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On Jan. 1, Eliza Hussman Gaines 
became publisher of WEHCO Media, 
which owns the Chattanooga Times 
Free Press. She succeeded her father, 
Walter E. Hussman Jr., who remains 
chairman of the company. Gaines 
recently was in Chattanooga to meet 
with TFP leadership and staff and 
talk about her vision for the future 
of the company. The Q&A below has 
been edited for length.

TFP: How has your experience 
prepared you for your new role in 
WEHCO Media?

Gaines: I grew up in the news-
paper industry. I’m the fourth 
generation in this. It’s always 
been part of my life; I’ve just been 
surrounded by it.

I started as an intern in high 
school, and then I worked some in 
college during the summer. I was 
an English major and went back 
and got my master’s degree in 
mass communication, with a focus 
on business and media. And then I 
started my career. I worked under 
my dad for a year and got to know 
the business.

TFP: Did you ever consider 
another career?

Gaines: I love to write. But it 
seemed kind of silly to be a writer 
and not write for a newspaper.

I was worried that if I were on 
the business side, I wouldn’t be 
able to be creative. I have learned 
that you are kind of forced to be 
creative on the business side.

I was editor [of the Arkansas 
Democrat-Gazette] right after 
COVID hit. The term I used for that 

experience is baptism by fire. I feel 
like I gained so much experience 
from that, just out of necessity. 
There wasn’t time to simply take my 
time and learn all the ins and outs.

But I always kind of knew I 
would do this.

I did think I would be on the 
editorial side for a little longer; 
35 seems pretty young, but my 
dad was 27 when he took over the 
business.

TFP: Explain your philosophy 
about the role of newspapers in a 
community.

Gaines: Well, we are the watch-
dogs. In our communities, we are 
well-known, we are respected 
and trusted. We are known for 
accuracy. We are the ones who 
will really hold your government 
officials accountable and dig deep-
er into the very serious issues in 
your community and explain why 
they’re happening. We cover the 
breaking news but also dig into 
why this is the way it is. That’s 
extremely important.

TFP: What keeps you up at night?
Gaines: Understanding younger 

readers, what matters to them, 
their habits and their wants and 
their needs and how those are 

Q&A: Gaines takes reins at WEHCO Media

Editor’s note: At press time the 
legislative bill referenced in this story 
had been “rolled” (tabled) for further 
study. It is possible that the bill was 
voted on in the Tennessee General 
Assembly by the time you read this.

The Secretary of State’s Office 
would gain nearly $1 million in new 
annual revenue under a bill that 
allows it to take over the business 
of advertising foreclosure sales from 
local community newspapers where 
they have appeared for years.

The bill also would remove 
requirements that banks post no-
tices of upcoming sales in physical 

locations in the county where the 
property is located.

 Instead, the Secretary of State 
would create a new website and 
charge banks and mortgage com-
panies $200 for each notice.

The fiscal note on the bill shows 

the Secretary of State’s Office will 
spend $146,000 to create and op-
erate the website in the first year 
and receive $488,900 in increased 
revenues, netting $342,500.

In subsequent years, costs to the 
state decrease and the Secretary of 
State is estimated to earn $977,800 
a year and, after paying for an 
additional employee and web host-
ing, net $921,800.

The bill is expected to hurt local 
community newspapers the most, 
taking another swipe at local 
journalism, which has suffered as 
giant media tech companies like 

Facebook and Google have created 
new advertising models for local 
businesses.

Sponsors: Notices are bet-
ter on state website than 
in communities where 
property is located

The bill (SB1324/ HB1355) is 
sponsored by Sen. Paul Bailey, 
R-Sparta, Sen. Shane Reeves, 
R-Murfreesboro, Rep. Andrew 
Farmer, R-Sevierville, and Rep. 

Bill would allow government to take over foreclosure ad business
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COMING IN APRIL

2023 TPA Winter 
Convention 

Coverage

For TPA, Tony Centonze
Amanda Little, founder of Kidizen-
ship, was keynote speaker for the 
Feb. 23 TPA Winter Convention 
luncheon in Nashville. See April’s 
Tennessee Press for expanded cov-
erage of the Winter Convention.

SUBMITTED
Chattanooga Times Free Press
February 11, 2023

Times Free Press photo 
by Matt Hamilton

Eliza Hussman Gaines, the new 
publisher of WEHCO Media, speaks 
to members of the Chattanooga 
Times Free Press staff on Tuesday, 
February 7, at the newspaper.
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March for Life: 50 Years of 
First Amendment in Action

The March for Life, an annual 
protest by people, communities 
and organizations opposing 
abortion, celebrates its 50th anni-
versary on January 20, 2023. But 
something is different this year. 
This is the first march following 
Dobbs v. Jackson (2022), in which 
the Supreme Court overturned 
Roe v. Wade and said there is no 
constitutional right to abortion 
access. This was a landmark vic-
tory for the anti-abortion move-
ment, but by no means indicates 
the end of the fight over abortion.

Roe may be gone, but no one on 
either side of this issue is laying 
down their protest signs — and 
religion can be found throughout. 
From the profoundly devout to life-
long atheists, people of all faiths 
and none are out on the streets 
exercising their First Amendment 
right to express their deepest 
beliefs and petition for policy 
changes on this divisive issue.

The common narrative about 
religion and abortion says that 
opponents of abortion access are 
religious, while advocates of abor-
tion access are not religious. But 
this does not hold true to life. This 
binary is tired, historically inaccu-
rate and counterproductive in the 
pursuit of a grounded conversation 

about reproductive rights.
People of faith and nonbelievers 

sit along the spectrum of the issue 
of abortion, a reality clearly illus-
trated by the March for Life itself.

‘Many Catholic officials 
have been steady 
supporters’

The March for Life was founded 
by Nellie Gray, a Roman Catholic 
lawyer who partnered with the 
Knights of Columbus to host the 
inaugural protest on the first 
anniversary of Roe v. Wade. Ever 
since, many Catholic officials 
have been steady supporters of 
the March for Life, such as Bishop 
Michael F. Burbidge of Arlington, 
Va. For some Catholics, to assem-
ble and protest against abortion 
access is considered an exercise 
of their faith.

In a statement at the 2022 
March for Life, Burbidge reflected 
on this civic exercise, proclaim-
ing, “As followers of Christ, we 
march peacefully each year in our 
nation’s capital to give witness 
to these truths [the sacredness of 
the unborn] to a nation in which 
many in public office and others 
throughout our communities con-
tinue to reject them.”

But Catholics do not speak with 
one voice. For example, Catholics 
for Choice, a Washington, D.C. 
nonprofit dedicated to amplify-

ing pro-choice Catholic voices, 
took the 2022 March for Life as 
an opportunity to exercise their 
members’ own right to petition. 
The night before the march, Cath-
olics for Choice held a counterpro-
test outside of the Basilica of the 
National Shrine of Immaculate 
Conception, the largest Catholic 
church in the U.S., by projecting 
messages such as “Pro-choice 
Catholics you are not alone” on 
the outer walls of the building.

‘The so-called March 
for Life does not speak 
for me’

President Jamie Manson said, 
“[T]he so-called ‘March for Life’ 
does not speak for me. I support 
abortion access because my Cath-
olic faith teaches that healthcare 
is a human right and that includes 
abortion.” In this case, to assemble 
and protest in favor of abortion 
access was an exercise of faith.

To see two devout Catholics 
on opposite sides of the abortion 
issue may seem contradictory to 
some, but this is lived religion. 
The diversity within the Catholic 
community is one example of the 
broad range of views on abortion 
access within many traditions.

Similarly, all religiously unaf-
filiated Americans — the majority 

William Lamberth, R-Portland.
The bill passed out of the House 

Civil Justice Subcommittee in 
mid-February, with sponsors argu-
ing that notices of foreclosure sales 
would be better on a statewide 
website than in local communities 
and in local newspapers where the 
property is located.

Current state law requires 
banks and mortgage companies to 
advertise foreclosure sales in local 
communities. Foreclosure sales 
are sales of property that banks 
and mortgage companies have 
take in a foreclosure process to 
satisfy a debt or lien.

Lobbyists for the Tennessee 
Press Association have argued 

that it operates a public notice 
statewide website in which all 
notices of foreclosure sales that 
are published in local commu-
nity newspapers are available. 
The notices are also on the local 

newspapers’ websites. The press 
association has argued that having 
the Secretary of State create a new 
website would be duplicative.

The General Assembly in 2013 
passed the statute (T.C.A. § 1-3-120) 
requiring the press association 
website, putting certain parameters 
around its services and operations 
to ensure legal and public notices 
were free and searchable to the 
public and added at no additional 
charge to the advertiser. Lobbyists 
for the banking and mortgage 
companies requested the bill in 
which they set the statutory price 
of their foreclosure notices at $200.

Deborah Fisher is executive di-
recttor of the Tennessee Coalition 
for Open Government.

FISHER from Page 1

Bailey

HANNAH SANTOS
Freedom Forum
January 15, 2023
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March 2023
2-5: Investigative Reporters 

and Editors (IRE) NICAR2023 
Rennaissance Nashville Hotel, 
Nashville, Tenn.

10: Entry deadline for submis-
sions to the 2023 UT-TPA State 
Press Contests for the News-
room

12-18: Sunshine Week, www.
sunshineweek.org

17: Entry deadline for submis-
sions to the 2023 TPA Ideas 
Contest for Advertising & 
Circulation

21-23: Mather Revenue 
Symposium 2023, The 
Intercontinental (Buckhead), 
Atlanta, Ga.

April 2023
2-4: 2023 News Industry 

Mega-Conference presented 
by America’s Newspapers, 
Hilton Anatole, Dallas, Tex.

26-28: Niche Media Conference, 
“100% focused on niche 
media publishing and revenue 
growth,” Sheraton New

	 Orleans Hotel, New Orleans, La.
May 2023

22-26: 93rd Annual Internation-
al News Media Association 
(INMA) World Congress of 
News Media, New York, NY. 
(Notice new dates.)

June 2023
21-25: 2023 Conference for The 

International Society of Weekly 
Newspaper Editors (ISWNE), 
University of Nevada, Reno, 
Nev.

22-24: 2023 NFPW (National 
Federation of Presss Women) 
Communications Conference, 
Cincinnati, Ohio.

October 2023
8-10: 2023 America’s Newspapers 

Senior Leadership  Conference,  
the Westin Michigan Avenue, 
Chicago, Ill.

November 2023
1-3: 2023 News Media Business 

Summit, “Innovation & New 
Revenue,” Harrisburg, Pa. Con-
tact john@360mediaalliance.
net for more information.

For Your Calendar
This month’s column is mainly 

from someone else, because it 
illustrates a serious problem 
facing rural newspapers: How 
do they manage increasingly 
contentious public discourse and 
still maintain the public forum 
that any good local newspaper 
must be?

My survey of weekly editors 
in 2020 found that some had 
stopped publishing commentary 
on state and national issues, and 
that others were tempering what 
they wrote because of what I 
called “the Trump effect” and 
the dominance of social media, 
where people on all sides of con-
troversial issues say things that 
few would say if looking someone 
in the eye. I wrote a book chapter 
about it; you can read it at https://
tinyurl.com/2c65vz4d.

Whatever you want to call it, 
that phenomenon is now poi-
soning local discourse. That was 
vividly illustrated by the New 
Year’s column of Sharon Bur-
ton, editor and publisher of the 
weekly Adair County Community 

Voice in Columbia, Ky. It deserves 
to be read in full:

By Sharon Burton, 
Adair County 
Community Voice

“I’ve been a journalist for 
several decades now, and I’m 
honored to have won my share 
of awards over the years. When 
it comes to annual newspaper 
contests, the ones I’ve been most 
proud of were awards for writing 
this column.

“I’m proud to say I’ve won first 
place more than once, and there 
was a time when that encouraged 
me to bravely share my thoughts 
on this page, hoping that readers 

would take the journey with me 
as I called out elected officials 
when I believed it was needed, 
when I shared words of wisdom I 
had learned from life’s experienc-
es, or even when I shared a warm 
story about family.

“I often heard from readers 
who either loved what I have 
written or really, really didn’t like 
it, and either way, I knew I had 
encouraged others to spend at 
least a moment in thought about 
something important.

“Today, the part of my week 
I dread the most is sitting down 
and writing this column. I leave it 
until I can no longer avoid it, and 
this page is often the last one to 
make it to the printers.

“Our world has changed – no, 
we say, the world, but in all 
honesty, people have changed. 
Because people have changed, 
the world has become an ugly 
place for us to exchange ideas 
and thoughts. So many people no 
longer value the voice of others, 
and it breaks my heart every 
week when I realize that I no 

longer feel encouraged to share 
ideas with hope that we can all 
learn together.

“When I would write some-
thing others might disagree with, 
I enjoyed the calls or visits from 
them as we talked about our 
disagreements. I learned from a 
better journalist than myself to 
use the opportunity to ask for let-
ters to the editor – to even offer to 
type them up so that the person 
who disagrees with me can share 
his or her opinion on the very 
same page where I express mine.”

‘Those have always 
been my favorite 
conversations’

“Those have always been my 
favorite conversations, the ones 
with the people who disagree 
with me. I didn’t always change 
my mind, although sometimes 
I did, but mostly it helped me 
view the world from a different 
perspective, and I think we all 

Social media dominance has poisoned local discourse

different from previous newspaper 
consumers. Understanding how 
they consume information, where 
and on which different platforms 
they want to get information, how 
to get younger readers to invest in 
their newspaper. It’s an investment 
in their community, to see this is 
something that they do to make 
their community a better place.

Overall, just getting younger 
readers to see us as being on their 
side. It’s their newspaper.

TFP: Newspapers’ core readers 
have been older, the boomers, if 
you will, but that will change, is 
changing. Expand on how this 
challenges you in your new role.

Gaines: The younger genera-
tion, they are smart people. They 
do want the news. They want to 
know what’s happening and why. 
I think they understand that a lot 
of news outlets are leaning one 
way or the other, but they want 
information straight. Younger 
audiences see right through news 
sources leaning this way or that, 
the echo chambers. They also are 
so socially conscious; if they feel 
like they’re being lied to, or things 
are being withheld by government 

leaders, for example, they’ll really 
like having a watchdog. I think we 
should perhaps promote ourselves 
more in that way.

Younger generation readers can 
be put off by the term “newspa-
per.” It sounds old.

But we are more than that. We 
are not just a newspaper. We are 
a website, we are an iPad [digital 
replica edition]. We are newsletters 
and push notifications to phones. 
We provide the information you 
need but on different platforms -- 
however you want to access it.

TFP: The country is divided on 
many levels, and public trust in 
institutions, including media, has 
eroded. How can news sources 
like ours regain public trust?

Gaines: I think being very pur-
poseful about what we do helps. 
Having our statement of core 
values is so important, having 
it prominently placed every day 
holds us accountable. Our readers 
know what they’re getting and 
know we’re doing our best to live 
up to these values.

We have a clear corrections 
policy: If we make a mistake, we 
publish that. We are very clear 
about that.

We label everything that is 

opinion as opinion. There should 
be no confusion between news 
and opinion.

Occasionally, readers will 
write letters to the editor [to 
complain]. You know, someone 
who thinks our opinion pages are 
unfair. Well, you are not going to 
agree with everything that is on 
opinion pages. They are opinions; 
they are a person’s opinion.

And finally, simply being open 
with readers. If they’re upset 
about something where they 
feel like something was slanted, 
listening to them and understand-
ing their concerns and taking that 
into consideration. I think that 
applies especially with wire copy.

I always tell readers who reach 
out to me that as publisher, I’m 
not in charge of the news or 
newsroom right now. I don’t tell 
newsrooms what to write or what 
not to write. That’s not my role.

TFP: WEHCO is a bit of an 
anomaly as a private, fami-
ly-owned media company. How is 
family ownership important today?

Gaines: I hope that it’s encour-
aging to people that someone my 
age is committed to the future of 
the newspaper, and that person is 
a member of the [ownership] fam-

ily. I hope that people are encour-
aged that there will be a newspa-
per here for a very long time. It’s 
not going anywhere. I’m commit-
ted to that. There are not many 
companies that have fourth-gen-
eration leaders, and hopefully this 
carries on to my kids.

I have four children. It’s a lot! 
But that increases the chances of 
a fifth generation, too.

 
About Eliza 
Hussman Gaines

Title: Publisher of WEHCO 
Media, which owns and operates 
10 newspapers in three states: Ar-
kansas, Missouri and Tennessee

Age: 35
Education: Bachelor’s and mas-

ter’s degrees from the University 
of North Carolina-Chapel Hill

Work: Executive editor of the 
Arkansas Democrat-Gazette; 
managing editor of the ADG; 
WEHCO Media’s vice president 
of audience development; editor 
of the Sentinel-Record in Hot 
Springs, Ark.; travel reporter for 
the San Francisco Chronicle

Family: Spouse Alec Gaines, an 
attorney in Little Rock, Ark.; four 
children ages 8, 6, 4 and 1.

Sustaining
Rural
Journalim

Al Cross

GAINES from Page 1

See CROSS Page 4
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‘Now’ is always best time to take inventory of your newsmakers
Here’s a periodic action item 

for every newspaper: The exercise 
can be quite revealing in evaluat-
ing how you are connecting with 
various audiences. It is even more 
important in today’s fractured 
media landscape because everyday 
interaction can still be challenging 
in the aftermath of the pandemic.

For starters, ask reporters to iden-
tify the community newsmakers in 
a brainstorming session. Better yet, 
divvy up newspapers from the last 
several weeks and circle the names 
and faces in the stories and photos.

Then identify those folks who 
appear with some regularity. 
Several individuals are likely to be 
on the list, no matter the commu-
nity: for example, the mayor and 
city council president; the super-
intendent and school board chair; 
the county’s chief administrator 
and the county board chair; local 
legislators. 

You get the drift. Newsrooms by 
and large do a commendable job 
of writing for the source, especially 
when it comes to public affairs re-
porting. Public officials speak, and 

their statements are recorded. They 
issue press releases, which often 
are published verbatim. They are 
fixtures in many photo ops.

Make no mistake: What public 
officials say and do warrant notice.

At the same time, newspapers are 
shortchanging their readers – their 
customers – if they do not expand 
their definition of newsmakers in 
community conversations. That 
means exploring and talking with 
all the players – those affected by 
the news as well as those making 
the news.

For example, consider a city 
council debate over whether to 
provide tax incentives for a big-box 
retailer to anchor a new strip mall 
on the edge of town. Broaden your 

reporting beyond the required pub-
lic hearings. Will the discount store 
strengthen the city as a regional 
retail center? What’s the anticipated 
impact on downtown merchants? 
Investigate the experiences of sim-
ilar developments in other towns. 
Do a man-on-the-street interview. 
Why should this commercial devel-
opment receive special treatment 
when others have not?

Seeking and reporting these 
additional perspectives will enrich 
the community conversation on 
this important decision. The extra 
research will provide new names 
and faces.

Equally important in this exercise 
is examining daily routines. It’s 
only natural that content often is 
framed by your regular connec-
tions, How often do you get out 
of the office to connect with folks 
firsthand? Do you take the same 
route to and from work? Do you eat 
lunch at the same restaurant with 
the same friends? Do you attend 
the morning coffee roundtable at 
a local cafe? Do you belong to any 
service clubs? Do you ever talk 

with the individual or company 
who is the focus of a government 
proceeding?

Try this for starters. Connect with 
a new face – someone beyond your 
usual network – once a week, ev-
ery other week, each month. These 
new contacts will appreciate the 
outreach, and you’ll be surprised 
how conversations may enrich 
news content.

Editors and reporters must con-
stantly ask: Are we relevant to our 
community? Are print and digital 
platforms dominated by the same 
set of newsmakers, or are we look-
ing beneath the surface to identify 
the full cast of characters?

Scrutinizing coverage goes 
beyond examining the meetings 
and decisions of local governments. 
Routinely brainstorm all aspects of 
everyday coverage. It can be as easy 
as tracking down and inserting 
other voices beyond those provided 
in a press release or presented at an 
event.

Invite other members of the 
newspaper family to assist in the 
conversation; employees across 

your operations often represent a 
cross-section of the community. As 
you tackle a bigger news project, 
convene a roundtable of selected 
residents and solicit their ideas.

Expanding your bucket of 
newsmakers is all about going be-
yond the story served on a platter. 
Indeed, digging beneath the surface 
takes legwork – and it produces 
long-term benefits. The enhanced 
coverage is more interesting and 
relevant, and you’ll likely pick up 
some new readers.

Jim Pumarlo is former editor of 
the Red Wing (Minn.) Republican 
Eagle. He writes, speaks and pro-
vides training on community news-
room success strategies. He is author 
of “Journalism Primer: A Guide to 
Community News Coverage,” “Votes 
and Quotes: A Guide to Outstand-
ing Election Coverage” and “Bad 
News and Good Judgment: A Guide 
to Reporting on Sensitive Issues in 
Small-Town Newspapers.” He can be 
reached at www.pumarlo.com and 
welcomes comments and questions 
at jim@pumarlo.com

Community
Newsroom
Success

Jim Pumarlo

become better people when we 
can do that. I don’t have to agree 
with someone to empathize with a 
countering viewpoint; I only have 
to respect that person as another 
human with ideas, emotions, 
thoughts and experiences of his or 
her own.”

‘The free-flowing river of 
hate and trolling . . .has 
cost us accountability’

“I wanted to write this week 
about the past year and my hopes 
for 2023, but to be honest, I don’t 
feel like sharing. While newsprint 
doesn’t give readers the chance to 
write nasty little comments below 
the article, the free-flowing river 
of hate and trolling we are bom-
barded with daily on social media 
has cost us more than we realize. 
It has cost us accountability.

“We embrace the free flow of 
opinion without expecting any 
forethought or, heaven forbid, 
some research or thorough read-
ing. In the past, I always knew 
I better do my homework before 
writing about a subject on this 
page. Readers expected me to be 

informed, and I 
did not want to 
disappoint.

“We used to 
be a community 
where we stood 
side by side with 
the very people 
we considered 
different from 
ourselves. Now, 

we can’t even have a winter 
storm that people aren’t ridicul-
ing others because they do or 
don’t believe in global warming, 
because they think electric vehi-
cles do or don’t make sense, or 
whatever the latest thing is that 
most people have done very little 
research on but hold a very strong 
opinion about.

“It’s not even the lack of being 
informed that bothers me the 
most. It’s the attacking attitude 
toward others with a different 
opinion that boggles my mind. 
Why be so mean?

“Don’t misunderstand – I can 
handle mean. I’ve had someone 
come into my office and rip the 
newspaper up in front of me (or 
attempt it; newsprint does not tear 
easily). I’ve had the paper slung 
across my desk in anger. I’ve had 
phone calls where some very nas-

ty words were used, and I’ve had 
my Christianity questioned more 
than once. It’s all part of the job.

“But I understood that those 
people were invested in the topic 
I had written about. An article 
didn’t sit well with their values; an 
elected official didn’t get his way; 
a family member made the news 
for breaking a law and they want-
ed me to cover it up. Those tirades 
I can handle.

“It’s the baseless cynicism and 
unwillingness to THINK that has 
me discouraged about mankind. 
It’s the blind support of viewpoints 
with no interest whatsoever of ex-
changing thoughts and ideas. It’s 
the inability to think there is more 
out there for you to learn.

“It takes the fun out of being 
right, and it certainly takes the 
fun out of being wrong. In the 
past, I’ve used this spot to share 
my thoughts, knowing it could 
go either way. I knew my readers 
were looking out for me, letting 
me know when I said something 
that made an impression on them 
and having my back when I 
missed the mark.

“While the awards have been 
fun, in truth, my favorite response 
to “One Voice” has always been, “I 
don’t always agree with you, but I 

enjoy reading your column.”
“When did we stop enjoying the 

people with whom we disagree?
“If I were to pick out my hopes 

for 2023, it would be that we 
become a kinder, gentler world, 
that we see and embrace the 
imperfections of one another, 
that we seek knowledge, and we 
view the world through the lens 
of grace.

“We can only better ourselves 
when we allow ourselves to be 
imperfect in front of one another. 
It’s through that experience that 
we learn, and we still have a lot to 
learn.”

Cross: What you have just read 
is a frustrated editor trying to have 
a civil conversation with her com-
munity. At least she is still trying. 
I know some editors (especially 
those who are also publishers) 
who have cut back or given up 
that valuable work because it’s 
become a windmill tilt and they 
think they have better things to 
do, including keep their newspa-
pers in business.

But sustaining rural journalism 
also requires making your paper 
valuable, and you’re in a unique 
position to be an honest broker of 
facts and opinion, offering a fair 
forum to all. Research has shown 

that the more editorials and 
columns a paper publishes, the 
more letters to the editor it gets. It 
becomes a meeting place for civil 
conversations.

Some editors have told me they 
don’t write columns or editorials 
because they don’t have enough to 
write about every week. You don’t 
have to write every week, and  
picking your shots can increase 
your impact. On the off weeks, 
try to fill the hole with something 
other than politicians’ columns. 
Recruit thoughtful readers, and 
offer to help them polish their 
pieces. Foster civil conversation, 
and make it your brand.

This column, originally publi-
ched by Al Cross on Feb. 17, 2023, is 
reprinted here with his permission. 
Cross edited and managed rural 
newspapers before covering politics 
for the Louisville Courier Journal 
and serving as president of the So-
ciety of Professional Journalists. He 
directs the University of Kentucky’s 
Institute for Rural Journalism and 
Community Issues, which is seeking 
a new director as he heads into 
retirement. For more information, 
contact him at al.cross@uky.edu.

CROSS from Page 3

Burton
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A 2-for-1 special: We’ve got some explaining to do; The power of enthusiasm
Editor’s note: We’ve got an extra 

John Foust column to use this 
month. So in honor of baseball’s 
impending Opening Day, here’s a 
doubleheader of of commentaries, 
one right after the other. As Hall of 
Famer Ernie Banks uused to say, 
“Let’s play two.”

People usually say “no” to 
things they don’t understand. It’s a 
salesperson’s job to help prospects 
understand what he or she is 
selling. What makes media choice 
A better than choice B? What’s all 
this talk about target audiences 
being better than general audi-
ences? Doesn’t that mean fewer 
buyers? If a business has been 
successful for a long time, why 
spend money on advertising? 

You’re probably not worried 
about these things, but more 
than a few of your prospects are. 
There’s a natural tendency to think 
our prospects are keeping up 
with what we’re saying, when in 
reality, that might not be the case. 
We have to get in step with them 
before we can expect them to get 
in step with us. 

Christopher, a veteran ad sales-
person, told me about an unusual 
misunderstanding with a prospect. 
“When he called to say he wanted 
to discuss his advertising outlays,” 
Christopher said, “I immediate-
ly thought about the budgeting 
process. As the conversation 
progressed, I realized that we 
were on two completely different 
wavelengths. He was referring to 
ad layouts, not ad outlays. We can 

laugh about it now, but at the time, 
it took a few minutes before I was 
able to adjust to the situation.” 

Think of a camera. When you 
use the setting to focus tightly on 
a photo subject, the background 
is blurred. Sometimes, we con-
centrate so much on the center of 
attention – the person on the other 
side of the desk – that we lose sight 
of the things that might be blurred 
to them. 

Here are a few ideas which may 
help: 

1. Think of different ways to 
explain things. Have plenty of 
examples in your toolbox. In one 
case, an analogy might be your 
best choice and in another, a 
demonstration may be most appro-
priate. “Even when I use a map or 
a chart, I explain the information 
as simply as possible,” Christopher 
said. “A picture may be worth a 
thousand words, but a picture with 
no explanation is not worth much 
in a sales presentation.” 

2. Break it down into small 
pieces. Don’t bombard the other 
person with everything at once. 
Build your case one point at a 
time. What good is point number 
three, if they don’t understand 
points one and two? 

3. Check for clarity. Sure, your 
sales explanations are crystal 
clear to you, but how does the 
other person see them? Unlike a 
camera, there is no viewfinder in 
a sales meeting. So, we use other 
techniques to see if anything is 
blurry to them. 

The most reliable way is to 
watch for body language and ask 
questions: “How does this look so 
far?” “When others see this chart, 
they often have questions. Does 
anything come to mind?” “Before 
we go any further, let me ask if 
this kind of information is what 
you need at this point?” 

Good selling is a matter of 
becoming a professional explainer. 
By eliminating the blurred edges, 
you can help your prospects and 
clients see a much clearer picture.

The power of enthusiasm 
There’s a story about a profes-

sor of literature at the University 
of North Carolina in Chapel Hill. 
As he approached retirement, 
someone from the newspaper 
interviewed him. During their con-
versation, the reporter asked the 
wise old professor about the most 
beautiful words he had ever read. 
He paused for a second or two and 
said, “Walk with light.” 

“That truly is beautiful,” the 
reporter said. “Who wrote those 
magnificent words? Shakespeare? 
Milton? Keats?”

“No,” he replied. “It’s a sign at a 
crosswalk across from the campus 
on Franklin Street.” 

Walk with light. We could 
discuss the deep meanings and im-
plications of “light” all day long. But 
for now, let’s use it as a metaphor for 
enthusiasm. When we go through 
the day with enthusiasm, we cast a 
positive light all around us.

Don’t get the wrong idea about 
enthusiasm. Jumping up and down 
is animation, not enthusiasm. While 
some people are naturally animated 
in their enthusiasm, genuine enthu-
siasm is an inner sense of optimism, 
excitement and joyful anticipation. 
My Great-Aunt Maude, who lived 
to the age of 106, was one of the 
most enthusiastic people I’ve ever 
known. When I visited her in her 
later years, she radiated enthusiasm 
with a great big smile that said, “I’m 
happy you’re here.” 

It’s been said that the last four 
letters of the word “enthusiasm” 
stand for “I am sold, myself.” 
That’s especially true in the world 
of advertising, because it’s our 
business to sell and create ads that 
help our clients sell their products. 
If we aren’t excited about that, 
how in the world can we expect 
our advertisers to be excited about 
buying what we sell? 

Enthusiasm is not frivolous. 
When it comes to work, enthusi-
asm is a roll-up-your-sleeves word. 
Ralph Waldo Emerson famously 
wrote, “Nothing great was ever 
achieved without enthusiasm.” 
Elbert Hubbard, a noted author 
and philosopher said, “Enthusi-
asm is the great hill-climber.” And 
opera star Placido Domingo once 

commented, “My strength is my 
enthusiasm.”  

Some people are naturally 
enthusiastic, while others may 
struggle with the idea. After all, 
it’s difficult to be excited all day 
long, even for people for whom en-
thusiasm comes naturally. So, how 
do you become more enthusiastic? 
Many believe that the secret is to 
break it into smaller pieces. For ex-
ample, instead of making a general 
statement like, “I’m going to be a 
more enthusiastic person,” focus 
your attention on something like, 
“I’m going to be enthusiastic about 
contacting that list of prospects.” 
Then you can attack that list with 
greater energy for shorter periods 
of time. 

Enthusiasm is a matter of setting 
a goal and managing your attitude 
as you reach toward that goal. You 
might say, “I’m going to get excited 
about making my report at the 
next sales meeting.” With such a 
specific and doable goal, that effort 
can lead to an even better report 
at the following meeting, and so 
on. That’s how to build positive 
momentum. 

Enthusiasm can light the path. 

Copyright 2023 by John Foust. 
All rights reserved. John Foust has 
conducted training programs for 
thousands of newspaper advertising 
professionals. Many ad departments 
are using his training videos to save 
time and get quick results from in-
house training. E-mail for informa-
tion: john@johnfoust.com

Ad-libs®

John Foust

News & Moves

Albrecht, Millsaps 
selected for posthumous 
induction into the 
Tennessee Newspaper 
Hall of Fame

Joseph P. Albrecht, a former 
Cookeville publisher, newspaper 
group owner, and former TPA and 
TPA Foundation president, and Wil-
liam Millsaps, a Tennessee native 
who once worked for the Chatta-
nooga Times and Knoxville Journal 
have been selected for posthumous 
induction into the Tennessee News-
paper Hall of Fame.

Albrecht and Millsaps were se-
lected from nominations submitted 
in 2022. An induction event is being 

planned for July that will include 
Albrecht, Millsaps and honorees 
selected from the 2020 nominations 
which include Sam D. Kennedy, 
a former Columbia publisher, and 
William C. (Bill) Simonton, Jr., a 
former Covington editor.

At the time of publication, TPA 
was still working on event details to 

be announced soon. Contact Robyn 
Gentile, TPA member services 
manager, for more information at 
rgentile@tnpress.com.

The Tennessee Newspaper Hall of 
Fame was established in 1966 as a 
joint project of the Tennessee Press 
Association and the University of 
Tennessee. 

The Hall of Fame honors those 
who have made an outstanding con-
tribution to Tennessee Newspaper 
journalism or, through Tennessee 
journalism, to newspaper journal-
ism generally, or who have made an 
extraordinary contribution to their 
communities and region, or the 
state, through newspaper journal-
ism. Since 1966, 60 individuals have 
been honored.

Staff reports
March 5, 2023

TPA adds two 
new members

TPA has new members approved 
by the Board of Directors on Feb. 22. 
The new members are Tennessee 
Lookout, TPA’s first online member, 
and Main Street Maury, part of 
Main Street Media of Tennessee, 
owned by Dave and Ellen Gould.

The Tennessee Lookout’s offices 
are in Nashville. Holly McCall 
serves as editor. It is a non-profit 
that is part of States Newsroom. The 
web address is  
www.tennesseelookout.com.

Main Street 
Maury is a weekly 
print publication 
serving Colum-
bia and Maury 
County. It is the 
13th Main Street 
of Tennessee 
publication that is 
now a member of 
TPA, including the 
company’s recent 

purchase of The Pulaski Citizen. 
The addition of these members 

brings TPA’s membership roster to a 
total of 133—one online member, 17 
daily newspapers and 115 non-daily 
newspapers.

Staff reports
March 5, 2023

McCallMillsapsAlbrecht
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After the bombing started in 
Sumy, Ukraine, Oksana Lypska, 
42, knew she had to take her two 
children and find safety. She had 
to leave the country.

Yulia Wright, 38, of Mount 
Carmel, met Lypska as a child in 
Kazakhstan. In 1996, Wright and 
her family relocated to the United 
States, while Lypska moved to 
Ukraine with her father.

“We kept in touch throughout 
all those years, and then when 
the war happened, I kept making 
sure she’s OK,” Wright said. “That 
her town wasn’t touched, but then 
it did get touched.”

Lypska does not speak any 
English, so Wright acted as her 
translator during an interview 
conducted by the Times-News.

At first, Lypska didn’t believe 
the war was actually happening.

“(I) didn’t think it was gonna 
get to the point of killing wom-
en and children and bombing 
schools, hospitals and daycares,” 
Lypska said.

A nearby bombing damaged 
Lypska’s home in Sumy, which is 
30 miles from the Russian border.

“When (I heard) the sirens or 
an airplane, (we) just grabbed 
blankets and pillows and go as far 
away as possible like in the hall-
ways or in the corners but close 
to the bearing walls,” she said. 
“(We) live high up in a 10-floor 
building, so if something crashes, 
the building would shake.”

Lypska knew that Ukraine was 
no longer a safe place for herself 
and her two children, Maksym, 
who is 14, and Alisa, who is 3.

“(I) was ready to go anywhere 
as long as it was a safe spot,” 
she said. “(I) didn’t think about 
anything other than save the kids 
and go somewhere safer.”

So Lypska waited for a spot 
in a minivan, which was taking 
people out of the city closer to the 
Romanian border. The family left 
their home with whatever they 
could fit into a backpack. Finally, 
after three days of travel, they 
arrived at a school that had been 
turned into a shelter.

Wright started to research 
what options Lypska had to leave 
Ukraine. She spoke with an attor-
ney and struggled to find a legal 

way to bring her to the U.S.
Then Wright learned of a Rus-

sian church in Sacramento that 
is helping Ukrainian refugees 
cross the Mexico border into the 
U.S. and get humanitarian parole. 
Wright informed Lypska that the 
trip to Tijuana would be long and 
difficult since she didn’t speak 
English.

Lypska told Wright, “I have 
nobody anywhere else.” So she 
decided to make the difficult 
journey to America to be with her 
friend.

“So, I took my savings and 
(bought their plane tickets) 
because I would feel really guilty 
if I had a chance and didn’t do it 
and left them there to just sur-
vive,” Wright said.

It took Lypska four to five days 
to reach Mexico.

“It was really nerve-racking 
that whole week while they 
were traveling,” Wright said. “I 
didn’t sleep because I wanted to 
be on the phone with them or at 
least available for them anytime 
to call. We did have moments 
when she couldn’t communicate 
with people. It was really scary 
because she didn’t have that lan-
guage and dragged two kids with 
her through the whole world, 
pretty much.”

After reaching the United 
States, Lypska stayed with 
Wright’s sister for about two 
months before reaching her final 
destination on June 5.

“Lypska’s actually enjoying the 
Tri-Cities or Tennessee in general,” 
Wright said. “California is dry; the 
grass is brown; the air is hot. So, 
when she got here, she was look-
ing at this all nature, and she was 
just like, ‘Wow, this is all great, 
and the grass is actually green.’ ”

In preparation for Lypska’s 
arrival, Wright posted on the 
Nextdoor app looking for things 
the family needed, like clothes 
and a bed. This post caught the 
attention of Norma Evans, the 
owner of Heart Hollow, a cut 
flower farm.

“When the war in Ukraine broke 
out, we wanted to do something, 
but we didn’t really know where 
we could donate,” Evans said. “We 
were having a hard time trying to 
decide, but when we saw Yulia’s 
posting, I thought that it would be 
better if we could help locally.”

Local Russian woman helps Ukrainian friend, children escape to Tri-Cities
TPA MEMBER COVERAGE SHOWCASE I: Kingsport Times-News

TESSA WORLEY
Kingsport Times-News
June 8, 2022

Evans created a fundraiser for 
the family by offering a sunflower 
subscription because sunflow-
ers are the national flower of 
Ukraine. So far, they have raised 
$1,700 and still have 11 subscrip-
tions remaining. Evans said some 
people have donated without 
buying a subscription.

Lypska and her family were 
able to enter the country using 
humanitarian parole.

Photo by Tessa Worley, 
for Kingsport Times-News

Yulia Wright, standing at left, is 
shown with her friend Oksana 
Lypska and Lypska’s children, 
Alisa, 3, and Maksym, 14.

WHEN PUBLIC NOTICES REACH 
THE PUBLIC, 
EVERYONE BENEFITS.

There is no better way to notify the public than through the combination of  
Tennessee newspapers and TNPublicNotice.com...the permanency of print paired 
with the accessibility of a statewide, searchable site.  This statewide site is provid-
ed by Tennessee’s newspapers at no cost to taxpayers.  Read the public notices 
in this newspaper, on our website, or by visiting www.TNPublicNotice.com.

TNPublicNotice.com
Tennessee newspapers may download this ad for publication at https://tinyurl.com/TPApublicnoticewebsitead
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Haney Family Sawmill springs into its fourth decade
TPA MEMBER COVERAGE SHOWCASE II: Murfreesboro Post

Roy Haney is a Tennessee 
woodsman through and through, 
so much so that he’s practically got 
tree sap flowing through his veins.

Since 1993, he and his wife, 
Chris, have operated their 
Haney Family Sawmill at sites in 
Rutherford, Cannon and DeKalb 
counties. For the past 10 years 
they have run the sawmill in Lib-
erty, about 26 miles southeast of 
Lebanon, behind their handsome 
1921 brick mansion, a remodeling 
project that may never end.

Haney is rightly proud of his 
work as a sawyer as he take projects 
from the logs through the finished 
project all on one property. One of 
their greatest pleasures is being able 
to see a family making their dreams 
come true, a step at a time.

“We say every day is like Christ-
mas because we don’t know what 
that log is going to give us until 
we unwrap it,” said Haney about 
the timber they cut down to size.

“We’re just a country operation 
that offers custom sawing for the 
public. If you want to build a lum-
ber shed or barn or whatever your 
dream is, we will saw the lumber 
for you. We also offer custom saw-
ing if you bring your own logs.”

The self-confessed history buff 
said, “My family had been in Jack-
son County before Tennessee was 
a state. I never saw a chainsaw till 
I was 18 years old. I knew they ex-
isted but had never touched one.”

As for the house he and his mate 
purchased in 2010, he recollected, 
“We passed by here for 30 years say-
ing we wished we owned the place. 
When it came up for auction, we 
bought it. And then I said, ‘Honey, 
do we need 4,400 square feet?’ ”

Chris, his honey of 44 years, 
shares the history of their two-sto-
ry home, explaining, “We moved 
in 2012. The house was built in 
1920 and finished in September 
1921. It was built by Herschel 
Bratton, who was a lawyer and the 
head U.S. Marshal in Memphis.

“It has 13 rooms, 11-foot-high 
ceilings, four fireplaces and the 
original oak floor and original 
windows, and all the molding was 
made from pre-wormy chestnut. 
The oak floors came by train to 
Watertown and were then brought 

in wagons by mules to the site. 
We’ll work on this house forever.”

The family business
The couple opened their first 

sawmill in Milton and ran it for 
five years before moving and 
starting a second one between 
Auburntown and Woodbury, 
which they operated 12 years. Roy 
was working at Nissan when they 
moved to Liberty, so Chris ran 
their current sawmill the first six 
years. Their four daughters (Fawn, 
Crystalena, Heather, Wendy) were 
raised around their sawmills.

“My family was all sawyers. My 
grandfather worked for the Milwau-
kee Railroad and built trestles,” said 
Chris, who added that she and Roy 
do about 75 percent of their cooking 
in winter on a wood stove.

The two met when Roy decided 
he wanted to learn how to ride a 
horse while stationed at Mountain 
Home Air Force Base in Idaho. 
Chris, a Montana native, taught him 
to ride. In 1982, Nissan opened a 
plant in Smyrna, and that was when 
they high-tailed it to Tennessee.

“My background and love has 
always been in the past,” said Roy, 
who was introduced to a sawmill at 
the tender age of 9. “One morning 
my father, who had the honor 
(during World War II) to get off at 
Normandy and walked to Czecho-
slovakia on the front line, told me 
and Danny, my 14-year-old brother, 
‘Let’s go. We’re going to the woods.’ 

We took our John Deere B trac-
tor, an ax and a crosscut saw. We 
dropped six white oak trees, and 
my mom and dad dropped seven, 
all with a crosscut saw. We snaked 
them out with that tractor. We 
pulled up all the logs and we decked 
them in a pile and that was it.

“I was very happy the next Fri-
day. The logs were gone. I didn’t 
know where the logs went, but 
I knew it was going to be work. 
My father never told us what we 
were doing. However, Saturday 
morning at 6 o’clock, Papa got us 
up again. ‘Let’s go boys.’ We went 
over to the ridge above Gaines-
boro, and it was the first time I 
saw my great-uncle Sanford John-
son, known as ‘Sant,’ who had the 
first sawmill I ever saw.

“That day I loaded all the logs 
onto the carriage, which goes back 
and forth on the old Frick sawmill. 
Sant operated the controls, and 
my brother and father off-loaded 

KEN BECK
Murfreesboro Post
March 21, 2022

the lumber on to the truck. When 
we got all the white oak sawed, I 
looked at my father and explained 
to him, ‘when I grow up, I think I 
want to have a sawmill.’ My father 
told me, ‘Son, that’s one thing you 
do not want.’ One of my greatest 
regrets in life — my father passed 
away in 1991 — I was able to get 
my first sawmill in 1993 in Milton, 
and he never got to see it.”

Showing off the wood
The Haneys buy 90 percent of 

their timber, mainly poplar, red 
oak, white oak and cedar, from 
loggers out of DeKalb, Cannon, 
Wilson, Smith, Rutherford, Put-
nam and White counties. They are 
pleased to note that they are one of 
the few places that offer shingles 
made of wood and lap siding and 
are about the only place within 
300 miles to provide Eastern red 
cedar split-rail fencing.

Their split-rail fences (“all cut 
here, split here and delivered from 
here,” said Roy) grace the grounds 
of Stones River National Battlefield, 
Shiloh National Military Park, 
Oaklands Mansion in Murfrees-
boro and George Washington’s 
Birthplace National Monument in 
Westmoreland County, Va.

The couple has demonstrat-
ed their craft for 25 years at the 
Wilson County Fair.“I am blessed 
to have the opportunity to meet 
new people, interact with them 
and watch their dreams unfold — 
maybe having the pleasure to add a 
little spice of knowledge and watch 
dreams become reality. It just don’t 
get better,” said the sawmill man.

Photos by Ken Beck, for the Murfreesboro Post
Above left: Roy Haney and his dogs, Bear and Doc, pose in front of this 1920s brick house built in Liberty by lawyer/U.S. Marshal Herschel Bratton. Above 
right: With an engineering background, Haney, on a stack of poplar logs, has operated three sawmills in Middle Tennessee over three decades. 

Free webinars for TPA members
6 Sales Tactics You Need to Do in 2023

March 30
Find future webinars and archived webinars at 

www.onlinemediacampus.com.

Can’t make the date? Use the TPA code for the archived version. 
Register at www.OnlineMediaCampus.com.

 Contact rgentile@tnpress.com for the TPA coupon code. 
Archived webinars available

April 14 is TPAF 
grant request 
deadline
The Tennessee Press Association 
Foundation is accepting grant 
applications for consideration 
at its summer meeting. This is 
the deadline for requests to be 
considered for fiscal year 2024.  
Contact cdaniels@ tnpress.com 
for the application.



ardship of this newspaper for the 
past 40 years and look forward to 
publishing the Pulaski Citizen for 
many years to come.”

Gould did not announce any 
immediate changes for the news-
paper but said it will continue its 
long-standing focus on local news.

“In every community we serve, 
we focus on hyperlocal news that 
impacts people’s lives,” Gould 
said. “We report on local govern-
ment, high school sports, telling 
the stories of people who make 
our communities great places to 
live and more. I look forward to 
getting out and meeting people 
in the community to get feedback 
and learn about the issues that are 
most important to them.”

Main Street Media’s newspa-
pers include the Pulaski Citizen, 
Murfreesboro Post, Wilson Post, 
Gallatin News, Hendersonville 

Standard, Portland Sun, Robertson 
County Connection, Cheatham 
County Exchange, Dickson Post, 
Main Street Clarksville, Fort 
Campbell Courier, Main Street 
Fairview, Main Street Maury and 
The Chronicle of Mt. Juliet.

The company publishes three 
web-only publications, Main Street 
Nashville, Main Street Preps and 
Titan Insider, along with social 
media pages, e-newsletters and 
a streaming TV channel, Main 
Street Media TV, that is available 
on Roku, Amazon Fire, Apple TV 
and through free mobile apps.

Initially, the Pulaski Citizen will 
continue to operate out of its cur-
rent location in the Holley’s Print-
ing building at 955 W. College St.

Gould said all current Pulaski 
Citizen subscriptions, print and 
online, will be honored.
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The Pulaski Citizen staff is 
excited to announce that the 
local newspaper will not cease 
operations as announced in early 
February. Instead, the community 
treasure will experience rebirth 
as part of a larger media family 
under new leadership.

Today, Feb. 13, one week after 
telling the newspaper staff the 
Pulaski Citizen had just two more 
editions remaining, Pulaski Pub-
lishing’s David Lake announced 

that the almost-
170-year-old 
community 
newspaper had 
been sold to 
Dave and Ellen 
Gould, owners of 
Main Street Me-
dia Tennessee.

Following an 
article in the 
Feb. 8 edition an-

nouncing the decision to close the 
Pulaski Citizen, the Goulds visited 
Pulaski to consider the possibility 
of adding it to their media group. 
By late Friday, an agreement in 
principle had been reached, lead-
ing to today’s announcement.

The first Pulaski Citizen pub-
lished as part of the Main Street 
Media Tennessee group was to be 
the Feb. 22 edition.

“Our family is delighted that 
the Pulaski Citizen will live on 
under the ownership of Dave and 
Ellen Gould,” said Lake, whose 
father, Hershel Lake, purchased 
the Pulaski Citizen in 1984. “The 
Pulaski Citizen is important to our 
family and it is a vital part of our 
community. We are excited to see 
it thrive and grow as part of Main 
Street Media of Tennessee.”

Headquartered in Gallatin, Main 
Street Media of Tennessee is a 
multimedia company founded in 
2013 that, with the addition of the 
Pulaski Citizen, publishes 14 local 
weekly newspapers in 11 Middle 
Tennessee counties along with 
three web-only publications and a 
streaming TV station.

“Ellen and I are thrilled and 
humbled to have the opportunity 
to publish the newspaper that has 
served the citizens of Pulaski and 
Giles County for so many years,” 
Gould said. “We are very grateful 
to the Lake family for their stew-

Main Street buys Pulaski Citizen
SCOTT STEWART
Pulaski Citizen
February 13, 2023

Dave Gould

of whom lean politically liberal 
— are often assumed to support 
abortion access. While there 
are many self-identified secular 
organizations that advocate for 
abortion access, not all religious 
“nones” align on this issue. Orga-
nizations such as Secular Pro-Life 
dedicate their efforts to “advance 
secular arguments against 
abortion.” Secular Pro-Life is a 
quickly growing organization and 
a regular attendee of the March 
for Life. Its leadership team are all 
self-proclaimed “pro-life atheists.” 
For these advocates, to protest 
abortion access is not an exercise 
of religion, but it is an exercise of 
deeply held morals and beliefs.

Religion does not – and will 
never – fit into a neat binary. 
The internal diversity within all 
communities, religious and other-
wise, always defies oversimplified 
assumptions. You cannot assume 
what someone’s views on abortion 
are just based on their religious 
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identity. It takes a conversation 
to understand what someone 
believes and why. And as abor-
tion climbs the list of issues most 
important to Americans, these 
conversations become even more 
important.

The future of this post-Roe 
landscape is unknown, but what 
is clear is that no matter your 
religious identity or views, we all 
have the opportunity to participate 
in public conversation through 
protest and assembly.

Hannah Santos is religious 
freedom program coordinator at the 
Freedom Forum.

These TPA members and friends served as judges for 
the Virginia Press Association’s Contest in February and 
March.  We thank you for your time and assistance that 
makes TPA’s contests possible!

Alan Sloan
Alison Gerber
Angie Meadows
Ann Cason
Becky Barger
Becky Watkins
Billy Kirk
Brad Martin
Brian Cutshall
Brooke McCain
Caleb Revill
Carol Broyles
Carol Daniels
Carrie Frye
Cary Jane Malone
Charlene Waggoner
Cheri Reeves 
Chris Vass
Clint Cooper
Craig Harris
Dale Gentry
Darrell Richardson
David Melson
David Plazas
David Riley
Donna Ryder
Echo Day
Frank Daniels, III
Heather Fritz Aronin
Heather Mullinix
Holly Viers
Hope Demetris
Ivan Aronin
Jasmine Williams
Jason R. Martin
Jean Niles
Jim Herrin
Joe Avento

John Gullion
Kailey L. Freeman
Keenan Thomas
Keith Ponder
Ken Leinart
Lacey Baggett
Linda Stacy
Lindsay Pride
Lisa Denton
Lisa Hobbs
Logan Watson
Marcus Fitzsimmons
Mari-Alice Jasper
Marina Waters
Mark Kennedy
Matt McClane
Megan Reagan
Melanie King
Melissa Price
Michael Sisco
Nina Cotton
Rachel Townsend
Richard Shaw
Ricky Young
Rob Walters
Robin Rudd
Ryan Wilusz
Sandy Dodson
Sharon Patrick
Sherry Mitchell
Silas Sloan
Stephen Hargis
Tena Lee
Tim Siniard
Tracey Wolfe
Victor Parkins
Vivian Jones
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TN court orders unsealing of records 
in death-row inmate’s civil rights case

Editor’s note: Ruling comes a 
month after the AP, represented by 
an RCFP attorney, intervened to 
bring transparency to the case. 

A Tennessee court has ordered 
the state to publicly disclose 
certain judicial records in a case 
in which a mentally ill death-row 
inmate accuses prison officials of 
providing inadequate medical care 
and subjecting him to abuse.

In an order issued on Jan. 12, 
Davidson County Chancellor 
I’Ashea Myles held that the Tennes-
see Department of Correction must 
unseal portions of videos showing 
prison officials’ treatment of inmate 
Henry Hodges inside Nashville’s 
Riverbend Maximum Security Pris-
on, including their use of security 
restraints. The judge also ordered 
the release of Hodges’s medical 
records after the inmate waived his 
privacy rights so that the docu-
ments could be made public.

While Judge Myles ordered 
some other records to remain at 
least temporarily shielded from the 
public, she left open the possibility 
that she could order their release 
after she reviews redacted versions 
of the records.

“We are pleased that the 
court has decided to bring some 
much-needed transparency to this 
high-profile civil rights case,” said 
Paul McAdoo, the Reporters Com-
mittee’s Local Legal Initiative attor-
ney for Tennessee, who represented 
the Associated Press in its effort to 
challenge the sealed court filings. 
“The public has a significant inter-
est in knowing how incarcerated 
people are treated in our nation’s 
prison system, and we are hopeful 
that even more records will soon 
be made available to the public.”

Death row inmate filed 
suit in October

Hodges, who is on death row for 
a 1990 murder, filed his lawsuit last 
October. He claims that Lisa Helton, 
Tennessee’s interim commission-
er of correction, and Dr. Kenneth 
Williams, the prison system’s chief 
medical officer, violated his civil 
rights by subjecting him to cruel 

and unusual punishment. Among 
other allegations, he accuses prison 
officials of placing him in six-point 
restraints and strapping him to a 
mattress without any clothes.

The case has attracted national 
headlines and raised questions 
about the state of mental health-
care in U.S. prisons. But much 
of the case has been shrouded in 
secrecy. Although the court only 
ordered Hodges’s medical records 
to be filed under seal, many addi-
tional records have been secretly 
filed by attorneys for both parties.

Last December, the prison offi-
cials sought protective orders that 
would prevent Hodges from pub-
licly sharing records he obtained 

in discovery and 
require those 
same records to 
be filed with the 
court under seal.

Hodges 
challenged the 
prison officials’ 
attempts to 
shield the court 
records, includ-

ing photos, videos, and other 
recordings capturing prison staff 
trying to restrain inmates. The 
Associated Press, represented by 
McAdoo, sought to intervene in the 
case to support Hodges’s challenge, 
arguing that the prison officials’ 
request for the protective order did 
not clear the high bar required to 
justify the wholesale sealing of 
records in such a newsworthy case. 
(The Nashville Banner also moved 
to unseal records in the case.)

“The state doesn’t need to release 
everything, but it needs to release 
the right things,” McAdoo said 
during a December hearing in the 
case, according to The Tennessean. 
“It’s a heavy lift — to go through 
so much footage — but it’s a lift re-
quired under the First Amendment.”

In her 17-page decision, Judge 
Myles ordered the unsealing of all 
of Hodges’s medical records, noting 
that the inmate requested that they 
be made available to the public. 
However, she held that the prison’s 
internal affairs investigative reports 
must be kept under seal because 
they are protected from disclosure 
under an exemption to the Tennes-
see Public Records Act.

Judge Myles’s ruling on the 
release of photos and video footage 

was more nuanced: When it came 
to recordings she described as 
“more closely akin to bodycam 
footage than surveillance videos” 
— including videos that show pris-
on staff using security restraints 
— the judge said they could be 
filed by Hodges without a court 
seal only after prison officials 
made specific redactions to the 
videos to protect prison security.

Judge rejected prison 
officials’ request to seal 
photos and videos

Judge Myles similarly reject-
ed the prison officials’ request 
to broadly seal a wide range of 
other photos and videos, including 
surveillance recordings, instead 
ordering the officials to make 
their case for why they should 
be withheld from the public. The 
judge ruled that the photos and re-
cordings would remain under seal 
until she has a chance to privately 
review the records and hear the 
prison officials’ specific arguments 
for shielding them from the public.

“The internal workings and oper-
ations of the prison systems in this 
country are unknown to the public 
for the most part. Though taxpayer 
dollars are used to fund the opera-
tions, there is very little insight into 
what actually occurs behind locked 
doors,” Judge Myles explained in her 
order. “Other than anecdotal stories 
from incarcerated individuals, there 
is rarely a window afforded to the 
public for oversight and to glean in-
formation from an institution which 
is funded by taxpayers and houses, 
feeds, and cares for incarcerated 
individuals. This means judicial 
records regarding the prison system 
are an important opportunity for 
citizens in understanding how the 
Tennessee Department of Correc-
tions operates on their behalf.”

The Reporters Committee 
regularly files friend-of-the-court 
briefs and its attorneys represent 
journalists and news organizations 
pro bono in court cases that involve 
First Amendment freedoms, the 
newsgathering rights of journalists 
and access to public information. 
Stay up-to-date on our work by 
signing up for our monthly newslet-
ter and following us on Twitter or 
Instagram.

McAdoo

SUBMITTED
Reporters Committee, Local Legal 
Initiative
January 23, 2023

	 ROP:	 Networks:

December 2022	 $92,817	 $7,244

Year* as of Dec. 31	 $92,817	 $7,244 

* The TPS  Fiscal Year runs Dec. 1 through Nov. 30	

Tennessee Press Service
Advertising Placement 

Snapshot

Tennessee newspapers may download this ad deries for publication at 
https://tinyurl.com/TPAPublicNoticeAdCampaign

TENNESSEE
PRESS
ASSOCIATION



Page 10 • The Tennessee Press • March 2023

We often use our free speech 
rights at the top of our lungs and 
in public spaces to protest loudly, 
proudly and prominently.

When we do that, the First 
Amendment protects us from gov-
ernment punishment or censorship 
for what we say or write, partic-
ularly on matters of politics and 
public affairs — generally. Still, not 
everything we say or do because of 
such speech is protected.

Over decades, legal guardrails 
have been set up that indicate 
where our free speech rights end 
and where government may be 
able to step in to penalize speakers 
or prevent protests and demon-
strations. Those guardrails are 
deliberately limited.

Let’s start by noting the First 
Amendment offers no legal shield 
from criminal prosecution for vio-
lent acts, individually or as part of 
a mob, regardless of the cause we 
might promote or a political posi-
tion we take. Violence is a crime.

Our free speech rights also do 
not protect incitement to immi-
nent violence. The key here is a 
connection to an immediate threat 
to public safety. In a 1969 decision, 
the U.S. Supreme Court said there 
is no First Amendment protection 
for speech that is “directed to incit-
ing or producing imminent law-
less action and is likely to produce 
such action.”

A speaker who demeans a 
group of people to a crowd, and 
then points to someone and shouts 
“There’s one now, go get ’em!” 
steps outside of free speech protec-
tion. But when the violence takes 

place sometime later, or elsewhere, 
or the words are not so direct, 
prosecutors may find it difficult to 
establish such a direct link.

That task of linking words to 
actions will confront those who 
favor criminal charges for incite-
ment against President Donald 
J. Trump for his Jan. 6 speech to 
supporters, who then moved the 
16 blocks from his rally near the 
White House to Capitol Hill, where 
some then violently invaded the 
U.S. Capitol.

“After this, we’re going to 
walk down and I’ll be there with 
you,” Trump said. “We’re going 
walk down to the Capitol, and 
we’re going to cheer on our brave 
senators, and congressmen and 
women. We’re probably not going 
to be cheering so much for some 
of them because you’ll never take 
back our country with weakness. 
You have to show strength, and 
you have to be strong.”

Before Trump spoke, his attor-
ney, Rudy Giuliani, called for “trial 
by combat.” The courts also have 
debated whether criminal charges 
around incitement can be brought 
for what is called “instructional 
speech” — for example, producing 
written materials advising on plans 
or offering tips to a group plan-

ning violent acts. In deciding not 
to review a lower court decision 
in 2002, justices offered differing 
views on whether such instruction 
could meet the “imminent lawless-
ness” requirement.

In November, the U.S. Supreme 
Court ordered a lower court to 
again hear a case involving DeRay 
Mckesson, a Black Lives Matter or-
ganizer who was sued by a Baton 
Rouge, La., police officer injured 
at a protest Mckesson organized 
in 2016. The lawsuit ultimately 
could have dramatic dampening 
impact on public protest if the 
courts decide organizers can be 
held personally liable for violence 
by anyone at an event, under the 
theory that organizers should have 
known it was a likely outcome.

What other legal issues swirl 
around protests and demonstra-
tions?

Courts ruled during the an-
ti-war protests in the 1960s and 

later that authorities cannot block 
or disperse protesters just because 
authorities have an unspecified 
concern about potential disorder, 
or because demonstrators are loud 
or offensive, or even if they tempo-
rarily disrupt traffic.

In 2011, the Supreme Court up-
held the right to public protest on 
matters of public interest in a case 
involving a family-based Kansas 
church known for its controversial 
— many say repugnant — an-
ti-gay protests at military funerals. 
The Westboro Baptist Church 
was sued by the parents of a U.S. 
Marine who died in Iraq, claiming 
intentional infliction of emotional 
distress.

Chief Justice John Roberts 
wrote that such protest was pro-
tected by the First Amendment: 
“Speech is powerful. It can stir 
people to action, move them to 
tears of both joy and sorrow, and 
— as it did here — inflict great 

pain … we cannot react to that 
pain by punishing the speaker. 
As a nation we have chosen a 
different course — to protect even 
hurtful speech on public issues to 
ensure that we do not stifle public 
debate.”

At times, authorities seek to 
simply ban all public events. 
Washington D.C. Mayor Muriel 
Bowser has asked the U.S. Interior 
Department to cancel all permits 
for “public gatherings” in the city, 
citing both the Capitol riot and 
COVID-19 health concerns. In 
dealing with the pandemic, local 
and state officials nationwide have 
placed limits or banned a variety 
of group events, protests and reli-
gious services. Health officials cite 
a 1905 Supreme Court ruling that 
upheld the government’s quaran-
tine (and vaccination) powers.

A guiding principle in the 
nation’s history is that government 
at any level can only infringe on 
our First Amendments rights by 
showing an overriding need, such 
as an immediate threat to public 
safety, and then only in ways that 
are the least possible intrusion for 
the shortest time required to meet 
the need.

We need to be alert and demand 
that authorities balance public 
safety and First Amendment rights 
in the upcoming days and weeks. 
The core freedoms that protect us 
cannot be left unprotected by us.

Gene Policinski is a senior fellow 
for the First Amendment at the 
Freedom Forum. He can be reached 
at gpolicinski@freedomforum.org.

The First Amendment right to protest has its limit

Craft a utility content strategy to better serve your community during natural disasters
 Editor’s note: Space limitations 

prevented the inclusion of all graph-
ics that accompanied this repub-
lished story; several are presented 
here to offer ideas of how to prepare 
to inform your readers. The original 
story with all color graphics can 
be found at rjionline.org. Although 
this piece focuses on hurricanes, 
many of these ideas can be applied 
to other natural disasters such as 
tornadoes and floods.

When Hurricane Ida hit in 
August 2021, there were only 
two days between when it was 
categorized as a hurricane and 
when it made landfall in southern 
Louisiana. With this little time to 

plan coverage for hurricanes that 
devastate Louisiana communi-
ties, NOLA.com needed to find a 
solution for getting utility content 
to readers quickly. To do this, we 
maximized our use of evergreen 
content, prepared templates and 
planned a strategy to make sure 
our audience has the vital infor-

mation they need to prepare for 
the next incoming storm.

We built a (color-coded) system 
that tracks and manages all of 
NOLA.com’s evergreen content. 
It categorizes content by market, 
topic, type, readiness, and past 
and future promotion. With more 
than 400 stories in there, we have 
many opportunities to reuse past 
content when it’s needed. 

Within this system, we have an 
immense repertoire of hurricane 
content which has given us the abil-
ity to craft a deliberate and efficient 
strategy for when a hurricane is 
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James B. “Jim” Boone
James B. “Jim” Boone Jr., found-

er and chairman of the board of 
Boone Newsmedia, Inc. [BNI], died 
Monday, Feb. 13, at UAB Hospi-
tal-Highlands in Birmingham, Ala., 
after a brief illness. He was 87.

Boone, a lifelong newspaper-
man, succeeded his father, Buford 
Boone, as publisher of The Tusca-
loosa [Ala.] News in 1968 and built 
over the following half-century a 
community media company that 
now owns or manages 91 newspa-
pers and related print and digital 
products in Alabama, Georgia, 
Kentucky, Louisiana, Michigan, 
Minnesota, Mississippi, North 
Carolina, Ohio, Tennessee, Texas 
and Virginia. 

The company, which had oper-
ated as Boone Newspapers, Inc., 
since its founding, was renamed 
Boone Newsmedia, Inc., in 2022 
to reflect its considerable progress 
in serving readers and advertisers 
both digitally and in print.   

Prior to joining his father at 
The Tuscaloosa News, Boone 
worked for his mentor, Carmage 
Walls. Seven years were spent as 

publisher of the 
Suffolk [Virginia] 
News-Herald, a 
daily newspaper. 
Prior to Suffolk, 
Boone was a 
business manag-
er and a reporter 
for the Baytown 
(TX) Sun and did 
group man-

agement work with other Walls-
owned newspapers in that area.  
Before the Baytown work, he 
traveled for Mr. Walls in convert-
ing newspapers from hot metal/
letterpress to cold type/offset. 
Prior to 1958, Boone worked six 
years at Tuscaloosa News, while 
a University of Alabama and high 
school student.

Boone was a 1958 graduate of the 
School of Commerce and Business 
Administration at the University of 
Alabama and earned an Honorary 
Doctor of Humane Letters at the 
University of Alabama (1993). 

Boone earned multiple industry 
related awards including the Life-
time Achievement Award from the 
Alabama Press Association. 

 Boone, who had moved in 2022 

from Tuscaloosa to Lowndesboro, 
Ala., remained active in BNI and 
with its affiliate newspapers until 
his death, regularly meeting with 
senior management, publishers 
and other staff members by video 
conference. 

“Jim Boone, by his example, set 
the highest bar for so many for 
how to lead and serve a commu-
nity, civic organization, church, a 
business organization or his fami-
ly,” said Todd Carpenter, president 
and CEO of Boone Newsmedia and 
Carpenter Newsmedia. “Put sim-
ply, he made doing the right thing 
the main thing and that guided his 
every choice and decision.” 

Boone is survived by his wife, 
Carolyn, and five children.

Boone Newspapers
Feb. 14, 2023

William F. “Bill” Norton
William F. “”Bill”” Norton, 77, 

loving husband of 53 years to 
Virginia Chiapella Norton, passed 
away peacefully at his home on 
Wednesday, December 21, 2022.

Bill was born in Fayetteville, 

Arkansas, and grew up in Mem-
phis, Tennessee. He was attending 
the University of Tennessee and 
serving as editor of campus paper 
The Daily Beacon when transfer 
student Virginia joined the staff. 

After he earned a 
bachelor’s degree 
in journalism at 
Tennessee, Bill 
enlisted in the 
United States 
Army Infantry. 
He and Virginia 
married after he 
graduated from 
Officer Candi-
date School. He 

later served in Vietnam as a first 
lieutenant and was awarded the 
Bronze Star.

In the words of Bill Kirby, his 
colleague at The Augusta Chroni-
cle, Bill “”served the calling of jour-
nalism for almost half a century.”” 
Bill was an all-around newspa-
perman from reporting to various 
editing roles, working on the news, 
sports, features and business staffs. 
He was handy with graphics and 
photography as well.

He worked for the Memphis 

Commercial Appeal, the Nashville 
Banner and The Courier-Journal 
of Louisville before joining The 
Chronicle. He was especially proud 
of his time at The Courier-Jour-
nal’s Sunday Magazine, including 
articles he wrote on the Abbey of 
Gethsemani in Kentucky, whitewa-
ter rafting in West Virginia and the 
Kentucky Derby Museum.

Bill’s character was marked by 
authentic humility; he lived to 
serve others and loved to learn. He 
was a gifted writer and editor with 
a vast store of knowledge, but was 
always gentle when sharing that 
knowledge with others. His lifelong 
love of puns paid off when he won 
prizes for headline writing (true to 
form, he took his family out for a 
nice dinner with his winnings).

Family members in addition to 
his wife include his daughters, Katy 
Norton Carroll (Tom), Dora Norton 
Lockhart (Doug) and Teri Norton; 
son, Fred Norton (Mimi); grandchil-
dren, Deirdre Carroll, Otis Norton 
Tsang and Bee Norton Tsang; and 
sisters, Sarah Norton Morgan (Jim) 
and Becky Norton Zanone.

Submitted
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announced. By utilizing this ever-
green content and having a strategy 
in place, it allows our newsroom 
to dedicate more resources toward 
breaking news coverage when there 
is an incoming storm.

Here are the steps we took:  
1. Accumulating and catego-

rizing all evergreen content in a 
collaborative, accessible place.

We pulled together several 
spreadsheets and documents to get 
all archived evergreen content into 
an Airtable base. Once they were 
all in there, we sorted through 
every story to determine its read-
iness for publishing, the category 
it fell into and when it should be 
promoted next. 

2. Updating and optimizing 
content.

Once the content was catego-
rized, we optimized stories with 
formatting issues and updated 
stories with outdated information. 

3. Launching products using 
evergreen hurricane content.

Once all the hurricane content 
was ready, we did two things: 
launched a pop-up newsletter and 

built an Instagram Highlight all 
about hurricane preparation. These 
products help us get important ev-
ergreen information to our readers 
ahead of time, and gives us ready-
to-go resources to direct people to 
when a storm is announced.

4. Building splash pages for 
evergreen hurricane content.

With all of this content created, 
we wanted to have a user-friendly 

place for our audience to access all 
the information in one place. This 
splash page has every evergreen 
hurricane story in our archives 
and allows readers to choose the 
content they want to read. When a 
hurricane is announced, this will 
be an easy one stop shop to direct 
readers to. 

5. Setting the strategy for ever-
green hurricane coverage 

Incoming hurricanes are the 
most stressful time for the digital 
desk, so with evergreen content, 
social copy and graphics prepped 
and ready to go, we can take some 
work off their plates and allow 
them to focus on other content. 
Weeks out from the height of 
hurricane season, we put together 
a strategic digital guide for hurri-
cane content. This guide includes 

graphic templates for social media, 
a checklist for the digital desk, and 
additional resources for breaking 
news reporters. When thinking 
about the strategy, our audience 
was our primary focus. 

• What do they need during this 
time? 

• What information is most 
important to get to them first? 

• What questions do they have 
and how can we answer them? 

• How can we help them make 
decisions about evacuation and 
preparation? 

All of the graphics we created 
centered around these questions. 

Prior to hurrican season, report-
er Carlie Wells put together canned 
files for New Orleans, Baton Rouge 
and Acadiana on key hurricane 
topics like where to find sandbags, 
school closures, and neutral ground 
restrictions. These graphics make 
it easy to promote this content that 
we know our audience needs and 
can easily be planned ahead. 

Sydney Lewis is a 2022 Reyn-
olds Journalism Instituite (RJI) 
Student Innovation Fellow part-
nered with NOLA.com in 
New Orleans.

DISASTERS  from Page 10
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TPA MEMBER COVERAGE SHOWCASE III: The Paris Post-Intelligencer

Born to run: Races help Jane, John Etheridge see the country

Jane Etheridge was 54 years old 
before she discovered how much 
she loved running.

Now in her late 60s, she thinks 
of the effort she puts into half-mar-
athons as a wonderful way for her 
and her husband John to spend 
time together and have great fun 
at the same time.

“And, if you’re going to do 
something, why not work toward 
something healthy?” she said.

The Paris couple now regularly 
travel to about four or five running 
events a year, where Jane normal-
ly excels in the half-marathon, 
which is 13.1 miles.

Ironically, she had zero interest 
in running when her husband of 47 
years ran in 10K races after college.

“You know, I was doing it be-
cause it was good for my emotion-
al health and helped me maintain 
my weight. I wasn’t bad, but I 
wasn’t really good, either. I did 
run a five-minute mile,” John said.

But Jane admittedly “didn’t 
get it” at the time in terms of the 
appeal of running.

Then, about 2008, she was 
taking her daily early morning 
walk with a friend in Murray. Jane 
was a fast walker, and her friend 
finally pointed out it would prob-
ably be easier just to run. So, they 
took off running at Roy Stewart 
Stadium, the football stadium at 
Murray State University. And Jane 
began to like it — a lot.

Just a month after that fateful 
run, she decided to enter the St. 
Jude Memphis Marathon. “I need-
ed to test myself and push myself,” 
she said. “I just wanted to finish, 
but I actually did really well.”

She finished fourth out of about 
200 in her age group.

“It was such an inspirational 
run. We got to run all around the 
St. Jude campus and the children 
patients who were able to come 
outside were there, cheering us on 
and waving banners,” she said.

 
Full of energy

Jane Etheridge has always been 
full of energy. She spent 22 years 
as a Murray State employee, serv-
ing as director of the MSU Wom-
en’s Center, which helped students 

in the areas of rape, sexual assault 
and domestic violence. She was 
also a counselor and a licensed 
clinical psychologist.

She had previously worked in 
the Paris Special School District as 
assistant administrator for special 
education, and she’s a former 
member of the PSSD board.

She always runs half-marathons 
rather than full marathons be-
cause “I’m very hyper. A half-mar-
athon is the right length that it 
doesn’t bore me.”

After her St. Jude experience 
turned out so well, she began to 
enter more and more races, and she 
has been consistently successful, 
usually finishing in the top three. 
Her best time in a half-marathon so 
far was 1 hour, 52 minutes.

John Etheridge, who is from 
Paris but met Jane when they were 
both students at the University 
of Tennessee in Knoxville (her 
hometown), is the former general 
manager of the Paris Board of Pub-
lic Utilities, having retired in 2016.

Once he retired, he was able to 
join her more often on out-of-town 
trips for running events.

The couple has four children 
and six grandchildren. They were 
very much empty nesters when 
Jane’s interest in running began to 
grow, and now they’re able to turn 
the exercise into some great trips.

 

Goal is to run in all 50 
states

Jane Etheridge has run 53 

half-marathons now, and a few 
years ago she decided she would 
set a goal of running a race in 
every one of the 50 states.

She uses the time while she’s 
running to “pray, and think about 
the people that are important to 
me in my life,” she said.

An obstacle in her path came 
when the couple’s former house 
burned in 2018 when they lived in 
the Sunnyside community. Jane 
was distraught and they lost most 
of their belongings.

“I couldn’t even run for a while. 
My mind would just drift back to 
the fire,” she said.

The couple relocated to Paris 
Harbor Drive, near the Paris Civic 
Center and have been able to get 
back into the swing of running.

Some of the fascinating places 
where she has run were Indianap-
olis, where she ran a lap on the 
Indy 500 race track; Louisville, Ky., 
where she ran at Churchill Downs; 
and Las Vegas, where she ran a 
race up and down the strip, even as 
some runners pulled to the side at 
an area for quickie marriages.

John Etheridge remembers a trip 
to Tulsa, Okla., where an entire 
gospel choir greeted the runners at 
the track. They also ran along the 
famous Route 66 highway in Tulsa 
and in Albuquerque, N.M.

In St. Louis, they ran a race at 
sunrise, with the sun coming up 
over the Gateway Arch. In Alaska, 
they ran on the Summer Solstice, 
when there’s daylight around the 
clock and midnight looks like dusk.

So how do they pick which 
races to go to? “It’s more than the 
race. Sometimes we choose a race 
because of what cause they’re 
racing for,” Jane said.

John is an avid photographer 
and gets a kick out of snapping 
pics at most of the places they vis-
it. There are fewer than 10 states 
remaining where Jane has not yet 

run a race, but the couple plans to 
take two off the list later this year 
— Nebraska and Idaho.

She’s also focusing on recon-
necting with people in her life 
this year, as in looking up family 
or friends in locations where she 
once lived, like Atlantic City, N.J. 
She lived there in her infancy and 
wanted to go back.

KEN WALKER
The Paris Post-Intelligencer
July 20, 2022

Submitted
John and Jane Etheridge stand by a sign near the beginning of a race in 
early June in the Grand Tetons in Wyoming.
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