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Meet Daniel Williams, new TPA president

Like father, like son? In some re-
spects, newly inducted Tennessee 
Press Association President Daniel 
Williams is a lot like his dad, 
Michael Williams. Both are tall 
(over six feet), possess a distinc-
tive laugh, and are part of a family 
lineage encompassing five genera-
tions that have served both as TPA 
presidents and publishers of The 
Paris Post-Intelligencer. The latter 
is a position that Daniel ascended 
to not long before he took over as 
TPA president in July.

But there are differences, includ-
ing one that is particularly notice-
able to Daniel when asked about 
his dad. “He’s always been a deep 
thinker who is slow to speak,” Dan-
iel, 37, says of Michael Williams. 
“That’s a good counterbalance to 
me, who is a little quicker to fire off 
a quick comment, and (his style) is 
probably a good lesson for us all.”

These last few months have not 
been a wakeup call for Daniel re-
garding his two-edged overlapping 
leadership stints—he has known 
for more than a year that he would 

be TPA president starting this past 
July, which was made official at the 
UT-TPA State Press Contests awards 
luncheon on July 21. Serving as a 
TPA vice president for 2021-2023, his 
ascension to the top role was dictat-
ed by association rules of ascension. 
Having also risen through the ranks 
of The Post-Intelligencer over the 
years, it had long been clear that his 
dad, Michael, was grooming his son 
to succeed him.

Even then, come this past July, 
once Daniel had both titles in 
hand, he suddenly found himself 
juggling two sets of balls instead 
of one. At times it has probably felt 
like he’s been juggling while oper-
ating a motorcycle and negotiating 
a high wire in the circus.

“I had to hit the ground run-
ning,” Daniel recently told The 
Tennessee Press when asked about 
being, essentially, a rookie in two 
leadership roles of great signifi-
cance, starting at the same time.

MIKE TOWLE
Managing Editor
September 7, 2023

See WILLIAMS Page 10

Millsap chosen to be TPA, TPS leader Revenue Summit and Ideas Contest
awards announcement set Oct. 12

Photo by Donn Jones, 
Donn Jones Photography

Maurice Patton, Main Street Maury, 
Columbia, receives a first-place 
plaque  on behalf of his newspaper 
from UT President Randy Boyd at 
the 2023 UT-TPA State Press Con-
tests awards luncheon July 21 at Em-
bassy Suites Hotel in Franklin, Tenn. 
See the 32-page SPC awards special 
section featuring complete contest 
results, reprints of many winning en-
tries, and numerous “selfie” photos 
from first-place winners, inserted in 
this edition of The Tennessee Press.

Veteran newspaper publisher 
Mark Millsap has been hired to 
serve in the roles of Tennessee Press 
Association (TPA) executive director 
and Tennessee Press Service (TPS) 
executive vice president. He official-
ly was to begin on Sept. 11.

“We are extremely excited 
that Mark will be joining us and 
working on behalf of Tennessee’s 
newspapers,” said Dave Gould, TPS 
president. “His background and ex-
perience are a perfect fit. Mark will 
have very big shoes to fill following 
after Carol Daniels, who served the 
organizations so well, but we have 
no doubt he will be up to the task.”

TPA President Daniel Williams 
added, “I’m excited to work with 

Mark as the new 
executive direc-
tor of TPA. He 
has an impres-
sive background 
leading groups 
of newspapers, 
and I feel con-
fident that will 
translate well to 
being the head of 

our organization. I look forward to 
getting to know him and getting 
to work.”

Millsap started his newspaper 
career at his hometown news-
paper in Muskogee, Okla., as an 
advertising sales rep in 1996. Over 
the next 15 years, he climbed the 
advertising management ranks 
with Gannett and led advertis-

Save the date of October 12 for 
the virtual 2023 Revenue Summit 
and announcement of the Ideas 
Contest Awards. The day will kick 
off at 9:00 a.m. Central/ 10:00 a.m. 

Eastern with a 
presentation by 
popular speaker 
and consultant 
Daniel Grissom, 
a sales and lead-
ership coach.  He 
will present “How 
to Have Your Best 
Sales Year Yet!” 

In this session, 
you will learn street-smart ideas 
for improving your effectiveness as 

a leader and the win rates of your 
sales teams.

You will learn how to change 
mindsets, improve skillsets and 
create toolkits for superior perfor-
mance in 2024 and beyond! 

Grissom previously presented at 
the 2015 TPA Advertising Confer-
ence. Visit www.tnpress.com for 
the schedule and to register for the 
virtual event.

Millsap

STAFF REPORTS
Tennessee Press Association
September 12, 2023

STAFF REPORTS
Tennessee Press Association
August 17, 2023

See MILLSAP Page  2

Submitted

Daniel Williams at a St. Louis 
Cardinals game with wife Jordan 
and son Sterling.

Grissom
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Kansas newspaper raid should concern us all
There was “insufficient evi-

dence” to justify a police raid Aug. 
11 on the Marion County Record, 
a small newspaper in Kansas, and 
the home of its co-owner, a Kansas 
county attorney said soon after – 
echoing officially what the Record 
and more than 30 journalism 
groups said days earlier.

The newspaper was raided by 
all five officers of the town’s police 
force based on a search warrant 
that has since been withdrawn, 
raising a storm over how and 
when police can do that.

Apart from real questions and 
genuine emotions surrounding a 
police raid of this or any news-
room, what was the core First 
Amendment issue here?

What happened at the 
Marion County Record? 

• Police raided a small news-
room in Marion, Kan., on Aug. 11, 
seizing equipment from the office 
and the home of its co-owners. 

• The raid was sparked by a 
claim that the newspaper illegally 
obtained information about a local 
restaurateur’s driving arrest. The 
newspaper reported the informa-

tion to police as having suspicious 
origins and later published the 
information after the restaurateur 
stated it publicly.

• Press freedom organizations 
say the raid violates the essence of 
freedom of the press.

• The search warrant has since 
been withdrawn and the seized 
items returned.

Simply put, any remaining 
issues likely will rest on how the 
newspaper obtained information 
about a local restaurant owner’s 
driving record.

While police initially said they 
acted properly to investigate a 
possible crime in obtaining that 
record, more than 30 journalism 
and First Amendment organi-
zations have criticized the raid, 
saying that there “appears to be no 
justification for the breadth and 
intrusiveness of the search.”

County attorney Joel Ensey 
weighed into the controversy, say-
ing his review found “insufficient 
evidence to establish a legally suf-
ficient nexus between this alleged 
crime and the places searched and 
the items seized.” He has asked that 
police return the seized material. 

Five local police officers and 
two sheriff’s deputies had seized 
computers and cell phones, pho-
tographed bank statements, and 
took other records and items at 
both the newspaper’s office and 
the co-owner’s home, the County 
Record reported. The officers had 
a search warrant issued by a local 
magistrate citing possible “identify 
theft” and “unlawful acts concern-
ing computers.” This warrant was 
later withdrawn, but the Kansas 
Bureau of Investigations is still 
looking at whether a Record re-
porter committed any crimes.

What legal protections do 
newsrooms have from law 
enforcement action?

The federal Privacy Protection 
Act of 1980 generally protects a free 

See POLICINSKI Page  11

Freedom
Forum

Gene Policinski

ing departments in Fond du Lac, 
Wisconsin, Montgomery, Alabama 
and Shreveport, La.

“I am excited to begin work as 
the executive director of the Tennes-
see Press Association and Tennessee 
Press Service,” Millsap said. “I have 
been a champion for newspapers for 
my entire career, and I will continue 
to advocate for their success.”

In 2011, Millsap joined Com-
munity Newspaper Holdings, Inc. 
(CNHI) so he could return to Okla-
homa. He took his first publisher’s 
job in Chickasha, Okla. After three 
successful years, he was promot-
ed to publisher of the Norman, 
Okla. newspaper. In 2017, he was 
promoted again to group publish-
er for CNHI Central Oklahoma 
newspapers.

Last year, he joined WEHCO Me-
dia as the general manager for Cen-
tral Missouri Newspaper Group, 
managing the News Tribune in 
Jefferson City and newspapers in 
California and Fulton, Mo.

Millsap was also active in the 
Oklahoma and Missouri press 
associations. He served on the 

Oklahoma Press Association Board 
of Directors for six years.

He is married to his high school 
sweetheart, Melanie. They have two 
adult children, daughter Makenzie 
and son Mason. Their family in-
cludes a basset hound named Molly.

The search to fill the TPA/
TPS positions was conducted 
by TPS President Dave Gould, 
then-TPA President Chris Vass 
and TPA Foundation President 
Victor Parkins. The three also 
currently serve on the TPA Board 
of Directors. Millsap’s hire was 
also approved by the TPS Board of 
Directors, which is responsible for 
providing staffing for the organi-
zations.

It is anticipated that Millsap will 
also be named to fill the Tennes-
see Press Association Foundation 
role of secretary/treasurer.

The Tennessee Press Association 
was founded in 1870-71 for the pur-
pose of creating a unified voice for 
the newspaper industry in Tennes-
see. Today, TPA continues to pro-
vide assistance to its 131 members 
by monitoring legislative activities, 
providing training programs and 
providing regular meetings and 

MILLSAP  from Page 1 forums to foster the exchange of 
information and ideas.

Tennessee Press Service was 
founded in 1947 to serve clients 
and to drive revenue to newspa-
pers. Every TPA member newspa-
per is a TPS Stockholder.

“Newspapers are viable,” Millsap 
said, “and newspapers still have 
strong readership, both in print and 
digital versions. Local newspapers 
matter now more than ever.”

TPA Board Meetings set 
Sept. 28
The TPA Board of Directors will 
meet via Zoom on Thursday, 
Sept. 28 at 1000 a.m. Central 
Time/ 11:00 a.m. Eastern Time.  
 
TPA Fall Board Meeting 
Nov. 15

The TPA Board of Directors 
will meet via Zoom on Wednes-
day, Nov. 15 at 10:00 a.m. Cen-
tral Time/ 11:00 a.m. Eastern.  

All TPA members are invited 
to attend these virtual meetings.   
Contact Robyn Gentile for these 
Zoom links.
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September 2023
28: TPA Board of Directors Meet-

ing teleconference 10:00 a.m. 
Central Time

28-30: National Newspaper As-
sociation Foundation (NNAF) 
137th Annual Convention and 
Trade Show, Omni Washington 
DC – Shoreham.

October 2023
1-7: National Newspaper Week 

www.nationalnewspaperweek.
com

8-11: 2023 America’s Newspapers 
Senior Leadership Conference,  
the Westin Michigan Avenue, 
Chicago, Ill.

12: TPA Revenue Summit & Ideas 
Contest Awards Announce-
ment, a virtual event.  Visit 
www.tnpress.com for details.

12-14: 2023 AccessFest, Investiga-
tive Reporters & Editors (IRE),  
virtual-by-design conference, 
previously branded as the DBEI 
Symposium. Must be an IRE 
member. For more informa-
tion, logistics@ire.org

19:  TPA Contests Subcommittee 
Meeting teleconference 11:00 
a.m. Eastern Time

29-Nov. 2: Atlanta23: Fall National 
College Media Convention, 
Hyatt Regency Atlanta, Atlanta, 
Ga. Sponsored by Associated 
Collegiate Press and College 
Media Association.

November 2023
1: TN Coalition for Open Govern-

ment, 20th anniversary event, 
Nashville

1-2: 2023 News Media Business 
Summit, Theme: “Innovation 
and New Revenue,” Harrisburg, 
Pa. Sponsored by Editor & Pub-
lisher, Pennsylvania News Me-
dia Association, and 360 Media 
Alliance. For more information: 
www.360MediaAlliance.net.

15: TPA Fall Board of Directors 
Meeting teleconference 10:00 
a.m. Central Time

April 2024
14-16: 2024 News Industry 

Mega-Conference, Sheraton 
Phoenix Downtown, Phoenix, 
Az. For more information: 
www.mega-conference.com.

For Your Calendar
On Monday, Aug. 21, only a few 

hours before the Tennessee House 
of Representatives convened for 
the special session on public safe-
ty, the House’s Ad Hoc Committee 
on Rules met in House Speaker 
Cameron Sexton’s conference 
room and decided to recommend 
new rules for the special session.

The meeting was not listed on 
the online House calendar where 
a member of the public or the 
press could see it and choose to 
attend, and no members of the 
public or press attended. This lack 
of public notice was in contrast to 
the previous House rule commit-
tee meeting that occurred before 
the regular General Session in 
January, which was listed in 
advance on the calendar.

 The rules themselves would 
be different, too. For the special 
session, the committee decided to 
change Rule 4 to bar the public 
from having signs in the House 
galleries, which meant, the House 
leader said, all galleries, includ-
ing the House committee rooms.

“No voice or noise amplifi-
cation devices, flags, signs, or 
banners shall be permitted in the 
galleries of the House of Repre-
sentatives,” said the new prohi-
bition added to Rule 4. The rules 

were adopted later that afternoon 
on the House floor over objection 
from Democrats.

The next day, on Tuesday, three 
women were removed by Tennes-
see Highway Patrol officers from 
a House Civil Justice Subcommit-
tee meeting for holding signs that 
said “1 Kid>All the Guns” on 8.5 
x 11-inch pieces of paper.

“And I will tell you this, if 
there’s an ongoing problem with 
signs, we’ll just clear the whole 
room,” the chair of the commit-
tee, Rep. Lowell Russell, told 
the audience. Later, he did just 
that after the room erupted in 
applause when a bill that would 
have allowed guns to be carried 
in schools by some gun permit 
holders was taken off notice.

On Wednesday, American Civil 
Liberties Union-Tennessee filed 
the lawsuit on behalf of the three 
women, Allison Polidor, Erica 
Bowton and Maryam Abolfazli. In 

Polidor v. Sexton et al, the women 
allege that under the rules, they 
“were denied their constitutional 
rights to speak freely, assemble, 
and petition the government.”

“These rules are unreasonable,” 
said ACLU-TN Legal Director 
Stella Yarbrough. “The Tennessee 
House’s ban on silently holding 
signs in House galleries directly 
undermines Tennesseans’ First 
Amendment right to express their 
opinions on issues that affect 
them and their families.”

Davidson County Chancellor 
Anne Martin issued a temporary 
restraining order on Wednesday, 
enjoining enforcement of the “no 
sign” provision of the House rules.

Tennessee Attorney General 
Jonathan Skrmetti Attorney 
General defended the sign ban 
in a motion filed Thursday and 
asked for an expedited hearing to 
dissolve the court’s order. Martin 
set a hearing for 11 a.m. that 
Monday, exactly a week after the 
rules were adopted.

Skrmetti argues that the judge’s 
order is an undue incursion into 
the separation of powers and that 
the sign ban and other rules are 
“not a dangerous departure from 
the norm that required urgent 
correction,” but are “entirely con-

sistent with parallel rules” in other 
state legislatures, and Congress.

He says the women have not 
proven that the sign ban violated 
their freedom of speech and that 
the House’s legislative galleries 
are  “nonpublic fora subject to 
relaxed constitutional scrutiny.”

The legislative video from the 
committee meeting does not show 
the women holding the signs, 
except for two who held the signs 
as they were escorted out through 
the front of the room in view of 
the camera. But video from media 
reports document some of what 
happened, showing them silently 
holding their signs.

‘House rules … disallow 
use of signs’

Russell, committee chair, was a 
Tennessee Highway Patrol officer 
himself until he was severely in-
jured in 2012 when a tractor-trail-
er hit his patrol car during a traffic 
stop on Interstate 40, causing it to 
burst into flames with him inside. 
He wrote a book about the event 
and his long road to recovery.

Last week, he started the Civil 
Justice Subcommittee meeting by 

News & Moves

Times Free Press adds 
staff

At two different meetings in 
recent months at the Times Free 
Press, Chattanooga Mayor Tim 
Kelly said people often tell him 
Chattanooga reminds them of 
“Austin 30 years ago.”

If that’s true, it means the 
decisions community leaders 
make now will determine how the 
city grows — and whether future 
Chattanooga will be another city 
with endless sprawl, marathon 
commutes, unaffordable housing 
and inadequate infrastructure. Or 
whether future Chattanooga will 
be somewhere people actually 
want to live.

Because the newspaper is at a 
crucial moment, the Times Free 
Press has created a new beat, 
centered on growth. Reporter Ben 
Sessoms will focus on the impact 
of growth in the region, on the 
city’s quality of life, environment 

and transportation.
Food writer Andre James is part 

of an effort to broaden — and deep-
en — the newspaper’s food cover-
age. This summer, the Times Free 
Press was to launch a new food 
newsletter, “What to Eat Next.”

Andre fell into writing after two 
decades cooking in restaurants, 
and earlier this year served as a 
judge for the 2023 James Beard 
Awards.

Chattanooga’s food scene is 
growing and vibrant, and staffers 
hope serious foodies and casu-
al diners alike will appreciate 
Andre’s take and try out our 

newsletter.
Ben is among eight journalists 

joining the Times Free Press team 
this summer.

The Times Free Press is also 
welcoming Kathy Bradshaw, who 

is the new editor 
of Chatter mag-
azine; Shannon 
Coan, who will 
cover education; 
Sarah Dolgin, 
who reports and 
works on the 
digital team; 
Sam Still, who 
reports com-

munity news stories; and Chaz 
Johnston, who writes for the 
newspaper’s magazines.

Perhaps most importantly, the 

Sessoms

Bradshaw

James

Coan

Dolgin Still

Sexton faces First Amendment lawsuit over spectators’ signs

See NEWS & MOVES Page  4

See FISHER Page  11

TN Coalition
for Open
Government
Deborah Fisher

Johnston Hill

Sohn
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TFP has identified a replacement 
for longtime journalist Pam Sohn, 
who retired in January as editor 
of the Chattanooga Times opinion 
page. It’s taken many months to 
find the right person for that role, 
but good news for the regular 
readers of page B6: LeBron Hill 
assumes that role in early August.

LeBron, a native of Tullahoma and 
graduate of Lipscomb University, 
comes to the Times Free Press from 
The Tennessean in Nashville, where 
he was an opinion columnist.

Chattanooga Times Free Press
July 8, 2023

Bristol drops to 3 print 
editions a week

Starting Tuesday, June 27, the 
Bristol Herald Courier reduced pub-
lication of its print edition to three 
days a week — Tuesdays, Thurs-
days and Saturdays — with four 
sections each day and enhanced 
coverage of local, national and 
international news, sports, features, 
comics, puzzles and more.

On the days without a print 
edition, readers are still be able to 
find the latest news on the news-
paper’s digital platforms, including 
the Herald Courier’s new-and-im-
proved app. The paper’s E-edition, 
provides a newspaper experience 
seven days a week.

The newspaper is also now 
being delivered by the U.S. Postal 
Service each day along with read-
ers’ regular mail.

Bristol Herald Courier
June 25, 2023

Citizen Tribune makes 
printing, delivery changes

Change has come to the Citizen 
Tribune. It is partnering with the 
United States Postal Service to 
streamline its delivery methods.

The Tribune is now being de-
livered primarily through the U.S. 
mail. This new partnership will 
strengthen the overall distribution 
of the newspaper across the entire 
Lakeway Area. It also means the 
Tribune has transitioned from 
being an afternoon paper to being 
a morning paper.

“We’re excited to be making this 
move,” said Tribune Editor/Publisher 
R. Michael Fishman. “We were born 
in 1966 as an afternoon newspa-
per for a myriad of reasons, which 
among them was to bring news, 
entertainment and information to the 

Lakeway Region.
“We are changing with the times. 

It is rare to find 
afternoon news-
papers anymore. 
Many of our peers 
have already 
made this change 
with positive 
results for the 
newspaper and 
the community. 
We will still be 
printing five days 

a week and (readers will) receive 
(their) daily paper.”

The biggest area in which the 
change is noticeable to all readers is 
in the Tribune’s weekend package. 
For decades, the Tribune has been 
dark on Saturdays and published 
only a Sunday paper. Now, the 
Tribune has debuted its new Week-
ender package which hits the streets 
Saturday and serves as both the 
Saturday and Sunday newspaper.

Fishman explained that in 
addition to the Weekend Edition, 
the Tribune will continue to provide 
breaking news with its website, 
www.citizentribune.com, and app.

“I believe in the printed newspa-
per and I believe with all my heart 
the Tribune will provide its readers 
with a printed newspaper for gen-
erations to come.”

Citizen Tribune, Morristown
June 4, 2023

Kinser returns to Herald- 
News ad department

The Herald-News, Dayton, 
would like to welcome the news-
paper’s new multimedia account 
executive Jim Kinser, who will 
be performing various operations 
in The Herald-News advertising 

department.
Kinser was 

born in Ohio, 
moved to Ten-
nessee in 1981 
and eventually 
moved to Dayton 
in 1994. He is no 
stranger to The 
Herald-News, 
having worked 
at the paper 

from 1994 to 1998 and again from 
2001 to 2005 as sales manager. He 
worked at Bryan College from 2005 
to 2020 as events services manager.

“I’m glad to be back at The 
Herald-News and am looking 
forward to calling on some old 
friends and meeting some new 
ones in the business community,” 
Kinser said.

The Herald-News, Dayton
Aug. 26, 2023

Kedzierski named GM of 
The Tennessean

Veteran ad executive Ryan 
Kedzierski was tabbed general 
manager of The Tennessean, Nash-
ville, effective Oct. 1.

Kedzierski will work closely 
with the exec-
utive editor to 
strengthen local 
connection points 
with business-
es and brands 
to drive com-
munity-based 
strategies and 
engagement.

“I couldn’t be 
more thrilled to see Ryan step into 
this role,” said Michael A. Anas-
tasi, vice president of local news 
for the USA TODAY Network and 
executive editor of The Tennes-
sean. “Ryan’s leadership over the 
last five years has been pivotal as 
we’ve transformed our business 
and products, and we know he’ll 
continue to build and strengthen 
our longstanding relationships 
with businesses and consumers in 
Nashville and Middle Tennessee 
while advocating for the strong 
journalism that has consistently 
distinguished The Tennessean.”

Kedzierski joined Gannett nine 
years ago, holding positions across 
several markets, including Phoe-
nix, Salem, and currently Nash-
ville. He assumed roles including 
digital advertising manager, 
advertising director and group 
president.

Kedzierski most recently served 
as vice president of advertising for 
Tennessee and Alabama. He has 
lived in Tennessee the past five 
years and enjoys getting to know 
community leaders in his neigh-
borhood.

“My family and I have fallen 
in love with Nashville and the 
surrounding areas over the past 
five years,” he said. “The people 
are what make this a great place 
to live. This is our forever home, 
and we look forward to what the 
future has in store.”

The Tennessean 
Aug. 24, 2023

Rhea County pictorial 
history book for sale

The Herald-News, Dayton, and 
Rhea County Historical and Ge-
nealogical Society are pleased to 
announce a new hardcover picto-
rial book of Rhea County: “Rhea 
County: Images of the Past.”

“We are excited to offer this lim-
ited edition book, which includes 
photographs of days gone by 
and hope you will enjoy looking 
through the pages of Rhea Coun-
ty’s history,” The Herald-News 
Publisher Sara Jane Locke said.

Locke said the book will con-
tain 144 pages filled with photos 
from Rhea County’s history 
and only 1,000 copies of the 
book will be printed. She said a 
portion of the proceeds will go 
towards the historical society.

Orders can also be placed by 
calling The Herald-News at (423) 
775-6111, ext. 2.

The Herald-News, Dayton
Aug. 15, 2023 

Hatcher elected board 
chairman at Cumberland

After serving three terms as the 
Cumberland University Board of 
Trust chairman, W.P. Bone, III, has 
passed the gavel to Sam Hatcher. 
Hatcher was elected to the chair-
manship post at the University’s 
Board of Trust meeting in June.

A native of Wilson County, 
Hatcher, a graduate of Cumberland, 

Tennessee Tech, 
and the Nashville 
School of Law, is 
a past president 
of the Tennessee 
Press Association 
and previously 
served in the role 
of publisher for 
The Lebanon 
Democrat and 

MainStreet Media.
Submitted

Aug. 8, 2023 

National Newspaper 
Week Oct. 1-7

This marks the 83rd year of 
National Newspaper Week (NNW), 
which observes the importance of 
newspapers to communities large 
and small.

The theme  for 2023 is “In Print. 
Online. For You.” National Newspa-
per Week runs Oct. 1-7.

NNW is a project of the News-
paper Association Managers. This 
year’s kit, prepared by the Ar-
kansas Press Association, will be 
available at www.nationalnewspa-
perweek.com beginning Sept. 22.

TPA sponsors the kit for all of its 
members to use. In addition to ads, 
editorials and editorial cartoons 
will be available for publication.

Staff reports
Aug. 31, 2023

NEWS & MOVES  from Page 3

Fishman

Hatcher

Kinser

Kedzierski

National Newspaper Week is Oct. 1-7.   A kit containing  editorial content and 
house ads is available at www.nationalnewspaperweek.com.
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Newspapers regularly report 
items that are unflattering to the 
newsmakers. You have a respon-
sibility, for example, to identify 
businesses cited for selling tobacco 
or alcohol to underage youths, 
especially if fines are assessed at 
a public meeting. The reports still 
will likely draw wrath from the 
businesses and their employees. 

In contrast, newspapers can be 
selective in topics addressed on the 
editorial page. Weighing in on a 
sensitive community issue is not 
welcomed by all, such as endorsing 
or opposing a housing develop-
ment or tax incentives for a big-box 
retailer. 

Publishers and editors who view 
the editorial page as the heart of a 
newspaper take those stances, well 
understanding the potential repercus-
sions. That does not mean advancing 
positions with reckless abandon. 
Editorials should be thoroughly re-
searched, reasoned and crafted. It’s a 
greater challenge in the community 
press when writing about issues that 
involve individuals you associate 
with on a regular basis.

Editors often feel the burden that 
editorials always must attempt to 
solve the problems of their worlds 
– their communities. In truth, 
editorials serve a variety of roles.

They educate. What are the cur-

rent housing rental codes, and how 
would they be strengthened under 
a proposed ordinance? What’s the 
process, and the pros/cons, for 
annexing land to a city? 

They enlighten. Newspapers feel 
obligated to promote participation 
in the annual city festival. Take 
the opportunity to underscore the 
impact of tourism on the local 
economy.

They entertain. An editorial 
might pose New Year’s resolutions 
for community leaders or even 
offer comment on a light-hearted 
moment at a city council meeting.

Editorials often challenge person-
al beliefs. Or they might reinforce 
readers’ positions, prompting an 
exclamation, “Now that editorial 
makes sense.” They can elicit a 
range of emotions – frustration, 
anger, laughter or tears.

Common to all effective editori-
als, however, is that they leave an 
impression. In contrast, nonde-

script editorials are easily forgotten 
and have little impact.

Following are some principles to 
consider when crafting editorials:

Get off your ivory tower – Edito-
rials should not be positioned as the 
“correct” opinion or the last word. 
Editorials, at their best, should 
present a reasoned, researched and 
well-thought-out position.

Welcome rebuttals – Newspapers 
should readily publish contrary 
opinions. Point/counterpoint is at 
the heart of vibrant editorial pages. 
Every editor can point to letters 
stronger than the original editorial. 
Resist having the final say via an 
“editor’s note” unless a letter con-
tains some egregious error in fact.

Strive for consistency – Ed-
itorials should be unwavering 
in promoting common themes. 
Newspapers often are labeled – 
even criticized – for promoting a 
conservative or liberal agenda. But 
newspapers that regularly flip-flop 
on issues will lose their credibility. 
That requires carefully thinking 
through positions, especially when 
an issue initially surfaces. At the 
same time, be open to revisiting 
a topic and altering your stance if 
circumstances significantly change. 

Offer kudos, too – Don’t hesitate 
to write complimentary editorials. 
Newspapers should not shy away 

from their role as a government 
watchdog. However, you’ll lose 
credibility – and quite possibly 
damage your communication and 
relationships with key individuals 
– if governing boards are always 
on the receiving end of an editorial 
rant and rave. 

Keep it local – Editorials can be 
localized the same as news stories. 
For example, do rural school 
districts fare better than urban and 
suburban districts under proposed 
state legislation? Are local legis-
lators’ votes representing the best 
interests of their constituencies?

Issue calls to action – Editorials 
are best when they can offer direc-
tion. For example, a city council 
is considering tax incentives for 
a proposed business expansion. 
Write an editorial on what you be-
lieve is best for the overall commu-
nity good. A sidebar might educate 
readers on how tax incentives have 
been beneficial or detrimental to 
other communities.

Be aware of balancing act – 
Editors and publishers often fill a 
vacuum in community leadership 
and find themselves at the forefront 
of civic initiatives. Coverage of 
editors and other employees “in the 
news” should be held to the same 
standards as any other newsmaker. 
Clear-cut conflicts of interest should 

be stated in editorials. At the same 
time, the strongest editorials are 
due to an involved newspaper staff. 
It’s impossible and impractical to 
carry a footnote for every conflict of 
interest, real or perceived.

Editorials are the best example 
of leadership by community press, 
and that includes tackling the 
tough and sensitive issues. It’s easy 
to be a community booster and 
join the bandwagon in applauding 
a high school sports championship. 
It’s more challenging and fulfilling 
to propose stiffer academic stan-
dards for student athletes. In the 
end, you’re fulfilling your respon-
sibility of a newspaper and you’re 
doing your community a service.

Jim Pumarlo is former editor 
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and 
provides training on community 
newsroom success strategies. He 
is author of “Journalism Primer: 
A Guide to Community News 
Coverage,” “Votes and Quotes: A 
Guide to Outstanding Election Cov-
erage” and “Bad News and Good 
Judgment: A Guide to Reporting 
on Sensitive Issues in Small-Town 
Newspapers.” He can be reached at 
www.pumarlo.com and welcomes 
comments and questions at jim@
pumarlo.com.

Editorials can serve a variety of roles, but be sure to keep it local
Community
Newsroom
Success

Jim Pumarlo

The Bedford County Post, Shel-
byville, and The Marshall County 
Post, Lewisburg, published their 
inaugural editions in the second 
half of August, returning news 
coverage to the Shelbyville and 
Lewisburg areas after the sudden 
closure of their long-time publi-
cations.

Lakeway Publishers’ launches of 
the two Post newspapers brings to 
three the total number of news-
papers the company launched 
during August, also counting 
the debut of the Marion Tribune, 
Jasper, during the first week of the 
month.

In running the presses for the 
first editions of both papers, the 
staff of the publications noted 
that the goal of the news organi-

zations is to keep their readers 
informed and enlightened with a 
wide variety of articles concern-
ing the county and its residents 
from Shelbyville to Wartrace to 
Bell Buckle and Normandy to Flat 
Creek, Wheel, and Unionville. 
For the Marshall County Post, 
the sweep is from Lewisburg to 
Chapel Hill.

“These newspapers are pro-
duced by local people, for their 
communities,” said Lakeway 
Regional Editor Duane Sherrill.

In Shelbyville, Lakeway was 
able to bring the staff of the former 
paper onto the Lakeway publish-
ing team.

“As Shelbyville’s long-time 
newspaper abruptly left the mar-
ket a month ago, we saw a need 
to serve the community with lo-
cally-produced community-based 
journalism,” said Lakeway Senior 
Vice President Keith Ponder. “We 
were able to keep the team togeth-
er and have worked hard to tell 
the stories of Bedford County. A 

great community needs a great 
community newspaper and we 
want to meet that need here—just 
like we have in Tullahoma for 
nearly 50 years. We have a strong 
tradition of service while produc-
ing award-winning work.”

“Our company was founded on 
serving the community and being 
a part of the community, we serve,” 
Lakeway President Mike Fishman 
added.  “Critical to that effort is 
providing the community with a 
local voice. With the closure of the 

two newspapers in Shelbyville, 
Tennessee and in Marshall County, 
we recognized an immediate 
need. Communities must have a 
local voice and we are honored to 
provide that in Bedford County and 
Marshall County.

“Lakeway Publishers, Inc. has 
a long-standing history in the 
Middle Tennessee region dating 
back to the 1970’s. With these two 
counties adjoining our counties, 

Lakeway launches Bedford and Marshall County publications
STAFF REPORTS
The Tullahoma News
August 23, 2023

Sherrill Ponder Fishman Womble Watkins McGee Siers Spray

See LAKEWAY Page 8
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2023 UT-TPA State Press Contests Awards Luncheon
All photos by Tony Centonze, for Tennessee Press AssociationThe 2023 Awards Luncheon was held July 21 at the Embassy Suites Hotel in Franklin, Tenn.

Ben Craven, Herald-Citizen, Cookeville, and Mandi Thomasson, 
The Mountain Press, Sevierville, to see more than 400 awards 
given out for the 2023 UT-TPA State Press Contests.

Anita Wadhwani, Tennessee Lookout, Nashville, and Angela 
Dennis, News Sentinel/Knox News, Knoxville, quite possibly ex-
changed reporting tips as each won multiple statewide awards.

Drew Wheeler, and Melanie King, both with the McNairy 
County News, Selmer, were among the 140-plus who turned 
out to enjoy the UT-TPA State Contests Awards Luncheon.

Cassie Stephenson and LeBron Hill, The Tennessean, Nash-
ville, were among the award winners who played a role in The 
Tennessean’s Group V General Excellence award.

Chris Vass (left) and Alison Gerber, both with the 
Chattanooga Times Free Press, each came away from the 
luncheon with plenty of takeaways to be happy about.

Cliff and Carolina Hightower, Kingsport Times-News, were 
all smiles as the Times-News came away from the awards 
luncheon with the General Excellece award for Group IV.

Far left: Both Angele Latham, The 
Jackson Sun, and Aaron Williams, 
The Tennessean, Nashville, were 
among the 2023 award winners. 
Near left: Anne Barnett, The Paris 
Post-Intelligencer.  Near right: 
Bob Atkins, Hendersonville, and 
longtime  publisher and former TPA 
president, showed up for  the  event 
looking hale and hearty. Bob has 
been active in TPA since 1974.  Far 
right: Chris Yow, Main Street Media 
of Tennessee, Gallatin was on 
hand to see Main Street properties 
combine to win nearly 50 awards. 
The Tennessean, Nashville, received 
the most overall wins, with 10 first-
place awards. The Chattanooga 
Times Free Press was next with 
seven first-place awards.
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2023 UT-TPA State Press Contests Awards Luncheon

Anne Williams and Cindy Barnett, of The Paris Post-Intelli-
gencer, were at the luncheon not just for the awards but to 
see their publisher Daniel Williams installed as TPA president.

Melissa Tindell, executive director of communications for the 
University of Tennessee System, filled in as awards announc-
er in place of longtime announcer Charles Primm, who was 
unable to attend this year’s event.

Robby O’Daniel and J.T. Russell, of LaFollette Press, seemed 
quite pleased with how things were going at the July 21 
UT-TPA State Press Contests awards luncheon.

Far left: Xavier Smith, Main Street 
Media, Gallatin, had a hand in nu-
merous awards that were present-
ed to The Wilson Post July 21 at the 
UT-TPA State Press Contests awards 
luncheon in Franklin, Tenn. Near 
left: Tracey Wolfe and Ann Cason, 
both with Grainger Today, Bean 
Station.
Near right: Randy Boyd, University 
of Tennessee president, offered 
opening remarks at the awards lun-
cheon and later presented plaques 
to first-place winners. Far right: 
Tiffany Carpenter, Vice President, 
Communications and Marketing, 
University of Tennessee System. 
The University of Tennessee Sys-
tem has been co-sponsoring the 
State Press Contests since 1940. 

More Awards Luncheon photos on page 12. See 32-page 2023 TPC Awards special section with this edition.All photos by Tony Centonze, for Tennessee Press Association

Maurice Patton, Main Street Maury, Columbia, and Sharon 
Lurie, The Dickson Post, were among a large contingent of 
Main Street Media staffers at the awards luncheon.

Skip and Joan Howe, The Paris Post-Intelligencer, were part of 
the P-I contingent present at the luncheon to see PI Publisher 
Daniel Williams take the reins as TPA president for the next year.

Nathan Havenner and Cody Campbell, both of The 
Manchester Times, and Lora Scripps, The Elk Valley Times, 
Fayetteville, all part of the Lakeway Publishers contingent.
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Get more mileage out of testimonials and keep them authentic

Ad-libs®

John Foust

Back in my ad agency days, I 
worked with a real estate client on 
a series of customer testimonials. 
We started with one, then added 
another and another. The final 
count was more than a dozen, 
which kept the campaign fresh 
and gave us a lot of flexibility. 

The plan was to run smaller ads 
with one testimonial, and then to 
place three small testimonials at 
the top of weekly, full-page ads 
which featured descriptions of 
houses for sale. The ads attract-
ed attention from prospective 
buyers and sellers (many of whom 
recognized their neighbors) and 
the company’s agents (who were 
proud when their clients were 
featured). One testimonial photo 
and quote featured a South Korean 
couple who had relocated to the 
area, when one spouse’s high-tech 

employer moved a number of exec-
utives to North Carolina from that 
country. The quote appeared in 
Korean, which appealed to others 
who were relocating with the same 
company, in addition to attracting a 
lot of attention on the page. 

This strategy gave us more 
mileage than a campaign with 
two or three testimonials, because 
there were so many different 
combinations. If you’d like to try 
something similar, here are the 
steps to take: 

1.  Select the right testimoni-
al subjects. Your advertiser can 
make the choices. Go for variety: 
some individuals, some couples, 
and some international customers, 
if possible. In the case of real es-
tate, balance testimonials between 
home buyers and sellers. 

2. Get the right testimonial 
quotes. You can coach your ad-
vertiser on how to do this. Keep 
the quotes brief, with a target of 
10 to 20 words. The quotes can 
be obtained by phone or email, 
or even in person. Make sure the 
subjects understand that their 
comments may be edited slightly 
for brevity. 

3. Be specific. A testimonial ad 
is a way to convey selling points 
about the advertiser. As a result, 
it’s important to ask questions 
to direct answers in the right 

direction – and to create a variety 
of statements. “XYZ’s service team 
responds quickly to calls. I can 
always count on them” is more 
informative than “The XYZ Com-
pany is great. I really like them.” 
The next quote can focus on some-
thing other than service – product 
selection, for example. 

4. Photos are a must. Taking 
photographs has gotten simpler 
with each year. It’s okay to use 
your phone. Headshots are best. 
Clean, uncluttered backgrounds 
provide better ad reproduction. 

5. Get signed releases. Depend-
ing on the laws in your area, make 
sure you have the proper permis-
sion to use each testimonial. Re-
lease forms can be found online. 

6. Establish a rotation. Be flex-
ible. The more testimonials you 
have, the greater the possibilities 

– some ads with one testimonial, 
some with multiple testimonials. 

7. Thank (but do not pay) your 
testimonial subjects. Unpaid testi-
monials from real customers have 
the ring of authenticity. Your ad-
vertiser should send a nice letter, 
along with their photo (preferably 
5x7) and a copy of an ad in which 
they appeared. It’s another chance 
for your advertiser to strengthen 
their relationships with clients. 

Copyright 2023 by John Foust. 
All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper advertis-
ing professionals. Many ad depart-
ments are using his training videos 
to save time and get quick results 
from in-house training. Email for 
information: john@johnfoust.com

Jackson man calls himself ‘Batman by night, filmmaker by day’

Editor’s note: This story was 
originally published by The Jackson 
Sun on Jan. 9, so the debut premiere 
referenced below actually occurred 
eight months ago in January.

Local filmmaker Jaron Lockridge 
prepares for the debut premiere 
of his locally-produced, double 
feature psychological horror films 
“Succuba” and “The Reaper Man,” 
both of which center around grief. 
The features will air at The Ned in 
downtown Jackson promptly at 6 
p.m., following a red carpet event.

The inspiration
A Bolivar native, Lockridge 

regularly visited Jackson growing 
up and became a resident eight 
years ago.

Taking a particular interest in his 
school’s drama class in 2002, Lock-
ridge began writing stage plays. By 
the time he graduated, the idea of 
moving to Los Angeles to pursue 
filmmaking seemed but a distant 
dream, and after taking a multi-
year hiatus, the writing resurgence 
commenced again in 2010. 

Meanwhile, with dreams of one 
day being able to pursue filmmak-
ing full-time (it’s currently a side 
job), he protects and serves as an 

officer with the Jackson Police 
Department. It’s a combination 
he self-proclaims as “Batman by 
night, and filmmaker by day.”

Lockridge’s eight years as a JPD 
officer have worked harmoniously 
with his cinema side to lend in-
sight and spark ideas for his films. 

“You see a lot of stuff, and es-
pecially from a drama aspect, you 
can tell so many stories,” Lockridge 
said. “It began as a release in a way 
because it’s such a stressful job.” 

Working on a budget
He started his production 

company, Misguided Perceptions 
Media Group, in 2016 and has 

since created eight films, each of 
which improved in quality with its 
limited budget, he said.

“I’m a fan of horror, first, and 

a lot of the inspiration behind it 
was budget-wise,” Lockridge said. 
“Just as a genre, it’s a lot cheaper 
to make horror films.”

His first two films centered 
around the horror sphere. Then, he 
created a drama-centered web series 
dubbed “The Stix” that received 
more than one million streams.

we are happy to further our com-
mitment to the region.  It is a priv-
ilege to be a part of the dynamic 
future of these communities.”

Joining Ponder’s team at 
Lakeway Publishing from Bedford 
County will be Diandra Womble 
as general manager; Zoe Watkins 
as editor; Mark McGee as staff 
writer; Chris Siers as sports editor; 
Carol Spray and Mary Cook in 
pagination and layout. In Mar-
shall County the team is Diandra 
Womble as general manager; Patty 

Blackburn as office manager; 
Chris Siers as sports editor; Carol 
Spray and Mary Cook in pagi-
nation and layout. The Marshall 
County Post still has openings for 

anyone who would like join the 
Lakeway team.

“This Post team has years of 
experience, knowledge, and ded-
ication, and serving our commu-
nity is our number-one priority. 
Bedford County is a special place, 
our hometown, and we are blessed 
to be your hometown newspaper,” 
said Womble.

Lakeway also publishes The 
Tullahoma News, Manchester 
Times, Grundy County Herald, 
Moore County News, The Elk Val-
ley Times, The Marion Tribune, 
and The Herald Chronicle located 

in Winchester.

Four papers closed, then 
quickly reopened

Four weekly newspapers closed 
their doors late last week. They 
were owned by Holler Media. 
The newspapers are the Jackson 
County Sentinel of Gainesboro; the 
Livingston Enterprise; The Fen-
tress Courier of Jamestown and 
the Citizen-Statesman of Celina. 

The Tennessee Press Association 
was then notified that a bank had 
brought in Daniel Richardson, of 

Magic Valley Publishing, as an 
independent consultant to re-
open these four newspapers. The 
Livingston Enterprise and Jackson 
County Sentinel re-opened Aug. 11. 
The Citizen-Statesman and Fentress 
Courier were to re-open Aug. 14.

There are competing publica-
tions in three of the counties, leav-
ing the Jackson County Sentinel 
currently without competition.

Holler Media closed the Shel-
byville Times-Gazette and the 
Marshall County Tribune in July.

Staff Reports
Aug. 11, 2023

Cook Blackburn

See FILMMAKER Page 9

PAPERS  from Page 5

TPA MEMBER COVERAGE SHOWCASE: The Jackson Sun

SARAH BEST
The Jackson Sun
January 9, 2023

Photo by Chris Day, The Jackson Sun

Jason Lockridge (left) says his 
eight years as a Jackson police 
officer has worked harmoniously 
with his cinema side to lend in-
sight and spark ideas for his films.
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He describes horror as being the 
most budget-friendly and fruitful 
genre because, in addition to the 
few characters needed to create 
them, Lockridge says, the horror 
aspect is a character in and of itself. 

The self-taught filmmaker 
writes, films, produces and edits 
all of his work — a significant 
budgetary expense he is saving by 
doing so independently. Lockridge 
works with a budget of approxi-
mately $10,000 or less per film. 

“I can’t afford to hire people, 
and usually for what I film these 
movies with, if I were to hire a 
director and an editor, that’s pretty 
much the whole budget I’m us-
ing,” Lockridge added. “I learned 
early on that if I can learn these 
skills and do them in an intelli-

gible way that I could cut those 
costs, and that’s how I’ve been 
making these films.” 

Though he noted that he’d much 
rather be able to afford to hire 
a crew to alleviate the stress of 
being a one-man show, the father 
of three says he’s confident in 
time that he will one day sit in the 
director’s chair and simply focus 
on bringing his vision to life. 

Over the years, Lockridge has 
gained a contact list of actors from 
Memphis, Nashville, Jackson and 
Tupelo, Miss. to appear in his 
films, but is still looking to find 
more from Jackson.

Fruits of his labor 
“The process of filmmaking is 

so arduous because it’s really the 
most expensive art form, and it 

takes so much money, so much 
time, and is such a draining pro-
cess,” Lockridge said. “Seeing that 
all come to life is what’s the most 
fulfilling part of it because it starts 
as an idea and then you blossom it 
into something you can watch in 
front of an audience.”

With consideration of the reac-
tions that accompany watching 
horror films, it’s a tangible way 
to measure feedback from the 
audience and the inherent success 
of his production. He describes his 
films as leaning into the thriller 
side of the horror genre rather 
than catering to the traditional 
provocation of sheer terror.  

“It’s just addictive, watching it 
with the audience and getting to 
experience it with other people, 
there’s no experience like it,” he 
said. 

FILMMAKER  from Page 8

My friend, Kari, wrote to me 
from her newspaper in Indiana this 
morning. Her message reminded 
me of the questions I received daily 
when doing I.T. work for newspa-
per groups a decade or two ago.

Her email went something like 
this: “The PDF file of this page 
looks perfect, but the printed 
version is missing letters in the 
subhead. We decided it’s just one 
of those questions to which we’ll 
never know the answer.”

Fortunately, my memory still 
works well enough that I knew 
what caused the misprint and 
where she could look to find 
evidence of the problem before it 
went to press. Kari’s issues result-
ed from fonts being converted to 
CID when the pages were exported 
as PDF files from Adobe InDesign.

“I would bet money,” I wrote, 
“that you’ll find CID fonts listed in 
your PDF properties in Acrobat.”

Sure enough, there they were.
CID fonts don’t show up as often 

as they used to. Most designers 
now use Open Type fonts, which 
don’t convert to CID when export-
ed. And most CID fonts resulted 
from Adobe Type1 fonts, which no 
longer work in the newer versions 
of InDesign. So when a CID font 
does cause a printing problem, you 
can bet it resulted from a TrueType 
font that looked good on the screen 
but printed incorrectly on the page.

Kari’s email caused me to think 
of other problems that show up on 
the printed page but not always on 
the screen in the design process.

Images
Newsprint isn’t white. If you 

haven’t already noticed that, just 
take a close look. You’ll see gray 
and brown spots and a tint that 
might best be described as “off-
white.” Through lots of trial and 
error, we’ve found ways to get our 
photos looking better, but often 
don’t have the “pop” we were hop-
ing for. There are a lot of tools in 
Photoshop to improve the way our 
pictures look on the page. Before 
using any of these tools, however, 
we must set our color settings and 
resolution correctly.

Once, after working for a few 
days at a daily newspaper with a 
press, I received a call from some-
one at US Ink asking what I had 
done to the press.

Thinking I had broken some-
thing, I answered, “I didn’t do 
anything to the press. Why are 
you asking?”

“Well,” he continued, “I’ve 
never seen a press print this well 
on newsprint. You must have done 
something.”

I explained to him that I had 
simply gone to each computer and 
correctly set the color settings. He 

asked what settings I used. I could 
imagine him frantically writing ev-
erything I said to him in his notes.

What did I do that made such a 
difference in the pages printed on 
that press? In addition to teach-
ing the staff the best ways to edit 
photos, I went to each computer and 
set the “dot gain” to 26 percent and 
the “black ink limit” to 90. After 
changing those settings, the correct 
dot gain and ink limit are saved into 
each image file. Those two tweaks 
let the press know how much black 
ink to drop onto the page.

The other most common issue I 
experience with newspaper photos 
is the resolution settings. On 
newsprint, photos will print best 
on most presses with a resolution 
of 240. Not 300. Not 200. 240 
works best on most presses. If we 
were publishing magazines, the 
optimum resolution would be 300.

Fonts
Let’s face it: We have fewer font 

issues than just a few years ago. 
Software has gotten better, print-
ing devices have gotten better, 
and the entire process of creating 
quality PDF files is much easier 
than it used to be. However, fonts 
can be very problematic.

As I approach my 800-word limit 
for this column, let me keep things 
simple by telling you how I deal 
with fonts. I redesign a lot of news-
papers, magazines, and books. 
When creating a new template, I 

Fixing Problems Before They Appear on the Page
From the 
News
Guru

Kevin Slimp

See SLIMP Page 10

The Tennessee Press Association 
thanks the following: 

The University of Tennessee System 
We are grateful for the excellent relationship that has ex-

isted for 83 years.  Since 1940, the University of Tennessee  
has participated in the implementation of the UT-TPA State 

Press Contests and has provided plaques and certificates 
and assisted in various other facets of the awards event.

We especially thank Charles Primm and staff of the UT 
System Division of Communications and Marketing for 
work that brings you the awards presentation, plaques 

and certificates each year.

We also thank Alison Gerber, Contests Committee chair-
man and members of the 2022-23 TPA Contests Committee 

for their contributions, guidance and support.

And we thank each member who judged for 
the Virginia Press Association’s contest this year!  

The contests are able to continue because of your 
support.
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“It’s a fun challenge though. 
The (Post-Intelligencer) publisher 
role isn’t really all that different 
because I was basically running 
the day-to-day operations before as 
general manager. But I’ve learned 
that if you wait for a quiet time 
to do something when you don’t 
have a lot going on, in this industry 
you’re going to be waiting forever.”

To expound on how he sees his 
newfound role as TPA president, 
as well as to offer glimpses into his 
personal and family lives and some 
retrospective on his career as a 
newspaperman, Daniel graciously 
agreed and generously carved out 
some time to take part in a Q&A. 
It offers more insights into who he 
is and where he wants to go in his 
current one-year term as the asso-
ciation’s leader. His answers have 
been edited for length and clarity.

TTP: Tell us about your profes-
sional background - how you got 
started and how you have grown 
along the way.

Daniel Williams: “I got started 
delivering a paper route on a bicy-
cle when I was 11 because I wanted 
to make some money. I had no idea 
what I was getting into! I covered 
my first ball game after I got my 
license at 16. I covered two small 
middle schools about 30 minutes 
apart across the county. Learning 
experiences included my camera 
running out of battery power and 
me locking my keys in my truck. I 
started working at the PI full time 
a few years after college and held 
various jobs in the newsroom. I 
moved into the business office 12 
years ago and that was home for 
me. I enjoy writing and taking 
pictures, but the real fun is trying 
to make it profitable.”

TTP: “What have been some of 
your most memorable experiences 
in this business?”

Daniel Williams: Got a couple 
hours? As a reporter, I once got a 
tip from the local sheriff they were 
flying to Chattanooga to bring a 
fugitive back. A guy had killed 
an elderly couple, kidnapped 
someone for a little bit, stolen 
a couple vehicles and fled the 
county. I had already covered the 
story itself, but then I camped out 
at the airport and got a photo of 
the officer leading the guy off the 
plane, and the story was picked 
up by the Associated Press, which 
was unusual for stories from Paris, 
Tenn. I worked my tail off to get a 
great story worthy of a top award, 
but it finished only second or third 

in that year’s Tennessee APME 
contest and came in behind some 
story about a funeral procession in 
the TPA’s Breaking News category. 
I’m still bitter, haha.”

TTP: How about a horror story?
Daniel Williams: “Hmmm. We 

once hired a graphics designer 
whose job was to lay out a special 
section in InDesign. Well, he 
didn’t do it. Nothing. We only dis-
covered this when he didn’t have 
any pages to proof that afternoon, 
and I sent him home. Everyone 
else who was capable of building a 
page came in to work that night. I 
bought everyone these giant baked 
potatoes the size of your head 
from a local special baked potato 
shop called Prater’s Taters. We 
came together and got the special 
section put together and to the 
printer only a little after deadline.

“And while I’m at it, I’ll offer 
this amazing story. We once had 
some really bad straight-line 
winds hit Paris and do damage all 
over town. One of my ad reps took 
a bunch of great pictures. I also 
took some pictures, and a couple 
news guys took some pictures. 
We had way too many pictures. 
So we decided to make a special 
section on the spur of the moment. 
Everyone on staff worked like su-
perheroes. The ad staff sold a few 
thousand dollars’ worth of ads in 
just a few hours, and our graphics 
team got them built and approved. 

The news guys got some local 
interviews and stories written up 
and cutlines done for the dozens 
of photos. It all came together and 
was pretty special. And we did it 
all while putting out the regular 
edition of the paper.”

TTP: Describe how you see your 
role as TPA president and the prior-
ities you had when you took office.

Daniel Williams: “I see my role 
as twofold. I can help in Nashville 
in our statewide fight to keep legal 
notices where they belong - in 
local newspapers. I also hope to 
help facilitate conversations about 
innovation and profitability for 
newspapers across the state. Are 
there opportunities for us to grow, 
evolve and reach more people? 
Can we innovate and increase rev-
enue without sacrificing our high 
journalistic standards? These are 
issues we all face, and I’d love to 
help bring bright minds together 
to help us all grow.”

TTP: What are your thoughts 
about the state of the newspaper 
industry at this time, especially as 
it relates to Tennessee and what 
publishers, editors and sales direc-
tors are facing?

Daniel Williams: “The state of 
newspapers is a tough one, from a 
certain point of view. Public per-
ception of journalists has perhaps 
never been lower, and circulation 
numbers drop as people increas-
ingly reach for digital products. But 
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use only two categories of fonts:
The first is Adobe fonts. Since 

most publishers use Adobe prod-
ucts, they have access to the entire 
Adobe font collection. To me, this 
alone makes the monthly cost of 
the Adobe subscription worth the 
price. I remember when news-
papers paid $10,000 or more for 
Adobe’s font collection.

In addition to Adobe fonts, I 
often purchase one or two fonts 

for a new design. These are always 
OpenType fonts and always from 
reputable font vendors.

By using only these two cat-
egories of fonts, I’ve eliminated 
almost all problems that might 
occur related to fonts.

Tennessee-based Kevin Slimp is 
a popular consultant to newspa-
pers throughout North America. 
His monthly column is carried 
by industry publications on three 
continents.

the flip side of that coin is that the 
industry has a great opportunity. 
Many of us are the largest news 
organizations in our respective 
communities. Can we continue to 
publish quality newspapers, fulfill 
that need and also innovate in 
meaningful ways to draw younger 
generations into local news and sto-
rytelling? And are we doing that for 
free, or does it lead to revenues more 
similar to what we saw 25 years 
ago? I’m fascinated to find out.”

TTP: What are some of the chal-
lenges you’ve faced in just your 
time at the Post-Intelligencer?

Daniel Williams: “I could say 
employee turnover or trying to 
keep things fresh when you’ve 
had employees writing the same 
annual stories for 20 years. I could 
talk about declining revenues or 
lagging circulation numbers, but 

the challenge there is to find a 
clear path to growth and scalabil-
ity and to get away from doing the 
same thing we’ve always done too 
long. This has forced us to try and 
be innovative, and that is a good 
adaptation to pursue. It challenges 
all of us in this business.”

TTP: Tell us about your family, 
and what you like to do in your 
spare time (as if you have any?)

Daniel Williams: “My wife of 
almost nine years, Jordan, is from 
Missouri and teaches kindergar-
ten, and we just recently became 
the proud owners of a quality, 
used minivan. We’re very excited 
about the versatility and storage 
capabilities! We have a three-year-
old boy, Sterling, who is smart and 
funny and way too much like me. 
I’m an avid sports fan, dabble in 
investing, bleed orange and love 
making trips to Neyland Stadium, 
and I’m very obsessed with golf. 
It feels like golf is the only sport 
left I can play at 37! My physique 
doesn’t show it, but my whole 
family works out at the local 
CrossFit gym five days a week. 
We love vacationing at Pensacola 
Beach a couple times each year!”

TTP: How do you keep work 
fun for you and your employees 
while you also deal with all these 
other responsibilities?

Daniel Williams: “The challenge 
is definitely fun at times. I try to 
keep the mood pretty light when I 
can in the office. I think high-en-
ergy, hectic jobs are fun, and I try 
to hire people that get energy from 
those situations. I also try to keep 
in mind the demands of the profes-
sion, and be generous with time-off 
requests, etc. as a result.”

TTP: What haven’t I asked you, 
and what is your answer?

Daniel Williams: “You haven’t 
asked me what Tennessee’s foot-
ball record is going to be this year, 
and the answer is 9-3 with a win 
over either Alabama or Georgia. 
Another step forward and a couple 
little stumbles for a young team.”
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Left photo: Jordan, Sterling and Daniel Williams at a TPA event. Right photo: The Daniel Williams family in 
front of a Pinta replica docked at Paris Landing Marina on Kentucky Lake.
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press from such raids and seizure 
of information and equipment

The act came about when 
Congress – with prompting from 
then-President Jimmy Carter – 
reacted to the 1978 U.S. Supreme 
Court case Zurcher v. Stanford 
Daily, involving a police search 
of the Stanford University student 
newspaper. The paper lost its 
challenge to the search, but Car-
ter warned the decision threat-
ened the “effective functioning 
of our free press,” and that the 
nation needed “new, stringent 
safeguards against federal, state 
and local governmental intrusion 
into First Amendment activities.”

When can newsrooms be 
searched and/or journalists’ materi-
als seized by law enforcement?

The Privacy Protection Act al-
lows this when there is a warrant 
AND one or more of the following 
conditions are met:  

• There is probable cause to be-
lieve that the reporter committed 
a crime. 

• The seizure of materials is nec-
essary to prevent injury or death.  

• The materials contain national 
security or classified information.  

• If the search warrant seeks 
“documentary materials” that 
could be destroyed like photos, 
videos or notes, then the search 

and/or seizure can also be based 
on two additional circumstances:  

o The journalist ignored a 
subpoena. 

o There is a likelihood that the 
journalist would destroy the info if 
subpoenaed.

In obtaining the search warrant, 
Marion police reportedly relied on 
the first circumstance identified in 
the act, claiming they had reason 
to believe the paper had direct 
involvement in illegally obtaining 
confidential information. However, 
the newspaper says it initially was 
given the driving record informa-
tion by an unnamed source. If that 
is the case – and the newspaper did 
nothing illegal to obtain the infor-
mation from that source – then the 
2001 Supreme Court case Bartnicki 
v. Vopper says the newspaper is 
protected from criminal liability 
under the First Amendment, and 
this exception to the Privacy Pro-
tection Act falls away.

What other protections 
does the First Amendment 
provide newsrooms? 

Typically, under federal law and, 
more recently, U.S. Department of 
Justice guidelines, authorities will 
seek a subpoena rather than mov-
ing directly to a search warrant 
and subsequent raid. This gives a 
news outlet or journalist an oppor-

tunity to respond in court.
Current interpretations of First 

Amendment press freedom also 
protect us from government con-
trol of what we decide to do with 
information we simply receive, no 
matter how someone else obtained 
it — as long as it involves “a matter 
of public importance.”

Coincidentally here, the County 
Record says it didn’t publish the 
driving record based on the infor-
mation from the unnamed source. 
The driving record was printed in a 
later news story about a city coun-
cil meeting where the restaurant 
owner herself disclosed it.

On Monday, Bernie Rhodes, a 
lawyer representing the newspaper, 
said in a letter to Marion Police 
Department Chief Gideon Cody 

that Kansas’ journalists shield law 
provides for a court hearing before 
police can access seized informa-
tion. He also told the police chief, 
“Your personal decision to treat the 
local newspaper as a drug cartel or 
a street gang offends the consti-
tutional protections the Founding 
Fathers gave the free press.”  

In an Aug. 13 letter, the Report-
ers Committee for Freedom of the 
Press wrote that such searches 
“are among the most intrusive 
actions law enforcement can take” 
involving a free press and “the 
most potentially suppressive of free 
speech by the press and public.”

Tragically, the story doesn’t 
just involve constitutional con-
cerns. County Record publisher 
and co-owner Eric Meyer says his 

mother Joan Meyer, 98, the other 
co-owner, died Saturday after 
telling him she was stressed by the 
raid on her home.

Meyer also said he believes 
the raid had more to do with 
his newspaper looking into the 
employment record of police Chief 
Cody – hired in April after serving 
24 years on the Kansas City Mis-
souri Police Department – rather 
than the alleged driving record 
information violation.

The First Amendment protection 
for newsgathering is not absolute. 
But even exceptions to that protec-
tion recognize that unrestrained in-
trusion into newsrooms by the gov-
ernment can do great harm, from 
chilling accountability reporting, to 
frightening potential news sources 
or whistleblowers, to – as in the 
case here – seizing equipment that 
limits a news outlet’s very ability 
to publish, post or broadcast. The 
Record could now seek damages as 
a result of the raid.

But a longer-lasting remedy is to, 
as the First Amendment provides, 
let the court of public opinion, not 
a court of law, judge the newspa-
per’s motives and performance. 

Gene Policinski is a senior fellow 
for the First Amendment at the 
Freedom Forum. He can be reached 
at gpolicinski@freedomforum.org
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telling the audience that everyone 
must be seated and those who could 
not find seats should go to the view-
ing areas outside the hearing room. 
He also alerted the audience to the 
new rules: “House rules also disal-
low the use of signs in committee. 
Please refrain from displaying signs 
during the committee hearing.”

A moment later, he said, “I still 
see some signs. You can either 
exit the room or put them up. And 
I will tell you this, if there’s an 
ongoing problem with signs, we’ll 
just clear the whole room.”

A few moments later, “Trooper, 
the third one back in the center 
needs to exit the room. The other 
one holding the sign up needs to 
exit the room also.”

The video then shows one wom-
an escorted out by troopers. Then 
another call from Russell: “Troop-
er, the lady back there holding the 
cell phone standing up in the blue 
needs to leave the room.”  Then 
another woman is escorted out in 
the front, holding up their signs.

After the women left, the com-
mittee meeting began, with various 
committee members welcoming 
people in the audience to the meet-
ing. The room was still packed.

After the House bill on carry-
ing guns in schools was taken off 
notice, citizens erupted in applause. 
Russell asked the audience, “Are we 
going to quiet down and listen or 
are we going to sit there and clap?”

The clapping continued. “OK, 
troopers, let’s go ahead and clear 
the room,” Russell said.

“Would it be possible to just 
clear the half that’s causing the 
trouble?” one lawmaker asked.

“I don’t know that we can deter-
mine the half, so let’s just clear the 
room… No, this is their third time. 
Troopers, clear the room.” Russell 
said.

This isn’t the first time signs have 
been an issue at the Legislature. A 
few years ago, the House banned 
signs in committee rooms on the 
reasoning that the sticks used to 
hold them could be weapons and 

that when the signs were held up, 
they blocked others’ views. After 
pushback, the ban was eased for 
signs that did not block others’ 
views and were not on sticks.

Despite the House’s actions 
to ban signs during the special 
session, the Senate did not, with 

at least one Senate committee 
chairman welcoming people, 
along with their small signs, as he 
started the meeting.

Deborah Fisher is exceutive direc-
tor of Tennessee Coalition for Open 
Government.
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	 ROP:	 Networks:

July 2023	 $59,672	 $10,323

Year* as of July 31	 $561,175	 $84,374 

* The TPS  Fiscal Year runs Dec. 1 through Nov. 30	

Tennessee Press Service
Advertising Placement 

Snapshot

Free webinars 
for TPA  

members 
OnlineMediaCampus.com

Sept. 21—How to Write Sto-
ries that People Actually Want 
to Read 

Oct. 12— 10 Ideas That Will 
Instantly Grow Your Audience

Email rgentile@tnpress.com for 
the TPA coupon code.

Can’t make the date? Use the TPA 
code to register for the archived 
version. 

ASSISTANT SPORTS EDITOR 
The Greeneville Sun ... is seeking 
an assistant sports editor to cover 
five high schools in Greeneville and 
Greene County that consistently 
produce athletic teams that compete 
for state championships.  Tusculum 
University and the Appalachian 
League’s Greeneville Flyboys are also 
in The Sun’s coverage area.

The assistant sports editor’s respon-
sibilities include game coverage, fea-
ture and enterprise writing, shooting 
photos, maintaining a social media 
presence and occasional budgeting 
of the sports section (no pagination).

E-mail resumes, clips and references 
to Sports Editor Sam Bundy at sam.
bundy@greenevillesun.com
The complete job posting is listed at 
www.tnpress.com.   
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2023 UT-TPA State Press Contests Awards Luncheon (photos continued from page 7)
All photos by Tony Centonze, for Tennessee Press Association

Victor Parkins, The Mirror-Exchange, 
Milan, wears a happy face as he 
arrives for the July 21 luncheon.

Sam Stockard and Sam Stockard 
II, Tennessee Lookout, Nashville, 
arrive to watch the awards show.

Cheryl Lewis and Ellen Gould, 
both with Main Street Media of 
Tennessee, Gallatin.

Scott Stewart,The Pulaski Citizen, 
is seated and ready to celebrate 
the Citizen’s awards.0

Adam Yeomans, Associated Press, 
Nashville, has been coming to 
these awards events for years.

Gary Estwick and Andrew Nelles, The 
Tennessean, Nashville, among the 
large Gannett contingent present.

Shirley and Ray Nanney, Carroll County News Leader, 
Huntingdon. Shirley won first place in Editorials for Group I.

Steve Corlew, The Lexington Progress, with Scott Whaley and 
Kendall Patterson with Chester County Independent, Henderson.

Lucas Hendrickson and Lyle Graves, both with Nashville and 
Knoxville Ledgers and Hamilton County Herald, Chattanooga.

Seth Wright and Bethany Porter, 
both of the Southern Standard, 
McMinnville.

Tyler Whetstone, News Sentinel/
Knox News, Knoxville, and Josh 
Keefe, The Tennessean, Nashville.

Deborah Fisher, TN Coalition for Open 
Government, Nashville, and Ivan Aro-
nin, Main Street Media, Gallatin.

Robyn Gentile, with the Tennessee 
Press Association, and Jana Thomaa-
son, The Mountain Press, Sevierville.


