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Washburn new president of TPA
From Staff  Reports

Joel Washburn, managing editor 
of The McKenzie Banner, is the 
newly elected president of the Ten-
nessee Press Association.

He was elected by the Board 
of Directors on Sept. 12 to fi ll the 
unexpired term of Jason Taylor, 
who vacated the position when he 
assumed the position of president 
and publisher of the Jackson (Mis-
sissippi) Clarion-Ledger and region-
al president of the U.S. Community 
Publishing Group.

Washburn has served in various 
positions with the TPA board, in-
cluding director of TPA, treasurer, 
and vice president of non-dailies. 
He also serves on the Tennessee 
Press Association Foundation’s 
Board of Trustees.

He is chairman of the Winter 
Convention and Press Institute, a 
position assigned to the vice-pres-
ident.

Washburn is a native of
McKenzie, Tennessee. He is general 
business manager for his family’s 
two community newspapers, The 
McKenzie Banner and Dresden 
Enterprise.

Washburn holds a bachelor’s 

degree from Union University in 
Jackson and an MBA from Bethel 
University in McKenzie. He works 
as an adjunct professor for Bethel 
University, teaching business and 
photography at campuses in Clarks-
ville, Jackson, and McKenzie.

Besides working in the newspa-
per industry and teaching, he also 
serves his community through 

elective offi ce. He was recently 
re-elected to his third term as a 
commissioner in Carroll County 
and recently appointed to the 
McKenzie Industrial Board.

He is a member of the McKenzie 
Rotary Club and past president of 
the Carroll County Chamber of 
Commerce. In years past, he served 
as a volunteer fi refi ghter, a member 
of the local rescue team and an 
EMT.

In recent years, he and partners 
started and sold a local franchise of 
Best Western and started and sold 
a regional Internet service provider 
business.

Washburn began work in the 
newspaper as a child. His fi rst job 
was sweeping the fl oor on Wednes-
days following the newspaper print 
production. Through his career at 
the newspaper and commercial 
printing company, he has operated 
letterpresses and small duplicator 
offset presses and had a weekly 
bicycle paper route.

He took a respite from the news-
paper industry during his under-
graduate years, when he worked at 
The Moore Studio in Jackson as a 
general photographer and dark-
room technician.

Following graduation from 
college in 1979, he returned to the 
family business to work along with 
his father, James; mom, Ramona; 
and brother, Jeff.

His father became seriously ill in 
1982 and died three years later at 
the age of 57.

Washburn and wife, Teresa, are 
members of First Cumberland Pres-
byterian Church – McKenzie.

They have one daughter, Brittany 
Martin, a graduate of MTSU’s Mass 
Communication program. She 
works as a graphic designer in the 
newspaper and commercial print-
ing company.

Washburn’s TPA Presidential 
term will end in June 2015. His ad-
vancement to the role of president 
leaves a vacancy in the position 
of vice president for non-daily 
newspapers. That position will be 
appointed by President Washburn 
in the coming weeks.

The next regularly scheduled 
meeting of the TPA Board of Di-
rectors is set for Friday, Oct. 10, at 
1:30 p.m. CDT at the Hilton Garden 
Inn airport location in Nashville. 
The meeting is open to all TPA 
members. 

Washburn

From Staff  Reports

National Newspaper Week 
(NNW) is Oct. 5-11, 2014. This 
marks the 74th year of the Week, 
which observes the importance 
of newspapers to communities 
large and small. 

This year’s kit, prepared 
by the Minnesota Newspaper 
Association, is available at http://
www.nationalnewspaper-
week.com/nnw/ and contains 
editorials, editorial cartoons, 
promotional ads and more that 
are available for download at no 

TPA members 
urged to promote 
for National
Newspaper Week 
Oct. 5-11; material
available online

This editorial cartoon by Charlie Daniel with the Knoxville News Sentinel is part of the kit promoting National 
Newspaper Week available online for use by newspapers across North America.See WEEK, Page 3
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“The future of the Tennessee 
Press Association can be as bright 
as our history, but it’s going to re-
quire all of us to roll up our sleeves, 
grab the bull by the horns and 
make it happen,” Jason Taylor, then 
president of the TPA.

I was shocked when I learned 
Jason Taylor was leaving Chatta-
nooga to assume new employment 
in Mississippi. Taylor is known as 
an agent of change and one who 
can accomplish much.

After just one month of service 
as TPA’s president, he left a vacancy 
in that offi ce. The responsibility to 
serve as interim president fell to 
Taylor’s predecessor, Lynn Rich-
ardson, who restarted her service 
on Aug. 1 and continued until the 
board meeting on Sept. 12 when I 
was confi rmed as the new presi-
dent.

I appreciate Lynn’s service as 
president for the 2013-14 year and 
her interim service after Taylor’s 
resignation. 

I was scheduled to serve as pres-
ident in the 2015-16 year; however, 
my service date is now September 
2014 to June 2015. Jack McElroy, 
vice-president for dailies, will be 
your president in 2015-16.

I thank Greg Sherrill and Robyn 
Gentile for helping me make the 
transition into this new position.

During his brief tenure, Taylor 
outlined several initiatives for the 
year. One key aspect was establish-
ing a Sustainability Committee to 
review the programs and services of 
TPA, Tennessee Press Service, and 
Tennessee Press Association Foun-

dation. Victor Parkins is heading 
that committee.

In the initial stages, the commit-
tee has looked at programs offered 
by other press associations. One 
signifi cant area of examination 
is the number of conventions and 
meetings those associations con-
vene annually. 

I’ve heard it said, the six most 
dangerous words to an organiza-
tion are, “We’ve always done it that 
way.”

The Sustainability Committee 
plans to issue periodic reports to the 
TPA Board of Directors.

As the former sitting vice-pres-
ident of TPA, I was assigned the 
chairmanship of the 2015 Winter 
Convention and Press Institute. Pro-
gramming for the three-day event is 
coming along nicely. The committee 
members are diligently accepting 
assignments to provide an excellent 
convention fi lled with excellent 
training and great speakers.

Kevin Slimp has conducted a 
survey of newspaper executives 
and leaders throughout the United 
States. He will reveal his fi nding 
during the convention.

Some of the new programming 
for the convention must fi rst be 
approved by the Board of Directors 

and will be announced in the No-
vember newsletter. 

Congratulations to Greg Sherrill, 
executive director of the Tennessee 
Press Association, on his election 
as the president of the Newspaper 
Association Managers. 

The NAM is promoting the 74th 
annual National Newspaper Week 
on Oct. 5-11, 2014. Its theme is 
“Newspapers – The Foundation of 
a Vibrant Community.”  Be sure to 
watch for details of the program.

In closing, it is my honor to serve 
as your president of the Tennessee 
Press Association. I have had the 
privilege of watching numerous 
presidents as they worked through 
the issues of their times. Some of 
the issues were fun; others brought 
great consternation. 

We at TPA are family, and just as 
a family, we share the joys and the 
pains in life.

Speaking of family, when I was 
a child, my family’s only vacations 
were at the TPA Summer Conven-
tions.  My dad, James, and mother, 
Ramona, loaded my brother, Jeff, 
and me in the car and headed for 
the convention. It was where Dad 
met his friends. 

Dad was a sharecropper’s son 
and never fi nished high school but 
had great accomplishment. He was 
a World War II veteran and started 
work in the newspaper business in 
the 1940s. It was his vocation and 
his passion. He died in 1985 when 
he was 57. Now, I am 57.

Thanks, Dad, for your legacy.
Joel Washburn is the managing 

editor of The McKenzie Banner.

www.tnpress.com
OFFICIAL WEBSITE OF THE TENNESSEE PRESS ASSOCIATION

(USPS 616-460)
Published monthly by the

TENNESSEE PRESS SERVICE, INC.
for the

TENNESSEE PRESS ASSOCIATION, INC.
435 Montbrook Lane

Knoxville, Tennessee 37919
Telephone (865) 584-5761/Fax (865) 558-8687/www.tnpress.com

Subscriptions: $6 annually
Periodicals Postage Paid At Knoxville, TN

POSTMASTER: Send address changes to The Tennessee Press, 
435 Montbrook Lane, Knoxville, TN 37919.

The Tennessee Press is printed by The Standard Banner
in Jeff erson City, Tenn.

Greg M. Sherrill  ................................................................................................................................. Editor
Amelia Morrison Hipps  ...................................................................................... Managing Editor
Robyn Gentile  .......................................................................................... Production Coordinator
Angelique Dunn  ....................................................................................................................... Assistant

Page 2 • The Tennessee Press • October 2014

TENNESSEE PRESS ASSOCIATION
Joel Washburn, Th e McKenzie Banner  ..................................................................................President
Jack McElroy, Knoxville News Sentinel ........................................................................Vice President
Jesse Lindsey, Lebanon Publishing Co. .........................................................................Vice President
John Finney, Buff alo River Review, Linden ...........................................................................Treasurer
Greg M. Sherrill, Knoxville  ...................................................................................... Executive Director

DIRECTORS
Keith Wilson, Kingsport Times-News  ...................................................................................District 1
Carl Esposito, Th e Daily Times, Maryville ............................................................................District 2
Chris Vass, Chattanooga Times Free Press  ...........................................................................District 3
Scott Winfree, Carthage Courier  .............................................................................................District 4
Hugh Jones, Shelbyville Times-Gazette . ................................................................................District 5
Richard Stevens, Th e Leaf-Chronicle, Clarksville  ..............................................................District 6
Mark Palmer, Th e Daily Herald, Columbia  ..........................................................................District 7
Brad Franklin, Th e Lexington Progress  .................................................................................District 8
Daniel Richardson, Magic Valley Publishing, Camden  ...................................................District 9
Eric Barnes, Th e Daily News, Memphis  ...............................................................................District 10
Lynn Richardson, Elizabethton Star  .......................................................Immediate Past President

TENNESSEE PRESS SERVICE
Victor Parkins, Th e Milan Mirror-Exchange  ......................................................................President 
Ralph C. Baldwin, Jones Media Inc., Greeneville  ................................................................ Director
David Critchlow Jr., Union City Daily Messenger  ............................................................... Director
Jeff rey D. Fishman, Tullahoma News ....................................................................................... Director
Jana Th omasson, Th e Mountain Press, Sevierville  ............................................................. Director
Greg M. Sherrill  ............................................................................................... Executive Vice President

TENNESSEE PRESS ASSOCIATION FOUNDATION
Gregg K. Jones, Th e Greeneville Sun  .......................................................................................President
Victor Parkins, Th e Milan Mirror-Exchange  ............................................................Vice President
Richard L. Hollow, Knoxville ......................................................................................General Counsel
Greg M. Sherrill  ......................................................................................................... Secretary-Treasurer

CONTACT THE MANAGING EDITOR
TPAers with suggestions, questions or comments about items in The 
Tennessee Press are welcome to contact the managing editor. Call Amelia 
Morrison Hipps, (615) 442-8667; send a note to 1260 Trousdale Ferry Pike, 
Lebanon, TN 37087, or email editor@tnpress.com. The deadline for the 
November issue is Monday, Oct. 6.

By ROBYN GENTILE
TPA Member Services Manager

The Tennessee Newspaper Hall 
of Fame honors those who have 
made an outstanding contribution 
to Tennessee newspaper journalism 
or who have made an extraordi-
nary contribution to their communi-
ties and region, or the state, through 
newspaper journalism.

Nominations are being accepted 
through Oct. 31, 2014, to be consid-
ered for induction in 2015. Fifty-fi ve 
honorees have been inducted since 
the Hall of Fame was established in 
1966 as a joint project of TPA  and 

the University of Tennessee. The 
TPA Foundation is now a co-partner 
with UT on the project. All induc-
tions are made posthumously.

Information about the Tennessee 
Newspaper Hall of Fame, biograph-
ical sketches of the honorees and 
nomination information 
can be found at  www.
tnpress.com/halloffame.
html or by scanning the 
QRC at right.

All nominees must be deceased 
fi ve or more years prior to the nom-
ination. A selection committee of 
fi ve TPA past presidents will review 
nominations and announce whether 

an induction ceremony will be held 
in 2015. 

Plans are underway to extensive-
ly renovate the Tennessee News-
paper Hall of Fame gallery in the 
Communications Building of the 
University of Tennessee. The newly 
renovated interactive Hall of Fame 
will be capable of including photos, 
videos and other historical material 
on each of the inductees.

We encourage those submitting 
nominations to consider including 
as much material about the nomi-
nee as possible. Materials may be 
submitted electronically by contact-
ing TPA headquarters.

Tenn. Newspaper Hall of Fame accepting nominations

YOUR
PRESIDING
REPORTER
JOEL WASHBURN

Responsibility and legacy

Rendering from http://www.tnpress.com/halloff ame.html

Above is the proposed new look for the physical appearance of the Tennessee Newspaper Hall of Fame.
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OCTOBER
2-5: NNA 128th Annual
 Convention and Trade Show,
 San Antonio, Texas
6-8: SNPA 2014 News Industry
 Summit, Charlottesville, Va.
10: TPA Board of Directors
 Meeting, Nashville
16-18: 18th Institute of
 Newspaper Technology,
 UT campus, Knoxville
17-18: Inland Press Association
 Family Owners & Next
 Generation Leadership
 Conference, Chicago
19-21: Inland Press Association
 129th Annual Meeting,
 Chicago
29-Nov. 1: College Media
 Advisors National Fall College
 Media Convention at the
 Philadelphia Marriott,
 Philadelphia, Pennsylvania

NOVEMBER
11-12: Transforming the local
 sales model, Inland Press
 Foundation in partnership
 with The Blinder Group,
 Seyfarth Shaw Conference
 Center, The Citadel, Chicago
13-14: Changing our approaches
 to coverage and storytelling,
 Inland Press Association and
 Creative Circle Media
 Solutions, Seyfarth Shaw
 Conference Center, The
 Citadel, Chicago

FEBRUARY 2015
4-6: TPA Winter Convention,
 Nashville
23-25: Key Executives
 Mega-Conference by the
 Southern Newspaper
 Publishers Association, Inland
 Press Association and Local
 Media Association, Marriott
 Marquis Atlanta, Georgia

MARCH 2015
10-11: Human Resources
 Management Conference,
 Seyfarth Shaw
 Conference Center, The
 Citadel, Chicago
15-18: NAA mediaXchange 2015,
 Newspaper Association of
 America, Nashville
18-20: National Newspaper
 Association’s Leadership
 Summit, Crystal City Marriott,
 Washington, D.C.

FOR YOUR CALENDAR

charge to newspapers across North 
America.

The theme of this year’s NNW 
is: “Newspapers: The Foundation of 
Vibrant Communities.”

“Newspapers, please promote 
National Newspaper Week heavily 
by downloading these materials 
and devoting as many column 
inches as possible to reinforce the 
importance of newspapers to our 
local communities,” said Greg 
Sherrill, executive director of TPA 
and the 2014-15 president of the 
Newspaper Association Managers.

Sherrill also urged TPA mem-
ber papers to “please editorialize 
locally about how your newspaper 

is important and relevant to your 
community.

“This can be about your govern-
ment watchdog role, investigative 
journalism, providing timely public 
notices, etc.”

Following NNW, Sherrill said the 
materials, which the TPA sponsors 
for all members to use, will remain 
on the website and can be accessed 
by newspapers for use throughout 
the year “since our message is 
timeless.”

If you have questions or con-
cerns about NNW, or diffi culty ac-
cessing any of the materials on this 
site, please contact Lisa Hills at the 
Minnesota Newspaper Association 
at (612) 278-0222 or via email to 
lisa@mna.org.

WEEK, from Page 1

Submitted to The Tennessee Press

The “Faces Never Forgotten” project, spon-
sored by the Vietnam Veterans Memorial 
Foundation, needs the help of newspapers in 
obtaining missing photos of 618 fallen Vietnam 
veterans from Tennessee.

The newspaper industry is being asked to 
assist the project in the completion of its quest 
to obtain a photo of every U.S. Vietnam soldier 
killed in action by Nov. 11, 2014.

These photos will help complete an electronic 
“Wall of Faces” in the new education center at 
the Vietnam Memorial Wall.

View the gallery in progress 
at http://www.vvmf.org/Wall-of-
Faces/ or by scanning the QRC at 
right with your mobile device.

If there is a soldier missing from 
your area, perhaps they attended 
one of your schools and you have a photo in 
your newspaper archive?

It is the Foundation’s request that each state 
newspaper association collect the photos and 
forward them on to the VVMF.

The organization of this effort by each state 
newspaper association will help in identifying 
photos yet to be located. Help us complete a 
great tribute to our veterans. 

Guide to accessing the most 
current information on photos 
needed

The following are instructions on how to get 
the most updated status of the photos. If you 
have any questions, please feel free to call (202) 
393-0090 or email at vvmf@vvmf.org.

1. Go to: http://www.vvmf.org/Wall-of-Faces/
2. Click Advanced Search, to the right of the 

search box
3. Input a city, county, or state name based on 

the desired search
4. Scroll to the last box and check: Does Not 

Have a Default Photo
5. Hit Submit
6. This will yield the most current results for 

the names we are missing.

If you have one of the missing photos, please 
send it to Tennessee Press Association at rgen-
tile@tnpress.com. TPA will collect these photos 
and send them to the Faces Never Forgotten 
Project.

Thank you for your incredible effort in sup-
port of this mission. 

Photos of fallen Vietnam soldiers sought 
for ‘Faces Never Forgotten’ project

Photo courtesy of http://www.vvmf.org/faces-never-forgotten

NEWS YOU NEED TO KNOW
TPA Board to meet in 
October in Nashville

The TPA Board of Directors 
have set their fall meeting for Fri-
day, Oct. 10, at the Hilton Garden 
Inn Nashville Airport location in 
Nashville.

The meeting will begin at 1:30 
p.m.

Updates, ads for 2015 
TPA Directory sought 

In less than a month, it will be 
time to submit data for the 2015 
Tennessee Newspaper Directory, 
the annual resource for informa-

tion about TPA member papers.
It is an important tool for adver-

tisers seeking information about 
Tennessee newspapers.

Listings provide basic informa-
tion such as paid circulation, fre-
quency of publication, page sizes, 
contact information, addresses and 
phone numbers.

However, newspapers may also 
buy ads to provide additional infor-
mation to advertisers.

Vendors to the newspaper indus-
try also should consider directory 
advertising as a tool to reach Ten-
nessee newspapers.

Tennessee Press Service, pub-

lisher of the directory, provides 
directories to clients, potential 
advertisers, elected offi cials and 
TPA members.

Friday, Oct. 10, is the deadline 
for directory updates, while just a 
week later, Friday, Oct. 17, is the 
deadline for ad orders.

A correction form was sent to 
TPA members the week of Sept. 12.

Updates can also be made on-
line. Links to the online version are 
available at www.tnpress.com.

Questions about advertising 
should go to David Wells, TPS 
advertising director, at (865) 584-
5761, x108, or dwells@tnpress.com.

Ownership statement 
deadline is Oct. 1

All periodicals, including news-
papers, must fi le their Statements 
of Ownership with the U.S. Postal 
Service by Oct. 1.

The statements must also be 
published in the newspaper. Dailies 
must publish it by Oct. 10 and 
non-dailies by Oct. 31.

The two-page form is called P.S. 
Form 3526-R Statement of Owner-
ship, Management and Circulation.

The PDF can be downloaded at
http://about.usps.com/forms/
ps3526.pdf.

MARKETPLACE
SINGLE COPY MANAGER – 

Northeast Tennessee Media Group 
is accepting applications for the 
position of Single Copy Manager 
to oversee single copy operations 
at The Johnson City Press and the 
Kingsport Times News.  Previous 
experience with single copy is 
preferred.  To apply, send resume to 
phensley@johnsoncitypress.com.  
No phone calls please.

REPORTER – The Bristol Herald 
Courier, a Pulitzer Prize-winning 
daily in the mountains of Southwest 
Virginia, is seeking an energetic 
and hardworking reporter to cover 
government, education, politics, 
business, features and life along 

with some general assignment. 
We are looking for an aggressive, 
passionate journalist who asks 
the tough questions and produces 
well-written, compelling stories. 
Must be willing to work on deadline 
and accuracy is a must. In addition 
to writing for the paper, the reporter 
must tell stories throughout the 
day on several platforms, including 
the newspaper’s website and social 
media. Daily stories will be written, 
along with more in-depth pieces. 
The position is Mon-Fri, some week-
end work is required.  Complete 
the application at https://bhmedia.
silkroad.com/epostings/  or email 
scameron@bristolnews.com.
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TPA MEMBER NEWS
Herald & Tribune moving 
to Wednesdays

Effective Wednesday, Sept. 3, the 
Herald & Tribune began publishing 
on Wednesdays instead of Tuesdays.

“We are making this change 
to better serve our readers and 
advertisers,” said Bill Cummings, 
president. “The move to Wednesday 
allows us to report the news on a 
timelier basis.

“For example, the Jonesborough 
Board of Mayor and Aldermen and 
the county commission meet on 
Monday nights, and production 
deadlines have delayed our news 
coverage until the following week,” 
he continued. 

“Now, we will have that story in 

the paper on the Wednesday follow-
ing the meeting.”

The shift will benefi t advertisers 
and the customers they serve as 
well.

“A few months ago, all area 
grocery stores but one started their 
sales and ran their ads on Sunday,” 
Cummings explained. “Now, they 
have moved to Wednesday.”

The Herald & Tribune currently 
carries a variety of sale papers, 
including Food City, Food Lion and 
Walgreens. 

Also on Sept. 3, the cover price 
for the Herald & Tribune will move 
to 75 cents, and home delivery by 
newspaper carrier will become $30 
per year.

“Our cover price has not changed 

in at least 15 years, and our home 
delivery has been the same for 10 
years,” Cummings said. “During 
that time, production and delivery 
costs have increased signifi cantly.

“The Herald & Tribune remains 
a tremendous value. We are the 
only newspaper in the county with 
Smart Source coupons, which 
typically offer over $100 in savings 
each week.”

Herald & Tribune,
Jonesborough
Aug. 19, 2014 

Bulletin-Times launches 
new website

The Bolivar Bulletin-Times 
launched a new and improved 

website the week of Aug. 18. The 
website serves as an “all access” site 
for readers and visitors.

The URL remains the same, 
www.bulletintimesnews.com.

From video footage of events to 
a complete E-edition of the entire 
newspaper each week, readers and 
viewers will have the complete 
weekly edition of The Bulletin-
Times at their fi ngertips.

The new website will also feature 
a feed of the paper’s Facebook page, 
so readers can remain up to date on 
all the latest breaking news before it 
hits the paper.

The site will also contain a form 
to submit news tips via the Internet, 
as well as contact information for 
our staff members. 

In addition, viewers will be able 
to access all our affi liate news 
partners’ websites, as well as much 
more.

It is always the Bulletin-Times’ 
goal to better serve you, meet your 
needs and provide you with the 
information you need for your 
neighborhoods

For those who have moved away 
from Hardeman County, it will 
provide individuals an opportunity 
to keep track of the news and events 
in their hometown.

The Bulletin-Times,
Bolivar

Aug. 20, 2014

By GINA E. FANN
MTSU News and Media Relations

Longtime Midstate journalist 
Pat Embry has been selected as 
the new director of MTSU’s John 
Seigenthaler Chair of Excellence in 
First Amendment Studies, bringing 
decades of experience with Nash-
ville newspapers to help the College 
of Mass Communication expand 
national awareness of First Amend-
ment issues.

The Seigenthal-
er Chair supports 
a variety of activi-
ties related to free 
speech, free press 
rights and other 
topics of concern 
for contempo-
rary journalism, 
including dis-
tinguished visiting professors and 
visiting lecturers at MTSU, research 

related to free expression, seminars 
and meetings dedicated to expres-
sive freedom and hands-on training 
for student journalists through the 
Seigenthaler News Service.

“Pat Embry brings a wealth of 
experience in journalism and a 
strong commitment to the First 
Amendment as he takes on this new 
role,” said Ken Paulson, dean of the 
College of Mass Communication.

“He’ll be a great mentor for our 

student journalists and help us 
build national visibility for our na-
tional First Amendment education 
efforts.”

“I’ve long admired John Seigen-
thaler’s relentless commitment to 
First Amendment awareness and 
education, and working with college 
interns always has been one of my 
favorite roles as a newspaper editor,” 
said Embry, a Nashville resident 
and former editor at the Nashville 

Banner and The Tennessean.
“Directing the John Seigenthaler 

Chair of Excellence in First Amend-
ment Studies at MTSU combines the 
two. It’s a wonderful opportunity 
and a perfect fi t for this stage in my 
career.”

Embry rose from sports writ-
er to executive editor in a nearly 
20-year career at the Nashville 

Veteran Nashville journalist new director of MTSU’s Seigenthaler Chair of Excellence

Embry

See EMBRY, Page 5



Banner and joined The Tennessean 
after the Banner closed in 1998. 
During his seven-year tenure with 
The Tennessean, Embry served 
as entertainment editor, oversaw 
editorial operations for six Middle 
Tennessee community newspapers 
and developed and launched “The 
Rage,” a free weekly entertainment 
printed guide and website.

Before coming to MTSU, Embry 
worked as editorial director for Ma-
gellan Press in Brentwood, leading 
operations and managing content 
for iTunes’ top paid mobile dining 
app, LocalEats, and its companion 
website since 2008. He also wrote, 
marketed and managed distribution 
for Magellan’s successful dining 
guidebook “Where the Locals Eat: 
Nashville” from 2005 to 2008.

Embry’s extensive civic and 

community work includes service 
as deputy chair of the Freedom 
of Information committee of the 
Tennessee Press Association; mem-
bership in Leadership Nashville 
and Leadership Music, including a 
stint as Leadership Music’s board 
president; and participation in the 
Nashville Convention and Visitors 
Bureau’s Tourism Task Force. He 
earned his journalism degree from 
the University of Illinois at Urba-
na-Champaign.

MTSU established the John 
Seigenthaler Chair of Excellence in 
First Amendment Studies in 1986 to 
honor the iconic journalist’s lifelong 
commitment to free expression.

Seigenthaler, who passed away 
July 11 at age 86, was a reporter, 
editor, publisher and CEO of The 
Tennessean as well as an admin-
istrative assistant for then-U.S. At-
torney General Robert F. Kennedy. 

After serving as founding editorial 
director for USA Today, he estab-
lished the First Amendment Center 
in Nashville in 1991.

The list of people who’ve served 
as chairholder for the Seigenthaler 
Chair of Excellence at MTSU reads 
like a Who’s Who of media and 
includes Wallace Westfeldt, former 
producer for NBC and ABC News; 
Bill Kovach, former editor of The 
New York Times and curator of the 
Nieman Fellowships at Harvard; 
Tom Wicker, former columnist for 
The New York Times; John Henry 
Faulk, humorist and popular CBS 
radio personality blacklisted during 
the Red Scare and a hero of free 
expression rights; Jim Squires, 
former editor of The Chicago Tri-
bune; author and journalist Wallace 
Terry; television journalist Sander 
Vanocur; former U.S. News & World 
Report Washington bureau chief 

John Mashek; and Seigenthaler 
himself.

Embry joins three current MTSU 
professors who also have helmed 
the Seigenthaler Chair: Chris Clark, 
one of the longest-tenured TV an-
chors in American history with 41 
years at WTVF-TV, whose advocacy 
for public information access led 
the Tennessee Supreme Court to 

allow TV cameras in the state’s 
courtrooms; Beverly Keel, entertain-
ment journalist and music industry 
executive who now leads MTSU’s 
Department of Recording Indus-
try; and Wendell “Sonny” Rawls, 
Pulitzer Prize winner for investi-
gative reporting at the Philadelphia 
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Veteran journalist leads 
MTSU’s Center for
Innovation in Media

MURFREESBORO — A longtime 
visual journalist who expanded her 
focus to train others to use mobile 
media will lead 
MTSU’s nation-
ally recognized 
Center for 
Innovation in 
Media, university 
offi cials have 
announced.

Val Hoeppner, 
who’s served 
since last fall as 
journalist in residence in the School 
of Journalism in MTSU’s College 
of Mass Communication, took the 
reins July 1 at the student-focused 
center, which houses all student 
media plus the university’s National 
Public Radio station, WMOT 89.5 
FM, under one roof.

“Val Hoeppner brings a special 
combination of journalistic experi-
ence, digital expertise and impres-
sive teaching skills to her new role 
at MTSU,” said Ken Paulson, dean 
of the College of Mass Communi-
cation.

“She’ll build on the foundation 
of innovation established by our 
former director, Stephan Foust, 
and give our students the kind of 
skills and experience that will best 
prepare them for opportunities in a 
digital era.”

Foust worked closely with college 
administrators to open the almost 
$700,000 facility inside the Bragg 
Mass Communication Building 
in January 2012 and had directed 
its operations since. A veteran 
broadcast journalist and corporate 
communications consultant, Foust 
is retiring from the university.

“The CIM job is a dream job, 
really,” Hoeppner explained, “as I 

get to spend my days helping stu-
dent journalists fi nd their voice and 
pursue a career as a storyteller. Our 
students’ stories may be written, 
photographed, voiced, fi lmed or 
sung.

“That’s the most unique thing 
about our College of Mass Commu-
nication and the center itself. We 
have a traditional newspaper that is 
going digital, a radio station that is 
both on-air and streamed, a televi-
sion station using digital technology 
to broadcast and a record label us-
ing social media to bring attention 
to its artists.”

The Associated Press Media 
Editors lauded the Center for Inno-
vation in Media soon after it opened 
two-and-a-half years ago for its 
efforts in “reforming and reshap-
ing its student media.” The center 
received an honorable mention 
in the “Innovator of the Year for 
College Students” category in the 
2012 APME Journalism Excellence 
Awards.

The Center for Innovation in 
Media combines the newsrooms 
for Sidelines, the student newspa-
per; WMTS-FM, the student-run 
radio station; Match Records, the 
student-run record label; MT10, 
the student-operated cable televi-
sion station; and WMOT-FM, the 
100,000-watt public radio station, in 
a single location.

MTSU’s center enables students 
from all media disciplines to hone 
their real-world skills by writing sto-
ries for print and the Web, creating 
audio versions of the same stories 
for broadcast on radio stations and 
providing video versions of those 
stories for use on MT10 and on the 
station and center websites.

Before joining the MTSU staff, 
Hoeppner served as director of 
education for the Freedom Forum 
Diversity Institute for fi ve years and 
spent 20 years in newsrooms as a 

photojournalist, newsroom leader 
and multimedia director at The 
Indianapolis Star.

“I got into journalism to make a 
difference in people’s lives. I was 
lucky enough to do just that in a va-
riety of newsroom roles,” Hoeppner 
said.

“The CIM is a great sandbox to 
play in, and every day I fi nd new 
ways to stretch our storytelling 
skills.”

The Daily News Journal
July 28, 2014

Times adds Kreulen
to cover sports

Jake Kreulen was named to the 
Manchester Times editorial staff to 
cover sports and general assign-
ments.

Kreulen, who 
has a lengthy 
background in 
newspaper, comes 
to Manchester 
after spending 
the past several 
months as a pho-
tographer with 
the Pensacola 
News Journal in Florida.

“We are excited to welcome Jake 
to our team, and we can’t wait for 
the community to see what he is 
going to do with our sports section, 
both in print and through our dig-
ital outlets,” said Times editor Josh 
Peterson.

“He is a hard worker, and he 
understands the importance of ded-
icating coverage for all sports on all 
levels – from professional to youth 
sports. I think the community is 
really going to like what he brings 
to the table.”

Kreulen spent fi ve years as a 
regional sports editor for The Daily 
Statesman in Dexter, Missouri, and 
also spent two years as an assistant 

sports editor at the Daily American 
Republic in Poplar Bluff, Missouri.

“I am really looking forward to 
working with all of the coaches 
and athletes in Coffee County,” said 
Kreulen. “I think the Manches-
ter Times has a solid history and 
reputation of producing quality 
sports content, and I hope that I can 
live up to that standard. I am quite 
excited to take on the challenge, and 
I trust that the community can put 
their trust in the Times.”

In addition to his lengthy newspa-
per resume, Kreulen’s photography 
business has led him to photograph 
several premier sporting events – in-
cluding Major League Baseball and 
National Football League games as 
well as the Cal Ripken World Series.

Manchester Times
Aug. 4, 2014 

Barker joins Newport 
Plain Talk sports dept.

Dennis Barker Jr., a Journalism 
and Electronic Media major at the 
University of Ten-
nessee, has joined 
the sports staff of 
the Newport Plain 
Talk.

Barker, who is 
on track to grad-
uate from UT this 
December with 
the JEM degree 
and an emphasis 
in Sports, will start his duties in the 
sports department as a correspon-
dent covering Cosby High School 
football this fall.

“I look forward to working with 
the Newport Plain Talk, as well as 
the entire Cosby High School foot-
ball program this year and beyond,” 
Barker said. Sports and media have 
always been a fi t for the Jefferson 
County native.

“Sports have always been a 
passion for me, so I knew I would 
always want to remain in the sports 
realm,” Barker said. “Being involved 
in sports media of any sort was 
always something I have wanted 
to pursue since early childhood, so 
once my days of playing football 
came to an end in high school and 
my basketball skills that never real-
ly kicked in dissipated, that seemed 
to be my only route to remain 
involved with something I enjoy so 
much and am so passionate about.”

Barker is a 2008 graduate of 
Jefferson County High School and 
also reverently enjoys University of 
Tennessee athletics and NASCAR.

Sports Editor Seth Butler said he 
welcomes Barker to his staff and 
knows that the readers of the New-
port Plain Talk will enjoy following 
his work this fall.

“I am pleased we can make a 
quality addition to our staff like 
Dennis,” Butler said. “The Univer-
sity of Tennessee Journalism and 
Electronic Media program is one 
of the best programs in the nation, 
especially for sports media. Their 
program has produced a number of 
quality individuals who have gone 
on to work at major media outlets, 
including ESPN, the Knoxville News 
Sentinel and other major sports 
media outlets across the nation.”

Barker’s love for sports will also 
make him right at home with the 
passionate sports fans of Cocke 
County.

“Our local folks are always ready 
to support their local teams and love 
to read about them in the pages of 
the Plain Talk, so someone who has 
a passion for sports, like Dennis, is 
such a great fi t for our team,” Butler 
said.

The Newport Plain Talk
Aug. 19, 2014

Hoeppner

Kreulen

Barker
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Playing off the ALS ice bucket 
challenge, The Paris Post-Intelli-
gencer in Paris, TN, has issued the 
“Cuddle Challenge for Easton” on 
Facebook, benefi ting the Forrest 
Spence Fund, a non-profi t organi-
zation that provides non-medical 
help to critically and chronically ill 
children and their families in the 
Midsouth.

The newspaper is raising funds 
to purchase Angel Dear blankies 
and educating the public to the 
Forrest Spence Fund in response to 
the heartbreak of one of our staff 
members. 

Brittney Cacciola Green, advertis-
ing sales representative for The P-I, 
and husband, Jason, became proud 
parents of their little boy, Easton, in 
April. But for Easton, his path in life 
was destined to never be an easy 
one. Affl icted with health problems 
that included breathing diffi culties, 
Easton fought hard, but he died 130 
days later on Aug. 19.

It was while baby Easton was 
a patient at LeBonheur Children’s 
Hospital in Memphis that the 
Greens met Brittany Spence, who 
co-founded the Forrest Spence Fund 
with her husband, David, after the 
loss of their son, Forrest, in 2007.

Spence was working as a mentor 
for the organization’s volunteers 
when she met the Greens and got to 
know young Easton. Since Easton’s 
death, she keeps in touch with Brit-
tney every day, checking to make 
sure she’s all right.

For the Greens, the Forrest Spence 
Fund was a way of connecting 
and relating with people who have 

been through the exact feelings, 
moments and heartache they were 
going through.

“They were there every step of 
the way to help us cope with our 
emotions and talk and express our 
feelings,” Brittney Green said. 

“They are so supportive in help-
ing any way they could, especially 
fi nancially speaking. Personally, 
they gave us a welcome gift basket 
full of goodies for Easton and for us. 
They helped out with meal vouchers 
for the hospital and gave us a gas 
card for traveling.

“They also gave Easton a blankie 
that he slept with every night and 
that I continue to sleep with. Most 
importantly, they gave us hope and 
strength to continue and to honor 
Easton’s name and memory forever 
by helping other families out during 
their most diffi cult time.”

The public can help with the 
Cuddle Challenge by logging on to 
www.facebook.com/cuddlechal-
lenge, posting a selfi e of yourself 
with others cuddling, and donat-
ing any amount to the fund (each 
blankie costs about $15). Then 
challenge someone else to match it. 

This is a family-oriented site and 
we ask the public to respect the 
Green Family with your Facebook 
posts.

“To kick things off, The Post-In-
telligencer is challenging The Cam-
den Chronicle newspaper to join the 
cause since Brittney and Jason live 
in Benton County,” P-I Editor and 
Publisher Michael Williams said. 
“We hope they’ll make donations to 
buy blankies, and challenge others 
to do likewise.

“And we’re also hoping other 
newspapers across Tennessee will 
join the effort – perhaps writing 
stories about affected families in 
their communities,” he said. “The 
Forrest Spence Fund is a project that 
deserves attention and support.”

Donations may be mailed directly 
to the Forrest Spence Fund at P.O. 
Box 770478, Memphis, TN 38177, 
and note in memory of Easton 
Green.

To learn more about the For-
rest Spence Fund, go to www.
forrestspencefund.org or like their 
Facebook page.

Tennessee newspaper challenges readers to cuddle for good cause

Photo courtesy of The Paris Post-Intelligencer

Jason and Brittney Green are seen with their son, Easton, who’s cuddling 
with an Angel Dear tiger blankie provided by the Forrest Spence Fund 
during his hospital stay.

“And we’re also hoping other newspapers across 
Tennessee will join the effort – perhaps writing

stories about affected families in their
communities,” he said. “The Forrest Spence Fund 
is a project that deserves attention and support.”

Michael Williams, Publisher
The Paris Post-Intelligencer

From MTSU Staff  Reports

MURFREESBORO — Representing excel-
lence in newspaper, television and radio news, 
six veteran journalists were inducted into 
the second class of the Tennessee Journalism 
Hall of Fame before a capacity crowd Aug. 12 
at Murfreesboro’s Embassy Suites Hotel and 
Conference Center.

The inductions were held during the 60th 
annual conference of the Tennessee Associ-
ation of Broadcasters, which sponsored the 
ceremony along with the Associated Press.

The Hall of Fame is an independent partner 
with MTSU’s College of Mass Communica-
tion, which houses the hall in its Center for 
Innovation in Media inside the Bragg Mass 
Communication Building on the MTSU 
campus.

The 2014 honorees included three newspa-
per journalists:

• Alex S. Jones, Pulitzer Prize winner, The 
New York Times. Jones is the director of the 
Shorenstein Center on Media, Politics and 
Public Policy at Harvard’s John F. Kennedy 
School of Government and also holds the 
school’s Laurence M. Lombard Chair in the 

Press and Public Policy. His family owns the 
Greeneville Sun in Greeneville, Tennessee, 
which is part of the Jones Media Network.

• Otis Sanford, longtime former reporter, 
editor, columnist, The Commercial Appeal, 
Memphis. Sanford now holds the Helen and 
Jabie Hardin Chair of Excellence in Econom-
ics/Managerial Journalism in the Department 
of Journalism at the University of Memphis. 
He is a nationally recognized speaker on 
journalism ethics, education and the First 
Amendment.

• Sam Venable, columnist, Knoxville News 
Sentinel. Venable has also written 12 books 
featuring his wit and unique look at life and 
contributed to many other books as well. 
He is the winner of more than three-dozen 
national and regional writing awards.

Inductees from radio and television were 
Joe Birch, longtime co-anchor, WMC-TV Ac-
tion News 5, Memphis; Bob Johnson, retired 
co-anchor of WTVC-TV News, Chattanooga, 
and Luther Masingill, WDEF Radio/TV, 
Chattanooga.

With proud family, friends and supporters 
looking on, this year’s inductees noted the 

honor of being members of the same hall of 
fame that inducted legendary journalist and 
First Amendment advocate John Seigenthaler 
in its inaugural class last year, according to a 
MTSU press release. Seigenthaler died in July 
at age 86.

WSMV-TV Channel 4 anchor Demetria 
Kalodimos served as master of ceremonies.

In welcoming remarks, MTSU Mass 
Communication Dean Ken Paulson noted that 
Seigenthaler, a “good friend” with whom he 
worked for years at the First Amendment Cen-
ter, was thrilled to be inducted into the hall’s 
inaugural class last year because of what the 
hall represents for a noble profession. 

In addition to Seigenthaler, the hall’s 
inaugural honorees, inducted in April 2013, 
included newspaper journalists Dean Stone, 
editor of The Daily Times in Maryville, Ten-
nessee, and former president of the Tennessee 
Associated Press Managing Editors; and 
William Bryant “Bill” Williams Jr., publisher 
emeritus of the Paris (Tennessee) Post-Intelli-
gencer.

Radio and television inaugural inductees 
were Chris Clark, retired chief news anchor 

for WTVF-TV NewsChannel 5 in Nashville; 
Anne Holt, a 30-year veteran and three-time 
Emmy winner at Nashville’s WKRN-TV News 
2; the late Dan Miller, longtime chief news 
anchor and multiple Emmy Award winner at 
Nashville’s WSMV-TV Channel 4.

 To be considered by the Hall of Fame’s 
board for induction, individuals must have 
distinguished themselves through news or 
business management, leadership in the 
industry, or in the ordinary practice of jour-
nalism.

Honorees may be living or deceased native 
Tennesseans who spent much of their career 
in state or out of state, or non-natives who 
spent a substantial part of their career in 
Tennessee.

Those whose contributions have been 
recognized by their peers in other venues also 
may be considered. Inductees can include 
reporters, writers, editors, publishers, news 
directors and other managers, as well as those 
who have excelled in advertising or public 
relations and journalism or advertising and 
PR education.

Tennessee Journalism Hall of Fame inducts 2014 class



Exhibition opens 
at the State
Museum on Oct. 3
By MARY SKINNER
Tennessee State Museum

An exhibition of photographs 
taken by University of Tennessee 
photojournalism students over the 
past 21 years opens at the State 
Museum on Friday, Oct. 3.

The exhibit entitled, “Eyes on 
LaFollette: UT Student Photojour-
nalism Project Marks 20 Years,” has 
been organized by Robert Heller, 
professor, University of Tennessee 
School of Journalism and Electron-
ic Media, in partnership with the 
museum.

The exhibit contains 202 photo-
graphs taken by 102 photographers. 
For 21 years Heller has brought his 
advanced photojournalism students 
from the University of Tennessee in 
Knoxville to photograph life in the 
East Tennessee town of LaFollette 
(population around 7,300).

Through the lenses of student 
cameras, they capture a glimpse 
of this community’s endearing 
character. Each year, the local 
weekly newspaper, LaFollette Press, 
publishes a special edition of these 
photographs entitled “Eyes on 
LaFollette.”

Edited down from tens of 
thousands of photos, both fi lm and 
digital, the exhibit serves as a visual 
history of this community during 
that time period.

“From 1993 to now, my advanced 
photojournalism students and I 
have traveled the interstate north 
from Knoxville about an hour and 
spent a day and a half documenting 
life in the small town of LaFollette,” 
said Heller.

“The local weekly newspaper 
very generously offers up room to 
publish a special edition of these 
photographs. There are no big sto-
ries, no important events – just life 
as it is lived everyday.”

“Preparation for this project 
begins earlier in the spring semester 
as we take a brief ‘research’ trip 
to LaFollette and speak with staff 
members of the newspaper for a few 
hours,” Heller goes on to explain. 

“That discussion leads to story 
ideas, people to contact, and a quick 
drive around town before returning 
home. Several weeks later, some-
time during early April, students 
head out and spend two days 
searching for great photos.”

Heller and his students then 
choose from among several thou-
sand photos for the strongest images 
to use in the newspaper. They work 
on editing, layout, design and writ-
ing captions and short stories. 

Thursday morning, after one 

last review, pages are fi nalized and 
e-mailed to the newspaper, and 
students await the printed special 
sections to appear in class the next 
week.

“Twenty years plus, 250 students, 
17 editions and tens of thousands of 
photos add up to quite an achieve-
ment. We’ll keep doing it as long as 
the people of LaFollette will have 
us,” Heller went on to say.

In 2013, student Sarah Waldrip 
shared her sentiments about the 
project.

“Around every street corner 
and down every country road, we 
discovered it’s not just the obvious 
charm that makes the people of 
LaFollette such great photo subjects. 
Rather, it’s the subtle stories of life 
and labor told in the wrinkles of 
their hands, the quiet memories 
of love and loss twinkling in their 
eyes, and the modesty of authentic 
Tennessee life that surfaces in their 
manners and appearance,” she said.

“Through the lenses of our 
cameras, we attempted to capture a 
glimpse of this endearing character 
while also taking our fi nal steps 
toward professional careers. It is our 

hope that these resulting pictures 
do justice to the lives and stories of 
LaFollette.”

“Eyes on LaFollette: UT Student 
Photojournalism Project Marks 20 
Years” is free to the public and will 
be on view through Nov. 30, 2014. 
For more information, visit tnmuse-
um.org. 

About the Tennessee 
State Museum

In 1937, the Tennessee General 
Assembly created a state museum 
to care for World War I artifacts 
and other collections from the state 
and other groups. The museum 
was located in the lower level of the 
War Memorial Building until it was 
moved into the new James K. Polk 
Cultural Center in 1981.

The Tennessee State Museum 
currently occupies three fl oors, 
covering approximately 120,000 
square feet with more than 60,000 
square feet devoted to exhibits. The 
museum’s Civil War holdings of 
uniforms, battle fl ags and weapons 
are among the fi nest in the nation. 
For more information please visit: 

www.tnmuseum.org.
The museum is located at 505 

Deaderick Street, Nashville, Tennes-
see 37243.
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David E. Underwood
Mr. David E. Underwood, 62, died 

Aug. 16, 2014.
Born July 22, 1952, he worked for 

The Tennessean 
for 20-plus years, 
as well as working 
in the fi eld of shoe 
warehousing for 
41 years. He was 
a member of the 
Baptist Church 
and a graduate of 
Donelson High 
School. He coached many children 
and young adults in baseball and 
softball.

Survivors include: his mother, 
Carol Underwood; a brother, Jim 
(Donna) Underwood; sister, Jan 
(Barry) Barton; daughter, Shannon 
(Eric) Barrett; son, Jason (Tiffany) 
Underwood; fi ve grandchildren, 
Cassidy, Corinna, Ryan, Elishah and 
Callie; and puppy, Toby,

Funeral services were Wednes-
day, Aug. 20, at Mount Olivet Funer-
al Home at 11 a.m.

The Tennessean
Aug. 19, 2014

Mae Burke
Mrs. Mae Burke, 90, of Fall 

Branch, died on Tuesday, Aug. 19, 
2014.

A lifelong resi-
dent of Fall Branch, 
she was a member 
of Logans Chapel 
United Methodist 
Church. She was a 
founding member 
of the Fall Branch 
Fire Department 
and the Fall Branch Ruritan Club.

She contributed community news 
to The Greeneville Sun and the 
Jonesborough Herald & Tribune.

Mrs. Burke was preceded in 
death by her husband, Roy F. Burke; 
one sister, Georgia McBride, and one 
brother, Jay Sampson.

Survivors include: a daughter, 
Sharon Spears of Fall Branch; a son, 
Sam (Brenda) Burke of Midland, 
Georgia; a grandson, Eric (Jessica) 
Spears; two granddaughters, Nicole 
(David) Schuetz; and Dayna Burke; 
two great-grandsons; a sister, Tina 
(O.M.) Stacy of Fall Branch; and 
several nieces and nephews.

Funeral services were at 11 a.m., 
Friday, Aug. 22, at the Hamlett-Dob-
son Funeral Home, Fall Branch 
Chapel, with Brother Carl Matherly 
Jr. offi ciating. Interment followed in 
the Logans Chapel United Methodist 
Church Cemetery in Fall Branch. 

Greeneville Sun
Aug. 20, 2014

Helen Exum
Helen Exum, 89, died Thursday, 

Aug. 28, 2014, at her Lookout Moun-
tain home.

Mrs. Exum, longtime vice presi-
dent of the Chattanooga News-Free 
Press, was the driving force behind 
the newspaper’s Lifestyle section for 
decades.

She was the 
oldest of fi ve chil-
dren of Elizabeth 
and Roy McDon-
ald, who founded 
the Free Press in 
1936.

For many 
years, while 
raising six children, Mrs. Exum was 
food editor of the evening newspa-
per. In 1972, she became a full-time 
editor, presiding over sweeping 
coverage of travel, gardening, food, 
entertainment and related “living” 
news features.

Mrs. Exum traveled extensively 
across the globe to bring fi rst-person 
features to her readers’ homes.

She may be remembered for her 
Chattanooga Cookbook. It was 
chock-full not just of recipes, but 
local history and the lore of many 
Chattanooga families. The book 
was so popular it went into several 
printings and had three sequels.

Born Helen Jane McDonald at 
Erlanger Hospital on Dec. 18, 1924, 
she graduated from Girls Preparato-
ry School and Randolph Macon Col-
lege before marrying her husband, 
Kitchen Exum of Vaughn, Miss., 
and joining him in his graduate 
studies at Princeton and Stanford. 

The couple returned to Chat-
tanooga, where he taught at The 
McCallie School for several years 
before both joined the staff at her 
father’s growing newspaper.

She attended the First Presbyteri-
an Church in Chattanooga, and for 
some years, Mrs. Exum was on the 
board of evangelist Robert Schuller’s 
“Hour of Power” and was a propo-
nent of his “possibility thinking” 
themes.

She was preceded in death by 
her parents; her brother, Frank 
McDonald; her sister, Dr. Martha 
McDonald; her sister, Nancy Reinke; 
her husband, Kitchen W. Exum; 
and two of her sons, Kinch and 
Franklin.

Survivors include: her sister, 
Betsy (Lee) Anderson of Chattanoo-
ga and the members of their family 
and her sister Nancy’s family; sons, 
Roy McDonald Exum of Lookout 
Mountain; Jonathan L.A. (Karen) 
Exum of Rising Fawn, Georgia; 
daughters, Susan Elizabeth Exum 
of Conway, S.C.; and Ellen Mason 
Exum Raoul of Vandalia, Ohio; 
grandchildren, Dr. Andrew (Natalie) 
Exum of Washington, D.C.; Mary 
Cady (Brian) Bolin of Nashville; 
Jonathan (Kayla) of Chattanooga; 
Lauren (Jason) Eslinger of Myrtle 
Beach, S.C., and William Raoul of 
Vandalia, Ohio; eight great-grand-
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The Macon County Times 
greets new reporter
Stacey Morgan

The Macon County Times 
welcomed a new team member in 
August. Stacey Morgan is origi-
nally from Indiana, but has made 
Tennessee her home for more than 
24 years, and Lafayette the last 11.

For the last 15 years, Morgan 
has been a teacher, most recently 
with Westmoreland Elementary in 
Sumner County.

“Reading and writing are my 
loves, so it’s logical to make a 
career change to journalism,” she 
said.

“I’ve enjoyed being able to raise 
my children in Lafayette and also 
serve the community throughout 
ministry.”

Morgan is married to Bryan 
Morgan, also a teacher and local 
pastor, who is originally from 
Macon County.

“I’m very excited about having 
Stacey join the staff here,” said 
outgoing editor Tilly Dillehay. “She 
is bright, energetic, and extremely 
enthusiastic about being involved 
in what’s going on in this commu-
nity.

“I feel that she’s the perfect in-
dividual to round out the editorial 
staff and carry on the work that 
this paper has been doing so well 
for 95 years. I think she’ll live up 
to the legacy that is the Macon 
County Times.”

General Manager Chip Turn-
er commented, “Stacey has an 
obvious love for and interest in our 
community, and we are excited 
both for her and the newspaper as 
we manage through this transition.

“We’re already watching her fl ex 
her reporting skills. She was chas-
ing the story from day one.”

Macon County Times, Lafayette
Aug. 21, 2014

Morton names Press’ 
Wallace deputy mayor

JACKSBORO — Newly elected 
Campbell County Mayor E.L. Mor-
ton has named Andy Wallace depu-
ty mayor of his administration.

Wallace has been an account 
executive at the LaFollette Press 
since September 2011. He formerly 
served in several logistics, includ-
ing stints with Toyota Tsusho 
America and 
other Japanese 
subsidiaries.

Wallace, 48, 
was expected to 
begin Sept. 8 and 
will dually serve 
as the coun-
ty’s industrial 
recruiter.

“I think [An-
dy’s] extremely capable of building 
relationships with industry we 
have and sending a message to in-
dustry we want to attract,” Morton 
said. “We have similar goals, but 
we have different talent sets. You 
are going to need that with any 
organization … His work ethic just 
speaks volumes.”

Wallace said his goals as deputy 
mayor are to grow the local tour-
ism base and introduce perspective 
businesses to Campbell County.

“We have a lot to offer. We have 
to showcase what we can do,” 
Wallace said. “I’m excited about 
the opportunity. I feel it will be a 
challenge.”

Wallace holds a Bachelor of 
Arts in Urban Studies/Develop-
ment with a special emphasis in 
business and architecture from the 
University of Tennessee.

Wallace is a native of LaFol-
lette. His family includes his wife, 
Rhonda, and his sons, Jake, 16, and 
Riley, 13.

Wallace’s salary and benefi ts 
package is still being negotiated.

Morton said Monday that other 
members of his administration 

have yet to be fi nalized. There are 
currently four employees in the 
Campbell County Mayor’s offi ce, 
he said.

Earlier this week, Morton at-
tended two days of mayor training 
in Murfreesboro. He was expected 
to be sworn into offi ce on Friday, 
Aug. 29.

Brent Schanding, Editor
LaFollette Press

Aug. 28, 2014

Former Tennessean
journalist named the 
fi rst communications 
offi  cer for Spring Hill

The City of Spring Hill has hired 
Jamie Page as its fi rst Communica-
tion Offi cer, adding a much-need-
ed resource to keep the public 
informed.

Page, a former journalist at The 

Tennessean, 
started work 
Monday, Aug. 
18, in the newly 
created city 
post, where he 
will distribute 
information to 
the public and 
media, maintain 
the city’s social media sites and 
websites, create promotional mate-
rial and handle media requests.

“I am so excited to have Jamie 
aboard. I think his skills are going 
to be a great asset to the city and 
we are ecstatic to have him here,” 
Mayor Rick Graham said.  “I 
appreciate the board authorizing 
this position because I think it’s 
going to be a great benefi t to the 
citizens to have this transparency 
in communications.”Wallace

Page

Yes, that is correct. Participating 
newspapers that have sold Network 
ads (TnSCAN, TnDAN, and Tn-
NET) this year have made $34,603 
in new revenue for their respective 
newspapers!  

The types of ads sold by the 
reps run the gamut: antique fairs, 
auctions, business opportunity, cos-
metic surgery, education, festivals, 
general help wanted, homes for 
sale, plants for sale, truck drivers 
needed, and yard sales.

Tennessee Press Service wants 
every newspaper to get the most 
out of participating in the Networks 
by actively selling the ads.

Selling the Network ads is not 
competing with your newspaper. 
This is in addition – a supplement – 

to your newspaper. 
For example, you are having 

a conversation with your local 
auction company about a large 
upcoming event. The auctioneer 
mentions they want to target not 
only the local area but surrounding 
counties as well. This is where you 
can help.

Sell your newspaper fi rst, then 

upsell a Network ad. Their ad can 
appear in your newspaper, plus 
newspapers in your region, across 
the state or even across state lines. 

You can be the one-stop-shop for 
your local advertisers’ marketing 
needs. The only problem is … they 
do not know that unless you tell 
them.

You can offer your clients clas-
sifi ed line ads, small display ads, 
online ads and now quarter page 
ads.

Speaking of the new Quarter 
Page Network, TnQPN, there are 
73 TPA members on board. To see 
if your newspaper has joined, the 
current list is posted on http://tn-
press.com/networkads/TnQPN-par-
ticipants.pdf or by scanning the 

QRC below with your mobile 
device.

TPS is here to help. Please con-
tact us if you would like a refresh 
on the Networks, so you can better 
sell them to your clients, (865) 584-
5761 ext. 117 or belliott@tnpress.
com.

We’re in this together!

TRACKS, from Page 5
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It’s been quite a year for political 
junkies. For those who like to follow 
politics and the judiciary, it has 
been a feast. For dessert, add in the 
intrigue with the Supreme Court’s 
selection of a new attorney general.

After the fi ve-member Supreme 
Court interviewed eight candidates 
in public, they then met privately 
to select six fi nalists for “personal” 
interviews on the premise the can-
didates might be more forthcoming 
in a private setting than they were 
the fi rst time. Those interviews 
were in secret.

After press releases and public 
statements professing intentions 
to be transparent, the question 
was whether the justices, includ-
ing three who survived retention 
elections in August, would “deliber-
ate” in public like other “governing 
bodies.” As it turned out, they did 
not despite some criticism from Lt. 
Gov. Ron Ramsey.

The justices publicly requested 
applications, posted them on a 
public website and announced they 
would conduct public interviews. 
They even gave time for the appli-
cants’ references to speak in public.

One press release said the court 
would “conduct such additional 
proceedings as it deems necessary” 
after the public event. That is where 
the transparency ended.

What piqued the interest of Capi-
tol Hill reporters was the statement 
attributed to newly-chosen Chief 
Justice Sharon Lee by the Knoxville 
News Sentinel that the court would 
be “as open as we can be” in the 
process.

Conferences in which justices 
deliberate on cases are never public, 
but everything else in that process 
is. Court hearings, trials, and oral 
arguments at the appellate level are 
public. Judges always decline to 
discuss those cases, claiming they 

“speak” through their written opin-
ions, which do become public. This 
time they announced their selection 
and “ducked out” without answer-
ing any questions.

It is true those proceedings do 
not come under the “sunshine law” 
because the open meetings act cov-
ers “governing bodies.” Then again, 
nothing said the court’s delibera-
tions in this instance couldn’t have 
been open.

The thing that had political, legal 
and some editorial writers’ tongues 
wagging was whether the delibera-
tions should have been open since 
it fell under “administration” rather 
than legal.

It is not realistic to expect the 
court’s other deliberations to fall 
under the “sunshine law,” but given 
the heightened level of public inter-
est in this matter, the court had an 
opportunity to set a good example 
for transparency.

Former Knoxville Mayor and 
U.S. Ambassador Victor Ashe has 
always advocated for making this 
particular constitutionally-mandat-
ed function open to the public, all 
the way back to his days in the state 
Senate.

Four of the candidates were 
serious contenders. One was Gov. 
Bill Haslam’s lawyer and longtime 
personal friend. Another was close 
to Lt. Gov. and Senate Speaker Ron 
Ramsey, who led the campaign to 
oust the three justices appointed by 
Democrat Phil Bredesen.

Another was well-respected Re-

publican state Sen. Doug Overbey, a 
legislative veteran from Maryville.

Finally, there was incumbent 
Attorney General Robert Cooper, 
Bredesen’s former general counsel. 
Cooper’s decision not to join a feder-
al lawsuit to kill Obamacare made 
him the lightning rod for Ramsey’s 
campaign to unseat Justices Lee, 
Gary Wade and Connie Clark.

This was the classic sort of 
meeting that ought to have been 
open, but it also exemplifi ed the 
sort of meeting that politics-minded 
public offi cials would prefer not to 
be in the “sunshine.” It’s always for 
political reasons. It’s why they like 
secret ballots.

I’m sure the governor, the lieu-
tenant governor, General Cooper 
and Sen. Overbey had their sources 
inside the private deliberations. 
Maybe the Court could “speak” 
to the rest of us through a written 
opinion explaining the whys and 
wherefores of the selection.

Just saying.
Meanwhile, in a related matter: 

In the always politically-interesting 
Knox County, there was an “open 

court” controversy of a different 
fl avor, involving a Chancery Court 
judge who got elected in August 
over 16-year Democratic incumbent 
Chancellor Daryl Fansler.

One of the issues during the cam-
paign was the youth and relative 
lack of legal experience of Clarence 
(Eddie) Pridemore, compared to 
Fansler. The latter was perhaps best 
known for presiding over the two-
week trial in 2007 that removed 12 
Knox County offi cials for “sunshine 
law” violations. A jury found sev-
eral county commissioners guilty 
of “deliberating” on the original 
selections outside an announced 
public meeting.

In one of Pridemore’s fi rst acts 
after taking the oath, the court 
clerk denied a request by local news 
media to have cameras in court on 
Pridemore’s fi rst day, under the state 
supreme court’s Rule 30.

The chancellor rescinded the or-
der after News Sentinel legal coun-
sel Rick Hollow objected because 
the request was denied without a 
hearing, which the rule allows.

“A newly elected Knox Coun-

ty chancellor reversed himself 
Wednesday – before he had even 
heard his fi rst case,” the News Senti-
nel reported:

It is not really clear whether the 
decision was made because the 
new judge didn’t know any better 
or whether he had been roiled by 
criticism during the campaign.

Regardless, he proved his critics 
right, and the newspaper’s editors 
exhaled a sigh of relief after the 
chancellor rescinded the earlier 
order. The editors did not relish the 
idea of having to sue a judge on his 
fi rst day on the bench.

It’s a good thing the legislature 
allowed our request to let chancery 
or circuit court judges hear open 
records lawsuits.

“Related how?” you may wonder. 
Tennessee got cameras in its court-
rooms because justices at the time 
said it was time to “demystify” the 
courts and instill more public trust 
and confi dence in them.

Frank Gibson is TPA’s public policy 
director. He can be reached at fgib-
son@tnpress.com or (615) 202-2685.
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Supreme Court misses a chance at transparency
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From Staff  Reports

There’s still time to register for 
The Institute of Newspaper Tech-
nology – and receive a discount 
because you’re a TPA member.

Oct. 16-18 will mark the 18th 
anniversary of this all-star event 
sponsored by the Tennessee Press 
Service and The University of Ten-
nessee College of Communication 
and Information.

Housed on the campus of the UT 
School of Journalism & Electronic 
Media, 55 registrants from the 
following 15 states have registered 
so far: Alabama, Florida, Georgia, 
Illinois, Indiana, Iowa, Kentucky, 
Louisiana, Minnesota, Missouri, 
New York, North Carolina, Ohio, 
Tennessee and Virginia.

“It looks like we’ve got the biggest 
number of Tennesseans attending 
the Institute this year,” said Kevin 
Slimp, TPS technology director and 
director of the annual event.

“We would still love to have 
more Tennessee papers attend. TPA 
members can still receive a special 
rate by going to Newspaperinstitute.
com/tpa.html,” Slimp added.

The 2014 session includes a “star 
studded” lineup of instructors:

• Ed Henninger, noted expert in 
newspaper design, from Rock Hill, 
South Carolina

• Lisa Griffi n, IT guru with Boone 
Newspapers, from Selma, Alabama

• Karl Kuntz, one of the biggest 
names in photography and photo 
editing training, from Columbus, 

Ohio
• Danny Wilson, noted illustrator 

for major advertisers and newspa-
pers, from Knoxville

• Rob Heller, professor at Univer-
sity of Tennessee School of Journal-
ism & Electronic Media

• Tracey Trumbull, photography 
and online media expert, from 
Chattanooga

• Kevin Slimp, Institute Director, 
from Knoxville

Class topics for beginner and vet-
eran newspaper designers, editors, 
publishers and IT professionals 
include the following:

• How to Redesign Your News-
paper

• Cell Phone Journalism (News-
room in Pocket)

• Introduction to Adobe Illustra-
tor

• Visual Storytelling Using Audio 
Slideshows

• Basic Photo Editing & Photo-
shop

• Editing Videos in iMovie 
• Being an IT Guru: Apps & Tech-

nology for Newspapers
• Forget “How We’ve Always 

Done It!”
• Photoshop Boot Camp
• Illustration for Newspapers
• Visit with the Experts
Slimp said based on the regis-

tration forms received so far, some 
of the more popular classes appear 
to be a class by Wilson on creating 
info graphics; a class by Henninger 
on the basics of design; a class in 

color correction led by Kuntz; and 
a session called, “Visit with the 
Experts,” led by Griffi n, Slimp and 
Trumbull, where attendees can 
throw questions at the panel for a 
couple of hours.

“The last day someone can regis-
ter is Sept. 30, and we’ll help them 
fi nd hotel rooms,” Slimp said.

“This is going to be a great year at 
the Institute of Newspaper Tech-
nology. Don’t miss this incredible 
opportunity.” 

It’s not too late to register for the 2014 Institute of Newspaper Technology

Go to the INT site 
for TPA members 
by scanning this
QRC with your
mobile device
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How governments handle public records vital info for public
Jesse Lindsey, vice president and 

publisher of The Lebanon Demo-
crat, contacted me recently about a 
new public records policy being pro-
posed by the Lebanon City Council.

Just a few weeks earlier, I had 
gotten a similar email from former 
newspaperman Jim Charlet about 
the city of Brentwood doing the 
same thing.

We used to joke in newsrooms 
that “three’s a trend,” but I decided 
not to wait on a third to share what 
we’re seeing.

The Tennessee Public Records 
Act gives records custodians “the 
right to adopt and enforce reason-
able rules governing the making of 
such extracts, copies, photographs 
or photostats.”

They are recommended to follow 
the Offi ce of Open Records Coun-
sel’s Schedule of Reasonable Fees, 
established in 2008, that lays out 
copy fees (such as 15 cents a page 
per black and white copy) and 
how to calculate labor charges for 
compiling records after the fi rst free 
hour.

But the city of Lebanon had gone 
a bit further, and outlined more 
specifi c procedures on how to make 
requests for public records. One con-
cern was that every request would 
be routed through a single offi ce, 
and that each request would require 
proof of identifi cation, no matter 
how familiar the requester was to 
the government worker.

As many policies do, it made 
sense on paper, but in the real 
world, the journalists worried 
that their routine of getting public 
records would become an unneces-
sary bureaucratic headache.

I looked through the proposed 20-
page policy and made some recom-
mendations. (It was so long because 
the policy included a list of many of 
the exceptions to the Public Records 
Act, with the cited statute). 

The newspaper had published a 
story, and the fi nance director who 
was handling the policy agreed to 
meet with the local media.

“They were ultimately recep-
tive and made all the changes we 
requested,” said Jared Felkins, 
director of content and audience 
development for the paper. 

“The city was going to require 
each person to show a photo ID 
each time a request was made. We 
changed it to allow them to keep a 
copy of a person’s ID on fi le. 

“The city was going to require 
any copying be done only on the 
city’s copier. We changed it to allow 
for people to take photographs or 
scans of the documents using smart 
devices. 

“The city also is in the process of 
adopting a criminal history report 
policy. In other words, how it han-
dles police and fi re reports. We had 
language added to allow for oral or 
written requests to be taken by the 
police and fi re departments instead 
of just written requests. 

“We also had them add police re-

ports to their list of items routinely 
released. Otherwise, we would have 
had to pay for those more than four 
requested in a month.”

Lebanon’s experience offers a few 
lessons for your newsrooms. 

You need to be alert and take a 
close look when a public records 
policy is being proposed. While a 
sample ordinance is provided by the 
Municipal Technical Advisory Ser-
vice, cities or counties might modify 
it or add extra procedures that are 
not allowed by state law.

You should give it some ink. The 
public is interested in open govern-
ment, and writing a story shows 
you are, too, and gives citizens a 
chance to weigh in. 

Don’t be hesitant to get involved 
and ask for changes. The city of 

Lebanon was open to hearing from 
media representatives. Most local 
governments don’t want to be at 
odds with the local media if they 
can help it. But you are citizens, too.

Finally, it’s an opportune time to 
discuss public records. The Lebanon 
Democrat was able to make the case 

for and expand the types of docu-
ments that should be released at no 
charge, and get ahead of an issue 
that is presenting in other cities 
where some government workers 
have prevented reporters from using 
their smart phones for making 
copies (saying they’re the only ones 
allowed to make copies).

Labor fees will continue to be an 
issue for media. And the disagree-
ments over which records police are 
required to release under the law 
may get more contentious before 
they get better.

But keeping your communities 
informed about how their local 
governments are handling re-
quests for public records will lay 
the groundwork for appreciation 
of citizen rights and their ultimate 
preservation.

Deborah Fisher is executive 
director of Tennessee Coalition for 
Open Government. You can read her 
blog at www.tcog.info. Newspapers 
can become supporting members of 
TCOG by contacting Fisher at (615) 
602-4080.

Photo courtesy of progressive-charlestown.com

Page comes to the City of Spring 
Hill with almost 14 years of experi-
ence as an award-winning journal-
ist and communication specialist. 
He has written nearly 5,000 pub-
lished articles and won 14 journal-
ism awards during his career.

He was nominated in 2005 for a 
Pulitzer Prize for team coverage of 

a catastrophic hurricane that devas-
tated Pensacola in 2004.

Page previously worked as a 
reporter covering local government, 
growth and community issues for 
four daily newspapers within the 
Gannett Company. Those include 
The Tennessean in Nashville, The 
Pensacola (Florida) News Journal, 
The News-Press in Fort Meyers, 
Florida, and The Jackson Sun in 
Jackson, Tennessee.

“Communicating with the public 
by putting out a clear and concise 
message is what I’ve always tried to 
do, so handling those responsibili-
ties for the City of Spring Hill feels 
like a natural transition,” Page said.

“I’m excited to be working in 
such a fast-growing city, and I look 
forward to working with the com-
munity and the media.”

The Advertiser News, Spring Hill
Sept. 3, 2014

TRACKS, from Page 9

children, and Karubah Carnahan, 
who she married briefl y late in life.

Funeral services were Wednes-

day, Sept. 3, at 11 a.m. at the First 
Presbyterian Church in Chattanooga 
with the Rev. Joe Novenson and the 
Rev. Tim Tinsley offi ciating.

A private family burial took 
place at the family cemetery at the 

McDonald Farm where her parents, 
sons and other family members 
have been laid to rest since 1836.

Chattanooga Times Free Press
and Chattanooga.com

Aug. 30, 2014

OBITUARIES, from Page 8

Inquirer and a former director of the 
Center for Public Integrity’s Interna-
tional Consortium of Investigative 
Journalists.

“My only regret is that I arrive 

too late to work with John directly,” 
Embry said. “I can’t help but think 
he’ll be here in spirit, though. It’s 
a challenging but enviable job to 
spend each day helping to continue 
John Seigenthaler’s legacy of relent-
less passion for, and commitment to, 

our First Amendment freedoms and 
for journalistic fairness, justice and 
truth-telling.”

Learn more about MTSU’s John 
Seigenthaler Chair of Excellence 
at www.mtsu.edu/masscomm/
chair_mc.php. 

EMBRY, from Page 5



Checking my email has produced better 
than usual results this morning. Besides look-
ing over questions from readers and browsing 
through the more than 2,000 spam messages 
I receive on an average morning, I’ve enjoyed 
seeing responses coming in from a survey 
that I posted late yesterday.

As newspaper associations and groups 
throughout Tennessee and the rest of North 
America have begun sending requests to their 
newspaper publishers and managers to com-
plete the survey, responses are arriving at the 
rate of one to two per minute this morning.

Survey questions relate to advertising, 
social media, industry evolution, technolo-
gy and more. If you haven’t completed the 
survey, visit http://ow.ly/B5CoF to share your 
responses. It will be interesting to see how 
our newspapers in Tennessee compare to our 
surrounding states.

Adobe Bridge: The most
underused tool in Adobe’s
Creative Suite/Cloud

I have to admit, I’m as much to blame as 
anyone. Honestly, I fi gured everyone was 
already using Adobe Bridge, so I’ve not put 
much effort into teaching Bridge tools at work-
shops and classes over the past few years.

Longtime photo editors remember the 
Browser from versions of Photoshop prior to 
CS2. Since then, Bridge has been included in 
all Creative Suite/Cloud packages and also 
with stand-alone Adobe Photoshop.

So why am I bringing up the Bridge now? 
After recent trips to train small and large 
newspapers in several states, I noticed that 
most designers and photo editors rarely, if 
ever, use the Bridge.

As a result, I added a Bridge class in a 

day-long training session for a large paper in 
California in September, and the response was 
pretty surprising. Almost everything I taught 
was new to everyone in the group.

What is Adobe Bridge? First and foremost, 
Adobe Bridge is a digital asset management 
application. It keeps track of your fi les, 
whether they are photos, PDFs or whatever, 
and makes them easy to fi nd and display 
intuitively.

The most common use for Bridge is simply 
fi nding fi les. Click on a folder or drive and see 
thumbnails of all the fi les in that location.

I’ve found the Bridge most useful for brows-
ing pictures on a camera card and quickly 
deciding which to keep and which to discard.

Not only can you search fi les by name, 
users can fi nd fi les using metadata. Metadata 
is a set of standardized information about a 
fi le, including author, resolution, color space, 
copyright, and keywords applied to it.

For example, most digital cameras attach 
some basic information to an image fi le, such 
as height, width, fi le format and time the 
image was taken. These are all included in 
the metadata.

When I visited with Jean Matua, Minnesota 
publisher, three years ago, she asked how we 
could create a photo archive that would en-
able her staff to easily pull up any image from 
the past. We did that using Adobe Bridge.

By adding keywords into the metadata 
of each image, a process that takes just a 
moment, the pics can be found in a matter of 
seconds with a simple search in the future.

I’ve used a variety of Bridge tools since 
Photoshop added the Browser way back in 
March 2002. My favorite has been the “Batch 

Rename” feature, which allows me to take 
all – or any selected – images on a camera 
card and move or copy them to a new location 
with the name of my choice. This is incredibly 
valuable, as it allows me to take all 200 of 
those photos taken at the high school game 
and place them in a designated folder with the 
names “2014Football-001,” “2014Football-002,” 
etc.

The Image Processor is another valuable 
tool in the Bridge. With it, I can select a folder 
full of images and convert them to JPG, TIF or 
PSD format with the click of a button.

Even better, the Image Processor allows me 
to run Photoshop Actions on all images in a 
folder at once, without leaving the Bridge. I’d 
almost forgotten how easy it is to create web 
galleries using the Bridge. By simply select-
ing a folder or group of images, then clicking 
a few buttons, I have a complete gallery of 

images, in whatever format I choose, ready to 
upload to an FTP site.

This means a user can literally create a 
Web page catalog of hundreds of photos, 
which can be clicked and enlarged on the 
screen, in a matter of seconds.

There’s more to Bridge. Edits made through 
Camera RAW are actually non-destructive. 
The settings are saved in an external fi le 
instead of embedded into the image. Sure, 
you can edit your RAW images in Photoshop, 
but working in Camera RAW in the Bridge is 
quicker.

Users can create image catalogs, assign 
copyright messages, export fi les for social 
media and more.

 Needless to say, Adobe Bridge is a valuable 
tool in any designer or photo editor’s arsenal.
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Don’t forget the Bridge; one of Adobe’s most useful tools
THE
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Users can select “Batch Rename” in Adobe 
Bridge to copy, rename and move groups of 
photos from one place to another.

The Image Processor allows Bridge users to convert fi les and run Photoshop Actions on 
large groups of images at one time.

The “Review” feature in the Bridge makes it easier to compare groups of images to determine which might be best for inclusion on a page.


