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Millsap elaborates on new TPA role, state 
of newspaper industry, in revealing Q&A

Times-Gazette relaunch marks
debut of Richardson Media Group

Weekend cyber-attack disrupts 
some of Six Rivers’ operations

After a sudden and unexpected 
three-month hiatus, The Shel-
byville Times-Gazette, a staple 
in the local journalism scene, 
is making a triumphant return 
under new leadership and with a 
renewed commitment to serving 
the Shelbyville community.

In an unforeseen turn of events 
in July, Holler Media, LLC ceased 
all operations of The Shelbyville 
Times-Gazette, leaving subscribers 
without their daily news, adver-
tisers without their platforms, and 
employees without their jobs. The 
abrupt closure resulted in wide-
spread frustration and disappoint-
ment throughout the community.

Apex Bank, the bank holding 

the note for 
Holler Media, 
took immediate 
action, urging 
the owners to 
�nd a solution 
to reopen the 
publications 
affected by the 
closure. This 
encouragement 

led to the formation of a new team 
dedicated to revitalizing the Shel-
byville Times-Gazette and its sister 
publications.

As of September 28th, Apex 
Bank established Apex Media, LLC 
and of�cially acquired the assets 
of Holler Media, LLC, marking the 
beginning of a new chapter for the 
newspapers involved. Apex Media 

Since being hired in August 
and taking over on Sept. 11 as 
executive director of the Ten-
nessee Press Association – as 
well as executive vice president 
for Tennessee Press Service and 
secretary-treasurer for the TPA 
Foundation – Mark Millsap has 
begun a deep dive on learning 
the ropes of these state organi-
zations and his duties, and has 
started visiting TPA member 
newspapers.

Millsap began working in 
newspapers 27 years ago as an 
advertising sales rep for his 
hometown newspaper in Musk-
ogee, Okla. He has since carved 

out a career 
that has taken 
him through 
other parts of 
Oklahoma as 
well as Wiscon-
sin, Alabama, 
Louisiana, and 
Missouri before 
making his way 
to Tennessee. A 

detailed account of where Millsap 
has been and what he has done 
was featured in the September 
edition of The Tennessee Press.

To give TPA members a better 
idea of who Millsap is, how he 
views the current state of the 
newspaper industry and how 
his multiple roles in serving the 
TPA membership are shaping 

up, Millsap recently participated 
in a Q & A with TTP in which 
he offered answers to several 
questions posed to him. That 
exchange follows. The questions 
and answers have been slightly 
edited for length:

TTP: What caught your eye 
about the job listing for this 
multi-role position and piqued 
your interest in applying for it?

Millsap: “When I saw the 
job posting, I thought to myself 
how I could help the member 
newspapers in Tennessee. In the 
past, I worked closely with the 
Oklahoma Press Association, 
serving on the board of directors 
and working on subcommittees. 
It was very rewarding. During the 
�rst part of 2023, I worked with 

the Missouri Press Association to 
defeat multiple (state legislative) 
bills that would harm newspapers 
in Missouri. That showed me that 
with my vast knowledge of the 
newspaper industry, I could help 
newspapers as a whole. I was 
helping my own newspapers in 
Missouri succeed. How could I 
do that for the greatest number of 
newspapers? With 120-plus mem-
ber newspapers in Tennessee, I 
felt I could help them be success-
ful as the executive director. That 
is why I applied and fought hard 
to get this position. Now the real 
work begins.” 

TTP: You’ve been on the job 
only a couple months. What are 
your early impressions of the

MIKE TOWLE
Tennessee Press Association
November 2, 2023
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Six Rivers Media, the largest me-
dia company in Northeast Tennes-
see, experienced a cyber-attack over 
the last weekend of October, but 
services will continue as usual, the 
group publisher said.

“Six Rivers Media was hit by a 
cyber-attack on our systems that 
took down all of our servers,” said 
Ron Waite, group publisher and 
chief operating of�cer for Six Rivers 
Media.

The cyber-attack on the news-
paper company occurred around 
2 a.m. Saturday. The attack didn’t 
stop the Kingsport Times News and 
Johnson City Press from publishing 
Monday newspapers.

Customers will still be able to 

receive the print 
product, as well 
as read stories 
online and read 
e-editions of the 
newspapers.

“There should 
be no delays in 
deliveries,” Waite 
said.

The attack af-
fected the Times 

News, the Press, the Erwin Record 
and the Jonesborough Herald & 
Tribune, Waite said. The Toma-
hawk, which is the newspaper of 
record in Mountain City, remained 
unharmed. An external server hosts 
the newspaper.

Waite said he believed it was a 

Millsap

CLIFF HIGHTOWER
Kingsport Times-News
October 30, 2023
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 A guide to RCFP’s legal guides for journalists
I’ve said this before in a previ-

ous column, but it bears repeat-
ing: In a perfect world, every 
journalist would have access to 
an attorney to help overcome 
legal issues and pave the way 
for important reporting in the 
public interest. Unfortunately, 
many journalists don’t always 
have an attorney to turn to when 
they need to challenge a public 
records rejection or �ght back 
against a subpoena demanding 
their notes. 

As many of you know by now, 
the Reporters Committee for Free-
dom of the Press hired me nearly 
four years ago to help �ll that void 
for journalists here in Tennes-
see. Since then, I’ve successfully 
represented local journalists and 
news organizations in a number of 
public records and open meetings 
lawsuits, and I’ve helped journal-
ists navigate legal issues through 
the Reporters Committee’s free 
legal hotline. 

But I obviously can’t take on 
every legal battle that comes 
my way. In those situations, I 
always try to direct journalists 
to resources that can help them 
overcome legal roadblocks on 
their own — and in most cases, 
those resources can be found on 
the Reporters Committee’s web-
site. Over the years, the Reporters 
Committee has compiled many 
guides that cover legal issues 
journalists regularly confront in 
their work. 

In past columns for this news-
letter, I have brie�y mentioned a 
few of these resources, including 
our Guide to Pre-Publication Re-
view (rcfp.org/resources/pre-pub-
lication-review-guide), which pro-
vides helpful tips for vetting your 
story before you publish, and the 
Open Courts Compendium (rcfp.
org/open-courts-compendium), 
which guides reporters through a 
wide range of court access issues. 
In this column, I want to go a 

bit deeper on some of our most 
popular guides, and tell you what 
you can expect to �nd when you 
(hopefully) check them out. Con-
sider it a guide to the Reporters 
Committee’s legal guides.

Open Government Guide
What kinds of records are 

exempt from disclosure in 
Tennessee? When are public 
bodies allowed to meet behind 
closed doors? These frequently 
asked questions and many more 
are answered in the Reporters 
Committee’s Open Government 
Guide (rcfp.org/open-govern-
ment-guide), a comprehensive 
collection of information on every 
state’s open records and open 
meetings laws.

Our Tennessee chapter tells 
you everything you need to know 
about the state’s Public Records 
Act and Open Meetings Law. The 
guide’s “compare” feature allows 
you to �nd out how provisions of 
Tennessee’s laws stack up against 
those in other states.

FOIA Wiki
If you’re looking for information 

on the federal Freedom of Infor-
mation Act, the Reporters Com-
mittee created a separate FOIA 
Wiki (foia.wiki/wiki/Main_Page) 
that covers the federal govern-
ment. This resource teaches you 
everything from how to submit a 
FOIA request to how to �le an ad-
ministrative appeal. It also breaks 
down all nine exemptions that 
allow federal agencies to with-
hold certain categories of records. 

Familiarizing yourself with both 
the Open Government Guide and 
the FOIA Wiki will signi�cantly 
increase your understanding of 
public records laws at the state 
and federal level.

Reporter’s Recording 
Guide

Can I record this interview? 
It’s a question you’ve probably 
asked yourself many times before 
while reporting a story. The 
Reporters Committee’s Recording 
Guide (rcfp.org/reporters-record-
ing-guide) provides information on 
the ins and outs of the recording 
laws and hidden camera laws in 
each state.

The guide tells you about 
Tennessee’s status as a one-par-
ty consent state and addresses 
whether courts in Tennessee have 
recognized the right to record gov-
ernment of�cials engaged in their 
of�cial duties in public places. It 
also provides information about 
the criminal and civil penalties 
that could result from violating 
the law. 

Reporter’s Privilege
Compendium

The Reporter’s Privilege Com-
pendium (rcfp.org/reporters-privi-
lege) provides detailed information 
about journalists’ right not to be 
compelled to testify or disclose 
sources and information in court. 
Our Tennessee chapter tells you 
all about the state’s shield law and 
the quali�ed right it offers jour-
nalists to protect their sources and 
newsgathering materials in civil 
and criminal cases.

In addition to learning the ba-
sics of the shield law, you can �nd 
out the standard of proof required 
for a party seeking to enforce a 
subpoena against a journalist and 

cyber-attack only.
“I don’t feel this is ransomware 

because no one tried to notify us or 
contact us,” he said.

The attack hit several systems 
within the company.

“Our phone systems are down 
and probably will be for the next 
day or two, along with our advertis-

ing system,” he said.
As of this writing, the newspa-

pers were unable to process classi-
�ed ads or print legal notices.

Waite also said hackers took no 
data from the newspaper services, 
so all personal information has been 
protected. All personal data lies on 
an external server.

Several of the media company’s 
systems are cloud-based, which has 

led Six Rivers Media to continue 
delivering its products.

Waite said all systems should 
be operational soon. He said he 
expects the company to still �nd 
some systems broken in secondary 
programs not vital to the operations 
of the company.

“We’re expecting to be operation-
al with all aspects by Wednesday,” 
Waite said.

See MCADOO Page  4
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November 2023
15: Tennessee Press Association 

Board of Directors meeting via 
Zoom, 9:00 a.m. Central Time/ 
10:00 a.m. Eastern Time.

February 2024
Feb. 21-22: TPA Winter Conven-

tion, Nashville
Feb. 26-March 1: Internation-

al News Media Association 
(INMA) Media Subscriptions 
Summit, “Navigating the 
Future of Premium Journalism 
and News Subscriptions in the 
Age of AI Disruption,” New 
York, NY.

April 2024
14-16: 2024 News Industry

Mega-Conference, Sheraton 
Phoenix Downtown, Phoenix, 
Az. For more information: 
www.mega-conference.com.

17-19: Niche Media Conference, 
Four Day One workshops and 
25-plus breakout sessions 
focused 100% on new revenue 
generation, Radisson Blu Aqua 
Hotel, Chicago. For more in-
formation: nichemediaevents.
com/niche-conference/

24-26: 94th Annual Internation-
al News Media Association 
(INMA) , “How News Media 
Tranforms Next in the Emerg-
ing World of AI,” London. 

June 2024
20: 2024 Investigative Reporters & 

Editors (IRE) Conference, Ana-
heim, Cal. Must be registered as 
an IRE member though July 1, 
2024, to attend.

Dates TBD: 2024 International 
Society of Weekly Newspaper 
Editors (ISWNE) Convention, 
Toronto Metropolitan Universi-
ty, Toronto, Canada, Ont.

October 2024
18-19: America’s Newspapers 

Family and Independent Own-
ers Meeting, Charleston, SC.

20-21: America’s Newspapers 
Senior Leadership Conference, 
Charleston, SC. Newspapers.org

FOR YOUR CALENDAR
A funny thing happened to 

me in Denver a few days ago 
while I was in town to speak at 
the Colorado Press Association 
Convention.

I had just �nished my fourth pre-
sentation of the weekend. The topic 
was “Designing a Better Newspa-
per.” Most of the folks in the room 
had been around for all four of my 
sessions, and the time to end the 
workshop had come and gone.

As people were getting up 
to leave, a voice spoke up. “Do 
you have a minute to look at my 
newspaper and give me some 
advice?”

I told her I’d gladly sit with 
her and look over her paper. 
That’s when the “funny” thing 
happened. Another person asked, 
“Could I get you to look over 
mine, too?”

It was as if someone blew a 
whistle and told everyone to stop 
in their tracks. Most of the group 
began walking back toward their 
seats.

I asked if anyone else would 
like me to look over their papers. 
To make a long story short, all 
but a few people returned to the 
room and took out copies of their 
newspapers.

I invited the group to circle me 
as I sat at a long table. I spread 
the newspapers across the table 
and began critiquing them indi-

vidually. As I �nished one paper, 
I immediately started critiquing 
the next paper. Another funny 
thing: no one left. Everyone 
stayed to see what I would say 
about the other papers.

We stayed in that room for 
nearly 90 minutes until I men-
tioned they were scheduled to at-
tend a banquet in a few minutes.

As I think back to the phenoni-
um of a group electing to stay late 
at a workshop, I’m reminded of 
the similarities between their pa-
pers. I repeated much of my advice 
repeatedly as we looked through 
the newspapers on the table. 

Here are a few of the most 
common critiques that came up 
in Denver:

Headlines: Use fewer words 
and bigger fonts. By using fewer 
words, it leaves room to use 
bigger text. Instead of “Rumors 
of new Amazon distributorship 
coming to town in November,” I’d 
suggest something like “Amazon 
Rumors” in big letters. A subhead 

underneath the headline could 
provide more details, “Rumors of 
distributorship coming to town in 
November seem to have merit.”

Photos: Fewer small photos 
should be included with stories. 
It seemed common for the Denver 
papers to place three or four 
smaller images with a front-
page story. Because there were 
so many photos, they drew less 
attention. In many cases, I sug-
gested a single three- or four-col-
umn photo to replace the multiple 
photos with a story.

Page Headings: Cute is out. 
Consistent is in. Page headings 
like “Local,” “Agriculture,” and 
“Features” should have similar 
looks. As tempting as it is to use a 
big piece of clipart at the top of the 
Classi�ed page, don’t do it. Keep 
the page consistent with the others.

Borders: Yes, have borders 
around your photos. And get rid 
of the drop shadows. They (drop 
shadows) were in �ve years ago, 
but not so much now. A thin bor-
der, .4 or .5 in width, should do 
the trick nicely around images. 
Don’t forget to keep the border 
inside the frame so it doesn’t stick 
outside the column. 

Color: In my designs and 
redesigns, you’ll �nd color in only 
three places: color photos, ads, 
and kickers (those short bits of 
text like “County Commission” 

above a headline). I rarely include 
color in the �ag (top of the front 
page) unless it’s in a teaser photo 
above it. Leave the cute clipart for 
the high school newspapers and 
church newsletters.

Above the Fold: Check out the 
top half of the front page (above 
the fold). Does it make the reader 
want to pick up the paper or put 
it down? The area above the fold 
should always entice the viewer 
to pick up the paper.

Everyone laughed as I feigned 
heart issues while looking over 
pages. I jokingly uttered, “I’ve 
seen worse, but I can’t remember 
when,” a few times. The truth is 
most of the papers looked pretty 
good, but there’s almost always 
a lot we can do to improve the 
look of our papers. And when 
our newspapers look better, it en-
courages people to pick them up 
and read them. Let’s face it, that’s 
what it’s all about. 

I’ll be leading a publisher’s 
event in Washington state in a 
few days. I think I’ll encourage 
everyone to bring copies of their 
paper. It just makes my job easier.

Tennessee-based Kevin Slimp is 
a popular consultant to newspa-
pers throughout North America. 
His monthly column is carried 
by industry publications on three 
continents.

Ask me to critique your newspaper and I can’t resist
FROM THE
NEWS
GURU
KEVIN SLIMP

NEWS & MOVES

P-I now printing
once a week

Effective Oct. 16, The Paris 
Post-Intelligencer reduced its 
printing frequency to once a 
week, with all home delivery 
made each Thursday through the 
United States Postal Service.

Breaking news, event coverage, 
sports and obituaries will be post-
ed online throughout the week 
at parispi.net, on The P-I’s digital 
screen network located through-
out Paris and on the company 
social media pages.

In response to the reduced 
printing schedule, subscription 
prices will drop to $48 a year for 
customers in Henry County and 
$75 a year for customers out of 
the post of�ce delivery area. The 
extra price on out-of-area papers 
is because of exponentially higher 

rates for mailing a newspaper out 
of the area. 

Anyone who still has a bal-
ance will have their remaining 
balance prorated to the new rate 
of $48 (or $75 if they’re outside 
of Henry County), so everyone 
will get the new rate beginning 
Oct. 16  on the balance left on 
their account.

The newspaper will still be 
distributed in newsstands but 
the price for a single copy of 
the paper will go up to $1 to 
cover the cost of distributing a 
larger newspaper. The e-edition 
of the paper will go live early 
Thursday morning at parispi.
net, the same day it arrives in 
the mailboxes of subscribers in 
Henry County.

P-I Publisher Daniel Williams 
said the coverage of events in the 
community won’t change with 

the move to a 
weekly edition 
of The P-I.

“We look 
forward to still 
bringing our 
customers the 
same cover-
age they look 
forward to, just 
now in a weekly 

format,” Williams said. “News-
papers converting to a weekly 
publication while still pumping 
out digital content is a pattern 
we’ve seen around the state, and 
we’re excited to be a part of a 
living historical record of Paris 
and Henry County.

“Our customers can look 
forward to a once-weekly paper 
�lled with what’s happening with 
their friends, family and neigh-
bors in the local community.

“We’ve seen this model be 
successful other places, and we 
think it’s the most sustainable 
and ef�cient model matching 
current advertising and subscrip-
tion levels. We look forward to 
continuing to provide a weekly 
paper while continuing to work 
on further developing our digital 
offerings.”

The Paris Post-Intelligencer is 
still locally owned and operated 
by the Williams family, as it has 
been since the 1920s, and em-
ploys eight full-time employees, 
four part-time employees, three 
freelance photographers and an 
independent contractor.

“As always we appreciate our 
friends and neighbors in Henry 
County supporting our small 
business and look forward to 

Williams

See NEWS & MOVES Page  4
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serving the community for years 
to come,” Williams said.

The Paris Post-Intelligencer
Oct. 10, 2023

Main Street Media buys 
Herald, Advocate

As reported in separate an-
nouncements made by the respec-
tive owners of the Houston County 
Herald, Erin. and the Lawrence 
County Advocate, Lawrenceburg, 
Main Street Media of Tennessee, 
Gallatin, has purchased those two 

newspapers.
“After careful 

consideration, my 
wife and I have 
decided to sell the 
Herald to Main 
Street Media, 
owned by Dave 
Gould,” Outgoing 
Herald Owner 
Danny Peppers 
said. “We started 

the Herald in June of 2019 and 
wanted to make sure it continued 
for many years.

“After starting the Stewart 
County Standard in 2015, we 
heard from many Houston 
County people asking about 
having their own paper. We have 
received so much support and 
encouragement from the commu-
nity since starting the Herald, we 
truly thank everyone.”

Added Peppers, “We wanted to 

make sure it would continue and 
before we sold the paper, we want-
ed the best �t, for whoever took 
over to keep it going for Houston 
County. We believe we found the 
perfect organization for the task.”

The sale of the Advocate was 
announced jointly by Sam “Delk” 
Kennedy, Jr. and Elizabeth Kenne-
dy Blackstone, the heirs of former 
publisher Sam D. Kennedy. The 
Oct. 25 edition of the Advocate was 
the last under Kennedy Newspaper 

management.
“My brother 

and I feel very 
positive about 
putting the Advo-
cate in the hands 
of Dave and 
Ellen Gould,” 
Blackstone said. 
“They have es-
tablished a track 
record over the 

last ten years that emphasizes lo-
cal stories - the kind that make the 
small communities and person-
alities around Middle Tennessee 
unique and important.

“Nearest to home, I have been im-
pressed with their efforts to connect 
locally with Main Street Maury in 
Columbia and the Pulaski Citizen in 
Pulaski. Getting it right and keeping 
it local were most important to our 
father and I think the Goulds have a 
similar philosophy.”

Founded in 2013, Main Street 
Media of Tennessee is a multi-me-
dia company that publishes 13 
local weekly newspapers in 10 

Nashville-area 
counties, web-
sites, e-newslet-
ters and social 
media pages as 
well as streaming 
TV shows, radio 
programs and 
podcasts. Main 
Street Media’s 
mission is to pro-

vide readers with unique local news 
and information that is relevant and 
helps them live better lives.

   The company is owned and 
operated by longtime Middle 
Tennessee residents Dave and 
Ellen Gould and headquartered in 
Gallatin. 

Houston County Herald, Erin
Oct. 24, 2023

Lawrence County Advocate,
Lawrenceburg
Oct. 25, 2023

Chadwick named new 
open records counsel

Tennessee Comptroller of the 
Treasury Jason Mumpower an-
nounced Oct. 9 that Toni Chadwick 
will serve as the new open records 
counsel in the Comptroller’s Of�ce 
of Open Records Counsel (OORC).

As open records counsel, Chad-
wick will lead the OORC which 
serves as a resource for citizens, 
media, and governmental entities 
who have questions about Tennes-
see’s public records and open meet-
ings laws. The OORC also helps 
Tennessee citizens and govern-

mental entities 
understand these 
laws through 
educational 
outreach and by 
promulgating 
policies, best 
practices, and 
guidelines. The 
OORC’s assis-
tance and educa-

tion efforts are crucial to ensuring 
transparency in government.

Prior to joining the comptrol-
ler’s of�ce, Chadwick worked 
as an administrative judge for 
Tennessee’s Division of TennCare, 
presiding over hearings related 
to program eligibility. She has 
also served as a commissioner’s 
designee with the Department 
of Labor. Chadwick is a graduate 
of Mississippi State University 
and the University of Mississippi 
School of Law.

Chadwick will join Assistant 
General Counsel Seth May in pro-
viding assistance to Tennesseans 
through the OORC. Maria Bush, 
who previously served as open 
records counsel, is transitioning to 
a part-time role with the comptrol-
ler’s of�ce and will maintain her 
involvement with the OORC.

“The of�ce of open records 
counsel plays an important role in 
ensuring our state and local gov-
ernments follow the laws that keep 
public records and meetings open 
and accessible,” Mumpower said.

Submitted
Oct. 9, 2023

A search for great ad ideas is like a treasure hunt
Some years ago, I attended 

an exhibit of treasure from the 
Atocha shipwreck which treasure 
hunter Mel Fisher had located off 
the coast of Florida. The Atocha 
was the most famous ship in the 
Spanish �eet that sank in 1622 in 
a hurricane near the Florida Keys. 
The exhibit was at a jewelry store 
that had made special accommo-
dations for the display. All of the 
regular merchandise had been 
stored away to make room for sil-
ver bars, gold coins and jewelry. It 
was an impressive show, and there 
was a waiting line outside.

When it was my turn to enter, a 
representative handed a silver bar 
to me and asked, “Heavy, isn’t it?” 
As I carefully moved the bar from 
hand to hand to test its weight, he 
mentioned that it was worth thou-

sands of dollars. Although I’ve 
forgotten the exact amount, it was 
enough to buy a fancy new car. 
I told him I was just looking and 
spent about 30 minutes gazing at 
display cases and pondering bur-
ied treasure. “Just think,” I said 
to myself, “many years ago, these 
artifacts were lost at the bottom 
of the ocean. And here they are 
today, looking as good as new.” 

Lost treasures have fascinated 

people for centuries. But not all 
treasures consist of gold and sil-
ver. For those of us in the adver-
tising business, some are hidden 
away in �le cabinets and company 
archives. 

Take Jessica, for example.  She 
told me about one of her adver-
tising accounts, a local lumber 
company which has been in busi-
ness for many years. “For as long 
as I can remember,” she said, “the 
company had run generic ‘Look at 
us, we’re in the lumber business’ 
ads. All of the ads featured non-
descript illustrations of stacks of 
lumber, with the headline, ‘Three 
generations of service’ and their 
logo at the bottom. Since a lot of 
their customers are commercial 
building contractors, they saw 
advertising as just a way to keep 

their name in front of the public. 
“I knew there was a better 

way, so I did a little research on 
their advertising history. I looked 
through a �le of their old ads, 
and it didn’t take long to �nd a 
series on woodworking projects. 
I suggested that they: (1) update 
their image ads to offer speci�c 
discounts to contractors and (2) 
revive the woodworking idea to 
differentiate their friendly-neigh-
bor philosophy from the big box 
store across town. 

“It was an easy sale, because it 
was an update of an idea they had 
previously run. We expanded their 
advertising to include both ap-
proaches – both with the underly-
ing “Three generations of service” 
theme. The �rst woodworking 
ad featured a birdhouse (with 

building instructions). The second 
one featured a kids’ playhouse 
(also with instructions). The next 
ad spotlighted picnic tables, and it 
went on from there. The campaign 
was a real boost to their business, 
and it added an element of person-
ality.” 

Jessica came up with a real 
winner. And it all started with a 
treasure hunt for ideas. 

Copyright 2023 by John Foust. 
All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper adver-
tising professionals. Many ad de-
partments are using his training 
videos to save time and get quick 
results from in-house training. 
Email for information: john@
johnfoust.com

AD-LIBS®

JOHN FOUST

Dave Gould Chadwick

how you can challenge one if you 
ever get served.

Police, Protesters and the 
Press

Covering protests comes with 
a lot of risks. During the chaos 
and confusion of demonstrations, 
reporters sometimes face physical 
assaults and arrests. Police, Protest-
ers and the Press (rcfp.org/resourc-
es/police-protesters-and-the-press/) 
is a Reporters Committee guide 
intended to help journalists under-
stand their rights at protests and 
avoid arrest while covering these 
events. This guide includes infor-
mation about your rights under the 
First and Fourth Amendments, as 
well as the Privacy Protection Act. 
It’s a must-read for any journalist 
preparing to cover a protest. 

These are just a few of the 
resources the Reporters Commit-
tee offers to journalists (for free) 
on our website. You can �nd the 
rest of them at rcfp.org/resources. 
I recommend bookmarking these 
guides for easy access. If you’re 
like many of the reporters I know 
who have already consulted these 
resources, you’ll probably revisit 
them often.

Paul McAdoo is the Tennessee 
Local Legal Initiative attorney 
for the Reporters Committee for 
Freedom of the Press. He is based in 
Nashville.

NEWS & MOVES  from Page 3 MCADOO  from Page 3

Blackstone

Peppers
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A reporter monitors the lives-
tream of a city council meeting, 
taking advantage of the opportuni-
ty to multitask on assignments.

An editor seizes the chance to 
hire a freelancer to submit police 
reports. In some instances, newspa-
pers simply download and publish 
a department’s log.

Newsrooms readily accept and 
publish press releases verbatim 
from local government and civic 
organizations.

These, and many other short-
cuts, are common in today’s news-
rooms. The upside: Reporters have 
more time to pursue other stories.

But what’s the downside? Are 
you producing quality content to 
keep reader and advertiser interest? 
What other community news 
are you missing by not regularly 
connecting with a broad array of 
individuals in formal and informal 
networks?

Relationships among reporters 
and news sources necessarily 
changed with the COVID-19 
outbreak. Remote news gathering 
became the norm. Though the pan-
demic has largely passed – there 
is a new uptick in COVID cases – 
many news sources have adopted 
a permanent practice of issuing 
press releases and statements, 
offering little or no interaction with 
reporters.

And many newsrooms, strapped 
with diminished resources, largely 
accept the new playing �eld.

News gathering is bound to 
change, but never underestimate 
the value of personal contact in 
developing strong content. Cov-
erage of crime and courts – the 
broad spectrum of public safety – is 
an excellent example. Viewing 
�rsthand initial complaints and 
other reports, connecting with a 
variety of personnel while walk-
ing through the department, often 
leads to spot news, features and 
even in-depth reports.

Is a neighborhood experiencing 
a rash of vandalism? Are DWIs on 
the rise? Should residents be on the 
lookout for another scam artist? 
Are certain crosswalks or intersec-
tions particularly dangerous for 
accidents? Has a neighborhood 
become a haven for narcotics? Is 
there a pattern to a rash of business 
burglaries? What prompts a speed 
radar to be posted at speci�c 

locations, and are they effective in 
slowing traf�c?

How many of these newsworthy 
items are likely to be picked up 
without regular contact between 
reporters and law enforcement?

Press releases are inherent and 
vital in news gathering. Reporters 
cannot be everywhere. Most dis-
turbing, however, are the instances 
when releases are published word 
for word with no attempt to �esh 
out the 5Ws and H of a solid story, 
no attempt to even edit the release.

Consider these excerpts from 
two press releases issued by a �re 
department:

“The Fire Department responded 
to a call reporting a structure �re 
just after midnight on Aug. 24.  … 
Fire�ghters and paramedics were 
on the scene within three minutes 
and 37 seconds of receiving the 
call. … The department encoun-
tered some challenges during the 
response. … One �re�ghter fell 
through the �oor and was able to 
remove himself with the assistance 
of the other �re�ghters. … The 
residence was left uninhabitable. 
… During the response to the �re 
apparatus used at the scene includ-
ed three �re engines, one ladder 
truck, one ambulance and two 
chief of�cers.”

And days later:
“The Fire Department responded 

to a house �re on the evening of 
Aug. 26. … Within two minutes 
and 34 seconds, �re�ghters and 
paramedics responded to the 
scene of the �re.  … The �re was 
extinguished and the incident was 
placed under control within 35 
minutes of �rst response. Appa-
ratus used on the scene included 
three �re engines, one ladder truck, 
one ambulance, and one chief of�-
cer. Police Department and Sheriff’s 
Of�ce Dispatchers assisted the Fire 
Department on the incident. (A 
neighboring) Fire and Ambulance 
provided station coverage during 
the incident.”

What’s missing? For starters, 
neither release identi�ed the 
homeowner or the address. The 
injured �re�ghter went unnamed. 
No mention was made of any 
relief efforts to assist the displaced 
family. If authorities had initial 
observations on the cause of �re, it 
never was reported. The list is end-
less of missing elements in a story 
of likely high interest to neighbors 
and the community. 

Neither �re had a follow-up 
report.

Kudos to the �re department’s 
PR folks. The releases, to no sur-
prise, provided a shining light to 
the department’s performance and 
listed every assisting jurisdiction.

Barbs to the reporters who sim-

ply published the releases exactly 
as received.

What message do such meaning-
less reports send to readers when 
a newspaper promotes itself as the 
premier source for local news?

Newspapers admittedly are chal-
lenged in today’s fractured media 
landscape. But ignoring the basics 
of solid journalism only steepens 
the climb to maintain credibility 
with your audience.

Pledge today to make time – 
however minimal – to step out 
from behind your desk and into 
the community. It’s the best way 
to connect and enrich your content 
with a variety of names and faces 
– the heart of community newspa-
pers.

Jim Pumarlo is former editor 
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and 
provides training on community 
newsroom success strategies. He 
is author of “Journalism Primer: 
A Guide to Community News 
Coverage,” “Votes and Quotes: A 
Guide to Outstanding Election Cov-
erage” and “Bad News and Good 
Judgment: A Guide to Reporting 
on Sensitive Issues in Small-Town 
Newspapers.” He can be reached at 
www.pumarlo.com and welcomes 
comments and questions at jim@
pumarlo.com

Step away from your desk and enrich community coverage
COMMUNITY
NEWSROOM
SUCCESS
JIM PUMARLO

then contracted with Richardson 
Media Group, which is led by 
Daniel Richardson, to operate the 
publications. The team is currently 
in the process of establishing a 
new of�ce in Shelbyville and is 
actively building a roster of pas-
sionate journalists committed to 
upholding the newspaper’s legacy 
of integrity and excellence.

The reopening of The Shel-
byville Times-Gazette represents 
not just the revival of a newspaper, 
but the restoration of a community 
asset. The new management is 
fully aware of the void left by the 
publication’s temporary absence 
and is working diligently to 
rebuild trust with the community, 
subscribers, and advertisers.

With a fresh start and a clear vi-
sion for the future, The Shelbyville 
Times-Gazette is poised to once 
again be a vital part of Shelbyville’s 
daily life, providing reliable news, 
insightful stories, and a platform 

for community voices.
Established in 1874, the Shel-

byville Times-Gazette stands as a 
beacon of journalism within the 
heart of Shelbyville, Tennessee, 
serving Bedford County and its 
surrounding areas with unwaver-
ing dedication. Under the esteemed 
leadership of Daniel Richardson 
and the innovative Richardson 
Media Group, the newspaper has 
ushered in a new era of community 
journalism, intertwining tradition-
al values with a fresh perspective.

The Shelbyville Times-Gazette is 
more than just a newspaper; it is a 
vital part of the community fabric, 
fostering connections, sparking 
conversations, and upholding the 
principles of democracy through 
transparent and responsible jour-
nalism. As we continue to evolve 
in the digital age, our commitment 
to excellence and our dedication to 
the community remain steadfast, 
ensuring that we remain a trusted 
and valued resource for genera-
tions to come.

TIMES-GAZETTE from Page 1 Richardson transitions from Magic Valley to start new company

After working 11 years in the 
Tennessee newspaper industry, 
Daniel Richardson has established 
Richardson Media Group to con-
tinue the mission of community 
journalism in the region.

Richardson worked for the last 
two years as CEO of Magic Valley 
Publishing Co., Inc., a company that 
was founded by his parents, the late 
Dennis Richardson and Lisa Rich-
ardson. In September, he stepped 
away partially to form Richardson 
Media Group for the purpose of 
pursuing several opportunities in 
publishing and consulting. 

The �rst consulting endeavor for 
RMG was the revitalization of four 
newspapers in the Upper Cum-
berland area that were abruptly 
closed on Aug. 4. Holler Media, 
LLC., who owned the newspapers, 

closed the doors and noti�ed their 
creditors that they were stepping 
away. The newspapers involved 
were the Jackson Co. Sentinel, 
the Celina Citizen Statesman, the 
Livingston Enterprise, and the 
Fentress Courier.

Apex Bank, who held the in-
tangible assets of the newspapers 
as collateral, hired Richardson to 
reopen the newspapers. Richard-
son rehired most of the staff for 
three of the newspapers, while the 
Fentress Courier team is composed 
of a brand new staff. 

Currently, Richardson is working 
with Apex Media, LLC (owned by 
Apex Bank) for the relaunch of the 
Shelbyville Times-Gazette and Mar-
shall County Tribune, Lewisburg, 
which were closed in July. The 
Times-Gazette began printing again 
this month and plans are in place to 
relaunch the Tribune later this year. 

“I’ve always wanted to grow 

something new,” Richardson said. 
“I’m really excited about what 
the future holds in store for RMG, 
MVP, and the entire Tennessee 
newspaper community. 

Three other members of the 
Richardson family are still actively 
involved in running MVP. Daniel’s 
mother and owner of the compa-
ny Lisa Richardson, and brothers 
Mark and Matthew Richardson 
are running the company with 
Scott Whaley serving as chief 
operating of�cer. Daniel Richard-
son remains involved with a seat 
on the Magic Valley Publishing’s  
Board of Directors. 

Richardson Media Group is a 
dynamic and innovative media 
company based in Camden, ded-
icated to delivering high-quality 
news content, engaging stories, 
and reliable information to the 

SUBMITTED
Richardson Media Group
November 1, 2023

See RICHARDSON Page  11
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Tennessee Press Association in 
terms of what your role is and 
what you bring to the table in 
terms of knowledge and skills?

Millsap: “In my �rst 60 days on 
the job, I have had the pleasure to 
meet some of our member papers, 
their staffs, their owners, their 
leadership teams. I have been im-
pressed with the passion and com-
mitment that these people have to 
make their newspapers successful. 
I love to see it. And my job is to 
support them, however they need 
it. One of the best things I’ve seen 
so far is the team at TPA and TPS. 
The staff is very knowledgeable 
and committed to helping all 
Tennessee newspapers. Most have 
experience from their own news-
paper careers in various depart-
ments and roles. They have the 
knowledge. I want to help them 
be even more successful, working 
with them daily to complete tasks 
that help our members.”   

TTP: What have you learned, if 
anything, about your predecessor, 
Carol Daniels, and your thoughts 
and expectations on �lling her 
shoes?

Millsap: “I never had the plea-
sure of meeting Carol. But I have 
heard from many people how 
great of a person Carol Daniels 
was. She was held in high regard 
professionally and more impor-
tantly personally. The common 
theme to describe Carol was kind, 
compassionate, smart and easy to 
talk with. I have very big shoes 
to �ll, and I want to continue the 
good work that Carol has started. 
She laid the groundwork for some 
great programs, and I would like 
to continue them.”

TTP: Describe what you see 
as the main priorities facing 
TPA members in terms of where 
things stand in the newspaper 
industry today?

Millsap: “First is the perception 
in some places that newspapers 
are dying. That is our biggest 
�ght every day in the newspa-
per business. Every time I meet 
someone new and tell them that 
I am in the newspaper business, 
they always say “I am sorry for 
you” or “No one reads newspa-
pers anymore.” I just laugh and 
say that the newspaper business 

is exciting and 
new every single 
day. I love what 
I do. I want our 
members to 
have that same 
passion each day. 
I know most love 
what they do. 
We need to keep 
telling our stories 
as some people 
try to tear us 
down. Our motto 
should be that 
newspapers are 
not dying, they 
are evolving. 
We are evolving. 
And newspapers 
still have value. 
We still have 
readers.”

TTP: Do you 
have any sort of 
a plan or punch 
list of things 
you’d like to do 
or accomplish in 
the �rst six or 12 
months?

Millsap: “The 
punch list contin-
ues to grow. There 
are many things 
I want to do right 
away. But �rst, I need to meet 
more member newspapers and 
�nd out what their needs and 
priorities are and make sure we 
are doing those things. My top 
three priorities right now are 
1) secure new revenue for all 
member newspapers; 2) prepare 
for the 2024 Tennessee General 
Assembly and watch for bills that 
help or hurt member newspapers, 
and act accordingly to support or 
defeat those bills; and 3) brand 
and market Tennessee newspa-
pers in a positive manner, telling 
everyone about our value.”  

TTP: Based on you back-
ground, which is especially 
strong in the areas of advertising 
and running newspapers as a 
publisher, how well-rounded do 
you consider yourself?

Millsap: “I started my newspa-
per career in advertising. I still 
love to sell ads and I get to do that 
now for our member newspapers. 
I love to sell. But I also love to 
lead and grow people. Being a 

director, a manager, or a pub-
lisher of a newspaper helped me 
lead a group of people to success. 
My teams and I have done great 
things along the way. And that 
is what I want for our member 
newspapers and their teams to 
be successful while loving what 
they do. During my career I have 
had great managers and bosses 
teach me leadership qualities 
that I want to emulate. I also had 
terrible bosses. They taught me 
even more valuable lessons about 
things I should not do and never 
want to do. I learned the good 
and the bad. I want to make sure 
we continue to good.”

TTP: One of your roles will be 
staying abreast on what’s going 
on in the Tennessee General 
Assembly in terms of legislation 
affecting the newspaper industry 
as well as meeting with legisla-
tors. What types of concerns do 
you have in that regard?

Millsap: “Negative perceptions 
of newspapers run rampant 
and must be addressed, espe-

cially with all members of the 
legislature and governmental 
entities. I see my number-one 
priority in 2024 is to watch for 
bills that damage newspapers or 
help newspapers. My work will 
be to educate legislators on the 
newspaper industry and the value 
that newspapers still have in each 
community in Tennessee. I will 
also work with them on legis-
lation that supports their local 
newspaper and their readers.”

TTP: What are your thoughts 
on how TPA/TPS conducts busi-
ness in terms of serving the state 
membership?

Millsap: “So far, my time has 
been spent meeting member 
papers and �nding out what they 
need in the way of support. That 
is what our mission at TPA and 
TPS will be. How can we help 
newspapers” That is our battle 
cry.”

TTP: Tell us about your family 
and what you like to do in your 
spare time.

Millsap: “I am married to my 
high-school sweetheart, Melanie. 
We started dating in 1989 when I 
was a senior and she was a junior. 
We got married in 1995 in our 
hometown of Muskogee, Okla. on 
the lawn of a bed and breakfast. 
We soon started a family and had 
a daughter, Makenzie, and a son, 
Mason. Makenzie, now 26, lives 
and works in Norman, Okla. She 
is �nishing her sociology degree 
and working for a great non-pro�t, 
Bridges of Norman, which helps 
homeless teens. Mason, now 21, 

married his high school sweet-
heart, Hinson, in 2022. Mason 
works in construction, and Hinson 
works in healthcare. They live in 
Norman as well. With our kids 
grown and �nally empty nesters, 
Melanie and I spend our time tak-
ing care of our new child, a year-
old basset hound named Molly. 
As far as hobbies and interests go, 
Melanie and I love to travel, watch 
college football, try new bourbons 
and play bar trivia. A few years 
ago, Melanie and I and a group of 
friends made it to the National Bar 
Trivia �nals four years in a row. 
Our top �nish was 23 out of 200 
teams. Needless to say, at upcom-
ing TPA and TPS events, we will 
have trivia games.”

TTP: If Tennessee ends up 
playing Oklahoma next year in 
the newly-aligned SEC, who will 
you root for?

Millsap: “Contrary to popular 
belief, OU fans are excited to be 
going to the SEC in 2024. I am 
one of those fans. As luck would 
have it, Tennessee is scheduled 
to play in Norman next year. And 
Melanie and I plan to be there. 
That means the OU prodigal son 
(UT Coach Josh Heupel) returns. 
He will get a warm welcome, and 
I and others are ready to see it. I 
am an OU fan above all else and 
I will hope for a close game, with 
OU winning on a last-minute 
touchdown, just like 2015 when 
(OU’s then-quarterback) Baker 
May�eld won in Knoxville.”

MILLSAP from Page 1

Submitted

Mark Millsap and his wife Melanie at OU-Texas (Red 
River Rivalry) game in 2021.

Submitted

MIllsap wedding day in 2022: Mark, Melanie, son Mason (groom), Hinson 
(bride), and daughter Makenzie.

TPA Winter Convention Feb. 21-22, 2024
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Ideas Contest 2023
Tennessee Press Association Advertising & Circulation Ideas Contest Winners

Best of Show
1st Runner-Up 2nd Runner-Up

Brownsville Press
Best Use of Single-Color Ad: “What happens 

when you don’t advertise? Very little.”

Chattanooga Times Free Press
Best Digital Self-Promotion Ad: “High 

School Football Is Back”

Winners

To view samples of other award-winning entries submitted by TPA members, turn to page 12. The link to view the 2023 slideshow of all winners and images is posted at www.tnpress.com. 

Chattanooga Times Free Press
Best Special Section: “August 2022

High School Football special section”

Chattanooga Times Free Press designers—
Kayse Cotton, Creative Services supervisor, 
and Cameron Shappley, graphic designer.

Brownsville Press—Lacey Baggett, 
sales manager. Not photographed: 
Mark Kendrick, graphics manager.
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2023 TPA Advertising & Circulation Ideas Contest results

The Tennessee Press Asso-
ciation (TPA) announced the 
winners of the 2023 Ideas Contest 
for advertising and circulation 
on Thursday, Oct. 12, during the 
virtual Revenue Summit for news-
paper advertising and circulation 
staff members.

There were 405 entries from 20 
newspapers in the 2023 con-
test, which has four circulation 
divisions and 41 categories. TPA 
partnered with the Virginia Press 
Association for the judging.

The 2023 Ideas Contest Best of 
Show was awarded to the Chat-
tanooga Times Free Press for its 
August 2022 High School Football 
special section.

The First Runner-Up was award-
ed to the Brownsville Press for its 
entry in black and white ad “What 
happens when you don’t adver-
tise? Very little.” 

The Second-Runner-Up was 
awarded to the Chattanooga Times 
Free Press for its self-promotion ad 
“High School Football is Back.”

The newspaper with the most 
awards is The Greeneville Sun 
with 52 awards, followed by the 
farragutpress with 32, and the 
Kingsport Times News with 20.

Darrell Richardson, advertis-
ing director of The Daily Times, 
Maryville and TPA �rst vice pres-
ident and chair of the Advertising 
Committee, served as the emcee 
for the awards announcements. 

CATEGORIES

Non-Daily Group 1 —Total 
print distribution less than 
5,000

Non-Daily Group 2 —Total 
print distribution 5,000 and 
above

Daily Group 1 — Total print 
distribution less than 15,000

Daily Group 2 — Total print 
distribution 15,000 or above

BEST SPECIAL SECTION
Non-Daily 1

1st—Grainger Today,
Bean Station
2nd—Brownsville Press
3rd—Weakley County Press, 

Martin

Non-Daily 2
1st—Herald-Citizen, Cookeville
2nd—Cleveland Daily  Banner
3rd—Farragut Press

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun
3rd—The Greeneville Sun

Daily 2
1st—Chattanooga Times Free 
Press
2nd—Chattanooga Times Free 
Press

BEST SELF-PROMOTION 
OF A NEWSPAPER

Non-Daily 1
1st—Brownsville Press
2nd—Grainger Today,
Bean Station
3rd—Brownsville Press

Non-Daily 2
1st—Herald-Citizen, Cookeville
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun
3rd—The Greeneville Sun

Daily 2
1st—Chattanooga Times Free 
Press
2nd—Citizen Tribune, Morris-
town
3rd—Chattanooga Times Free 
Press

BEST SALES PROMOTION 
FOR A RETAILER

Non-Daily 1
1st—The Gazette, Trenton
2nd—The Gazette, Trenton
3rd—Macon County Chronicle, 
Lafayette

Non-Daily 2
1st—Farragut Press
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—The Greeneville Sun

2nd—The Greeneville Sun
3rd—The Greeneville Sun

BEST USE OF
MULTI-COLOR AD

Non-Daily 1
1st—Brownsville Press
2nd—Brownsville Press
3rd—McNairy County News

Non-Daily 2
1st—Cleveland Daily  Banner
2nd—Cleveland Daily  Banner
3rd—Farragut Press

Daily 1
1st—Johnson City Press
2nd—Johnson City Press
3rd—Johnson City Press

Daily 2
1st—Kingsport Times-News
2nd—Citizen Tribune,
Morristown
3rd—Chattanooga Times Free 
Press

BEST USE OF
SINGLE-COLOR AD

Non-Daily 2
1st—Farragut Press
2nd—Farragut Press
3rd—Herald-Citizen, Cookeville

Daily 1
1st—The Daily  Times, Maryville
2nd—The Greeneville Sun

BEST BLACK & WHITE AD
Non-Daily 1

1st—Brownsville Press
2nd—Brownsville Press
3rd—McNairy County News

Non-Daily 2
1st—State Gazette, Dyersburg
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—The Daily  Times, Maryville

Daily 2
1st—Citizen Tribune, 
Morristown
2nd—Kingsport Times-News

3rd—Citizen Tribune, 
Morristown

BEST FEATURE
PAGE OR PAGES

Non-Daily 1
1st—The Gazette, Trenton
2nd—Macon County Chronicle, 
Lafayette
3rd—Weakley County Press, 
Martin

Non-Daily 2
1st—Herald-Citizen, Cookeville
2nd—Farragut Press
3rd—Cleveland Daily  Banner

Daily 1
1st—Johnson City Press
2nd—The Greeneville Sun
3rd—Johnson City Press

Daily 2
1st—Kingsport Times-News

BEST 1/4 PAGE OR SMALL-
ER AD

Non-Daily 1
1st—Grainger Today, Bean 
Station
2nd—McNairy County News
3rd—The Gazette, Trenton

Non-Daily 2
1st—Cleveland Daily  Banner
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—The Daily  Times, Maryville
2nd—The Daily  Times, Maryville
3rd—The Greeneville Sun

Daily 2
1st—Chattanooga Times Free 
Press
2nd—Kingsport Times-News
3rd—Chattanooga Times Free 
Press

BEST FOOD STORE AD
Non-Daily 1

1st—Brownsville Press
2nd—Brownsville Press
3rd—McNairy County News

Non-Daily 2

1st—Farragut Press
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—The Daily  Times, Maryville

Daily 2
1st—Kingsport Times-News
2nd—Kingsport Times-News

BEST AUTOMOTIVE AD
Non-Daily 1

1st—Grainger Today, Bean 
Station
2nd—Grainger Today, Bean 
Station
3rd—Tri-City Reporter, Dyer

Non-Daily 2
1st—Farragut Press
2nd—Cleveland Daily  Banner
3rd—Farragut Press

Daily 1
1st—The Greeneville Sun

Daily 2
1st—Kingsport Times-News
2nd—Citizen Tribune, Morris-
town

BEST PROFESSIONAL 
SERVICE AD
Non-Daily 1

1st—Grainger Today, Bean 
Station
2nd—Brownsville Press
3rd—McNairy County News

Non-Daily 2
1st—Farragut Press
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—The Daily  Times, Maryville
2nd—The Greeneville Sun
3rd—The Daily  Times, Maryville

Daily 2
1st—Chattanooga Times Free 
Press
2nd—Citizen Tribune, Morris-
town
3rd—Chattanooga Times Free 
Press

STAFF REPORTS
Tennessee Press Association
October 12, 2023

See AWARDS Page 9
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BEST FURNITURE AND/OR 
APPLIANCE AD

Non-Daily 1
1st—Grainger Today, Bean 
Station
2nd—McNairy County News
3rd—Grainger Today, Bean 
Station

Non-Daily 2
1st—Farragut Press
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—The Greeneville Sun
2nd—The Daily Times, Maryville

BEST SUBSCRIPTION PRO-
MOTION IDEA

Non-Daily 1
1st—Rogersville Review
2nd—Brownsville Press
3rd—Courier, Savannah

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun

Daily 2
1st—Citizen Tribune,
Morristown
2nd—Citizen Tribune,
Morristown
3rd—Citizen Tribune,
Morristown

BEST CARRIER
CONTEST IDEA

Daily 1
1st—The Greeneville Sun

BEST RACK CARD
Daily 1

1st—The Greeneville Sun

Daily 2
1st—Citizen Tribune, Morristown
2nd—Citizen Tribune, Morris-
town
3rd—Citizen Tribune, Morris-
town

BEST SINGLE-COPY
PROMOTION

Daily 1
1st—The Greeneville Sun

Daily 2

1st—Citizen Tribune,
Morristown
2nd—Citizen Tribune,
Morristown

BEST NEWSPAPER IN
EDUCATION PROMOTION

Daily 1
1st—The Greeneville Sun

BEST CARRIER
RECRUITMENT

Non-Daily 2
1st—Farragut Press

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun

BEST OVERALL WEBSITE
Non-Daily 1

1st—McNairy County News
Non-Daily 2
1st—Herald-Citizen, Cookeville

Daily 1
1st—The Greeneville Sun

Daily 2
1st—Kingsport Times-News

BEST DIGITAL STATIC DIS-
PLAY AD

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun
3rd—Johnson City Press

BEST DIGITAL STATIC DIS-
PLAY AD

Daily 2
1st—Kingsport Times-News
2nd—Kingsport Times-News

BEST NIE SPONSORSHIP 
RECRUITMENT

Daily 1
1st—The Greeneville Sun

BEST DEALER/VENDOR 
PROMOTION

Daily 1
1st—The Greeneville Sun

BEST BULK PROMOTION
Non-Daily 1

1st—Macon County Chronicle, 
Lafayette

AWARDS  from Page 8 BEST READER CONTEST
Non-Daily 1

1st—Grainger Today,
Bean Station
2nd—McNairy County News

Non-Daily 2
1st—Herald-Citizen, Cookeville

Daily 1
1st—The Daily  Times, Maryville
2nd—The Greeneville Sun

BEST CLASSIFIED 
SECTION

Non-Daily 1
1st—Grainger Today, Bean 
Station
2nd—Brownsville Press

Non-Daily 2
1st—Herald-Citizen, Cookeville

BEST SUBSCRIBER
RETENTION PROGRAM

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun
3rd—The Greeneville Sun

BEST INTERNET
SUBSCRIPTION

PROMOTION
Daily 1

1st—The Greeneville Sun
2nd—The Greeneville Sun
3rd—The Greeneville Sun

Daily 2
1st—Citizen Tribune, Morristown

BEST MARKETING
MATERIALS
Non-Daily 2

1st—Farragut Press
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—Johnson City Press
2nd—The Daily  Times, Maryville

Daily 2
1st—Kingsport Times-News
2nd—Kingsport Times-News

BEST NICHE
PUBLICATION

Non-Daily 1

1st—Brownsville Press
2nd—Weakley County Press, 
Martin
3rd—The Gazette, Trenton

Non-Daily 2
1st—Herald-Citizen, Cookeville
2nd—Farragut Press
3rd—Farragut Press

Daily 1
1st—The Greeneville Sun
2nd—The Daily  Times, Maryville
3rd—The Daily  Times, Maryville

Daily 2
1st—Kingsport Times-News
2nd—Citizen Tribune, Morris-
town
3rd—Kingsport Times-News

BEST USE OF HUMOR
IN AN AD

Non-Daily 1
1st—McNairy County News
2nd—McNairy County News
3rd—McNairy County News

Non-Daily 2
1st—Cleveland Daily  Banner
2nd—Farragut Press
3rd—Cleveland Daily  Banner

Daily 2
1st—Citizen Tribune, Morristown

BEST DIGITAL ANIMATED 
DISPLAY AD

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun
3rd—The Greeneville Sun

BEST DIGITAL
SELF-PROMOTION AD

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun
3rd—The Greeneville Sun

Daily 2
1st—Chattanooga Times Free 
Press

BEST SOCIAL MEDIA
PROMOTION FOR AN 

ADVERTISER
Daily 1

1st—The Greeneville Sun

BEST SOCIAL MEDIA 
SELF-PROMOTION

Daily 1
1st—Johnson City Press
2nd—The Greeneville Sun

BEST VIDEO AD OR
UNDERWRITING SPOT

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun
3rd—The Greeneville Sun

Daily 2
1st—Kingsport Times-News
2nd—Kingsport Times-News
3rd—Kingsport Times-News

BEST DIGITAL CONTEST
Daily 1

1st—The Greeneville Sun

BEST MULTIMEDIA
AD CAMPAIGN

Daily 1
1st—The Greeneville Sun

BEST E-MARKETING
Daily 1

1st—Johnson City Press
2nd—Johnson City Press
3rd—The Greeneville Sun

Daily 2
1st—Kingsport Times-News
2nd—Kingsport Times-News
3rd—Kingsport Times-News

BEST NATIVE
ADVERTISEMENT OR 

SPONSORED CONTENT
Non-Daily 2

1st—State Gazette, Dyersburg

INNOVATION
Non-Daily 2

1st—Herald-Citizen, Cookeville
2nd—Herald-Citizen, Cookeville

Daily 1
1st—The Greeneville Sun
2nd—The Greeneville Sun

Sample images are on page 
12. The slideshow of 
winners is available at 
www.tnpress.com.  
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2023 TPA Advertising and Circulation/Audience Idea exchange

Ideas were shared at the TPA 
virtual Revenue Summit held on 
October 12, 2023. Participants 
voted for the best ideas in both 
advertising and circulation. The 
winners received cash prizes, but 
all got to take note of some good 
ideas. TPA thanks all participants 
and Darrell Richardson, advertis-
ing director of The Daily Times, 
for leading the Advertising idea 
exchange and Don Lovelace, vice 
president of circulation of the Cit-
izen Tribune/Lakeway Publish-
ers, for leading the circulation/au-
dience idea exchange. The ideas 
follow and the winners are noted:

2023 Advertising Idea 
Exchange

AIE 1. Persistence and Pa-
tience—Not all accounts �t into 
the get-it-done-quick category. A 
“No” now doesn’t mean it won’t 
ever be a “Yes.” Eventually got four 
of �ve businesses to become adver-
tisers in the paper. Sharon Patrick, 
Cannon Courier, Woodbury

AIE 2. How To Guides—They 
have been successful for our paper. 
Darrell Richardson, The Daily 
Times, Maryville

AIE 3. Sponsorships—(PRIZE 
WINNER) We look for sponsors 
for a lot of things now. Our county 
is going through its bicentennial 
year. Has a sponsor for two history 
articles per month. Sponsors of 
Players of the Week, Kid’s Corner, 
Teacher/Student Spotlights. For a 
smaller market do one a month 
and have multiple sponsors for it. 
The sponsorship is for the entire 
school year. Some of the sponsors 
are a local attorney, a nursing 
home and Taco Bell. Also split 
it for some markets to have a spon-
sor for week one of each month, 
then different sponsors for the 
other weeks. So, the revenue is the 
same, but you have four sponsors 
per month. Kim Forbes, Gibson 
County Publishing/Humboldt 
Chronicle 

AIE 4. Fall Sports, Spring Sports 
section and a Football Review
when the season is over. Darrell 
Richardson, The Daily Times, 
Maryville

AIE 5. New Business Offer— 
(PRIZE WINNER) Offer new 
businesses an article and one 

month of free advertising (up to 2 
half pages). Converts the business 
to an advertiser most of the time. 
Brownsville is an area with rapid 
growth because of the Blue Oval 
project. Lacey has developed a 
strong relationship with the local 
chamber and the county court-
house to meet and get information 
on new businesses. She meets 
with a representative of the 
business. It isn’t always effective, 
but most of the time it is. Lacey 
Baggett, Brownsville Press

AIE 6. Graduation full color 
tab—helped to pick up advertisers 
that don’t advertise otherwise. 
Sandy Dodson, The Bledso-
nian-Banner, Pikeville

AIE 7. Letters to Santa—teachers 
are great in this paper’s commu-
nity. In addition to other ways to 
get the letters, the paper places a 
box in front of the paper of�ce to 
receive letters during the day-
time. Sandy Dodson, The Bledso-
nian-Banner, Pikeville

AIE 8. Santa Suggests— (PRIZE 
WINNER) in progress of getting 
with local merchants to �nd a $10 
gift. The paper will purchase the 
item and feature it under “Santa 
Suggests” along with where to 
purchase the item. Will run a 
photo and a cutline. Will also 
encourage businesses to adver-
tise. Then the paper will give the 
basket with all of the gifts away 
in a drawing. Sandy Dodson, The 
Bledsonian-Banner, Pikeville

AIE 9. Shop Home Shop Local—
Runs weekly for six weeks. Get 
advertisers to commit to be in the 
Shop Home Shop Local for the full 
run. Sandy said they started with 
less than a page and now it has 
grown to nearly two pages. Sandy 
Dodson, The Bledsonian-Banner, 
Pikeville/ The Dunlap Tribune.

AIE 10. Football Sponsorship 
online—The sports department 
picks 5 players a week after games, 
rating 1 star to 5 star, for which we 
make a video and it is sponsored 
by an orthopedic group. We’ve 
been doing this a few years and 
get great results. Lynn Brooks, 
Kingsport Times News

AIE 11. How to get teachers to 
type Santa Letters— (PRIZE WIN-
NER) The paper asks teachers for 
pre-k through third grade for letters 
(93 teachers total in �ve schools). 
Asks the teacher to type and sub-
mit the letters. Draw 2 gift cards 
per school for the participants and 
the prize is a $25 gift card for the 

local business of their choice. If 
a school has 100% participation, 
they draw for extra gift cards for 
teachers in those schools. The 
materials go to the teachers 10 days 
before Thanksgiving. The 4th and 
5th graders can submit artwork 
that the paper uses in the sections. 
The paper had four sections and 
1,482 letters in 2022. Melanie King, 
McNairy County News, Selmer

AIE 12. Salute to Emergency 
Services section (and sections 
don’t have to be tabs. They have 
found it is a cost savings to design 
a section on the paper’s regular 
format). The Cannon Courier 
recently did a section to honor �rst 
responders six months after a dev-
astating tornado. Sharon Patrick, 
Cannon Courier, Woodbury

AIE 13. Classic Car sponsored 
photo page and gallery—We just 
started a new sponsorship. We 
asked our readers to send in photos 
of their hot rods, street rods, classic 
cars and we have received over 
200 photos. We are running a full 
page color every Saturday for next 
5 weeks with photos and a photo 
gallery online for which we have 
a sponsor. They get a strip ad on 
bottom of page in print and tag on 
top with brought to you by with 
their name. Also run the sponsor 
logo on the online photo gallery. 
Ask readers to submit photos of 
their classic cars. The sponsorship 
is $350 per week, it helps to keep 
engaged with our audience. Here 
we have a lot of car shows. Lynn 
Brooks, Kingsport Times News

2023 Circulation Idea 
Exchange 

CIE 1. 4th of July Firecracker 
Promotion— (PRIZE WINNER) 
The McNairy County News 

participated in a parade in a 
small community. They threw 
candy to kids and a “Firecracker” 
subscription promotion to adults. 
The �recracker was a single copy 
rolled up with a wrapper with 
the offer. It had candy straws 
coming out of one end to resem-
ble a �recracker.  (Photo above)
The offer was for $17.76 when 
the normal subscription rate is 
$28 for seniors and $30 in-coun-
ty. The offer was good only for 10 
days. The paper picked up some 
new subscriptions. Melanie King, 
McNairy County News

CIE 2. Who Doesn’t Love 
Samples? (PRIZE WINNER) Social 
media post offering a four-week 
sample of the paper to the �rst one 
hundred new subscribers. Don 
Lovelace, Citizen Tribune, Morris-
town

CIE 3. Free Pizza with 3 month 
payment— (PRIZE WINNER) 
The paper worked with a local 
pizza restaurant for coupons for 
100 free pizzas. New subscribers 
with a three-month payment were 
eligible for a free pizza coupon. 
The restaurant got trade out for 
advertising. Don Lovelace, Citizen 
Tribune, Morristown

CIE 4. Subscribe Dog Ear—The 
paper places a subscribe dog ear 
ad below the address label when 
there are no other advertisers in 
the spot. The ad has a QR code 
that takes them to a subscription 
link for the e-edition for $9.99 per 
month. (Print is $14 per month 
with EZ Pay.) Don Lovelace, Citizen 
Tribune, Morristown

CIE 5. BINGO—The Greeneville 
Sun is just starting its BINGO 
campaign again this year. There 
is an advertiser on the BINGO 
cards to cover the cost of the 
cards. The cards are inserted into 

the paper’s home delivery copies. 
(A vendor is used to supply the 
cards.). People can come into 
the paper and get a free card 
as well. The BINGO number is 
printed daily. $1,000 to the person 
who �lls the card. (The Daily 
Times also suggested scanning a 
card and emailing it if someone 
requests a card. The Daily Times 
also posts their numbers on a 
screen in their lobby.) Dale Long, 
The Greeneville Sun

CIE 6. Photo Galleries—Don 
Lovelace said photo galleries are 
popular for attracting audience 
to your website. Some of the top 
draws for his paper are Home-
coming and photos from the East/
West Football Rivalry game. Don 
Lovelace, Citizen Tribune

CIE 7. Have a Digital Compo-
nent and Theme It—Make sure 
that no matter what you are doing 
that you have a digital component 
for digital subscriptions on it. 
Theme it—for example, a Scary 
Good Special for Halloween, 4th 
of July Fireworks, etc. Todd Benz, 
Lima (Ohio) News

CIE 8. At Christmastime send 
cards to former subscribers—Don 
Lovelace shared this idea from 
Dennis Dunn.

CIE 9. Bracket idea—Example: 
Halloween—What is Your Favorite 
Candy? Enter for a chance to win a 
gift card. The entrant is also asked 
if they are a subscriber or would 
like to be. The paper can publish 
results of preferred candy to least 
favorite. But the paper gets to 
collect names and contact infor-
mation for potential subscribers. 
Another example is a Thanks-
giving Food bracket. Which can 
be used around content such as 
recipes. Mark Millsap, Tennessee 
Press Association

ROBYN GENTILE
Tennessee Press Association
October  25, 2023

Submitted

Melanie King of the McNairy County News, Selmer, shared her paper’s 
idea for a 4th of July subscription promotion.   Using two pieces of 
wrapped candy as a mock fuse, the sta� rolled up papers with the pro-
motional o�er  and distributed them at a parade.

Free webinars for 
TPA members

OnlineMediaCampus.com

Nov. 30— Selling Value 
When Price Is The 

Advertisers’ Only Focus
Email rgentile@tnpress.com for

the TPA coupon code.

Can’t make the date? Use the TPA code 
to register for the archived version. 
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Once in a while, in recent years, 
the LaFollette Press editorial staff 
could be found eating at a local 
restaurant, taking in the stories of a 
veteran journalist with a booming 
voice and a generous enough heart 
to be paying for everyone’s meals.

That veteran journalist, of course, 
was Charles “Boomer” Winfrey, a 
former editor of the LaFollette Press, 
who passed away this month.

According to his obituary with 
Hatmaker Funeral Home, Boomer 
was 76.

“Boomer was a life-long resident 
of Lake City, Tennessee,” reads part 
of the obituary. “He was a graduate 
of Lake City High School and the 
University of Tennessee. He had a 
varied and storied career as a ge-
ologist, SOCM activist, newspaper 
editor, white-water rafting enthu-
siast and guide, world traveler, 
avid Lady Vols fan, environmental 
teacher, historian, and founding 
member of the Coal Creek Miners 

Museum. He was 
a generous man 
who was loved 
and respected by 
friends from all 
over the country 
and from all 
walks of life. 
Everyone was 
welcome at his 
famous 4th of 

July festivities.”
Former Press editor Linda Thur-

ston recalled when Boomer ascend-
ed to editor of the newspaper.

“When I got pancreatitis in the 
mid-90s, Publisher Larry Smith 
had to replace me, and Boomer 
became the editor at the Press 
in 1995,” Thurston said. “But by 
2002 he found another job and I 
had recovered enough that Larry 
hired me back, so among other 
connections, Boomer served as 
my placeholder. Boomer had a 
good nose for ineptitude and even 
corruption among local of�cials, 
which is precisely what local me-
dia provide and can’t be found on 
the internet. He will be missed for 

his reporting skills and his biting 
sense of humor.”

Thurston said Boomer was a 
friendly rival to her for years.

“We seldom socialized outside 
of work; we just showed up at the 
same places: county commission, 
school board, ribbon-cuttings,” 
Thurston said. “And we both 
rejoiced when we arrived at an 
event and found the other one 
missing, because that meant we 
had a scoop.”

Boomer’s newspaper career 
began before his tenure as editor 
of the Press, though.

“I �rst met Boomer in 1989 when 
he hired me to cover sports at the 
old Clinch Valley Chronicle in Lake 
City,” said Dwane Wilder, a former 
editor of the Press. “I worked under 
him there for three years and was 
blessed to work with him again 
later at the LaFollette Press. He was 
a great friend and mentor. We had 
some memorable adventures away 
from the of�ce as well. We paddled 
together on several wilderness 
canoe trips and also went to see 
the St. Louis Cardinals play at 

Cincinnati during Mark McGwire’s 
historic home run season in 1998. 
Boomer was also a wonderful 
teacher of local history. He was 
responsible for helping me track 
down my Civil War ancestors. He 
will be greatly missed.”

Former LaFollette Press reporter 
Deidre Wilson remembers Boomer 
fondly.

“Even though I never had the 
opportunity to work with Boomer 
at the Press, I’m well aware of the 
mark he left on local journalism,” 
Wilson said. “Our paths would 
cross quite often when I was 
covering education for the LaFol-
lette Press, and he was covering 
school board meetings for WLAF. I 
always looked forward to the chats 
we’d have after those meetings 
when he’d often share some hu-
morous anecdote about his career 
in journalism. Not only was he a 
great reporter, but he was just an 
incredibly thoughtful person. A 
few years ago when my kids and 
I ran into him at Walmart, it hap-
pened to be my son’s birthday that 
day, and, when Boomer found out, 

he gave my son some money to 
buy a movie he wanted. I’ll never 
forget it, and I’m sad to think I 
won’t run into him again.”

Jason Davis worked with Boom-
er both at the Press and at the print 
version of the Volunteer Times.

“When I �rst took an interest 
in journalism and got a job at 
the Press in high school, Boomer 
was the news editor,” Davis said. 
“I don’t know if I’ve ever been so 
intimidated. He was a big guy, 
whose size was eclipsed by an 
even bigger personality. He was 
loud, ornery and never held back 
on his opinion. But he could also 
be incredibly kind and generous 
— especially with us new to the 
business who were blessed to be 
taken under his wing. Boomer was 
a fearless reporter and editor, and 
he was always looking out for the 
little guy. His sharp wit and dogged 
pursuit of truth and fairness — 
coupled with his biting columns — 
likely created a few sleepless nights 
for those politicians on any board, 
committee or commission he was 
writing about. 

local community. Founded by 
Daniel Richardson, a seasoned 
journalist and media professional, 
the company is built on a strong 
foundation of journalistic integrity 
and a deep commitment to serving 
the public interest.

With a team of experienced 
writers, editors, and media ex-
perts, Richardson Media Group 
is passionate about keeping the 
community informed and connect-
ed. Whether it’s breaking news, 
in-depth analysis, or inspiring hu-
man interest stories, our goal is to 
provide content that matters to our 
readers. Committed to transparen-
cy, accuracy, and excellence, we 
are proud to be a trusted source of 
news and information in Tennes-
see and beyond.

RICHARDSON  from Page 5

Boone Newsmedia, Inc [BNI], 
and Carpenter Newsmedia, LLC 
[CNL], which have jointly owned 
and managed newspapers for the 
past two decades, announced to 
employees in late October that a 
long-planned, orderly transition to 
separate companies has begun.

A number of leadership changes 
also were announced.

Veteran publisher and commu-
nity media executive Steve Stewart 
succeeds Todd Carpenter as pres-
ident and chief executive of�cer 
of BNI, and Catherine Boone Had-
away has been named senior vice 
president of the company founded 
by her father, the late James B. 
“Jim” Boone Jr.

BNI Senior Vice President Tim 
Prince has been named president 
and CEO of Carpenter Newsmedia. 
Carpenter, who had been presi-
dent of BNI since 2004, will serve 
as chairman of the board of CNL 
and take an active role in man-
agement and leadership alongside 
Prince. He will work with BNI as 
a consultant for a period of time to 

assist in the transition.
BNI publishes newspapers, 

magazines and related websites 
in Alabama, Mississippi, Virginia, 
Georgia, Kentucky, Tennessee, 
North Carolina, Ohio, Michigan 
and Minnesota.

Boone’s Tennessee-based prop-
erties include the Elizabethton 
Star and The Claiborne Progress 
(Tazewell).

“On behalf of Boone Newsme-
dia, Inc. and the Boone family, 
I thank Todd for his 20 years of 
service leading our company,” 
Hadaway said. “BNI was found-
ed on the philosophy our father 
inherited by his work for and 
association to Carmage Walls and 
that of his father, Buford Boone. 
Mr. Walls helped dad acquire his 
�rst newspaper and ultimately 
start his own company that we 
all know today as BNI. We join in 
both Todd’s and our father’s pride 
in watching Carpenter Newsme-
dia continue that legacy.”

Stewart, a McComb, Missis-
sippi, native and graduate of the 
University of Mississippi, has 
worked as an editor, publisher and 
community media executive for 33 

years. He is a past president of the 
Virginia Press Association and has 
won many reporting and commen-
tary writing awards from state and 
national press groups.

Jim Boone founded BNI and re-
mained the controlling stockhold-

er and chairman of the board until 
his death in February 2023. His 
wife of 36 years, Carolyn Farrior 
Boone, now serves as chairman of 
the board and controlling stock-
holder. Carolyn, along with Jim’s 
�ve children, own all other stock 

in BNI.
BNI has its corporate origins 

in Tuscaloosa Newspapers, Inc. 
[TNI], a company that leased The 
Tuscaloosa News from Public Wel-
fare Foundation, Inc. [PWF] from 
1951 until 1981. 

Former Press editor Winfrey had booming voice and generous heart
ROBBIE O’DANIEL
LaFollette Press
October 10, 2023

Winfrey

Boone Newsmedia and Carpenter Newsmedia announce split of joint ownership
SUBMITTED
Boone Newsmedia
October 31, 2023

ROP: Networks:

September 2023 $67,152 $12,227

Year* as of Sept. 30 $687,191 $105,972

* The TPS  Fiscal Year runs Dec. 1 through Nov. 30

Tennessee Press Service
Advertising Placement 

Snapshot

Free webinars for TPA members
OnlineMediaCampus.com

Nov. 30— Selling Value When Price Is The Advertisers’ Only Focus

Email rgentile@tnpress.com for the TPA coupon code.
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SAMPLES OF OTHER WINNING ADS FROM THE 2023 TPA IDEAS CONTEST

Best Carrier Contest Idea, Daily 1, 
“Get 15 Bucks for EACH New Sub-
scriber!” Greeneville Sun.

Best Self-Promotion of a
Newspaper, Non-Daily 1, “Don’t 
Sleep on . . . ,” Brownsvile Press.

Best Carrier Recruitment,
Non-Daily 2, “Fido Needs Help,” 
Farragut Press.

Best Feature Page or Pages, 
Non-Daily 1, “A Star of Hope,” The 
Gazette, Trenton.

Above: Best Use of Humor in an 
Ad, Non-Daily 1, McNairy County 
News, Selmer. Below: Best Use 
of Humor in an Ad, Non-Daily 2, 
Clevelend Daily Banner.

Above:  Best Sales Promotion for 
a Retailer, Non-Daily 1, “Tea Time 
Sales Promotion,” The Gazette, 
Trenton. Below: Best Internet 
Subscription Promotion, Daily 2, 
“Try Us for Free,” Citizen Tribune, 
Morristown.

Above: Best Special Section, 
Daily 1, “Salute to Industry 2022,” 
Greeneville Sun. Below: Best Use 
of Multi-Color Ad, Non-Daily 1, 
“Save a Lot,” Brownsville Press.

Best Special Section, Non-Daily 1, 
“2022 Grainger County Tomato Fes-
tival,” Grainger Today, Bean Station.

Above : Best Social Media Self-Pro-
motion, Daily 1, “Dog Days Riverfest 
2022,” Johnson City Press. Below: 
Best E-Marketing,” Daily 1, “Burgr & 
Barrel,” Johnson City Press.

Best Digital Static Display Ad, 
Daily 2, “Dr. Enuf,” Kingsport 
Times-News.




