
Continuing the rich tradition 
of news organizations which date 
back over a century in Mari-
on County, today (Aug. 3) The 
Marion Tribune is publishing its 
inaugural edition, the new publi-
cation aimed at keeping its readers 
informed and enlightened with a 
wide variety of articles.

“We are so excited to launch 
The Marion Tribune today and we 
look forward to offering weekly 
editions to our readers,” said Alli-
son Richards, the Tribune’s gen-
eral manager. “This is my home, 
and I take great pride in offering 
my friends and neighbors the best 

paper possible.”
Richards is 

joined by editor/
news writer 
Lacie Silva and 
sportswriter 
Shane Shoemak-
er on Day-One of 
the publication; 
however, Rich-
ards said more 

help is being sought to make the 
paper even better.

“We need news contributors, 
sports contributors and photogra-
phers,” Richards said in encourag-
ing talented people from the area to 
take part by showcasing their writ-
ing and pictures in the Tribune. 
“We also want readers to reach 
out with their events so we can 

spotlight them 
across the entire 
community.”

Richards noted 
that the commu-
nity can help by 
subscribing and 
advertising. “For 
$35 you get an 
entire year of the 
Tribune sent to 

your home every Thursday,” Rich-
ards revealed. “Advertising will 
help you reach your customers 
and along with our affiliation with 
Lakeway Publishers, Inc., your 
advertising can be regional.”

Lakeway also publishes The 
Tullahoma News, Manchester 
Times, Grundy Herald, Moore 
County News, The Elk Valley 

Times, and The Herald Chronicle.
Lakeway Vice President Keith 

Ponder says it is an honor to enter 
a market with such a rich news 
tradition.
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For two and a half years, the 
city of Memphis has sent journalist 
Marc Perrusquia perfunctory com-
munications that it is still review-
ing and considering his records 
request, each time pushing the date 
for its response down the road.

Perrusquia asked for the audits 
and evaluations 
of a Memphis 
police program 
that provides 
non-disciplinary 
intervention 
when police 
officers exhibit 
behavior and 
performance 
problems.

The city’s poli-
cy and procedure manual requires 
an audit of the program every six 
months to evaluate the outcomes of 
supervisory interventions and the 
quality of reviews. Quarterly reports 

are also required.
Perrusquia, a journalist in Mem-

phis for more than 30 years, asked 
for five years of the audits and 
evaluations on Dec. 6, 2020. If an 
audit is done every six months in 
compliance with the city’s policy, 
that’s 10 audits. However, the city 
stonewalled his request, contacting 
him 41 times over the two and a 
half years, extending the “time 
necessary” to complete the request.

Remarkably, one time the city 
told Perrusquia that the respon-
sive documents were with the city 

After an extended series of delays, 
journalist files public records suit 
against Memphis over police audits

See FISHER Page  4
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Perrusquia

Lakeway launches Tribune, giving Marion County new newspaper

Americans deeply value their 
First Amendment rights, but lack 
agreement — and in many cases, 
understanding — of where their 
rights should apply, a new report 
released in July found.

The annual “First Amendment: 
Where America Stands” report by 
the Freedom Forum, a nonprofit, 
nonpartisan organization that 
works to promote First Amend-
ment education and awareness, 
surveyed 801 respondents across 
the country in early March. The 
2023 report marks the 25th con-
ducted by the Freedom Forum.

Despite various fluctuations in 
opinions on the First Amendment, 
one thing stands clear, according to 
Kevin Goldberg, a First Amendment 
specialist at the Freedom Forum.

Americans love the First 
Amendment, even if they don’t 
fully get it, he said.

“We definitely see fractures in 
American society at large, but most 
Americans still agree that the First 
Amendment is a very good thing,” 
he said. “I would use the word 
revere. I think they definitely see it 
as a tool that we can use to bridge 
divides in our country, and that’s 
been true year over year.”

When asked whether respon-
dents would ratify the First 
Amendment again today, a “con-
sistent majority” of 64% said yes. 
And while 62% additionally said 

Richards

DUANE SHERRILL
Marion Tribune
August 3, 2023

See TRIBUNE Page  2
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New report says Americans
embrace First Amendment
but don’t fully understand it

See LATHAM Page  11



As a journalist, you take a risk 
every time you publish a news 
story. That’s true whether you’re 
breaking news online or rolling 
out an investigative series in print. 

In a perfect world, that risk 
would be significantly reduced 
with the help of an in-house 
media attorney capable of vetting 
stories before publication. Unfortu-
nately, few newsrooms can afford 
to pay an attorney to do this kind 
of work. And it can be hard to find 
media attorneys willing to do it 
for free. My colleagues and I at the 
Reporters Committee for Freedom 
of the Press regularly provide free 
legal vetting to journalists and 
documentary filmmakers, but our 
limited resources prevent us from 
accepting every client.

Don’t despair, though. You can 
still reduce your legal risk by 
completing your own “pre-publi-
cation review,” a process that goes 
beyond your traditional editing 
and fact-checking routines. Doing 
so takes time, but knowing that 
your reporting is more likely to 
survive a lawsuit can help you rest 
easier at night — and give you the 
confidence to pursue investigative 
stories in the future. 

In this column, I’ll walk you 
through a few important tips for 
vetting your own stories, includ-
ing a couple that you can check off 
your to-do list during the news-

gathering process, long before you 
even start typing your first draft. 

Be careful with confidential 
sources: As any editor will tell 
you, named, on-the-record sources 
are almost always better than 
confidential sources. While con-
fidential sources are sometimes 
crucial to telling a particular story, 
it’s best to use them with caution, 
especially when the subject of 
your reporting has the potential 
to file a libel lawsuit. Not only 
do confidential sources breed 
mistrust among some members 
of the public, but they can also 
put you in tricky legal situations. 
For one thing, there are certain 
circumstances in which you could 
be forced to reveal the identity of 
a confidential source in court, a 
scenario every journalist wants to 
avoid. But successfully protecting 
your confidential source’s identity 
could end up complicating your 
ability to defend yourself against 
a libel suit, in part because you 
might not be able to call that per-
son to testify on your behalf.

Seek requests for comment: 

Contacting the subjects of your 
reporting for comment before 
publication might sound like a 
no-brainer, but journalists some-
times cut corners here. Legally 
speaking, it’s critical that you 
give the people you are writing 
about the chance to tell their side 
of the story, especially if the story 
accuses them of wrongdoing. This 
step helps demonstrate that your 
reporting is unbiased and could 
serve as an important defense in 
a libel lawsuit. But the lengths to 
which you go to reach out for com-
ment matters, too. If you’ve spent 
months reporting an investigative 
series about a local politician, 
it’s not enough to call the person 
an hour before publication for 
comment. In a situation like that, 
you should make multiple calls 
and send multiple emails that 
clearly explain what your story 
is about and why you would like 
the person to comment. And you 
should give them sufficient time to 
respond. Whatever the response 
— even if it’s just a “no comment” 
or that they didn’t respond to 
requests for comment — be sure to 
include that in your story. 

Consider whether the subjects 
of your story are public officials/
figures or private figures: Public 
officials (governors, mayors) and 
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“Marion County has a 
rich-newspapering history—The 
Jasper Journal, The South Pitts-
burg Hustler and most recently 
The Marion County News,” 
Ponder said. “All worked hard to 
provide news and information to 
Marion Countians for years. Most 
recently David Riley, owner of the 
News, was a long-time custom-
er of ours and we recognized 
the significant time, talent and 
energy his team poured into his 
publication. They ran a very good 
race. We are honored to take the 
baton and stand on the shoulders 
of these three distinguished, 
award-winning newspapers. They 
have set a high bar.

“This is an exciting event in the 
life of our company, Most of our 
newspapers are over 100 years old 
and the Tribune is just an infant. 
It’s a different strategy on a new 
launch, but we are very encour-

aged by the warm welcome we’ve 
had the past two months as we’ve 
organized the start-up.”

Ponder wants the Tribune to 
work hand-in-hand with the com-
munity to build the publication 
into a shining beacon.

“In an era where newspapers are 
struggling, it’s critical that we do 
our best work to serve the commu-
nity, but it’s also it’s critical for the 
community to support local com-
munity journalism. We will work 
hard to earn that support, but we 
need the community to advocate 
on our behalf for local journalism, 

to read local journalism and to sup-
port local community journalism 
by subscribing and advertising. It 
will take all of us.” 

Lakeway President R. Michael 
Fishman said the company looks 
forward to a partnership with the 
community.

“We wholeheartedly believe that 
a newspaper is a vital part of a 
local community,” Fishman said. 
“It is our goal to preserve the best 
traditions of Marion County as we 
work together for the continued 
betterment of its future.”

The Marion Tribune is located 
in the Lawyer’s Building, 100 Betsy 
Pack Drive, Suite #204 across from 
the courthouse in Jasper, just across 
from Builtwell Bank. The office 
number is 423.590.NEWS (6397).

You can email Allison Richards 
at arichards@mariontribune.com 
or editor, Lacie Silva at llimadasil-
va@mariontribune.com.

On
The
Docket
Paul McAdoo

How to vet your own stories to reduce legal risk

See MCADOO Page  11
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September 2023
14: Free Webinar Copyright Law 

and Newspaper Advertising 
www.OnlineMediaCampus.
com free to TPA members.  
Contact rgentile@tnpress.com 
for the code.

21:  Free Webinar How to Write 
Stories that People Actually 
Want to Read www.Online 
MediaCampus.com free to TPA 
members with the code.

28-30: National Newspaper As-
sociation Foundation (NNAF) 
137th Annual Convention and 
Trade Show, Omni Washington 
DC – Shoreham.

October 2023
8-11: 2023 America’s Newspapers 

Senior Leadership Conference,  
the Westin Michigan Avenue, 
Chicago, Ill.

13: Deadline to enter the TPA 
Directory Cover Photo Contest

12-14: 2023 AccessFest, Investiga-
tive Reporters & Editors (IRE),  
virtual-by-design conference, 
previously branded as the DBEI 
Symposium. Must be an IRE 
member. For more informa-
tion, logistics@ire.org

29-Nov. 2: Atlanta23: Fall National 
College Media Convention, 
Hyatt Regency Atlanta, Atlanta, 
Ga. Sponsored by Associated 
Collegiate Press and College 
Media Association.

November 2023
1-2: 2023 News Media Business 

Summit, Theme: “Innovation 
and New Revenue,” Harrisburg, 
Pa. Sponsored by Editor & Pub-
lisher, Pennsylvania News Me-
dia Association, and 360 Media 
Alliance. For more information: 
www.360MediaAlliance.net.

April 2024
14-16: 2024 News Industry 

Mega-Conference, Sheraton 
Phoenix Downtown, Phoenix, 
Az. For more information: 
www.mega-conference.com.

June 2024
20: 2024 Investigative Reporters & 

Editors (IRE) Conference, Ana-
heim, Cal. Must be registered as 
an IRE member though July 1, 
2024, to attend.

For Your Calendar
As I listened to the July 4 

fireworks outside my window, 
my thoughts revolved around 
the newspaper colleagues I’ve 
met over the past few weeks and 
the lessons I’ve learned. Having 
finished several major redesign 
projects in June, I’ve recently 
traveled to speak at several news-
paper conventions and visit some 
newspapers on-site.

In Alabama, I spoke about 
my vision for newspapers. I told 
stories of things I’ve seen in the 
past that had both negative and 
positive effects on our industry. I 
shared about newspapers that are 
growing, as well as newspaper 
colleagues who are starting new 
papers across the U.S. Following 
my presentation, I visited with 
several publishers individual-
ly to discuss their papers. My 
enthusiasm about the state of our 
industry was once again renewed 
while visiting with Tommy and 
Dee Ann Campbell. 

Just three years ago, Tommy 
left his publisher’s position in 
Tennessee after he and Dee Ann 
purchased the Linden, Ala., news-
paper. The circulation had fallen 
to 133. While Dee Ann continued 
to serve as publisher of the news-
paper in Gilbertown, Ala., Tom-

my took over as publisher of the 
Linden newspaper, newly named 
“The Leader.” Today, The Leader 
has more than 1,500 subscribers. 

In Kansas, I was able to visit 
with my friend Joey Young. I’ve 
written about Joey and the success 
he, Lindsey Young, and their team 
have enjoyed several times in pre-
vious columns. While in Wichita, 
I sat in while Teri Finneman in-
terviewed Joey and Lindsey about 
new things they’ve initiated over 
the past year at their newspapers.

Once, several years ago, Joey 
asked me why I was working 
so hard to make him famous. 
I explained that I wasn’t doing 
anything to make him famous. I 
just liked telling my newspaper 
friends about this young man in 
his late 20s and the success he 
and his wife had found beginning 
new newspapers in Kansas. A few 
years have passed, and I still beam 

with pride when I see Joey and 
Lindsey speaking in front of audi-
ences at newspaper conventions. 
Joey didn’t need me to make him 
famous. The work he and Lindsey 
were doing spoke for itself.

If you are a regular reader of 
my column, you’ve heard me 
mention Dale Gentry and his staff 
at the Jefferson City (Tenn.) Stan-
dard Banner several times. Dale 
and his team continue to make 
improvements at their ever-grow-
ing newspaper, discovering new 
ways to meet the demands of 
their readers. I love the news-
papers Dale’s staff publishes for 
each school in the area. Stories 
written by the students are 
featured in these papers, printed 
on broadsheets, distributed to the 
schools, and inserted into The 
Standard Banner. Is it any wonder 
that after 96 years, The Standard 
Banner continues to grow?

Having just finished several 
months of work with Dale’s staff, 
we’ll soon focus on creating a 
new publication. Like other grow-
ing newspapers, The Standard 
Banner has learned that cutting 
to grow doesn’t work. Investing 
in future growth does.

While preparing to speak 
in Alabama, I contacted North 

Dakota publisher Jill Friesz to ask 
how things were going with her 
ever-growing group of commu-
nity papers in North Dakota. It 
seems that Jill has been quite 
successful at creating new papers 
– or reviving former papers – in 
communities where newspapers 
have been closed. I was thrilled 
to hear things were going great at 
her papers, not just because that 
allowed me to include her exam-
ple in my Alabama keynote. I was 
also excited to hear that Jill has 
recently revived another commu-
nity paper in the state.

I plan to take some time to 
relax, maybe two or three days, 
before jumping into several rede-
signs. I’ll also visit on-site with a 
few newspapers from Knoxville 
to Chicago. I may sound like a 
broken record, but I don’t make 
this stuff up. I run into healthy, 
growing community papers 
everywhere I look and wherever I 
go. That’s one reason I love work-
ing with newspapers so much.

Tennessee-based Kevin Slimp is 
a popular consultant to newspa-
pers throughout North America. 
His monthly column is carried 
by industry publications on three 
continents.

News & Moves

Election results for TPS 
directors announced

Stockholders of Tennessee Press 
Service elected directors on July 
13 during the Annual Stockhold-
ers Meeting, which was held via 
videoconference.

Elected to three-years terms were 
Dave Gould, Main Street Media of 
Tennessee, Gallatin; and Michael 
Williams, The Paris Post-Intelli-
gencer. Jana Thomasson of The 
Mountain Press, Sevierville, was 
elected to fill the remaining two 
years of the term vacated by Rick 
Thomason in the fall of 2022.

Continuing as TPS directors are 
Mike Fishman, Citizen Tribune, 
Morristown; W.R.(Ron) Fryar, 
Cannon Courier, Woodbury; and 
Victor Parkins, The Mirror-Ex-
change, Milan.

Dave Gould is currently serving 
as TPS president and Michael 
Williams is serving as vice presi-
dent. Both were re-elected to serve 

one-year terms by the Board of 
Directors on Aug. 8.

TPS is the business affiliate of 
the Tennessee Press Association, 
and every TPA member newspaper 
in good standing is a TPS stock-

holder. The TPS Board of Directors 
is comprised of two directors 
from each of the three divisions of 
the state. TPS has begun its 76th 
year of serving the membership 
by driving advertising revenue to 
member newspapers.

Staff reports
Aug. 3, 2023

TPA endorses 
Community News and 
Small Business Act

The Tennessee Press Associa-
tion has endorsed the Community 

News and Small Business Act 
after a vote to do so by the TPA 
Executive Committee.

The bill (H.R. 4756) was 
introduced in the U.S. House of 
Representatives in July to help 
support local media. The Com-
munity News and Small Business 
Support Act offers tax credits for 
small businesses to advertise as 
well as refundable tax credits for 
local media companies who em-
ploy journalists.

The bill was introduced by 
Congresswoman Claudia Tenney 
(NY-24) and Congresswoman 
Suzan DelBene (WA-1).

Staff reports
Aug. 3, 2023

Submit entries for TPA 
Directory cover photo 
contest

TPA members are encouraged to 

Gould Fryar Parkins

Thomasson Fishman

M. Williams

From the 
News
Guru

Kevin Slimp

Everywhere I turn, I see healthy, growing newspapers

See NEWS & MOVES Page  4
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attorney for review. Then the next 
month, the city said that it had 
not yet determined that records 
responsive to his request existed.

Public records law limits 
delays

Now Perrusquia has filed a 
lawsuit against the city over the 
delays, saying they amount to a 
constructive denial of his public 
records request.

His attorney is Paul McAdoo 
with the Reporters Committee for 
Freedom of the Press. McAdoo 
represents journalists in Tennes-
see as part of the Reporters Com-
mittee Local Legal Initiative. (See 
McAdoo’s latest “On the Docket” 
column, on page 2.)

The public records law outlines 
how government entities are 
required to respond to a public re-
cords request in T.C.A. § 10-7-504 
(a)(2)(B):

(B) The custodian of a public 
record or the custodian’s designee 
shall promptly make available 
for inspection any public record 
not specifically exempt from 
disclosure. In the event it is not 
practicable for the record to be 
promptly available for inspection, 

the custodian shall, within seven 
(7) business days:

(i) Make the public record re-
quested available to the requestor;

(ii) Deny the request in writing 
or by completing a records request 
response form developed by the 
office of open records counsel. The 
response shall include the basis for 
the denial; or

(iii) Furnish the requester in 
writing, or by completing a records 
request response form developed by 
the office of open records counsel, 
the time reasonably necessary to 
produce the record or information.

Perrusquia in his lawsuit says 
that the city’s “chronic delay is a 
violation of the TPRA’s require-
ment that non-exempt public re-
cords be made ‘promptly’ available 
to the requester.”

He also takes aim with the city’s 
multiple extensions of “the time 
reasonably necessary to produce 
the record or information.”

“The City’s repeated delays 
constitute a constructive denial 
of Mr. Perrusquia’s public records 
request,” the lawsuit says. “Mr. 
Perrusquia’s attempts to obtain 
these public records without filing 
a petition with this Court have 
been unsuccessful. It is therefore 
necessary to bring this action for 
access and judicial review pursu-

ant to Tenn. Cod Ann § 10-7-505.”
The lawsuit aims at a problem 

that confounds many journalists 
and others in Tennessee who re-
quest public records: A government 
entity that gives a time estimate on 
when the records will be available, 
then keeps extending the time over 
and over. Or, as in Perrusquia’s 
case: A government that never 
gives a time estimate and just 
keeps sending a pro forma letter 
that it is still reviewing the request 
and it will let you know later.

In my work as TCOG’s execu-
tive director, I’ve often seen denial 
letters to journalists and citizens 
with this phrase: “The office is 
still in the process of retrieving, 
reviewing, and/or redacting the 
requested records,” with a note 
that the requester will hear back in 
another 30 days. The 30 days come, 
and the journalist gets the same 
response. Or they get no response, 
as if someone forgot to send out the 
letter again. On the outside, it feels 
like nothing is being done regarding 
your request for records and that 
maybe no one has even looked at it.

Memphis Business 
Journal documented 
city’s problems in 2019

The problem with delays has 

been acute in Memphis for years. In 
August 2019, the Memphis Business 
Journal produced an investigative 
report about the city’s responses to 
public records requests. It docu-
mented a request it made on Dec. 6, 
2017. It was fulfilled a year later, but 
only after the editor of the newspa-
per was meeting with a high-level 
staffer about another matter and 
mentioned the delayed request. 
After he did, the staffer promised to 
look into it, and within three days 
the city fulfilled the request.

The city responded in the 
newspaper’s story, saying they 
initially thought they might have 
a staffing issue, either needing 
more people or more training of 
people. But later they told the 
newspaper that they had a better 
handle on the situation and had 
updated its policy from a first-
in/first-out to a rolling request 
system. “Under the new process, 
rather than letting one request 
hold up the queue just because 
it was received first, custodians 
will try to fill the easy requests 
quickly and fill large requests in 
sections.” That was 2019.

No matter the processes em-
ployed by government entities, Per-
rusquia’s lawsuit may be the first 
in Tennessee that has taken aim at 
unusual and inexplicable delays.

Police audits could shed 
light on problems within 
police department

It’s notable that he is asking 
for records that go to the heart of 
questions about police oversight in 
Memphis. His request was made 
in December 2020. In January 
2023, Tyre Nichols was pulled over 
by police for what they said was 
reckless driving, then beat to such 
a pulp that he later died. Much of 
it was caught on body camera and 
a street camera.  The police offi-
cers directly involved have been 
relieved of duty.

The audits of the city’s police 
program that seeks to intervene in 
behavior problems of police should 
have been released quickly, back in 
2021. What do they show? Perhaps 
this lawsuit will shake them loose 
and, at the same time, push back 
on the pattern of delays that under-
mine transparency in government.

The case has been assigned to 
Shelby County Chancellor Melanie 
Taylor Jefferson.

Deborah Fisher is executive 
director of the Tennessee Coali-
tion for Open Government. This 
column was originally published 
online June 21, 2023, by TCOG.

FISHER  from Page 1

submit a scenic photo for the 2024 
Tennessee Newspaper Directory 
Cover Photo Contest. Entries are be-
ing accepted through Oct. 13. Pho-
tos should reflect scenic Tennessee 
through landscapes, architecture, 
wildlife and/or nature photography. 
The prize is $200 and photo credit 
in the 2024 directory.

The winning entry, to be selected 
by popular vote of TPA member 
newspapers, will be featured as 
the primary image on the cover of 
the newest edition of the Tennes-
see Newspaper Directory coming 
out in January 2024. Lisa Hobbs, 
editor and general manager of the 
Grundy County Herald, was the 
2023 winner with her photo taken 
at Rock Island State Park.

The contest is open to all employ-
ees of TPA member newspapers. 
Entries must have been taken by a 
regular staff member or employee 
of a member newspaper and may 
include published and/ or non-pub-
lished photographs.

A maximum of two entries by 
one photographer may be submit-
ted. Photo specifications Photos 

must be submitted as digital files 
in color (minimum size 8.5 x 11 at 
300 resolution) by uploading the 
file to https://tinyurl.com/TPA-Di-
rectory-Photo-Contest.  Vertical 
images that can be displayed as 
8.5 by 11 photos work best for the 
cover design.

Entry information should then 
be emailed to TPA Member Services 
Manager Robyn Gentile at rgen-
tile@tnpress.com with the file 
name, name of the photographer, 
newspaper, contact phone number 
and some information about the 
subject/location photographed.

Staff reports
Aug. 3, 2023

Gould honored with TPA 
President’s Award for 
second time

Dave Gould, who serves as 
Tennessee Press Service and as 
TPA Secretary, was honored with 
the TPA President’s Award by out-
going TPA President Chris Vass at 
the State Press Contests Awards 
Luncheon on July 21 in Franklin.

The president’s award is an 

award presented by the outgoing 
president to a person who has 
been of great assistance to the 
president or to the Association. 

Vass cited Gould for his leader-
ship in helping TPA battle poten-
tially detrimental legislation during 
the 2023 legislative session, for his 
leadership as TPS president and 
navigating the search for a new 

TPA executive director
“Even as he was building and 

leading his own newspaper compa-
ny, he spent hours on the Hill and 
on zoom calls working with his 
TPS and TPA board colleagues and 
publishers to ensure harmful legis-
lation went nowhere,” said Vass.

“And with the death of Carol 
Daniels in February, Dave graciously 
offered his leadership and expertise 
to TPS. He has taken the lead in 
recruiting Carol’s successor, a critical 
role to the future of our organiza-
tions. His thoughtful, common-sense 
leadership shined this year. I cannot 
think of a more deserving individual 
than Dave for this honor.” 

Gould was also the recipient of 
the 2018 President’s Award present-
ed by then-president Eric Barnes.

Staff reports
Aug. 3, 2023

Herald and Tribune 
may look closed, but 
it is still alive

From Ron Waite, Six Rivers Group 
Publisher: The Herald & Tribune is 
not closing, but we are selling our 

building and relocating our staff.
The Herald & Tribune is part of 

Six Rivers Media, which also pub-
lishes the Johnson City Press, the 
Erwin Record, The Tomahawk and 
the Kingsport Times News.

Recently, the Six Rivers Media 
staff in our Johnson City Press 
building moved to new office space 
in Johnson City. Within our new 
facility, we made room for our H&T 
staff as well. This was a business 
decision based on current demands 
of how our business operates today.

We remain committed to 
publishing the weekly Herald & 
Tribune and serving the Jones-
borough community with local 
journalism through the Herald & 
Tribune and our other community 
newspapers that are delivered to 
subscribers residing in this won-
derful community.

Serina Marshall will continue 
to be our lead reporter, focusing 
her efforts on telling the stories 

of the Jonesborough community. 
Marcella Brooks will continue to 

help local businesses market their 
goods and services via advertising.

Six Rivers Media, Kingsport
June 14, 2023

NEWS & MOVES  from Page 3

Photo by Tony Centonze, for TPA

Outgoing TPA President Chris 
Vass, Chattanooga Times Free 
Press, awards Dave Gould, Main 
Street Media of TN, Gallatin, the 
2023 TPA President’s Award on 
July 21 in Franklin, Tenn.
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The four newest members of 
the Tennessee Newspaper Hall of 
Fame were posthumously induct-
ed July 21 during a ceremonial 
dinner held in Franklin, Tenn., 
in conjunction with the 2023 TPA 
State Press Contests Awards lun-
cheon held earlier in the day.

This year’s list of HOF inductees 
included Joseph P. Albrecht, Sam 
D. Kennedy, William H. Millsaps 
Jr., and William C. “Bill” Simon-
ton, Jr., each of whom served 
decades as prominent stalwarts 

in the field of newspaper publish-
ing during careers that touched 
Tennessee.

The addition of these four men 
brings to 64 the number of Hall 
members that have been chosen 
since the Hall’s establishment in 
1966. It was founded as a joint 
project of the Tennessee Press 
Association and the University of 
Tennessee.

The Hall of Fame honors those 
who have made an outstanding 
contribution to Tennessee News-
paper journalism or, through 
Tennessee journalism, to news-
paper journalism generally, or 
who have made an extraordinary 

contribution to their communities 
and region, or the state, through 
newspaper journalism.

The Hall of Fame is adminis-
tered by a committee composed 
of a senior faculty member of the 
UT School of Journalism & Media, 
members appointed by the Tennes-
see Press Association, and members 
appointed by the University of Ten-
nessee. It is America’s 16th oldest 
Newspaper Hall of Fame. 

Selection of honorees is made 
biennially by a five-member 
committee of past presidents of 
the Tennessee Press Association, 
serving on a staggered-term basis. 
Inductees have ncluded one former 

Tennessee governor, five Pulitzer 
Prize winners, one National Head-
liner Award winner, three Society 
of Professional Journalists national 
Distinguished Award winners, 
and one journalist member of the 
University of Tennessee Board of 
Trustees. Biographical sketches of 
these journalists appear online at 
www.tnnewspaperhalloffame.com.

All honorees 1) must have made 
an oustanding contribution to 
Tennessee newspaper journalism 
or, through Tennessee journalism, 
to newspaper journalism generally, 
or 2) must have made an extraordi-
nary contrbution to their com-
munities and region, or the state, 

throgh newspaper journalism.
All honorees must have been 

deceased two years or more before 
being nominated.

The Hall of Fame is located in 
the College of Communication & 
Information at the University of 
Tennessee —Knoxville.

Funding for the Hall of Fame is 
provided by the Tennessee Press 
Association Foundation, Inc., a 
nonprofit corporation dedicated to 
the support of print journalism ed-
ucation scholarships, research, and 
orther similar activities designed to 
meet the needs of the newspaper 
profession in Tennessee.

STAFF REPORTS
Tennessee Press Association
July 21, 2023

Joseph P.  Albrecht 
1941-2017

Joseph P. “Joe” Albrecht served 
the newspaper industry, his com-
munity and his family with the 
highest level of integrity, devotion 
and excellence.  

Joe was in the newspaper 
business for his 
entire 50-plus-
year professional 
career, starting 
as a newspaper 
carrier at age 11 
at the Manhat-
tan Mercury in 
Kansas, where 
he later became 
a pressman and 
eventually man-
ager of the print-

ing department. While working 
as a pressman, Joe attended night 
college at Kansas State University. 
He moved to Pittsburg, Kansas, 
first as a circulation manager and 
then advertising manager at the 
Headlight-Sun. 

In 1973, Joe moved to Tennes-
see. He was briefly assistant to the 
publisher of the Cleveland Daily 
Banner before being promoted to 
vice president of Walls Newspaper 
Consultants.  

Joe was named editor and 
publisher of the Cookeville Her-
ald-Citizen in 1976. While at the 
Herald-Citizen, he successfully 
won back the market against a 
competing daily newspaper and es-
tablished Cookeville’s first Sunday 
newspaper edition and its first total 
market coverage publication.

At the end of 1989, Joe left 
the Herald-Citizen and started 

Albrecht News-
papers, Inc., a 
newspaper own-
ership, consulting 
and bookkeeping 
company based 
in Cookeville, 
which at one 
time owned and 
managed eight 
community 
newspapers in 
Tennessee (Lafay-
ette, Henderson, 
Brownsville, Covington), North 
Carolina (Louisburg, Nashville, 
Plymouth) and Kentucky (Russell 
Springs). In Tennessee alone, he 
was directly involved in newspa-
pers serving six different counties 
over his career. He was passionate 
about the role a good newspaper 
played in the success of a commu-
nity, and he insisted on journalism 
being practiced ethically, truthful-
ly and without bias.

Joe had been hands-on in 
nearly all aspects of a newspaper 
- he wanted to know as much as 
possible about his industry to be a 
better leader, a trait he passed on 
to his son, Jay, who also became a 
newspaper owner and publisher. 
His vast business and operational 
knowledge of newspapers was 
shared with many other managers 
for the betterment of the industry 
as a whole. Joe was often called 
upon to offer advice to newspaper 
leaders who were looking for more 
effective operations or new reve-
nue-producing ideas.

The Tennessee Press Associa-
tion (TPA) and its related entities 
were near and dear to Joe’s heart. 
He saw the importance of having 
a trade association supporting its 

members and helping promote is-
sues that were critical to the indus-
try’s success. He gave much of his 
time over the years to these efforts, 
including serving as TPA president 
and as a TPA Foundation trustee 
for more than 30 years, includ-
ing five as its president. Joe was 
heavily involved in the campaign 
to establish the endowment fund 
that served as a primary funding 
mechanism for the educational 
initiatives of the foundation today.

Joe was a champion for the First 
Amendment and the importance 
of free speech in our country. 
He fought to keep public records 
open and official meetings in the 
sunshine. His newspapers often 
held corrupt officials accountable 
and called to task questionable 
decisions affecting taxpayers. He 
won a libel case at one of his news-
papers that ultimately reached the 
U.S. Supreme Court (which refused 
to hear the case) — a victory for 
journalists who are compelled to 
write about the wrongdoings of 
public officials.

Joe never wavered in his duty 
to do business the right way, with 
the highest code of ethics and 
ultimately doing what is right for 
the community he was serving. He 

held his journal-
ists to extremely 
high standards 
and demanded 
a non-biased 
approach to 
news. He was 
never afraid to 
play the “watch-
dog” role, but he 
looked for every 
opportunity to be 
his community’s 
biggest supporter 

at the same time. He believed a 
newspaper was the “window to the 
community” it served.

Many have recognized Joe as a 
mentor in their lives, not only for 
his newspaper leadership but for 
his active role in the community 
as well.

Joe was the consummate com-
munitarian, believing he should 
serve the community in which he 
lived to the best of his ability. Over 
the years, he was actively involved 
in Putnam County Habitat for 
Humanity, WCTE public television, 
the Cookeville-Putnam County 
Chamber of Commerce, Tennes-
see Tech University, Cookeville 
CityScape, First United Method-
ist Church, Upper Cumberland 
Education Foundation, Putnam 
County Library and the Public 
Housing Authority, to name a few 
of the organizations closest to his 
heart. He was a longtime Rotarian 
and enjoyed his fellowship at First 
United Methodist Church.

Joe greatly enjoyed playing golf, 
traveling with his wife, Connie 
(who he also worked with for 40 
years), and spending quality time 
with family and friends. Most will 
remember his welcoming smile 

and true gentlemanly way. 
A quote from Joe upon his 

retirement from Cookeville’s 
Herald-Citizen accurately sums up 
his view on his chosen profession: 
“Journalism, all that goes into 
putting out a newspaper for the 
community, holds a special appeal 
to me. It is a wonderful opportuni-
ty to be of service to a community, 
to help promote and work for a 
better life for everyone, across all 
walks of life.”

Sam Delk Kennedy 
1926-2018

Sam Delk Kennedy was the son 
of Dr. Henry Grady and Annie Por-
ter Delk Kennedy of the Kettle Mills 
community near Hampshire, Tenn. 

Sam graduated 
as valedictorian 
at Hampshire 
High School 
when he was 16 
before attending 
David Lipscomb 
College, where he 
played basketball. 

Sam did a stint 
in the U.S. Army 
as a sergeant 

during World War II. He then 
graduated from North Carolina 
State University, which he attended 
on the G.I. Bill. He continued his 
education and later graduated from 
Cumberland Law School.

Prior to his newspaper career, 
Sam served as a General Sessions 
Judge and District Attorney General 
for the 14th Judicial Circuit from 
1958 to 1965.

See INDUCTEES Page 6
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In 1954, Sam married Elizabeth 
“Betty” Ridley Finney. When Betty’s 
father, John Finney, died in 1965, 
Sam was chosen to lead Columbia’s 
The Daily Herald where John had 
been the editor and publisher. By 
all accounts, the new career suited 
Sam’s interest in government and 
community events. 

Sam remained in the newspaper 
business and formed the Kenne-
dy Newspaper Company, which 
owned four publications — The 
News Leader of Parsons, the Wa-
verly News-Democrat, the Buffalo 
River Review and the Lawrence 
County Advocate.

Sam was also active in news-
papers and the Tennessee Press 
Association (TPA) for more than 50 
years and served in various roles, 
including TPA president. Sam also 
chaired TPA’s Government Rela-
tions Committee for more than 30 
years. In that position, he led the 
association’s effort to help craft the 
Tennessee Sunshine Law, the state’s 
open meetings law that created 
more transparency with regard to 
meetings involving public policy. 

Sam defended the Sunshine Law 
and the state’s Open Records law 
throughout his career. In recogni-
tion of his efforts, he was inducted 
into the national Open Government 
Hall of Fame in 2016. 

Sam served one term as Maury 
County executive before deciding 
that his preferred form of civic 
engagement was as an editor and 
publisher.

He was a former regular colum-
nist in the Nashville Banner, and 
in his later years wrote a column 
that often appeared in The Daily 
Herald and Kennedy Newspapers. 
His column, “The Barrister’s Bit,” 
was very popular and won local 
acclaim. He covered politics, com-
munity issues and everything in 
between.

Sam was a longtime trustee of 
the Tennessee Press Association 
Foundation. He served as a director 
for the Southern Newspaper Pub-
lishers Association and on the na-
tional board of the Audit Bureau of 
Circulation. He also served on the 
Tennessee State Board of Education.  

Sam was also active in many 
Columbia and Maury County civic 
organizations and projects. He 

served on various regional and state 
boards and commissions, includ-
ing the Tennessee Law Revision 
Commission.

At the time of Sam’s death, the 
Kennedys had been married for 63 
years. For most of their marriage, 
they lived on a farm in Columbia 
near their two children, grandchil-
dren and great-grandchildren. They 
often invited children to Christmas 
parties and summer camps on their 
farm.

Former Daily Herald publisher 
Keith Ponder said, “Sam Kennedy 
represented the very best things of 
our profession. As a community 
servant, as a journalist and as a 
leader, he made lasting positive 
changes in Maury County. I will 
miss his sharp wit and his kindness 
to everyone he encountered.”

William H. Millsaps Jr. 
1942-2020

William H. “Bill” Millsaps Jr. was 
an award-winning sportswriter and 
popular executive at the Richmond 
Times-Dispatch in Virginia. He was 
known to all as “Saps.”

A native of 
Daisy, Tenn., Bill 
was the son of a 
high school prin-
cipal and a high 
school teacher. 
He attended the 
University of 
Tennessee and 
played basketball 
for the school. In 

his youth, Bill began reading the 
Chattanooga Times.

In a 1978 column for the 
Times-Dispatch, he reflected on his 
fascination with the paper: “Every 
morning, I’d wonder how the 
people at the Times made all those 
words and all those lines in the 
paper fit so nicely. It appeared to be 
a wonderful jigsaw puzzle, a daily 
miracle of stories and headlines and 
pictures.”

Bill went on to work as a copy 
boy at the Chattanooga Times. He 
then worked for three years at The 
Knoxville Journal prior to joining 
the Times-Dispatch as a sportswrit-
er. At 30, Bill became the sports 
editor for the Times-Dispatch in 
1973.

Bill doubled as a sports editor 

and a columnist, covering as-
signments nationally and inter-
nationally, gaining him exposure 
and national prominence, while 
keeping him on the road 100 days a 
year. Even while traveling, he kept 
a close eye on the sports staff in 
Richmond.

Easily digested, insightful 
prose was Bill’s specialty. A loose, 
amusing, highly informative style 
attracted readers to his sports col-
umns. Over the years, Bill gained 
the respect of athletes, coaches and 
officials.  

In 1992, Bill was named man-
aging editor of the newspaper. 
Two years later, he was elevated 
to vice president and executive 
editor. Under his leadership, the 
Times-Dispatch repeatedly won top 
state awards.

Bill moved easily from sports to 
news and took an interest in politi-
cal coverage. To some degree, it was 
personal. When his brother was a 
candidate for the legislature in their 
home state of Tennessee, Bill — 
then a sports editor — took time off 
from the newspaper to volunteer as 

See INDUCTEES Page 7
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Millsaps

All photos by Tony Centonze, Clarksville, for Tennessee Press Association

Top left photo: The HOF inductee Sam Kennedy contingent: Front row (left to right): former Herald 
General Manager Betty Stewart; daughter Elizabeth Kennedy Blackstone; cousin Jan Finney Schilling; 
granddaughter Eliza Blackstone; Emily O’Connell; granddaughter-in-law Rachel Kennedy, former 
Advocate editor Nancy Brewer and Advocate Editor LaShawn Baxter. Back row: former Daily Herald 
Publisher Keith Ponder; former Herald reporter Sue McClure, son-in-law Billy Blackstone;  former Ken-
nedy Newspaper/Lawrence County Advocate GM John Finney; Sandy Finney; former Advocate Editor 
Joe Baxter; grandsons Emory Blackstone, Jack Blackstone, and Sam Kennedy III; former Herald Editor 
Tony Kessler; Richard Schilling; and Glen Stewart.

Top middle photo: Helena Jones and John Jones, Jr. Top right photo: Lindsey Albrecht, Jay Albrecht, 
and Connie Albrecht. Bottom left photo: Rachel and Sam Kennedy III. Bottom middle photo: Nancy 
Millsaps offers remembrances of her late husband and HOF inductee Bill Millsaps, Jr. Bottom far-right 
photo: Kevin Simonton spoke affectionately abouthis dad, Bill Simonton, Jr., also a Hall honoree.



August 2023 •  The Tennessee Press • Page 7

2023 TN Newspaper Hall of Fame inductees honored

his brother’s driver.
After becoming executive editor 

in 1994, Bill guided the Times-Dis-
patch at the close of what had 
been a long era of growth. The 
newspaper had steadily invested in 
staff and equipment, expanding its 
coverage to include national and 
international events that traditional-
ly had not been covered by midsize 
regional publications.

Bill also put the news first, 
even when he was ill. When the 
Times-Dispatch was publishing 
an extra edition on September 11, 
2001, he left his sickbed for the 
newspaper office downtown.

Louise Seals, a former Times-Dis-
patch managing editor, said Bill 
was “inquisitive, fair and tough 
when he had to be.”

Paige Mudd, a former Times-Dis-
patch executive editor who started 
working with Bill as an intern, said 
he “was an imposing figure, phys-
ically, with a deep and grumbling 
drawl, but he was also a gentle soul 
and gifted storyteller who knew 
just how to guide reporters to do 
their best work.”

Bill served as president of the 
Associated Press Sports Editors 
organization and the U.S. Basket-
ball Writers Association. He was 
also named Virginia sportswriter of 
the year 11 times by the National 
Sportscasters and Sportswriters 
Association. 

In 2011, Bill was the recipient of 
the Red Smith Award, which the 
Associated Press Sports Editors 
organization presents annually to 
someone who has made “major 
contributions to sports journal-
ism.” It is the top sports journalism 
award in the country, and Bill 
viewed the award as the apex of his 
media career. 

Bill was also the driving force 
behind the Times-Dispatch Invita-
tional Tournament, a well-attended 
college basketball holiday event 
held at the Richmond Coliseum 
from 1976 to 1991.

In his retirement years, Bill 
periodically wrote book reviews 
and other articles for the Times-Dis-
patch.

Bill is a member of the Virginia 
Communications Hall of Fame, the 
U.S. Basketball Writers Association 
Hall of Fame, and the media wings 

of the Virginia Golf Hall of Fame 
and the Virginia Sports Hall of 
Fame.

This biography is adapted from 
the Richmond Times-Dispatch’s 
article from April 11, 2020 by John 
O’Connor and Jeff E. Schapiro. Used 
with permission.

William C. 
Simonton Jr. 
1929-2014

William C. “Bill” Simonton Jr. 
was born to William Christopher 
and Emma Long Simonton in Cov-
ington, Tenn. He attended local 
schools and continued his educa-
tion at Centre College in Danville, 
Ky., where he met Jane Butler, his 
future wife. Bill and Jane were 
married for 55 years until Jane’s 
death in 2000. 

Bill was the third generation of 
his family to run The Covington 
Leader. His grandfather, Joseph W. 
Simonton, purchased the newspa-
per in 1888. 

During the Simonton family’s 
ownership of The Leader, the news-

paper won numerous University of 
Tennessee–Tennessee Press Associa-
tion (TPA) awards.

In his youth, Bill was a part-
time bindery assistant. In late 

1949, he joined 
the staff of The 
Leader as news 
editor. His father, 
Billy Simonton, 
who was The 
Leader’s copub-
lisher, died in 
1950. Bill then 
became manag-
ing editor of the 
paper in 1957 

after the death of his uncle Alison 
Simonton.

By 1961, changes were again 
in store as offset printing was 
instituted. The Leader became the 
first weekly newspaper in West 
Tennessee to be printed using 
“cold type.” The changeover to 
offset printing was a challenge 
for Bill and the staff. November 
1961 was very long and filled with 
process improvements under short 
deadlines and stressful changes, 
but during this time, many prof-
itable opportunities were created 

that benefited the business for 
years to come.

Bill was active in the TPA and 
served as TPA president. He served 
on the Tennessee Press Service 
board of directors, the advertising 
revenue affiliate of TPA, and also 
served as a director of the Nation-
al Editorial Association’s affiliate 
American Newspaper Representa-
tives.  

In 1963, Bill was also part of a 
select group of editors from across 
the nation to be invited to have 
lunch at the White House with 
President John F. Kennedy. 

Bill believed that the newspa-
per’s role was to factually report 
the news, but more importantly, to 
bring attention to the needs of the 
community to facilitate improve-
ments, which he often did through 
his editorial writing.

Bill was acknowledged by many 
groups for his contributions to his 
civic passions. He was a member of 
the Covington Board of Education 
from 1957 to 1972 and served as 
chairman during the desegregation 
of the city school system. He was 
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See more HOF Dinner photos on page 12

All photos by Tony Centonze, for TPA

Emory Blackstone, Emily O’Connell, and 
Lashawn Baxter were part of the Kennedy 
contingent present for the July 21 HOF Dinner.

Robbie Millsaps, Nancy Millsaps, and Kathy 
Millsaps Renick were family members on 
hand for HOF honoree Bill Millsaps, Jr.

Derby Jones, The Williamson Herald, 
Franklin; Michael Fishman, Citizen Tribune, 
Morristown; and Kevin Simonton, son of 
HOF honoree Bill Simonton Jr.

Dale Gentry, The Standard Banner, Jefferson 
City; Robert Heller, UT Knoxville; and Darrell 
Richardson, The Daily Times, Maryville.

Janet Rail, Selmer; Chris Vass, Chattanooga 
Times Free Press; and Carol Parkins, The 
Mirror-Exchange, Milan.

Sandy and Lili Finney, Culleoka; and 
Courtney Wheeler, Cumberland University, 
Lebanon.

Top photo above: Elizabeth Kennedy Black-
stone, HOF honoree Sam Kennedy’s daughter, 
introduced the Kennedy contingent during 
the July 21 HOF dinner. Bottom photo above: 
Victor Parkins, The Mirror-Exchange, Milan, 
handled some of the MC duties for the dinner.

See SIMONTON Page 12
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Ad lessons from a wall poster began with getting in sync

Ad-libs®

John Foust

I remember going to the opthal-
mologist a few years ago for my 
regular eye checkup. In the exam 
room, there was a large poster on 
the wall which featured a number 
of photographs of the same view 
of New York City from the water. 
The top left photo showed the 
unenhanced view, and after that, 
each one demonstrated what the 
view would look like with various 
eye disorders – nearsightedness, 
farsightedness, cataracts, glauco-
ma, macular degeneration, etc. 

It was a powerful message, 
because it gave the doctor a way to 
explain important facts at a glance. 
It enabled patients to see things 
through the eyes of people with 
specific eye conditions. It showed 
– in the most graphic way – what 
was happening with their vision. 

As I looked at the poster, I 
couldn’t help but think about this 
business of advertising and the 
importance of seeing things from 
others’ perspective. It goes beyond 
seeing things from our clients’ 
perspective. We have to see 
things from all of their customers’ 
points of view. And perhaps most 
challenging of all, we need to help 
each one of our clients see things 
from their consumers’ perspective. 

David Droga, who founded the 

Droga5 global advertising agency, 
said, “I really believe in the power 
of advertising . . . the power of 
advertising that’s in sync with 
what consumers want.” The key 
is in the words “in sync,” which is 
a shortened way to say “synchro-
nized.” In the old war movies, the 
grizzled old officers would say, 
“Okay, everybody, let’s synchro-
nize our watches.” In other words: 
Before we get to the drop zone, 
let’s all set our time at 0500 hours. 

Successful advertising exec-
utives like David Droga have a 
deep respect for the importance 
of seeing things from the other 
person’s point of view. They are 
constantly asking questions, prob-
ing for information, learning about 
other people and their needs and 
ideas. And they carefully consider 

demographic and psychograph-
ic research (much of which is 
available to newspaper advertising 
departments). 

I’ve heard that some ad copy-
writers even picture a person 
representing a client’s target 
audience sitting in a chair in their 
office. The idea is to talk to that 
person about the product, then use 
it as a springboard for consum-
er-centered copy. How does the 
target consumer talk? What words 
resonate? What product offers 
can generate interest? It’s a way 
to individualize and humanize a 
large group of people. It’s a way to 
get in sync. 

When you’re in sync, you forget 
about yourself and concentrate on 
the other person. Like the famous 
saying, “Knowledge is power.” 

How else are you going to have a 
feel for how Client A is likely to 
respond to a new campaign idea? 
How is Target Audience B likely to 
react to Offer C? And how much 
does Advertising Manager D rely 
on input from the company owner? 

The bottom line is that those 
who see things from the other per-
son’s point of view will sell more 
ads and create better ads than 
those who don’t. 

Copyright 2023 by John Foust. 
All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper advertising 
professionals. Many ad departments 
are using his training videos to save 
time and get quick results from in-
house training. Email for informa-
tion: john@johnfoust.com

303 Creative LLC v. Elenis: A First Amendment analysis
not to be taken as a broad license 
to discriminate.

The court framed the case as 
one in which Colorado wanted 
to compel Smith to engage in 
speech she doesn’t believe. It 
noted that the parties agreed that 
her websites would be original, 
expressive creations designed to 
convey a particular message. It 
cited decades of precedent that 
“the First Amendment protects 
an individual’s right to speak his 
mind regardless of whether the 
government considers his speech 
sensible and well intentioned or 
deeply ‘misguided.’”

In Smith’s case, designing web-
sites is afforded the same protec-
tion as books, movies, paintings 
or anything she says aloud. Even 
though she is hired by a client 
who pays her and with whom she 
may consult, the final product is 
still “her speech.”

The ruling specifically affirmed 
the “vital role public accommo-
dations laws play in realizing the 
civil rights of all Americans” but 
said that these laws must give 
way to the constitutional protec-
tion of free speech. Otherwise, 
“the better the artist, the finer 
the writer, the more unique his 
talent, the more easily his voice 
could be conscripted to dissemi-
nate the government’s preferred 
messages.”

It isn’t clear how the ruling will 
be applied in the future.

The opinion was intentionally 
narrow. It is a strong affirma-
tion of Smith’s First Amendment 
rights in her case. However, it 
doesn’t offer a lot of guidance for 
the dozens of similar cases that 
are already winding their way 
through lower courts or conflicts 
that have already arisen in the 
wake of these decisions, such as:

• What products and services 
qualify as “expressive”?

• How should courts make that 
determination? Is it in the eye 
of the creator or based on how a 
“reasonable person” might see it?

• Is there any way to test the 
sincerity of a business owner’s 
professed beliefs to make sure 
they are not simply discriminat-
ing in the name of free speech?

Some answers are straightfor-
ward. As identified in the opin-
ion, an LGBTQ+ website designer 
could refuse to create a client 
website that advocates against 
same-sex marriage.

Similarly, as Justice Neil 
Gorsuch said, “There are no 
doubt innumerable goods and 
services that no one could argue 
implicate the First Amendment.” 
For instance, just days after 303 
Creative was decided, a hair salon 
owner in Traverse City, Mich., 
said she would not serve trans-

gender and queer people. Though 
she may argue her work is ex-
pressive creation, a simple haircut 
is not a message that promotes a 
transgender or queer identity, so 
this would be discrimination. But 
what if she were asked to color a 
rainbow into someone’s hair be-
cause the client wants to visibly 
support LGBTQ+ rights?

And what about a baker like 
Jack Phillips of Masterpiece Cake-
shop (who has already secured 
a victory in the Supreme Court 
on mainly procedural grounds)? 
Based on this ruling, he would 
not have to create customized 
cakes with messages celebrating 
same-sex weddings. But when 
does baking become “expres-
sive”? What about frosting a cake 
a certain way – like with rainbow 
frosting – but with no written 
message?

The decision in 303 Creative LLC 
v. Elenis demonstrates there is a 
limit to the First Amendment in 
these cases but doesn’t precisely say 
where.

Kevin Goldberg is a First Amend-
ment specialist for the Freedom 
Forum. He can be reached at 
kgoldberg@freedomforum.org. This 
column originally was published by 
Freedom Forum at www.freedom-
forum.org and is republished here 
with permission from Freedom 
Forum.

In a much-watched case, 303 
Creative LLC v. Elenis, the Su-
preme Court in June 2023 ruled 
that a Christian website design-
er cannot be required to create 
wedding websites for same-sex 
couples. The designer said that do-
ing so would violate her religious 
beliefs.

Fans of the decision saw it as 
protecting the free speech pro-
visions of the First Amendment, 
affirming that the government 
cannot force a person to speak, 
which in this case meant creating 
a web page.

Others expressed concern that 
the decision could open the door 
to business owners finding ways 
to discriminate because the court 
did not define what business ac-
tivities would constitute expres-
sion.

Lorie Smith, owner of Colora-
do-based website design company 
303 Creative LLC, considered 
designing wedding websites, but 
she didn’t want to create sites 
for same-sex weddings because 
that would run contrary to her 
religious belief about marriage. 
This might run afoul of the 
Colorado Anti-Discrimination 
Act, which prevents denying 
service at businesses on the basis 
of, among other characteristics, 
sexual orientation. But Smith 
strongly believed that being 

forced to create wedding websites 
for same-sex clients violated her 
First Amendment protection from 
the government requiring her to 
speak.

Smith filed a federal lawsuit 
and, eventually, 303 Creative 
LLC v. Elenis proved to be one of 
the most contentious and closely 
watched cases of the 2022-2023 
Supreme Court term. It was often 
framed as a fight for the future 
of speech and religious rights 
against the future of anti-discrim-
ination laws and LGBTQ+ rights:

• If Smith lost, businesses 
would have to serve all customers 
without regard to their owners’ 
core beliefs.

• If Smith won, businesses 
could refuse service to someone 
based solely on the customer’s 
sexual orientation – or potentially 
race, color, national origin, reli-
gion, sex, age or disability.

In a 6-3 decision, the Supreme 
Court ruled in favor of Smith – 
but in a narrow way, with a clear 
statement that the decision was 

Freedom
Forum

Kevin Goldberg
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Once a year, I throw myself a 
pity party. I lean into my worst 
negative instinct, I embody 
the bitter cripple within, and I 
wallow in my own misery. I look 
back at the things I have failed 
at—forget the unpaid invoices, 
the killed pieces, the rejected 
pitches—this is a day meant for 
more dire things: The running I’ll 
never get to do, the driving I still 
can’t do, the ableism that society 
drowns me in from the moment 
my alarm goes off until the mo-
ment the spasms have sapped the 
energy from me and collapse into 
bed (or the couch, whichever is 
closer). On my pity party day, my 
brain space is not one you want 
to hang out in.

I allow myself this day because 
it used to be my everyday and now 
I see that depression and anxiety, 
that deep unsettledness, drowning 
many media workers, staffers and 
freelancers alike. 

I want to examine how pessi-
mism and downright hopeless-
ness have to be processed if we 
hope to build a sustainable media 
landscape, but also how disabled 
people being involved in stories 
that don’t necessarily involve 
disability can show us a path 
forward. 

The cold reality
I have a saying that I’ve been 

leaning into recently, “Pessimism 
is not a business plan.” It doesn’t 
matter if you are journalists, nov-
elists, poets, or otherwise; we tend 
to yearn for the bygone era. How 
many times have you seen a jour-
nalist pining for two decades ago 
when rates were magically higher 
and deadlines were magically eas-
ier? Never mind that most of those 
bylines went to cis, straight, white, 
old dudes who went to Columbia. 
Just a minor detail when it comes 
to journalism discourse.

There is no doubt that the media 
is facing unprecedented challeng-
es, Meta and Google are quickly 
marching towards banning news 
content in Canada to avoid paying 
creators and two of our media 
brands are discussing a merger 
that would further consolidate 
news – but on the individual level 
that rampant pessimism doesn’t 
actually do us any good. 

I recently listened to a podcast 
with James Clear, author of Atomic 

Habits. In it he suggests that there 
are people who look immediately 
to solutions and there are people 
who gravitate towards pointing out 
why you shouldn’t do something. I 
wish we had more of the former.

The disabled experience 
And here again, I see parallels 

with the disabled experience. One 
of the first things the medical 
system does when you get injured 
is put you on what amounts to a 
suicide watch. For those of us who 
were born with at least one of their 
disabilities, mental health is much 
less talked about and yet is still 
omnipresent. No GP acts surprised 
when you wheel into their office 
and ask for antidepressants or 
something to qualm your anxieties. 
Self-medication among disabled 
people is another specter in this 
realm of existence. Being disabled 
isn’t easy, being upset is part and 
parcel, but that doesn’t mean we 
have to lean into those impulses all 
the time and collectively. 

From a freelance innovation 
perspective, if you believe that your 
pitches won’t be accepted, if you 
believe that hard-earned relation-
ships with editors are a pointless 
endeavor, if you sink into the abyss 
that is disability Twitter, it may just 
become a self-fulfilling prophecy. 

I’m not here advocating for 
mindless optimism, but I am here 
to say that being more intentional 
with your grief of an imagined 
future—an imagined future that 
was/is, inherently, easier—is a 
more practical approach. Call it . . . 
grounded optimism.

But how?
I believe that in order to build a 

sustainable journalism business we 
have to start from the position, at 
least as individuals working within 
the ecosystem that is media, that 
we are capable. Journalism training 
programs—whether that’s journal-
ism schools, student papers, or good 
old-fashioned Googling—have to 

teach about business as much as 
they teach about craft. I think that 
part of the reason so many media 
workers feel helpless is because they 
don’t have the skills to navigate the 
landscape. They’re left to their own 
devices and so every little slipup 
feels like a catastrophic failure.

And disabled people don’t have 
the same 24 hours in a day as 
their non-disabled counterparts. 
Hell, I’d argue that nobody has 
the same 24 hours. Whether it’s 
because of a medical routine, the 
brain fog that can come with a 
condition like Long Covid or ME/
CFS, the general malaise of a med-
ication switch, or the physical and 
emotional overwhelm that is so 
common with neurodivergent peo-
ple, there are endless reasons why 
time might get away from you. I 
have lost days, weeks, and years 
to not just my cerebral palsy but 
my anxiety and panic disorders. 
I’ve been able to build a business. 
Those two things are sometimes 
in opposition, but also sometimes 
they are in concert. 

For an example of this attempt at 
groundedness, I do my best to not 
care about when a piece is going to 
come out. I care about when I will 
be paid, I care even more for the 
sources who have agreed to speak 
with me, but I do try not to tie my 
self-worth to when a particular 
piece will be published. I also have 
to be very careful how I receive 
news about layoffs. On one hand, 
I feel for those who have lost their 
jobs, I offer free coaching sessions 
to those who may want to jump to 
freelance, I hear and validate their 
concerns. However, as a business 
owner I have to be willing to sit 
with the fact that those outlets are 
going to shift toward freelancers, 
National Geographic being the latest 
example, and that is, inherently, an 
opportunity. I also have to remem-
ber that there is a larger outpouring 
of support for laid-off staffers than 
there ever is for career freelancers 
who are muddling through. But 
again, it is my job to process those 
feelings, just as it is part of my 
responsibility to myself to try to pro-
cess how I’m feeling on any given 
day about being disabled.

How this translates into 
coverage

Funny that a guy with a disabil-
ity that affects his muscles is mak-

How to manage negativity in the journalism industry
Best
Practices

John Loeppky

Sparking community and collaboration 
in a hybrid newsroom pays dividends

Editor’s note: This article has 
been edited to fit the space and is 
reprinted here with RJI’s permission.

Since joining the Sarasota 
Herald-Tribune in August 2021 
— deep into COVID prevention 
measures and remote work — 
reporter Anne Snabes said she was 
looking for something more in her 
newsroom’s work culture. 

With only a couple people 
coming into the office during the 
hybrid schedule, Snabes said it 
often felt like people were work-
ing in their own bubbles and not 
collaborating or communicating as 
much as they could.

As part of the recent cohort of 
Poynter-Koch Media and Journal-
ism Fellows, Snabes was tasked 
with leading an innovative project 

that addressed an external or 
internal challenge for her news-
room. That’s how she came up 
with her program “Coffee with 
the Reporters,” where she met 
with her colleagues for about 45 
minutes once a week for an eight-
week pilot period.

Since then, Snabes has made 
some adjustments — like moving 
the meetings to twice a month – 
and learned more about how to 
build a sense of community in 
her hybrid newsroom. She shared 
some of those insights with us.

Lytle: Tell me more about your 
Poynter-Koch Fellowship project.

Snabes: “We had a mid-year 
summit for the Poynter-Koch 
fellowship, and someone told me 
that her newsroom had weekly 
brainstorming meetings. Another 
person said that her former paper 

EMILY LYTLE
Reynolds Journalism Institute
June 12, 2023

See NEWSROOM Page 10

ing this comparison, but grounded 
optimism requires repetition, 
much like physical exercise. 

This month (August) was 
Disability Pride Month and one of 
the pieces of media that is often 
shared around this time of year is 
Laura Hershey’s poem “You Get 
Proud by Practicing”. Published 
first in 1991, it reads in part:

You do not need
to be able to walk, or see, or hear,
or use big, complicated words, 
or do any of the things that you 

just can’t do
to be proud. A case worker
Cannot make you proud.
Or a doctor. 
You only need
more practice.
In journalistic parlance, an 

editor cannot make you proud; a 
colleague cannot make you proud; 
a professor, a teacher, a reader, 
cannot make you proud. The 
whims and patterns of the market 
cannot make you proud. The big 
hedge fund manager that owns 
your daily paper cannot make you 
proud. Even those you share space 
within a union cannot make you 
proud. You have to practice.

In terms of coverage, that prac-
tice means that disabled people 
need to be involved outside of 

topics that are strictly about dis-
ability. Think of your most boring, 
ho-hum story: How can a disabled 
person’s experiences be interest-
ing? Beyond what they’re going to 
say, how can you practice making 
your interviews more accessible? 
How can you get used to finding 
comfortable segues into questions 
of identity? How can you just let, as 
one of my previous columns sug-
gested, disabled people be boring?

But you can’t do any of that if 
you’re wallowing in industry-led 
self-pity. Pessimism isn’t a busi-
ness plan and it’s not a recipe for 
long-term success, whether you’re 
disabled or not. 

John Loeppky is a Reynolds Jour-
nalism Institute (RJI) columnist 
whose column explores issues that 
focus on journalism innovation 
through the lens of disability and 
freelancing. John is also a disabled 
freelance journalist currently based 
on treaty six territory in Saskatoon, 
Saskatchewan, Canada. He has 
been published by the likes of CBC, 
FiveThirtyEight, Poynter, Defector, 
Insider, Healthline, and a host of 
others. He can be reached at John@
Jloeppky.com.

See LOEPPKY Page 12
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Preserving and promoting the 
public’s right to know was a prior-
ity during my tenure as an editor. 
We regularly jousted with public 
officials, educating them on the 
letter of the law in circumstances 
of open meetings and public data.

Whenever someone tried to 
withhold information clearly 
classified as public, we tripled 
our efforts. We usually were 
successful. We’d close the loop by 
informing readers of our resolve to 
keep them in the know.

Every editor can likely recount 
numerous instances when they 
have fought for the release of pub-
lic information. I remember three 
of the most egregious cases our 
newspaper encountered.

A public safety director was 
quietly reprimanded after taking 
a pleasure ride on the city’s water 
patrol boat while on duty. A su-
perintendent refused to acknowl-
edge the recommendation to close 
a school building until formal 
school board action. A police 
chief withheld information from 
a crime scene in deference to the 
individuals involved.

We pursued and prevailed in 
publishing the details. Many 
editors know the routine, but let’s 

pause for a moment. Our actions 
are largely reactive.

Why not be proactive in edu-
cating public officials on the dos 
and don’ts of public information? 
It reminds me of when our city’s 
newly appointed attorney conduct-
ed an orientation for members of 
boards and commissions. Topics 
included public meeting proce-
dures, the open meeting law, and 
ethics in government. I attended 
– admittedly a bit of surprise to 
the organizers – and then wrote a 
column offering our perspective 
on the attorney’s perspective of the 
public’s right to know.

Why not consider inviting pub-
lic officials – anyone for that mat-
ter – to a primer on FOI laws? At 
minimum, editors should always 
seize the opportunity to explain 
to readers their pursuit of open 
government when circumstances 

surface.
Bottom line, if access to informa-

tion is denied, don’t simply accept 
“no” for an answer. Here are some 
tips to guide newsrooms to advance 
their cases. Some are grounded in 
law; others are offered as avenues 
to gain information that may not be 
readily accessible.

Know your rights. Federal and 
state laws provide access to a 
variety of public information. The 
premise of many laws is that gov-
ernment data is presumed public 
unless stated otherwise. Being 
well versed in FOI laws is the first 
step to gaining access.

Make certain officials cite the 
law. Officials frequently withhold 
information on the basis they don’t 
believe it’s in the best interests of 
the public or the affected individu-
als, or they don’t believe the infor-
mation is public. That’s not good 
enough. Challenge them to cite the 
law, and, in turn, be prepared to re-
cite the statute that dictates access. 
This won’t necessarily guarantee 
release of information, but you’ll 
be on firmer ground in advancing 
your argument.

Consider guaranteeing confidenti-
ality. Confidential sources should be 
used sparingly, but sometimes it’s 

the only way to confirm information 
important to readers. A good rule 
of thumb is to get at least one other 
source to confirm the information.

Use others in the industry as a 
resource. Editors and reporters often 
have their hands full just gathering 
and reporting the news. Don’t be 
afraid to solicit assistance from your 
peers when you hit roadblocks in 
gaining access to information.

These tips are grounded in the 
letter of the law. Editors and report-
ers should be equally aggressive 
in advancing their request based 
on the spirit of openness. That’s 
especially important when seeking 
information from private entities – 
civic organizations and businesses, 
for example – that are not governed 
by public disclosure laws.

News sources should recognize 
the potential damage to their im-
ages created by hearsay. Reporters 
should state the importance of 
quelling rumors by publishing a 
story that recites the facts straight 
from the source. Company layoffs 
are an excellent example; the 
numbers often become exaggerat-
ed. Encourage employers to issue 
a press release, speak to the facts. 
Naysayers still may dismiss the 
statement as the “company line,” 

but the story will provide a bench-
mark for conversation.

Sharing vital information in 
a timely fashion is a win-win 
situation for the affected organiza-
tion and the community. It’s also 
a prime example of a newspaper 
doing its job.

Always take the final step. Never 
underestimate the value of writing 
a column and explaining why your 
newspaper is aggressive in pur-
suing and preserving the public’s 
right to know – why it is in the 
best interests of everyone. Not to 
mention, you’re only exercising the 
public’s rights under the law.

Jim Pumarlo is former editor 
of the Red Wing (Minn.) Republi-
can Eagle. He writes, speaks and 
provides training on community 
newsroom success strategies. He 
is author of “Journalism Primer: 
A Guide to Community News 
Coverage,” “Votes and Quotes: A 
Guide to Outstanding Election Cov-
erage” and “Bad News and Good 
Judgment: A Guide to Reporting 
on Sensitive Issues in Small-Town 
Newspapers.” He can be reached at 
www.pumarlo.com and welcomes 
comments and questions at jim@
pumarlo.com.

Community
Newsroom
Success

Jim Pumarlo

Go on the offensive when advocating for FOI 

had a weekly coffee reporter meet-
ing, and I ended up taking that 
idea and making it my own. 

“Some of them were more general 
check-in sessions where we could 
just talk about what we’re work-
ing on and give each other advice. 
There was one that was a brain-
storming session where we could 
pitch ideas and go back and forth. 
That worked really well, we had 
very high attendance for that one. 

“And then there were some other 

ones, which I personally really 
enjoyed, where I asked someone in 
the newsroom to present on a topic 
that they have expertise on. One 
thing I liked about that was I think 
it allows all employees to show their 
expertise and take on a leadership 
role, even if it’s just for one meeting. 
Yesterday, our youngest employee 
actually talked to us about using 
social media as a reporter. He 
covers education, and he does these 
great tweet threads about the school 
board and other education issues. “

Lytle: Do you have any advice 

for running a brainstorming ses-
sion and keeping them inclusive?

“Running a meeting was totally 
new to me. There are always 
people who are willing to share a 
lot, which is awesome. But some 
people might be quieter and you 
should also make sure that they 
have a chance to talk. My advisor 
in the Poynter-Koch program, 
Katie Hawkins-Gaar, gave me good 
advice that I’d like to implement: 
If you have more of an introvert-
ed person, you could email them 
ahead of the meeting.” 

Lytle: I imagine it would be 
helpful to be able to show man-
agers that certain story ideas or 
other helpful tools came out of 
these coffee meetings?

“Early on, we had a brain-
storming session, and I shared 
a picture of our brainstorming 
ideas that we’d come up with on 
the whiteboard with editors. I’d 
like to do more of that because it 
shows, ‘Hey, we came up with a 
lot of good ideas and some of those 
actually did become stories.’ 

It’s also hard to measure in the 

sense that sometimes these things 
aren’t very tangible, I think part 
of the benefit is just to increase ca-
maraderie among our newsroom. 
I feel like I’m getting to know my 
fellow reporters better and also 
what they’re working on, as well. 
So I think some of it is harder to 
measure, but it’s still important.”

Lytle: Do you have any other 
advice for someone who might be 
looking to start something similar 
in their newsroom?

“Attendance does vary. You may 
have some meetings where you 
have three people show up and 
other ones, where you may have 
seven. I wouldn’t take it personal-
ly if you’re running these meet-
ings. People are busy; reporters 
are busy. And even if you have 
small attendance, that can also be 
valuable to people. I do recom-
mend bringing snacks. I don’t 
know if that technically increases 
attendance, but I think it makes it 
a little more fun.” 

Lytle: Do you think it helps to 
make these meetings or coffee 
chats optional?

“At first, I felt like it’d be great if 
it was mandatory. Then probably 
you would have higher attendance. 
But I think [with optional meet-
ings], it becomes something people 
want to do, not just something 
they’re required to do. I also have 
to be responsive to what people 
want and are interested in, so I 
think that’s a good thing.”

Lytle: Have you noticed a change 
. . . a sense of feeling more connect-
ed to your fellow reporters?

“One thing I did hear recently, 
that was very promising, was one 
of my coworkers was saying that 
she felt like I started things. For 
example, we have a softball team 
now. Another thing I’ve noticed is: 
There are some of my coworkers 
who I didn’t used to see as much, 
and I’m getting to see them. And 
I love that. And it’s good to hear 
what they’re working on.”

Emily Lytle is the Innovation in 
Focus Editor on RJI’s Innovation 
Team. She produces the monthly 
web series Innovation in Focus.
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public figures (corporate leaders, 
celebrities) must prove what’s 
known as “actual malice” to pre-
vail in a libel suit. In other words, 
they must establish that you 
knew or strongly suspected that a 
statement you published was false 
when you made it. That’s a much 
higher legal bar than the one that 
applies to private figures, who can 

succeed in a libel lawsuit merely 
by showing that a false statement 
that injured their reputation was 
made with negligence. Because 
actual malice is widely misunder-
stood, my colleagues at the Report-
ers Committee recently published 
a helpful explainer (rcfp.org/actu-
al-malice-explained).

Rely on official documents 
as much as possible: Under 
what’s known as the “fair report 

privilege,” you are protected 
from liability if you fairly and 
accurately report on government 
records, court documents, and 
official statements made by public 
officials. In Tennessee, however, 
this privilege does not extend 
to non-public comments that a 
public official may make during a 
private interview with a reporter. 
The Tennessee Supreme Court 
held in 2019 that “the fair report 

privilege applies only to public 
proceedings or official actions 
of government that have been 
made public.” Be sure to state in 
your story when information you 
are relying on is attributable to 
official documents or actions so 
that it’s clear that the fair report 
privilege applies. 

For more information, check out 
the Reporter’s Committee’s Guide 

to Pre-Publication Review (rcfp.
org/resources/pre-publication-re-
view-guide). And if you have ques-
tions that aren’t answered in our 
guide, you can always contact me 
directly at pmcadoo@rcfp.org. 

Paul McAdoo is the Tennessee 
Local Legal Initiative attorney 
for the Reporters Committee for 
Freedom of the Press. He is based in 
Nashville.

that the First Amendment should 
never change — mostly men, 
Baby Boomers and white respon-
dents — 7% of respondents said 
the First Amendment goes too far 
in protecting residents — a stark 
increase from 3% last year.

“There are some (people) chip-
ping away when you look at the 
underlying data,” Goldberg said. 
“Some Americans are willing to 
trade off some parts of the First 
Amendment to suit their own 
needs, which I think is a little 
troubling and is the antithesis of 
the First Amendment.”

The differences in opinion come 
most in the details, according to 
Goldberg. While many respon-
dents know of freedom of speech, 
many don’t know the other four 
freedoms enshrined in the amend-
ment — religion, press, assembly 
and petition — or what is covered 
by these freedoms.

This, Goldberg said, is where 
the danger lies.

“I think what we’re seeing is 
that there’s a lot of work to be 
done,” he said. “But there is a lot 
of optimism in the possibility that 
we can get there.”

What Americans know 
about freedom of speech

As the best-known freedom of 
the five, 40% say it is the most es-
sential of the group. This number 
has steadily climbed — from 33% 
in 2020 and 37% in 2022. For the 
first time in the Freedom Fo-
rum’s surveys, that number now 
surpasses the 37% who believe all 
five are equally essential.

Meanwhile, most respondents 
could not identify where their 
speech rights begin and end.

Around half of respondents 
knew that books, movies and 
music videos are protected by free-
dom of speech, but another 30% 
thought that none of those were 
protected speech.

According to the survey:

• 62% know books are protect-
ed speech

• 54% know music is protected 
speech

• 51% know that movies are 
protected speech

• 45% know that sculptures are 
protected speech

• 43% know that memes are 
protected speech

• And 30% think none of these 
are protected speech

The discussion of what materi-
als are considered free speech is 
currently fueling debates across the 
country on what books are allowed 
in schools, and the limits of par-
ents’ rights versus student rights.

In 2022, 57% of respondents 
believed there was “no appropriate 
reason” to ban books from being 
taught in classrooms or being 
made available in public school 
libraries.

Those who did agree with re-
moving books “cited content about 
gender, sex, violence or race” as 
reasons for limiting access to specif-
ic books. In 2023, the survey found 
respondents are more likely to trust 
parents to make the decision about 
the removal of books, and less likely 
to trust policymakers.

Younger Americans skewed dif-
ferently, with a majority of younger 
respondents saying that students 
should have significant input on 
content removal decisions.

Conversely, Gen Z respondents 
are least likely to agree that free 
speech on college campuses “foster 
the free exchange of ideas, even if 
those ideas are hateful to some.”

But they stand in the minority 
overall — 66% of respondents 
support free speech on college 
campuses even if its offensive.

On hate speech, a growing 
number of respondents believe 
that preventing hate speech is 
more important than protecting 
free speech, and hate speech 
should not be protected at all. The 
survey found 40% of respondents 
expressed this belief, with 54% of 
those citing the reason that hate 
speech can lead to discrimination 

or abuse of minority groups.
However, 60% hold that hate 

speech should be protected by the 
First Amendment. According to 
the survey, older, white men were 
more likely to oppose limits on 
hate speech, while people of color 
and younger respondents were 
more likely to support limitations 
on speech.

What Americans know 
about freedom of religion

Although 64% of respondents 
are able to identify religion as a 
part of the First Amendment — 
placing it under the freedom of 
speeches’ 95% — only 11% con-
sider it the most essential of the 
five freedoms.

The belief of its importance is 
also dependent on age: the young-
er the respondent, the less they 
believed the freedom of religion 
was the most essential.

Despite this discrepancy, a 
majority of respondents agreed 
that protecting personal religions 
convictions over preventing dis-
crimination was a needed aspect 
of the First Amendment.

When asked if a baker or 
website designer should be able 
to “refuse to create a message 
… that violates their religious 
beliefs,” directly referencing the 
recent U.S. Supreme Court case of 
303 Creatives v. Elenis, 63% said 
yes.  

On the other hand, only 24% 
understood that the First Amend-
ment doesn’t apply in the private 
workplace, something Goldberg 
calls “troubling.”

“The fact that only 24% of 
Americans correctly realize the 
First Amendment doesn’t apply in 
a private workplace is concerning, 
because that’s a fundamental mis-
understanding of the First Amend-
ment,” he said. “It’s one of those that 
will create a narrative that spins 
out of control, because these are the 
conversations people will have in 
daily lives. They’re the things that 
have people debating around the 

Thanksgiving dinner table.”

What Americans know 
about freedom of press

Trust in the press has remained 
shaky over the past year, with 
about 6 in 10 Americans able to 
identify the freedom as part of 
the First Amendment, and just as 
many saying it is important for the 
media to act as a watchdog on the 
government.

In 2022, only 37% of respon-
dents said that media fulfilled this 
role effectively, with another 37% 
saying that they do not and 25% 
are unsure.

Today, 36% say that media is 
a “protector of liberty,” 21% view 
media as a “threat to liberty” and 
42% are unsure.

Of those who view media as a 
threat, 41% believe reporting is 
politically biased and 34% believe 
reporting is based on corporate 
self-interest.

What Americans know 
about freedom of 
assembly and petition

Awareness of the right to as-
semble and petition has decreased 
substantially in the past year, with 
only 57% of respondents able to 
identify the freedom — down from 
67% in 2020.

“A lot of people use those two 
freedoms — assembly and petition 
— more often than they know, 
and sometimes even more than 
speech,” Goldberg said. “It is so 
impactful, because these are areas 
where people are coming togeth-
er — and the fact that people 
don’t recognize that as a big part 
of the First Amendment, or just 
have confusion about where those 
rights apply, is difficult.”

Although 86% know that col-
lege students can protest invited 
speakers on campus, for instance, 
68% falsely believe that school 
administrators can limit high 
schoolers’ right to protest on pub-

lic school grounds.
A strong majority did state their 

support for the right to speak at 
public meetings, however. The 
survey found 68% said that all 
voices should be allowed within 
reasonable rules and time con-
straints, regardless of the opin-
ion voiced, while 17% preferred 
access with no time limits and 
5% supported banning all public 
comments at meetings.

How to improve under-
standing of these rights

Despite the differences in 
understanding of these funda-
mental of rights, Goldberg said he 
is optimistic about the future of 
America’s relationship with the 
First Amendment.

“Again, this comes from the 
idea that people really do value 
it — they see it as vital to our 
society, and they would ratify it 
again today and a way to bridge 
differences,” he said. “Are there 
problems? Yeah, of course. Could 
people know the First Amendment 
better? Yes. The good news is they 
want to know it better. They want 
to understand it better.”

Goldberg said the best way to 
connect people with their own 
rights is to make the First Amend-
ment “tactile.”

“We saw again and again that 
people have views, but maybe not 
the understanding,” he said. “So 
if you can connect them in their 
daily lives to what happens if 
books are no longer protected, or 
to what happens if you walk into 
a business and are denied service, 
or to what happens in public meet-
ings if people’s rights to speak are 
taken away—you can reach people 
and help them reach understand-
ing of their own rights.”

The USA Today Network - Ten-
nessee’s coverage of First Amend-
ment issues is funded through a 
collaboration between the Freedom 
Forum and Journalism Funding 
Partners.
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a charter officer of the Covington 
Chamber of Commerce and the 
Covington Country Club. He later 
served as Chamber president and 
subsequently became chairman 
of the Industrial Development 
Committee.

Bill also served as an official of 
the Tennessee Secondary Schools 
Athletic Association and worked 
high school, college and junior 
high football games for 35 years.

When Bill resigned from the 
newspaper in 1975, he joined the 
Clopay Corporation.  He subse-
quently served the city of Coving-
ton as manager of purchasing and 
personnel until his retirement.

While retired, Bill audited several 
classes at Dyersburg State Commu-
nity College.

Bill’s father, William C. Simon-
ton, Sr., and his uncle, Alison 
Simonton, are also memorialized 
in the Tennessee Newspaper Hall 
of Fame.
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2023 TN Newspaper Hall of Fame dinner (photos continued from page 7)
All photos by Tony Centonze, for Tennessee Press Association

Angie and Paul Mauney, The 
Greeneville Sun, enjoying the 
HOF Dinner held July 21.

Newly named TPA President Daniel 
Williams and his dad Michael Wil-
liams, The Paris Post-Intelligencer.

Keith and Sharon Ponder, The 
Tullahoma News, were on hand for 
the HOF Dinner in Franklin, Tenn.

Bob Atkins, Hendersonville, and 
Richard Schilling, who was part of 
the Sam Kennedy group.

Betty and Glen Stewart were part 
of the contingent who came to 
honor inductee Sam Kennedy.

Representing the University of Tennessee at Knoxville were Joseph Mazer, dean 
of the UT College of Communication & Information, Courtney Childers, interim 
director of the School of Journalism & Media, and Mark Geller, senior director 
for advancement, College of Communication & Information.

Jay Albrecht offered some thoughts 
about his dad Joseph Albrecht, one 
of four HOF honorees for 2023.

Lindsay Pride, Herald-Citizen, 
Cookeville, also saw her paper win 
TPA SPC awards earlier in the day.

Dale and Teresa Gentry, The Standard 
Banner, Jefferson City, enjoyed the 
dinner and festivities.

SIMONTON  from Page 8 Free webinars 
for TPA  

members 
OnlineMediaCampus.com

Sept. 14—Copyright Law 
and Newspaper Advertising 

Sept. 21—How to Write 
Stories that People Actually 
Want to Read 
Can’t make the date? Use the TPA 
code to register for the archived 
version. 
Email rgentile@tnpress.com for 

the TPA coupon code.
Post your newspaper’s employment 
opportunities at www.tnpress.com

Thank you from the Kennedy Clan
The Finney-Kennedy-Blackstone family would like to send out 
heartfelt thanks to old friends and colleagues who conspired to 
make the July 21 Hall of Fame Dinner a very special one for all 
of us who loved and respected Sam Kennedy.  He (and Betty!) 
would have been so honored to see you all there and to be rec-
ognized alongside the likes of Mr. Simonton, Mr. Albrecht, and 
Mr. Millsaps.  Nights like that don’t just happen and we are so 
grateful for all the effort that Robyn Gentile and others put into 
making it one we will not forget. 


