS GURU from Page 8

division of our national public life 
has leached into our small towns, 
and it seems that in some of those 
places, the more a community 
newspaper tries to fulfill its role 
completely, the more it is seen as 
an enemy – if not of the people, of 
their leaders.

It’s a maxim of rural journalism 
that it’s more difficult to do hard-
nosed accountability journalism 
in rural places. Resources are few-
er, and the folks you try to hold 
accountable are your neighbors. 
If they have economic or political 
power, that can make accountabil-
ity journalism more difficult, and 
editorial timidity is common in 
community papers.

That’s a matter of degree, to be 
sure. America has rural newspa-
pers that cover courthouses and 
city halls like they were state or 
national capitols, and have strong 

editorial pages; at the other end 
of the spectrum it has those that 
barely cover the regular meetings 
of public agencies and serve as 
public-relations vehicles for elect-
ed officials.

That’s a wide spectrum, and 
I fear that its median point is 
moving in the latter direction, for 
several reasons.

The shrinkage of newspapers’ 
audiences and revenue have 
made them less independent, 
less willing to risk economic or 
other harm. The polarization of 
national politics has reached the 
local level, making some excel-
lent rural editors think twice or 
pull their punches when looking 
beyond the county line, or stop 
publishing letters and commen-
taries about non-local issues 
because they are so divisive. (You 
can read about those trends in 
“The Trump Effect on Rural Com-
munities and their Newspapers,” 

a chapter I wrote for The Future 
of the Presidency, Journalism and 
Democracy, published in 2002 by 
Routledge.)

The raid on the Record is an 
inflection point on that spec-
trum. Will it mainly stiffen the 
backbones of rural newspapers, 
prompting rededication to ac-
countability journalism? Or will 
more worry that making waves 
isn’t good for a business that needs 
no more risks?

Community journalism is more 
than a business; it is an essential 
public service, envisioned by 
our nation’s founders when they 
wrote the First Amendment. Many 
Americans still understand that, 
but not enough, partly because 
they’re no longer engaged with it. 
Rebuilding that audience requires, 
in part, engaging with them on 
the social-media platforms where 
they have gone – and explaining 
the difference in social media and 

news media.
Here’s my freshly revised ele-

vator speech on that point: News 
media pay for journalism, which 
practices a discipline of verifica-
tion: We emphasize facts, and we 
tell you how we got them. Social 
media emphasize opinion, and 
have no discipline or verification. 
Which should you trust?

And when we explain account-
ability journalism, news media 
need to make clear that they 
are accountable, too. And that 
watchdogs sometimes bark when 
they shouldn’t – but if a watchdog 
doesn’t sometimes engage in ex-
traneous barking, it does not serve 
the purpose for which you got the 
watchdog.

Most Americans want watch-
dogs. Eric Meyer told Dan Kois 
of Slate, “If you read my email, 
they’re supporting us from the 
extreme left and the extreme right. 
This is one of the few issues that 

CROSS from Page 8 unites both sides.”
Meyer told me that many ex-

press their support privately but 
not publicly. That seems not to 
bother him. “We’re sticking to it,” 
he said. “We want to set an exam-
ple that we won’t be intimidated.”

Al Cross edited and managed 
rural newspapers before covering 
politics for the Louisville Courier 
Journal and serving as president 
of the Society of Professional Jour-
nalists.

He is director emeritus of the 
University of Kentucky’s Institute 
for Rural Journalism and can be 
reached at al.cross@uky.edu. This 
column was originally published 
by Cross in September 2023 and is 
republished here with his permis-
sion.

Submitted

Shelbyville Times-Gazette sports 
editor Noah Maddox (seated) is 
flanked by editor Dawn Hankins 
(left), and newly hired office manag-
er Renee Brown.

SUBMITTED
Shelbyville Times-Gazette
February 23, 2024
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Gov. Bill Lee’s administration is 
seeking a sweeping exemption to 
the public records law that would 
make confidential any records 
of the Tennessee Department of 
Tourism Development that the 
commissioner determines are too 
sensitive to release.

As of Feb. 29, the House bill 
(HB1692) had been passed by the 
House and was ready for transmis-
sion to the Senate, while the Sen-
ate bill (SB2093) as of Feb. 16 had 
been referred to the Senate State & 
Local Government Committee.

The proposed law is modeled 
after a similar exemption for the 
Tennessee Department of Econom-
ic and Community Development 
that was passed in 1988.

Tourism department 
could keep records 
closed for 10 years

However, it differs in the 
amount of time the “sensitive” 
information would be confidential. 
The tourism department would be 
able to keep such “sensitive” re-
cords and information confidential 
for 10 years while ECD may keep 
its so-called “sensitive records” 
confidential for five.

The other difference is the defi-
nition of “sensitive.” While both 
definitions are broad and subject 

to interpretation, the tourism 
department definition appears to 
be broader.

For ECD, sensitive information 
is defined as information that if 
disclosed “would seriously harm 
the ability of this state to compete 
or conclude agreements or con-
tracts for economic or community 
development.”

For the tourism department, 
sensitive information is defined as 
information in which the “disclo-
sure would adversely impact the 
department’s ability to carry out 
its statutory functions.”

Both the ECD exemption and 
the proposed new tourism devel-
opment exemption give authority 
to the department’s commissioner 
to decide what’s sensitive, only 
having to get an “affirmative 
agreement” from the Attorney 
General’s Office.

The information could be 
kept confidential from anyone in 
public, including lawmakers, and 
it’s unclear whether committees of 
the General Assembly could force 

disclosure of information if they 
pass this exemption.

AG has signaled it doesn’t 
want ‘Monday-morning 
quarterbacking’ of state 
decisions

It’s far from certain that the 
Attorney General’s Office would 
serve as an effective backstop 
favoring public disclosure based 
on the office’s numerous positions 
on public records in the past.

For example, just two years ago, 
the Attorney General’s Office de-
clared in a Davidson County chan-
cery court during a public records 
challenge that they believed that 
consultant reports related to the 
state’s COVID response should be 
confidential because their release 
would allow “Monday-morning 
quarterbacking” of state decisions. 
(The governor’s office was eventu-
ally forced by the court to release 
the reports.)

So what type of records 
could be withheld?

The department funds the 
state’s visitor centers and gives 
grants to local cities and counties, 
regional tourism associations and 
chambers of commerce for tourism 
efforts. Any grants to local govern-

ment would likely remain public 
as a local government record.

But the department, led by Com-
missioner Mark Ezell, also has 
received large infusions of money 
in recent years to increase tourism 
marketing and to work with 
private businesses to market their 
attractions, including through 
grants. Last year, the department 
got more than $8 million added to 
its budget. This year, another $9.5 
million is proposed.

The deals directly benefitting 
private businesses may become 
the hardest to examine. While the 
proposed legislation says that the 
department’s binding contracts 
would become public — at least 
after the agreements have been 
signed — the law still allows such 
contracts, or certain details of 
contracts and agreements, to be 
confidential for 10 years if deemed 
sensitive by the commissioner.

Department could hide 
information on ventures 
to help Tennessee Titans 
owners

Gov. Bill Lee has been willing 
to put significant dollars into the 
visitor industry. While some funds 
have gone for state parks and 
local projects, the largest amount 
of dollars has been committed to 

more ambitious projects, such as 
$500 million for the owners of the 
Tennessee Titans to help them 
build a new $2.1 billion stadium 
in Nashville. It’s widely expected 
the tourism department will spend 
significant money to try to lure to 
that new stadium a Super Bowl — 
all the records of which also could 
be kept confidential under the 
exemption.

In addition, currently, any 
documents on the outcomes of 
the marketing efforts  — such as 
metrics on increased hotel night 
stays or visitor traffic — are open 
to the public, but if the bill passed, 
such information could be deemed 
sensitive by the commissioner as 
competitive information, a philos-
ophy often used to explain why 
state information should be secret. 
Communications and internal 
reports that explain reasons for 
funding certain ventures could 
also be confidential. In general, 
visibility into the department’s 
work will decrease.

An example of a recent depart-
ment project is one that was listed 
only as a $2.5 million “marketing 
project” in the governor’s budget, 
but later discovered through pub-
lic information to be a program 
to give $250 airline vouchers to 
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Survey says: Addressing burnout in journalism means flexible shifts, more supportive culture
The Reynolds Journalism Insti-

tute (RJI) at the Missouri School 
of Journalism, in partnership with 
research firm SmithGeiger, on Feb. 
29 released the results of one of the 
largest surveys ever conducted on 
burnout in the journalism industry. 
A white paper, based on responses 
from 1,140 active and former jour-
nalists, is available at rjionline.org, 
and the data is available to research-
ers nationwide who can contact 
rji@rjionline.org to learn more. 

“Honest, direct feedback about 
what it’s like to work in journal-
ism translates to solutions that are 
grounded in reality,” said Randy 
Picht, executive director of RJI. 
“That’s the only way to move the 
needle, and that’s exactly what we 
got from this survey.”

Amid widespread pessimism 
(44% of respondents were pes-
simistic about the state of the 
industry, rising to 56% in south-

ern regions), the vast majority of 
respondents agreed that greater 
flexibility in scheduling and work-
from-home options are needed.

While some options, like a four-
day work week (supported by 90% 
of current journalists and news-
room managers surveyed), might 
be more challenging for news 
organizations facing financial and 
staffing squeezes, others — like 
hybrid shifts that allow employ-
ees to complete their work from 
a combination of in-office and 
at-home work, or flexible schedul-
ing that is more accommodating 
of life outside of work — could be 

implemented more easily.
“In a media landscape marked 

by uncertainty, SmithGeiger re-
searchers wanted to explore viable 
journalism burnout solutions that 
balance professional and personal 
success,” said Andrew Finlayson, 
executive vice president of digital 
media strategies at SmithGeiger. 
“Journalism cannot thrive unless 
journalists can keep the passion 
for their important work.”

To that end, the results of-
fered plenty of reason to believe 
journalists are willing to stick 
around if they feel heard. 91% 
of current professionals agreed 
with the statement, “I love what 
I do,” indicating that concerns 
about workplace culture (46% of 
former journalists and managers 
cited a need for improvements like 
ensuring people feel appreciated 
for their work) and flexibility need 
not override the passion journal-

ists feel for their work.
At the same time, a strik-

ing 49% of respondents agreed 
journalism has become a dan-
gerous profession, a number that 
researchers believe potentially 
speaks to the pervasiveness of 
social media harassment and the 
broader negative impacts of a 
distrustful, politically polarized 
public. Efforts like RJI Fellow Jen-
nifer Mizgata’s training resources 
to help newsrooms build more 
positive cultures, as well as an in-
creasingly common move toward 
trauma-informed reporting, could 
help alleviate both direct and indi-
rect stessors and traumas faced by 
people throughout the industry.

Building on the results, RJI and 
SmithGeiger plan to work with 
newsrooms all over the country to 
turn the research into real action 
through workshops, seminars and 
partnerships designed to tackle 

burnout head-on.
Joy Jenkins, an assistant pro-

fessor at the Missouri School of 
Journalism and a veteran editor, 
said the survey showed that employ-
ees aren’t keen to let the workplace 
flexibility that blossomed during the 
COVID-19 pandemic wither away.

“There are expectations of flex-
ibility now, and there need to be 
continuing conversations about how 
to make that happen,” said Jenkins, 
who was not involved in the re-
search. “People who are caregivers, 
for example, or have other things 
taking up their time — they want to 
stay in journalism but may not see 
that as an option right now.”

Flexible shifts and support 
for work-life balance have long 
been shown to effectively reduce 
stress, support equity and increase 
productivity despite common 
assumptions that these are costly, 
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Frank Layne
A longtime sports editor of the 

Herald-Citizen is being remembered 
today as “a good Christian man who 
impacted his community.”

That’s how former Tennessee 
Tech men’s basketball coach Frank 
Harrell described Frank Layne, 
who passed away Friday, Feb. 2.

Layne began 
as sports editor 
of the H-C on 
March 6, 1970, 
after having 
worked briefly as 
managing editor, 
office manager 
and in advertis-
ing sales.

While attend-
ing Tennessee Tech, he became 
equipment manager for the Gold-
en Eagle football team — a job 
that paid in free books plus $25 
a month; then got a similar job 
with the baseball team.

“While a student at the univer-
sity, he also held numerous other 
jobs, including selling subscriptions 
for the Putnam County Herald 
newspaper, forerunner of the H-C, 
one summer during the county 
fair,” the retirement story noted.

Layne graduated from Tennes-
see Tech in December 1961, and 
for the next six months was em-
ployed as the City of Cookeville’s 
first full-time recreation director. 
He was then a field director for the 
American National Red Cross in 

Jacksonville, Fla., and subsequent-
ly assistant executive director for 
the United Fund in Paterson, NJ, 
before returning to Cookeville 
to once again fill the recreation 
director’s position from 1966-68.

Harrell said Layne “was already a 
legend in the community” when he 
started at Tennessee Tech in 1979.

On Facebook, his grandson, 
David Layne, posted, “This man 
made an impact on so many in 
the sports world, but this man 
also taught me about Jesus. My 
Grandpa is a man of integrity 
and I cherish the many things he 
taught me.

“One of the last conversations 
we had was him telling me to 
‘Keep Preaching that Word!’, and 
as long as I have breath I will 
continue to do that!”

“Grandpa, you will be missed 
but we rejoice that we will see you 
again!” he concluded.

Herald-Citizen, Cookeville
Feb. 5, 2024

Brian Trent
Former Citizen Tribune, Mor-

ristown, Sports Editor Brian Trent 
died early Wednesday morning, 
Feb. 21, at Morristown Hamblen 
Healthcare System.

He was 53.
A graduate of Morristown West 

High School, Trent joined the 
Tribune team full time in 2001 and 
served for more than a decade, 
covering Lakeway Area sports.

“Brian loved the job,” said Tri-

bune Publisher R. 
Michael Fishman. 
“He loved going 
to the games. He 
loved telling the 
stories of local 
athletes. He loved 
the games.

“He was a 
great and loyal 
employee, and it 

was an honor to work with him for 
many years. We offer our sincere 
condolences to his wife Christy and 
his friends and family.”

As sports editor, Trent was 
knowledgeable about the games 
and had a strong recollection for 
the history of sport in Morristown.

“Brian was the sports editor 
here when I arrived in 2005,” 
said Tribune Managing Editor 
John Gullion. “He was welcoming 
and supportive, quickly inviting 
me to join the fantasy leagues he 
shared with his friends. It was his 
way of helping me to establish 
roots here in town.”

“Some of my fondest memories 
at the Tribune were our Saturday 
game nights,” Gullion said. “We’d 
put the paper to bed at about 
Midnight and then adjourn to the 
conference rooms where we’d 
play a variety of board games, 
even challenging the champion 
at Monopoly. We’d play into the 
early morning hours.” 

Citizen Tribune, Morristown
Feb. 22, 2024

Jerome Wright
The following was written by The 

New Tri-State Defender, Memphis, 
editor emeritus Karanja A. Ajanaku. 
It has been edited to fit this space. 

I was expecting to be interviewed 
Tuesday by veteran journalist Je-
rome Wright when I got a telephone 
call about him. Specifically, the 
Tri-State Defender’s deputy editor 
had died. He was 74. The caller 
was Wright’s wife, Gwendolyn. 
Her husband had died while on the 
treadmill the night before.

I gasped and lost my grip for 
a moment, tears flowing beyond 
my control. “J-Rome” – as I called 
him – had become a professional 
colleague in mid-1977 and a dear 
friend over time.  

Long before we became 
colleagues at TSD, we had been 
trailblazers, along with Otis L. 
Sanford, at The Commercial 
Appeal (CA), Memphis’ long-
standing daily newspaper. As the 
“Three Amigos,” we challenged 
stereotypes with a combination 
of presence, professionalism and 
skills as we covered law enforce-
ment (Wright), the federal beat 
(Sanford) and city hall (me).

J-Rome was the oldest member of 
our trio. He’d worked as a copy clerk 
for the CA and earned a journalism 
degree from Memphis State Universi-
ty (now the University of Memphis) 
in 1972. He drove a cool red Cor-
vette, dressed impeccably, worked 
hard, enjoyed card and board games 

(spades, bid 
whist, backgam-
mon) and was so 
approachable.

Over the years, 
our careers, life 
choices and hap-
penstances took 
us in varying 
directions. Yet the 
friendship and 

respect/bond remained intact. At 
the funeral for my father in Natchi-
toches, La. (in 2002), I looked up 
and there was J-Rome and Gwen, 
who had made the six-hour-plus 
drive unannounced to me.

When the Tennessee Press 
Association contests for 2021 and 
2022 yielded first-place finishes for 
the TSD in the areas of Coronavirus 
News Coverage and Coronavirus Fea-
tures, features written and edited by 
J-Rome helped anchor TSD’s entries. 
Once again, he had demonstrated his 
knack for helping people find a trust 
level from which they felt comfort-
able sharing aspects of their lives.

Recently, I was asked about my 
fondest memory while at the TSD. 
My answer: “My fondest memory 
is actually a stream of memories of 
the people that I came to know or 
know better through my associa-
tion with the TSD.”

Among such memories are those 
of my dear friend and colleague, 
“J-Rome” Wright.

Tri-State Defender, Memphis
Feb. 12, 2024

Obituaries

We traditionally think of scene 
setting as the territory of fiction 
writers, especially novelists.

Novelists have the advantage of 
writing 100,000 words or more. 
Most of us journalists have to do 
what we do in 600 words or less.

Setting scenes gives your readers 
a vivid sense of where and when 
an event took place and anchors 
the action and dialogue, writes 
South African editor and writer 
Jordan, who prefers a single-word 
name. When your readers are able 
to picture your scenes, it helps 
immerse them in your story. 

Here is an example by Marcus 
Walker and Carrie Keller-Lynn in 
The Wall Street Journal.

IBBUTZ HANITA, Israel— Driz-
zle covered the forest. Dense mist 

rolled through the hills. Israeli 
155mm artillery shells whistled 
close overhead, replying to the 
crunch of a mortar round fired by 
nearby Hezbollah. 

“It’s quieter than usual,” said 
Lt. Col. Dotan Razili of the Israeli 
army, sheltering from the rain in 
this rural community 300 yards 
from the Lebanese border. “It makes 
me suspicious.” (63 words)

Another option is to open with 
what is strange, unusual, mysti-
fying or odd about a place, Jordan 
writes. Try starting an article with 
scene-setting that shows some of 
the ways a place is unique.

Toni Morrison wrote this 
sorrowful sense of place in her 
Pulitzer-winning novel Beloved:

Winter in Ohio was especially 
rough if you had an appetite for 
color. Sky provided the only drama, 
and counting on a Cincinnati 
horizon for life’s principal joy was 
reckless. (29 words)

Novelist Barbara Kingsolver 
talks to her readers in The Poison-
wood Bible.

First, picture the forest. I want 
you to be its conscience, the eyes in 
the trees. The trees are columns of 

slick, brindled bark like muscular 
animals overgrown beyond all rea-
son. Every space is filled with life: 
delicate, poisonous frogs war-paint-
ed like skeletons, clutched in copu-
lation, secreting their precious eggs 
onto dripping leaves. (53 words)

Here is a passage from one of my 
essays:

September heat had reached 104°, 
topping August’s hottest days that 
reached only102°. It had not rained 
for two weeks. Weather forecasters 
were predicting the beginning of a 
drought. Heat waves shimmered 
about the sidewalks. We joked that 
the rivers and creeks weren’t boiling 
yet but we could fry eggs on the hot 
highway asphalt. (54 words)

You can do that in a non-fiction 
feature story or article. These 

examples should give you ideas for 
creating your own scenes.

*   *   *
If our reporters wrote better it 

would make editing easier and 
make our articles sing. Unfortu-
nately we lack the time to coach 
them. Here’s a secret. Help them 
with a copy of writing coach Jerry 
Bellune’s The Art of Compelling 
Writing, Volume 2, only $9.99 at 
Amazon.com.

P.S. I am available by remote or 
in person for coaching sessions or 
seminars at your member’s news-
papers or press association events.

Contact me at Jerry Bellune, 
803-331-6695, jerrybellune@yahoo.
com, or PO Box 1500, Lexington SC 
29071-1500.

Compelling
Writing

Jerry Bellune

Create descriptive scenes to attract readers to your story

Layne

Trent Wright
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as Taylorsville. The newspaper, 
named the Taylorsville Reporter, 
was established in 1874 under the 
direction of W.R. Keys, who began 
publishing Johnson County’s first 
official newspaper. That first arti-
cle currently hangs on the wall of 
the Tomahawk’s newsroom.

Ten years later, the town was re-
named Mountain City, and the Tay-
lorsville Reporter changed its name 
to The Tennessee Tomahawk.

Since the town was growing, 

the desire to publish more news 
was also on the rise.

In 1886, a second newspaper 
was published in Mountain City 
by Mr. Yarborough, The Mountain 
City News.

It is noteworthy that as the 
years continued and technology 
became more available, printing 
went from hand-setting type to 
type-setting. In order to print 
words on a page, each individual 
letter was placed in a line to make 
up a line of type. Then, the pro-
cess was repeated over and over 

until a paragraph was formed.
According to local historians, 

in 1915, the Tennessee Toma-
hawk changed its name again to 
The Johnson County News. The 
publisher, E.E. Barry, purchased a 
linotype and more modern equip-
ment, and printing experienced a 
revolution.

Barry died in 1943, and his wid-
ow sold the Johnson County News 
to a man named J.N. Blackburn.

In November 1948, another 
newspaper, the Johnson County 
Bulletin, was published by Mc-

Quown Wright, who offered sub-
scriptions and newspaper delivery 
to subscribers’ doors.

In 1951 Wright bought the 
Johnson County News and com-
bined with the Johnson County 
Bulletin, thus the Johnson Coun-
ty News-Bulletin was born. In 
just three years, the paper would 
again change names to The Tom-
ahawk.

While the name has changed 
over time, the dedication to 
reporting timely, honest, and fair 
community news has not. The 

Tomahawk’s current success is 
credited to its staff, loyal readers, 
and subscribers.

Johnson County and Mountain 
City residents are encouraged 
to continue their support of the 
printing and publishing of the 
only source of local community 
news. From local government 
to schools and sports, it is the 
Tomahawk’s desire to ensure that 
its readers will stay informed, 
without prejudice, not just during 
the new year but for many years 
to come.

the first 10,000 people to book 
travel to Tennessee’s major cities 
in 2021. The aim was to help the 
hospitality industry recover from 
the COVID-19 pandemic, but the 
airline vouchers were largely 
panned as unsuccessful, even by 
disappointed lawmakers who said 
they would have rather seen more 
traditional marketing, particularly 
for rural areas. Under the pro-

posed exemption, any information 
about such a project could be kept 
secret.

Reporting on outcomes 
could be reduced to what 
department wants to share

Because of the breadth of the 
proposed exemption and how the 
ECD exemption has been deployed 
to block public records requests 

on controversial issues, it is not 
unreasonable to project that 
many of the tourism department’s 
choices on how to spend its money 
and particularly any of its results 
(or lack of results) would quickly 
become off limits to the public. 
This secrecy by ECD about results 
has already been noted in audits 
by the Tennessee Comptroller’s 
Office in 2016 and again in 2020. 
The Comptroller found ECD did 
not adequately report information 

on job creation and other perfor-
mance measures.

The broad ECD exemption was 
passed during Republican Gov. 
Don Sundquist’s administration 
when Democrats had the majority 
in the Senate and the House. It 
has not been updated since then, 
and information about ECD deals 
remains murky, particularly the 
results about jobs created com-
pared with jobs promised and who 
is receiving the largest tax breaks.

Lawmakers have been suc-
cessful in adding only minimal 
annual reporting requirements on 
grant outcomes and tax breaks to 
companies. No additional visibility 
into ECD outcomes has been add-
ed during the Lee administration.

Deborah Fisher is executive 
director of the Tennessee Coalition 
for Open Government (TCOG). This 
article was originally published on 
Feb. 8 at tcog.info.
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burdensome measures.
“When you offer flexibility 

to employees, you demonstrate 
that you trust them,” said Nick 
Mathews, who, like Jenkins, 
is an assistant professor at the 
School of Journalism and was not 
involved in the research.

Mathews connected the results 
to his prior experiences as a sports 
editor.

“The line I would always use 
with my journalists was when 
I saw them in the newsroom, 
they weren’t doing their jobs. 
They needed to be out in the 
community to tell the stories of 
that community. When a news or-
ganization says you have to come 
back into the office for the final 
three hours of the day, it sends 
the message that the boss doesn’t 
trust you to do your job.”

For Jenkins, the results mean 
there is work to be done not only in 
the newsroom, but in the classroom.

“As this generation heads into 
the newsroom, they are going to 
have some clear expectations about 
being able to express their con-
cerns in ways that feel meaning-
ful,” Jenkins said. “If we want to 
not only retain the journalists we 
have but create spaces new people 
want to work in, then they have 
to feel seen and heard. There are 
helpful insights from this survey 
that faculty can use in terms of, 

‘Here’s what we’re seeing on the 
ground right now. How does this 
make you feel?’”

Executive Summary:
SmithGeiger and RJI sought to 
find possible solutions that can be 
implemented locally within the 
newsroom to help ease the impact 
of burnout and move journalism in 
a more positive direction:

• Current and former industry 
professionals serving as jour-
nalists or in management were 
presented with possible areas of 
improvement to help limit burn-
out’s impact within journalism.

• The top areas of opportunity 
seen include: 

o Work hours and flexibility 
options 

o Coverage and story responsi-
bilities and workload 

o Changes in newsroom cul-
ture

• Within each macro-level option, 
specific solutions were offered; each 
of the following drew high levels of 
interest as solutions to dealing with 
or limiting burnout:

o Four-day work weeks
o Hybrid shifts
o More remote work
o Input on how work is done 

and jobs are performed
o Acknowledgement of the valu-

able work being done (#1 among 
former journalism professionals)

• The current and former jour-
nalism professionals who respond-
ed to this survey have pessimistic 
views about the industry.

• Across all major regions of 
the country, at least 44% hold 
pessimistic sentiments about 
journalism, with Southern regions 
leading the nation with 56% hold-
ing pessimistic views on average.

• Covering news is increasingly 
difficult, with 36% of all journal-
ism professionals agreeing that 
covering it is much more challeng-
ing today than it was historically.

• Today’s newsrooms are being 
negatively impacted by:

o Having to do more with less
o Budget cuts o Increasing 

distrust from consumers
o Experienced professionals 

leaving the industry
o Social media

• Shifting trust in journalism is 
impacting professionals and may 
be negatively influencing their 
psyches and possibly contributing 
to the risk of burnout.

• Despite these feelings, journal-
ism professionals remain enthusi-
astic about the value and purpose 
of journalism, with 99% agreeing 
that journalism is essential to a 
functioning democracy.

• While stress and mental ex-
haustion heavily impact these ded-
icated professionals, many remain 
passionate about their work and 
feel accomplished professionally.
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