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Washburns sell Banner, which stays in family 

Autopsy reports of children killed by violence 
would be con�dential under proposed bill

Editor’s note: After this column 
was �rst published, the Tennessee 
House on Aug. 28 passed HB 7007 on 
�rst consideration. The State’s Senate 
version, SB7090, was passed on 
second consideration on Aug. 22 and 
tabled a day later, on Aug. 23.

House Majority Leader William 
Lamberth has �led a bill for the 
special session next week that 
would make con�dential autopsies 
of “victims of violent crime who 
are minors.” The bill, HB 7007, 
would apply to deaths of children 
who are 17 and younger.

The special session was called 

by the governor to strengthen pub-
lic safety in the wake of the school 
shooting at the Covenant School 
in which three children and three 
adults were killed. 

During a special session, normal 
rules of procedure can be suspend-

ed so that legislation can be passed 
quickly to deal with issues that 
lawmakers feel need prompt action 
that cannot wait until their normal 
session that begins in January.

Lamberth said he brought the 
bill to close autopsy records of 
children after hearing from the 
parents of two of the children who 
were killed in the Covenant School 
shooting. Parents of children in 
the Covenant shooting have sought 
to keep other evidence about the 
shooting con�dential, includ-
ing the writings and so-called 
“manifesto” of the shooter, saying 

it is too painful to see and could 
inspire copycat killers.

Autopsies have long been public 
records in Tennessee. County med-
ical examiners conduct autopsies 
when a person has been killed by 
another person or the cause of the 
person’s death is unknown and 
suspicious. Autopsies are critical 
in determining the cause of death 
and how and when the person 
was killed. They sometimes reveal 
details about the death that are 
contradictory to law enforcement 
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On Friday, Sept. 29, Tri-County 
Publishing, Inc. (TCP), dba The 
McKenzie Banner, started a new 
chapter in its history of operation 
as ownership of the newspaper 
and printing company transferred 
from Joel and Teresa Washburn to 
their daughter, Brittany M. Martin, 
and son-in-law, Jason R. Martin. 
The formal transaction took place 
at the law of�ces of Washburn and 
Hutcherson in Dresden, Tenn.

Joel has served as the editor, 
writer, photographer, owner, and 
operator and has been a familiar 
face at every major event in the 
area for 40-plus years. Teresa has 
served as bookkeeper and busi-
ness manager since 2014.

Both will continue to serve 
part-time at the newspaper in their 
respective roles for the company.

With Friday’s transfer of owner-
ship, Brittany assumed the role of 
publisher of The McKenzie Banner 
and president of TCP, making her 

the third generation of the Wash-
burns to hold those titles. Jason as-
sumed the role of vice president of 
TCP and will continue as manager 
and operator of the commercial 
printing side of the company.

Though the title of owner has 
shifted, the business traditions 
remain the same. Brittany and 
Jason are dedicated to providing a 
high level of service while keeping 

quality at the forefront. They will 
continue to operate the newspaper 
and printing company in the same 
location that the newspaper has 
held for more than 100 years, 3 Ban-
ner Row in downtown McKenzie, at 
the corner of Banner Row and Main 
Street (of�ce located upstairs).

The Washburn family’s involve-
ment with the newspaper started 
in 1948 when James L. Washburn 

started working as a “printer’s 
devil.” The term “printer’s devil” 
serves to describe the position as 
an apprentice to a master printer; 
the origins came from parts of 
apprentices’ skin inevitably being 
stained black by the ink, and the 
worn and broken lead type was 
thrown into a hellbox, which the 
printer’s devil must take to the 
furnace for melting and recasting.

James, the son of a sharecropper, 
had recently returned to Tennessee 
after serving in WWII in occupied 
Japan. James and his wife, Ramo-
na raised their two sons, Jeff and 
Joel, in the business.

Joel has spent his entire life 
around the newspaper and has been 
a full-time employee of TCP since 
June 1979 when he returned after 
graduating from Union University. 
He has served in almost every posi-
tion from paperboy to printer’s devil 
all the way to publisher.

Like her father, Brittany has 
spent her entire life around the 
newspaper, but it was her dream 
to work for a daily newspaper in 

JOEL WASHBURN & BRITTANY 
MARTIN
The McKenzie Banner
September 29, 2023

Submitted

Left to right: Joel and Teresa Washburn sold The MacKenzie Banner to 
new owners, Brittany and Jason Martin. Attorney Je� Washburn, former 
co-owner of the publishing company, prepared the legal documents.
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Making space for the important stu�: Simple 
changes invite readers to pick up your paper

Younger readers might not know 
what I’m writing about when I 
mention Facebook “memories.” 
Still, most of you are familiar with 
those daily reminders that pop up 
each morning to remind you of 
what you were doing one, two, or 
even ten years ago. Not long ago, 
a memory on Facebook reminded 
me of a post I’d created in 2014: 
“Over the next three weeks, I’ll 
be speaking in Minneapolis MN, 
Sioux Falls SD, Edmonton AB, Syr-
acuse NY, and Phoenix AZ.”

It’s hard to imagine I used to 
spend that much time on the road. 
It seems like a different lifetime. 
Don’t get me wrong. I still speak at 
conventions occasionally, but not 
nearly as frequently as I did a few 
years ago. These days, I spend as 
much time redesigning newspa-
pers as anything else. I’m learning 
that the more papers I redesign, 
the better I get at �nding ways 
to make the pages draw readers 
without sacri�cing content.

Clients often express concern 

about losing content at the begin-
ning of the redesign process. One 
universal goal of redesigns seems 
to be to get as much text on the 
pages without increasing page 
count. Whenever I redesign a pa-
per, I do something to reassure the 
client. I create an entire issue of the 
newly designed newspaper using 
the content from a recent issue.

I’m thrilled to show the publish-
er, editors, and others on staff the 
issue with bigger headlines, bigger 
photos, and easier-to-read text. For 
a moment, I feel like a magician. 
Unlike any magician you’ve seen, 
I will share a few of my “tricks” 
with you.

Headlines
Use bigger fonts with fewer 

words. Instead of “Central High 
School beats Austin-East to end 
6-year losing streak,” I might use 
“Central ends streak!” in a big, 
bold font. Underneath, I might in-
clude a light subhead (generally in 
sans serif) describing the headline. 
I often use the original headline for 
the subhead:

Bobcats end streak!
The new headline (and subhead) 

often takes up no more room than 
the original headline yet appears 
to �ll more space.

Photos
Since the pandemic, I’ve noticed 

in-person training has become 
a rarity. I lead a lot of webinars, 
yet I miss being in person with 
students. With less training, 
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Covering drag and free speech in Tennessee
Within just my �rst year as 

The Tennessean’s inaugural 
First Amendment reporter, many 
remarkable issues have arisen, 
though one story in particular 
took the �ght for freedom of ex-
pression to the national level: that 
of the state’s attempt to restrict 
drag performances through the 
law.

The story for me, anyway, start-
ed as many drag-related stories do: 
with sore feet and an insufferable 
number of out�t changes.

Instead of performing on a 
stage, however, swathed in glitter 
and creative costumes, I was 
driving at an ill-advised speed 
across the state of Tennessee at 1 
a.m. in early October 2022. I had 
just traded the nude stilettos and 
maroon dress I wore for my twin’s 
wedding rehearsal for a pair of 
beat-up boots and jeans to report 
on a drag performance in Jackson, 
Tenn. A drag performance that, 
unbeknownst to me, would mark 
the very beginning of the massive 
cultural debate in the state.

Weeks previously, my colleague 
and I heard through our local 
grapevine rumblings of con�ict in 

our small West Tennessee city re-
garding an upcoming Pride event 
and drag show. Although this 
was just before my transfer to The 
Tennessean as the First Amend-
ment reporter, the pushback to a 
constitutionally protected activity 
immediately piqued our interest.

Leading the charge against the 
event was a local legislator and 
members of a local church who — 
hours before the event was sched-
uled to begin — argued in court 
to restrict the event to adults-only 
attendance, something organizers 
ultimately agreed to do. Members 
of the local church advocated 
heavily for the cancellation of the 
event, saying events like these 
“ridicule the basic laws of nature 
and decency” and are “an improp-
er usage of the First Amendment.”

The restriction of the show to 

adults-only was not enough, in 
the legislator’s own words, and he 
vowed before my furiously scrib-
bling pen that he would take this 
to the Tennessee General Assem-
bly to prevent such performances 
from happening across the entire 
state.

We had no idea that our cov-
erage of the event would lead to 
months of follow-up stories and 
serve as the basis for an intense 
clash between First Amendment 
rights and religious beliefs. 
Lawmakers passed a measure 
classifying “male and female im-
personators” as adult cabaret and 
restricted performances to adults, 
private property and away from 
any place where they could be 
seen by or be “harmful to minors.”

I could go on about the research 
we did as the story swelled beyond 
me and the Jackson city limits. 
I spent hours in the halls of the 
state legislature, made dozens of 
phone calls to both supporters and 
dissenters of the law and collabo-
rated with my new colleagues in 
Nashville and beyond as I fully 

See LATHAM Page  9
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October 2023
12: TPA Revenue Summit & Ideas 

Contest Awards Announce-
ment, a virtual event. 

12-14: 2023 AccessFest, Investiga-
tive Reporters & Editors (IRE),  
virtual-by-design conference, 
previously branded as the DBEI 
Symposium. Must be an IRE 
member. For more informa-
tion, logistics@ire.org

29-Nov. 2: Atlanta23: Fall National 
College Media Convention, 
Hyatt Regency Atlanta, Atlanta, 
Ga. Sponsored by Associated 
Collegiate Press and College 
Media Association.

November 2023
1-2: 2023 News Media Business 

Summit, Theme: “Innovation 
and New Revenue,” Harrisburg, 
Pa. Sponsored by Editor & Pub-
lisher, Pennsylvania News Me-
dia Association, and 360 Media 
Alliance. For more information: 
www.360MediaAlliance.net.

3: Tennessee Press Association 
Foundation Board of Trustees 
meeting via videoconference, 
9:00 a.m. Central Time/ 10:00 
a.m. Eastern Time.

15: Tennessee Press Association 
Board of Directors meeting via 
Zoom, 9:00 a.m. Central Time/ 
10:00 a.m. Eastern Time.

February 2024
Feb. 26-March 1: Internation-

al News Media Association 
(INMA) Media Subscriptions 
Summit, “Navigating the future 
of premium journalism and 
news subscriptions in the age 
of AI disruption,” New York, NY.

April 2024
14-16: 2024 News Industry

Mega-Conference, Sheraton 
Phoenix Downtown, Phoenix, 
Az. For more information: 
www.mega-conference.com.

June 2024
20: 2024 Investigative Reporters & 

Editors (IRE) Conference, Ana-
heim, Cal. Must be registered as 
an IRE member though July 1, 
2024, to attend.

Dates TBD: 2024 International 
Society of Weekly Newspaper 
Editors (ISWNE) Convention, 
Toronto Metropolitan Universi-
ty, Toronto, Canada, Ont.

FOR YOUR CALENDAR
I am excited to be here. I 

am more excited to get started 
working for member newspa-
pers. I have been a champion 
for newspapers my entire career 
and I look forward to helping you 
and your newspaper to not just 
survive but thrive.

My favorite thing to do is talk 
about my chosen career, newspa-
pers. I love meeting new people, 
and they ask what I do. I say I am 
in newspapers. They look at me 
with sadness and say something 
like, “I am sorry for you” or “Ar-
en’t newspapers dying?’ I usually 
laugh and say it is a great time to 
be in newspapers. We are more 
valuable than ever before. More 
people are reading us now. We 
are needed more than ever to tell 
the real stories of our communi-
ties. I love what I do, and I hope 
that you do, too.

My journey in newspapers has 
been a winding road. I started my 
newspaper career at my hometown 
newspaper, The Muskogee Phoenix 
in Muskogee, Okla., in 1995 as 
an advertising intern. Gannett 
owned the Muskogee paper at the 
time, and they trained me well in 
advertising sales and management. 
In my 15 years with Gannett, we 
moved from Muskogee to Fond du 
Lac, Wisc., then to Montgomery, 
Ala., then to Shreveport, La.

In 2011, I wanted to oversee my 
own newspaper; CNHI, Inc. gave 

me that opportunity in my home 
state of Oklahoma. I took the 
publisher’s position in Chickasha, 
Ola., and after three successful 
years, I was promoted to pub-
lisher of The Norman Transcript 
in Norman, Okla. Operating a 
newspaper that covered the Uni-
versity of Oklahoma was a dream 
come true. Boomer Sooner! In 
2017, I was promoted to Regional 
Publisher for CNHI. In addition to 
overseeing Norman, I was tasked 
with overseeing six other news-
papers in central Oklahoma.

In 2022, I had the opportunity 
to work for WEHCO Media. I 
jumped at the chance to oversee 
the Missouri WEHCO newspa-
pers in Jefferson City, Mo., which 
included three newspapers and 
a �rst-class production facility. 
WEHCO Media taught me the true 
meaning of “helping newspapers 

thrive and being relevant.” WEH-
CO has a commitment to the read-
er and making sure newsrooms 
are growing. They inspired me to 
continue to make a difference in 
newspapers, hence my excitement 
for helping Tennessee newspapers.

Personally, my wife Melanie 
and I and our basset hound Molly 
are excited to move to Tennessee. 
We are thrilled to be back in the 
South where we can �nd South-
ern hospitality, great food like 
biscuits and gravy and chicken 
fried steak and to be around real 
college football fans. With OU 
coming to the SEC in 2024, it is a 
great time to be in an SEC state.

I look forward to meeting each 
of you in the very near future.

Mark Millsap is executive 
director of the Tennessee Press 
Association.

Hello, Tennessee! I’m thrilled to be back in the South
FROM THE
EXECUTIVE
DIRECTOR
MARK MILLSAP

a big city. In 2008, the recession 
hit. So in 2009, after graduating 
from MTSU with a degree in 
journalism: media design, Brit-
tany returned to the Banner for a 
year, looking for work in Middle 
Tennessee. She eventually landed 
at CPOC, a design hub prototype 
owned by Gannett of three daily 
newspapers and one weekly (The 
Daily News Journal, The Jackson 
Sun, The Leaf-Chronicle and the 
Stewart-Houston Times). She 
worked there for seven months 
and after a series of events that 
could best be explained as divine 
intervention, it was time to move 
home. She has been employed 
full-time at The Banner as a 
graphic designer and composition 
supervisor since May 2011.

Jason joined the company in 
2015 and serves as commercial 
print manager, writer and part-time 
sales. He holds a master’s degree 
in education administration from 
Bethel University and a master’s in 
history/humanities from Fort Hays 
State University. Jason is a Carroll 
County commissioner, McKen-
zie Rotary Club president and 
vice-chairman of the McKenzie 
Chamber of Commerce. He writes 
the Weekly 150 article that re�ects 
on local and Tennessee history.

Attorney Jeff Washburn, Joel’s 
brother and a former co-owner 
of TCP, prepared the documents 
for the ownership shift. Jeff also 

worked in the newspaper in McK-
enzie as a writer, photographer, 
pressman and assumed the role of 
editor of the Dresden Enterprise in 
the 1970s, where he worked until 
2019. He is also a paramedic.

History of TCP,
McKenzie Banner

Since 1870, The McKenzie 
Banner has served as McKenzie’s 
newspaper and oldest continuous-
ly operated business. The news-
paper was named the McKenzie 
Times; Camillus Hawkins as 
editor/publisher.

By 1884 the McKenzie Times 
changed hands and became the 
Tri-County News with Tri-County 
Sun. The publishers were Gilbert 
& Cannon. Over the next 16 
years, there were several owners 
and name changes.

In 1900, the Tri-County Sun 
portion of the company name 
was dropped and the newspaper 
was solely the McKenzie Herald. 
Dr. J.E. Goldsby, a local physician, 
purchased the newspaper in 1901.

From 1907 to 1915, the McK-
enzie Herald took its modern 
moniker The McKenzie Banner. 
David A. Burkhalter and W.A. 
Rurb held the titles of publishers 
and editors. In 1924, E.G. Ward 
and B.B. Fowler were co-publish-
ers with Fowler as the editor.

In June 1936, Lucian A. Wood-
son became the publisher. He 
was employed at the newspaper 

for �ve years before being named 
publisher, his lifelong dream. 
He served as publisher only one 
week before dying suddenly.

From 1936 to 1941, The Banner 
was published by Curtis C. 
Moody with a variety of editors. 
The newspaper was taken over by 
J.E. Laney in 1941.

From May 1949 to May 1968, J. 
Frank Barlow owned The McK-
enzie Banner. Under Barlow, the 
newspaper operation expanded 
with the purchase of the Dresden 
Enterprise and more focus on 
growing the commercial print side.

On April 1, 1968, the paper 
was sold once again. This sale 
provided the beginnings of 
the paper’s longest run by one 
family. James L. Washburn, who 
had worked for the paper since 
1948, partnered with J. Frank’s 
son, Karl.

In 1978, James and Karl formed 
the Tri-County Publishing, Inc. 
corporation, the parent company 
of The McKenzie Banner, Dresden 
Enterprise and the commercial 
printing company. The Wash-
burn-Barlow partnership lasted 
until July 11, 1980.

In July, Washburn purchased 
Barlow’s shares in the business. 
Under Washburn’s leadership, the 
newspaper converted from manu-
al to computer typesetting.

In failing health, James 
Washburn named his son, Joel, 
managing editor of The McKen-
zie Banner. When James died in 

February 1985, his wife, Ramona, 
was bequeathed his half of the 
company. Ramona, Jeff and Joel 
were co-owners together for 30 
years. Jeff was managing editor 
of the Dresden Enterprise.

Mrs. Washburn held the title of 
publisher from 1985 until April 
2015 when brothers Joel and Jeff 
purchased their mother’s half of 
the company. Ramona held the 
title of publisher emerita until her 
death on June 28, 2021.

September 2019 saw a shift 
in ownership as Joel bought his 
brother’s shares of TCP, becoming 
sole owner. Joel sold the Dresden 
Enterprise in 2020.

Joel has served in almost every 
position at the newspaper from 
paperboy to printer’s devil to 
publisher. He has spent his entire 
life around the newspaper and re-
turned full-time in June 1979 after 
graduating from Union University.

Teresa came to work at the 
newspaper part-time in 2014, 
bringing her 35+ years of ac-
counting background. She serves 
as the bookkeeper and business 
manager for the company.

Jason and Brittany have two 
children, Charles “CJ” and Savan-
nah.

The McKenzie Banner is 153 
years old; it started �ve years 
after the Civil War ended. The 
newspaper has survived wars, 
depressions, and pandemics to 
still be here today celebrating the 
successes with our readers.

BANNER  from Page 1
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statements or early conclusions. 
Autopsies have been used to clear 
suspects and identify new ones, as 
well as to show mistakes.

The new con�dentiality of 
autopsies would apply when the 
child is a victim of a violent crime 
as de�ned in T.C.A. § 40-38-11. 
That de�nition includes �rst-de-
gree and second-degree murder, 
reckless homicide, criminally neg-
ligent homicide, vehicular homi-
cide and voluntary manslaughter 
as well as some crimes that do not 
result in death, such as kidnap-
ping, aggravated child abuse, and 
neglect and aggravated arson. The 
bill is unclear about when a minor 
is or has been considered a victim 
of say, aggravated child abuse, but 
dies of other causes, and whether 
this would be enough to cause the 
autopsy to be con�dential.

The bill also does not de�ne 
at what point a deceased person 
is considered a victim of violent 
crime and who makes that deter-
mination. Is it law enforcement or 
the district attorney, or is it after 
a conviction? In some situations, 
like the Covenant shooting, the 
crime is obvious because many 
people were there and witnessed 
the shooting. Others are less clear: 
Did the toddler die by accident or 
by crime? Was the police shooting 
considered justi�able? Was the 
person who killed the other per-
son acting in self-defense? If the 
determination is made by law en-
forcement or the district attorney, 
then the very autopsy that might 

back up that 
conclusion (or 
refute it) would 
be con�dential.

In some cases, 
the autopsy 
might become 
public during 
a courtroom 
trial when it 
is entered as 
evidence, but the 

statute leaves open the possibility 
that even there, the autopsy could 
be sealed.

In other cases, the autopsy 
might never be public because not 
all homicides result in a criminal 
trial. For example, police may not 
know who the killer is, may not 
have enough evidence to charge 
a suspect or may not be able to 
locate the suspect. In addition, 
police sometimes kill the person 
who they think committed the 
crime in a chase, or the person 
who police assume committed 
the crime is also dead when they 
arrive. If that dead person is the 
only parent, then police may 
assume that the parent killed the 
child then committed suicide. But 
under this scenario, the autopsy 
results that might give insight 
into what happened would be 
con�dential.

In such cases, without a public 
trial, evidence from the autopsy 
would never come to light and 
mistakes and assumptions made 
about the death of the child, and 
the identity of the killer, might go 
unquestioned.

The bill offers a narrow path in 

which autopsies of minors who 
have been killed “may” be re-
leased: When “the minor’s parent 
or legal guardian is not a suspect 
in the circumstances of the mi-
nor’s death and the parent or legal 
guardian consents to the release” 
or when a court orders the release 
“upon a showing a good cause.” 
Even still, authorities would not 
be required to release the autopsy. 
The use of the word “may” indi-
cates releasing the autopsy would 
be discretionary.

The parent consent path also 
assumes that the parent or legal 
guardian is still alive and was not 
killed at the time of the minor or 
afterward.

It also assumes that two parents 
agree. The bill does not answer 
what happens when one parent 
wants release of the autopsy and 
the other opposes release.

The bill language says that a 
parent who is a suspect in the 
child’s death would not be able to 
consent to release of the autopsy. 
So if such a parent thought the 
release of the autopsy would help 
clear his or her name, it appears 
the bill would bar that. The bill 
makes no mention of other fam-
ily members. Grandparents, for 
example, would have no right to 
authorize release of an autopsy, 
nor siblings. It appears that only 
the parents can consent to release 
and no other relatives would have 
any power to see the autopsy or 
have it released.

The bill also allows legal 
guardians to consent to release of 
autopsies. But a requirement that a 

person be a “legal” guardian could 
diminish the power of someone 
who has been taking care of a mi-
nor, such as a grandparent, after 
the parents have disappeared or 
abandoned the child but who does 
not have “legal” custody. In some 
cases, a child might be a ward of 
the state or in the custody of the 
state, living with a foster parent 
or in a youth facility. In that case, 
would the legal guardian be the 
state youth facility where the 
minor died or the Department of 
Children’s Services? The bill is 
silent on this topic.

The other path to open the 
autopsy would be in court “upon a 
showing of good cause.” But those 
who might want to see the autopsy 
reports — such as grandparent, 
for example — would have to hire 
a lawyer and it’s unclear, without 
knowing what’s in the autopsy 
report, how to argue “good cause.”

Sometimes people access autop-
sies well after the actual death for 
academic or policy reasons, such 
as those doing research on deaths 
of children in Tennessee. Would 
these people be required to hire 
a lawyer and go to court to show 
“good cause”? Autopsies might 
also be requested by insurance 
companies or other businesses 
with an interest in the death.

These are just a few compli-
cations and questions on the bill 
in an initial reading, although 
myriad situations likely exist in 
which someone might want access 
to a minor’s autopsy and wouldn’t 
be able to get it under the bill’s 
proposed language.

What’s in autopsy
reports? What’s already 
con�dential?

Autopsy reports generally 
describe what killed a person in 
detail answering questions such as 
which injuries caused the death. 
Were the injuries from more than 
one person or more than one weap-
on? What type of weapon caused 
the death? What was the location 
of injuries on the body and what 
does that say about how the person 
might have been killed? When did 
the death occur? What was the 
likely position between victim and 
killer or killers when the injuries 
occurred? For example, was the 
person running away or running 
toward a person who killed them?

In Tennessee, some information 
in an autopsy is already con�den-
tial, including photos of the de-
ceased taken during an autopsy and 
medical records that the medical 
examiner may have received about 
the victim before doing the autopsy.

Also, the names of minor 
victims are con�dential by statute 
and would be required to be 
redacted from autopsy reports, as 
well as police reports.

TCOG considers this bill too 
broad and likely to result in unin-
tended secrecy about child deaths. 
It will continue to examine this 
bill for potential consequences.

Deborah Fisher is executive 
director of the Tennessee Coalition 
for Open Government (TCOG). This 
article was originally published by 
TCOG on Aug. 15, 2023. 

Creative ‘interactive’ class showed how advertising is ground-level communication
My wife and I once visited with 

Rick and Karen, a couple who had 
served as missionaries over-
seas. As part of their work to get 
involved in the community, Rick 
was assigned to teach a class at a 
local school. “For some reason,” 
he said, “they wanted me to teach 
advertising. I had absolutely no 
experience in advertising, but they 
requested that subject, because 
they wanted their students to 
learn something about business.” 

How in the world did he deal 
with such a big challenge? “I 
�gured the best way handle it was 
to make the class as interactive 
as possible, so we could learn 
together,” he explained. “On the 
�rst day, I pinned some ads from 
newspapers and magazines to the 
wall. Then I asked the students to 

identify what each ad was selling. 
To put it mildly, it was a lively 
discussion.

“All of their other classes had 
been lectures, and they weren’t 
accustomed to contributing their 
ideas in the classroom. They really 
dove into it, walking around the 
room, studying the ads. It was in-
teresting to hear their perspectives 
– and to watch them bounce ideas 
off each other. From the begin-
ning, the students were attracted 

to the ads that clearly indicated 
what they were selling. Along the 
way, it was surprising to see how 
many ads were so unclear that 
none of us could �gure out exactly 
what those particular ads were all 
about. 

“The conversation progressed 
from ‘What are these ads selling?’ 
to ‘What makes some ads better 
than others?’ That’s when the 
fun started. They talked about 
nice-looking photographs and 
drawings, good headlines, and 
what types of people would likely 
buy the things various ads were 
selling. Their reaction was so pos-
itive that – in the next few class 
meetings – we went into detail on 
the things they mentioned.” 

Rick said the class was a “wow” 
experience, and it’s easy to see 

why. He discovered an excellent 
way to teach the basics of adver-
tising – and the students learned a 
lot about how businesses promote 
themselves. “Together, we learned 
that advertising is not some 
distant intellectual topic,” he said. 
“It’s ground-level communication.” 

The point for us to consider is 
simple: Are our readers really that 
much different from the students 
in that overseas classroom? Aren’t 
readers also drawn to well-written 
copy, and compelling photos and 
illustrations? Of course, they are. 

One of the �rst questions to ask 
an advertiser is, “What do you 
want to sell?” If he or she does not 
provide speci�c information, the 
resulting ad or series of ads will 
not perform well on Rick’s class-
room wall or in the paper. Maybe 

they have so many products and 
possible audiences that they need 
to narrow their focus. Maybe 
they don’t realize that effective 
advertising is more than slapping 
their logo on the page. Or maybe 
no other ad person has talked to 
them about the value of marketing 
strategy. 

In many ways, selling is 
teaching. Your client list is your 
classroom. 

Copyright 2023 by John Foust. 
All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper advertis-
ing professionals. Many ad depart-
ments are using his training videos 
to save time and get quick results 
from in-house training. Email for 
information: john@johnfoust.com

AD-LIBS®

JOHN FOUST

FISHER  from Page 1

Lamberth



October 2023 •  The Tennessee Press • Page 5

A divorce is �nalized, but it is 
not recorded in the newspaper 
until four months later. Someone 
appears in court for a domestic 
assault, but the sentence isn’t re-
ported until weeks after the fact.

The subjects naturally raise two 
questions: What constitutes these 
items as news? Why is there such a 
delay in the report?

These instances, and many 
more, occurred during my tenure 
as editor of the Red Wing (Minn.) 
Republican Eagle. Other editors can 
likely relate.

Our simplest answer to readers 
is that divorces and court news are 
public records under Minnesota 
law. That is probably the case in 
most jurisdictions. Ambulance runs, 
marriages and divorces, traf�c tick-
ets, court �nes – they all fall under 
the realm of public information and 
their publication regularly raised the 
eyebrows of readers, especially of 
those directly affected.

Individuals often will challenge 
publication of a speci�c record and 
present what they consider justi�-
cation for withholding publication. 
Some arguments may have merit.

From our newspaper’s perspective, 
however, we strived to treat all public 
records the same. As we explained, 
it’s dif�cult to place a newspaper 
in the position of being judge and 
jury – trying to determine who has 
a valid argument for withholding 
information and who does not.

Yes, individuals may disagree 
with the fact that newspapers 
choose to print public records. 
But editors should expect readers 
would be much more critical – and 
legitimately so – if records were 
selectively published. A policy 
riddled with double standards is no 
policy at all.

Any right to publish records has 
an accompanying responsibility. 
Readers should expect newsrooms 
to do everything possible to ensure 
timely reports.

Public records often are of sensi-
tive nature – a divorce, a bankruptcy, 
a court sentence. The circumstances 
can be stressful for individuals and 
the report of the item draws more 
attention. Delayed publication can 
unnecessarily aggravate a situation.

Ensuring punctual reports in-
volves two steps. Newspapers, un-
fortunately, have varying degrees 
of control.

First is the release of the informa-
tion from the appropriate agency. 
The process often has built-in de-
lays, and it’s something that is out 

of newspapers’ hands. Newsrooms 
should work with of�cials to get the 
information as soon as possible.

Editors do, however, control 
how soon the information gets 
published once received. Most 
newsrooms can likely improve on 
the turnaround.

It’s common for readers to ask 
newspapers why they stand �rm on 
access to and publication of speci�c 
public records. It’s much like the pro-
verbial, “If you give an inch, they’ll 
take a mile.” If the press agrees to 
one concession, all too often an in-
dividual or agency will try to stretch 
the rules. Soon laws are enacted with 
additional restrictions on what once 
was routinely public data.

Readers are best served by a full 
menu of public data rather than a 
selective serving.

Jim Pumarlo is former editor 
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and 
provides training on community 
newsroom success strategies. He 
is author of “Journalism Primer: 
A Guide to Community News 
Coverage,” “Votes and Quotes: A 
Guide to Outstanding Election Cov-
erage” and “Bad News and Good 
Judgment: A Guide to Reporting 
on Sensitive Issues in Small-Town 
Newspapers.” He can be reached at 
www.pumarlo.com and welcomes 
comments and questions at jim@
pumarlo.com

Be responsible in exercising rights to public information

COMMUNITY
NEWSROOM
SUCCESS

JIM PUMARLO

Millsap o�cially appoint-
ed TPA executive director

Mark Millsap was formally 
appointed executive director by 
the Tennessee Press Association 
Board of Directors on Thursday, 
September 28. All Tennessee Press 
Association staff are formally 
employees of the Tennessee Press 
Service, and TPA has a manage-
ment contract with TPS, which 
includes the position of executive 
director. Since TPA is a separate 
entity, TPA’s bylaws require the 
Board to formally appoint an exec-
utive director.

Staff reports
Oct. 5, 2023

TPAF board meeting 
scheduled for Nov. 3

Tennessee Press Association 
Foundation President Victor 
Parkins has called a meeting of 
the TPAF Board of Trustees for 
Friday, Nov. 3, at 9:00 a.m. Central 
Time/ 10:00 a.m. Eastern Time via 
videoconference.

Staff reports
Oct. 5, 2023  

TPA fall board meeting set 
for Nov. 15

The TPA Board of Directors will 
meet via Zoom on Wednesday, 
Nov. 15, at 9:00 a.m. Central Time/ 
10:00 a.m. Eastern Time.  

All TPA members are invited 
to attend the virtual meeting. 
Contact Robyn Gentile for these 
Zoom links.

Staff reports
Oct. 5, 2023

Mitchell assumes
circulation manager’s role 
in Tullahoma

Lakeway Publishers has wel-
comed Amanda Mitchell as the 
new Circulation Manager, the go-

to guru for any 
questions circu-
lation related.

Mitchell start-
ed work at the 
Tullahoma News 
in February and 
moved to her 
new position on 
June 2.

“Typically, 
we work with 

our dealers, all stores [and local 
shops], as well as all of our con-

Mitchell
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TPA MEMBER COVERAGE SHOWCASE I: The Courier, Savannah

A terrifying tale of survival; not gone with the wind

After a massive severe weath-
er event has passed, one that’s 
hit with staggering power and 
destruction, we mourn those lost 
and face the burden of rebuilding 
with heavy hearts.

There are also, however, the 
inspirational stories of the storm.

The type of stories we hear in 
the aftermath that can serve as ed-
ucation, or regeneration, or to give 
hope and other emotional support.

One such story comes from 
Morris Chapel and a man named 
Bucky Koenig, whose home and 
several family members were di-
rectly in the path of what he calls 
the “April Fools’ Tornado” of 2023.

As Bucky told his story, joined 
by his son Dusty, one could 
imagine the tale being written as 
a ballad – because on the night of 
March 31-April 1, Bucky Koenig 
fought something bigger than a 
grizzly bear and survived.

He fought for the lives of him-
self and his 71-year-old mother 
against an EF3 tornado that 
exploded into their home.

“I moved here and bought this 
so it could be her forever home 
– you know, a place she could 
relax and be happy through the 
rest of her years,” Koenig said, as 
he walked through the shattered 
remnants of the home.

Although the structure is now 
un�t for habitation, Koenig lived 
in the home with his mother until 
Friday night.

He said his intention was to take 
care of his mother and provide 
for her comfort and needs in that 
home as long as he could.

In the middle of a large front pa-
tio, the front door enters into what 
appears was a cozy living room, 
with a kitchen and bathroom di-
rectly behind and to the left of the 
living room, and bedrooms and a 
bathroom to the right.

“That’s where we were, right 
there, on the couch. That’s where 
I held her down as the tornado 
tried to suck us through the roof,” 
Koenig says, pointing to a brown 
love seat and shaking his head as 
if in disbelief he is still alive.

He said he and his mother were 
on that couch watching weather 

reports on TV, and they were 
aware that an earlier tornado had 
already passed through Morris 
Chapel about 45 minutes or so 
earlier, just to the north of them.

At that point, the skies and 
weather appeared to clear.

“We thought it was over. Needless 
to say, we’re lucky. We are, there’s 
no question. This one, I think 
they’re saying was an EF3, like 167 
mph winds or something like that. 
Felt like an EF40,” Koenig said.

He continued, “The news really 
messed us up, because the news 
really broke it down and said, 10 
minutes prior to this, maybe not 
even 10 minutes, ‘Hardin County’s 
probably about to let their alert go 
if they haven’t done it already.’”

He added, “They said there were 
a few small cells and if they get to-
gether there may be some straight-
line winds, but that’s about it. So 
hell – I kicked my boots off, and 
we sat back.”

Koenig stressed, “I’m not blam-
ing the news or anything – I don’t 
have a storm shelter anyway.”

He stopped moving and turned 
his head, as if to exaggerate the 
seriousness of his coming words 
before he added, “But I will.”

Bucky Koenig said his son 
Dusty, Dusty’s wife Breanna and 
their 1-year-old baby left a nearby 
storm shelter to come back to their 
home – a separate house on the 
same property as Bucky. They too 
thought the danger was over.

‘It felt like a lot longer . . . ‘
Bucky’s brother Ron is a local 

Ham radio operator, and was on 
the radio with a storm spotter in 
Morris Chapel who noti�ed him 
that the second, much more pow-
erful tornado was on the way.

“I guess it was about 11:45 or 
around there. Ronald messaged 
me, I messaged my son, and 30 
seconds later it was on us. If I had 
to guess, it lasted probably a solid 
minute from the initial shaking 
from the outer winds until it 
completely passed through. It felt 
like a lot longer than that though,” 
Bucky said.

Complicating matters, just prior 
to the storm’s arrival, his mother’s 
dog ran outside, and she chased 
after it.

“I was yelling at her to get 

inside; she was chasing the dog. I 
had to grab her, grab the dog, and 
just push to get in and get her on 
the couch. I covered her with pil-
lows, blankets, and I could hear it 
coming fast – and yes, it’s true. It 
sounds like a freight train coming 
at you,” Bucky said.

He said he could hear the mas-
sive destruction the twister was 
causing as it came, snapping trees, 
destroying outbuildings, sheds, 
and vehicles.

Tree limbs and other debris 
began to break through the walls 
of his home as the twister ap-
proached and wind speeds picked 
up.

“I reached down and held onto 
that couch with everything I had,” 
Bucky said.

And that’s when the roof of his 
home was ripped off and tossed 
through the dark sky.

“It tried to suck me out. The 
room exploded. I couldn’t really 

see anything, because insulation 
from the walls and other stuff was 
whirling around like a blizzard. 
That white chair came through 
the window and I think hit me 
– it was just...” he said, trailing 
off as he recalled the fury of the 
moment.

“So I’m lifting up. I’m holding 
on to my mom and the couch, 
she’s holding on to me, and this 
thing is trying to suck me out 
through the roof.”

The maelstrom began to slowly 
subside. He felt his lower half 
descending from midair. And then 
the tornado was gone.

House was destroyed; 
they were alive

Nothing in the house was where 
it was moments before, and their 
home was destroyed.

But they were alive.
Bucky had fought off the most 

powerful force he has ever faced 
and likely ever will, saving his 
and his mother’s lives in the 
process.

He was relieved beyond belief to 
learn that, although shaken by the 
ordeal, his son, daughter-in-law 
and grandchild also survived the 
storm, and their home was still 
intact.

Bucky and his mother were 
slightly bruised and battered, but 
everyone was relatively un-
scathed.

But what about the dog Bucky’s 
mother chased out the front door, 
seconds before the twister hit?

“Oh – yeah, the dog’s �ne. 
There’s no way I wasn’t getting 
my mother’s puppy dog. I guess 
I should’ve said she was hanging 
onto the dog and hanging on to 
me, and I was hanging onto her 
and the couch,” he said, laughing 
the kind of laugh one has when 
happy to just be alive.

R. KELLY JORDAN
The Courier, Savannah
April 6, 2023

The Courier, Savannah

Beneath the sky in the roo�ess remains of his his Morris Chapel home, Bucky Koenig recounts the night of the March 
31 - April 1 weather event, what he terms the “April Fools’ Tornado” of 2023. He said, “So I’m lifting up. I’m holding on 
to my mom and the couch, she’s holding on to me, and this thing is trying to suck me out through the roof.”
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TPA MEMBER COVERAGE SHOWCASE II: The Standard-Banner, Je�erson City

New Market gas station de�ned an era

On that night 64 years ago next 
month, a handshake set the course 
of 19-year-old Jack Hayes’ future 
life.

Standing next to the gas pumps 
at Earl’s Esso in New Market, the 
farm boy from Kodak agreed to 
report to work early the next Mon-
day morning, March 2, 1959. He’d 
make $35 a week. 

This week, Hayes, now 83, paged 
through a stack of photographs 
and documents that told the story 
of the station that became his in 
1967 and then enjoyed a run of just 
under four more decades – ending 
in 2006 with his retirement. The 
shelves in the station were bare. 
Outside, the pumps had long been 
placed out of service.

“It was the perfect job for me,” 
he said. “God gives everybody the 
opportunity to serve in some way, 
and this was mine. I love cars, but 
it was the people who meant the 
most to me. I’ll never forget them.”

Friends, employees, and cus-
tomers of New Market Esso (later 
Exxon and then BP) gathered for 
a reunion at the empty station last 
October. One former employee 
wore his old name tag on his shirt. 
A longtime customer brought 
Hayes a sack of oranges just like 
the ones the station always gave 
out at Christmas. Everybody 
lamented that the community 
doesn’t seem to have gathering 
places like Jack’s anymore – 
where your business and your 
friendship really counted.

At least two couples – including 
Jack and Earlene, his �rst boss’s 
daughter – met at the station. For 
others, it was a place not just to 
gas up your car or get your tires 
balanced, but also to learn the 
news of the community and talk 
about what was going on in your 
own life.

“I think our customers knew 
we cared about them,” Hayes said. 
“And there were so many people 
in the community who had busi-
nesses who helped us along the 
way too. I’ll always be thankful.”

Many former customers confess 
“Jack’s” might as well have been 
the only station in the county, 
because they wouldn’t buy gas 
anywhere else – even though he 
was always closed on Sunday and 
most holidays, and his little con-
venience store never sold lottery 
tickets or alcohol.

“It was just an important place 
for everybody in the community,” 
said architect Danny Bales, who 
worked there in the early 1970s 
and met wife Nicki when she 
stopped for gasoline. “I’m proud to 
have worked at a place like that, 
because they are really few and 
far between.”

“To this day,” said their daughter 
Lesli Bales-Sherrod, “Mama has 
never once pumped her own gas.”

Hayes has achieved renown as 
a restorer of classic cars. His 1957 
Chevy Bel-Air won a �rst place 
in the International Car Show 
at Cherry Hill, NJ, in 1980. He 
continued his car sales lot on the 
property until a couple of years 
ago, but today the property is for 
sale, though Hayes, whose home 
is adjacent, still sometimes puts up 
an inspirational message occasion-
ally on his sign.

Early days
Jack Hayes was fascinated with 

cars by the age of four or �ve. His 
dad, W.R. Hayes, a tenant farmer, 
taught him to drive by 10 and 
bought him his �rst one, a 1936 
Chevy Coupe, at 14. Jack inherited 
his love of General Motors automo-
biles from his dad.

“Dad had one Ford, a ’44 truck, 
that we used on the farm. It never 
would start in warm weather, so 
we’d have to roll it off. He changed 
out everything he could, but it still 
wouldn’t start. We always joked 
that we’d rolled it farther than we 
ever drove it. That was the last 
Ford for Dad.”

W.R. found a new job on the 
Davis Farm in New Market and 
moved his family from Kodak.

“My parents were very strict,” 
Hayes said. “They insisted that we 
go to church, live up to what we 
said, and work hard. Anything we 

did was worth doing right.”
Jack had watched his own 

high school graduation from the 
audience in 1958, however, after 
a teacher gave him a failing grade 
and he chose not to pursue it 
further.

“I thought I’d still make it some-
how. I didn’t mind working. I’ve 
always loved to work.”

Earl Wilson’s Esso was on the 
old highway near the Presbyterian 
Church, and the cars that stopped 
for gas weren’t the only thing that 
had caught the teenager’s eye. 

Earlene, the owner’s daugh-
ter, his sixth child, had pretty 
blue eyes and curly hair, and she 
worked the cash register after she 
got home from school.

One afternoon, blacksmith Bill 
Russell closed his shop across the 
street and stopped by for his usual 
50 cents worth of gas. Jack carried 
the silver 50 cent piece to Earlene, 
dropped it in her palm, and gave 
her hand a little squeeze.

“The torch,” Jack recalled, “was 
lit.”

It took him six weeks, but he 
�nally got up the courage to ask 
her out on a date. They went to 
church on a Sunday night, and 
were married in July 1960. 

Son Richie, who is a Methodist 
minister, was born a couple of 
years later. Richie, who organized 
the gathering in October, and his 
wife Connie, a retired teacher, 
have two daughters.

Hard work and loyalty
Earl Wilson had been in the gas 

business since at least the early 
1940s, perhaps the late ‘30s, and 
as the ‘50s turned into the ‘60s, 
business associated with the auto-
mobile grew rapidly. But building 
and maintaining a local reputation 
took hard work. By 1962, Earl had 
given half ownership in the sta-
tion to his young apprentice, and 
in 1967 Jack bought the station.

The work was hard and the 
hours were long.

“It was �at out tough,” said 
Hayes. “We put clutches in cars 
with heavy transmissions, and put 
clutches in dumptrucks. One time 

They wouldn’t buy gas anywhere but ‘Jack’s’
STEVE MARION
The Standard Banner, Je�erson City
January 26, 2023

I went up to Mascot and installed 
a clutch in a dumptruck on the 
side of the road. I’d go out in the 
�elds and replace tractor tires, 
and crawl under coal trucks in 
the winter to grease the �ttings. 
Sometimes I had to knock the ice 
off �rst.”

It was also in April ’67 that 
Jack made a business decision 
that cemented the station’s future. 
The Minnis Estate, built from a 
country store that had served the 
railroad town of New Market since 

See JACK’S Page  12

Steve Marion, The Standard Banner

The shelves are bare now, and the pumps are closed down, but Jack 
Hayes has fond memories of decades serving customers.

Submitted

Young Richie Hayes stands outside Earl’s Esso Station on the old highway 
in New Market. His father Jack went to work there in 1959 and bought the 
business in 1967. It later moved to Highway 11E.
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NLRB attacks employers at summer’s end; resurrects Quickie Election Rule of Obama era
In the last week of August, the 

NLRB issued a Final Rule mod-
ifying its union representation 
elections. The Rule will go into 
effect as of Dec. 26. The new Rule 
reverses a 2019 Rule issued by the 
Trump Labor Board and reverts 
to the quickie election procedures 
adopted by the Obama Board. The 
entire motivation of the new Rule 
is to take away from Employers 
the First Amendment right to 
communicate to employees before 
employees vote in an NLRB-con-
ducted election. The NLRB does 
not want employees to know the 
whole truth about unions before 
they vote.

The highlights of the new Rule 
are as follows:

• A pre-election hearing will be 
held eight (8) calendar days from 
service of a Notice of Hearing, 
down from fourteen (14) calendar 
days in the 2019 Rule.

• Regional Directors may 

postpone a pre-election hearing 
for two (2) business days upon a 
party’s showing of “extraordinary 
circumstances.” This changes the 
2019 Rule under which a post-
ponement could be inde�nite and 
made upon a showing of “good 
cause.”

• The Employer’s Statement of 
Position will generally be due sev-
en (7) calendar days from service 
of a Notice of Hearing, down from 
eight (8) business days.

• Regional Director’s may post-
pone the due date for a Statement 
of Position for two (2) business 
days when a showing of “special 

circumstances” or longer when a 
showing of “extraordinary circum-
stances” – instead of inde�nitely 
for “good cause”.

• The petitioning party now 
need not respond in writing to 
a Statement of Position but only 
needs to respond orally at the 
pre-election hearing.

• The Employer must post the 
Notice of Petition for Election 
within two (2) business days of 
service of the Notice of Hearing, 
down from �ve (5) business days.

• Disputes relating to employ-
ees’ inclusion in the bargaining 
unit and/or eligibility to vote, 
which under the 2019 Rule were 
“normally litigated” at a pre-elec-
tion hearing (which thus often 
delayed the holding of an election) 
will now generally be litigated 
after the election.

• Parties may now �le 
post-hearing briefs only by per-
mission of the Regional Director or 

tractors,” Mitchell said.
She said she also “handles a lot 

of things with the delivery driv-
ers,” and “all things circulation, 
subscriptions, single copies–things 
like that.”

Mitchell said she enjoys work-
ing with the people at Tullahoma 
News, that “everybody’s fun,” and 
she enjoys joking around with her 
coworkers.

She said her goal for her �rst 
year at the job is to “grow and ex-
pand our subscription status and 
our single copies.”

“Prior to coming here, I worked 
with cable. I was in the cable 
industry for 10 years,” she said.

She worked in customer service 
along with “customer service 
management and a little bit of 
accounting.”

Mitchell said her past expe-
rience ensures a higher level of 

professionalism when working 
and interacting with dealers and 
contractors. She is con�dent in 
her ability to ease conversation 
with customers and provide quick 
solutions.

Mitchell’s future plans circle 
around life with her family. She 
hopes to one day retire and spend 
time with her husband and daugh-
ter traveling.

Tullahoma News
July 12, 2003

NEWS & MOVES  from Page 5

Students from East Tennessee 
State University, Lincoln Memorial 
University, Milligan University, 
Emory & Henry College and Tuscu-
lum University participated in the 
second annual College Media Day 
in Kingsport on Wednesday, Oct. 5.

The event kicked off with re-
marks from Allen Rau, CEO of Six 
Rivers Media, and Ron Waite, group 
publisher of Six Rivers Media.

Managing Editor Rob Walters 
also informed visiting students 
about the Kingsport Times News.

The Kingsport Times News 
newsroom and staff hosted breakout 
sessions discussing �rst job prepa-
ration, a day in the life of a sports 

reporter, libel and defamation, 
advertising, publication and layout, 
photography and videography, as 
well as public records and FOIA 
requests.

Michelle Earl, communications 

manager for the Bristol District of 
the Virginia Department of Trans-
portation, led a mock press confer-
ence to give students the experience 
of asking questions in a journalistic 
scenario.

Local students visit Times News

Hearing Of�cer, not as of right.
• Regional Directors will now 

be expected to include the details 
of the election (date, time, and 
location) in the Decision Directing 
an Election, rather than in a later 
issued Notice of Election.

• Elections are to be scheduled 
for the “earliest date practical” and 
without the 2019 Rule’s mandatory 
twenty (20) business day waiting 
period.

Employers must be prepared to 
act fast. Now is the time to identify 
your rapid response strategy, in-
cluding identi�cation of the rapid 
response team, communication 
items, and supervisory training.

NLRB upends the
election process

On August 25, the NLRB issued 
its decision in Cemex Construc-
tion Materials Speci�c, LLC. For 
over 50 years an Employer, if 
faced with a union requesting 
recognition claiming a majority 
of employees had signed autho-
rization cards, could refuse to 
recognize the union. If the union 
wanted to represent the employ-
ees, the burden was on the union 
to �le an election petition with 
the NLRB. After Cemex, when an 
Employer is faced with a demand 
for recognition from a union 
claiming majority support of 
employees in an appropriate unit, 
it has a choice:

• It must either immediately rec-
ognize the union or start bargain-
ing or promptly �le an RM Petition 
asking the Board to conduct an 
election to determine whether 
the union actually represents a 
majority.

• The Employer is not required 
to prove “a good faith doubt” of 
the union’s claims for majority 
status.

• With respect to promptly 

�ling an RM Petition, the NLRB 
in footnote 139 of its decision 
states “We will normally interpret 
promptly to require an Employer 
to �le an RM Petition within two 
(2) weeks of the Union’s demand 
for recognition.”

The next thing the majority 
Board did in the Cemex was create 
a new bargaining order frame-
work. The majority opinion says, 
“If an Employer commits an unfair 
labor practice that requires setting 
aside the election, the petition 
(whether �led by the Employer or 
the Union) will be dismissed, and 
the Employer will be subject to a 
remedial bargaining order.”

What this means is there is 
no chance for a second re-run 
election; the Employer will be 
required to bargain with the 
union. The Board majority further 
clari�es in footnote 142 that 
violations of Section 8(a)(1) of 
the National Labor Relations Act 
during the critical pre-election 
period will result in a bargaining 
order “unless the violations are 
so minimal or isolated that it is 
virtually impossible to conclude 
that the misconduct could have 
affected the election results.”

As dissenting member Kaplan 
argues, the majority’s holding 
basically means any unfair labor 
practice charge �led during the 
critical period will result in a 
Cemex Bargaining Order. Kaplan 
sees the writing on the wall. It’s 
hard to imagine any circumstance 
where a charge �led during the 
critical period will ever be found 
to be so minor as to be “virtually 
impossible” to affect the results of 
the election.

This writer predicts that a union 
will always �le an unfair labor 
practice charge before the election. 
If it loses the election, it is almost 

ALLISON WINTERS
Kingsport Times News
October 4, 2023

Photo by Ned Jilton II, Six Rivers Media

Michelle Earl, communications manager for the Bristol District of VDOT, 
briefs media students during a mock press conference.
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took over the First Amendment 
beat.

Despite intense backlash from 
across the country, the bill re-
stricting some drag performances 
became law in early March of 
2023, before being swiftly halted 
by a federal judge as a lawsuit 
against it worked its way through 
the courts.

The lawsuit came from a theatre 
group in Memphis — continuing 
the city’s long history of standing 
up to discrimination — and result-
ed in a Trump-appointed judge 
ruling that the law was an uncon-
stitutional infringement on the 
freedom of expression and speech, 
and it was directly targeting drag 
performers in a discriminatory 
way. Additionally, the judge noted 

that the law could have much far-
ther-reaching effects than written 
because both the vagueness of the 
law’s language and the incorrect 
usage of the legal de�nition of “ob-
scene” left people with no way to 
accurately determine if they were 
breaking the law.

Some of the facts used to deter-
mine the outcome were the very 
statements the local legislator said 
to me back when this all began 
— de�ning his push for the bill 
as a targeted effort against drag 
performances, despite his latter 
statements claiming the opposite. 
Ironically, freedom of speech and 
expression is what was threatened 
under this bill, and the legislator’s 
own freedom of speech is what 
helped stop the bill.

The underlying point is that 
speech — and the reporting of 

such — is incalculably important. 
Journalism is about the people, 
and even bigger than that, the 
freedom people have thanks to the 
First Amendment. By the people, 
for the people — and so in a rather 
cyclical analogy, the people are 
the speech, and the speech is the 
story.

Beyond our paper’s research 
for this topic, the story was about 
the young drag performer who 
stepped shakily onto a Nashville 
stage for their debut performance, 
too scared to come out to their par-
ents but so elated to �nd solace in 
the local drag community. It was 
about the long-performing drag 
queen who excitedly led me back-
stage after a show closed, dripping 
rhinestones and smeared makeup, 
to show me his custom clothing 
designs that got him through fash-

ion school. It was about the parent 
who tearfully shouted encourage-
ment for their adult child as they 
stepped con�dently onto the stage, 
later telling me about how her son 
used to be terri�ed to even make 
eye contact with strangers.

And it was about the local 
pastor who — although very con-
fused on how drag performances 
worked (“Are they all queens?” 
he asked. “Is there a ranking 
system?”) — was even more con-
fused why there was such a push 
to restrict free expression, with a 
law that could be so swiftly used 
as a weapon to discriminate with 
abandon.

“What is more godly than living 
as God made you?” he asked me. I 
didn’t have an answer that night.

But an answer did come, in a 
way, when the judge af�rmed 

what many of us know: that the 
freedom of speech and expression 
is not about whether you like the 
speech or not. It’s about allow-
ing the vastness of the human 
experience to be expressed equally 
in our diverse society, from the 
halls of the state legislature to a 
small stage in Jackson, Tennessee. 
And to express that fully, report-
ers must continue to focus every 
single story on what matters most: 
the people.

And, clearly, I need to focus on 
wearing com�er heels.

Angele Latham’s position as 
the First Amendment reporter for 
The Tennessean is made possible 
thanks to a partnership among the 
Journalism Funding Partners, the 
Freedom Forum and The Tennes-
sean.

a “lock” that the NLRB will �nd a 
violation and order the Employer 
to bargain. While the NLRB’s new 
decision allows an Employer to �le 
an RM Petition seeking an elec-
tion, the Cemex bargaining order 
part of the decision makes that 
election potentially an exercise in 
futility.

Expect Employers to challenge 
Cemex bargaining orders. There 
is already a U.S. Supreme Court 
Case, Gissel, which governs when 
Employers can be ordered to 
bargain. Under Gissel, the NLRB 
can force an Employer to bargain 
with the union that has failed to 
win an election if the NLRB can 
prove:

• The union enjoyed majority 
support at some point (with a card 
majority) and

• The Employer’s unfair labor 
practices created an atmosphere so 
tainted that a fair re-run election 
is unlikely.

In Gissel, the Supreme Court 
clari�ed that the bargaining order 
remedy is not favored and is only 
appropriate where the Employer’s 
conduct is egregious.

Additionally, in Gissel the union 
had lost an election and instead 
of ordering a re-run election, the 
NLRB ordered the Employer to 
bargain. The Board majority in Ce-
mex claimed that since no election 
ever occurred before the �ling of 
a charge, it is somehow different 
than Gissel. This writer predicts 
that on appeal to the courts, this 
new Cemex bargaining order will 
not be sustained.

Employer handbooks 
and workplace policies 
under attack again

On Aug. 2, the current pro-
union NLRB issued a new decision 
on the standard for analyzing 
Employer policies and handbooks. 
This decision is a radical depar-
ture from the 2017 Boeing ruling 
of the Trump NLRB that provided 
objectivity and clarity for Employ-
ers. Boeing put work rules and 
policies into three (3) categories. 
In short, category one policies 
were always lawful; category two 
policies were subject to individual-
ized scrutiny; and category three 
policies were always unlawful. 
This gave Employers guidance in 
drafting their policies. The Boeing 
Rule also balanced the Employers’ 
legitimate interests with whether 
a Rule would reasonably impact 
employees’ rights under the Act. A 
new case, Stericycle, Inc., reverses 
Boeing and establishes a stricter, 
subjective test. This new case is 
going to make it easy for the NLRB 
to �nd workplace rules to be in 
violation of the Act.

This case must be read in 
conjunction with Cemex and 
the new election Rules. Expect 
employee handbook violation 
allegations to be used during 
union election campaigns. Expect 
unions to �le unfair labor practice 
charges claiming that handbook 
policies interfered with a free and 
fair election, expect the NLRB 
to agree with them, and expect 
the Board to issue a bargaining 
order instead of allowing a re-run 
election where the union has lost 

the election.
The new test requires the NLRB 

to show that a challenged Rule 
has a reasonable tendency to chill 
employees from exercising their 
Section 7 Rights. This analysis 
is from the perspective of an 
employee who is subject to the 
Rule, economically dependent on 
the Employer, and who is consid-
ering exercising his/her Section 7 
rights. The Rule is presumptively 
unlawful if the General Counsel 
establishes that a reasonable em-
ployee could reasonably interpret 
the Rule to have a coercive mean-
ing. An Employer can rebut the 
presumption by proving the Rule 
advances legitimate and substan-
tial business interests that cannot 
be achieved with a more narrowly 
tailored Rule. The Board’s new 
“hypervigilant” test will likely 
make many general rules unlaw-
ful because they theoretically 
could restrict Section 7 rights. 
Under Boeing a work

Rule would be lawful even if 
the Rule could be read to restrict 
Section 7 rights if a reasonable 
employee would not interpret it 
that way

The NLRB declined to rule on 
the suf�ciency of a “Safe Harbor” 
provision in a handbook and in-
stead noted that the Board would 
“evaluate any explanation or 
illustrations contained in the Rule 
regarding how the Rule does not 
apply to Section 7 rights.”

Based upon this new decision 
many workplace rules are now 
likely going to be considered un-
lawful and these rules or policies 
might include:

• Workplace civility policies
• No camera/no video policies
• Loitering rules
• Social media restriction 

policies
• Con�dentiality of workplace 

investigation policies
• Con�dentiality/non-disclosure 

rules
• Media contact rules
All Employers should consider 

reviewing their policies now to 
avoid the penalties associated with 
an unfair labor practice. Employ-
ers would be well served to draft 
rules that are contextualized, 
carefully delineate their scope of 
application, describe the “why” 
underlying the rules mandate, and 
provide examples to preclude the 
implication of unlawful applica-
tion.

U.S. Department of Labor 
seeks to increase salary: 
Level required to be
overtime exempt

On August 30, the DOL an-
nounced a new proposed Rule 
making changes to the Fair Labor 
Standards Act’s white collar, 
highly compensated employee 
exemptions, increasing the salary 
threshold that Employers must 
meet/pay to qualify for these 
overtime exemptions. Under the 
proposed Rule millions of em-
ployees who are now classi�ed as 
exempt supervisors or managers 
would be eligible to earn overtime 
after working forty (40) hours.

Currently to qualify for the 
White-Collar Exemptions (i.e., 
Executive, Administrative, and 

Professional Exemptions under 
the Wage Hour Law) an employee 
must:

• Be paid a salary.
• Be paid at least $684 per week 

or $35,568.00 annually.
• Primarily perform executive, 

administrative, or professional 
duties as provided in the DOL’s 
regulations.

• May currently be exempt 
under the highly compensated em-
ployee exemption if the employee 
is paid $107,432.00 annually.

Under the proposed Rule the 
salary threshold increases from 
$35,568.00 to $55,068.00 annu-
ally. The proposal also increases 
the salary threshold for highly 
compensated employees from 
$107,432.00 to $143,988.00.

Under the proposed Rule these 
thresholds will update automati-
cally every three (3) years using 
then current wage data to keep the 
salary thresholds for these exemp-
tions at the same percentiles.

The public will have sixty (60) 
days to comment on the proposed 
Rule. In the meantime, Employers 
should be analyzing their current-
ly exempt employees to see how 
this is going to impact its business 
should the Rule be �nalized. 
The Obama administration tried 
dramatically to increase the salary 
levels and faced legal court chal-
lenges. Expect the same now!

L. Michael Zinser of Gallatin, 
Tenn., represents employers on a 
nationwide basis in the areas of 
labor and employment. He can be 
reached at 615.244.9700 and
mzinser@zinserlaw.com

ZINSER  from Page 8

LATHAM  from Page 2
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younger designers often haven’t 
learned the basic rules many of us 
learned long ago. One of these is 
the “shoulder rule.”

The shoulder rule goes like this: 
Most photos should be cropped 
to the shoulders. Cropping is one 
method I use to create more space 
for bigger headlines and more 
white space. It’s interesting how a 
cropped photo might take up less 

room on the page but appear larg-
er. I often take photos of basketball 
players shooting a layup surround-
ed by other players, referees, and 
empty space and crop it to just 
the shooter’s upper body, tossing 
the ball with his outstretched arm 
toward the basket. I’ve heard the 
response, “That looks much bet-
ter,” more times than I remember 
after cropping a photo like this.

Nameplate/Flag

My �rst step in redesigning any 
newspaper is creating a new �ag 
for the front page. I often spend 
several days building the new 
nameplate. A newspaper’s �ag is 
crucial. It either invites someone to 
look closer at the page or screams 
at them to throw the paper down.

Interestingly, many nameplates 
are much larger than they need to 
be. I think part of the reason for 
this is that many �ags were �rst 
designed when bulkier fonts were 

in style. Newspapers often used 
multiple lines with “The,” “Press,” 
and “Chronicle” stacked.

In 2023, clean is in. By placing 
the �ag on one line stretching 
across the width of the page, the 
reader is invited to look closer. 
Updating the �ag makes the page 
more inviting by offering a cleaner, 
more digni�ed look.

The Rest of My Secrets
I could go on at the risk of shar-

ing all of my secrets. I’m nearing the 
end of my allotted space, however, 
and this should give you and your 
staff enough material to make some 
simple yet noticeable improvements 
to your paper’s design right away. 

Tennessee-based Kevin Slimp is 
a popular consultant to newspa-
pers throughout North America. 
His monthly column is carried 
by industry publications on three 
continents.

SLIMP  from Page 2

Reviving expertise that ‘once existed at many news outlets‘
I’m creating a guide during my 

RJI fellowship to help small pub-
lishers �ll gaps in local in-depth 
reporting. The guide will illustrate 
how to establish pop-up, commu-
nity newsrooms by bringing local 
subject matter experts into the 
journalism process. The value of 
this approach is especially apparent 
in situations like disasters, when 
information needs are urgent. My 
newsroom, Boulder Reporting Lab, 
experienced such an urgency with 
our �rst pop-up newsroom.

In my community there are a 
wealth of experts with vast knowl-
edge built up over years: housing 
advocates versed in complex hous-
ing policies and solutions, nonpro�t 
leaders dedicated to underserved 
groups, students passionate about 
journalism and knowledgeable in 
various areas, and more. 

Is it possible for them to contrib-
ute to revitalizing local news? Not 
just as sources, but as journalists? 

To help answer this question, I 
spoke with Beth Daley, the exec-
utive editor of The Conversation 
US, a nonpro�t organization at the 
forefront of reimagining the role 
of non-journalists — particularly 
academics — in journalism. 

Feldman: What do you think 
is the value of involving experts 
in creating journalism, instead of 
merely using them as sources? 

Daley: I spent most of my career 
at the Boston Globe and had, until 
about �ve years ago, a traditional 
view of journalism: a craft that re-
lied on reporters getting information 
— often from experts — and then 
translating it for the general reader. 

Over time, this process turned 
thousands of other reporters, like 
me, into experts in our own right, 
able to write accurate and trust-
worthy stories on speci�c and com-
plex beats. Fast forward to today 
when the country has lost more 
than 2,500 newspapers with more 

losses predicted. While thankful-
ly there are now more than 500 
digital state and local sites, many 
are still in their early years and are 
still building up their community 
knowledge and expertise. 

So how do we include the depth 
of expertise that once existed at 
many news outlets? The Conver-
sation’s solution is to go to the 
experts themselves and help them 
produce stories by collaborating 
with subject-speci�c editors.  

Feldman: How does it bene�t 
the experts themselves? 

Daley: Many, if not most, re-
searchers study subjects — from 
biostats to political science, to AI 
to geoengineering — because they 
want to improve society. But they 
face a challenge: Few academics are 
rewarded by their institutions for 
engaging with the public. The result 
is most write academic papers that 
only their peers can understand and 
that are published behind expensive 
paywalls which few can afford. 

Feldman: In June, The Conver-
sation announced its expansion 
into investigative reporting, pair-
ing academics with editors. What 
prompted this expansion?

Daley: The steep decline in 
investigative journalism drove our 
decision to make this a priority 
two years ago, but it was not 
until we received $500,000 in 
funding from Arnold Ventures 
last year that we could roll up our 
sleeves and get to work. Pairing 
an investigative reporter with an 
academic allows both to capitalize 
on their deep skills. A researcher 

with years of experience studying 
a topic provides true expertise. 
Investigative journalists know 
how to �nd a narrative from data, 
ethically talk to real people and 
translate academic language and 
data into a meaningful story. 

Feldman: Before working with 
the experts, do you go over jour-
nalism ethics? Do you talk about 
sourcing? Do you have to do extra 
fact checking? 

Daley: Yes, we do. We give the 
scholars a rundown on ethics, 
on how we get the story read by 

lawyers before 
publishing, and 
how — and 
this sounds odd 
— they must 
get comments 
from the people/
companies, etc. 
they are writing 
about. We do 
an extra layer of 
fact-checking. 

There is no ‘code of conduct’ other 
than what is on our sites, i.e. all 
authors must cite research, do dis-
closures. Don’t forget: An investiga-
tive journalist is working with them 
for the most part and guiding them 
and collaborating on writing.

Feldman: Do you think The 
Conversation’s model could work 
with other segments of our com-
munities? 

Daley: Expertise is by no 
means relegated to researchers at 
universities. Our organization is 
designed to get university ex-
pertise out to the public through 
journalism, but I absolutely think 
there is a place for other kinds 
of experts in media. We are 
inspired by the important work 
that other nonpro�ts are doing to 
improve engagement and trust 
with readers. This work takes 
many important forms, but being 

REYNOLDS
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Daley

Rogersville trucker who rides with 
cats had ‘Finding Nemo’ moment

Technically, Rogersville trucker 
Melissa Janelle is considered a 
solo driver, although she does 
have two rather unusual passen-
gers named Nemo and General.

Nemo and General are cats that 
Janelle has trained to ride with 
her cross-country in her big rig.

Together they have been to all 
48 contiguous states and are acci-
dent free. But Janelle did lose one 
cat in Iowa and shares her own 
story of “Finding Nemo.”360pSub-
titles Off

Janelle became interested in 

driving when a friend offered to 
help her train to be a team driver. 
But the two soon learned team 
driving between them was a failed 
effort.

“My partner couldn’t sleep in 
the truck while I drove,” Janelle 
said. “In a big truck you feel ev-
erything, every little bump.”

Still in training, Janelle was 
unable to pay her bills and lost her 
apartment. She and her two cats 
were homeless. She didn’t want to 
take her cats to a shelter.

“I had already gotten my CDL li-
cense but I was still technically in 
training,” Janelle said. “But I had 

TPA MEMBER SHOWCASE III: The Rogersville Review

JEANNIE BAITINGER
The Rogersville Review
April 25, 2023
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Rogersville trucker Melissa Janelle is pictured here with one of her two 
feline traveling companions, Nemo. The other cat is General, who along 
with Nemo have been trained to ride with Janelle cross-country in her 
big rig. Together they have been to all 48 contiguous states

See TRUCKER Page 12
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Grim assessment of newspaper industry is old news
Editor’s note: Eric Meyer’s column 

was among numerous published 
pieces made available through 
nationalnewspaperweek.com in 
recognition of National Newspaper 
Week 2023, which was celebrated 
nationwide earlier this month (Oct. 
1-7). This year marks the 83rd 
celebration of National Newspaper 
Week, sponsored and supported by 
Newspaper Association Managers.

“Newspapers are dead,” a sol-
emn but dubious audience of stu-
dents heard. “In 10 years, they’ll 
be gone altogether.”

We’ve all heard the grim assess-
ment.

But it didn’t come this year, 
when corporate greed downsized 
far too many newsrooms.

It didn’t come 15 years ago, 
when social media began to 
cocoon us into echo chambers that 
let us hear only what we believe.

It didn’t come 30 years ago, at 
the dawn of the Internet letting 
us browse multiple sources of 
information.

It didn’t come 45 years ago, 
when cable news channels began 
giving us talking heads, mouthing 
the same points over and over.

The grim assessment came 75 

years ago, in a journalism class 
that my father, a 1948  graduate, 
attended as a college senior.

Newspapers, he was told, soon 
would be replaced by a new, high-
tech alternative:

Facsimile.
Yes, fax machines.
As Mark Twain would have not-

ed, reports of our death have been 
greatly exaggerated. And it’s not 
because we’ve been turned into 
unkillable zombies.

We haven’t died because democ-
racy needs us, and smart people 
nationwide know it.

If you have any doubts, look at 
the more than 10,000 messages 
of support we’ve received at the 
Marion County Record from all 
over the nation and world.

Along with those messages have 
come more than 5,000 orders for 

new subscriptions — not bad for a 
newspaper that had a press run of 
only 4,000 before police attempted 
to intimidate us and a local politi-
cian with coordinated raids later 
found to have been illegal.

They came at us like a SWAT 
team going after a jaywalker who 
actually was in a crosswalk at the 
time. Now that the dust of seizing 
seven computers and four cell 
phones has settled, the truth has 
become clear.

Their raid wasn’t to investigate 
any crime, which never occurred. 
It was to put us in our place like 
a bunch of 300-pound defensive 
linemen smashing into a quarter-
back after he releases a pass.

Eventually, the legal system 
threw a �ag on the play. But before 
that, people all over the globe — a 
quarter of a million of them who 
read about the raid on our website, 
plus countless others who read 
about it elsewhere — gasped in 

horror and demanded justice.
Speaking truth to power — the 

goal of every decent news organi-
zation — is just too important to 
our democracy.

Our computers may have been 
seized, but our newspaper — along 
with the unvarnished truth it seeks 
to impart every week — could 
not be silenced. If it had been, it 
wouldn’t have been a medium that 
died. It would have been democracy.

Democracy is, as Winston 
Churchill said, the worst form of 
government — except for all the 
others that have been tried.

Democracy requires truth and 
facts — and a willingness not just 
to listen to them but also to give 
voice to them.

That’s what newspapers do — 
asking questions when others are 
afraid to do so and providing truth 
that others seem reluctant to accept.

An old retort, intended as an 
insult, was that newspapers af�ict 
the comfortable and comfort the 
af�icted.

But what’s wrong with that?
Democracy isn’t about Barney 

the Dinosaur singing, “I love you; 
you love me.”

Putting up a false façade of 

everyone agreeing about everything 
might work if every politician, every 
bureaucrat, every person in power 
was a benevolent dictator, caring 
only for everyone else’s well-being.

Ask the survivors of Nazi Ger-
many or Putin’s Russia how that 
worked out.

True democracy isn’t neat and 
tidy. It’s about disagreement — 
everyone presenting his or her 
personal truths in a public arena, 
then coming together to compro-
mise on something that is at least 
minimally satisfying to the major-
ity while protecting the minority.

By their very nature, newspa-
pers are charged with �nding 
hidden facts, speaking for the 
voiceless, and arguing for those 
who cannot easily be heard.

To some in the Barney genera-
tion, that makes us negative.

To others, it makes us patriots.

Returning to a weekly newspaper 
he purchased in 1998 with his par-
ents and worked at from �fth grade 
through college, Eric Meyer, 70, is 
spending his retirement as majority 
owner, editor, and publisher of the 
Marion County Record in Marion, 
Kansas.

broad-minded about whose voices 
matter is certainly a part of that. 
Lived experience can create exper-
tise that deserves respect.

Feldman: Do we need to delib-
erately expand the de�nition of 
‘journalist,’ especially as the pro�t 
models for news become progres-
sively uncertain? 

Daley: Look, ‘journalist’ was nev-
er a title one is handed after a test 
or standardized vetting as nurses, 
lawyers etc. have to go through. It 
is a reputation-built identity. I do 
think an expansion of the term is 
important, but we must be mindful 
as a society to keep out the misin-
formation and disinformation that 
has become so prevalent. I believe 
deeply in collaborative journalism 
centered on an agreed-upon code of 
conduct and standards.

We are currently working on 
taking our model local. Many 
academics use speci�c communities 
to provide data sets or case studies 
for their research on topics like 
workforce development, wetland 
restoration, or maternal health, to 
choose just a few examples. Too 

often their �ndings are published 
in journals and not reported back 
to the community that made their 
work possible. We believe returning 
this knowledge to the public is im-
portant, ethical — and newsworthy.

Feldman: Have you faced any 
skepticism about The Conver-
sation’s form of non-traditional 
journalism? How do you address 
criticism about having academics 
involved in journalistic work? 

Daley: Yes. I have been told it is 
not ‘real’ journalism by colleagues 
in news outlets that run our sto-
ries in the news pages. When we 
were looking for partners for our 
investigative model two large me-
dia outlet editors said, ‘We would 
never give an academic a byline.’ 
My response is why not? They are 
doing the work, they are co-writ-
ing the story. It is adding a layer of 
evidence-based work that should 
build trust with readers. 

On the other hand, some outlets 
are incredibly open-minded and 
actively exploring this model, 
including the Miami Herald’s 
award-winning condo collapse 
investigation in collaboration 
with a University of Washington 

researcher and STAT’s work with 
MIT’s Statistics and Data Center. 

Feldman: We’re in the process 
of creating a guide to help small 
newsrooms develop pop-up inves-
tigative journalism capabilities in 
collaboration with their commu-
nities. This involves empowering 
expert community members to 
take on journalistic roles, particu-
larly during crisis situations when 
information needs are high. What 
key considerations should guide 
us as we develop this resource? 
And what advice do you have to 
those aiming to create, essentially, 
a localized, micro version of The 
Conversation within their own 
communities? 

Daley: I think Boulder Report-
ing Lab did such fantastic work 
with the �re because you had 
access to local experts quickly and 
had built up trusting relationships. 
You probably know this, but I’d 
think ahead as to what stories/re-
searchers could study and line up 
a plan of action. 

I see investigative as sometimes 
a roll-out not a one-and-done big 
investigation. So keeping experts 
publicly involved in the commu-

nity on an ongoing basis through 
journalism seems key. Tell the 
community what they are study-
ing, what is going on will build 
trust and engagement for �ndings. 
And on a lighter note, get every-
one’s cell phone numbers! 

Stacy Feldman, who works 
with the Boulder (Colo.) Reporting 
Lab, is a member of the Reynolds 
Journalism Institute’s Fellows 
Class of 2023-2024. This column 
was originally published by RJI on 
September 18, 2023.
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Free webinars 
for TPA 

members
OnlineMediaCampus.com

Nov. 16—Keeping Sports 
Coverage Fresh with Social 
Media and Betting

Nov. 30— Selling Value When 
Price Is The Advertisers’ Only 
Focus

Email rgentile@tnpress.com for 
the TPA coupon code.

Can’t make the date? Use the TPA 
code to register for the archived 
version. 

Post your newspaper’s 
open positions  

at www.tnpress.com

Recently added jobs...

Associate Editor, Mirror-
Exchange, Milan

Reporter, Citizen Tribune, 
Morristown

Sports Reporter, Manchester 
Times

Editor, Lakeway Publishers, 
Virginia

You may also submit your job 
openings to rgentile@tnpress.
com for posting.
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the 1800s, was being sold, and the 
auction included land along new 
four-lane Highway 11E. 

Jack bought the lot where his 
station now stands, as well as one 
behind it that Earl thought would 
make a good site for the Hayes to 
build a new home. Helped along 
the way by Earlene, Jack planned 
his new station, which turned out 
to be one of the most modern busi-
nesses in the county at the time, 
and the young family moved to a 
new home behind it.

The ‘70s brought gas price 
hikes, the energy crisis, and 
rationing, but the new station kept 
going through the bumps and kept 
on building its reputation with 
customers, many of whom contin-
ued to say they wouldn’t buy their 
gas anywhere else. 

Over the years, Jack estimates 
he employed a total of maybe 
70 helpers, many of them work-
ing their �rst job. Jack’s brother 
Bob, who had his own station in 
Morristown, was a big help over 
the years.

Jack recalls a young Danny 
Bales coming to work for him in 
the early ‘70s, and he remembers 
how Bales would jump up when a 
certain young woman pulled up to 
the pumps.

“He’d say, ‘I got this one!’ and 

go running outside,” Hayes said.
Danny and Nicki married in 

1972.
“Daddy was stil helping Jack 

on nights and weekends when I 
was born,” said their daughter, 
Lesli Bales-Sherrod. “My sister 
and I spent many Saturdays at the 
station with Daddy and Jack while 
Mama was out on her mail route. 

“The counter at the time was 
so high to us kids that we’d jump 
up to see if we could reach the 
top of it. It’s hard to believe now, 
but we’d just entertain ourselves 
in the little lobby of the service 
station with no technology – and 
we’d get to pick out a candy bar!”

Until she went away to college, 
Jack’s was the only place Lesli ever 
�lled up her car. Danny and Nicki 
dropped off her mail vehicle there on 
their way to Knoxville for her to give 
birth to their son Mark – Jack found 
out about the new baby a while later 
when Danny’s mom stopped by on 
her way to the hospital. The Bales cel-
ebrated 50 years of marriage last year. 
Earlene and Jack have been married 
more than 62.

Classic cars
Jack started trading cars around 

1963, and by 1975 had his own car 
lot at the station and was selling 
about a dozen cars per month. 
Along the way, he also became es-

tablished as a collector and restorer 
of classic General Motors cars.

There were many projects, but 
among his most prized is the 1957 
Chevrolet Bel Air that took �rst 
prize in New Jersey. He bought the 
car from New Market resident Tom 
Haworth, and had his photo made 
with Haworth and the �rst owner, a 
Knoxville police of�cer. Today, the 
Bel Air is one of the most sought-af-
ter classic cars in existence.

Hayes hand-picked the cars he 
sold on his lot. Each week, Earlene 
would carry photos of some of 
them up to The Standard Banner 
newspaper of�ce in Jefferson City 
to be featured in an ad.

The station changed from Esso 
to Exxon in 1972. In 1992, Hayes 
made the changed to BP and add-
ed the convenience store.

“When we opened the con-
venience store, we moved our 
service center to the garage at the 
old block plant next door. I bought 
it in 1989. We didn’t want to give 
up service work, because that’s 
the heart of what we offer to the 
community.”

Hayes developed close working 
relationships with many business 
owners through the years. Tom 
Gentry, who owned the newspa-
per, was a friend, as were the own-
ers of Shipe & Catlett Hardware, 
Leeper Hardware, Blanc & West 
Lumber, Tarr Chevrolet, Skeen’s 

Machine Shop, and Motor Service 
Supply.

“I guess there were hundreds of 
people who went out of their way 
to help me through the years,” 
Hayes said. “I just hope I returned 
some of the kindness.”

The price of gasoline was in the 

30 cent range when Jack began his 
career. He once saw it drop to 22 
cents during the “gas wars.” In his 
early days, a good used car could 
be found for $250.

Almost nothing is unchanged, 
he said, looking out the window 
at the highway from the empty 
station.

Well, maybe one thing.
“God gave me the perfect job. I 

wouldn’t trade it for being Presi-
dent of the U.S.A., or anything in 
between.”

JACK’S  from Page 7

Submitted

Jack Hayes took Earlene Wilson 
to her junior prom. The couple 
married in 1960 and have been 
together 63 years.

Submitted

Jack and Earlene Hayes pose for a 
photo last year at their home.

a good friend who drove for Crete 
Carrier and I was hired. They 
agreed I could take my cats on the 
road. It took six more weeks of 
training before I could go out on 
my own. Load by load, I began to 
drive solo with the exception of 
my cats.”

Finding Nemo
Though training her cats to ride 

has been successful, Nemo once 
escaped.

“I was traveling west on I-80 
and I stopped overnight in Eagles 
Landing truck stop in Avoca, 
Iowa,” she said. “That particular 
truck had power windows and 
when the truck is left to idle the 
power stays on. I woke to hearing 
truck stop noises which is un-
usual. I don’t normally hear very 
much in the truck bunk.”

Janelle added, “It was the mid-
dle of the night and pitch black 
out. I kept a cover on the window 
buttons and found the cover off 

and the passenger side window 
down. I found General up top 
inside but Nemo was nowhere to 
be found. The truck stop was sur-
rounded by corn �elds. I looked 
everywhere for Nemo.”

Nemo was nowhere to be found.
“Sadly, I had a load and I had 

to leave. But I got a load back and 
was able to go to the same truck 
stop where I stayed for 24 hours 
searching for Nemo,” Janelle said.

There were several business-
es nearby including a towing 
company. Janelle went to all of 
them showing Nemo’s picture and 
leaving her contact information.

“I told them all he might be shy 
but he loves tuna,” Janelle said.

‘We have a cat here’
The next day there was still no 

sign of Nemo. Janelle put him on 
Pet�nder and Facebook, asking 
for everyone to please look out 
for him. But it was the tow truck 
company who contacted her six 
weeks later.

“We have a cat here,” was a 

message Janelle received on Face-
book messenger. They sent her a 
picture and they had Nemo.

Except they didn’t. Nemo was 

frightened and did not want to be 
caught. However, the shop had a 
trap and a can of tuna and three 
hours later they caught Nemo.

Lost nearly half of his 
body weight

Nemo was worse for the wear, 
dropping his body weight from 12 
to 6.5 lbs. He also had been wear-
ing a harness. But the harness had 
been caught on something and 
Nemo suffered an injury under his 
armpit.

Janelle asked them to take 
Nemo to a vet which they did, and 
24 hours later Janelle and Nemo 
were reunited.

“As soon as Nemo saw me he 
jumped on the table, grabbed 
my arm and wouldn’t let me go,” 
Janelle said.

Today Nemo has no desire to 
get out of the truck unless Janelle 
carries him out. He has recovered 
from his escape and regained his 
weight plus some. While Nemo 
prefers to sleep all day in the 
bunk, General likes to hang out on 
the dash, chasing the windshield 
wipers and pretending to hunt 
birds.

“These are my babies, and we 
made it work,” Janelle said.
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Long distance truck driver Melissa Janelle has been to all 48 states with 
her two cats. General is on the left and Nemo is on the right.




