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McElroy’s book shines light
on extraordinary publisher

Many newspapers have great
origin stories. That was certain-
ly the case at The Albuquerque
Tribune, where I worked early in
my career.

I began hearing tales shortly
after I started there in 1977, and I
kept catching tidbits over the next
14 years, as I advanced from cub
reporter to managing editor.

But the stories, which centered
on founder Carl Magee, were so
varied and fabulous that I never
could make complete sense of
them.

Not only had Magee launched
the Tribune, but he also exposed
the Teapot Dome scandal, killed a
bystander when shooting a judge
in self-defense, originated the
motto that inspired the Scripps

RePoRTING
It By

THe Book
Jack McEroy

lighthouse, and INVENTED THE
PARKING METER?

How could all that be possible,
and true?

The question intrigued me
after I left The Tribune but kept
working for the E.W. Scripps Co.
Day after day I saw Magee’s motto
- “Give Light and the People Will
Find Their Own Way” - printed in
mastheads, and I wondered about
his story.

After I retired from the Knoxville
News Sentinel in 2019, Deborah
Fisher of the Tennessee Coalition
for Open Government hired me to
write a white paper for the Middle
Tennessee State University Seigen-
thaler Chair, which she also heads.
The experience showed me that I
could, in retirement, tackle a long-
term research and writing project.

The idea of writing a book
began to tickle my brain, and the
pandemic shutdown provided
further motivation.

The obvious subject was the story
of Carl Magee, and the resulting
biography - Citizen Carl: The Editor
who Cracked Teapot Dome, Shot a
Judge and Invented the Parking Me-

See MCELROY Page 12

SEE INSIDE!
Special section for 2024
TPA Winter Convention

Photo by Tony Centonze, for TPA

State Rep. Johnny Shaw (left),
District 80, part of Hardeman,
Haywood and Madison Counties,
Bolivar, and Victor Parkins, The
Mirror-Exchange, Milan, were
among dozens attending the Leg-
islative Reception at the 2024 TPA
Winter Convention in Nashville.

TFP picked for ‘Frontline’ initiative

STAFF REPORT
Chattanooga Times Free Press
March 9, 2024

The Chattanooga Times Free
Press has been selected by “Front-
line,” PBS’s flagship investigative
documentary series, as a partner
for its Local Journalism Initiative.

Under the partnership, Times
Free Press health care reporter Eliz-
abeth Fite will report on rural hos-
pital closures. Since 2010, the state
has lost 16 hospitals, 13 of which
are considered rural. While Texas
has the most rural hospital closures
overall, Tennessee has the most per
capita closures of any state.

Fite, who has worked at the
newspaper for seven years, has
a master’s degree in health-care
journalism from the University of
Georgia.

The “Frontline” Local Journal-
ism Initiative provides editorial and

financial support
for newsrooms,
which includes
paying journal-
ists’ salaries and
sharing expertise
on investigative
techniques,
video storytelling
and connecting
journalism with
diverse audiences.

The initiative is funded by
the John S. and James L. Knight
Foundation with the goal of pro-
moting sustainable, public interest
journalism.

Fite will be working full time
on this project from now until the
end of the year. The newspaper is
recruiting another reporter to cov-
er her health care beat while she
works on the hospitals project.

See FRONTLINE Page 7

Fite

Congress approves NNA
language directing HHS
ads to community media

SUBMITTED
NNA, Pensacola, FL
March 25, 2024

Three years of planning and
effort by the National Newspaper
Association and its partners result-
ed this weekend in an emphatic
recognition by Congress of the
vital role community newspapers
play in sharing health information
to small and rural markets.

As part of the final batch of
appropriations bills approved by
the Senate in the early hours of
Saturday morning, funding to the
Department of Health and Human
Services included report language
directing the Secretary of HHS to

use part of its public health paid
advertising budget to reach small
or rural markets through local me-
dia outlets, including small daily
and weekly newspapers. President
Joe Biden signed the bill.

“This effort gained traction
during the COVID pandemic,”
said John Galer, NNA’s Chair and
publisher of The Journal-News in
Hillsboro, IL. “While we watched
the U.S. government spend tens of
millions of dollars in health out-
reach, almost nothing was spent
in reaching many of our small
and rural populations through
their most-trusted source, the local

See CONGRESS Page 2



Page 2 - The Tennessee Press « April 2024

The Tennessee Press

(USPS 616-460)
Published monthly by the

TENNESSEE PRESS ASSOCIATION, INC.
412 N. Cedar Bluff Road, Suite 403
Knoxville, Tennessee 37923
Telephone (865) 584-5761/Fax (865) 558-8687/www.tnpress.com

Subscriptions: $12 annually
Periodicals Postage Paid At Knoxville, TN

POSTMASTER: Send address changes to The Tennessee Press,
412 N. Cedar Bluff Road, Suite 403, Knoxville, TN 37923

The Tennessee Press is printed by The Standard Banner in Jefferson City, Tenn.
Mark Millsap

Mike Towle
Robyn Gentile

Editor
Managing Editor
Production Coordinator

‘\ TENNESSEE

The Tennessee Press
l PRESS is printed on recycled paper
‘ASSOCIATION and is recyclable.
TENNESSEE PRESS ASSOCIATION
Daniel Williams, The Paris Post-Intelligencer President
Darrell Richardson, The Daily Times, Maryville ... Ist Vice President
Vacant 2nd Vice President
Dave Gould, Main Street Media of Tennessee, Gallatin Secretary
Eric Barnes, The Daily News, Memphis Treasurer

Chris Vass, Chattanooga Times Free Press Immediate Past President

Mark Millsap Executive Director
DIRECTORS
Calvin Anderson, New Tri-State Defender of Memphis District 1
Melanie King, McNairy County News, Selmer District 1
Victor Parkins, The Mirror-Exchange, Milan District 1
David Plazas, The Tennessean, Nashville . District 2
Lindsay Pride, Herald-Citizen, Cookeville. District 2
Alison Gerber, Chattanooga Times Free Press. District 2
Sandy Dodson, The Bledsonian-Banner, Pikeville District 3
Dale Gentry, The Standard Banner, Jefferson City District 3
Vacant District 3
TENNESSEE PRESS SERVICE
Dave Gould, Main Street Media of Tennessee, Gallatin President
Michael Williams, The Paris Post-Intelligencer Vice President
Mike Fishman, Lakeway Publishers, Morristown Director
Jana Thomasson, The Mountain Press, Sevierville Director
W.R. (Ron) Fryar, Cannon Courier Director
Victor Parkins, The Mirror-Exchange, Milan Director

Executive Vice President

Mark Millsap

TENNESSEE PRESS ASSOCIATION FOUNDATION

Victor Parkins, The Milan Mirror-Exchange President
Mike Fishman, Lakeway Publishers, Morristown Vice President
Richard L. Hollow, Knoxville General Counsel
Mark Millsap Secretary-Treasurer

CONTACT THE MANAGING EDITOR
TPAers with news submissions, suggestions, questions or comments for
or about The Tennessee Press can contact the managing editor. Call Mike
Towle, (615) 293-5771; or email editor@tnpress.com. The deadline for the
June 2024 issue is May 4, 2024.

Demand for local news driving various
approachesin non- metropolitan areas

On Sept. 5, 2023, The Hutchin-
son News in central Kansas
greeted readers with a front-page
feature about the Hutchinson
Senior Center, with a photo of
seniors kayaking on a lake with a
thickly forested shore. But that’s
not the landscape in Hutchin-
son, pop. 40,000, or the name of
its senior center. The story was
about the center in Hutchinson,
Minnesota, and was written by a
confused freelancer who got the
assignment from a Gannett Co.
editor 140 miles away, in Bartles-
ville, Okla., because the News had
no news reporters on its staff.

What Gannett’s public-rela-
tions office called an “oversight,”
in declining an interview about
the flub, reflected the shrinkage
of American newspapers, which
finally hit non-metropolitan
America just before the pandemic.
The one-two punch led to many
closures and mergers, and to
continued declines in the quantity
and quality of small-town papers.
But in some places, print and
online start-ups are succeeding,
showing that local residents still
want local news and will pay for a
good product.

In Hutchinson, a 16-year-old
high-school debater, Michael
Glenn, started The Hutchinson
Tribune on Substack on July 4;
is publishing about five times as
many local-news articles as The

SUSTAINING
RuraL
JOURNALIM
AL Cross

Hutchinson News, which prints
twice a week; and says he and
his partner, a local librarian, are
starting to sell advertising for a
growing audience.

Legacy newspapers are slowly
adapting to the digital era, but
many have not fully faced up
to their greatest-ever existential
challenge.

About two-thirds of weeklies
are owned by chains, and the
decline of most weeklies is visible
in fewer pages, less news coverage
and limited or non-existent office
hours. In many towns, gone are
the days when local residents
could drop into their local newspa-
per office to place a classified ad or
news item, and engage in conver-
sation that could give the paper
even more information, because
the newspaper no longer has an
office that is open to the public
without appointment.

That’s the case even at some
daily papers, such as the Kentucky
New Era in Hopkinsville and The
Paducah Sun, headquarters paper
of Paxton Media Group, one of
the largest owners of non-metro-

politan papers. In these towns of
31,000 and 26,000, respectively, an
appointment is needed to enter the
newspaper office.

Paxton recently bought five
more newspapers from Gannett,
which has been shedding smaller
papers - largely by selling them to
CherryRoad Media, a firm created
only three years ago by Jeremy
Gulban, an information-technolo-
gy entrepreneur. He now has more
than 80 papers, 60 bought from
Gannett, which he says ran them
so far into the ground that some
are proving hard to stand up.

The downward spiral of news,
ads and circulation left most of
those papers with two types of
subscribers and single-copy buy-
ers, Gulban said: “People who just
like the ritual of getting the paper
and really don’t care what’s in it

.. and people who hold a position
in town where they feel like they
need to get the paper. . . . People
who were truly looking for news
had just given up and kind of
moved on.”

Retail advertising largely disap-
peared, he said, and “revenue from
obits, legal and classified, was
nearly double the display advertis-
ing in a lot of cases . . . so really,
what you have is, you got a ghost
newspaper, right? It really has no
relevance in the community. And
you know that’s a vicious cycle.”

see CROSS Page 3
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newspaper.
“We quickly realized that we
needed an all-out effort to educate
federal officials on the vital role
we play in our communities and
that we needed to elicit the help
of Congress to do so,” Galer said.
“This was a very tall hill to climb,
and we’re very excited to be able
to announce this achievement for
our members and our industry.”
Claudia James, Managing Direc-
tor of Cogent Strategies, a public af-
fairs firm which teamed with NNA
on this project, will work to ensure
that HHS fulfills its responsibilities
under this bill, according to Lynne
Lance, executive director of NNA.
“Our work with Cogent has
been so in-sync with our associa-
tion that we know now is a great
time to celebrate the victory, but

to not rest on our laurels,” Lance
said. “We still have a lot of work
to do to make sure the bill is fully
implemented at the agency level.”

The report language sent to the
President reads as follows:

“The Committee recognizes the
critical role local media plays in
delivering public health messages
to small or rural communities.
Therefore, the Committee directs
the Secretary to ensure that local
media in small or rural markets
are part of the Federal public health
advertising campaigns. To further
this goal, the Committee directs
the Secretary, in coordination with
the Assistant Secretary for Public
Affairs and their media buyer
contractors, to prioritize local news
media in rural areas for HHS Fed-
eral advertising campaigns to reach
citizens in these communities with
key health messages. Local media

should include newspapers, includ-
ing non-daily newspapers, televi-
sion, and radio. The Committee
directs the Office of the Secretary
to provide to the Committee within
90 days of enactment an update on
the efforts of the Department to en-
sure that local media in rural areas
are part of the Department’s public
health advertising campaigns,
including a breakdown of money
allocated to local media in rural
areas for each of the health focused
public affairs campaigns for fiscal
year 2023.”

The NNA Public Policy team
will be working with the Co-
gent team to make sure HHS is
following these guidelines. As
always with government agencies,
it will take some time to get things
moving. We will keep members
informed as the plan moves for-
ward.
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USA TODAY Network-TN
wins 20 APSE awards
for 2023

Between them, The Tennes-
sean, Nashville; Knox News,
Knoxville; The Commercial
Appeal, Memphis; and The Daily
News Journal, Murfreesboro, won
a combined 20 awards in the 2023
Associated Press Sports Editors
(APSE) Contest for Sports Jour-
nalism, with winners announced
in March. All four organizations
are a part of the USA TODAY
Network-Tennessee. Following is
a breakdown, by news organiza-
tion, of which newspapers and
staffers won awards in which
categories. Exact placements
within each category were to be
announced later;

Knox News (nine awards):
Knox News was honored nine
times by the APSE in its annual
sports journalism contest, in-
cluding the prestigious investi-
gative category for coverage of
the Tennessee football recruiting
scandal in 2023. Investigative
combines all news organizations
regardless of size. Only 10 were

selected.
Tennessee beat
reporter Adam
Sparks made
numerous public
records requests
related to the
NCAA investiga-
tion into the Vols

and former coach
Jeremy Pruitt. He
obtained 2,500 pages of docu-
ments, including approximately
6,000 text messages, which
spanned three years. When
the NCAA decision was hand-
ed down shortly after Sparks
obtained the documents, Knox
News published 15 stories. He
was assisted in the reporting by
Mike Wilson.

Sports editors and journalists
throughout the country voted
on top-10 placements in various
writing, website, print news-
paper and photography catego-
ries, which were split into four
divisions based on newspaper
circulation or digital readership
size. Knox News is in the B Di-
vision with other metros like the
Tennessean, Kansas City Star,
Buffalo News and Indianapolis

Sparks

Wilson Paciorka

Poertner

Star.

Knox News received eight
other awards in the B Division
including print portfolio which
was judged based on daily and
Sunday editions. The print contest
does not rank the winners.

Sparks and Wilson were both
selected in top 10 for beat writing
with Sparks focused on Tennes-
see football and Wilson’s coverage

Joyce

mostly on men’s basketball and
baseball. It’s the first time Knox
News has had two beat writers
honored in the same category, the
maximum allowed.

Knox News’ coverage of UT
appearing in front of the NCAA
Committee on Infractions panel
in Cincinnati for their part in the

See NEWS & MOVES Page 4
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Gulban said he has invested in
editorial and ad staff, most often
hiring former employees, and that
the fate of the papers will largely
depend on their local leadership
and the response of their com-
munities. And he says printed
newspapers will remain a core
element of his business model; to
that end, he recently bought the
Hutchinson News printing plant
from Gannett.

The demand for reliable local
news has been demonstrated in
Hutchinson and many other plac-
es in rural America. In some plac-
es with chain-owned dailies that
have become ghost newspapers,
or in places where chains closed
county-seat papers, there are new
print and online news outlets.
Two examples are The Communi-
ty News in Macomb, Ill., and the
Logan-Hocking Times in Logan,
Ohio.

Lynne Campbell, a former
regional publisher for GateHouse
Media, which bought Gannett
and took its name, said at July’s
National Summit on Journalism

in Rural America that The Com-
munity News started on a copy
machine, was distributed free
three times a week at 40 loca-
tions, and “was full of brief bits
of local news,” such as events,
police logs and death notices,
but not full obituaries, Campbell
said. Now the paper has two paid
editions per week and a midweek
free edition, “so that everybody
could get a little bit of the local
news,” and is billing $40,000 a
month, much of it in legal ads,
since the Gannett paper, now
called the McDonald County
Voice, “is down to less than a
hundred subscribers” and no
longer has a storefront, Campbell
said. The county has 27,000 resi-
dents, most in Macomb.

In southeast Ohio, Logan is
home to 7,200 people, in a county
of 46,000, and the Logan Daily
News, with an office open just
nine hours a week, and the
Logan-Hocking Times, owned by
Debra Tobin, a former editor at
the Times. After she and several
other staffers quit the Adams
Publishing Group paper, she start-
ed the Times online, charging

$7.99 a month for access. “Within
six months we had 700. We’re
over a thousand,” she said in July.
“That wasn’t good enough for
me, though, because I wanted to
do something else, because a lot
of people don’t have computers”
or good internet access. “So I
decided to do a print newspa-
per,” which is distributed free on
Fridays, the day after the digital
edition, and is funded by adver-
tisers who sponsor pages.

While the demand for local
news in non-metropolitan areas
is being met in different ways,
publishers are still searching for
new business models.

There is longstanding resis-
tance among rural newspapers
to raising subscription prices
and single-copy charges, but The
Recorder in Monterey, Va., has
charged $5 a copy since 2017, and
when the pandemic eliminated
most of its ad revenue, Publisher
Anne Adams appealed to readers
for donations and they helped her
stay in business. Recently she has
expanded her coverage area to a
third county in the Alleghenies.

Rural Great Plains publishers

told University of Kansas pro-
fessor Teri Finneman that they
recoiled from the idea of asking
for donations, saying it would be
an admission of failure or person-
al weakness. But other publishers
have put donations into their
business model, and more are
exploring the option of going non-
profit so they can avoid income
taxes, qualify for grants and offer
their supporters tax deductions
for donations. And as the story of
Hutchinson shows, the demand
for local news is driving different
approaches.

Al Cross edited and managed
rural newspapers before covering
politics for the Louisville Courier
Journal and serving as president
of the Society of Professional
Journalists. He is director emeritus
of the University of Kentucky’s In-
stitute for Rural Journalism. This
column was oreiginally published
by Cross for Sustaining Rural
Journalism in November 2023. It
was adapted from a longer ar-
ticle that was to be published in
Northwestern University’s 2023
State of Local News Report.

April 2024

14-16: 2024 News Industry
Mega-Conference, Sheraton
Phoenix Downtown, Phoenix,
Az. For more information:
www.mega-conference.com.

17-19: Niche Media Conference,
Four Day One workshops and
25-plus breakout sessions
focused 100% on new revenue
generation, Radisson Blu Aqua
Hotel, Chicago. For more in-
formation: nichemediaevents.
com/niche-conference/

24-26: 94th Annual Internation-
al News Media Association
(INMA) , “How News Media
Transforms Next in the Emerg-
ing World of Al,” London.

30: Deadline for grant applica-
tions to be submitted to the
Tennessee Press Association
Foundation. Contact Mark
Millsap at mmillsap@tnpress.
com

May 2024
1-3 Association of Community
Publishers Conference & Trade
Show, Sheraton Norfolk Water-
side Hotel, Norfolk, Va..

June 2024

28-23: The International Society
of Weekly Newspapers Editors
(ISWNE) Conference, Toronto
Metropolitan University, Toron-
to, Ontario, Canada.

20: 2024 Investigative Reporters &
Editors (IRE) Conference, Ana-
heim, Cal. Must be registered as
an IRE member though July 1,
2024, to attend.

Dates TBD: 2024 International
Society of Weekly Newspaper
Editors (ISWNE) Convention,
Toronto Metropolitan Universi-
ty, Toronto, Canada, Ont.

October 2024
18-19: America’s Newspapers
Family and Independent Own-
ers Meeting, Charleston, SC.
20-22: America’s Newspapers
Senior Leadership Conference,
Charleston, SC.
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recruiting scandal was selected
top 10 in event coverage from both
Sparks and photographer Brianna
Paciorka.

Sparks and Wilson were also
honored in top 10 breaking news
related to the UT recruiting scan-
dal. Sparks’ initial story on the
NCAA findings from its investi-
gation into the football program
was selected along with Wilson
uncovering UT paying a recruit
who ultimately picked Georgia.

The Tennessean (four
awards): The Tennessean won
four awards in the Super Bowl
of sports journalism contests for
work done in 2023, including
top-10 placement for digital in
its circulation division. Sports
editors and journalists through-
out the country voted on top-10
placements in various writing,
website, print newspaper and
photography categories, which
were split into four divisions
based on newspaper circulation
or digital readership size. The
Tennessean is in the B Division
with other metros like the Kan-
sas City Star, Buffalo News and
Indianapolis Star.

The Tennessean earned top-10
placement for digital website - the
highest-possible honor - and had
three other placements: Mike
Organ and Em Poertner for top
10 in projects, a series of all-de-
cade high school football teams,
starting with the 1960s; Andrew
Nelles for top 10 in action photo;
and honorable mention for print
portfolio, showcasing the best in
daily and Sunday coverage.

The Commercial Appeal (five
awards): The Commercial Appeal
had five placements in C Division:
Jason Munz in beat writing, long
feature, short feature; and Dam-
ichael Cole in beat writing and
short feature.

Daily News Journal (two
awards): Daily News Journal
writer Cecil Joyce won two
national awards for coverage. He
was honored in the top 10 in the
D division in long feature for his
story on Janae Edmondson, who
tragically lost both her legs when
the Smyrna volleyball player was
struck by a vehicle.

Joyce also won in short feature
for his story on twin brothers and
high school football coaches Matt
and Will Kriesky to preview the
Blackman versus Riverdale game.

USA TODAY Network-TN
March 3, 2024

White named Sun
publisher, APG
regional president

Adams Publishing Group (APG)
has announced the appointment
of Chris White as publisher of
The Greeneville Sun, effective
March 1.

White also will serve as regional
president of the Tennessee/North
Carolina/Virginia
Region for APG.

Mark Adams,
chief executive
officer and
president of
APG, said, “Chris
brings a wealth
of media man-
agement experi-
ence to APG, and
we are excited to
make him part of the APG’s senior
management team.”

White spent the last decade
serving as president and publisher
of The Times of Northwest Indiana,
concurrently holding positions
with Lee Enterprises including
vice president of transformation,
eastern region president, and group
publisher.

His professional journey in-
cludes roles as group publisher
and vice president of sales for
Gatehouse Media’s Ohio publica-
tions, as well as group publisher
and vice president of sales for
CNHI publishing company in
Oklahoma and Texas.

He earned his Bachelor of Arts
degree from East Central University
in Ada, Oklahoma, and holds a cer-
tificate from Northwestern Universi-
ty’s Media Management Center.

“I am truly honored to take on
this role as Publisher of the Sun.

I am committed to upholding the
newspaper’s legacy of journalistic
integrity and community engage-
ment. Together with our talented
team, I look forward to fostering a
strong connection with our readers
and contributing to the continued
growth and success of both the
newspaper and the community it
serves.” said White.

The Greeneville Sun

March 4, 2024

White

News-Herald welcomes
new reporter Godwin

The News-Herald, Lenoir City,
and The Connection have added
a fresh new byline to its weekly
publications.

Becca J. G. Godwin joined the

newsroom as
a staff writer
on March 20.
She comes to
Loudon County
after develop-
ing a passion
for community
journalism as

a hyperlocal
reporter for The
Atlanta Journal-Constitution.

Godwin, a native Floridian who
moved to Tennessee with her hus-
band Mark in 2021, looks forward
to covering matters that are import-
ant to the area’s residents.

“Something I really appreciate
about local journalism is how it’s a
window into what neighbors truly
care about,” she said. “I love learn-
ing about what amps people up,
especially when it’s some quirky
thing I wouldn’t have come across
if this were not my job.”

She will work closely with
Darrell Richardson, who became
the company’s general manager on
Jan. 29, and fellow reporters Alyssa
B. Martin and Nate Tosado.

“Any success we have ever had
— or will ever have — here at the
newspapers we publish in Loudon
County have been a direct result
of those we’ve hired in various de-
partments and who have gone on
to serve those who live and work
in our communities tirelessly and
unselfishly,” Richardson said.

Godwin graduated from Georgia
State University with a master’s
degree in mass communication
in 2016, and earned a bachelor’s
degree in communication from
Florida International University
in 2011.

News-Herald, Lenoir City
March 27, 2024

Greene is newest reporter
at Johnson City Press

Meet Laken Greene, the newest
reporter at the Johnson City Press.
A Kingsport native, Greene is

a recent graduate of East Tennes-
see State University where she
received her bachelor’s degree in
English with minors in journalism
and technical writing.

Following is a Q&A Greene did
with her new employer to tell a
little about herself:

Q. What made you want to pur-
sue journalism?

A. I knew I was destined to
write when I was seven years
old, yet I stumbled into journal-
ism quite unintentionally while
enrolled at ETSU. My advisor

recommended
that I either add
a journalism or
marketing minor
to complete my
existing path

of study. After
discussing with
her, I landed

on journalism
and have never

Greene

looked back.

Q. What drew you to the job at
the Johnson City Press?

A. I was recommended for an
open position at the Press by a
previous professor of mine at
ETSU and, again, I never thought
I would work in journalism
post-graduation, but I also don’t
believe in leaving stones un-
turned. Once I met with the editor
of the Press and heard the details
of the position, I realized that a
career in journalism might just
appeal to my interests.

Q. What can readers expect to
see you covering?

A.Iam a feature reporter who
will be focusing mainly on educa-
tion, although I hope readers will
also see me highlight some of the
people and places that make our
region so special.

Johnson City Press
March 4, 2024

Greeneville Sun converts
Mondays to digital only

From Sun Publisher Chris White
to Sun subscribers:

“As a valued subscriber to The
Greeneville Sun, I want to alert
you to some changes that are
coming soon. Beginning April 1,
our Monday editions will only
be available in digital form, with
the e-edition accessible by 2:30
a.m. every Monday morning.
That edition will be presented in
full color throughout and have
an added photo page from local
sports events during the past
week.

“Starting April 2, our Tues-
day print and digital editions
will be expanded to include a
weekly Health page, Opinion
page columnist David Carroll
and content submitted by local
support groups.

“These changes will not affect
the timeliness or quality of our
coverage of local news, sports and
community events in and around
Greene County. We will continue
to provide a vibrant print and
digital marketplace for our adver-
tisers. Relevant nation and world

news will also continue via The
Associated Press.

“The Greeneville Sun has
been Greene County’s newspa-
per of record dating back to its
inception in 1879. That’s a proud
tradition we respect and honor.
We are regularly recognized as
an award-winning newspaper by
our peers at the Tennessee Press
Association, but what matters
most is that you continue to rely
on us as your primary local news
source. We will remain dedicat-
ed to earning your support by
providing the most comprehensive
local coverage possible, whether
you are a print or digital user. Our
mission is to diligently cover the
events and happenings that affect
our community every day.

“We hope you’ll take full ad-
vantage of our free app (avail-
able on Apple and Android App
stores), as well as our website,
e-editions and expanded Tues-
day-Saturday print coverage in
the days, weeks and years ahead.
We sincerely thank you for your
valued readership.”

The Greenwille Sun
March 4, 2024

Tri-State Defender goes
paperless

Notice by TSD’s newsroom written
to Defender readers: “If you’re look-
ing for your familiar paper version
of The Tri-State Defender — as in
one actually printed on paper —
well, you won’t find it anywhere.
As of January 2024, we’ve gone
paperless!

“There are quite a few changes
underway at The Tri-State Defend-
er as we position ourselves and
our news organization to thrive
in the future. And one of those
changes is that we are no longer
printing a weekly edition of the
newspaper. More to come later!

“But we know people are used
to the “newspaper” feel. So as we
evolve into the future version of
The TSD, we share with you our
newly redesigned digital edition:

“Click below (on TSD website)
to access a PDF of our paper —
laid out in familiar style. You can
flip pages, zoom, etc., all from
your computer, tablet or smart-
phone. And be on the lookout for
our monthly print edition as we
get closer to April!

“There are many more changes
on the way! Stay with us . . . and
stay tuned!”

The Tri-State Defender, Memphis
March 21, 2024
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Start now to craft fresh, unorthodox election questions

Attention newsrooms: It’s time
to get serious about 2024 elections
coverage. I hear the collective
groan. The reaction is likely shaded
by the strident national contests
and their seemingly never-ending
campaign cycles.

Community newspapers must
toss aside the cynicism of the
national political scene and focus
on what they do best: Help readers
make informed decisions at the
polls, particularly for candidates
seeking seats on city councils,
school boards, county boards and
other local elective offices. You
are in excellent position to collect
and present information in a clear,
meaningful manner - all in the
interest of advancing democracy.

Election coverage is a demanding
responsibility, especially as many
newsrooms deal with diminished
resources. Every aspect is scruti-
nized - from candidate profiles
and debate coverage to editorial
endorsements and treatment of let-
ters to the editor to how results are
reported. The enormity of the task
requires that staffs thoroughly plan
all the elements of coverage. The
better the organization, the easier
it will be to handle the unexpected
circumstances.

Candidate interviews are at the
heart of substantive coverage. Each
race has its specific issues. Many
candidates will be prepped for
the usual queries, often aided by
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written notes. Be attentive to their
answers for appropriate follow-up.

But also think of unorthodox
questions to force candidates to think
on the spot and delve into territory
not typically covered at the usual
candidate forums. Avoid questions
that cannot be answered by a simple
“yes” or “no” without elaboration.

Here are some sample questions
- the routine as well as others ap-
propriate for individuals interview-
ing to be hired by the electorate:

e What prompted you to seek of-
fice? Was it a personal initiative, or
were you encouraged? By whom?

e What are the most important
issues, and how do you plan to
address them?

e Who do you identify as your
base of support — specific demo-
graphics, organizations, special
interests?

e Who are the people most op-
posed to your candidacy, and how
do you allay their concerns?

e What is the chief strength and
weakness of your opponent?

e What are your strengths and

weaknesses, and how will you
compensate for your weaknesses?

e What do you bring to the table
that your opponent doesn’t?

¢ How can you, as one vote,
make a difference on a policy-mak-
ing board?

® How is your experience — or
lack of experience - in the public
and private sectors a plus or minus
for the job?

® Do you support term limits?

® Do you agree with the philos-
ophy that elected officials should
enact broad policy and staff should
handle daily administration? How
do you approach this division of
responsibilities?

® You are elected to represent
your constituency, yet at some
point the collective wishes and
beliefs likely will contradict your
personal beliefs. How will you
arrive at your vote?

e What specific practices will you
use to connect with constituents?

® Does your employment restrict
your ability to serve?

* What one issue is not being
talked about in this race that
should be getting aired?

e How will you address the parti-
sanship that seems to have filtered
into all levels of government?

e Political observers routinely
rate the U.S. president’s first 100
days in office. What can we expect
from your first 100 days?

e What is the government’s role

in providing specific services?

¢ Can government be more effi-
cient by partnering in the delivery
of services and programs? Identify
some possibilities.

¢ Do you advocate public-pri-
vate partnerships? Identify some
possibilities.

¢ Your opponent is most critical
of your stance on this issue. How
do you respond?

e Think of your particular com-
munity or constituency 20 years
from now. What three things must
be addressed now to make it better
for our kids?

¢ How will changing demo-
graphics affect public policy?

e Address the balance of public
policy necessary to satisfy both
rural and urban constituencies.

¢ How will you ensure govern-
ment is run in open fashion?

e Are there any state or national
elected leaders, past or present,
who you admire? Why?

¢ Under what circumstances
would you change your stance on
a specific issue?

e On whom will you rely for
advice?

¢ What will be the role of the
people who contributed to your
campaign?

e What principles will guide
your decisions?

e At the end of your term, what
do you hope people will say about
you?

If interviewing a candidate for a
profile:

® Who else do I need to interview?

e What one question are you
glad we didn’t ask? Are there any
skeletons in your closet?

e What didn’t I ask that you were
expecting or hoping I would ask?

® Do you have anything to add?

Always ask the standard
questions as responses might be
unexpected and enlightening:

e Why are you running?

Consider this response from a
candidate seeking a spot on the
county board. He leaned across the
desk and stared at the editor, open-
ing his mouth to reveal his many
missing teeth. He then answered,
“Dental insurance.”

You never know a candidate’s un-
derlying reasons for seeking office.

Jim Pumarlo is former editor
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and
provides training on community
newsroom success strategies. He
is author of “Journalism Primer:
A Guide to Community News
Coverage,” “Votes and Quotes: A
Guide to Outstanding Election Cov-
erage” and “Bad News and Good
Judgment: A Guide to Reporting
on Sensitive Issues in Small-Town
Newspapers.” He can be reached at
www.pumarlo.com and welcomes
comments and questions at jim@
pumarlo.com.

Weather forecast: Plenty of sunshine for your next sales presentation

I remember attending a gradua-
tion ceremony for a class of nursing
students. One of the speakers —
who was also one of their in-
structors — said, “You help create
the atmosphere in the room - for
your patients, their families, your
coworkers, and the doctors and
technicians with whom you work.
Your feelings have an impact,
whether those feelings are cheerful
or sad, optimistic or fearful.”

She referred to a speech she
heard at a healthcare convention.
That speaker compared the mood
of healthcare workers to the
weather. Is it sunny and cheerful?
Or rainy and dreary?

Nursing is a noble profession. As
my wife and I listened, we couldn’t
help but think of the medical
appointments we’ve had through
the years, and the nurses who have
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lifted our spirits. The weather com-
parison is an accurate description
- and a poignant challenge.

My former dentist (now retired)
had a hygienist named Carolyn.
In addition to being extraordi-
narily skilled, she had a joyful
personality that immediately
put people at ease. She greeted
each patient with comments like,
“Let’s see how good things are
looking today.” Then she made
positive comments about the
patient’s dental health as she

worked. Sometimes there were
surprises. In one of my appoint-
ments, I noticed that she had
pinned a large poster of a horse
on the ceiling above the chair.
“Since you’re going to stare at the
ceiling while I check your teeth,”
she said, “you might as well look
at a nice picture.”

It was always sunny in Caro-
lyn’s office. There’s an old saying
that some people brighten the
room by arriving and others
brighten the room by leaving. In
the years I went to that dentist,
she always brightened the room.

The famous Li’l Abner comic
strip had a character named Joe
Btfsplk, who always had a dark
cloud over his head. That cloud of
negativity followed poor Joe ev-
erywhere he went. (Don’t ask how
to pronounce Joe’s last name.)

We’ve all met salespeople who
travel around with dark clouds
over their heads. They just don’t
realize that no one wants to do
business with — much less, buy
anything from - someone with a
cloudy attitude.

Those salespeople need a strong
dose of Carolyn’s cheerfulness.
Her approach was simple: (1)
Sincerely welcome each patient as
though that person were her most
important appointment of the
day; (2) Find specific and positive
things to say about the patient’s
dental situation throughout the
appointment; and (3) Send each
person away with a good feeling
about the outcome of the appoint-
ment. (Nothing was faked; she
meant every word.)

The same goes for your ad-
vertising interactions, whether

you'’re having a great day or
whether you’ve just lost a big
sale. Look at each conversation
as a new start. (1) Open with
a sincere smile and a word of
cheer; (2) Be sure to point out
the positives of the topic at hand
along the way; and (3) Close the
meeting with good news about
the next step.

Try Carolyn’s technique and
bring good weather into your next
sales conversation.

Copyright 2024 by John Foust.
All rights reserved. John Foust has
conducted training programs for
thousands of newspaper advertis-
ing professionals. Many ad depart-
ments are using his training videos
to save time and get quick results
from in-house training. Email for
information: john@johnfoust.com
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Pink Slime Journallsm° Separating ethical news from propaganda

Pink slime may sound like a
gimmick on a Nickelodeon game
show. And watching people get
“slimed” for laughs is fun (though
on Nickelodeon, it’s green). But
dropping bad information into
people’s mailboxes and internet
search results is not.

“Pink slime journalism” is just
that: Bad information meant to
make people think it’s wholesome
and nutritious when, in reality, it’s
empty calories.

What is ‘pink slime
journalism’?

The term “pink slime” comes
from a food industry phrase for a
meat product that’s used as a filler
in ground beef, like a cosmetic
injection to make your lips look
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bigger and fuller.

Pink slime is not a new phe-
nomenon or phrase in journalism.
In 2012, the public radio program
and podcast “This American Life”
detailed efforts by a company
called Journatic that was produc-
ing pink slime - and selling it
to major news outlets. Journatic
rebranded itself as Locality Labs
after the report.

A 2019 Columbia Journalism
Review report found more than
450 pink slime websites in the U.S.

Post your newspaper’s job openings at
www.tnpress.com
Or email them to rgentile@tnpress.com to post for you. Recent posts:
Regional Director of Advertising, The Greeneville Sun
Reporter, The Bledsonian-Banner
Photojournalism Internship, The Daily Memphian
Reporter, Kingsport Times News
Director of Student Media, UT Knoxville
Sports Editor, Six Rivers Media
Managing Editor, Johnson City Press

Tennessee Government
Il Keeping You Informed

To know more about local, county
and state govemment business, read
the public notices that appear in this
newspaper each week or go to:

A public service provided by this newspaper and
the Tennessee Newspaper Association.

TPA members can download these print and digital promotional ads at

www.tnpress.com.

By 2020, the number was more
than 1,200. Most of the sites oper-
ated as part of a network owned
by larger conglomerates such as
Metric Media, largely with the
goals of influencing politics.

In the context of news and in-
formation, pink slime is a product
that poses as the real thing but
lacks real substance or context.

In practice, that could look like:

® Buying the physical assets
and web domain of a news outlet
that’s shutting down (made-up
example: EverytownDailyNews.
com) and populating it with AI
content that is not actual news
but aggregates information from
other websites, including social
media. It likely lacks context and
actual reporting. Sometimes the
content on the website will be
nonsensical or garbled, a com-
mon indicator of Al-produced
writing.

¢ Creating a new website that
sounds like an existing news out-
let (made-up example: Tallahas-
seeExpressNews.com) but exists
solely to put out political attack
ads and similar partisan content

Submitted

funded by political operatives.

e Making a new printed publi-
cation that looks and feels like a
newspaper with a “newsy” name
(made-up example: The Heartland
Times-Chronicle) and paying to
have it mailed to every address in
a city or county. Often the “news”
will be thinly veiled political ads
or other forms of content meant to
influence people to vote a certain
way or support or oppose an issue
of public concern.

Pink slime is similar to but
separate from cybersquatting or
domain squatting.

That’s more narrowly defined as
buying an available domain name
(example: pinkslimejournalism.
com) and sitting on it in order
to attract interested buyers who

want the domain name them-
selves. It can also be registering

a web domain that is similar to
an existing brand with the aim
of profiting from the brand by
confusing people. Sometimes the
owner of an existing web domain
will forget to renew their owner-
ship, and a fast-thinking person
will buy the rights to the domain.
Then the new owner will “squat”
on the website domain until the
previous owner is willing to pay a
high price to get it back.

In this way:

e Cybersquatting and do-
main squatting are making
money from buying and selling
in-demand website domains or
confusing people with a website
similar to an existing well-
known brand.

¢ “Pink slime journalism” is
buying out-of-business newspa-
per brands or news websites or
creating new names that sound
“newsy” and distributing them
in print or digital form with
poorly constructed information,

See PINK SLIME Page 7

RMG purchase of Times-Gazette now official

SUBMITTED
Richardson Media Group, Camden
March 1, 2024

The Shelbyville Times-Gazette,
along with four other Tennessee
newspapers formerly owned by
Apex Media LLC, was formally ac-
quired on March 1 by Richardson
Media Group (RMG), a growing
publishing company that focuses
on community newspapers.

In the previous year, the
Times-Gazette transitioned
ownership when Apex Media LLC
purchased it from Holler Media,
who had shuttered the publication
in July 2023. Daniel Richardson,
founder of Richardson Media

Group, was subsequently appoint-
ed to manage these newspapers,
ensuring their ongoing prosperity
within their respective commu-
nities.

The Times-Gazette, as it is cur-
rently named, began with the 1948
merger of the Shelbyville Gazette
and the Bedford Times, publica-
tions which date back to 1874 and
1886, respectively.

Dawn Hankins, a veteran news
reporter and former editor of the
Times-Gazette, heads up the news
department. Noah Maddox, a Bed-
ford County native, is sports editor.

“We’ve got a really good team in
place so far at the T-G,” Richardson
said. “I'm excited about the future

of this newspaper and this great
community.”

The acquisition also included
the Marshall County Tribune,
which was shuttered along with the
Times-Gazette in July by Holler Me-
dia, LLC. Plans are to relaunch the
Marshall Co. Tribune this spring.
Other publications included in the
acquisition are the Livingston Enter-
prise, the Jackson County Sentinel,
the Celina Citizen-Statesman, and
the Fentress Courier. Richardson
Media Group’s portfolio has now ex-
panded to include nine newspapers.
Other group newspapers include the
Courier (Savannah), The Jackson
Post, The Dresden Enterprise, and
The Martin Post.

FRONTLINE from Page 1

Other newsrooms selected for
the initiative include the Texas
Tribune, which will report on
immigration and politics along the
U.S.-Mexico border; the Portland
Press Herald, which will under-
take an accountability investi-
gation into the mass shooting in
Lewiston, Maine, in partnership

with Maine Public (PBS); and The
Post and Courier of Charleston,
South Carolina, which will report
on rural voters in the state.
“Since this initiative began,
it’s been an honor to support and
amplify our partners’ enterprise
reporting and to shine a light
on the immense value of local
journalism,” said Raney Aron-
son-Rath, executive producer and

editor-in-chief of “Frontline.”

She said “Frontline” looks
forward to bolstering the power-
ful storytelling from local news
partners.

“Frontline” has served as a
news and current affairs series
since 1983 and has won every
major journalism and broadcast-
ing award, including 104 Emmy
Awards and 31 Peabody Awards.
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sometimes for a political purpose.
Making money can be a goal but
not always.

Does the First Amend-
ment protect ‘pink slime
journalism’ and
publications?

The First Amendment prevents
the government from restricting
speech. It also means the gov-
ernment can’t tell news outlets
what to publish or prevent them
from publishing things that aren’t
approved in advance.

Though there are some excep-
tions to these limitations on gov-
ernment, generally speaking the
First Amendment would protect
pink slime websites and publica-
tions. Simply put: Bad information
isn’t automatically illegal infor-
mation.

Here are some specific examples
of content on pink slime websites
that may or may not be protected
by the First Amendment:

Protected

e Political speech. This kind of
speech receives the highest level
of First Amendment protection.
Even if something is pretending to
be a legitimate news outlet while
advancing a partisan message
for a candidate or political action
committee, it is protected speech.

e Satire or parody. Even
though satire and parody are
generally made-up and untrue
(example: The Onion or Babylon
Bee), they are forms of expres-
sive speech, just like stand-up
and other forms of comedy are
protected speech.

¢ Publishing without a license.
Under the First Amendment,
there is no requirement that
journalists or news outlets have
a government-approved license
to do their jobs or to publish
online or in print. In this way,
anyone can be a journalist, and
anyone can publish a website that
appears to be a legitimate news
outlet because there is no legal
proof or test required to practice
(unlike doctors, lawyers and oth-
er professional occupations).

Not protected

e Obscenity. What qualifies as
obscene speech or other forms of
expression is narrowly defined by
the courts.

¢ Defamation and libel. There
is a difference between satire
and parody and defamation and
libel. Asserting facts that you
know are false, causing real
harm to someone’s reputation,
and acting negligently (if you are
writing about a private figure) or
with “reckless disregard for the
truth”(if you are writing about
a public official or public figure)
can mean someone producing
pink slime is not protected by
the First Amendment. This same
standard applies to all journal-
ists and news outlets — and to
non-journalists, too.

® Copyright or trademark
infringement. Stealing some-
one else’s work and portraying
it as your own is not protected
by the First Amendment. Nei-
ther is making your website or
publication look like an existing
news brand by stealing another
organization’s existing name and
logo and pretending to be them to
confuse people.

e Commercial speech. This is
used to sell a service or product,
and some forms of pink slime
are just advertising meant to
make money. Not all commercial
speech is automatically protected
by the First Amendment in the
same way political speech is. It’s
possible that pink slime could
have less free speech protection
if its aim isn’t political but is
strictly commercial. Attempting
to mislead people for commercial
purposes can be legally pun-
ished.

Tips to identify ‘pink
slime journalism’

and separate it

from standards-based
journalism

Distinguishing between pink
slime and “real” news can be
hard, and not only because they
might look similar on websites
and in print.

Since there is no journalism
“license” to check, it’s often up to
individuals to sort through all the
information they’re getting and
determine what is healthy food
and what is unhealthy filler.

As journalist David Cohn says:
“Journalism is a process, not a
product.”

With that in mind, here are tips
to consider whether the informa-
tion you see online and in your
mailbox is coming from a stan-
dards-based news outlet or one

that traffics in pink slime. These
are drawn from media literacy
techniques used by educators to
teach fact-checking and verifica-
tion, using the letters E.S.C.A.P.E.
- S0 you can escape junk news.

¢ Evidence. Do the facts of what’s
being said hold up? What informa-
tion is provided (documents, names,
dates, etc.) that you can verify from
a separate, outside source?

® Source. Who is behind this
publication? Is there an “about”
section with contact information?
Is there a phone number or just a
generic email? Is there an author?
Can you find staff elsewhere on
social media or with other bylines?
Are staff pictures available? Do
those pictures look like real hu-
mans or Al-generated? (Some real
news outlets have been caught
with fake writers.)

¢ Context. Is there information
beyond what happened and when?
Does it look like a person com-
piled the information by being in
a location with other people and
talking to them? Is there anything
not in the story that you think
should be if it were written by a
real person with knowledge of the
subject?

® Audience. Is this being
written for a particular person
or kind of person? What kind of
language or images are used that
may appeal to a certain political,
ideological or cultural belief?

® Purpose. Ask why this was
made and what the motivation
may be of the person or group
behind it. Does it feel like the only
motivation is to make money with-
out giving people reliable informa-
tion? Are there obvious political
goals? What might be the agenda
of the person or group behind it,
whether obvious or subtle?

® Execution. How is the
information presented? Does it
look professionally produced and
edited or sloppy and filled with
errors?

There are many other tips for
separating good and bad informa-
tion or ways of spotting and push-
ing back on “fake” and flawed
news. A popular way of verifying
online information, including
from pink slime publications, is
the SIFT method from Univer-
sity of Washington information
researcher Mike Caulfield. The
News Literacy Project has lots of
resources for the public, educa-
tors and students for separating
good information from noise.

These are not perfect ways
of separating pink slime from

standards-based news. Even stan-
dards-based news outlets make
errors on occasion. Many news
outlets are for-profit, and all need
income to stay afloat.

Journalists have been caught
lying, plagiarizing or making up
stories. Those who do so while
working for standards-based news
outlets are fired or otherwise
punished.

What’s vital to check is how
news outlets respond to such
errors and ethical lapses. As the
Code of Ethics of the Society of
Professional Journalists says:

“Journalists should ... Abide by
the same high standards they
expect of others.”

More importantly, the First
Amendment means such journal-
ism ethics codes are not legally
enforceable. That means the
public is a key player in iden-
tifying, checking, and calling
out bad news and information,
whether or not it’s dripping with
pink slime.

Scott A. Leadingham is a
Freedom Forum staff writer. This
column was reprinted here by per-
mission from the Freedom Forum.
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members on March 25.

2024 TPA Photo Contest Award Winner

Entries for the Tennessee Press Association Directory
Photo Contest were solicited in the fall of 2023 for the
potential main image on the 2024 directory cover. TPA
received five entries this year. Seventy-two members
voted for their favorite photo and the winner is “Sunrise
over Cherokee Lake” (pictured above as main photo

on directory cover) by Tracey Wolfe, editor of Grainger
Today. The photo received 27.8% of the vote. Wolfe
received the $200 prize and photo credit in the directo-
ry. TPA thanks all of those who submitted photos and
all of those who voted. The directory was mailed to all
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Readers want crime coverage, but page 1 mugshots above fold? Not so much

Hardly a week goes by that
I don’t meet with one or two
publishers to review their newspa-
pers and make recommendations
to increase their readership and
overall business. Obviously, some
papers require more attention than
others, but it’s rare I don’t have at
least a few dozen recommendations
concerning potential changes.

The most apparent changes usu-
ally center around design elements:
headlines, fonts, spacing, etc. Other
recommendations often relate to
content, frequently centering on
regular features, stories, and photos.

In all my years working with
newspapers, I don’t remember
having a negative experience with
a publisher. It makes sense that
when a publisher contacts me for
advice, they’re sincere about im-
proving their newspaper. Earlier in
my career, I expected some back-
lash concerning suggested chang-
es. Still, over time, I've learned that
most newspaper publishers and ed-
itors are sincere about finding ways
to inspire more potential readers to
pick up the paper.

Just this week, I met with the
publisher of a Midwest newspaper
looking for ideas to grow read-
ership. In the emails and phone
calls leading up to our meeting,
the publisher clearly wanted any
advice I could offer. There had
been a slow but steady decline in
circulation, and he wanted advice
on reversing the trend.

During our online meeting,
we discussed the three issues of
his printed newspaper that I had
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received in the mail before our
discussion. We analyzed the more
than 100 suggestions I noted in the
weekly 20-page publication. The
majority of our discussion, howev-
er, centered on the top of the front
page, commonly referred to as the
area “above the fold.”

We all know how important it
is to draw potential readers to this
area of our newspaper. I still have
the clipping Dale Gentry sent me
from the Letters to the Editor section
of his newspaper after a redesign
two years ago. The writer noted that
when she visited her local conve-
nience store, a stack of newspapers
would always be on a rack in front
of the register. She would ask the
cashier about the papers, and the
response was that people rarely
bought one of the papers. Some-
thing changed, however. She no-
ticed the rack was empty or nearly
empty during several consecutive
trips to the store. When she asked
the cashier why there were no
papers, she was told that people had
started buying the paper, and the
store usually ran out of copies.

What had changed? Dale’s paper
had recently gone through a total
redesign. As part of the new de-

sign, Dale and his staff made great
efforts to make the area above the
fold as inviting as possible. Appar-
ently, their efforts paid off.

While looking over the three is-
sues of the midwestern newspaper
before meeting with the publisher
this week, something became very
apparent. In all three issues, the
area above the fold was filled with
mugshots from the local jail, along
with stories about arrested drug
dealers and users. I sent pictures
of the front pages to friends in
various states and asked, “Would
you read his paper?” My friends all
answered, “No.”

In my conversation with the
paper’s publisher, I clarified that I
wasn’t suggesting a “feel good” pub-
lication. Every focus group I've led
of newspaper readers indicates read-
ers want hard news. That doesn’t
mean that the front page should be
filled with endless negative stories.

The area above the fold does one
of two things. It either invites poten-
tial readers to pick up the newspa-
per or causes them to put it down.
That doesn’t mean the front page
always leads with a feel-good story.
It does mean that weekly mugshots
of young drug users will eventually
wear down potential readers.

My meeting this week went
exceptionally well. Before signing
off, the publisher said he planned
to make several changes imme-
diately based on our conversa-
tion. He planned to change the
fonts he used for body text and
headlines. He would ask his
designers to remove unnecessary
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Odors from the overflowing landfill have caused

Overflowing Lovell landfill draws ire from
area residents complaining of “the stink”

landf
simply made up by residents.
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. Blues Brothers and Barney Fife star
in annual blackbug roundup event
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Placing a drug-related story above the fold each week could lead
potential readers to put down the paper before reading a word.

color elements on pages, allowing
readers to focus on the pictures
and stories. The change I'm most
excited about, however, is moving
the weekly mugshots and crime
stories away from the area above
the fold. 'm confident he will
receive positive feedback from

his community right away, and
more potential readers will begin

picking up his newspaper.

Kevin Slimp is a consultant,
advisor and trainer in the newspa-
per industry. From 1997-2018, he
directed The Newspaper Institute
of The University of Tennessee. He
currently serves as CEO of Market
Square Publishing and Chief Guru at
NewspaperAcademy.com.

OBITUARIES

Clay Morgan

Clay Morgan, a former executive
editor and general manager of The
Daily News Journal, died Monday,
March 18.

Morgan had been working as an
English language arts teacher for
eighth-graders at Oakland Middle
School in Murfreesboro, Rutherford
County Schools spokesman James
Evans confirmed.

“We have learned from his fami-
ly that Mr. Morgan passed yester-
day,” Evans said Tuesday. “We have
extra counselors at Oakland Middle
School today, and we have also no-
tified parents and employees. Mr.
Morgan was a respected member
of the faculty, and he will definitely

be missed by
his co-workers
and students.
We mourn his
loss and ask for
support for his
family.”

Morgan ac-
cepted his former
position with
The Daily News
Journal June 2012. He succeeded
former executive editor Jimmy
Hart after Hart left the newspaper
Spring 2012 to become director
of news and media relations for
Middle Tennessee State University
in Murfreesboro.

In addition to being executive
editor, Morgan served as gen-

Mogan

eral manager for the Gannett
newspaper in Murfreesboro until
pursuing a new career by No-
vember 2013 to be vice president
of operations for Chicago-based
Arment Dietrich, a digital market-
ing agency with national scope.
Prior to overseeing The Daily
News Journal, Morgan served
as an award-winning editor and
publisher for other newspapers in
Tennessee, Mississippi, Kentucky
and Texas, according to a Novem-
ber 2013 article in the Southern
Newspaper Publishers Association.
His former news director Taylor
Loyal succeeded Morgan as both ex-
ecutive editor and general manager.
“Clay came to The DNJ during
a challenging period of transition

not just for our newspaper, but for
the entire industry,” said Loyal,
now chief marketing officer at Dow
Smith Company, a Smyrna-based
business that designs and builds,
churches, health care offices and
other commercial buildings.

Morgan had a long track record
of running successful community
newspapers, Loyal said.

“He had a gift for helping us see
that all of the best stories were in
our own backyard,” Loyal said.
“He worked hard to develop strong
relationships with folks in the
community and to mentor journal-
ists. He cared deeply about people.
Our community is better because
he was a part of it.”

In addition to Loyal, Mealand

Ragland-Hudgins, a former
regional news director editor for
The Daily News Journal and other
Gannett newspapers, recalled Mor-
gan helping her personally and
professionally.
“I’'m most appreciative of
the ways he supported my son
academically or when it came to
extracurricular activities at Oak-
land Middle,” said Ragland, now
a communications specialist for
Rutherford County Schools. “My
child knew he could always count
on Mr. Morgan. Clay certainly is
already missed. My heart goes out
to his loved ones.”
The Daily News Journal,
Murfreesboro
March 19, 2024



April 2024 - The Tennessee Press « Page 9

The why - and why not - of recording interviews

Well-known reporter Gay Talese
shares my distaste for what we
once called tape recorders.

Today you can record interviews
with your cell phone, even tran-
scribe and edit them electronically.

But do you need to?

Talese called recorders a “be-
numbing literary device” many
writers use to save time.

Their only value is to protect
your editors in libel lawsuits. A
recorded interview can protect you
from claims your article damaged
and misquoted them.

Accusations in these times of
soaring legal fees, Talese said,
concern even courageous editors.

He said reporters only half-lis-
ten and relax, knowing their
recorder captures every word.

That can be critical in con-
frontation interviews. Our friend

COMPELLING
WRITING

JERRY BELLUNE

Bruce Locklin used two recorders
and gave his subject a tape to
ensure fairness and accuracy.
“What they are getting is not
the insight that comes from deep
probing and perceptive analy-
sis and old-fashioned legwork,”
Talese said. “It is rather a once-
over-lightly dialogue that too
frequently reduces artful craft to
the level of talk radio on paper.”
I once recorded an interview
with a prominent politician be-

cause he had a history of lawsuits.
The recording offered us some
legal protection.

Take notes or do as Truman
Capote did in interviewing two
killers for In Cold Blood. Train
your brain to store what was said
but not as direct quotes.

While your nose is in your notes
or you feel safely protected by a
recording, you are missing visual

cues, your subject’s body language,

that would give your readers great-
er insight and understanding.
“Since my earliest days in jour-
nalism,” Talese said, “I was far less
interested in the exact words that
came out of people’s mouths than
in the essence of their meaning.
More important than what people
say is what they think, even
though the latter may initially be
difficult for them to articulate.”

He said he gently tried to prod
them as he accompanied his
subjects whenever possible before
dinner or after work. “I try phys-
ically to be there in my role as a
curious confidant, a trustworthy
fellow traveler searching into their
interior, seeking to discover, clari-
fy, and finally to describe in words
(my words) what they personify
and how they think.”

Neither Talese nor I are opposed
to taking notes. That would be
foolish. What is important is how
and when you take notes and
what it is you note.

He says he takes notes when he
hears a turn of phrase, a personal
revelation that should be put on
paper at once lest part of it be forgot-
ten. That is when he may take out a
notepad and say, “That’s wonderful!
Let me get that down just as you

said it.” His subject often is flattered,
not only repeats it but expands on it.
You have probably found that, too.
Your subjects are flattered that you
think what they said was so bril-
liant that you had to write it down.

Talese also makes notes imme-
diately after the interview while it
is still fresh in his mind.

This takes time that you as a
reporter do not always have. My
advice? Do the best you can.

The above will appear in The Art
of Compelling Writing, Volume 3.
Volume 1 and 2 are available at Am-
azon.com for $9.99 each. The author,
a well-known writing coach and
retired newspaper owner, wrote these
books to help editors like you teach
your reporters how to write well. To
comument or with questions, please
write JerryBellune@yahoo.com.

Free speech on soaal media: A complete gmde to what you can/can’t say

The First Amendment protects
speech from government censor-
ship. But what about free speech
on social media?

Social media platforms are pri-
vate companies and are not bound
by the First Amendment. In fact,
they have their own First Amend-
ment rights. This means they can
moderate the content people post
on their websites without violat-
ing those users’ First Amendment
rights. It also means that the gov-
ernment cannot tell social media
sites how to moderate content.
Many state laws to regulate how
social media companies can mod-
erate content have failed on First
Amendment grounds.

Most sites also cannot, in most
cases, be sued because of users’
posts due to Section 230 of the fed-
eral Communications Decency Act.

But given their significant role
in public discourse, it’s important
to know the most popular social
media platforms’ policies for mod-
erating users and content. How do
they compare to each other and
to the First Amendment’s values?
Here’s a deeper dive into free
speech on social media.

Editor’s note: Parts of the rest of
this article are interactive, meaning
you will best be served if you go to
freedomforum.org/free-speech-
on-social-media/

When you access that online

FrReepom
Forum

Lara Nott

version of this column, you will see
social media icons, each of which
when clicked on will take you to a
summary of the platform’s policy
for four primary categories -- hate
speech, harassment, misinforma-
tion and obscenity. For full policies,
guidelines and terms of service,
navigate to the “related resources”
section at the bottom of the page.

Free speech on social media:
What can and can’t you say?

Hate speech

Hate speech is speech that
offends or attacks people based
on their identity or characteristics
such as race, ethnicity, national
origin, religion, gender, sexual
orientation, disability or disease.

The First Amendment protects
hate speech from government
censorship unless it falls into a
recognized exception to the First
Amendment such as incitement
to imminent lawless action, true
threats, fighting words or defa-
mation.

Harassment

Harassment refers to unwanted
behavior that makes someone feel
degraded, humiliated or offend-
ed. We do not define it to include
true threats of violence, which
are banned by all these platforms
and are not protected by the First
Amendment.

The First Amendment does
not protect true threats (serious
expressions of intent to commit
acts of unlawful violence) from
government censorship. But some
anti-bullying laws have been
struck down for violating the First
Amendment.

Misinformation

Submitted

Misinformation is false or
inaccurate information. Examples
of misinformation include false
rumors, insults and pranks. Ex-
amples of more deliberate disinfor-
mation include malicious content
such as hoaxes and propaganda.

The First Amendment protects
false statements in many cases

(with exceptions for fraud and
defamation).

Obscenity

Obscenity is generally used to
refer to sexual content that strong-
ly offends the prevalent morality of
the time.

The First Amendment protects
pornography from government
censorship unless it’s obscene.
Whether something is obscene
depends on contemporary commu-
nity standards and whether it has
any literary, artistic, political or
scientific value. But nudity alone
is not enough to make something
obscene.

Lata Nott is a fellow for the First
Amendment at the Freedom Forum.
Follow her on X/Twitter at @Lata-
Nott. This column was republished
by permission of Freedom Forum.
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Tennessee Press Service
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Snapshot
ROP: Networks:
February 2024 $38,659 $9,337
Year* as of Feb. 29 $139,471 $30,682

*The TPS Fiscal Year runs Dec. 1 through Nov. 30
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Hickman County Times celebrates 75 years of weekly publication

BRADLEY A. MARTIN
Hickman County Times, Centerville
March 18, 2024

With this (March 18) issue, the
Hickman County Times observes
a milestone, especially notable in
this day of newspaper struggles:

We have completed 75 years of
weekly publication in Centerville.

In our office here, on North Cen-
tral Avenue, inside a dusty frame,
is a copy of the first issue — Vol. 1,
No. 1 — as completed by James B.
Spann, owner and publisher, and
James E. Chessor, associate editor.

“The public shall find us fair
and just, sympathetic, sacrificing,
unselfish, public-spirited,” they
wrote in an introduction atop the
first front page, simply titled “Our
Policy.”

The complete, yellowed 12-page is-

sue, dated March 17, 1949, is entirely
inside that frame. It was a monu-
mental production task, given that
linotype was the technology in use.
You see this only rarely; I've never
actually witnessed it: each letter and
word set in actual type individually,
hooked together in a frame, back-
ward, and printed page by page.

Now, of course, we all use com-
puters. In our case, we ship it off
by e-mail to our company’s plant
and it comes back just the way we
designed it for you to read.

There are other differences. I
doubt that at least one of the main
front-page stories from that first
publication would make it now:
“Rat killing campaign now on.”
can only surmise that this was a
major community issue.

We’ve come far, eh?
Upon its creation, the Times was

one of two newspapers here, the
other being the Hickman County
Chronicle run by the Thompson
family; Kenneth Thompson, the
former fire chief here, has many
memories about it. Started by his
dad, it lasted until 1969. Since that
closure, the Times has been the
only outlet to consistently report on
what happens here, good and bad.

I can tell you that during my
time, since 1983, a recurring
thought has been this: What
would happen if this newspaper
was not here? How would you
know what’s going on? I try not to
dwell upon this.

We are, for the record, in good
shape, though I have been the
only regular reporter for nearly my
whole time here. You may have
noticed bylines from two others in
recent times, an unusual occur-

rence for me; doling out assign-
ments is harder than you’d think
when, for decades, they have all
been issued to me by me.

The Times provides coverage
about Hickman County as well as
any weekly newspaper I have seen,
better than most, and I am usually
satisfied when we push the button
on Thursdays and send the thing
off to the printing press. Usually.

The larger problem is a nation-
wide one: Shrinkage of readership
and subscribers and advertising.
We need all of that to hold up
our end of our representative
democracy: that is, providing
information that will help citizens
make informed decisions. Not all
Americans are trying hard enough
to meet that mandate. Not all of
this nation’s citizens are interested
in reading more than a rolling blip

on a hand-held screen.

Some of us, like you right now,
are.

Charlie Crawford, our owner,
and I have been on a search for
more than a year now for someone
who can capably sit in this editor’s
chair; not easy, it turns out. I
think I've been at it just about long
enough — 40-plus years here, 50-
plus when I add in The Commer-
cial Appeal of Memphis (5 years),
the University of Missouri School
of Journalism (4) and the Lion’s
Roar (3 years), proud monthly
newspaper of Middletown Town-
ship High School, Middletown N.J.

Unlike Mr. Spann, I have never
written a policy statement about
what this newspaper is about.
That should be evident as you read
it each week. Thanks for doing so.
Keep doing it, please.

Revisiting Black Lives Matter, Elon Musk/SpaceX and other labor-related developments

Black Lives Matter Revisited

In a previous column, I reported
on a June 10, 2022, NLRB Ad-
ministrative Law Judge Decision
ruling against the NLRB General
Counsel and in favor of Home
Depot. Home Depot had a dress
code policy that prohibited em-
ployees from displaying “Causes
or political messages unrelated
to workplace matters.” Enforcing
that policy, Home Depot would not
allow employees to display BLM
on their clothing in the workplace.
The Administrative Law Judge
ruled that application of the dress
code to prohibit BLM messages did
not interfere with concerted activ-
ity. The ALJ also ruled that BLM
messaging was primarily used and
generally understood to address
unjustified killings of blacks by
law enforcement and vigilantes.
The BLM message in this case did
not relate to employees’ problems
and concerns as employees and
any connection to working condi-
tions was too attenuated.

I predicted at the time that the
NLRB would appeal this decision.
On February 21, 2024, the NLRB
issued its decision in Home Depot
USA, Inc. reversing the ALJ’s
decision.

In a 3-1 decision the NLRB’s pro-
union majority reversed. Member
Kaplan (the lone Republican
Management appointee) dissented.

LEGAL
Uprparte

L. MicHAEL ZINSER

This decision is all about allowing
political activists to disrupt the
workplace. The NLRB rejected
Home Depot’s argument that the
BLM insignia on customer facing
aprons would upset customers. Let
us hope that Home Depot appeals
this terrible decision.

If the underlying decision was
not bad enough, to add insult to
injury, the NLRB injected woke/
transgender ideology into its
decision. An employee by the
name of Antonio Morales was a
key complainant. The Democrat
majority opinion notes that Mo-
rales uses “they/them” pronouns
and we refer to Morales accord-
ingly. The ALJ chose not to use
any pronouns when referring to
Morales on the grounds that using
“they/them” pronouns could be
confusing in addressing whether
certain activities were “concerted”
for legal purposes. As a matter
of Federal and Agency policy,
the Democrat majority said the
personal pronouns individuals
indicate they use should be used
in decisions issued by the Board,

its ALJs, and Regional Directors in
all Agency communications. The
NLRB is perpetrating a fiction. Mr.
Morales is a biological male down
to his last chromosome.

Tesla Reverses NLRB

In another previous column,

I reported on a case involving
Tesla. In that case the NLRB
ruled it was unlawful for Tesla to
prohibit employees from wearing
shirts bearing a union insignia.
The NLRB ruled that Tesla’s dress
code policy was presumptively
unlawful and that Tesla had

the burden to establish special
circumstances justifying any
restriction. Tesla’s policy allowed
production employees to wear
only black shirts with the Tesla
logo. The NLRB said that inter-
fered with their rights.

The United States Court of
Appeals for the 5th Circuit has
reversed that NLRB decision.

The Court of Appeals said it was
wrong for the NLRB to require
Tesla to prove that special circum-
stances justified its policy. The
Court noted that Tesla’s policy
allowed employees “To affix any
number or size of Union stickers
to their teamwear” so it was not
unlawfully interfering with the
Union organizing.

Is the NLRB Constitutional?

In my last column I reported on

a case involving Elon Musk and
his company SpaceX that attacked
the very structure of the National
Labor Relations Board. The SpaceX
lawsuit asked a Federal Court

to enjoin the NLRB’s complaint
against SpaceX and to declare that
(1) the NLRB structure is uncon-
stitutional in that it limits the
removal of NLRB ALJs and Board
Members and permits Board Mem-
bers to exercise executive, legis-
lative, and judicial power in the
same administrative proceeding
and (2) the Board’s new expanded
remedies violate an Employer’s 7th
Amendment Constitutional Right
to a trial by jury.

Since this last column three
(3) other companies — Starbucks,
Trader Joe’s, and Amazon have
followed suit.

On February 15, 2024, a Texas
Federal Judge ruled that the
lawsuit by SpaceX against the
NLRB must be transferred to a
Federal Court in Los Angeles. The
Federal Judge in Texas agreed
with the NLRB argument that the
case should instead be heard in
California where the events that
triggered the lawsuit occurred.
Following that ruling the United
States Court of Appeals for the 5th
Circuit paused the transfer of the
SpaceX lawsuit, giving Elon Musk
a chance to contest the lower
Court’s order sending the case
from Texas to California

Lawsuit Filed to Enjoin
Department of Labor
Independent Contractor
Rule

Also, in my last column I report-
ed on the fact that the U.S. Depart-
ment of Labor’s Final Independent
Contractor Rule was scheduled
to take effect March 11, 2024. I
predicted a legal challenge before
March 11, 2024. On March 5, 2024,
a lawsuit was filed in U.S. District
Court for the Eastern District of
Texas, Beaumont Division. The
plaintiffs include Associated Build-
ers and Contractors of Southeast
Texas, The National Federation of
Independent Business, the Chamber
of Commerce of the United States
of America, and the American
Trucking Association. The law-
suit asks that the Court vacate the
Department of Labor’s withdrawal
of the 2021 Independent Contractor
Rule promulgated by the Trump
Administration. The 2021 Trump
Administration Rule was business
friendly, facilitating the creation of
independent contractor relation-
ships. It asks the Court to vacate the
Department’s promulgation of the
2024 Independent Contractor Rule
and enjoin the U.S. Department of
Labor from enforcing the 2024 Rule.
We will watch this case closely. Let

See ZINSER Page 11



April 2024 - The Tennessee Press « Page 11

For the love of local journalism: Insiders reflect on paper’s role

MARK BROWN
The Standard Banner, Jefferson City
February 29, 2024

The core mission of The
Standard Banner is built around
community. Two former employ-
ees and 42-year newsroom veteran
Steve Marion attest to the fact
that two generations of Gentrys
have served the Jefferson County
community for 68 years by being
vital to it.

Robbie Mitchell was a newly-de-
greed Carson-Newman College
biology and mathematics alumna
when the late Tom Gentry hired
her 50 years ago, in 1974.

“They must’ve had an ad, or
maybe somebody told me about it
because I just started working down
there almost immediately - I mean
in June of that year,” she said.

“I was at the Banner for - I don’t
know, not very long — about a
year and a half, I think. I left there
and went to work for Bill Powell
when he opened the First People’s
Bank.”

Mitchell joined the firm when
the business included a full-ser-
vice print shop, making her some-
thing of a utility infielder who
learned as she earned.

“I did some writing. I covered
some events, and I also did a lot
of other duties as assigned ... I
was thinking today about putting
horse show programs together be-
cause I did a lot of collating back
then, you know.”

She saw up close the role the
newspaper played in Jefferson
County and the respect she says
the publisher garnered.

“He was quiet and didn’t have a
whole lot to say. You always kind
of wondered if he was even aware
of what’s going on. He didn’t feel
like he had to talk all the time.
But, when he spoke, everybody in
that building stopped and listened

to what he had to say ...

“Something I remember about
Mr. Gentry is that I would not
have dared to call him “Tom.” I
never called him anything but
‘Mr. Gentry,” and I don’t know
anyone that didn’t. He never said
to, he didn’t require it; it was just
something about his presence that
made that appropriate.”

Decades before social media,
cell phones, email and even faxes,
the office was a stop on the infor-
mation highway.

“There was a lady that worked
at the Banner, an older lady - I
mean she was to me,” Mitchell
said. “I thought she must have
worked there her whole life, and I
can’t remember her last name but
her first name was a long old-fash-
ioned name that was shortened to
‘Cal.’ [Calonia Taylor].

“She knew everybody in town,
and everybody knew her, and she
was as chatty as Mr. Gentry was
quiet. I had a little desk behind
hers, and lots of folks would come
in and give her their news, and
she would share news with them
as well.”

The juxtaposition of personal-
ities, along with fine-tuning her
writing abilities and learning to
multitask (long before it became a
buzzword) were elements Mitchell
says she carried with her when
she moved on. Her career included
IBM-related corporate work before
retiring from public education.

“I could write a little bit, I was
curious, I could talk to people,
could listen, and ask questions
and I could read a room. It was a
good first job.”

Pellissippi State Community
College Public Relations Specialist
Lesli Bales-Sherrod was a 16-year-
old JCHS senior competing in a
scholarship pageant when Stan-
dard Banner sports editor/reporter

Bales-Sherrod

Brown

Richard “Scoop” Hayworth asked
about her goals.

“I said I wanted to be a news-
paper reporter, and he told me to
come by the office and talk to (the
managing editor) Dale (Gentry),
and I did. I was 16 and that’s how
I met Dale; he gave me the oppor-
tunity to write the column my
senior year in high school.

While “The Patriot Closeup”
might have been Bales-Sherrod’s
dip of the toe in local journalism,
a job the following summer was
the beginning of what is now 30
years in the world of words.

“For most of my career I've
been a newspaper reporter. That’s
my first love, and I started at The
Standard Banner.

Much like Mitchell two decades
before, working for her hometown
newspaper gave Bales-Sherrod a
wealth of broad experience.

“Gosh, at first, I did everything
that they would let me do. I sat in
a cubicle back there in the back
and I localized press releases.
There’d be a stack of mail, and it
might be like Dean’s Lists from
college, and I would write some-
thing for the paper that was just
specifically about our Jefferson
County folks who made (it.) And
there were things I didn’t even
understand, like farm reports, the
price of cattle or anything that
came in the mail or by fax.”

When there was a writing lull,
Bales-Sherrod said she helped

Marion Dale Gentry

Ginger Burchett with administra-
tive assistant tasks or by serving
as Tom Gentry’s helper, “because
he still wrote everything on his
typewriter ... and then he would
pull it out of his typewriter and
hand it to somebody to type into
the computer.”

Her infatuation with journalism
blossomed into a lifelong commit-
ment.

“I just loved learning everything
I could about the newspaper, and
if Dale asked me to do it, I did it.

I wanted to do everything that

I could ... Right before I left for
College, in August of ‘95 ... Dale let
me go cover a school board meet-
ing by myself. It was my very first
byline in the paper, and I was 17.”

Bales-Sherrod worked during
breaks from Middle Tennessee
State University and was helping
hold down the fort the summer
following her freshman year when
Dale Gentry and staff writer Steve
Marion were both out of town.
Her narrative remains as fresh as
yesterday.

“When I got there, Ginger said,
‘There was a murder last night.
Dale has called and you need to
cover it.” He had told Ginger on
the phone and she had written
down exactly what I needed to
do to cover that while they were
gone. I mean, that is the kind of
editor and mentor he was - that
he called from Nashville and gave
instructions to Ginger of ‘Here’s

what Leslie needs to do, step by
step, to cover this.”

Bales-Sherrod is willing to ad-
mit to having “a chip on my shoul-
der about only having worked at
a non-daily” - that is until she got
to MTSU.

“I soon saw that while my
friends who interned at larger
papers were typing in obits or
shadowing reporters, I was getting
to really go out there and report on
things. And that’s an experience I
would not trade for the WORLD.”

Bales-Sherrod said her experi-
ences in institutional public rela-
tions and watching how the busi-
ness of journalism has changed
only deepens her appreciation for
The Standard Banner.

“First of all, to have local
ownership and leadership of a
community newspaper is so rare,
and it is such a gift for Jefferson
County. There are many places
that don’t have a local paper at all,
or the local paper has been bought
by larger newspaper chains that
have made decisions that were not
particularly in the local communi-
ty’s best interest.

“Every time that I get to speak
about newspapers, I talk about the
fact that Jefferson County still has
a locally-owned newspaper and
what an important thing that is.”

Like Bales-Sherrod, Steve
Marion was a JCHS senior when
he saw something that caught his
eye.

“There was an ad in The Ad-
vertiser that said something like,
‘Wanted: Night Reporter,” I think
- something like that. I still have
the ad somewhere, but I probably
can’t find it.”

He thinks he dropped by the
office after school.

“The whole process was hilar-

See LOVE Page 12
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us hope that the Court issues a pre-
liminary injunction preventing the
2024 Rule from going into effect.

Congressional Review
Act Resolution to
Overturn DOL Rule
Representative Kevin Kiley
(R-California) and Senator Bill
Cassidy (R-Louisiana) intro-
duced Congressional Review Act

Resolutions aimed at stopping
the final U.S. DOL Independent
Contractor Rule. Please write
your Congressional Represen-
tatives and urge them to vote to
pass this important Congressio-
nal Review Act Resolution.

U.S. District Court
Vacates NLRB Joint
Employer Rule

Last fall the NLRB issued a Final
Rule on Joint Employer Status. The

new Rule fashioned by the NLRB’s
current Democrat majority makes
it easier for multiple companies to
qualify as joint employers that share
liability for labor law violations and
legal obligations to negotiate with
unions. Franchisors and companies
that rely on workers obtained via
staffing firms and other business

to business arrangements have the
most at stake under the NLRB Rule.
The new Rule holds that indirect
and unexercised control can estab-
lish joint employment.

On March 8, 2024, the U.S. Dis-
trict Court for the Eastern District
of Texas vacated the new Rule. The
Rule was scheduled to go into effect
on March 11, 2024. The decision
comes after a case that was filed by
the U.S. Chamber of Commerce and
other business groups. According
to the Federal Court, the NLRB’s
joint employer test is unlawfully
broad because an entity could be
deemed a joint employer simply by
having the right to exercise indirect
control over one essential term.

“That would treat virtually every
entity that contracts for labor as a
joint employer because virtually
every contract for third party labor
has terms that impact, at least indi-
rectly, at least one of the specified
essential terms and conditions of
employment.”

L. Michael Zinser, Gallatin, Tenn.,
represents employers on a nationwide
basis in the areas of labor and em-
ployment. Reach him at 615.244.9700
or mzinser@zinserlaw.com
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ter — was published recently by the
University of New Mexico Press.

His story turned out to be even
more astounding than I could have
imagined.

Magee was son of a
preacher

Magee was born in Iowa, son of
a prominent Methodist preacher. In
college, he was editor of the student
newspaper, an experience that fired
his interest in journalism.

He began a career in education
and became Iowa’s youngest school
superintendent at age 23. But he
was restless. He took up the study
of law and moved his young family
to Tulsa, just as oil strikes were
turning it into a boomtown.

There he worked as a lawyer and
reformer, heading a citizens’ an-
ti-vice campaign that resulted in in-
dictments of the city mayor, police
chief and county sheriff. He also
authored a newspaper campaign to
build the massive water project that
still supplies Tulsa to this day.

When Magee’s wife was stricken
with tuberculosis, the family
moved again, this time to the high,
dry climate of New Mexico. He de-
cided to pursue his lifelong dream
of running a “truth-telling newspa-
per” and bought the Albuquerque
Journal from a syndicate that had
used it to re-elect Albert Fall to the
U.S. Senate.

But when Magee started using
the paper to combat corruption,
Fall - kingpin of the state’s political
machine — became enraged. He
pressured banks to call Magee’s
loans, forcing him to sell.

Undaunted, he immediately
turned around and started Magee’s
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THE EDITOR WHO
CRACKED TEAPOT DOME,
. SHOT A JUDBE, oz
INVENTED THE PARKING METER

Independent, which soon evolved
into a daily: the Tribune. With it,
he continued the fight for good
government, even as Fall was ap-
pointed secretary of the interior by
President Warren Harding.

In that role Fall took control of
the vast oil fields that the federal
government had set aside as emer-
gency stockpiles for the U.S. Navy.
He then cut no-bid deals with two
oil tycoons, giving them exclusive
rights to drill in the Teapot Dome
and Elk Hills Naval reserves - and
earn some $100 million apiece.

Magee heard rumors that Fall
was suddenly flush with cash,
and began raising questions. But
operating on a shoestring, he was
unable to conduct a full investiga-
tion.

He collaborated with a reporter
from the Denver Post to chase
down incriminating details. But
the resulting story was quashed by
the Post’s corrupt publisher, Fred-
erick Bonfils, who hoped to use the

information for his own benefit.
Magee, meanwhile, had other
worries. A vindictive Republican
judge had him indicted and tried
on trumped-up charges of libel. As
Magee fought back in the pages of
the Tribune, the judge brought new
charges of contempt. Ultimately,
it took a gubernatorial pardon to
rescue Magee from imprisonment.

Encounter with judge led
to bystander’s death

Later the frustrated judge en-
countered Magee in a hotel lobby
and attacked him. Sprawled on the
floor, the editor grabbed a gun and
shot his assailant in the arm. But
the gunfire also killed a bystander
who tried to intervene. Magee was
charged with murder but acquitted.

Magee’s activities captured the
attention of editors and publishers
across the country, including E.

T. Leech, editor of the Birming-
ham Post and former editor of

the Memphis Press. He helped
bring the New Mexican’s plight to
the attention of his bosses in the
Scripps-Howard newspaper group.

In 1923, Scripps-Howard came to
Magee’s financial rescue, investing
in his nascent newspaper while
retaining him as editor. The group
adopted Magee’s motto, which soon
would evolve in the company’s
lighthouse logo.

Magee, in turn, told his new col-
leagues what he had learned about
Interior Secretary Fall’s suspicious
finances. The Scripps-Howard
editor in Washington, D.C., passed
the information on to the senator
bird-dogging an inquiry into the
Teapot Dome matter. That senator
asked Magee to come to Washing-
ton to testify.

A century ago, in late 1923 and

early 1924, Magee appeared twice
before the Senate Public Lands
Committee, sharing what he knew
about the riches that seemed to
flow to Fall after he gave the mil-
lionaires contracts to drill in the
Naval oil reserves.

The testimony turned a hum-
drum political controversy into a
national sensation.

In time, investigators would un-
cover some $400,000 in payments
that the oil barons made to Fall,
equivalent to about $6.5 million to-
day. Fall would be the first cabinet
secretary sent to prison, and the
last one until former Attorney Gen-
eral John Mitchell was convicted in
the Watergate scandal.

That wasn’t the end of Carl Ma-
gee’s story, though.

Years later, Scripps-Howard
transferred Magee to Oklahoma
City to manage its Oklahoma
News. While there, he was recruit-
ed by the Chamber of Commerce to
help find a solution to downtown
parking congestion. The editor had
an idea. Why not build a device
that could rent parking spaces to
motorists for limited visits?

So Magee invented and patent-
ed the parking meter. Millions of
his Park-O-Meters would be sold
throughout the world.

Personal dramas ran through
Magee’s story, as well. His oldest
son, Carl Magee Jr., desperately
wanted to be a pilot during World
War I but was too young to be
accepted in the air corps. He served
heroically, instead, as an ambu-
lance driver on the Western Front.

Later though, as a young busi-
nessman, Carl Jr. decided to learn
to fly. He crashed and was Kkilled on
his final training flight, just a few
weeks after his father was involved
in his fatal shooting.

Second son also died in a
plane crash

Then, years later, Magee’s second
son, Ted, also died in a plane crash,
this one when a military plane col-
lided with an airliner over Wash-
ington, D.C. It was the nation’s
worst air disaster up to that time.

Mercifully, Magee did not live to
see his second son’s death. After a
stint as editor of a group of papers
in the Lower Rio Grande Valley in
Texas, he returned to Oklahoma
City, where he spent his final years
as an active church man and civic
volunteer.

He died there in 1946 after lead-
ing Oklahoma’s War Chest drive,
which raised millions for the Red
Cross, USO and similar programs
during World War II.

The Albuquerque Tribune far
outlived its founder, and the paper
earned a unique place in newspa-
per history. During the Depression,
it partnered with its competitor, the
Albuquerque Journal, to create the
nation’s first joint-operating agree-
ment, a business model that was
widely copied, including in Chatta-
nooga, Nashville and Knoxville.

The Trib finally closed on
February 20, 2008, after a run of
85 years and eight months, but not
before winning a Pulitzer Prize for
national reporting in 1994.

The E.W. Scripps Co. no longer
publishes newspapers. But it con-
tinues to use Magee’s “Give Light”
motto and the lighthouse logo at
its TV, cable and internet opera-
tions, including NewsChannel 5 in
Nashville.

Jack McElroy is the former editor
of the Knoxville News Sentinel and
a former president of the Tennessee
Press Association.

LOVE from Page 11

ious because there wasn’t really
anything like an application,”
Marion said. “Mrs. (Calonia) Taylor
was the secretary out front, and she
said, “Well, just write down some-
thing on this sheet of paper.’ So, I
did and, sure enough, Dale called.”
Shortly before his first assign-
ment of covering a White Pine
Council meeting, Dale Gentry gave
him an introduction to reporting
and then handed him the jour-
nalism textbooks he had from his
University of Tennessee education.
“I immediately liked it,” Marion
declared. “And, as time went on,
I covered more things and it got

more interesting, I just really liked
it even more.”

He said the encouragement from
the Gentrys was important.

“What I've always loved about it
is just the freedom. They encour-
aged me to go out and hunt what-
ever I could, and they always seem
pleased with the results. It’s almost
been not like a job at all; it’s like it’s
just part of me or something.”

His partnership with the paper
has also afforded him opportunities
to pursue other writing projects,
including his 2002 novel, “Hollow
Ground,” published by Algon-
quin Press. A Publisher’s Weekly
review praised “the combination
of high-quality writing and well-

drawn characters carries the day,
making this a solid first novel.”

Marion’s take is unique in that
he sees himself as something of a
broker between The Standard Ban-
ner and its readership.

“It’s just fit together well for me
because I've just naturally liked
doing stuff like this, so it kind of
feels like a niche in the communi-
ty. I've always thought of myself
as kind of working for the com-
munity, maybe even more than I
work for a business.

“I would say that the great thing
about working there is that it’s not
a corporation. It’s a family busi-
ness, and I know we have to make
a profit, but that’s never been part

of my motivation. There has never
been any ‘Get out there and do
something that’s going to make
us a bunch of money.” And there’s
never been an axe to grind.”

He is unable to even guessti-
mate how many stories he has
produced across the four decades
at the only job he’s had, save
teaching English at Cornell Uni-
versity and as a Carson-Newman
University adjunct. He says the
journalism environment is akin to
higher education.

“This is almost like being a
full-time, lifelong student, except
it’s about the community. You're
just trying to figure things out,
you’re taking notes constantly on

what’s going on. Then, you reflect
that back in the most accurate way
you can.”

He echoes Bale-Sherrod’s faith
in the local newspaper’s constancy
as things change locally.

“I hope people are excited to
have the opportunity to read what
we do every week because it’s so
rare. You just can’t find it in many
places now. I don’t see it much
when I travel.

“Now, you will find news
organizations that pretend they do
things like the Gentrys have done
for two generations, but it’s not
the same. You can’t hardly find a
small newspaper that does what
we do.”



